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       rideris mizania  gaacnos studentebs is sabaziso instrumentebi, 

romlebic daexmarebian maT momxmarebelTa qcevis mmarTvelobiTi, 

fsiqologiuri da individualuri aspeqtebis wvdomaSi. ganxilulia 

momxmarebelTa qcevis  umniSvnelovanesi sakiTxebi: momxmarebelTa qcevis 

msoflmxedvelobis Tanamedrove koncefcia, myidvelobiTi qcevis modeli, 

momxmarebelTa qcevis ganmsazRvreli faqtorebi, kulturuli 

faseulobebis formirebis procesebi, socialuri klasebis myidvelobiTi 

gadawyvetilebebis strategiebi, motivaciuri Teoriebi da maTi 

individualuri Taviseburebebi, momxmarebelTa qcevaze ojaxis, 

referentuli jgufebis da personaluri gavlenis gansazRvra, globaluri 

samomxmareblo bazrebi da momxmarebelTa qcevis analizi, inovaciaTa 

difuzia.  

       rideri Sesrulebulia iv. javaxiSvilis saxelobis Tbilisis 

saxelmwifo universitetis ekonomikisa da biznesis fakultetis 

marketingis kaTedraze da gankuTvnilia ekonomikis da biznesis 

fakultetis magistraturis studentebisTvis. 
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Tavi 1.  momxmarebelTa qcevis Sesavali  

1.1. momxmarebelTa qcevis arsi da Seswavlis mniSvneloba 

 

       momxmarebelTan muSaoba – analizi, prognozi da misi qceva aris 

marketingis sferoSi dasaqmebuli TiToeuli specialistis profesiuli 

saqmianobis yoveldRiuri Semadgeneli. sabazro ekonomikis ganviTarebis da 

konkurenciis gaZlierebis pirobebSi momxmarebelTan muSaoba xdeba sul 

ufro aqtualuri sabazro urTierTobis TiToeuli monawilisTvis, 

romelTac pirdapir an saSuamavlo arxebiT gamoaqvT Tavisi produqti 

momxmarebelTa samsjavroze.  informaciuli teqnologiebis revoluciuri 

ganviTarebis epoqisTvis damaxasiaTebelia globaluri konkurencia, 

moTxovnilebaTa zrda da diferencirebuli winadadebebis SeTavazeba. es 

niSnavs, rom momxmarebeli xdeba ufro momTxovni, xolo masTan 

urTierToba ki - sul ufro rTuli, saintereso da profesionaluri.  

       momxmareblis mniSvneloba da masTan muSaobis warmateba kargad 

unda hqondeT gacnobierebuli mewarmeebs, romelTa biznesic arsebobs 

imdenad, ramdenadac akmayofilebs is momxmarebelTa moTxovnilebebs da 

survilebs.       

       TiToeuli specialistis adgili biznesSi da Tundac politikaSi, 

kulturaSi, ganaTlebasa da mecnierebaSi, saxelmwifo marTvaSi da 

sazogadoebriv cxovrebaSi damokidebulia mxolod viwrospecializebul 

kvalifikaciaze. sabazro ekonomikis pirobebSi TiToeul specialists unda 

SeeZlos TavianT momsaxurebaze momxmarebelTa moTxovnis formireba da 

SenarCuneba, maT Soris sakuTari ofisis, organizaciis, kompaniis, dargis 

da calkeuli qveynis sazRvrebs gareTac. rogorc menejerebs, aseve 

iuristebs, fsiqologebs, inJinrebs, eqimebs, maswavleblebs, sociologebs, 

Jurnalistebs da saxelmwifo Cinovnikebs unda SeeZloT sakuTari 

momxmareblis gamovlena da maT mier gadawyvetilebis miRebis procesze 

gavlenis moxdena. 

       momxmarebelTa qceva – es aris codnis sfero, romelic gascda 

saqmianobis viwro marketingul CarCoebs. is aqtualuria yvela im 
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adamianisTvis, romlebic cdiloben myarad da warmatebiT imoRvaweon 

sabazro ekonomikis sivrceSi. 

      globaluri bazrebis mzardi konkurencia kanonzomierad mimarTavs 

sxvadasxva qveynis mwarmoebelTa interesebs momxmarebelTa qcevis 

meqanizmebis kvlevisa da am meqanizmebis gamoyenebis SesaZleblobisken  

sakuTari miznebis misaRwevad.    

      wlebis ganmavlobaSi viTardeboda da icvleboda biznesis 

orientacia (sawarmoodan samomxmareblomde), viTardeboda aseve 

momxmarebelTa qcevis Seswavlis sferoebic. erTi ram dReisaTvis udavoa: 

momxmarebelTa qcevis disciplina, rogorc arasdros, saWiroa 

Tanamedrove, momxmarebelze fokusirebul samyaroSi. 

 

1.2.   momxmarebelTa qcevis evolucia 

       momxmarebelTa qceva, rogorc codnis dargi im saxiT, rogorc axla 

aris, warmoiSva 50-iani wlebis bolos da 60-iani wlebis dasawyisSi.                           

es periodi msoflios bevr qveyanaSi aRiniSneboda ekonomikuri 

aRmavlobiT. globaluri cvlilebebi, romlebsac ganicdida menejmentis 

sistema da mTlianad ekonomika, warmoadgendnen mTavar faqtorebs, 

romlebic xels uwyobdnen marketinguli programebis ganviTarebas da 

kerZod, momxmarebelTa qcevis Seswavlas. 

       es faqtorebi specialistebma dayves 3 periodad: 

1)  II  msoflio omamde;                                                                                                                   

2)  omisSemdgomi  (1980 wlamde);                                                                           

3)  Tanamedrove  ( 80-iani wlebis Semdeg);  

 

II msoflio omamdeli periodi 

       XIX saukunis dasasruls industriulma revoluciam kacobriobas 

moutana eleqtroba, rkinigza, Sromis danawileba, masobrivi warmoeba, 

axali teqnologiebi. mogebis miRebis mizniT biznesi orientirebuli iyo 

ZiriTadad warmoebis srulyofaze. yvelaze did problemas am periodSi 
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warmoadgenda swored warmoeba  da ara gasaReba, radganac deficitur 

bazarze faqtobrivad iyideboda yvelaferi, rasac ki awarmoebdnen 

mewarmeebi.  

       situacia Seicvala konkurenciis gaZlierebasTan erTad. XX 

saukunis 20-iani wlebidan bazris zrdadi gajerebis fonze daeca 

produqtze mdgradi moTxovna. saqonelmwarmoeblebma gaacnobieres, rom 

produqti unda ,,gaiyidos”. gayidvaTa saqmianoba ganixileboda am dros, 

rogorc mogebis miRebis ZiriTadi saSualeba. saqonlis mwarmoeblebisa da 

gamyidvelebisaTvis cxadi gaxda, rom upiratesobis SenarCuneba 

konkurenciul brZolaSi sul ufro rTuli iqneboda. swored maSin 

gamoCnda asparezze marketingi, romelmac aiZula daefiqrebina mewarmeebi:   

,,mainc ra surT konkretulad momxmareblebs?’’  amavdroulad aqtualuri 

gaxda momxmarebelze zemoqmedebis ufro efeqturi meTodebis SemuSaveba, 

magram ,,didma depresiam” (xangrZlivi uZraobis periodi msoflios mravali 

qveynis ekonomikaSi 1929-1934ww.) mZime daRi daasva am axlad fexadgmul 

mecnierebas. marketinguli saqmianobis mimarTulebaTa umravlesoba 

gayinuli iqna. im periodSi cota Tu fiqrobda fsiqologiis da qcevis 

Sesaxeb sxva mecnierebaTa  gamoyenebiT mniSvnelobaze, Tumca calkeuli 

marketinguli kvlevebi am mimarTulebiT (marTalia ufro Teoriuli, vidre 

praqtikuli mniSvnelobis)  swored maSin gamoCnda. 

       mniSvnelovan movlenad iqca swavlul-Teoretikosis – jon vatsonis 

Sromebi. igi gaxda fsiqologiaSi biheviorizmad wodebuli mimdinareobis 

damfuZnebeli. biheviorizmi – ingl. sityvaa da niSnavs qcevas. igi aris               

erT-erTi mTavari mimarTuleba amerikul fsiqologiaSi, romelic efuZneba 

mtkicebulebas, rom fsiqologia unda Seiswavlides ara cnobierebas, 

aramed qcevas. dReisaTvis bihevioristul mecnierebebs miekuTvnebian yvela 

is mecnierebebi da maTi dargebi, romlebic Seiswavlian qcevas, magaliTad, 

sociologia, momxmarebelTa qceva, pedagogika da anTropologiac ki. 

 

omisSemdgomi  periodi  

       omisSemdgomi epoqa aRiniSneboda ekonomikuri aRmavlobiT, rac 

gamowveuli iyo omiT gadaRlil mosaxleobaSi moxmarebis surviliT. 
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warmoebis masStabebis da, Sesabamisad, konkurenciis zrdam gamoiwvia 

moTxovnis gadaWarbeba miwodebaze. televiziis ganviTarebasTan erTad 

daiwyo masobrivi komunikaciebis era. mwarmoeblebs gauCndaT reklamis 

gamoyenebis saSualeba. ekonomikur aRmasvlas Tan sdevda mxolod xanmokle 

Cavardnebi. dasavleTis samyaro ganicdida keTildReobis maRali donis da 

myidvelobiTi unaris zrdis uprecendento periods. cxadi gaxda, rom 

biznesSi Tavdapirveladve unda yofiliyo gansazRvruli momxmareblis 

interesi. saqonelmwarmoeblebs da gamyidvelebsac aRar darCaT sxva 

arCevani garda imisa, rom mieRoT marketingis koncefcia. 

       gansakuTrebiT mniSvnelovani iyo 60-iani wlebi. marketologebi ukve 

mzad aRmoCndnen gamoekvliaT axali Tema – motivacia. zigmund froidis 

fsiqoanalizma gaugonari rezonansi gamoiwvia mecnierul samyaroSi. 

marTalia, misi Teoria dRemde polemikis sagans warmoadgens mecnierebs 

Soris, magram faqti erTia – froidis fsiqoanalitikuri Teoriis dRis 

sinaTleze gamoCenam samyaro samudamod Secvala. qcevis Sesaxeb 

mecnierebebs myari niadagi gauCndaT.  swored 50-iani wlebis bolos da    

60-iani wlebis dasawyisSi aRmocenda axali mimarTuleba qceviT 

mecnierebaSi,  qcevis  disciplinaTaSorisi  dargi – momxmarebelTa  qceva. 

       motivaciis kvlevis mizans Seadgenda dafaruli, gaucnobierebeli 

miswrafebebis gamovlena adamianis qcevaSi. momxmarebelTa motivaciis 

problemebiT seriozulad dainteresda bevri mkvlevari, gansakuTrebiT ki 

reklamis damkveTebi. motivaciis Seswavlis epoqis erT-erTi yvelaze 

cnobili aRmoCena mdgomareobda imaSi, rom qalis mier namcxvris cxobis 

procesi ukavSirdeba bavSvis gaCenis gaucnobierebel survils. kompania 

Pillsbury-m amaze uzarmazari kapitali daagrova  Tavisi mizanmimarTuli da 

xangrZlivi sareklamo kampaniis wyalobiT, romlis sareklamo lozungi 

JRerda ase: ,,araferi ise ar metyvelebs siyvarulis Sesaxeb, rogorc 

gemrieli namcxvari”.     

       cxadia, rom amavdroulad gaisma xmebi momxmarebelze zemoqmedebis 

aseTi ,,veraguli” meTodebis winaaRmdeg, magram, miuxedavad yvelafrisa, 

farTod gaiRo kari qcevis sferoSi kompleqsuri samecniero kvlevebis 

Casatareblad. 
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        pirveli kvlevebi momxmarebelTa qcevis Sesaxeb efuZneboda  

zogadad ekonomikur Teoriebs, mogvianebiT ki – marketingis koncefciebs.  

am kvlevaTa Sinaarsi da meTodologia ganisazRvreba im faqtorebiT, 

romlebic amoZraveben ekonomikas sawarmoo orientaciidan sasaqonlo 

orientaciisken da fsiqologiis, rogorc qcevis Sesaxeb mecnierebis 

ganviTarebis doniT. 

       momxmarebelTa qcevis pirveli saxelmZRvanelo j. enjelis,            

r. blekuelis, u. miniardis avtorobiT 1968 wels gamoica. man gamoiwvia 

uamravi samecniero publikaciebi da dasavleTis mTel qveynebSi gaCnda 

momxmarebelTa qcevis Semswavleli kursebi. Jurnali ,,Journal of Consumer 

Reserch” gaxda pirveli perioduli gamocema, romelic specializdeboda am 

Tematikaze. statiebi momxmarebelTa kvlevis Sesaxeb gamoCnda sxva 

gamocemebSic: ,,Journal of  Marketing Reserch”,  ,,Psychology and Marketing”,  ,,Journal 

of  Consumer Marketing”,  ,,Journal of  Consumer Psychology”. 

       dReisaTvis momxmarebelTa qcevis da motivaciis Seswavlis 

aucilebloba sayovelTaod aris aRiarebuli mTels msoflioSi. 

disciplina, romelic aRmocenda ekonomikis, marketingis da fsiqologiis 

mijnaze, erT-erTi popularulia. ukanasknel aTwleulSi gamoica uamravi 

saxelmZRvanelo momxmarebelTa qcevis Sesaxeb. momxmarebelTa qceva 

warmoadgens qcevis Sesaxeb mecnierebis damoukidebel dargs, iswavleba 

msoflios ganviTarebuli qveynebis praqtikulad yvela saswavlebelSi da 

warmoadgens biznes-skolebis erT-erT ZiriTad kurss. 

        

1.3.  momxmarebelTa qcevis fundamenturi principebi 

 

       XXI saukuneSi yvelaze ufro mwvaved dadga momxmarebelTa Secnobis 

da misi qcevis siRrmiseuli Seswavlis aucilebloba. momxmarebelTa qceva, 

zogadad, dinamiuri da mimzidvelia. momxmarebelTa azrovnebis 

cvalebadoba, araprognozirebadoba da am cvlilebebTan marketingis 

adaptaciis siCqare ukanasknel wlebSi mxolod izrdeba. aRniSnuli sagnis 

floba moiTxovs momxmareblebze da im procesebze sistematur dakvirvebas, 
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Tu rogor icvleba maTi cxovrebis wesi da moTxovnilebebi, ojaxis 

struqtura da urTierTobebi,  myidvelobiTi qceva da moxmarebis modelebi. 

            momxmarebelTa qceva, rogorc wesi, gacnobierebulia da 

mimarTulia konkretuli miznebis misaRwevad. produqtis da momsaxurebis 

miReba an maTze uaris Tqma xdeba imis mixedviT, Tu ramdenad 

Seesatyvisebian isini maT moTxovnilebebs an cxovrebis stils. gamyidvelis 

didi Zalisxmevis miuxedavad, momxmarebelma SeiZleba sruli ignorireba 

gaukeTos mis argumentebs. ufro advilia kompaniam Tavisi marketingis 

programa Seusabamos momxmarebelTa saWiroebebs, vidre momxmarebelebs 

Seacvlevinos sakuTari upiratesobebi gamyidvelis saWiroebebis 

Sesabamisad. warmatebebze orientirebulma kompaniebma kargad ician, rom  

`unda awarmoon ara is, risi warmoebac SeuZliaT, aramed is, rac surT 

momxmareblebs, ramdenadac ,,mejlisi yovelTvis maT mihyavT”.  

       momxmarebelTa motivaciis da qcevis gageba, maTi moTxovnilebebis 

gaTvaliswineba produqtis SemuSavebis da bazarze win wawevisTvis - es 

aris ara arCevanis sakiTxi, aramed sastiki konkurenciis pirobebSi 

kompaniis gadarCenis aucilebeli winapiroba. 

       momxmarebelTa qcevis Seswavlis aucilebloba dakavSirebulia 

mTavar problemasTan: rogor SeviswavloT momxmareblebi ufro 

efeqturad? 

       Tanamedrove kvlevebi xels uwyoben ara mxolod marketinguli 

RonisZiebebis  dagegmvas da strategiebis SemuSavebas, isini exmarebian 

momxmareblebs informirebulobaSi da sakuTari uflebebis dacvaSi, aseve 

awvdian informacias saxelmwifo politikis sferoSi optimaluri 

gadawyvetilebebis misaRebad. 

      dReisaTvis marketologebi dganan axali problemebis winaSe: 

      1. informaciis Segroveba da siRrmiseuli interpretacia, romelic 

aucilebelia organizaciebisTvis sul ufro rTuli moTxovnilebebis 

dasakmayofileblad; 

      2. momxmarebelTa qcevis efeqturi meTodebis SemuSaveba, rac maT 

SesaZleblobas miscems fexi auwyon momxmarebelTa cxovrebis wesis da 

tendenciebis swraf cvlilebebs; 
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      3. momxmarebelTa qcevis, rogorc cxovrebis mniSvnelovani 

damoukidebeli nawilis Seswavla ufro farTo da masStaburi 

poziciebidan. 

       mewarmeebis, Teoretikosebis da marketologebis mTavar amocanas 

warmoadgens momxmarebelTa qcevaze zemoqmedebis efeqturi da 

araordinaruli strategiebis gamovlena. yvelaze warmatebuli da cnobili 

kompaniebi eZeben momxmarebelTa Sesaxeb sruli informaciis miRebis da 

maTi interpretaciis progresul meTodebs, ris Sedegadac mecniereba 

momxmareblis Sesaxeb iRebs pirvelxarisxovan mniSvnelobas Cvens 

pragmatul samyaroSi. 

       momxmarebelTa qcevis fundamenturi principebia: 

1.  momxmarebeli - mefea; 

2.   biznesSi warmatebis misaRwevad unda gvesmodes momxmareblis motivacia     

   da  misi qceva; 

3.   momxmareblis qceva dinamiuria, igi ganicdis garemo faqtorebis    

    zegavlenas; 

4.  momxmareblebTan urTierTobisas aucilebelia socialuri da eTikuri   

    normebis dacva. 

        msoflioSi cnobilma marketingis strategma leo bohartma  

mravali wlis win Tqva, rom TiToeul momxmarebelze mimarTuli aTasobiT 

sareklamo gzavnilis kombinirebuli efeqti mdgomareobs im produqtisa 

da momsaxurebis sistematur SexsenebaSi, romlebic maT jer kidev ar 

gaaCniaT. individualuri motivaciis doneze es efeqti igrZnoba, rogorc 

mudmivi swrafva sul ufro meti moxmarebisken, SeZenisken, socialur kibeze 

aRmasvlisken. es ki sazogadoebas  aZlevs siaxleebis Seqmnis da danergvis 

stimuls. Tumca, xSirad adgili aqvs motyuebas da arakeTilsindisier 

qmedebebs, ris sapasuxodac SemuSavebuli iqna kanoni „momxmarebelTa  

uflebebis  Sesaxeb“.  

      aRniSnul kanonSi deklarirebulia adamianis Semdegi uflebebi:   
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     1. ufleba usafrTxoebaze – dacva iseTi produqtisa da 

momsaxurebisgan, romlebic saSiSia janmrTelobisa da sicocxlisaTvis; 

     2.  ufleba informaciaze - informirebuli arCevanisaTvis aucilebeli   

cnobebiT uzrunvelyofa;  TaRliTobisa  da yalbi SeTavazebebisagan  

dacva; 

     3.  arCevanis  ufleba  - konkurenciis pirobebSi mravalferovani   

nawarmisa   da   momsaxurebis   garantirebuli xelmisawvdomoba;  

     4.   kompensaciis   ufleba - bazris saxelmwifo regulirebis 

politikis SemuSavebisa da gatarebis procesSi momxmarebelTa interesebis 

srulfasovani gaTvaliswinebis garantia; zaralis saTanado da 

samarTliani anazRaurebis garantia; 

      5.   ufleba   jansaR  da   ekologiur   garemoze - Sesabamisi 

institutebis gaZliereba, kanonmdeblobis  daxvewa da qmediTi berketebis 

Seqmna sazogadoebisTvis garemosdacviTi informaciisa da saTanado 

ganaTlebis miRebaSi xelSesawyobad; 

      6.  Raribi  mosaxleobis  da eTnikuri  umciresobebis ufleba,   

daicvas  Tavisi interesebi - am umciresobebis warmomadgenlebs ar 

SeiZleba uari eTqvaT uflebebze imave jgufis sxva wevrebTan erToblivad 

isargeblon TavianTi kulturiT, aRasrulon TavianTi religia da 

Seasrulon maTi wes-Cveulebebi, agreTve isargeblon mSobliuri eniT. 

       es uflebebi absoluturi, xelSeuxebeli da udavoa. daufaravi 

tyuili, produqciis dabali xarisxi, dasabuTebuli saCivrebis ignorireba, 

garemos dabinZureba da sxva msgavsi movlenebi sxva araferia, Tu ara 

momxmareblis kanonieri uflebebis darRveva. momxmarebelTa uflebebis 

dacvis farTomasStabiani kampaniis Catarebis Sedegad nacionalur 

cnobierebaSi momxdari cvlilebebi ganapirobeben biznesis liderebisa da 

politikosebisaTvis gazrdili moraluri da eTikuri moTxovnebis 

wayenebas. mwarmoeblebisa da sacalo gamyidvelebis qmedebebi 

sazogadoebis mxridan sul ufro xSirad awydebian  aqtiur winaaRmdegobas. 

