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Development Trends of Wine Tourism in Kakheti Region

SUMMARY

Wine tourism is quite popular in Georgia, but the picture is differentiated according to indi-
vidual regions. But traditionally the Kakheti region is the unconditional leader in this segment of the
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market. The paper highlights the challenges facing wine tourism, identifies the problems, and
accordingly sets out the ways to solve them. Based on the analysis of the results of the conducted
research with statistical methods, the main trends of the development of wine tourism in the Kakheti
region have been identified, the sought-after and attractive locations have been determined, the ge-
ographic structure of visitors has been studied, the cost structure has been analyzed, etc.

Conclusions and recommendations based on a selective survey of wine tourism consumers and
owners of wine companies and wineries will ultimately ensure the promotion of wine tourism both in
the country and abroad, resulting in increased tourist flows.

As research has shown, wine tourism in Kakheti is attractive to both international and domestic
visitors; 54% (169) of wine companies and wineries operating on the tourist market in the country are
located in Kakheti; International visitors to Kakheti mainly come from Russia, Germany, Poland and
Baltic countries; The interest of international tourists is mostly limited to visiting museum complexes,
tasting Georgian wine and visiting wineries; The average length of stay of international tourists in the
country is increasing. However, as our research has shown, when visiting Kakheti with wine tourism,
one-day tours predominate, and therefore the average length of stay in Kakheti is small; Internatio-
nal visitors spend more when visiting Kakheti than Georgian residents during domestic tourism; The
average amount of expenses incurred by domestic visitors is 100 GEL, while international visitors -
160 GEL,; Telavi, Sagarejo, Gurjaani and Kvareli municipalities are the most sought after locations; The
most visited and attractive for both international and local visitors are Telavi wine cellar, Khareba
Winery of Kvareli, Kindzmarauli Winery of Kvareli, Tsinandli Manor, Inatre of Gurjaani, etc. Sh. Accor-
ding to the respondents, one of the main indicators of increasing the promotion of wine tourism in
Kakheti is increasing the awareness of the population; It is important to calculate full-fledged, detai-
led statistical indicators corresponding to the growth of tourist flows. Because the main indicators of
wine tourism statistics can be considered as the main catalyst for the rise of wine tourism in Kakheti.

Key words: wine tourism, Kakheti region, trend, analysis, method.
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Statistical Characteristics of Criminal Offenders in Georgia

at the Modern Stage

SUMMARY

The paper discusses the statistical trends of the criminogenic situation in Georgia, identifies
the characteristics of crime growth according to the types of crimes, analyzes their dynamics accor-
ding to gender and age, discusses the indicators of the number of prisoners, characterizes the dyna-
mics of crimes committed by minors, and identifies the trends in their imprisonment according to cri-
mes.

In conclusion, it can be said that in recent years, 2019 was the most acute year in terms of the
criminogenic situation. In the last eight years, registered crimes against property, human rights and
freedom, crimes against health, family and minors have been high in Georgia.

The trends in the number of crimes generally coincide with the trends in the number of convic-
tions. There is a large number of people convicted of theft (19.6%) and illegal drug production, pro-

23



duction, purchase, storage, transportation, forwarding or possession of drugs (8.1%); Among the con-
victs, there are mainly men, among whom there is a majority of convicts in the age group of 30-49 ye-
ars, their share ranges from 51% to 53%. Until 2019, the number of juvenile convicts was increasing,
among whom 27-32% were subject to imprisonment and were serving sentences in correctional de-
partments. Under conditions of imprisonment, minors are serving sentences for intentional murder,
intentional grievous bodily harm, and illegal drug manufacturing, production, purchase, storage, tran-
sportation, transportation, or crimes committed under the key article. It decreased during the pande-
mic, but in 2021 the number of crimes committed under the article of trafficking increased again, bet-
ween which only 35% were solved. According to all crimes, 9,203 people, including 301 or 3.3% women,
are serving sentences in penitentiary institutions. Among the prisoners, 99.5% are adults and 0.5%
are minors.
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Small and Medium Business in Georgia and its Institutions and
Promotion Programs

SUMMARY

Small and medium business is a segment that has a significant impact on the development of the
national economy, the growth of the competitiveness of the industry and the activation of innovation.
Small and medium-sized businesses provide jobs and improve the welfare of the population. Accor-
dingly, the pace of economic growth largely depends on the quality of functioning of small and medi-
um-sized enterprises in the country. The article is devoted to the discussion of small and medium-sized
businesses. The introductory part of the work is devoted to small and medium-sized businesses and
their role in the country's economy. The next part analyzes the declared data of the State Statistics Ser-
vice of Georgia on business forms on such economic indicators as: the number of employees, the num-
ber of employees, the average monthly salary of employees, trade turnover, output, direct foreign deli-
veries. investments. As can be seen from the statistical materials, in 2022 the entire business sector was
affected by the pandemic. Small and medium enterprises were forced to reduce the number of emplo-
yees. Due to the decrease in aggregate demand, the sector of small and medium businesses reduced
the output of products, which was also reflected in the turnover rate. Some enterprises have had to
suspend or cease operations due to strict regulations. The main part discusses institutions and prog-
rams for the development of small and medium-sized businesses. It is worth noting the reforms carried
out by the government in order to promote small and medium-sized businesses. One of the outstan-
ding and successful programs is ~Produce in Georgia~. With the help of similar programs, small and
medium-sized entrepreneurs are given the opportunity to develop, which positively affects the eco-
nomic growth of the country. Despite the improvement of the general business environment, in terms
of small and medium entrepreneurship development, Georgia faces the same challenges as in many
developing countries. The situation worsened during the pandemic. Therefore, the 2021-2025 strategy
for the development of small and medium entrepreneurship aims to restore the positive trends that
existed before the pandemic and to promote the further development of small and medium entrep-
reneurship. The last part presents the author's conclusions on this issue.
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Frontier Technologies as the Main Driver of the Post-COVID Economy

SUMMARY

Needless to say, that today COVID-19 has become a turning point in almost in all spheres of hu-
man activity. At the same time, he “warned” our society that the era of “relaxation” has passed and if
it wants stability, it must be constantly ready for new various kind of crisis. And the latter, most likely,
implies less familiar scenarios. Many economists agreed, that the problems we will face in the next
decade will simply be more extreme versions of those that we already confront today.

In order for the “different” world to become better than the former one, many problems must
be fundamentally discussed and evaluated, and therefore immediately resolved. One of these prob-
lems, which is critical for our economy, is the implementation, adaptation and use of frontier techno-
logies.

Indeed, in 2015, when the world signed up to the most ambitious agenda ever agreed — the 2030
Agenda for Sustainable Development — frontier technologies was heralded as a key means of imple-
mentation for their achievement.

In the paper, we analyzed the index of readiness for frontier technologies published by the Uni-
ted Nations Conference on Trade and Development (UNCTAD), which aims to study the level of diffu-
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sion of frontier technologies in the world and show countries that without moving in this direction, it
is impossible to achieve sustainable development goals, or overcome the post-Covid challenges. We
focused on comparing the data of Georgia with the similar data of the Eastern Partnership countries,
on the one hand, and with the Baltic countries and Poland, on the other hand.

Data analysis revealed that the level of implementation, adapting and use of frontier technolo-
gies in the Eastern Partnership countries, including Georgia, does not stand up to criticism, cannot in-
fluence the development of these countries, and it is likely that the current level and development
trends of these economies in largely illusory. By delaying the solution of the mentioned problem, the
existing backwardness is aggravated and the most important resource — human capital — is lost and
disappears. The fact that this trend has been irreversible for more than three decades (since the 90s
of the last century) shows that the problem is catastrophically critical and it will take decades to ac-
hieve desirable results.

Thus, it is very important to timely and multifaceted policy focus, along with other priority mea-
sures of the post-Covid period, on improving the overall index of readiness for frontier technologies
of the national economy and its components. And for this, it is necessary to develop ambitious re-
construction plans and implement them in a number of directions in order to overcome the challen-
ges of the post-Covid period.

Keywords: Frontier technologies readiness index, Frontier technologies, Technological progress, Eas-
ter Partnership countries, COVID-19.
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Using of Scenario Technologies in the Process of Anti-Crisis Regulation
of Small Business

SUMMARY

The scenarios were formed as an alternative to the forecasts of the future development of
small companies. As a rule, the forecast establishes the only trajectory of the future development of
a small organization, that is often heuristic. Based on the development of the scenario, argu-
mentative options for future development adapted to the external environment for a specific small
organization are determined.