       momxmareblebi _ arian adamianebi, adamianTa jgufebi, agreTve 

sxvadasxva organizaciebi, romlebic iyeneben produqts, momsaxurebas, 

ideebs. calkeuli moqalaqeebi, saojaxo meurneobebi, patara firmebi da 
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globaluri kompaniebi, qveynebi, erebi da TviT msoflio sazogadoebac 

mTlianad – SesaZlebelia ganvixiloT, rogorc konkretuli produqtis, 

momsaxurebis da ideebis momxmarebeli. 

       marketingis koncefciis mixedviT momxmareblebi SeiZleba davyoT 2 

jgufad:  

       1.  saboloo  momxmareblebi _ eseni  arian  calkeuli  myidvelebi, 

romlebic produqts yiduloben piradi moxmarebisTvis;                                                            

       2.  organizacia-momxmareblebi _ eseni arian mwarmoeblebi, sacalo 

da biTumad movaWreebi, romlebic produqts iZenen Semdgom sawarmoo 

procesebSi gamosayeneblad da xelaxla gayidvis mizniT; 

       am ori tipis momxmarebelTa qceva arsebiTad gansxvavdeba 

erTmaneTisgan.  es aixsneba: 

 produqtis SeZenis gansxvavebuli miznebiT; 

 yidvis Sesaxeb gadawyvetilebis miRebis meTodebiT; 

 yidvis Sesaxeb gadawyvetilebis miRebis procesSi moZiebuli 

sainformacio wyaroebiT; 

 yidvis aqtis sixSiriT; 

 motivaciiT; 

 produqtis Sesaxeb codnis araerTgvarovani doniT; 

 yidvisSemdgomi servisis mimarT wayenebuli gansxvavebuli 

moTxovnebiT. 

      momxmarebelTa Seswavlis mTavari mizania _ maTi moTxovnilebebis 

da saWiroebebis gageba ufro srulad dakmayofilebis mizniT. 

      momxmarebelTa Seswavlis ZiriTadi amocanebia: 

 moTxovnilebebis ierarqiuli struqturis ageba, saerTo 

moTxovnilebebis struqturizacia ramdenime doneze; 

 calkeuli moTxovnilebebis raodenobrivi mniSvnelobebis da maTi 

dinamikis gansazRvra; 

 dakmayofilebuli da daukmayofilebeli moTxovnilebebis 

struqturis gansazRvra; 
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 momxmarebelTa moTxovnilebebis da saWiroebebis cvlilebebze 

zemoqmedi faqtorebis gamovlena; 

 daukmayofilebeli moTxovnilebebis gamomwvevi mizezebis moZieba. 

momxmarebelTa Seswavlis mecnieruli meTodebi moicavs _ sistemur 

analizs, kompleqsur midgomas, programul-miznobriv dagegmvas, romelsac 

miekuTvneba:  masobrivi momsaxurebis Teoria, kavSiris Teoria, albaTobis 

Teoria, qseluri dagegmva, ekonomikur-maTematikuri modelireba, 

eqspertiza. 

ar arsebobs momxmarebelTa qcevis Seswavlis erTaderTi 

universaluri meTodi. marketingul kvlevebSi yvelaze metad iyeneben 

pirveladi informaciis miRebis sam meTods:  

1. dakvirveba 

2. interviu da gamokiTxva 

3. eqsperimenti 

        dakvirvebis meTodi gulisxmobs ZiriTadad momxmarebelTa 

dakvirvebas sxvadasxva situaciebSi. magaliTad, mkvlevarebi momxmarebelTa 

qcevas akvirdebian bunebriv garemoSi - rogor moixmaren isini produqtebs 

an sakvebs saxlSi, Tumca zogjer dakvirveba xdeba laboratoriul 

pirobebSic. saxlis pirobebSi dakvirveba SesaZloa ganxorcieldes 

personaluri interviueris meSveobiT, agreTve videokamerebis da sxva 

teqnikuri saSualebebis gamoyenebiT, romlebic afiqsireben produqtis 

realuri gamoyenebis faqts.  

magaliTad, fafebis msxvili mwarmoebeli mimarTavs ojaxebs 

TxovniT, raTa maT sakuTar samzareuloebSi daayenon video-kamerebi. 

rodesac ojaxis romelime wevri Sedis samzareuloSi, kamera iwyebs misi 

qcevis dafiqsirebas - ramden rZes asxams igi Svriis fantelebs, ra 

produqtebs moixmars masTan erTad damatebiT da aseve sxvadasxva 

detalebsac, romlebmac mwarmoebels SesaZloa gauCinos produqtis an misi 

SefuTvis gaumjobesebis idea. zogierTi momxmarebeli samsaxurSi 

misvlamde sauzmobs gzad, manqanaSi. am Cvevam popularoba moutana 

,,Kellogg’s“-s,  ,,Nutri Crain “-is  da ,,Slim – Fast“-is  purebs. 
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ekranizacis, anu  ,,Crdilis“  meTodis dros mkvlevari Tan dahyveba 

momxmarebels  ,,CrdiliviT“  produqtis yidvis da moxmarebis procesSi, 

uvams mas SekiTxvebs procesis yvela etapze. pasuxebis Cawera xdeba audio 

an video firze. magaliTad, sacalo gamyidvels SeuZlia msgavsi 

gamokvlevebis Catareba Tavis maRaziebSi. rodesac maT ician rogor da 

ratom gadaadgildebian momxmareblebi maRaziaSi, maT SeuZliaT gadaWran 

problemebi, romlebsac awydebian myidvelebi. momxmarebelTa kmayofilebis 

xarisxis zrda ki aZlierebs maT loialurobas savaWro markis an maRaziis 

mimarT. 

       fiziologiuri dakvirvebis meTodis dros iyeneben medicinaSi, 

fsiqologiasa da sxva mecnierebaSi adaptirebul teqnikas. esenia: Tvalis 

moZraobis da momxmarebelTa kanis galvanuri reaqciis mzomi 

videokamerebi. msgavsi meTodikebis gamoyeneba xdeba aeroportSi samgzavro 

tvirTis gaSuqebisas. 

       aRniSnuli meTodikebis saSualebiT SesaZlebelia maRaziebSi 

samomxmareblo Taroebis skanireba. aseTi dakvirvebebis Sedegad grovdeba 

didi raodenobiT monacemebi, romelTa statistikuri analizic exmareba 

marketologebs produqtebis srulyofili dizainis SemuSavebaSi da 

sxvadasxva efeqtiani marketinguli programebis  ganxorcielebaSi. 

       interviu da gamokiTxvebi _ kvlevis analitikosebi informacias 

agroveben momxmareblebTan intervius da gamokiTxvis meTodebis 

gamoyenebiT. 

       gamokiTxva - es aris informaciis Segrovebis efeqturi meTodi 

momxmarebelTa didi raodenobiT SerCevisas, rodesac mkvlevari kiTxvebs 

usvams respondentebs da iwers maT pasuxebs.  gamokiTxvebi SeiZleba 

Catardes fostiT, telefoniT, internetiT an personalurad. TiToeul am 

meTods gaaCnia Tavisi upiratesobebi da naklovanebebi. 

       eqsperimenti - es aris kvlevis meTodi, romelsac iyeneben 

damoukidebeli (magaliTad, sareklamo gancxadebebis nakrebi, SefuTvis 

dizainis variantebi, komunikaciis meTodebi) da damokidebuli cvladebis 

(magaliTad, yidvis transaqciis an qcevis tipis gansazRvra) mizez-

Sedegobrivi  kavSirebis dasadgenad. 
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       laboratoriuli eqsperimenti tardeba fizikur garemoSi 

(komerciul an kvleviT dawesebulebaSi), romelic uzrunvelyofs 

Sesaswavl cvladze maqsimalur kontrols. 

       savele  eqsperimenti  tardeba bunebrv pirobebSi - saxlSi an 

maRaziaSi.  magaliTad, sacalo gamyidveli momxmareblebs urigebs 

sxvadasxvanairad gaformebuli kuponebis ramdenime variants gansxvavebuli 

fasis da teqstis miTiTebiT, raTa sapasuxo reaqciiT gansazRvros maTi 

SedarebiT efeqtiani kompinacia.           

momxmarebelTa Seswavla _ rTuli da Sromatevadi procesia. igi 

moiTxovs kvalificiuri marketologis monawileobas, romelic unda 

flobdes ekonomikur codnas, analitikur azrovnebas, saerTo humanitarul 

ganaTlebas da did socialur gamocdilebas. mas aseve unda gaaCndes 

mecnierebis sxva dargebis specialist-eqspertebis monacemTa baza. 

momxmarebelTa qcevis kvleva iTvaliswinebs sistemuri analizis 

gamoyenebas, ramdenadac igi iZleva nebismieri sabazro situaciis 

ganxilvis SesaZleblobas didi diapazonis garegani da Sinagani mizez-

Sedegobrivi kavSirebis dasadgenad.   

bunebaTmcodneobaSi mkvlevarebi, Cveulebriv, iyeneben iseT 

faqtorebs, romelTa raodenobrivi gazomva da, Sesabamisad, zusti 

diagnozis dasmac advili SesaZlebelia. marketingSi ki araiSviaTad saqme 

gvaqvs xelSeuxebel, garkveulad gaucnobierebel movlenebTan, romlis 

Seswavlisas gamoyenebuli uamravi cvladi ar eqvemdebareba raodenobriv 

gazomvas. marketologs uwevs momxmareblis gulsa da gonebaSi SeRweva, 

mravali xiluli Tu latenturi (dafaruli) procesebis siRrmiseuli 

analizi. adamianTa individualuri gemovnebis, emociebis da 

ganwyobilebebis Seswavla moiTxovs sxvadasxva, maT Soris, eqspertuli 

meTodebis gamoyenebas. 

specialistebi xazgasmiT aRniSnaven, rom samecniero kvlevebis 

gamoyenebiT SesaZlebeli xdeba momxmarebelTa qcevis motivaciis gageba. 

miuxedavad imisa, rom absoluturi prognozi praqtikulad SeuZlebelia, 

kompaniis strategiuli poziciebi mniSvnelovnad umjobesdeba 
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momxmarebelTa qcevis kvlevebisas miRebuli Sedegebis kvalificiuri 

gamoyenebiT. 

amrigad, momxmarebelTa qcevis Seswavla umniSvnelovanes amocanas 

warmoadgens mravali cnobili kompaniis saqmianobaSi. rodesac igi 

sruldeba codniT da profesionalizmiT, mas moaqvs realuri sargebeli. 

cnobili marketologebis rekomendaciiT, sakuTari momxmareblis 

Seswavlas da Secnobas kompaniebma unda dauTmon sakuTari drois ara 

nakleb  25 %. 

 

1.4.  marketingis globaluri strategia 

 

         bazrebis warmoSoba dakavSirebulia arc Tu Soreul warsulTan. 

jer kidev 1990-ian wlebSi msoflio dayofili iyo 120 nacionalur bazrad.                     

iaponia mopovebuli statusis aRdgenas cdilobda. aRmosavleT evropa, 

yofili sabWoTa kavSiris qveynebi, CineTi da indoCineTis qveynebi 

izolirebuli iyo danarCeni msofliosgan. dRes ki situacia sagrZnoblad 

Seicvala. teqnologiurma garRvevebma informaciis gadamuSavebis da 

miwodebis sferoSi praqtikulad daangria kompaniebisa Tu bazrebis 

teritoriuli sazRvrebi. transnacionaluri kompaniebis, rogorebicaa                 

,,Coca-Cola”,  ,,IBM”, ,,Sony” da sxvebi, gayidvebis 50%-ze meti modis 

sazRvargareT gayidvebze. 

       globalizacia kompleqsuri da winaaRmdegobrivia. zogi mecnieri 

mas ekonomikur aspeqtSi ganixilavs, zogi - politikur WrilSi. 

sinamdvileSi globalizacia gacilebiT farTo mniSvnelobis mqone 

movlenaa da politikursa da ekonomikurTan erTad socialur da 

kulturul faqtorebsac moicavs. ar SeiZleba misi Sefasebisas iseTi 

erTmniSvnelovani cnebebiT SemovifargloT, rogoricaa ,,kargi" da ,,cudi". 

globalizaciis procesi erT-erTi yvelaze Zlevamosili procesia 

kacobriobis istoriaSi. man mravali qveynis saerTaSoriso statusi, 

adgili da gavlena Secvala. teqnologiebis ganviTarebam, gansakuTrebiT - 

internetma, erTsa da imave sawyis poziciaze  daxia yvela qveyana da 
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xelaxla CarTo isini sayovelTao maraTonSi.  TiTqos mniSvneloba dakarga 

manamde arsebulma kulturulma Tu istoriulma warsulma, politikurma   

gavlenebma da a.S. 

        globaluri bazrebis Seqmnam xeli Suwyo eqsport-importis 

ganviTarebas. ukanasknel periodSi kompaniebis Semosavlebi uzrunvelyo 

globaluri specializaciis strategiam. msoflio resursebis efeqturi 

ganawilebis SesaZleblobam kompaniebs misca maTi globalurad gamoyenebis 

saSualeba.  es niSnavs, rom samuSao resursebi firmas SeuZlia gamoiyenos 

erTi qveynidan, nedleuli da masalebi - meoredan, teqnologiebi ki – 

mesamedan, anu im qveynebidan, saidanac maTi Semotana iafi, xarisxiani da 

moxerxebulia. yovelive es warmoadgens produqtis TviTRirebulebis 

Semcirebis, xarisxis amaRlebis, msoflio resursebis efeqturi 

ganawilebis winapirobas.    

         bazrebis globalizacias xels uwyobs masobrivi informaciis 

wyaroebi. iseTi telekompaniebi, rogorebicaa BBC, CNN, MTV da sxvebi, 

qmnian globalur qsels, romlis auditoriasac mTeli msoflio Seadgens.                

globaluri  qselebis  gamoyeneba  aiolebs  msoflio  markebis  Seqmnas. 

        „Cveni bazari - mTeli msoflioa“ - es sityvebi ukve iqca axal 

kredod momxmareblebisa da organizaciebisaTvis. momxmarebelTa sabaziso 

moTxovnilebebis gasacnobiereblad da universaluri gadawyvetilebebis 

misaRebad organizaciebma unda Seiswavlon im momxmarebelTa qceva, 

romlebic uyureben mTels msoflioSi translirebul telegadacemebs da 

sargebloben „msoflio ablabudiT“. axla globaluri momxmarebeli 

msoflios sxvadasxva kuTxeSi yidulobs erTi da igive savaWro markebs 

erTi da igive savaWro myidvelebTan erTi da igive mizeziT. samxreT 

afrikaSi, taivanSi, ruseTSi Tu avstriaSi momxmarebelTa qcevis Seswavlis 

mizniT mecnierebi iyeneben kvlevis erTnair meTodebsa da Teoriebs. 

amasTan, miuxedavad kulturebs Soris mniSvnelovani gansxvavebisa, 

dRevandel globalur momxmareblebSi msgavseba gacilebiT metia. 

        msoflio markebs gaaCniaT realuri upiratesoba produqtis an 

markis cnobadobis mxriv mTel msoflioSi. roca momxmarebeli mogzaurobs 

sxva qveynebSi, globaluri markebi advilad sacnobia da maTSi ndobas da 

xSirad sasiamovno asociaciebs iwvevs. globalurobis imiji maT 
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legitimurobas matebs. miuxedavad imisa, rom globaluri savaWro markebi 

efeqturad muSaoben, bevri kompania acnobierebs, rom globalizacia ar 

niSnavs „yvelafers, an _ arafers“.  „Coca-Cola“ flobs globalur savaWro 

markas, magram misi yvela elementi ar aris globaluri. 

        warmatebuli kompaniebi globalizacias kompaniis SigniTac 

ganicdian, magaliTad  „Volksvagen“-ma germaniaSi prezidentad daniSna 

amerikeli,     „Coca-Cola“-s xelmZRvaneli 16 wlis ganmavlobaSi iyo kubeli,                      

,,IBM”_ is generaluri direqtori _ norvegieli da sxva.     

       msoflio sazogadoeba darwmunda, rom globalizacia gardauvalia, 

rom igi sasikeToa ara mxolod kompaniaTa mmarTvelebisTvis, aramed 

momxmareblebisTvisac. firmis globalur bazarze gasvlas maTi menejerebi 

uzrunvelyofen. maT unda exerxebodeT msoflios sxvadasxva regionSi 

warmatebulad muSaoba, ucxo qveynis kulturis Seswavla, sazRvargareTel 

kolegebTan efeqturad muSaoba da sxv. momxmarebelTa Seswavlis 

specialistebi did rols TamaSoben kompaniaTa warmatebis 

uzrunvelyofaSi, akeTeben ra bazris struqturuli, kulturuli, eTnikuri 

gansxvavebebis da msgavsebebis identifikacias sxvadasxva qveyanaSi. 

globaluri strategia orientirebulia globaluri bazris segmentebze, 

romelTac ufro meti msgavseba aqvT, vidre gansxvaveba. 

         bazris globalizaciis pirobebSi, sakuTar erovnul bazarze 

konkurentunarianobisTvis aucilebelia msoflio bazarze 

konkurentunarianobisken swrafva. Tu kompanias ar aqvs ganzraxuli 

msoflio bazarze konkurencia, maSin igi adre Tu gvian iZulebuli iqneba 

konkurencia gauwios importul produqts sakuTar erovnul bazarze. 

asobiT kompania gamxdara arasicocxlisunariani erovnul bazarze 

sazRvargareTul firmebTan konkurenciis gamo. amitom nebismierma 

menejerma unda ifiqros da iazrovnos globalurad. es niSnavs moTxovnis 

da miwodebis wyaros, menejmentis da marketingis meTodebis gamoyenebas 

msoflio bazarze, sakuTari qveynis sazRvrebs miRma. 

        kompaniebi, romlebsac surT Semosavlebis gazrda, cdiloben 

gavidnen iseTi qveynis bazarze, sadac mosaxleobis raodenoba yvelaze 

metia, Tumca es ar aris erTaderTi kriteriumi. metad mimzidvelad 

gamoiyurebian im qveynis bazrebi, romlebic zrdadia ara mxolod 
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mosaxleobis ricxovnobis, aramed ekonomikuri maCveneblebiTac. 

globaluri firmebisTvis perspeqtiul bazars warmoadgens wynari okeanis 

regioni. mosaxleobis zrdis mixedviT ufro maRali tempebi aqvs honkongs, 

singapurs, malaizias, samxreT koreas, vidre evropas.  

         miuxedavad seriozuli problemebisa, romlebsac axla ganicdian  

samxreT aziis, laTinuri amerikis, afrikisa da aRmosavleT evropis 

qveynebi, maTi umravlesoba sul male gadaiqceva Zalian mimzidvel 

bazrebad. marketingis roli naklebad ganviTarebul qveynebSi mdgomareobs 

imaSi, rom moaxdinos resursebis fokusireba iseTi produqtis Seqmnasa da 

miwodebaze, romelic srulfasovnad daakmayofilebs momxmarebelTa 

moTxovnilebebs. ZiriTadi marketinguli koncefcia gulisxmobs iseTi 

produqtis Seqmnas, romelic saukeTesod moergeba am qveynebis mosaxleobis 

moTxovnilebebsa da Semosavlebs. aseve, kompaniebma aqtiurad unda 

gamoiyenon marketinguli komunikaciebi, raTa adgilobrivma momxmarebelma 

sworad aRiqvas da miiRos maT mier Seqmnili produqti. 

       marketings Seswevs Zala iyos damakavSirebeli rgoli arsebul 

resursebsa da SesaZleblobebs Soris. 

      tendenciebi, romlebic ayalibeben globalur bazrebs, aseTia: 

 ganviTarebadi qveynebi axdenen mdidari erebidan mavne Cvevebis 

adaptacias; 

 gaizrdeba ganxeTqileba mdidar da Rarib qveynebs Soris, radgan Rarib 

qveynebSi mosaxleobis zrda ufro swrafi tempebiT mimdinareobs,  vidre 

Semosavlebis zrda; 

 gaizrdeba teqnologiuri disonansi ganviTarebul da Rarib qveynebs 

Soris. es gaarTulebs samxreT da CrdiloeT polusebs Soris vaWrobas; 

 ganviTarebul qveynebSi izrdeba mobiloba iseT sakiTxebSi, rogoricaa 

sacxovrebeli adgili, samuSao da datvirTuloba; 

 ganviTarebad qveynebSi gaunaTlebeli mosaxleobis raodenoba mcirdeba. 

       im pirobebSi, rodesac SenarCunebulia gansxvaveba msoflios 

regionebsa da qveynebs Soris, konkretuli geografiuli bazrebis analizi 

unda daeyrdnos demografiul monacemebs. demografia aRwers mosaxleobis 

raodenobas, struqturas da gavrcelebas. globaluri marketingis 
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demografiuli analizisTvis mniSvnelovania mosaxleobis asakobrivi 

struqtura. magaliTad, mosaxleobis asakobrivi ganawileba amerikis 

SeerTebul Statebsa da filipinebSi gansxvavebulia.  maSinac ki, rodesac 

sxva aspeqtebi Tanabaria, cvalebadi demografiuli asaki karnaxobs bazars 

gansxvavebul sasaqonlo da komunikaciur nakrebs. 

       demografiuli parametrebi mniSvnelovani ganmasxvavebeli 

kriteriumebia sxvadasxva regionebisTvis. evrokavSiris qveynebic ki 

gansxvavdebian iseTi parametrebiT, rogoricaa Semosavlis Tanabari 

ganawilebis done, saojaxo meurneobebis sayofacxovrebo teqnikiT 

momarageba, umuSevrobis done da dasaqmebis struqtura. magaliTad, did 

britaneTSi sasoflo meurneobiT dakavebulia samuSao Zalis 5% -ze meti, 

xolo saberZneTSi - daaxloebiT 30%. es da sxva demografiuli 

gansxvavebebi mniSvnelovnad ganapirobeben gansxvavebul moTxovnilebebs 

sxvadasxva qveynebSi. msoflio bazrebis demografiuli struqturis 

analizi aucilebelia samomxmareblo potencialis SefasebisTvis. 

       bazris struqturis gamokvlevis Semdeg analitikosi iwyebs 

kulturis analizs. es niSnavs unars, iyo efeqturi mocemuli sazogadoebis 

ZiriTad RirebulebebTan komunikaciebSi Sesvlisas. marketingis 

eTnografiuli analizi koncentrirebas axdens ormxrivi gacvlis 

procesebze da gansakuTrebuli yuradRebiT epyroba im niuansebs da wesebs, 

romlebic  miiReba  gayidvis  procesSi. molaparakebis strategia ufro 

efeqturi iqneba, Tu orive mxare gaigebs gansxvavebebs stilSi, CveulebebSi 

da gamocdilebaSi. 

       bevri kompania, romelmac warmatebas miaRwia globalur 

marketingSi, TavianTi Zal-Ronis koncentrirebas axdens intersabazro 

segmentaciaze. 

       intersabazro segmenti aris momxmarebelTa jgufi, romlebic 

gascdnen geografiuli, saxelmwifoebrivi Tu religiuri sazRvrebiT 

tradiciuli bazris sazRvrebs. intersabazro segmentebi Sedgebian 

momxmareblebisagan, romlebic floben msgavs qcevebs sacxovrebeli 

adgilis miuxedavad. firmis strategia intersabazro segmentaciisken aris 

mimarTuli, Tu igi orientirebulia im momxmareblebze, romelTac 
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axasiaTebT erTi tipis samomxmareblo qceva, ganurCevlad maTi 

geografiuli adgilmdebareobisa.  

        momxmareblebi msoflios sxvadasxva kuTxeSi sul ufro metad 

emsgavsebian erTmaneTs. iseTma segmentebma, rogorebic arian: mdidrebi, 

Tineijerebi da teqnokratebi, ukve gadalaxes erovnuli sazRvrebi.  

        mTeli msoflios momxmareblebi gansxvavdebian specifikuri 

StrixebiT, romlebic damokidebulni arian iseT struqturul 

elementebze, rogoricaa ekonomikuri resursebi, urbanizacia da asaki. 

amocana mdgomareobs imaSi, rom marketinguli strategiis SemuSaveba 

moxdes universaluri Strixebis gaTvaliswinebiT da ara gansxvavebebze 

apelirebiT. 

         sabazro sivrce swrafad icvleba. globaluri bazris subieqtebi 

sasargeblod miiCneven globaluri tendenciebis gamokveTas  prognozis 

gasakeTeblad _ rogor Seicvlebian momxmareblebi msoflios sxvadasxva 

kuTxeSi. bevri ideis formulireba SeiZleba imasTan dakavSirebiT,                          

Tu rogor transformirdeba sabazro sivrce da rogor zegavlenas 

moaxdens es cvlileba firmis sabazro strategiaze. 

        cvalebadi sabazro sivrcis aspeqtebSi gasarkvevad marketologebi 

iyeneben kulturaTaSoris analizs. es aris kulturaTa msgavsebis da 

gansxvavebebis sistemuri Sedareba materialur da qceviT aspeqtebs Soris. 

anTropologebma Seqmnes sxvadasxva kulturis xalxTa Soris msgavsebebisa 

da gansxvavebebis katalogi. SeiniSneba tendencia imisa, rom msoflios 

sxvadasxva kuTxis mosaxleobis mier msgavsi problemebis gadaWra xdeba 

erTi da imave meTodebiT.  

       kulturaTaSorisi kvlevis meTodologia moicavs standartuli 

gamokvlevebis teqnikas, romelic adaptirebulia gansakuTrebul 

moTxovnebTan, rogoricaa: gansxvavebuli ena, sazogadoebis struqturuli 

xasiaTi da faseulobebi. anTropologiaSi kulturaTaSorisi gamokvlevebi 

xSirad fokusirdeba socialur faseulobebze, bavSvebis aRzrdaze, 

rwmenaze da msgavs Temebze. roca kulturaTaSorisi faseulobebis analizi 

gamoiyeneba bazris segmentaciisTvis globaluri marketingis SemuSavebis 

dros, is koncentrirebas axdens momxmarebelTa qcevaze.  
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       globalur bazarze gasasvlelad da momxmarebelTa qcevaze 

samoqmedod iyeneben globalur reklamas. msoflios saqmian garemoSi 

globaluri reklamis gamoyeneba xdeba axal samomxmarebelo 

auditoriasTan   efeqturi komunikaciis uzrunvelsayofad. globaluri 

sareklamo saagentoebis mier ganxorcielebuli sareklamo kampania _ es 

aris  identuri Setyobineba yvela bazrisTvis, damoukideblad misi 

geografiuli mdebareobisa. 

       multinacionaluri kompaniebi sareklamo mimarTvebs Soris irCeven  

an standartizebul reklamebs, an lokalur Setyobinebebs, romlebic 

gamoirCevian  mgrZnobiarobiT  kulturuli  niuansebis  mimarT. 

       marketinguli programebis standartizaciisTvis saWiroa 

gadalaxuli iqnes enobrivi barieri. araswori Targmanis gamo xSirad 

adgili aqvs sxvadasxva kazuss, risTvisac gamoiyeneba SedarebiT saimedo 

piruku Targmani. 

         globaluri analizi iwyeba bazris globaluri xedviT iseT 

kategoriebSi, rogoricaa adamianebi, maTi moTxovnilebebi, myidvelobiTi 

unari da fulis xarjvis survili. dRevandeli momxmareblebi yiduloben 

produqts, romelic damzadebulia msoflios mravali  qveynisaTvis. 

        momxmarebelTa qceva eqvemdebareba Secnobasa da gamokvlevas. 

globalur bazrebze sxvadasxva momxmarebelTa qceva gansxvavebulia 

rogorc moTxovnis xasiaTis, yidvis miznebis, ise samomxmareblo qcevis 

mixedviT. amdeni sxvaobis miuxedavad, momxmarebelTa qcevas gaaCnia 

garkveuli msgavsebac. bazarze maTi qceva SeiZleba gamoxatuli iqnes 

ekonomikur, socialur da fsiqologiur faqtorTa sistemis meSveobiT, rac 

axasiaTebs maT moTxovnebs da maTi dakmayofilebis saSualebebs. 

mecnieruli gamokvlevebis meSveobiT motivaciis da momxmarebelTa qcevis 

Sesaxeb absoluturi prognozi SeuZlebelia, Tumca firmaTa saqmianobis 

strategiuli Sedegebi mniSvnelovnad umjobesdeba gamokvlevis zusti 

mecnieruli midgomebisa da misi Sedegebis swori gamoyenebiT. 

        momxmarebelTa qcevis Seswavla erTi qveynis sazRvrebSic ki 

sakmaod Znelia. aqedan gamomdinare, im kompaniebisaTvis, romlebic bevr 

qveyanaSi ewevian biznes saqmianobas, momxmarebelTa Seswavla da maTi 
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moTxovnilebebis dakmayofileba gacilebiT rTulia miuxedavad imisa, rom 

sxvadasxva qveynis momxmareblebs SesaZloa bevri aspeqti hqondeT msgavsi, 

magram maTi faseulobebi, Sexedulebebi da qcevebi erTmaneTisagan 

araiSviaTad gansxvavdeba. saerTaSoriso doneze momuSave marketologebma 

unda Seiswavlon aseTi gansxvavebebi da moaxdinon TavianTi produqtebis 

da marketinguli programebis saTanado modificireba. 

        marketologebma unda gadawyviton _ rogor Seusabamon unikalur 

kulturul Taviseburebebs da TiToeuli bazris momxmarebelTa 

moTxovnebs TavianTi produqtebi da marketinguli programebi. erTi mxriv, 

maT unda ganaxorcielon saqmianobis standartizacia samuSaoebis 

gamartivebis da saxsrebis ekonomiis mizniT. meore mxriv ki, marketinguli 

Zalisxmevis calkeuli qveynis specifikasTan morgebiT unda uzrunvelyon 

adgilobrivi momxmareblebis saWiroebebis ukeT da srulad dakmayofileba 

saTanado produqtebis da programebis  SeTavazebiT. 
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Tavi 2.  momxmarebelTa mier gadawyvetilebis miRebis 

procesi  

2.1. gadawyvetilebis miRebis procesis modeli 

 

         sabazro sistemaSi yvela moqmedeba orientirebulia potenciuri 

momxmareblis mier gadawyvetilebis miRebaze. am amocanis warmatebiT 

Sesruleba SesaZlebelia mxolod im SemTxvevaSi, Tu kompaniis 

marketologebs sruli warmodgena gaaCniaT momxmarebelTa survilebze. 

yoveldRiurad uamravi adamiani iRebs sxvadasxva produqtis an 

momsaxurebis Sesaxeb yidvis gadawyvetilebas. msoflios cnobili 

kompaniebi dainteresebulni arian am procesebis SeswavliT da maTi 

analiziT, raTa ipovon momxmarebelTa qvecnobierSi damaluli 

myidvelobiTi qcevis yvela saidumlos gasaRebi.  

        istoriulad, rogorc cnobilia, ganviTarebadi  bazris farglebSi 

pirvelad moTxovnileba gaCnda. produqtis reklamis, gasaRebis, servisis 

sistemebi maSin saerTod ar arsebobdnen an imyofebodnen mxolod 

Canasaxovan  mdgomareobaSi. cnobili kompaniebis gamocdileba adasturebs, 

rom produqtis gayidvisas bazarze warmateba damokidebulia ara imdenad 

maT sawarmoo da finansur SesaZleblobebze, ramdenadac momxmarebelze 

orientirebuli meTodebis gamoyenebaze.  

      ,,SeecadeT awarmooT is, rac usaTuod gaiyideba da ar ecadoT imis 

gasaRebas, risi warmoebac SeiZleba” – es aris marketingis fuZemdebluri 

principi. 

       zogadad, individi SeiZleba warmovidginoT rogorc momxmarebeli, 

myidveli da adamiani (ix. nax. 2.1.). 
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nax. 2.1.  individis  upiratesobaTa  gamovlinebebi 

 

      firmebisa da kompaniebisTvis pirvelxarisxovan amocanas warmoadgens 

imis garkveva, Tu rogor reagireben myidvelebi kompaniis mier SeTavazebul 

sxvadasxva marketingul stimulebze.  

       myidvelobiTi qcevis modeli ,,survili _> reaqcia” mocemulia                    

nax. 2.2.-ze. 
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nax. 2.2.  myidvelobiTi  qcevis modeli 

     rogorc naxazidan Cans, marketinguli da sxva stimulebi aRweven 

momxmareblis ,,Sav” yuTSi da aRZraven garkveul reaqcias. marketologebis 

amocanaa gaarkvion, Tu ra imaleba am ,,Sav” yuTSi da rogor xdeba 

stimulebis reaqciad gardaqmna.  

      ,,Savi” yuTi Sedgeba ori nawilisagan. maT Soris pirveli – myidvelis 

pirovnuli maxasiaTeblebi moqmedeben imaze, Tu rogor aRiqvams igi 

mastimulirebel xerxebs da rogor reagirebs maTze; meore nawili – 

momxmareblis mier yidvis Sesaxeb gadawyvetilebis miRebis procesi _ 

moqmedebs mis myidvelobiT qcevaze. 

       momxmarebleblze orientirebuli kompaniebis mizans warmoadgens 

maTTvis maRali faseulobis uzrunvelyofa konkurentebTan SedarebiT.  

      faseuloba – es aris sxvaoba produqtis yidvisas miRebul 

sargebelsa da im danakliss (droiTi, fuladi an sxva resursebi) Soris, 

rasac ganicdis momxmarebeli yidvis aqtis Sedegad. 

       xarisxi, romelic xSirad aris miCneuli faseulobis sinonimad, ar 

warmoadgens sakmaris faqtors dRevandel realobaSi konkurentuli 

upiratesobis gansamtkiceblad. upiratesobis miRweva xdeba faseulobaTa 

sxvadasxva komponentebis SerwymiT, rogoricaa savaWro marka, imiji, fasi 
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da produqtis Taviseburebebi. Tumca yovelTvis ar aris cxadi, Tu rogor 

atyobineben es komponentebi klientebs maTi faseulobis Sesaxeb. 

xarisxiani produqtis Seqmna an xarisxiani momsaxurebis SeTavazeba – es 

jer kidev arasruli gamarjvebaa, ramdenadac mniSvnelovania xarisxis 

SegrZnebis Seqmnac.  magalTad,  ,,Nike”-is da  ,,Reebok”-is markis botasebs 

gaaCniaT erTnairi ZiriTadi funqciebi da xarisxi, magram  ,,Nike”-s SeiZleba 

gaaCndes iseTi Taviseburebebi, rogoricaa amortizatorebi botasis lanCis 

qveS. momxmareblebi angariSs uweven im faqtsac, rom am brends 

rekomendacias uwevs da gvTavazobs cnobili  da avtoritetuli pirovneba 

- maikl jordani, rom aRaraferi vTqvaT mis logotipze – ,,SWOOSH”. 

,,Reebok”-is markis botasebis Taviseburebas ki warmoadgens is, rom maT 

SeuZliaT RamiT sinaTlis arekvla, amasTan maTi fasic SedarebiT dabalia. 

momxmareblebi irCeven produqts, romelic uzrunvelyofs maqsimalur 

faseulobas. ar aris aucilebeli, rom es dakavSirebuli iyos mxolod 

ekonomiasTan, am dros xdeba saerTo sargebelis Sefaseba, maT Soris 

produqtis aRiarebis xarisxisa. 

       marketingis strategia miznad isaxavs bazris analizs, bazris 

segmentacias, brendis strategiebis Seqmnas da mis realizebas, 

momxmarebelTa Seswavla ki warmoadgens am procesebis birTvs.  

      rodesac bazris subieqtebi cdiloben momxmarebelTa darwmunebas 

SeiZinon esa  Tu is produqti an momsaxureba, xSir SemTxvevebSi aseTi 

mcdelobebi araefeqtiania. msoflios biznes-praqtikaSi cnobilia 

produqtis da momsaxurebis warumatebeli pozicionirebis uamravi 

precendenti. miuxedavad imisa, rom dReisaTvis biznesi Sesulia daxvewili 

marketingis eraSi, yovelwliurad asobiT produqti ganicdis fiaskos 

bazarze. gamokvleulia, rom axali samomxmareblo produqtebis 80% 

arakonkurentunariania. statistikurad, Secdomebi arafriT ar aris 

winandelze naklebi. amasTan, warumateblobas ganicdis ara mxolod is 

produqti, romelmac bazarze gamoCenisTanave gaucrua molodini 

mwarmoeblebs (≈33%), aramed isinic, romlebic Tavidan sakmaod 

warmatebulebi Candnen. 

      ratom aris aseTi maRali warumateblobis procenti? pasuxi martivia 

– axali produqti unda akmayofilebdes momxmarebelTa da ara menejerTa 
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moTxovnebs. mTavari problema mdgomareobs marketingis ZiriTadi 

postulatis ugulebelyofaSi, rom  ,,momxmarebeli – mefea! ” 

       miznobrivi auditoria  produqtis da momsaxurebis miRebas an 

uaryofas axdens im realobis gaTvaliswinebiT, Tu ramdenad 

Seesatyvisebian isini maT moTxovnilebebs, faseulobebs da cxovrebis wess. 

       daskvna martivia: momxmarebelTa motivaciis da qcevis Seswavla, 

maTi gaTvaliswineba produqtis SemuSavebis da bazarze winsvlisTvis – es 

aris ara arCevanis sakiTxi, aramed sastiki konkurenciis pirobebSi 

nebismieri kompaniis gadarCenis aucilebeli winapiroba.   

 

2.2. samomxmareblo SerCevis procesi 

 

       momxmareblebi yoveldRiurad iReben uamrav urTierTdakavSirebul 

gadawyvetilebebs, axdenen ra yidvis, gamoyenebis da produqtisgan 

gaTavisuflebis variantebis SerCevas: 

       yidvis variantebi : viyidoT Tu ara, rodis viyidoT, ra viyidoT, sad 

viyidoT. 

       gamoyenebis variantebi : movixmaroT Tu ara, rodis movixmaroT, 

rogor movixmaroT. 

       produqtisgan gaTavisuflebis variantebi: sruli mocileba, 

gadamuSaveba, remarketingi (gamoyenebuli produqtis xelaxali gayidva). 

       momxmarebelTa mier gadawyvetilebis miRebis procesi marTalia 

ganicdis sxvadasxva garegani da Sinagani faqtorebis gavlenas, magram mas 

gaaCnia mdgradi struqtura, romelic moicavs Semdeg stadiebs:  

 problemis gacnobiereba   

 sainformaciio Zieba  

 variantebis yidviswina Sefaseba  

 yidva  

 moxmareba  
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 variantebis yidvisSemdgomi Sefaseba  

 produqtisgan gaTavisufleba 

      problemis gacnobiereba  xdeba individis mier Tavis idealur da 

realur mdgomareobas Soris sxvaobis aRqmis Sedegad. es aRqmadi 

gansxvaveba Cndeba individualuri faseulobebis da moTxovnilebebis 

socialur garemosTan urTierTqmedebis Sedegad. magaliTad, adamianTaA 

umravlesobas sadResaswaulo situaciebSi surT gamoiyurebodnen 

adekvaturad, ris gamoc acnobiereben moTxovnilebas Sesabamis 

gamosasvlel tansacmelze. adamianebi, romlebsac surT misdion cxovrebis 

jansaR wess da iyvnen janmrTelebi, acnobiereben moTxovnilebas sportul 

tansacmelze da inventarze. 

      sainformacio Zieba _ adamiani axdens mexsierebaSi arsebuli 

informaciis moZiebas (Sida Zieba) an iZens informacias, dakavSirebuls 

gare gadawyvetilebebidan (gare Zieba). 

       gaacnobierebs ra moTxovnilebas, momxmarebeli mimarTavs Tavis 

mexsierebas da arkvevs, sakmarisad icis Tu ara man gadawyvetilebis 

variantebis Sesaxeb Tavisi moTxovnilebebis dasakmayofileblad. Tu 

sakuTari codna arasakmarisia, momxmarebeli iwyebs gare Ziebas. 

       gare Ziebisadmi ganwyoba damokidebulia produqtis tipze, 

momxmareblis individualobaze da garemoze. martivi SenaZeni moiTxovs 

nakleb sainformacio Ziebas, vidre rTuli. momxmarebelTa erTi nawili ki 

frTxilia martivi produqtebis SeZenis drosac da manamde ver iRebs maTi 

SeZenis gadawyvetilebas, sanam ar miiRebs farTo da detalur informacias. 

momxmarebelTa meore kategoria ki arCevans akeTebs alternativaTa 

Sefasebis gareSec. 

       variantebis yidviswina Sefaseba _ am etapze momxmareblebi iyeneben 

SefasebiT kriteriumebs _ standartebs da teqnikur dokumentebs  

sxvadasxva produqtebis an markebis Sesadareblad. kriteriumebi 

damokidebulni arian momxmarebelTa individualur Taviseburebebze da 

garemoze. magaliTad, momxmareblisTvis ufro mniSvnelovani SeiZleba iyos 

produqtis dizaini, teqnikuri da teqnologiuri siaxle,  produqtis fasi.  

am atributebis Sesaxeb informaciis xelmisawvdomoba aris gayidvaTa 

warmatebis mniSvnelovani faqtori. 
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       yidva _ SerCeuli variantebis  SeZena xdeba sacalo savaWro 

wertilebSi an saxlSi _ eleqtronuli vaWrobis sistemis saSualebiT. 

gadawyvetilebis miRebis am stadiaze gansakuTrebul rols TamaSobs 

kvalificiuri da gamocdili gamyidveli. 

       moxmareba  aris SeZenili produqtis gamoyeneba. mas SeiZleba 

gaaCndes sxvadasxva forma _ moxmarebuli iqnes dauyovnebliv an misi 

moxmareba gadaidos sxva droisTvis. adre moxmareba naklebad ainteresebda 

gamyidvels. axla ki, gazrdili konkurenciis pirobebSi, marketologi 

dainteresebulia am stadiiT, raTa SeinarCunos momxmarebeli mudmivi 

klientis statusiT. 

       variantebis yidvisSemdgomi Sefaseba _ aris produqtis moxmarebis 

Sedegad dakmayofilebis xarisxis Sefaseba. am dros pasuxi unda gaeces 

Semdeg kiTxvebs: ra moswons momxmarebels SenaZenSi yvelaze metad? ra 

winadadebebi gaaCniaT momxmareblebs produqtis modernizaciasTan 

dakavSirebiT? 

       momxmarebeli kmayofilia, Tu misi molodini gamarTlebulia, anu 

produqtis xarisxi Seesatyviseba mis molodins. Tu SenaZeni ar amarTlebs 

molodins - momxmarebeli daukmayofilebelia, rac misi mxridan iwvevs 

aRSfoTebas, protests, zaralis anazRaurebis moTxovnas. amitom 

yidvisSemdgomi servisis xarisxi gadamwyvet rols TamaSobs momxmareblis 

SenarCunebaSi. 

      produqtisgan  gaTavisufleba _ bolomde gamouyenebeli produqtis 

an misi narCenebis mocileba. 

       es aris momxmareblis gadawyvetilebis procesis bolo stadia. am 

dros momxmarebeli dgas arCevanis winaSe _ mTlianad moicilos produqti, 

Tu gadaamuSaos igi an gayidos xelaxla naxmari nivTebis bazarze 

(remarketingi). 

       gadawyvetilebis miRebis es stadia warmoadgens mwarmoebelTa 

konkurenciis sagans _ gansakuTrebiT ganviTarebul qveynebSi, sadac 

momxmareblebi da mTlianad sazogadoeba did mniSvnelobas aniWeben garemo 

pirobebis dacvas da SenarCunebas. 
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2.3.  momxmarebelTa qcevis tipebi 

 

       momxmarebelTa qceva arsebiTad icvleba imis mixedviT, Tu ra 

produqts (momsaxurebas) yidulobs igi. rac ufro rTulia yidvis 

gadawyvetilebis miReba, miT meti monawilea saWiro da miT ufro frTxilia 

momxmarebeli. nax. 2.3.-ze warmodgenilia momxmarebelTa qcevis tipebi                  

yidvis gadawyvetilebis procesSi.  

       am sqemas safuZvlad udevs momxmarebelTa Cabmis donis da 

produqtis markebs Soris sxvaobis xarisxis cnebebi. Cabma yidvis procesSi 

_ es aris produqtiT momxmareblis dainteresebis done yidvis konkretul 

situaciaSi. SeZenis sirTulis zrdasTan erTad izrdeba momxmareblis 

Cabmis donec. 