A system of analyzing more scientific literature on the methods of scenario planning in small
business can be the basic phasing of paid scenario planning and the development of practical plans
that determine the fact that determine the specifics. Primary developed snarul approach short-term
goals, crisis location

The scenario approach developed by us for short-term goals, in order to find a way out of a
crisis situation, is a practical nature.
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Ownership and Management Relationship Issues

(Research Core Points)

SUMMARY

The property (property relations) had always occupied the minds of people and determined
their actions for centuries. This phenomenon is interdisciplinary and represents the subject of econo-
mic and legal disciplines. From the point of view of law (jurisprudence), property in the first place
means the ownership of an object by a particular subject, which is fixed through a legal document
(act). The construction of “appropriation-possession-disposal-use”, which has more legal weight is
also in use. From the standpoint of economic science, ownership is primarily relationships, a result in
which the material welfare is created which should provide income (profit). A particular aspect of
property is its “diversity”. The logic of the development of property relations dictates that the domi-
nant can be only one form of property, around which there are built other forms of property (under
capitalism — private property, which is implemented by means of various forms (stock, group, indivi-
dual), under socialism — nationwide, which is implemented through the form of state property. An im-
portant aspect of the analysis of property is the correlation of its form with the efficiency of its fun-
ctioning. The none of the forms of property don't automatically lead to the increase in production ef-
ficiency and effectiveness of economy in general.

The Interaction between Economics & Politics is stressed as well. The special role of gover-
nment in the economy is emphasized (particularly in the process combating with COVID-19).
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Relevance of Time Management in the Modern World

SUMMARY

Nowadays, modern processes have clearly shown us ho much we need to keep pace with the
passage of time. In the conditions of the fast pace of life, it is important that decisions within the or-
ganization and in personal life are made on time, therefore it is necessary that people pay special at-
tention to the issues of time management, analyze what problems exist and try to solve these prob-
lems. The covid pandemic has made it even more clear how precious the time we have is. Its correct
use, accurate sorting and distribution of priorities make people’s lives easier and helps to achieve
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the set goal. Accordingly, it can be said that neglecting time management is disastrous for both indi-
viduals and organizations.

The article deals with the relevance of time management, related difficulties and ways to solve
them. Also, the article discusses the effective ways of managing time proposed by various scientists
and makes recommendations that can be used more effectively.

Keywords: Tima management, Prioritization, Pareto principle — 80/20.
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Economic Challenges of Georgia

SUMMARY

The article examines Georgia's economic challenges in the post-Covid-19 pandemic period. The article shows
that after the pandemic, war, and sanctions, a confrontational globalization was formed in the world, where, despite
the political and economic conflict between the West and Russia, it became necessary for countries to make certain
concessions based on national interests.

Due to the fact that Georgia is a country with an open economy, it has foreign trade relations with the world, it
is important to be involved in the mentioned process and to discover and use the economic prospects that the current
situation offers. For this, first of all, it is necessary to think about the country's economic policy and the people who
create it. This leads to the country's economic policy and the existence of the Economic Advisory Council.

Keywords: Economics of Georgia, economic policy, confrontational globalization, council of economic
advisers.
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Statistical Trends of Labor Compensation in the Field of Business in
terms of Administrative Regions of Georgia

SUMMARY

The article presents a comparative statistical analysis of wages in the business sector in the ad-
ministrative regions of Georgia (including for the period of the Covid-19 pandemic). The purpose of the
article is to use statistical methods to estimate the elasticity of the average salary to the economic
shock caused by the pandemic and to analyze its impact on the regional trends of the average salary
change.

Based on the comparative analysis, the peculiarities and changed trends in the administrative re-
gions of the country before and during the pandemic have been established and evaluated the directi-
ons of the average salary changes have been analyzed based on the official statistical data of 2010-
2021.

Many statistical methods are widely used in the article, such as: relative, average and variance in-
dicators, as well as time series and data presentation methods. Many indicators calculated through
them are presented in the form of group and combination tables, as well as diagrams and graphs.

On the basis of comparative statistical analysis, the regions with high and low wage rates and al-
so the absolute magnitude of inequality between them are established. Accordingly, 3 groups of regions
with low, medium and high indicators of labor remuneration are presented.