 

 Cabmis  maRali  xarisxi  Cabmis dabali xarisxi 

produqtis markebs Soris 

mniSvnelovani  sxvaoba 

rTuli 

myidvelobiTi qceva 

saZiebo 

myidvelobiTi  qceva 

 

produqtis markebs Soris 

umniSvnelo  sxvaoba 

meryevi 

myidvelobiTi qceva 

Cveulebrivi 

myidvelobiTi  qceva 

 

nax. 2.3.  momxmarebelTa qcevis tipebi yidvis gadawyvetilebis miRebisas 

 

rTuli myidvelobiTi qceva 

         rTuli myidvelobiTi qceva SeiniSneba iseT situaciebSi, rodesac 

momxmarebelTa Cabmis maRal xarisxs Tan axlavs produqtis sxvadasxva 

markebs Soris mniSvnelovani gansxvaveba. 

         momxmarebelTa Cabmis maRal xarisxs adgili aqvs, Tu produqti 

ZviradRirebulia,  misi SeZena xdeba iSviaTad da dakavSirebulia riskTan, 

nayidi sagani ki SeiZleba gamodges TviTgamoxatvis saSualebad. es 
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ZiriTadad exeba statusis matarebel produqcias (avtomobili, 

ZviradRirebuli kompiuteri, bina, iaxta da a.S.). Zalian xSirad 

momxmareblebi ar floben sakmaris informacias aseT produqtebze da 

msgavs situaciebSi, Cveulebriv, iswrafvian miiRon rac SeiZleba meti 

damatebiTi informacia mocemuli kategoriis saqonlis maxasiaTeblebze. 

magaliTad, kompiuteris yidvisas momxmarebels xSir SemTxvevaSi ar gaaCnia 

mkafio da srulyofili warmodgena mis teqnikur maxasiaTeblebze. rogorc 

wesi, monacemebi operatiul mexsierebaze, myari diskis moculobaze, 

procesoris parametrebis Sesaxeb mniSvnelobas iZenen mxolod misi 

gamoyenebis procesSi. aseTi saqonlis mwarmoeblebs unda esmodeT, Tu ra 

seriozulobiT Seagrovebs myidveli informacias misTvis sasurvel 

produqtze da Seafasebs mas.  

       myidvelma unda gaiaros SeTvisebis procesi, gamoimuSaos azri 

saqonelTan mimarTebaSi, xolo Semdeg ki Camoayalibos sakuTari 

Sexeduleba da mxolod amis Semdeg SeZlebs igi saboloo arCevanis 

gakeTebas. 

       marketologebs unda esmodeT im momxmarebelTa qceva, romlebic 

agroveben informacias da axdenen maT Sefasebas. aseT momxmareblebs 

marketologma unda uambos am klasis produqtis Tvisebebze da sxvadasxva 

markebs Soris sxvaobaze; garda amisa, man unda acnobos momxmareblebs - 

am Tvisebebidan Tu romlis SeTavazeba SeuZlia kompanias. marketologs 

aseve unda SeeZlos TiToeuli markis TvisebaTa diferencireba da 

ganmarteba, Tu ra upiratesobas miiRebs momxmarebeli am kompaniis 

momsaxurebiT sargeblobisas. 

 

meryevi myidvelobiTi qceva 

       meryevi myidvelobiTi qceva SeiniSneba momxmarebelTa Cabmis maRali 

xarisxis situaciebSi, roca produqti aris Zviri, misi SeZena xdeba 

iSviaTad, dakavSirebulia riskTan da produqtis sxvadasxva markebs Soris 

sxvaoba naklebSesamCnevia.  

       am kategoriaSi moiazreba maRali klasis sayofacxovrebo saqoneli, 

aveji, sunamo da a.S. am saxis produqtisTvis momxmarebelTan 
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urTierTkavSiri metad mniSvnelovania, ramdenadac marketingul mizans 

warmoadgens pozitiuri ganwyobilebis formireba rogorc yidvamde, aseve 

yidvis Semdgom. disonansi dakavSirebulia adamianis gonebaSi ori an meti 

erTmaneTTan konfliqtSi myofi arCevanis arsebobasTan. aseT SemTxvevaSi 

konfliqts iwvevs is garemoeba, rom erTi mxriv, momxmarebeli cdilobs 

misi arCevani  iyos pragmatuli, xolo meore mxriv, is ver xedavs aseTi 

arCevanis gansaxorcieleblad racionalur dasabuTebas da amitom 

iZulebulia imoqmedos intuiciurad.  

       magaliTisTvis SeiZleba ganvixiloT xaliCis SeZena. es SenaZeni 

xasiaTdeba momxmarebelTa Cabmis maRali xarisxiT, radganac xaliCebi aris 

ZviradRirebuli da, amavdroulad, gamoxatavs myidvelis gemovnebas. garda 

amisa, myidvelis TvalsazrisiT, erTnairi fasis mqone sxvadasxva markis 

xaliCaTa didi umravlesoba praqtikulad erTnairia, amitom igi sakmaod 

did dros dakargavs maRaziebSi siaruliT da misaRebi variantis SerCeviT, 

magram SenaZens SedarebiT swrafad gaakeTebs. SesaZloa igi SearCevs 

xaliCas, romelic iqneba odnav iafi, an iseTs, romelic mas ufro lamazi 

moeCveneba. 

       yidvis Semdgom momxmarebels SesaZloa aReZras SenaZeniT 

daukmayofileblobis survili, Tu is SeamCnevs raime nakls, defeqts nayid 

xaliCaSi an moismens dadebiT Sefasebas im markis produqtze, romlis 

SeZenac mas SeeZlo, magram ar SeiZina. am daukmayofileblobis aRmofxvris 

mizniT marketologma, romelic dakavebulia yidvis procesis Semdeg 

klientis momsaxurebiT, unda miawodos mas sakuTari arCevanis sisworis 

damadasturebeli informacia. myidveli yovelTvis didi yuradRebiT 

moismens yvela im arguments, romelic daadasturebs mis swor myidvelobiT 

orientacias. 

       am magaliTSi momxmarebeli jer yidulobs produqts da Semdeg 

uyalibdeba masze azri, amitom mwarmoeblis marketinguli politika 

mimarTuli unda iyos momxmareblis maqsimalur informaciul 

uzrunvelyofaze, rac xels Seuwyobs arCevaniT misi kmayofilebis xarisxis 

amaRlebas.  
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  Cveulebrivi myidvelobiTi qceva 

         arsebobs yoveldRiuri da rutinuli gadawyvetilebebi, rodesac 

produqtis markebs Soris SeiniSneba SedarebiT umniSvnelo diferenciacia 

da momxmarebelTa Cabmis dabali xarisxi. myidvelobiTi qcevis aseT tips 

ewodeba - Cveulebrivi myidvelobiTi qceva. 

         aseTi kategoriis produqtis magaliTad SeiZleba davasaxeloT 

marili an benzini. am dros momxmarebelTa Cabmis xarisxi dabalia. ra 

SeiZleba iyos imaze advili da martivi, vidre maRaziaSi Sesvla da erTi 

Sekvra marilis yidva?  momxmareblisTvis praqtikulad sulerTia, Tu 

rogor marils iyidis. igi ubralod midis maRaziaSi da iRebs pirvelive 

xelSi moxvedril Sekvras. Tu igi yidulobs yovelTvis erTi da igive 

markis marils, es aris ara savaWro markis mimarT erTgulebis gamovlena, 

aramed ubralo Cveva. aseTi samomxmareblo loialuroba ufro gamonaklis 

SemTxvevebSi vlindeba.  

     roca saqme exeba iaf da xSirad moxmarebad produqts, myidvelebi, 

Cveulebriv, gamoirCevian Cabmis dabali xarisxiT. 

     aseT SemTxvevaSi myidvelobiTi qceva ar vlindeba Cveulebrivi sqemiT:  

,,darwmuneba – ganwyoba – qceva”. ar arsebobs produqtis sxvadasxva 

markebis maxasiaTeblebis Sesaxeb informaciis aqtiuri Ziebis da yidvis 

Sesaxeb gadawyvetilebis siRrmiseuli analizis aucilebloba. aseT 

situaciebSi momxmareblebi pasiurad iReben informacias tele-, 

radiogadacemebis mosmenisas da  Jurnal-gazeTebis kiTxvisas. ramdenadac 

aseT situaciebSi ugulvebelyofilia Zlieri Cabmis faqtori, 

momxmareblisTvis ar aris damaxasiaTebeli yidvis Semdgom Tavisi 

arCevanis Sefaseba. amrigad, mocemul SemTxvevaSi myidvelis azri 

konkretul markasTan mimarTebaSi yalibdeba pasiuri SeTvisebis procesSi, 

ris Sedegadac warmoiSoba myidvelobiTi qcevis garkveuli tipi; yidvis 

Semdeg SeZenili produqtis Sefasebis stadia SeiZleba iqnes 

ugulebelyofili. 

       im faqtoris gaTvaliswinebiT, rom myidvelebs Soris ar arsebobs 

Zlieri erTguleba raime markis mimarT, marketologebi moTxovnis 

stimulirebisTvis iyeneben fasebis Semcirebis da produqtis win wawevis 
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meTodebs. iseTi produqtebis reklamirebisas, romlebic xasiaTdebian 

Cabmis dabali xarisxiT, saWiroa aqcentis gakeTeba ramdenime sakvanZo 

momentze:     

 didi mniSvneloba aqvs vizualur somboloebs da gamosaxulebebs, 

vinaidan swrafad xdeba maTi damaxsovreba da savaWro markasTan 

asocireba; 

 sareklamo kampania unda Seicavdes xSirad ganmeorebad mokle 

Setyobinebebs. aseTi produqtis satelevizio reklama ufro 

efeqturia, vidre beWduri, radganac pirveli metad esadageba 

pasiur aRqmas, romlis saSualebiTac momxmarebeli ayalibebs 

Tavis urTierTobebs dabali Cabmis xarisxis mqone produqtTan; 

  sareklamo kampaniis programa agebuli unda iyos pirobiTi 

refleqsebis klasikur Teoriaze: myidvelebi eCvevian produqtis 

asocirebas garkveul simboloebTan, romelsac isini xSirad 

xvdebian mocemul produqtze. 

      aRniSnuli kategoriis produqtebTan mimarTebaSi marketologis 

mizans warmoadgens momxmareblebSi Cabmis ufro maRali xarisxis 

inicireba. am miznis gansaxorcieleblad isini iyeneben sxvadasxva 

strategias: 

       pirveli, marketologebi momxmarebelTa Cabmis xarisxis 

asamaRleblad produqts akavSireben misTvis mniSvnelovan ideebTan. 

magaliTad,  kompania Procter & Gemble akavSirebs  Tavis kbilis pasta                  

Crest-s kariesisgan dacvasTan. kvebis produqtebTan mimarTebaSi am 

strategiis realizeba SeiZleba produqtis im tipis SeTavazebiT, romelic 

dakavSirebulia janmrTelobaze zrunvasTan da usafrTxoebasTan 

(vitaminizirebuli an iodizirebuli marili). 

       meore, marketologebi produqts akavSireben konkretul 

individualur-pirovnul situaciasTan da axdenen iseTi sareklamo 

kampaniis SemuSavebas, romelic iwvevs masSi asaxuli Temebis 

(momxmarebelTa pirovnuli faseulobebi, misi “egos” dacva) garSemo Zlier 

emociur reaqcias. magaliTad, ,,es benzini ukeTesad daicavs Tqveni 

ZviradRirebuli manqanis Zravas! ” 
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       mesame, xdeba produqtis maxasiaTeblebis, misi xarisxis srulyofa. 

       am strategiebidan TiToeul maTgans SeuZlia aamaRlos yidvis 

procesSi momxmarebelTa Cabmis xarisxi dabalidan saSualomde (saukeTeso 

SemTxvevaSi), Tumca Cabmis maRali xarisxis miRweva  praqtikulad 

SeuZlebelia. 

  saZiebo myidvelobiTi qceva 

       saZiebo myidvelobiT qcevas momxmareblebi avlenen iseT 

situaciebSi, rodesac maTi Cabmis dabal xarisxs Tan sdevs produqtis 

sxvadasxva markebs Soris sagrZnobi sxvaoba.  

       am tipis produqtebs miekuTvneba: tkbileuli, ludi, gamagrilebeli 

sasmelebi da a.S. am SemTxvevaSi momxmareblebi, Cveulebriv, advilad da 

swrafad icvlian markebs. isini faqtiurad atareben eqsperimentebs maTTvis 

yvelaze ufro misaRebi produqtis gamosavlenad.  

       magaliTad, peCeniis yidvisas myidveli SeiZleba xelmZRvanelobdes 

garkveuli mosazrebiT da peCenia amoirCios winaswari Sefasebis gareSe, 

Sefaseba ki gaakeTos moxmarebis procesSi. SemdegSi momxmarebelma 

SeiZleba SeiZinos sxva markis peCenia _ ubralod mravalferovnebis an 

raRac axlis gasinjvis surviliT. markis cvlis mizezs warmoadgens 

arCevanis mravalferovneba da ara daukmayofilebloba. 

     aseTi kategoriis produqtisTvis marketinguli strategiebi 

sxvadasxvaa. wamyvani markebisTvis aris erTi, meorexarisxovani 

markebisTvis ki _ sxva.  

       bazris lideri kompania xels uwyobs saZiebo myidvelobiTi qcevis 

waxalisebas, cdilobs isargeblos situaciiT da iswrafvis, rom mis 

produqcias maRaziaTa Taroebze ekavos saukeTeso adgilebi, iyos farTod 

xelmisawvdomi, SesTavazos momxmareblebs maRali xarisxi (kompleqsuri 

winadadeba). produqtis brendTan  ufro Zlieri urTierTkavSirisTvis 

axorcielebs solidur kapitaldabandebebs efeqturi, regularuli da 

intensiuri sareklamo kampaniisTvis.     

       liderobaze predendenti kompaniebi ki unda axdendnen myidvelobiTi 

qcevis waxalisebas SedarebiT dabali fasebis, specialuri SeRavaTebis 



 40 

sistemis, kuponebis da ufaso sacdeli produqtebis SeTavazebiT. am dros 

sareklamo kampania mimarTuli unda iyos momxmarebelTa dasarwmuneblad 

– gaakeTon maT arCevani axali markis sasargeblod. 

 

2.4.  situaciuri   faqtorebi   da   samomxmareblo 

gadawyvetilebis   procesis   Taviseburebebi 

 

       samomxmareblo gadawyvetilebis procesi ganicdis situaciis 

gavlenas. drom, adgilma, winmswrebma movlenam da sxva faqtorebma 

SesaZloa Secvalon momxmareblis gadawyvetileba yidvis Sesaxeb. 

marketingul gadawyvetilebebs metnaklebad SeuZliaT da unda marTon 

kidec yidvis Sesaxeb gadawyvetilebis miRebis procesi. amisaTvis 

aucilebelia situaciuri gavlenis analizis da modelirebis codna. 

     ganvixiloT situaciaTa 3 metad mniSvnelovani tipi: komunikaciuri 

situaciebi, yidvis situaciebi da SenaZenis gamoyenebis situaciebi. 

 

komunikaciuri   situaciebi 

       komunikaciuri situacia _ es aris situacia, romelSic momxmarebeli 

monawileobs piradi an arapiradi komunikaciebiT. pirad komunikaciebs 

miekuTvneba momxmarebelsa da gamyidvels, an momxmareblebs Soris 

informaciaTa gacvla. reklama, publikaciebi presaSi _ miekuTvneba 

arapirad komunikaciebs. 

       cxadia, rom informacia, romelsac iRebs momxmarebeli _ reklama, 

produqtis prezentacia _ gavlenas axdens mis qcevaze. Tumca, 

informaciuli zemoqmedebis Sedegi damokidebulia informaciis aRqmis 

garemoebebze. magaliTad, yuradReba, romelsac telemayurebeli uTmobs 

reklamas, SesaZloa daeces nulamde sxva adamianTa TandaswrebiT imitom, 

rom sareklamo pauzebs mayureblebi iyeneben Tavis uaxloes 

auditoriasTan _ ojaxis wevrebTan urTierTobisTvis.  
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       programaTa tipic aseve axdens gavlenas informaciis aRqmaze. 

sanaxaobrivma gadacemebma (safexburTo matCis translacia, deteqtivi) 

SesaZloa imdenad miizidos mayurebeli, rom programis masalis garda ver 

SeZlos verafris aRqma. programas  SeuZlia aseve mayurebelTa guneba-

ganwyobilebis Secvla. pozitiuri emociuri tonis programebs gadaaqvT 

pozitiuri ganwyoba momxmareblis mier sareklamo informaciis damuSavebis 

procesSi da amaRleben mis damaxsovrebadobas. teleprogramebis sevdiani 

toni gavlenas axdens reklamaze. 

       Jurnal-gazeTebis reputacia da Sinaarsi mniSvnelovania reklamis 

efeqtianobisTvis. gare reklama _ sastendo reklama, reklama 

satransporto saSualebebze _ orientirebulia mZRolTa da mgzavrebis 

auditoriaze da gaaCnia komunikaciur-situaciuri specifika. yuradRebis 

miqcevis elementebi da Setyobinebis lakonuroba amaRlebs aseTi reklamis 

informaciuli damuSavebis efeqturobas. gare reklamis ganTavsebis raioni 

da adgili unda Seesatyvisebodes miznobrivi auditoriis 

adgilmdebareobas. 