Keywords: labor compensation, business sector, statistical analysis, range of variation, administrative
region.
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The European Union's New Approach To Industrial Policy

SUMMARY

The EU has always understood that its current prosperity is based on the ability of a regional
association to create and master industrial innovations as a key factor in ensuring economic growth
and social progress. Today, industrial innovation is the main driver of economic and social prospe-
rity. They accelerate economic growth, create new and more attractive jobs, provide social mobility,
prevent negative climate change and improve the quality of life. At the same time, the very nature of
industrial innovation is changing. Their life cycle is drastically reduced. Complexity is increasing as a
result of the convergence of different types of technologies. Profits from industrial innovations are
concentrated in the hands of individual companies that dominate the world market, which have ma-
naged to monopolize their creation and distribution through the use of their unique properties. Inno-
vations are increasingly focused on the buyer, who is looking not for a product or service, but for a
solution to his specific problem. He acts today as the initiator and creator of progress, and not as a
consumer of what has been achieved. Research scientists show that modern industrial innovations
are characterized by relatively low operating costs compared to traditional ones.

Key words: EU industrial policy, global order, structural reforms, digital innovation, circular
economy.
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Impact of the Changes Caused by the COVID-19 Pandemic on Consumer Behavior
and the Importance of Communication strategy

SUMMARY

It is a well known fact that consumer behavior is constantly changing and companies need to
be able to adapt to innovations and ensure supply according to the demand. The fears and anxieties
of the current economic and social crisis caused by the COVID-19 pandemic clearly affect both social
behavior in general and buying behavior as well. It is important to find effective ways of informing
and communicating with consumers, as it provides customers the latest and highly accurate informa-
tion that will help them while making decisions. It will be easier for customers to make purchasing
decisions if they will be provided with the needed information of an accurate kind. Communication is
essential both to satisfy interest in times of risk and uncertainty such as COVID-19, and to unable the
decision making process and empower customers to select the best possible alternative.

Factors such as the quality of the information disseminated, the channels of transmission, the
reliability of the source, as well as the structure of the perception of information by the recipients
should be taken into account during the communication process.

The benefit of the AIDA communication model in times of crisis situations like COVID-19 is important since it helps

companies to establish superior communication with the target segment.

Key words: COVID-19 pandemic, consumer behavior, AIDA model, customer communication

92



(6).

(digitaliviation) ) -

i 1

2021 315

, 42 % - , 54 % -
- - , (Cvoss-bovrdwc-
commerce) 4%-  (2).

57%- -5,6%, 6,9%, - -1%, -9%.

((WTTTC) -
319%_ (2)
( -
: ), (

) ( )! -

- (4).

93



] ( )
( ) ;
- (  .Google ceound peatsovrm);
- ( - , amazon, ebay);
- (hinhedin);
- (amazon-busines);
- , (Amazon veb.servius);

- (Uver ).

(Facebook, instagram, linfedin, Twitter, yutube) facebook- -

(lisabon map,londonpass, fran-
cebillet), Expago ( ). -

94



) (4).
- (
- (
- )’
);
- (
);
- - (
Covid-19
Onlain Travel Agency(OTA) ,
OTA-
(Subscwviption video on demend) :
(Gii),
, Gii -
2020
2020-2025
HDM (EUYDlIgital)-
847
( -
) ’ B
(Facebook,Linfedin,) 31,1%, 67,9%

95

(@).

127

10

-13,4%-



4%- - 24%- -

1. " ,, Y “ 2021

2. ,
, , .2021

3. . . :

4.  http ,forbes-ge/neus/1007/cifruli ekonomika %3A-krizisidan gamosvlis inovaciuri gza

5. Word unversmentment report 2017. Unversntment and thi digital ekonomu. UNCTAD.

6. eKOoHOMMKa B 3MOXy LMGPOBOM TraHCOpMaL Mo CBOPHMK TE3MCOB BbICTypieHniA M M TY, 2019

7. Wordbank.ovg /bistream/handle/ 1086/23347/21 067/Rusum.pdf.

8. A6pckuH A.C ., (2019) ekoHOMMYECKOE pa3BuTME B LMpoByto enoxy M nagatenckiiii gom fleno, 2019

9. Wrnarosa W., tO o6pa3oBaHu B LMdpoBYyto epoxy P®Y, 2019

Nino Grigolaia
Doctor of Economics, Professor
Alte University

Tsira Mikatadze
Doctor of Economics

The Firm and the Digital Economy

SUMMARY

Innovation is increasingly important as a tool for overcoming economic crises, sustainable de-
velopment and maintaining the viability of the firm through which society strives to organize its eco-
nomy. One of the main components of the innovative economy is undoubtedly the digital economy
and the firm operating in it.