 

yidvis situaciebi 

        yidvis situacia _ es aris momxmareblebis mier produqtis SeZenis 

garemoeba, yidvis situacia xasiaTdeba sainformacio garemoTi, sacalo 

maRaziis garemoTi, yidvis droiTi aspeqtiT. 

        sainformacio garemo ganisazRvreba momxmareblis produqtTan 

dakavSirebuli situaciis uzrunvelyofiT. gadawyvetilebis misaRebad 

saWiroa Sida (momxmareblis mexsierebaSi) da gare (stendebze, prospeqtebze 

ganTavsebuli) informaciis xelmisawvdomoba dasabuTebuli da 

informirebuli arCevanisTvis. 

       informacia warmodgenili unda iyos optimalur formatSi. 

sainformacio formati gavlenas axdens informaciis miRebis da 

damuSavebis Tanamimdevrulobaze. 

       sacalo maRaziis garemo _ aris mTlianad kontrolirebadi 

situaciuri faqtori. sivrcis dagegmva, Sesasvlelebi, eqspoziciis 

adgilmdebareoba da forma, feriTi gaformeba da ganaTeba, musika,                
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surneli da a.S. qmnian sacalo garemos. cnobilia, rom momxmarebelTa 

mozidvas xels uwyobs wiTeli feri. cisferi aRiqmeba, rogorc wynari, 

civi, magram pozitiuri. musikis tempi gavlenas axdens gayidvaTa 

moculobaze _ wynari musika mas zrdis restornebsa da barebSi, xolo 

Cqari _ swrafi kvebis obieqtebSi. rodesac maRazia gadavsebulia 

momxmareblebiT, Zneldeba maRaziis Sida informaciis aRqma, mcirdeba 

dagegmili SeZenis ricxvi da maRaziaSi momxmarebelTaA yofnis dro, rac 

iwvevs maTSi daukmayofileblobis grZnobas da negatiur emociebs. 

       sacalo garemos atmosfero gansazRvravs momxmareblis yuradRebis 

mimarTulebas da xangrZlivobas, riTac zrdis produqtis yidvis 

albaTobas, romelic sxva SemTxvevaSi iqneboda SeumCneveli. maRaziis 

garemom SeiZleba gamoiwvios emociebi, romlebic gavlenas moaxdenen 

maRaziaSi momxmareblis mier daxarjul drosa da fulze.  

       marketologma unda gansazRvros iseTi fizikuri garemo, romelic 

uzrunvelyofs momxmarebelTa sasurvel qcevas _ SeZenas, Sopings 

(daTvalierebas), informaciis miRebas. cnobilia, rom arsebobs arayidviTi 

motivacia SopingisTvis (maRaziebSi siaruli) _ fizikuri aqtivoba da 

sensoruli stimulacia. 

       gamyidvelebi mniSvnelovan rols asruleben maRaziis imijis 

formirebasa da momxmarebelTa loialurobaSi. kvalificiuroba, garegani 

saxe, keTilganwyoba _ mniSvnelovania warmatebuli gayidvebisTvis. 

               yidvis droiTi aspeqti _ yidvis situaciis mniSvnelovani faqtoria. 

es aris momxmarebelTa qcevaze droiTi efeqtis situaciuri daxasiaTeba. 

igi aisaxeba iseT movlenebsa da sidideebSi, rogoricaa: gayidvaTa 

sezonuroba; dro, romelic sWirdeba momxmarebels gadawyvetilebis 

misaRebad; sareklamo informaciis mexsierebaSi gaCerebis dro.  

               bunebrivi faqtorebi naklebad kontrolirebadia marketologis 

mier, magram maTTanac SeiZleba produqtebis SesabamisobaSi moyvana. civi 

yava nayinTan, an Cai yinuliT _ aris zafxulis sezonTan tradiciuli 

sasmelebis sezonuri adaptaciis magaliTi. 

               droiTi aspeqti Tavs iCens sxvadasxvanairad. magaliTad, es aris 

dro, romelic gankuTvnili aqvs momxmarebels yidvisTvis. rac ufro 



 43 

Zlieria droiTi presi, miT ufro mokle iqneba sainformacio Zieba da 

Sesabamisad, optimaluri SenaZeni. drois ukmarisoba amcirebs 

alternativaTa analizis SesaZleblobas, amitom drois deficitis mqone 

momxmareblebi ufro loialurni arian aprobirebuli cnobili markebis 

mimarT. 

       droiTi aspeqti aqtualuria iseTi produqtisa da momsaxurebisTvis, 

rogoricaa _ swrafi momzadebis sakvebi, aviagadazidvebi, kompiuterebi, 

sainformacio da satelekomunikacio sistemebi, maT Soris internetis 

momsaxureba. 

SenaZenis gamoyenebis situaciebi 

       gamoyenebis situacia _ es aris produqtis moxmarebis garemoeba.                   

rigi produqtebisTvis SeZena da gamoyeneba xdeba praqtikulad 

erTdroulad _ es aris, magaliTad, satransporto, silamazis salonis, 

swrafi kvebis momsaxureba. sxva produqtebisTvis ki moxmareba 

gancalkevebulia SeZenisgan fizikuradac da droSic. 

       socialuri garemo da SeZenis mizani xSirad gansazRvraven, Tu 

romeli markis produqtis SeZena moxdeba. arsebobs statusis matarebeli 

sasaqonlo kategoriebi: tansacmeli, saaTebi, avtomobilebi da a.S. 

       socialur garemos Seadgenen adamianebi, romlebic imyofebian 

samomxmareblo gadawyvetilebebis miRebis dros. Sopingi sxva adamianebTan 

erTad gavlenas axdens iseTi produqtis SeZenaze, rogoricaa tansacmeli, 

sasmeli da a.S. 

       socialuri garemo yovelTvis ar eqvemdebareba marketologis 

kontrols. magaliTad, programebs, sadac ganTavsebulia reklama, 

mayureblebma SeiZleba uyuron marto, mTel ojaxTan an adamianTa 

jgufebTan erTad, magram bevri sasaqonlo kategoriisTvis (tansacmeli, 

aveji, mogzauroba) marketologs SeuZlia socialuri garemocvis 

faqtoris gamoyeneba, rodesac erT adamians SeuZlia ojaxis wevris an 

megobris darwmuneba yidvis Sesaxeb gadawyvetilebis miRebaSi. 

       bazarze rigi produqtis pozicionireba xdeba gamoyenebis situaciis 

kriteriumis mixedviT garemosTan damokidebulebaSi. magaliTad, kbilis 

pasta _ saxlSi, xolo saReWi rezini _ ,,roca kbilis jagrisi 
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miuwvdomelia” _ megobrebis da kolegebis garemocvaSi, iseve, rogorc 

menTolis kanfetebi. aSS-Si saReWi rezini ,,Wrigley” - is pozicionireba 

xdeba, rogorc sigaretis Semcvleli saSualebisa ofisebSi, sadac moweva 

akrZalulia. 

       produqtis moxmarebis SesaZlo situaciebi, romelTa 

demonstrirebac xdeba marketinguli komunikaciebis saSualebiT 

(magaliTad, reklama gviCvenebs bostneulis saWrelis, sarecxi fxvnilis 

da a.S. gamoyenebis situaciebs), axdens produqtis pozicionirebas. 

        

2.5.  samomxmareblo gadawyvetilebaTa problemebi 

 

       momxmarebelTa winaSe mdgari problemebi gansxvavdebian sirTulis 

xarisxis mixedviT da iyofian sam kategoriad: 

     1) problemebi, romelTa gadaWrac xdeba martivad da didi Zalisxmevis 

gareSe (yoveldRiuri moTxovnilebis produqtis SeZena); 

2) SezRuduli, anu garkveul zRvramde siaxlis elementebis Semcveli 

problemebi (diferencirebuli winadadebis  kvebis produqtebis _ Cais, 

yavis, naxevarfabrikatebis; saojaxo xelsawyoebis, yavis safqvavis, 

mtversasrutebis, avejis SeZena); 

3) gafarToebuli, anu maRali sirTuliT gamorCeuli produqtis 

SeZenisas warmoqmnili problemebi (sainformacio sistemis, kompiuteris 

SeZena); 

  problemis sirTulis xarisxis mixedviT momxmareblis mier 

gadawyvetilebis miRebis mTeli procesi Sesabamisad iyofa sam tipad: 

gadawyvetilebis miRebis Cveulebrivi, SezRuduli da gafarToebuli 

procesebi. 

 

Cveulebrivi problemis gadaWra 

  es procesi aris yvelaze martivi, ramdenadac problemas ar 

sWirdeba Secnoba _ igi cnobilia. informaciis Sida Zieba, romelic 
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Senaxulia mexsierebaSi, iZleva erTaderT upirates gadawyvetilebas _ 

savaWro markas. momxmarebeli iZens am markas da SeZenis Sefaseba xdeba 

mxolod maSin, Tu markam ver gaamarTla misi molodini. 

  Cveulebriv gadawyvetilebebs adgili aqvT yidvis procesSi 

momxmarebelTa dabali Cabmisas. 

  Cveulebrivi gadawyvetilebebi SeiZleba davyoT  2 jgufad: 

1.  savaWro markis an kompaniisadmi loialuroba; 

2.  ganmeorebiTi, anu inerciuli SeZena; 

 savaWro markis/kompaniisadmi loialuroba _ es aris mocemuli 

savaWro markisadmi an mwarmoebeli kompaniisadmi momxmareblis erTguleba. 

misi formireba xdeba myidvelis mier erTxel gakeTebuli arCevanis 

dakmayofilebis SemTxvevaSi. am arCevanisadmi xangrZlivi erTgulebis 

SenarCuneba xdeba imdenad, ramdenadac:  

 momxmarebels swams, rom es saukeTeso arCevania, romelic 

Seesatyviseba mis moTxovnilebebs; 

 Camoyalibebulia am arCevanTan momxmareblis emociuri erTguleba. 

konkurentebisTvis rTulia loialurad ganwyobili momxmareblis 

gadmorTva sakuTar produqtze da markaze. 

  ganmeorebiTi (inerciuli SeZena) gamoirCeva momxmareblis 

SezRuduli, dabali loialurobiT. aseT dros momxmareblisTvis arCevani 

farToa da igi ar aris mijaWvuli erT markaze. Cveulebriv, SeZena xdeba 

inerciiT da iolia sxva markaze gadarTva. magaliTad, maRaziaSi markis 

droebiTi arqoniT, fasdaklebiT an konkurenti markis zogierTi 

maxasiaTeblis gaumjobesebiT.  

SezRuduli problemis gadaWra 

  aseTi tipis SeZena gulisxmobs garkveul dafiqrebas, analizs, 

magram xSirad Semoifargleba informaciis Sida ZiebiT. magaliTad, 

dainaxavs ra myidveli Svriis peCenias maRaziaSi, igi iRebs SefuTvas da 

ar eZebs sxva informacias garda imisa, rac ukve arsebobs mis mexsierebaSi: 

,,Svriis peCenia gemrielia.” gare Zieba Tu xdeba, isic SezRudulia _ 
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momxmarebeli zereled gadaxedavs savaWro daxlze gamofenil ramdenime 

saxis peCenias. 

  aq gadawyvetilebis miRebis wesi martivia. iyideba is marka, romelic 

nacnobia, an iyideba yvelaze iaffasiani marka. axali marka momxmarebelma 

SeiZleba SearCios siaxlis, mravalferovnebis ZiebaSi, miuxedavad imisa, 

rom Zveli mTlianad akmayofilebda mas. 

  gadawyvetilebaTa mocemul tipSi moTxovnilebebis Secnobas 

pirdapir mivyavarT SeZenisken. eqstensiuri Zieba da Sefaseba gamoricxulia 

imitom, rom SenaZens ar eniWeba didi mniSvneloba, yidvisSemdgomi Sefaseba 

SezRudulia. 

  SezRuduli tipis gadawyvetilebebs miekuTvneba aseve martivi da 

iafi sayofacxovrebo nivTebis SeZena, saRamos Tavisufali drois 

gatarebis formis SerCeva an yoveldRiuri tansacmlis SeZena. 

 

gafarToebuli problemis gadaWra 

  gafarToebuli problemis gadaWra _ es aris momxmareblis maRali 

xarisxis Cabmis gadawyvetileba. 

  gafarToebuli samomxmareblo gadawyvetilebis produqtTa jgufi 

SedarebiT cotaa. es aris, magaliTad, ZviradRirebuli tansacmeli, 

sacxovrebeli saxli, avtomobili, anu is produqtebi, romelTa 

Rirebuleba da araswori SerCevis riski aris maRali. 

  gaacnobierebs ra problemas, momxmarebeli iwyebs eqstensiur Sida 

da gare sainformacio Ziebas. mas mosdevs uamravi alternativis 

kompleqsuri Sefaseba. SeZenis Semdeg SesaZloa aRiZvres arCevanis 

sisworesTan dakavSirebuli eWvebi, romlis gadasalaxad marketologebi 

iyeneben misi Semcirebis meTodebs. 

 

impulsuri SeZena 

  yidvis Sesaxeb gadawyvetilebis es tipi sxvebisgan gansxvavdeba 

Tavisi daugegmaobiT. 
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  impulsuri SeZenis provocireba xdeba gayidvis adgilze 

eqspoziciiT an gayidvaTa winwawevis meTodebiT (ori nivTi erTis fasad). 

gadawyvetilebis miReba xdeba fsiqologiuri disbalansis mdgomareobaSi, 

romelSic myidveli ver akontrolebs sakuTar Tavs. igi grZnobs Sinagan 

konfliqts da motivTa brZolas, romelTa gadaWra xdeba dauyovnebeli 

moqmedebiT. obieqturi Sefaseba am dros minimaluria _ dominirebs 

emociuri mosazrebebi. momxmarebeli naklebad fiqrobs Sedegebze. am 

procesisTvis damaxasiaTebelia maRali emociuri miziduloba. 

gadawyvetilebis miRebis siswrafe mkveTrad amcirebs gaanalizebis 

process da axdens dauyovnebeli SeZenis qmedebis motivirebas. 

  samomxmareblo gadawyvetilebis tipebs Soris sxvaoba niSnavs, rom 

erTi tipisTvis misaRebi marketinguli gadawyvetilebebi ver iqneba 

optimaluri sxva tipis samomxmareblo gadawyvetilebebisTvis. 

marketinguli meTodebis specifika vlindeba yidvis Sesaxeb 

gadawyvetilebis miRebis procesis TiToeul safexurze. 
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Tavi 3.  yidviswina  procesi  

3.1.  problemis gacnobiereba da gamovlenis meTodebi 

 

      adamianebisaTvis damaxasiaTebelia erTdroulad mravali 

moTxovnilebis gancda. zogierTi maTgani aris biologiuri da 

ganpirobebulia fiziologiuri mizezebiT. maT miekuTvneba, kerZod, 

SimSili, wyurvili da a.S. danarCeni moTxovnilebebi fsiqologiuria da 

mdgomareoben aRiarebis, pativiscemis, sulieri siaxlovis survilSi. 

       yidvis Sesaxeb gadawyvetilebis miRebis procesi iwyeba myidvelis 

mier problemis gacnobierebiT _ momxmarebeli Seicnobs sxvaobas realur 

da sasurvel mdgomareobas Soris. problemis gacnobierebis es ori 

fundamenturi principi asaxulia nax. 3.1. –ze. 

 

     nax. 3.1..     problemis gacnobierebis procesi 

 

       yidvis gadawyvetilebis procesis dasawyebad sasurvel da realur 

mdgomareobas Soris Seusabamobam unda miaRwios an gadaaWarbos garkveul 

zRvars. Tu Seusabamoba ar aris didi, problemis Secnoba ar xdeba da 

Seusabamisobis  

xarisxi 

realuri 

mdgomareoba 
sasurveli 
mdgomareoba 

problemis 

 Secnoba ar xdeba 

problemis 

Secnoba 

zRvarze an 

zRvars zemoT 

zRvars 

qvemoT 
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gadawyvetilebis miRebis procesic ar iwyeba. realur da sasurvel 

mdgomareobas Soris Seusabamobis maRali xarisxis SemTxvevaSic ki 

gacnobierebul problemas unda hqondes sakmaod didi mniSvneloba 

momxmareblisTvis, raTa man daiwyos moqmedeba, kerZod, informaciis 

moZieba.     

       magaliTad, momxmarebelma icis, rom misi kompiuteri rigi 

parametrebis mixedviT mniSvnelovnad CamorCeba axal modelebs, magram 

misTvis am faqts SeiZleba ar hqondes kritikuli mniSvneloba, ar miiCnios 

igi problemad da amitom ar moxdes yidvis gadawyvetilebis procesis 

inicireba. axali kompiuteris SeZenis problema SeiZleba ar iyos 

mniSvnelovani imitomac, rom sxva problemebi _ magaliTad, binis, 

ganaTlebis an mogzaurobis ufro aqtualuri iyos mocemuli 

momxmareblisTvis. 

       yidvis Sesaxeb gadawyvetilebis miRebis procesis dasawyebad 

mniSvnelovania agreTve momxmareblis TviTrwmenac, rom problemis 

gadawyveta ar aRemateba mis SesaZleblobebs. magaliTad, Zveli 

kompiuteris gayidvam, damatebiTma an axalma samuSaom SeiZleba aamaRlos 

momxmareblis myidvelobiTi unari axali kompiuteris SesaZenad, magram Tu 

moTxovnilebis dasakmayofileblad mas ar hyofnis, magaliTad, finansebi 

an dro, maSin SeZena ar xdeba. 

       samomxmareblo problemaTa tipebis gansxvaveba gulisxmobs 

marketinguli gadawyvetilebebis specifikurobas. problemis tipebad 

dayofis erT-erT kriteriums warmoadgens misi aqtiuroba. aqtiuri 

problema cxadi aris momxmareblisTvis _ man icis, ra unda da ra _ ara. 

araaqtiuri problema gamoirCeva Tavisi gaurkvevlobiT. araaqtiuri 

problema axdens latenturi, anu faruli moTxovnis formirebas _ risi 

identificireba da dakmayofilebac unda SeeZlos marketologs.  

       yidvis Sesaxeb gadawyvetilebis miRebis procesSi problemis 

gacnobierebis etapi marketologis winaSe ayenebs 4 amocanas: 

1) gamoavlinos da Seiswavlos problemebi, romlebsac ejaxeba 

momxmarebeli; 
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2) SeimuSaos marketinguli kompleqsi momxmarebelTa problemebis 

gadasaWrelad; 

3) waaqezos momxmareblebi konkretuli problemebis 

gasacnobiereblad; 

4) CaaxSos sxva problemebis gacnobiereba. 

 

momxmarebelTa problemebis gamovlenis meTodebi 

       momxmarebelTa problemebis gamovlena xorcieldeba ramdenime 

meTodiT. gavrcelebul meTods warmoadgens intuicia. marketologi 

aanalizebs sasaqonlo kategorias da logikurad gansazRvravs, rogor 

aris SesaZlebeli misi gaumjobeseba. magaliTad, kompiuterze 

gansazRvruli programuli uzrunvelyofis winaswar dadgena aris 

potenciuri samomxmareblo problemis logikuri gadawyveta. 

momxmarebelTa problemis gamosavlenad intuiciuri midgomis 

naklovaneba_misi uzustoba_SesaZloa nakleb mniSvnelovani iyos 

momxmareblebisTvis. 

       momxmarebelTa problemebis gamovlenis da kvlevis gavrcelebul 

meTods warmoadgens gamokiTxva, romelic moicavs respondentebis sakmaod 

did raodenobas. gamokiTxva SeiZleba Catardes anketirebis, werilobiTi 

an zepiri formiT, Ria an daxuruli kiTxvebis gamoyenebiT.               

       fokus-jgufebis meTodi, romelic aerTianebs gamokiTxvis da 

dakvirvebis elementebs, aseve farTod gamoiyeneba momxmarebelTa 

problemebis gamosavlenad da maT gadasaWrelad. fokus-jgufebSi Sedian 

8-dan 12-mde msgavsi individebi _ magaliTad, studentebi, diasaxlisebi, 

mozardebi da a.S., romlebic Sekrebilni arian erTad konkretuli Temis 

gansaxilvelad. wamyvani uzrunvelyofs diskusiis ganviTarebas 

konkretuli gegmis mixedviT da fokuss mocemul Temaze ganxilvis 

Tavisuflebis garkveuli xarisxis pirobebSi. aRniSnul meTodebs iyeneben 

Semdegi problemebis identifikaciisTvis: 

 saqmianobis analizi 

 produqtis analizi 

 problemis analizi 
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       midgoma _ ,,saqmianobis analizi” koncentracias axdens momxmareblis 

konkretul saqmianobaze, rogoricaa, magaliTad, TeTreulis recxva, 

avtomobilis tareba an ucxo enis Seswavla. gamokiTxva da fokus-jgufi 

gansazRvravs, Tu ra problemebi aRiZvreba momxmareblis TvalsazrisiT 

maT mier am saqmianobis Sesrulebisas. iaponurma saavtomobilo kompaniebma 

amerikul bazarze masiuri gasvlis win Tavisi mkvlevarebi gaagzavnes 

xangrZlivi droiT amerikul ojaxebSi sacxovreblad am qveyanaSi maTi 

avtomobilebis gamoyenebaze dakvirvebisTvis. 

       midgoma _ ,,produqtis analizi” saqmianobis analizis analogiuria, 

igi koncentirirebulia SenaZenze da konkretuli produqtis an markis 

gamoyenebaze. magaliTad, momxmareblebs ekiTxebian, Tu ra problemebi 

aReZvrebaT maT sarecxi fxvnilis, avtomobilis an ucxo enis 

saxelmZRvanelos gamoyenebisas.  sarecxi fxvnilis muyaos SefuTva 

abazanaSi wylis daRvrisas qmnis yuTis dasvelebis problemas. am 

problemis Tavidan acilebis mizniT sarecxi fxvnilis mwarmoeblebma 

daiwyes misi SefuTva polieTilenSi. saxelmZRvanelos didi formati 

arTulebs mis tarebas da kiTxvas gzaSi _ transportSi. es ubiZgebs 

gamomcemlebs mcire formatiani da msubuqi saxelmZRvaneloebis 

gamosaSvebad. 

       midgoma _ ,,problemis analizi”  axdens saqmianobis, produqtebis an 

markebis saxeobis gamovlenas, romlebic asocirdebian konkretul 

problemebTan. gamokvleva iwyeba problemaTa CamonaTvaliT _ respondentma 

unda miuTiTos mocemul obieqtTan dakavSirebuli problemebi.  

      magaliTad,  sarecx fxvnilTan dakavSirebuli problemebi SesaZloa 

iyos aseTi: 

 fxvnilebi  dabalefeqturia; 

 fxvnilebis xarisxi  ar aris maTi fasis adekvaturi; 

 fxvnilebi  Zalian aSroben xelis kans; 

 Zalian bevri fxvnilia saWiro  recxvisas; 

 fxvniliT recxvis Semdeg tansacmlis ferebi xundeba. 
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       dakvirvebis da eqsperimentis meTodebs aseve SeuZliaT 

momxmarebelTa problemebis gamovlena.. 

       dakvirvebis meTodi gamoiyeneba gamokiTxvis monacemebis 

arasakmarisi sizustisas (respondentebis mier Sefasebebis awevis an 

dawevisas), aseve, rodesac dakvirveba aris gamokiTxvaze iafi (avtomaturi 

mricxvelebi, Strix-kodebis skanerebi). zogjer dakvirveba aris ufro 

mosaxerxebeli an erTaderTi SesaZlo meTodi, magaliTad, kvebis 

produqtebis an patarebisTvis wamlebis SerCevisas. dakvirvebis Sedegebis 

aRwera SesaZlebelia dRiurebis, videogadaRebebis, fotogadaRebebis 

Tanamimdevruli seriebis daxmarebiT. 

       eqsperimentis  meTodi axdens samomxmareblo qcevis faqtorTa 

Soris kavSirebis gamovlenas. 

       problemis ,,aRiarebamde” igi unda iqnes gaaqtiurebuli. 

gaaqtiurebis albaToba damokidebulia rig faqtorebze. SesaZlebelia 

saerTo problemis an seleqciuri problemis gaaqtiureba.  