The article discusses the essence of digitization of the economy, driving forces and diverse
risks. The article also analyzes what is being done in this direction in Georgia, what kind of problems
exist and what are the ways to solve them.
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The Impact of the COVID-19 Pandemic on the World Economy

SUMMARY

The COVID-19 pandemic has had a profound impact on international relations and world poli-

tics. The global and national economies, social sphere and culture were influenced by the pandemic.
The global pandemic impact has led to a reassessment of the future development of the modern
world. The COVID-19 pandemic has adversely affected the development of the global economy, which
faced various challenges. Developing economies were most stricken by the pandemic. In turn, the in-
dustrialized states were able to channel significant aid, which allowed them to smooth the negative
impact of the pandemic. However, the global economic recovery has been uneven as a cosequence of
political decisions, states’ economic capacities in certain regions.

Keywords: COVID-19, international politics, international relations, global economy.
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Economic Policy to Promote Occupational Safety in Georgia

SUMMARY

The paper discusses the current situation in the field of occupational safety in Georgia. It is
mentioned that one of the main challenges is to provide safe working conditions at the workplaces.
In many cases, occupational safety affects people’s lives. That is why both employees and employers
should pay a lot of attention to this direction. Even though employees in companies and offices are
responsible for accidents, the company still plays a crucial role in creating a safe working environ-
ment. The Labor Inspectorate plays an important role in ensuring compliance with legislation on la-
bor rights and other issues related to labor activity, due to the importance of its commonly recogni-
zed functions and the nature of the tasks entrusted to it.

The aim of the study is to evaluate the state occupational safety policy in Georgia and to se-
arch for ways of its effective implementation.

Based on the identified challenges in the area of occupational safety and experiences abroad,
recommendations for the implementation of economic policy measures to promote occupational sa-
fety were developed.

Keywords: Occupational safety, state policy on occupational safety, institutions implementing
occupational safety policy.
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About the Dangers of Academic Competition

SUMMARY

The purpose of this article's research is to protect the conduct of open manner for the compe-
tition for academic positions, which must comply with the principles of transparency, equality and fa-
ir competition. The subject of the research is ensuring the protection of the rights of the participants
in the competitions to holding academic positions. The object of the research is the dangers arising
in the process of actual implementation of certain legal norms and their causes. In the research pro-
cess, the methods of comparative analysis, synthesis, and analogy are used, which will allow us to re-
veal the challenges of academic competitions, real dangers and fair ways to overcome them. In order
for the academic staff to carry out their activities safely and effectively, it is necessary to protect the
freedom of labor. It is important to avoid or prevent discrimination, manipulation, favoritism, nepo-
tism, corruption and other dangers when conducting academic competitions.

Key words; Freedom of labor, non-compliance with international legal norms, discrimination,
threats of manipulation, favoritism, nepotism, corruption.
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Changes of Online Consumer Behavior in the Fast Food Market in Post-
Pandemic Conditions

SUMMARY

The article discusses the characteristics of online consumer behavior of fast food services and
products in post-pandemic conditions. The main trends observed in the post-Covid-19 pandemic pe-
riod are highlighted. Changes in the fast food market under conditions of uncertainty are shown and
the increased role of e-commerce websites in the activities of organizations operating in this directi-
on is analyzed. Based on the above, various factors affecting the behavior of online consumers are
shown, which in the post-pandemic period influence their purchase decision-making process. The ar-
ticle emphasizes the fact that in the post-pandemic stage, people will more actively purchase fast fo-
od products and services through electronic means. That is why the digital marketing strategies se-
lected by leading companies in this direction are discussed in the paper.

Keywords: Fast food industry, consumer behavior, e-commerce, digital marketing, covid-19
pandemic.
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Issues of Institutional Persistence and Institutional Changes

SUMMARY

The issue of institutional persistence and institutional changes is one of the relevant parts of
institutional economics. Institutional changes aim to adapt new challenges. Herewith, as for the per-
sistence of institutions, it is important to encourage economic development. However, we should no-
te that the institutions, which persist over time, in particular, can no longer support changes and eco-
nomic development. The paper analyzes the factors that prevent institutional change, give a push to
inertia and reduce the potential of systemic development.

Analysis of the issue revealed that among other factors, three important mechanisms determi-
ne the sustainability of institutions. These are - geography, culture and history. In addition, the sim-
plest form of institutional stability is ~institutional stasis,~ which implies that the maintenance of
existing institutions is because ~power begets power.~ This means that existing institutions currently
allow powerful groups to continue to dominate, so that those groups in turn may choose to maintain
those institutions. However, ultimately, all authors agree that despite such examples, institutional
stasis is rare; most institutions are constantly changing, and institutional change is an integral part of
the economic development.
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The Relationship between Higher Education and the Employment
Market in the post-Pandemic Period on the Examples of Georgia and
Poland

SUMMARY

The purpose of this paper is to observe and describe undergraduate students entering the la-
bour market in Poland and in Georgia and fill the gaps in the literature. The study uses a structured
and self-administered online questionnaire. The population of the University of Bydgoszcz in Poland
was 900 active students, and the students of Thilisi State University - 4460. Cramer’'s V is used to
check the association between different variables. The questionnaire is in line with the International
Labour Organization and the National Statistics Office of Georgia methodology. This is one of the first
attempts to analyse data from Poland and Georgia and focuses on undergraduate students. The ar-
ticle aims to determine whether there is an association between specific variables. The authors belie-
ve that this paper will gain some attention from policymakers and can allow Governments to take ac-
tion. The study shows us that the results of two different countries are not as far apart as it would
have to be supposed, but Georgian and Polish education system differ toward connection to the la-
bour market. The study can be used by regulators, researchers, scientists, public institutions and Go-
vernments. The study uses a short period to collect the data and a small sample. Another limitation
of the study is the non-coincidence of the Education System in Poland and Georgia. Also, the limitati-
on that may arise is the use of Email surveys that have several limitations, primarily being that they
can appear dry and uninteresting.

Key words: Labour Market, Employment, Students, Poland, Georgia
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Contemporary Challenges of Innovative Development

SUMMARY

Innovative development has become a necessary challenge in the conditions of modern globa-

lization. In developed countries, state support for stimulating innovative activities is very relevant.
The experience of foreign countries allows us to determine the general characteristics of innovative
development, including the role of knowledge and information technology, the existence of a develo-
ped innovative infrastructure, state stimulation and support of innovative activities, creation of a fa-
vorable innovation environment, existence of a network of large corporations and small forms, inno-

vative entrepreneurship.
The article discusses the experience of developed countries in terms of innovative develop-
ment and the forms and methods of state support.

Key words: innovative development, scientific activity, modern technologies.
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Economic Challenges Facing Farms in the Post-Pandemic Era

SUMMARY

Agriculture has always played an important role in feeding the country's population. The article

examines farms in Georgia and identifies problems in this area that prevent the development of agri-
culture. Opportunities to reduce risk were assessed, ways to increase satisfaction with farmer sup-
port programs were identified.
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Business Statistics in the Pre-Pandemic and Pandemic Periods: Georgia
and the European Union

SUMMARY

In the article the dynamics of turnover, output, intermediate consumption and value added of
business statistics in the pre-pandemic and pandemic periods are based on studies conducted by
Geostat and Eurostat. Based on a comparative analysis, the main differences and similarities of the
methodological approaches and practices of Geostat and Eurostat were identified.

Key words: business statistics, turnover, output, intermediate consumption, value added.