 

3.2.  saerTo da SerCeviTi (seleqciuri) problema 

 

                 saerTo problema  aris is, risi gadaWrac SesaZlebelia sxvadasxva 

markebiT. magaliTad, umaRlesi ganaTlebis miRebis problemis 

(moTxovnilebis) gadaWra SesaZlebelia uamravi sxvadasxva saswavlo 

dawesebulebiT. gansazRvruli specialobiT umaRlesi ganaTlebis miRebis 

problema (moTxovnileba) ki aris seleqciuri, anu SerCeviTi. 

       saerTo problemis gacnobierebis gaaqtiureba xdeba 

momxmareblisTvis naklebad mniSvnelovani da latenuri (gamoumJRavnebeli, 

faruli) xasiaTis situaciebSi. sxvadasxva monacemebis mixedviT 

mwarmoeblebi saerTo moTxovnilebis gasaaqtiureblad yovelwliurad 

xarjaven 1 mlrd. dolarze mets. aseTi situaciebi, Cveulebriv, SeiniSneba 

maSin, rodesac momxmareblebi minimaluri doziT grZnoben gansxvavebas 

mocemuli sasaqonlo kategoriis farglebSi konkurirebad markebs Soris.  
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         aviRoT magaliTad iseTi produqti, rogoricaa rZe. momxmarebelTa 

umravlesobisTvis rZe _ pirveladi saWiroebis produqtia. gemos mixedviT 

sxvadasxva markis rZe praqtikulad ar gansxvavdeba erTmaneTisgan. erTi 

konkretuli mwarmoeblisTvis metismetad rTuli iqneboda momxmarebelTa 

darwmuneba misi rZis upiratesobaSi konkurentis rZesTan SedarebiT. 

amitom rZis mwarmoeblebma gaaerTianes Tavisi resursebi da milionobiT 

dolari Cades reklamaSi _ ,,dalieT Tqven   rZe ?”, romelic gamiznuli 

iyo saerTo problemis gasaaqtiureblad da Seqmnes am produqtze saerTo 

moTxovna. 

       msxvil kompaniebs SeuZliaT saerTo problemis gacnobierebis 

gaaqtiureba, radganac maTi markebis gayidvaTa albaToba sasaqonlo 

kategoriaSi maRalia, da piriqiT, patara kompaniam, romelic aaqtiurebs 

saerTo problemas, savsebiT SesaZlebelia gamoiwvios ara Tavisi, aramed 

konkurentebis produqciis gayidvaTa stimulireba. 

        marketingis cnobili konsultanti _ jek trauti aseT rCevas 

aZlevs kompaniebs:  ,,Tu Tqven xarT lideri, bevrad ukeTesia gaafarTovoT 

sasaqonlo kategoria im realobis gaTvaliswinebis SemTxvevaSic ki, rom 

aseTi qmedeba exmareba sxva mwarmoeblebsac, romlebic  sadRac Sors 

Tqvengan cdiloben Tqveni tortidan erTi msuye naWris mitacebas. Tqveni 

mTavari misiaa _ gaxadoT bazari imdenad didi, ramdenadac es 

xelgewifebaT, xolo Semdgom ki TavgamodebiT daicvaT igi, rogorc es 

gaakeTes  ,,Coke“ da ,,Hertz“ - ma”. 

 amrigad, im sasaqonlo bazrebzec ki, romlebic Sedgebian 

diferencirebuli markebisgan, bazris liderisTvis SesaZloa momgebiani 

iyos saerTo moTxovnis stimulireba. saboloo jamSi ki, yvelaferi 

damokidebulia lideri kompaniis unarze _ daeuflos axali biznesis 

solidur wils da SeinarCunos igi. 

       SerCeviTi (seleqciuri) problemis Secnoba xdeba mocemuli 

sasaqonlo kategoriis (SerCeviTi moTxovna) farglebSi konkretuli 

brendis stimulirebisas. mocemul SemTxvevaSi marketinguli Zalisxmeva 

mimarTulia momxmarebelTa dasarwmuneblad, rom maT moTxovnilebebs 

daakmayofilebs konkretuli marka. seleqciuri moTxovnilebis 

gasaaqtiureblad gansakuTrebiT efeqturia SedarebiTi reklama, romelic 



 54 

momxmareblebs awvdis informacias konkretuli markis upiratesobaTa 

Sesaxeb maT konkurentebTan mimarTebaSi.    

      amrigad, moTxovnilebis Secnobis gaaqtiureba warmoadgens kompaniis 

erT-erT mniSvnelovan misias, romlis gauTvaliswineblobam SesaZloa 

negatiuri Sedegebi moutanos ara mxolod calkeul kompaniebs, aramed 

mTlian dargsac ki. 

       marketologebi gvTavazoben momxmarebelTa dayofas problemis 

Secnobis niSnis mixedviT realuri da sasurveli mdgomareobis 

cvlilebebis Sedegad. rigi momxmareblebisa problemas acnobiereben 

realuri mdgomareobis Secvlis Sedegad. magaliTad, axali tansacmlis 

yidvis problema maTTvis aRiZvreba tansacmlis cveTis an 

gamousadegarobis gamo. momxmarebelTa meore jgufs ki problemis 

Secnobisken ubiZgebs sasurveli mdgomareoba. es momxmareblebi 

acnobiereben moTxovnilebebs, magaliTad, axal tansacmelze modis axal 

tendenciebTan gacnobis Sedegad. swored am segmentzea gaTvlili modis 

Cvenebebi, gamofenebi, elituri tansacmlis, avtomobilebis, fufunebis 

sagnebis reklama. marketinguli komunikaciebi axdenen momxmareblebisTvis 

mimzidveli upiratesobebis demonstrirebas. 

         momxmarebelTa problemebis identifikaciis Semdeg menejers 

SeuZlia maT gadasawyvetad marketinguli kompleqsis formireba. es 

SeiZleba iyos _ axali produqtis SeTavazeba, gavrcelebis arxebis 

modifikacia, safaso politikis Secvla, komunikaciuri gadawyvetilebebis 

gadaxedva. magaliTad, momxmarebelTa gavrcelebul problemas, 

gansakuTrebiT ganviTarebul qveynebSi, warmoadgens optimaluri wonis 

miRweva da SenarCuneba. momxmareblebi iswrafvian Seamciron kvebis 

kaloriuloba da, amasTan, ar SezRudon tkbileulis miReba. am problemis 

gadasaWrelad mwarmoeblebma daiwyes iogurtebis, ucximo yvelis da 

peCeniis, fruqtozaze damzadebuli tkbileulis gamoSveba. 

       drois faqtori SesaZloa TviTon gaxdes moTxovnilebis aqtivatori. 

dro, magaliTad, auaresebs sakvebis momxmareblis realur mdgomareobas _ 

rac meti droa gasuli sakvebis bolo miRebidan, miT  ufro aqtualuri 

xdeba sakvebze moTxovnileba da miT metia misi yidvis albaToba.  
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       momxmarebelTa sasurveli mdgomareobac aseve icvleba drois 

garkveul diapazonSi. asakis cvlilebasTan erTad icvleba momsmarebelTa 

gemovneba da faseulobebi, rac, Tavis mxriv, cvlis maT survilebsac. 

axalgazrdobaSi Cven gvsurs erTi, mowifulobaSi _ sruliad sxva.                    

dRes saSualo asakis mamakacTa umravlesoba Tmebs iWris mokled minimum 

TveSi erTxel, xolo Tineijerobis asakSi ki maTi umravlesoba atarebda 

grZel Tmebs mxrebamde; uSvilo meuRleebs ar sWirdebaT sabavSvo nivTebi, 

magram rogorc ki Seityoben, rom male mSoblebi unda gaxdnen, 

acnobiereben maTTvis sasurvel mdgomareobas _ dRis wesrigSi dgeba im 

produqtis SeZenis aucilebloba, romelic maT aqamde ar ainteresebdaT. 

      marketologis mier drois faqtoris gamoyeneba problemis 

gaaqtiurebaSi mdgomareobs aseve potenciuri problemis gacnobierebis 

inicirebaSi. maSin momxmarebeli iyidis dazRvevas sadazRvevo situaciis 

dadgomamde, gaciebis wamals _ gaciebamde. rodesac potenciuri problemis 

gacnobierebis gaaqtiureba rTulia, marketologebi iyeneben sxva 

saSualebebs, rogoricaa _ produqtis demonstracia gayidvis wertilSi, 

ufaso nimuSebi, fasdaklebebi da a.S. 

       momxmareblis konkurirebadi problemebis arsebobis pirobebSi 

marketologebs SeuZliaT daTrgunon problema _ konkurenti. magaliTad, 

sigaretis mweveli ganicdis moTxovnilebas sigaretze da amavdroulad 

periodulad aRelvebs sakuTari janmrTelobis problemac, amitom 

sigaretis momwodeblebi reklamaSi gamosaxaven miznobrivi 

auditoriisTvis mimzidvel models _ mamakacur kovboebs da momxibvlel 

gogonebs, cdiloben ra gamodevnon momxmareblis cnobierebidan 

janmrTelobis gauaresebis problema da mwevelis garegnuli saxe. 

       zemoT Cven ganvixileT faqtorebi, romlebic moqmedeben problemis 

Secnobaze, Tumca imyofebian kompaniebis gavlenis farglebs gareT. magram 

aris SemTxvevebi, rodesac kompaniebs TavianT arsenalSi gaaCniaT 

momxmarebelTa problemis Secnobaze zemoqmedi sxvadasxva meTodebi.  

       rogor SeuZliaT kompaniebs problemis Secnobis stimulireba? 

zogjer sakmarisia ubralod SevaxsenoT momxmarebels misi moTxovnilebis 

Sesaxeb. maRaziaSi siarulisas momxmarebelma SeiZleba SeamCnios 

sareklamo plakati, romelic Seaxsenebs mas adre gacnobierebul, magram 
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miviwyebul moTxovnilebas raime produqtis yidvis Sesaxeb. aseve SeuZlia 

stomatologs Tavisi im pacientebisaTvis Setyobinebis gagzavna, romlebic 

ukve didi xania aRar yofilan masTan miRebaze. 

       zogierTi mwarmoeblebi problemis Secnobis stimulirebis mizniT 

axdenen sakuTari produqtis modificirebas. miuxedavad imisa, rom kbilis 

jagrisTa umravlesoba icviTeba eqspluataciidan sami Tvis Semdeg, 

momxmareblebi maT cvlian saSualod mxolod weliwadSi erTxel. kompania 

,,Oral-B”-m momxmareblebs warudgina siaxle _ kbilis jagrisi SuaSi lurji 

SeferilobiT, romelic fermkrTaldeba da SemdgomSi qreba jagrisis 

gamoyenebis intensiurobis mixedviT. lurji saRebavis gaqroba iZleva 

signals imis Sesaxeb, rom kbilis jagrisi uvargisia gamoyenebisTvis da 

saWiroebs Secvlas. 

       meore magaliTi imisa, Tu rogor cdiloben kompaniebi gavlenis 

moxdenas problemis gacnobierebaze: bevrma mSobelma SeiZleba ar icodes, 

rom kbilebze nadebi SeiZleba gauCndes patara bavSvsac ki, ris gamoc 

mSoblebi arasworad aRiqvamen bavSvis realur mdgomareobas, rogorc 

sasurvels, vidre is sinamdvileSia. reklamam xeli unda Seuwyos imis 

gacnobierebas, rom realuri mdgomareoba gansxvavebulia sasurvelisgan 

da moaxdinos problemis aRiarebis stimulireba. 

 problemis Secnobis erT-erT potenciur sargebels warmoadgens 

iseTi sabazro segmentis gamovlena, romelTa survilebic ar aris 

dakmayofilebuli (e.i. realur da sasurvel mdgomareobas Soris 

garkveuli disbalansia). es faqtori kompaniebis winaSe saxavs axal 

komerciul perspeqtivebs. 

 daukmayofilebeli moTxovnilebebis da survilebis arseboba 

dReisaTvis warmoadgens axali biznesis wamowyebis, xolo xval ki _ axali 

inovaciuri produqtis Seqmnis baziss. im faqtis gaTvaliswinebiT, Tu ra 

raodenobiT axali produqti Cndeba yovelwliurad savaWro daxlebze, 

SeiZleba vivaraudoT, rom momxmareblebs aqvT imdeni daukmayofilebeli 

moTxovnileba, romelTa Sesaxeb maT warmodgenac ki ar aqvT. yovel wels 

bazarze gamodis asi aTasobiT axali produqti, Tumca maTi mxolod 1-2% 

Tu aRwevs warmatebis zRvrul maCvenebels. axali produqtis danergvaze 

gaweuli marketinguli xarjebi xSirad kolosaluria. aqedan gamomdinare 
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SegviZlia xmamaRla ganvacxadoT, rom axali produqtis SemuSaveba _ metad 

sarisko da Sromatevadi saqmea. 

       axali produqtis gamoCena _ moTxovnilebis Secnobis kidev erTi 

wyaroa.  am faqtorma udavod iTamaSa mniSvnelovani roli, roca firma 

,,Reebok”-ma pirvelad gamouSva laqis kedebi. am inovaciam Secvala mravali 

Tineijeris warmodgena Tavisi fexsacmlis sasurvel mdgomareobaze. 

       momxmareblebis mier Tavisi realuri mdgomareobis aRqmis cvlileba 

warmoadgens erT_erT meTods, romelTa gamoyenebac SeuZliaT kompaniebs 

problemis gasacnobiereblad.  

       ganvixiloT es personaluri kompiuterebis magaliTze.  rodesac 

momxmareblebs dausves kiTxva sakuTari kompiuterebis usafrTxoebis 

Sesaxeb, Tu ramdenad iyo igi daculi internetis qselidan sxvadasxva 

virusebis da hakerebis SemoWrisgan, daaxloebiT 3/4_ma upasuxa, rom maT 

kompiuters aseTi safrTxe ar emuqreboda. Semdeg mkvlevarebi midiodnen 

gamokiTxulTa saxlebSi da amowmebdnen maT kompiuterebs. saqme exeboda 

virusul programebs, romlebic itvirTeba kompiuterSi misi mflobelis 

Tanxmobis gareSe da axorcielebs qselis momxmareblis saqmianobis, misi 

finansuri operaciebis, aseve parolebis Sesaxeb informaciis Sekrebas. 

virusebi aRmoCnda kompiuterTa 80%-Si. kvlevaSi monawile erTma 

respondentma ki aRmoaCina, rom mis kompiuterSi iyo 1000-ze meti aseTi 

jaSuSuri programebi! unda vivaraudoT, rom am kvlevis monawileTa didi 

umravlesoba Seicvlida Tavis warmodgenas sakuTari kompiuteris 

mdgomareobaze da Sedegad, aucileblad gaacnobierebdnen konkretul 

sasurvel moTxovnilebas. 

       amrigad, kompaniebi droulad unda reagirebdnen Tavisi 

momxmareblis problemebze, raTa xelidan ar gauSvan konkurentuli 

upiratesoba. amisaTvis TiToeuli kompania gaTviTcnobierebuli unda iyos 

Tavisi momxmareblebis, maTi problemebis da problemaTa aRZvris 

situaciaTa Sesaxeb. 
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3.3.  sainformacio  Zieba 

 

       momxmareblebis problemaTa gadaWrasTan dakavSirebuli 

sainformacio Zieba aris yidvis Sesaxeb gadawyvetilebis miRebis procesis 

meore etapi. igi SeiZleba ganvixiloT, rogorc mexsierebaSi Senaxuli 

codnis motivirebuli gaaqtiureba an informaciis SeZena gare garemodan. 

             problemis gacnobiereba TavisTavad ar gulisxmobs momxmareblis 

mier yidvis gadawyvetilebis procesze aucilebel gadasvlas. es 

damokidebulia moTxovnilebis saWiroebis xarisxze da misi 

dakmayofilebis SesaZleblobebze. magaliTad, bevr momxmarebels surs 

hyavdes ZviradRirebuli avtomobilebi, magram am survilis asasruleblad 

saWiroa sakmaod didi finansebi. 

       sainformacio Zieba xorcieldeba sxvadasxvanairad: magaliTad, 

myidveli ubralod mometebul yuradRebas iCens im cnobebisadmi, romlebic 

exeba misTvis saintereso sagans. Ziebis intensiuroba damokidebulia 

survilis siRrmeze, amosavali informaciis moculobaze, damatebiTi 

cnobebis miRebis simartiveze da aseve im siamovnebaze, romelic miiReba 

TviT Ziebis procesSi. Ziebis intensiuroba, Cveulebriv, izrdeba, Tu 

aRiZvreba kompleqsuri problemebis gadaWris aucilebloba. 

       problemis gacnobierebis Semdeg momxmarebli iwyebs informaciis 

Sida Ziebas _ igi mimarTavs Tavis grZelvadian mexsierebas. Tu Ziebis 

Sedegad miRebuli informacia sakmarisia moqmedebaTa damakmayofilebeli 

msvlelobis uzrunvelsayofad,  gare Zieba, cxadia, ar aris aucilebeli 

(maT Soris iseTi ZviradRirebuli produqtis yidvis drosac, rogoricaa 

aveji, avtomobili, msxvili sayofacxovrebo teqnika da a.S). Tu Sida Ziebis 

es informacia arasakmarisia, iwyeba gare Zieba _ momxmarebeli 

koncentracias axdens problemasTan dakavSirebul gare stimulebze. 



 59 

 

nax. 3.2.  informaciis Sida da gare Ziebis procesi 

 

       codnis donem SeiZleba moaxdinos rogorc Semaferxebeli, ise 

mastimulirebeli zemoqmedeba Ziebis procesSi momxmareblis qcevaze.                     

is momxmarebels saSualebas aZlevs metad daeyrdnos Sida Ziebas, riTac 

amcirebs moTxovnilebas yidviswina Ziebaze. amitom codna an yidviswina 

gamocdileba xSirad ewinaaRmdegebian gare Ziebas. 

       wina SenaZeniT dakmayofilebis xarisxic aseve ganapirobebs Ziebis 

saxis SerCevas. Tu momxmarebeli kmayofilia yidvis wina aqtiT, maSin Sida 

Zieba SesaZloa aRmoCndes sakmarisi. 

       Sida Zieba damokidebulia aseve arsebuli codnis aRdgenis unarzec. 

yovelTvis ar aris SesaZlebeli Cvens mexsierebaSi Senaxuli codnis 

gaaqtiureba maSin, roca es Cven gvWirdeba, miT ufro, Tu am informaciis 

gamoyenebis saWiroeba didi xnis ganmavlobaSi ar damdgara dRis wesrigSi. 