177






, (
) 26.5 ,
, 26.3
(%-
26,4% 27,0% 26,8% 26,5% 26,2%

23,3% 24,6%

2015 2016 2017 2018 2019

[ [
2020 :
9.3
, 2020

179

(Papava, 2020; Bedianashvili, 2021)

2019 (
214
2020

, 2015-2022

26,6%

25,2% 25,2%

26,3%
21,3% 21,4% d

2020 2021 2022

, 2.1
, 0.6






2020 ( ) 2022 ( )

2020 2022
(%- )

2020 2022

3EaPo:0.45%
. 2021
(€] )

181



9.3

Y . (2019). — “Gross Domestic Product”-
. 2019(1): 180-182.
http://dspace.tsu.ge/xmlui/handle/123456789/344
Abdieva, R., Baigonushova, D., & Ganiev, J. (2017). Relationship Between Government Expenditure and
Economic Growth in Transition Countries: Case of Kyrgyzstan and Tajikistan. Bilig 83: 241-258.
https://dergipark.org.tr/en/pub/bilig/issue/42612/519389

Bedianashvili, G. (2021). Macroeconomic and Cultural Determinants of the COVID-19 Pandemic Crisis.
Bulletin of the Georgian National Academy of Sciences.15(2),191-197.

Gurgul, H., Lach, L., & Mestel, R. (2012). The Relationship Between Budgetary Expenditure and Economic
Growth in Poland. Central European Journal of Operations Research 20(1): 161-182.
https://ideas.repec.org/a/spr/cejnor/v20y2012i1p161-182.html

182



5. Lingxiao, W. A. N. G., Peculea, A. D., & Xu, H. (2016). The Relationship Between Public Expenditure and
Economic Growth in Romania: Does it Obey Wagner’s or Keynes’s Law? Theoretical & Applied Economics
23(3): 41-52. https://ideas.repec.org/a/agr/journl/vxxiiiy2016i3(608)p41-52.html

6. Loizides, J., & Vamvoukas, G. (2005). Government Expenditure and Economic Growth: Evidence from
Trivariate Causality Testing. Journal of Applied Economics 8(1): 125-152.
https://www.tandfonline.com/doi/abs/10.1080/15140326.2005.12040621

7. Papava, V. (2020). On the Atypical Economic Crisis under the COVID-19 Pandemic. ECONOMICS AND
BUSINESS. 24, 9-16.

8. Singh, B., & Sahni, B. S. (1984). Causality between public expenditure and national income. The Review of
economics and Statistics 66(4): 630-644. https://www.semanticscholar.org/paper/Causality-Between-Public-
Expenditure-and-National-Singh-Sahni/31a3f5185f41881fea9dce3b809b4f4db88b6911

9. , 2015
https://www.geostat.ge/ka/modules/categories/23/mtliani-shida-produkti-mshp ,
. 26 , 2023
10. ,
- . https://www.mof.ge/4566 , . 26
, 2023

Nino Mikeladze
PhD Student
Ivane Javakhishvili Thilisi State University

The Necessity of Fiscal Consolidation and Current Challenges in Georgia
in Post Pandemic Period

SUMMARY

After increasing fiscal deficit during Covid-19 pandemic, due to higher social spending and lo-
wer budget revenues, fiscal consolidation is crucial in the post-pandemic period, which means fiscal
policy tightening. The current challenges come from the organic law, that increase of taxes is possib-
le only after the referendum. So, this instrument does not make fiscal policy flexible and attention
goes to the expenditures. Besides, consolidation through current spending supports economic
growth, while reduction of capital spending might obstruct growth.
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Global Causes of Poverty and Challenges for Small Open Economies

SUMMARY

Social problems are diverse, but among them, poverty is perceived as particularly acute both
locally and globally. The causes and manifestations of poverty in a particular time and space are so-
mewhat different from each other. The work focuses on the global causes of poverty, which mainly
lead to economic inequality in the modern world. Because extreme poverty, unfortunately, is incu-
rable throughout the world. According to 2022 data, one in ten people live in extreme poverty becau-
se: income is unevenly distributed and there are significant social barriers; Conflict and violence
most affect economically disadvantaged people; Hunger, malnutrition and stunting prevent normal
conditions in adulthood; The health system is failing, especially for mothers and children; there is no
clean water, sanitation and hygiene facilities; Climate change is an additional pressure; Educational
opportunities are limited; Poor infrastructure and basic services cannot (or will not) be received; Less
support from the state; It is difficult to find a job and a livelihood, and finally, there are no savings
(reserves) in this layer. The manifestation of these global causes is especially acute in economically
less developed countries that cannot provide internal resources to overcome the severity of the cau-
ses of poverty, which requires targeted, systematic, systemic actions.

Keywords: Poverty, causes of poverty, overcoming poverty, social problems.
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