       Tu Sida Ziebam ar mogvca sasurveli Sedegi, momxmarebeli iwyebs 

damatebiTi informaciis mokvlevas gare stimulebidan. gare Ziebas, 

romelic aris yidvis Sesaxeb gadawyvetilebis procesis katalizatori, 

ewodeba yidviswina Zieba.  

problemis  gacnobiereba 

Sida Zieba 

Sida Zieba sakmarisia? 

yidva 
gare Zieba 
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       gare Ziebis es tipi gansxvavdeba e.w. uwyveti Ziebisgan, romlis 

drosac informaciis Segroveba xdeba regularulad, damoukideblad 

yidvis survilisa mocemul momentSi. magaliTad, saavtomobilo Jurnalebis 

xelmomwerebi CarTulni arian uwyvet ZiebaSi. igive Jurnalebis gamoyeneba 

SeiZleba yidviswina ZiebisTvisac, oRond mxolod im SemTxvevaSi, Tu 

momxmarebelma miiRo avtomobilis yidvis gadawyvetileba.  uwyveti Ziebis 

procesSi CarTuloba ki momxmareblebs SesaZloa garkveul siamovnebasac 

aniWebdes. isini savaWro centrebSi zogjer ubralod daseirnoben yidvis 

konkretuli miznis gareSe _ gasarTobad an drois gasatareblad. 

       yidviswina Ziebis ZiriTadi motivia _ saukeTeso arCevanis gakeTebis 

survili. uwyveti Zieba SesaZloa motivirebuli iyos sainformacio bazis 

Seqmnis surviliT da misi gamoyenebis SesaZleblobiT momavalSi yidvis 

gadawyvetilebis miRebisas. 

       gare Zieba, iseve rogorc Sida Zieba, damokidebulia momxmarebelTa 

codnaze. varaudi imis Sesaxeb, rom ramdenadac naklebi viciT, miT ufro 

farTo iqneba Cveni Ziebis masStabebi, yovelTvis ar aris realobis 

adekvaturi. sinamdvileSi im adamianTa saZiebo Zalisxmeva, romelTac 

SezRuduli codna aqvT, ufro dabalia, vidre informirebuli 

momxmareblebisa.  

       rasTan aris es dakavSirebuli?  

       arainformirebul adamianebs namdvilad ufro metad esaWiroebaT 

informacia, magram naklebad aqvT nayofieri Ziebis ganxorcielebis unari. 

isini ar floben winaswar codnas imis Sesaxeb, Tu rogor unda mimarTon 

saZiebo Zalisxmeva saWiro mimarTulebiT da srulfasovnad Seafason 

miRebuli informacia. informirebuli adamianebi ki floben im codnas, 

romelic aucilebelia gaazrebuli da produqtiuli Ziebis 

gansaxorcieleblad, amitom maTi saZiebo Zalisxmeva ufro masStaburi 

iqneba, vidre naklebad informirebuli momxmareblebisa.  

     momxmareblebi informacias iReben ramdenime wyarodan: 

 piradi kontaqtebi _ ojaxi, megobrebi, mezoblebi, nacnobebi; 

 komerciuli wyaroebi _ reklama, gamyidvelebi, Suamavlebi, SefuTva, 

gamofenebi; 
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 yvelasTvis xelmisawvdomi wyaroebi _ masobrivi informaciis 

saSualebebi, samomxmareblo reitingebis ganmsazRvreli 

organizaciebi, interneti; 

 empiriuli wyaroebi _ produqtis daTvaliereba, Seswavla an 

gamoyeneba. 

      informaciis am wyaroebis gavlenis xarisxi damokidebulia rogorc 

produqtze, aseve myidvelzec. rogorc wesi, momxmarebeli produqtis 

Sesaxeb informacias Rebulobs komerciuli wyaroebidan, romlebsac 

marTaven marketologebi, magram myidvelze yvelaze efeqturad moqmedebs 

piradi wyaroebidan miRebuli informacia. maTi gavlena gansakuTrebiT 

Zlieria momsaxurebis SerCevaze. komerciuli wyaroebi, Cveulebriv, axdenen 

momxmarebelTa informirebas, xolo piradi wyaroebi ki _ informacias 

aniWeben aucilebel wonas da aZleven mas Sefasebas. magaliTad, eqimebi 

axali wamlebis Sesaxeb umravles SemTxvevaSi gebuloben komerciuli 

wyaroebidan, xolo miRebuli informaciis SefasebisTvis ki mimarTaven 

TavianT kolegebs. 

       ar  aris gasakviri, rom momxmareblebi metad eyrdnobian 

axloblebis azrs, vidre im wyaroebs, romlebic dainteresebulni arian 

maTi qceviT. reklamis an gamyidvelisgan gansxvavebiT, kolega an megobari, 

Cveulebriv, aranair sazRaurs ar iRebs da arc arafers  kargavs Tqveni 

arCevaniT. komerciuli organizaciebis mier kontrolirebadi wyaroebidan 

miRebul informaciebs ki momxmareblebi sakmao undoblobiT ekidebian, 

Tumca ki _ usmenen. 

       momxmareblebs ainteresebT im adamianTa azri, romlebsac isini 

miiCneven kompetenturebad konkretuli sasaqonlo kategoriis SefasebaSi 

(eqspertebi,  e.w. ,,azris liderebi“).  erT-erTi kvlevis SedegebiT, yvelaze 

aqtualuri Tema, romlis Sesaxebac ainteresebT momxmareblebs ,,azris 

liderebis“ damokidebuleba, aRmoCnda janmrTeloba (~70 %). 

       kvlevebma aCvenes, rom dReisaTvis momxmareblebi informaciebs 

sxvadasxva sasaqonlo kategoriis Sesaxeb aqtiurad eZeben internetSi 

forumebis da gancxadebaTa dafebis meSveobiT, vidre kompaniaTa 

oficialur saitebze. Tu Cven davusvamT kiTxvas momxmarebelTa qcevis 

eqspertebs _ ra movlenam iqonia didi gavlena momxmarebelTa qcevaze 
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ukanasknel periodSi _ maTi didi nawili daasaxelebs internets.  Disney 

Online_is kvlevis SedegebiT, interneti aRmoCnda informaciis wyaro, 

romliTac pirvel rigSi sargebloben mSoblebi. rogorc Disney Online_is 

kvleviTi jgufis vice-prezidentma aRniSna:  ,,rodesac Cven pirvelad 

miviReT gadawyvetileba Tavisufali drois onlainiT dagegmvis 

SesaZleblobis Seqmnis Sesaxeb, fokus-jgufebSi monawile mSoblebi 

ambobdnen: ,,CvenTvis warmoudgenelia aseTi seriozuli gadawyvetilebis 

miReba realuri adamianis monawileobis gareSe”. axla ki isini gegmaven, 

ukveTaven da ixdian Disney World –Si dasvenebisTvis agentTan urTierTobis 

gareSec. es aris udidesi cvlileba qcevaSi ! “ 

       erT-erTi mTavari mizezi, riTac aseTi zegavlena moaxdina 

internetma momxmarebelTa qcevaze, aris maTTvis Ziebis martivi da 

efeqtiani saSualebebis SeTavazeba. mausis ramdenime daklikebiT Cven 

mivqrivarT ukidegano sainformacio sivrceSi. teqnologiebma Seamsubuqes 

adamianTa cxovreba, aiRes ra sakuTar Tavze maTi samuSaos nawili. 

       sainformacio Ziebis procesze gavlenis mosaxdenad marketologs 

unda SeeZlos am procesis aRwera, modelireba da prognizireba. 

sainformacio Ziebis procesi xasiaTdeba 3 parametriT:  

1. Ziebis masStabi, anu misi moculoba; 

2. Ziebis mimarTuleba, anu misi Sinaarsi;  

3. Ziebis Tanamimdevroba; 

 

       Ziebis  masStabi, anu misi moculoba xasiaTdeba ganxiluli markebis, 

maRaziebis, atributebis, sainformacio wyaroebis raodenobiT da Ziebaze 

daxarjuli drois sididiT. maTi dadgena SesaZlebelia Semdeg kiTxvebze 

pasuxebiT: 

 ramdeni marka aris ganxiluli? 

 ramdeni maRazia moinaxula an dareka iq momxmarebelma? 

 produqtis ramdeni maCvenebelia gaanalizebuli? 

 ramdeni sainformacio wyaroa gamoyenebuli? 

 ramdeni droa daxarjuli Ziebaze? 
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       Ziebis masStabebi pirdapir kavSirSia samomxmareblo 

gadawyvetilebis miRebis procesis tipTan. 

                                                                      cxrili  3.1. 

sainformacio Ziebis masStabis gavlena samomxmareblo gadawyvetilebaze 

Ziebis xasiaTi 

gadawyvetilebis miRebis procesi 

gafarToebuli SezRuduli Cveulebrivi 

1. markebis ricxvi 

2. maRaziebis ricxvi 

3. maCveneblebis ricxvi 

4. informaciis gare wyaroebis    

   ricxvi 

5. dro 

bevri 

bevri 

bevri 

bevri 

 

bevri 

naklebi 

naklebi 

naklebi 

naklebi 

 

naklebi 

erTi 

ucnobia 

erTi 

arc erTi 

 

minimumi 

 

       Ziebis didi masStabi gulisxmobs problemis gadaWris xangrZliv 

process. momxmarebels SeuZlia ganixilos ramdenime marka, moinaxulos 

ramdenime maRazia, rCeva hkiTxos megobrebs da a.S. meore ukiduresobas 

warmoadgens gadawyvetilebis miRebis Cveulebrivi procesi. aq 

momxmarebeli Ziebaze xarjavs minimalur dros da ganixilavs mxolod erT 

markas (romelic SeiZina wina jerze) da produqtis erT maCvenebels. 

informaciis sxva wyaroebi ignorirebulia, Tumca maRaziebis ricxvi 

SeiZleba iyos sxvadasxva. Zieba problemis SezRuduli gadaWris procesSi 

moiazreba am or ukiduresobas Soris. 

     sxvadasxva momxmareblisTvis damaxasiaTebelia erTi da igive 

produqtis Ziebis sxvadasxva masStabi. amdenad, am kriteriumis mixedviT 

SesaZlebelia momxmarebelTa segmentaciac, raTa mxari davuWiroT maT 

saZiebo Zalisxmevas. gare sainformacio Ziebisken midrekili 

momxmareblebisTvis aucilebelia reklamis da maRaziisSida informaciis 

SeTavazeba. im momxmarebelTa yuradRebis misaqcevad ki, romlebic 
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eyrdnobian Sida sainformacio Ziebas, unda gamoviyenoT produqtis ufaso 

nimuSebi da fasdaklebebi. 

       Ziebis  mimarTuleba, anu misi Sinaarsi aranakleb mniSvnelovania, 

vidre Ziebis masStabebi. Ziebis mimarTulebas gansazRvravs pasuxebi Semdeg 

kiTxvebze: 

 romeli markebi ganixileboda? 

 romeli maRaziebi moinaxula momxmarebelma? 

 produqtis romeli maCveneblebi ganixileboda?  

 informaciis romeli wyaroebi gamoiyeneboda? 

       rogorc ki momxmareblebi gaacnobiereben problemas, isini ufro 

yuradRebiT ismenen da kiTxuloben im sareklamo informaciebs, romlebsac 

iqamde ignorirebas ukeTebdnen. sakmaod rTulia reklamis efeqtis dadgena 

gamokiTxvebis meSveobiT. adamianebi reklamidan, Cveulebriv, imaxsovreben 

arc Tu ise bevr informacias iqamde, sanam isini ar miiReben yidvis Sesaxeb 

gadawyvetilebas. ufro mkafio Sedegebi SeiZleba mogvces eqsperimentma, 

magaliTad, or sxvadasxva bazarze gayidvebis Sedarebam, rodesac reklamis 

gamoyeneba xdeba mxolod erT bazarze. es eqsperimenti Zviria da moiTxovs 

specialur meTodikas. miuxedavad amisa, mravali kompania iyenebs Tavis 

praqtikaSi am uaRresad efeqtian meTods. 

       xSirad yidvis Sesaxeb gadawyvetilebis miReba xdeba uSualod 

savaWro wertilSi. kvlevebis Sedegad dadgenilia, rom sasursaTo 

produqtis SeZenis gadawyvetilebebis 2/3 miiReba uSualod maRaziaSi. 

amdenad, maRaziis Sida informacias didi mniSvneloba aqvs momxmareblis 

mier gadawyvetilebis miRebaSi. kompiuterulma teqnologiebma mkveTrad 

gazardes displeebis gamoyeneba gayidvis adgilebSi. kompaniebma _ ,,Revlon” 

da ,,Estee Lauder” Tavis maRaziebSi daayenes kompiuteruli displeebi mas 

Semdeg, rac aRmoaCines, rom momxmareblebis mier dasmul SekiTxvebze 

savaWro personali yovelTvis ver iZleoda kvalificiur pasuxs. 

kompiuteris saSualebiT ki SesaZlebeli iyo amomwuravi pasuxebis miReba 

praqtikulad yvela kiTxvaze. 

       produqtis SefuTvaze arsebuli informaciac aris analogiuri 

funqciis matarebeli. saSualod, momxmarebelTa 1/3 yovelTvis kiTxulobs 
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informacias produqtis ingredientebis an misi sasargeblo Tvisebebis 

Sesaxeb, Tumca es ricxvi araerTgvarovania momxmarebelTa sxvadasxva 

jgufisTvis. qalebi ufro xSirad, vidre mamakacebi, xolo xandazmulebi _ 

ufro xSirad, vidre axalgazrdebi aqceven yuradRebas etikets. iarliyebi 

sasursaTo produqtze gansakuTrebiT mniSvnelovania pirveli 

STabeWdilebis misaRebad. momxmarebelTa TiTqmis 80% adasturebs, rom 

produqtis pirveladi SeZenisas isini yovelTvis an zogjer mainc 

kiTxuloben iarliyebze ganTavsebul informacias, bevri maTgani ki 

yidulobs swored am informaciis zegavleniT. 

       sainformacio Ziebis mimarTulebaze Tavis gavlenas axdens 

masmediac, gansakuTrebiT, Tu produqtis Sesaxeb informacia negatiuria. 

myidvelis socialuri garemoc aseve moqmedebs Ziebis mimarTulebis 

formirebaze. 

   

       Ziebis Tanamimdevroba niSnavs saZiebo saqmianobis xasiaTs. 

marketologebisTvis mniSvnelovania, Tu ra rigiTobiT moipoveben 

momxmareblebi informacias produqtis Tvisebebis Sesaxeb.  

       markis Ziebis Tanamimdevroba gulisxmobs markebis gadarCevas. xdeba 

TiToeuli markis Sefaseba misi sxvadasxva maCveneblis mixedviT, ris 

Semdegac xdeba sxva markebis ganxilvac.  

       maCveneblis Ziebis Tanamimdevroba _ es aris markis Sesaxeb 

informaciis miReba misi maCveneblebis mixedviT. magaliTad, kompiuteris 

yidvisas momxmarebeli jer uyurebs kompiuteris fasebs da SearCevs ra 

misTvis misaRebi fasis modelebs, axdens maT Tanamimdevrul Sefasebas 

siCqaris an simZlavris maCveneblis mixedviT. 

   Ziebis Tanamimdevrobas gansazRvravs pasuxebi Semdeg kiTxvebze: 

 ra rigiTobiT ganixileba markebi? 

 ra rigiTobiT moinaxula momxmarebelma maRaziebi? 

 ra rigiTobiT damuSavda informacia produqtis maCveneblebis   

mixedviT? 

 ra rigiTobiT gamoiyeneboda informaciis wyaroebi?   
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Cven miveCvieT, rom informaciis miReba gulisxmobs mxedvelobiTi         

(magaliTad, informaciis kiTxva produqtis etiketebze an Zieba internetSi) 

da bgeriTi (magaliTad, rodesac Cven vesaubrebiT gamyidvels an vusmenT 

sareklamo rgolebs) informaciis miRebas. Tumca momxmareblebi 

informaciis miRebis procesSi SesaZloa daeyrdnon 5 grZnobidan erT-erTs. 

ukanasknel wlebSi momxmarebelTa qcevis specialistebma yuradReba 

gaamaxviles taqtilur informaciaze, romelic aris ,,SexebiT” miRebuli 

informacia. iseve rogorc sxva saxis informaciebis miRebisas, 

momxmarebelTa midrekileba taqtiluri informaciis misaRebad SesaZloa 

iyos sxvadasxva. zogierTisTvis metad mniSvnelovania produqtis xelSi 

aRebis, Sexebis, mosinjvis SesaZlebloba misi masalis, wonis, simtkicis da 

sxva maxasiaTeblebis Sesafaseblad. sxvebisTvis ki es ar aris imdenad 

principuli. internetSi taqtiluri informaciis miRebis SesaZleblobis 

SezRudva SesaZloa nawilobriv kompensirebuli iqnes werilobiTi 

aRwerilobebis arsebobiT, romelSic Sedis taqtiluri informaciac. 

       didi mniSvneloba aqvs codnis marags, romelmac SesaZloa 

gaaxangrZlivos Zieba, umTavresad xelaxla miRebuli informaciis ufro 

efeqturad gamoyenebis mizniT. magaliTad, 50 wlis momxmarebels gaaCnia 

sxvadasxva sasaqonlo kategoriebTan urTierTobis ufro meti 

gamocdileba, Tumca man sakuTari codna SesaZloa miiCnios arasakmarisad 

im produqtTan mimarTebaSi, romelTa yidvis momentidan sakmaod didi droa 

gasuli. albaToba imisa, rom mniSvnelovani cvlilebebi moxdeboda 

produqtis fasebSi da mis maxasiaTeblebSi, an savaWro daxlebze 

gamoCndeboda axali brendebi axali teqnologiebiT, aris sakmaod didi. 

aseT SemTxvevebSi ki saWiro xdeba garkveuli doziT gare Ziebis Catareba 

arsebuli codnis adekvaturobis Sesafaseblad.  

       rodesac momxmarebeli myarad aris darwmunebuli Tavis unarSi 

kvalificiurad Seafasos nawarmi, igi iTvisebs met informacias. 

momxmareblebma, romelTac gaaCniaT naklebi codna an mocemul produqts 

yiduloben pirvelad, SesaZloa Tavi igrZnon arakompetenturad seriozuli 

Ziebisa da analizisTvis. bevri maTgani, vinc pirvelad yidulobs saojaxo 

teqnikas, rCevas ekiTxeba im maRaziis gamyidvels, romelsac isini endobian. 

zomierad informirebuli momxmareblebi atareben farTo yidviswina Ziebas: 



 67 

isini floben sakmaris codnas, raTaA gamoikvlion sainformacio garemo, 

magram maTi codna ar aris im xarisxis, rom Tamamad dayrdnon mxolod 

sakuTar mexsierebas. 

       Zieba damokidebulia aseve produqtiT momxmareblis dainteresebis 

donezec. Tu maRaziis Taroebze gamoCenili axali produqti SedarebiT 

iafia, maSin momxmarebeli miRebs yvelaze martiv gadawyvetilebas _ ,,viyidi 

da gavsinjav”. 

       qceva Ziebis procesSi, iseve rogorc yidvis procesSi, 

damokidebulia momxmareblis azrebsa da damokidebulebebze.  bevri 

momxmareblisTvis sayidlebze siaruli usiamovno da damRleli 

valdebulebaa da amitom cdiloben misi masStabebis Semcirebas. bevrisTvis 

ki igi mxolod da mxolod dadebiTi azartia da rac met siamovnebas 

aniWebs momxmarebels Sopingi, miT met dros xarjavs igi Ziebaze. 

       ganmeorebiTi yidvis SemTxvevaSi wina arCevaniT dakmayofilebis 

xarisxi gansazRvravs moTxovnilebas igive produqtis Ziebaze. Tu wina 

arCevani iyo damakmayofilebeli, maSin motivacia ZiebisTvis sustia. Tu 

arCevani warumatebeli iyo an momxmarebelma pirvelad unda SeiZinos 

mocemuli produqti, maSin igi iwyebs sainformacio Ziebas. 

       kvlevebma gviCvenes, rom Zieba SeiZleba dakavSirebuli iyos zogierT 

demografiul maCveneblebTan. asaki zogjer uaryofiTad moqmedebs 

sainformacio Ziebaze. xandazmuli momxmareblebi ufro erTgulni arian 

nacnobi markebis, vidre axalgazrdebi. maRalSemosavliani momxmareblebi 

nakleb dros uTmoben Ziebas (motivi: ,,dro-fulia”), vidre 

dabalSemosavlianebi. 

       samomxmareblo Ziebis procesebis analizs didi mniSvneloba aqvs 

kompaniebisTvis faswarmoqmnis da gasaRebis stimulirebis marketinguli 

strategiebis SemuSavebaSi.  

ramdenadac Ziebis msvlelobas SeuZlia yidvis procesis inicireba, 

kompaniebisTvis mniSvnelovania sxvadasxva saZiebo moqmedebebsa da 

konkretuli savaWro markis SeZenas Soris urTierTkavSiris dadgena, anu 

sxvadasxva saZiebo qmedebebis sixSiris da xasiaTis SeswavlasTan erTad, 
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kompaniebma unda SeZlon momxmareblis arCevanze TiToeuli saZiebo 

qmedebis gavlenis meqanizmis dadgena. 

yovelTvis, rodesac kompaniebi aRmoaCenen, rom Ziebis konkretuli 

tipi zrdis maTi produqciis gayidvis Sanss, maT winaSe Cndeba meti 

klientis mozidvis SesaniSnavi perspeqtiva. am miznis miRwevis erT-erTi 

xerxia im momxmarebelTa saZiebo qcevis analizi, romelTac SeiZines 

kompaniis produqti. SeiZleba respondentebis klasifikacia sxvadasxva 

saZiebo segmentebad maT mier Catarebuli Ziebis xasiaTidan gamomdinare. 

SeiZleba agreTve TiToeul saZiebo segmentSi im momxmarebelTa wilis 

gansazRvra, romlebmac SearCies kompaniis marka. Semdeg ki xdeba Semowmeba, 

mniSvnelovnad gansxvavdeba Tu ara es wili sxvadasxva saZiebo segmentebSi. 

ganvixiloT saZiebo qcevis magaliTi: davuSvaT, kompaniam aRmoaCina, 

rom momxmareblebi, romlebmac Ziebis procesSi konsultacia gaiares 

farmacevtTan, ufro metad yidulobdnen kompaniis produqts (magaliTad, 

am saZiebo segmentis 35% gaxda kompaniis produqciis myidveli), vidre isini, 

visac ar gamouyenebia informaciis es wyaro (magaliTad, mocemuli 

segmentis mxolod 10%-ma iyida kompaniis produqti). Tu es realuri 

faqtebia, maSin kompaniis interesebSi Sedis iseTi saZiebo qmedebebis 

waxaliseba, rogoricaa sareklamo gancxadebebSi farmacevtTan 

momxmarebelTa konsultaciis faqtis warmoCena da misTvis dadebiTi, 

pozitiuri elferis micema.  

am gadawyvetilebis efeqtianobas ki gviCvenebs momavali _ 

gadaixreba Tu ara momxmarebelTa keTilganwyobis saswori reklamirebuli 

markis sasargeblod.  

                                                   

3.4.  variantebis yidviswina Sefaseba 

 

       sainformacio Ziebis Sedegebis mixedviT momxmarebeli afasebs 

yidvis alternativebs da axdens saboloo variantis SerCevas. 

       variantebis  Sefaseba iwyeba SefasebiTi kriteriumebis SerCeviT, 

maTi mniSvnelobis gansazRvriT da gansaxilveli alternativebis nakrebis 
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formirebiT. Semdeg xdeba TiToeuli alternativis Sefaseba calkeuli 

kriteriumebis mixedviT, risTvisac gamoiyeneba gadawyvetilebis erTi an 

meti wesi da xdeba saboloo SerCeva. 

       variantebis Sefasebis procesi SeiZleba iyos sakmaod rTuli 

xangrZlivi moxmarebis ZviradRirebuli produqtis (avtomobilebi, 

kompiuterebi, sacxovrebeli saxlebi, sayofacxovrebo teqnika) SeZenisas, 

magram, garkveuli tipis gadawyvetilebebisas igi SesaZloa praqtikulad 

ar arsebobdes. magaliTad, Cveulebrivi tipis gadawyvetilebebi TiTqmis ar 

saWiroeben alternatiul Sefasebas _ am dros ubralod meordeba 

ukanaskneli SeZena. SezRuduli problemis gadaWrisas xdeba mcire 

raodenobis alternativebis da maTi Sefasebis kriteriumebis 

gaTvaliswineba. garda amisa, rigi produqtebis SeZena xdeba emociuri, anu 

araracionaluri mizezebiT, rogoricaa parfiumeria, saaTebi, eqskluziuri 

tansacmeli da a.S. emociurad orientirebul an sxvadasxva situaciisTvis 

(saCuqrebi, gaformeba) gankuTvnil produqts myidvelebi xSirad 

akavSireben ufro metad sxva adamianTa reaqciebis molodinTan, vidre 

alternatiul SefasebebTan. 

       Sefasebis yvelaze ufro gavrcelebul kriteriumebs (evaluative  

criteria)  warmoadgens produqtis fasi, samarko dasaxeleba da warmoSobis 

qveyana. 

       TiToeuli CvenTagani aRmoCenila situaciaSi, rodesac produqtis 

arCevani mTlianad damokidebuli iyo mis fasze. miuxedavad amisa, 

sxvadasxva momxmareblisTvis da produqtisTvis fasis mniSvneloba 

araerTnairia. amdenad, fasisadmi momxmareblis mgrZnobeloba xSirad 

gamoiyeneba, rogorc bazris segmentaciis erT-erTi maCvenebeli. 

momxmarebelTa umravlesoba eZebs SesaZlo dabali fasis produqts an 

fasis da xarisxis saukeTeso Sefardebas. 

       samarko dasaxeleba xSirad asrulebs xarisxis surogatuli 

indikatoris rols. igi aris Sefasebis mniSvnelovani kriteriumi, romelic 

momxmareblis cnibierebaSi asocirdeba nawarmis xarisxTan. magaliTad, 

wamlebis xarisxis SefasebaSi momxmarebelTa gaurkvevloba araiSviaTad 

iwvevs cnobili  da ufro ZviradRirebuli markebisadmi upiratesobis 

miniWebas. markis dasaxelebas udidesi mniSvneloba aqvs momxmarebelTa im 
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segmentisTvis, romlebic markas ganixilaven, rogorc statusis simbolos. 

maTTvis samarko dasaxeleba ,,Rolex” saaTze iseTive mniSvnelovania, 

rogorc misi nebismieri fizikuri Tviseba. saxelganTqmuli brendebi 

sargebloben myidvelTa privilegiebiT da uzrunvelyofen maT Zlier 

samarko erTgulebas. swored amitomaa, rom momxmarebelTa didi 

umravlesoba xSirad arCevans akeTebs cnobad brendebze da uars ambobs 

maT Semcvlelebze maSinac ki, roca am ukanasknelTa SeTavazeba xdeba 

ufro dabal fasebSi. 

       samarko dasaxelebis kidev erTi strategiuli SesaZlebloba 

mdgomareobs imaSi, rom misi danaxvisas momxmareblebma asocireba 

moaxdinon im qveyanasTan da regionTan, romelic brends Sematebs ndobas. 

magaliTad, parmiumeria Chanel asocirdeba, rogorc franguli, saaTi Swatch 

_ rogorc Sveicariuli, ludi Beck’ s da avtomobili MMercedes _ rogorc 

germanuli, arayi Stolichnaia _ rogorc rusuli, xolo ludi  Molson Ice _ 

rogorc kanaduri. nebismier SemTxvevaSi qveyanasTan an regionTan 

asociaciebi gulisxmobs imas, rom brendi uzrunvelyofs ukeTes xarisxs, 

radgan qveyanas an regions gaaCnia mocemuli klasis produqtis saukeTeso 

damamzadeblis saxeli. 

        ,,warmoSobis qveynis” zemoqmedebis efeqtis dadgenas eZRvneba 

uamravi gamokvleva. zogierTi maTgani gviCvenebs, rom zemoqmedebis xarisxi 

damokidebulia sasaqonlo kategoriaze. magaliTad, iaponuri 

eleqtroteqnika ufro metad fasdeba, vidre iaponuri sakvebi, xolo 

franguli moduri tansacmeli da parfiumeria _ metad, vidre franguli 

eleqtroteqnika. Tumca warmoSobis qveyanam mas SeiZleba Sematos Tvisebebi, 

romlebic miekuTvneba ara erT, aramed ramodenime sasaqonlo kategorias. 

erTi kvlevis Sedegad, sadac Seadares avtomobilebis amerikeli 

momxmareblebis Sefasebebi, aRmoaCines, rom amerikuli avtomobilebi 

fasdeba, rogorc saukeTeso saeqspluatacio gamoyenebis produqti, 

iaponuri _ mxolod saSualo prestiJulobiT (miuxedavad maTi wamyvani 

reitingisa sxva maCveneblebiT), xolo germanuls aqvs umaRlesi Sefaseba 

prestiJulobis, magram dabali _ ekonomiurobis parametris mxriv. 
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       variantebis Sefasebis kriteriumis determinantebs warmoadgenen: 

situaciuri faqtorebi, motivacia, daintereseba, codna, alternativaTa 

nakrebis gansazRvra. 

       situaciuri faqtorebi xSirad did gavlenas axdenen Sefasebis 

kriteriumebis mniSvnelobaze. magaliTad, swrafi kvebis obieqtis 

SerCevisas mosaxerxebel adgilmdebareobas didi mniSvneloba aqvs roca 

momxmarebels aqvs cota dro da naklebi mniSvneloba, roca droSi 

SezRuduli ar aris. zustad aseve airCevs momxmarebeli saRamos 

wveulebisTvis liqioris prestiJul markas, xolo sakuTari 

moxmarebisTvis ki _ naklebad prestiJuls da iafs. 

      motivaciis gasagebad mTavaria ganvasxvavoT ra mosazrebebi 

amoZravebs momxmarebels _ utilitaruli Tu hedonisturi. utilitarul 

motivacias sportuli fexsacmlis SerCevisas mivyavarT fasis da 

konstruqciis Seswavlisken, maSin, roca hedonisturi motivi _ es aris 

garkveuli produqtis (magaliTad, ,,Nike”-is, ,,Adidas”_is botasebi) flobis 

survili mimzidveli imijis Sesaqmnelad. 

       momxmarebelTa daintereseba yidvis gadawyvetilebiT gavlenas 

axdens yidviswina variantebis analizisas gamoyenebuli kriteriumebis 

ricxvze. rac maRalia daintereseba, miT metia kriteriumebis ricxvi. 

       codna gansxvavebulad axdens gavlenas Sefasebis kriteriumebze. 

kargad informirebul momxmareblebs SerCevis variantebis SefasebisTvis 

aucilebeli parametrebi Senaxuli aqvT mexsierebaSi, xolo ,,damwyebTa” 

mexsierebaSi aseTi informacia bevrad naklebia. amitom axalbedebi ufro 

met yuradRebas aqceven gare informaciebs. 

       yidvis win momxmarebelma ara mxolod unda gadawyvitos, Tu romeli 

kriteriumi gamoiyenos, aramed gansazRvros variantebi, romlebisganac 

unda moaxdinos arCevani. am variantebs ewodeba alternativaTa nakrebi. 

gamyidvelisTvis mTavaria, rom misi produqti moxvdes momxmareblis 

mxedvelobis areSi, winaaRmdeg SemTxvevaSi  myidveli yuradRebas miaqcevs 

konkurentis SeTavazebas. amitom marketologebma saTanado RonisZiebebi 

unda gaataron imisTvis, rom gadawyvetilebis miRebis procesSi 

momxmarebelma maTi produqti ganixilos, rogorc erT-erTi varianti 
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alternativaTa nakrebSi. avtomanqanebis mwarmoblebi zogjer 

momxmareblebs sTavazoben fulad prizebs an saCuqrebs mxolod imisTvis, 

rom gamoscadon maTi marka. 

       variantebis Sefasebisas momxmarebeli xSirad iyenebs gamoricxvis 

meTods. es aris misaRebi maCveneblebis SezRudva an ubralod Semcireba. 

aviRoT, magaliTad, fasi. momxmarebeli Tanaxmaa gadaixados produqtSi 

fasi gansazRvruli diapazonis farglebSi. fasi, romelic gamodis am 

diapazonis farglebidan, iqneba miuRebeli. 

 

3.5.  gadawyvetilebis  wesi 

 

       variantebis yidviswina Sefasebis procesis saboloo elements 

warmoadgens gadawyvetilebis wesi. yoveldRiuri arCevanisas 

gadawyvetilebis wesi Zalian martivia: ,,viyidi imave markas, rac wina jerze 

SeviZine”, an ,,viyidi yvelaze iafs”, an ,,viyidi im markas, romelic uyvars 

meuRles”. xSirad momxmareblebi akeTeben ara optimalur, aramed misaReb 

arCevans, rac axasiaTebs naklebmniSvnelovan ganmeorebiT yidvas. maRali 

Rirebulebis optimaluri arCevanis situaciebSi myidvelebi iyeneben 

gadawyvetilebis miRebis ufro rTul wess. 

       marketologebma unda icodnen gadawyvetilebaTa wesebi, romlebic 

uzrunvelyofen yidvis saboloo alternativas da unda SeeZloT am wesebis 

gamoyeneba samomxmareblo arCevanis marTvisTvis. 

       gadawyvetilebis miRebis wesi iyofa or kategoriad _ kompansaciuri 

da arakompensaciuri. 

       Tu erT-erTi wesis gamoyenebisas rCeba erTze meti alternativa, 

gamoiyeneba sxva wesi, an emateba axali kriteriumebi, ris Sedegadac rCeba 

erTi alternativa _ saboloo gadawyvetileba.  
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gadawyvetilebis arakompensaciuri wesi  ( noncompensatory  decision  rule ) 

 

       gadawyvetilebis arakompensaciuri wesi xasiaTdeba imiT, rom 

nawarmis susti mxareebis kompensacia ar SeiZleba misi sxva, Zlieri 

mxareebiT. aviRoT, magaliTad, mSrali sauzmeebi. mwarmoeblebi 

iTvaliswineben ra momxmarebelTa survilebs janmrTeli sakvebis 

SeZenasTan dakavSirebiT, amcireben cximis da marilis raodenobas 

produqtebSi da miuxedavad imisa, rom modificirebuli produqti 

momgebiania kvebiTi Rirebulebis TvalsazrisiT, mas ar SeuZlia gemos 

deficitis Sevseba. bazris kvlevis Sedegebis mixedviT _ ,,momxmareblebs 

ar surT mSrali sauzmis gemo msxverplad Sewiron Tundac sakuTari 

janmrTelobis interesebs”. 

       momxmareblebi ar irCeven sxvebTan SedarebiT Zvir markas (rac ar 

unda kargi iyos igi Sefasebis sxva kriteriumebiT), Tu gadawyvetilebis 

wesi mdgomareobs imaSi, rom ,,iyidos yvelaze iafi”. markis es susti mxare 

(maRali fasi) ar kompensirdeba misi SesaniSnavi maxasiaTeblebiT yvela 

sxva parametris mixedviT. 

       arsebobs arakompensaciuri wesis 3 tipi: leqsikografiuli, 

aspeqtebis gamoricxvis da Sereuli. 

 

leqsikografia  ( lexigraphie  decision  rule ) 

       gadawyvetilebis am strategiis dros Tavidan Sedareba xdeba 

markebis yvelaze ufro mniSvnelovani maCveneblebis mixedviT. Tu markebs 

Soris erT-erTi aRiqmeba, rogorc saukeTeso am maCveneblis mixedviT, maSin 

SeirCeva swored igi. Tu 2 an meti marka aRiqmeba, rogorc TiTqmis erTnairi, 

xdeba maTi Sedareba mniSvnelobiT meore maCveneblis mixedviT. es procesi 

grZeldeba iqamde, sanam kavSiri ar gawydeba. 

       am wesis ilustraciisTvis gamoviyenoT cxrilis monacemebi (ix. 

cxrili. 3.2). cxrilSi mocemulia pirobiTi sakvebi produqtis 4 sxvadasxva 

markis  maCveneblis reitingi (cudidan saukeTesomde) da am maCveneblebis 

klasifikacia mniSvnelobis xarisxis mixedviT. 
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       gadawyvetilebis leqsikografiuli wesis gamoyenebiT romeli marka 

iqneba SerCeuli?     

                                                                       cxrili. 3.2 

produqtis markis SerCeva leqsikografiuli wesis gamoyenebiT 

produqtis 

maCvenebeli 

produqtis 

maCveneblis 

reitingi 

marka 

Aa 

marka 

b 

marka 

Ag 

marka 

Ad 

gemo 

fasi 

kaloriuloba 

SefuTva 

1 (saukeTeso) 

2 (Zalian kargi) 

3 (kargi) 

4 (damakmayof) 

1 

2 

3 

4 

1 

3 

3 

3 

2 

1 

4 

1 

1 

4 

1 

1 

     

     pasuxi aris _ marka Aa.  

     Sedareba yvelaze mTavari maCvenebliT _ gemoTi _ iZleva kavSirs a, b 

da d  markebs Soris. Semdegi mniSvnelovani maCveneblis _ fasis mixedviT 

Sedarebisas _ es kavSiri wydeba imitom, rom a markas gaaCnia yvelaze 

maRali reitingi am sami markidan, magram Tu Seicvleba maCveneblebis 

mniSvnelobis xarisxi, magaliTad, fasi aRmoCndeba yvelaze mniSvnelovani, 

maSin arCevani SeCerdeba g markaze. 

 

aspeqtebis  gamoricxva 

       gadawyvetilebis am wess gaaCnia didi msgavseba leqsikografiul 

procedurasTan. Tavidan markebis Sefaseba xdeba yvelaze mniSvnelovani 

maCveneblis mixedviT, magram, Semdeg momxmarebeli romelimes gamoricxavs 

sxvadasxva mosazrebebiT. magaliTad, ,,ar unda iyos 5 larze Zviri”, an 

,,unda iyos kaloriuli”. 

        Tu mxolod 1 marka pasuxobs gamoricxvas yvelaze mniSvnelovani 

niSnis mixedviT, swored igi SeirCeva. Tu mas pasuxobs ramdenime marka, 

maSin aiReba mniSvnelobis mixedviT Semdegi maCvenebeli da procesi 
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grZeldeba kavSiris gawyvetamde. Tu miuRebelia yvela marka, momxmarebelma 

unda gamoiyenos gadawyvetilebis sxva wesi an gadados SerCeva. 

       cxrili. 3.2._is monacemebis mixedviT davuSvaT, rom 

momxmareblisTvis gemos da fasis minimalurad misaRebi Sefasebebi iyo 1 

(saukeTeso) da 2 (Zalian kargi). isev SeirCeva a marka, magram Tu gemos 

maCveneblisTvis gamoricxva iyo 2 (Zalian kargi)-ze dabla, xolo fasisTvis 

ki aweuli iqna Sefasebamde _ 1 (saukeTeso), maSin SeirCeva g marka. 

 

Sereuli tipi 

       gamoricxvebi did rols TamaSoben gadawyvetilebis wesis Sereul 

tipSi. isini keTdeba TiToeuli arsebiTi maCveneblis mixedviT da yovel 

jerze xdeba am nakrebTan produqtis markis Sedareba. 

       gadawyvetilebis Sereuli wesis sailustraciod davuSvaT, rom 

momxmarebelma TiToeuli maCveneblis mixedviT minimalurad airCia markis 

reitingi 3 (kargi). cxrili. 3.2._is monacemebis mixedviT a marka iqneba 

uaryofili imitom, rom mas aqvs arasakmarisi reitingi SefuTvis 

maCvenebliT (ver aRwevs moTxovnamde _ ,,kargi”), xolo g marka myidvels 

ar awyobs kaloriulobis maCvenebliT, marka d gamoiricxeba fasis 

maCveneblis gamo da aRmoCndeba, rom mxolod Ab marka pasuxobs 

gamoricxvis yvela moTxovnas da, Sesabamisad, swored igi iqneba 

ganxiluli, rogorc misaRebi arCevani. 

 

     gadawyvetilebis kompensaciuri wesi ( compensatory  decision  rule ) 

 

       SeamCnieT Tu ara Tqven d markis arasaxarbielo mdgomareoba 

cxrilSi? miuxedavad oTxidan sami parametris  maRali reitingisa (maT 

Soris yvelaze mniSvnelovani maCveneblis CaTvliT), d marka arc erTxel 

ar aRmoCnda pirvel adgilze.  

       ratom? _ misi fasis miuReblobis gamo. 
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       WeSmaritad, arakompensaciuri strategiidan verc erTi ver 

aanazRaurebs produqtis fasis cud reitings misi sxva aRmatebuli 

maxasiaTeblebiT. 

       sxvagvarad dgas sakiTxi gadawyvetilebis kompensaciuri wesis 

SemTxvevaSi. es strategia iZleva produqtis naklovanebebis anazRaurebis 

saSualebas misi RirsebebiT. 

       gadawyvetilebis kompensaciuri wesi 2 tipisaa: ubralo (martivi) 

Sekreba da Sewonili Sekreba. 

 

ubralo (martivi) Sekreba  ( simple  additive  rule )  

       gadawyvetilebis am wesis Tanaxmad, momxmarebeli ubralod ajamebs 

Sefasebebs TiToeuli alternativis kriteriumebis mixedviT. SeirCeva is 

alternativa, romelsac eqneba Sefasebis maqsimaluri jami.  

        markis saerTo Sefaseba xdeba formuliT: 

                                                    n 

                                      Rb   =      ∑    Ri b  

                                                  i=1       

 

sadac  Rb  _ aris b markis saerTo Sefaseba; 

        i _ Sefasebis kriteriumis nomeri; 

        n _ Sefasebis kriteriumis ricxvi; 

        Rib _ b markis Sefaseba i kriteriumiT. 

   

       Cveni cxrilis mixedviT am wesis gamoyenebisas SeirCeva a daAb  marka. 

maT Soris arCevanis gakeTeba ki xdeba produqtis mniSvnelovani 

maCveneblebis reitingis gaTvaliswinebiT.  
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                                                                cxrili. 3.3 

produqtis markis SerCeva ubralo (martivi) Sekrebis wesis gamoyenebiT 

produqtis 

maCvenebeli 

marka 

Aa 

marka 

Ab 

marka 

Ag 

marka 

Ad 

gemo 

fasi 

kaloriuloba 

SefuTva 

1 

2 

3 

4 

1 

3 

3 

3 

2 

1 

4 

1 

1 

4 

1 

1 

jamuri Sefaseba 10 10 8 7 

 

       am markebSi produqtis gemos maCveneblis  reitingebi erTnairia, 

xolo fasis maCveneblis mixedviT a markas aqvs ukeTesi reitingi (2 - Zalian 

kargi), vidre b markas (3 – kargi), ris gamoc arCevani gakeTdeba a markaze. 

       gadawyvetilebis es wesi gamoiyeneba maSin, rodesac momxmareblis 

motivacia sustia an misi SesaZleblobebi _ SezRuduli. 

 

Sewonili  Sekreba  ( weighted  additive  rule  ) 

        gadawyvetilebis Sewonili Sekrebis wesi warmoadgens 

kompensaciuri wesis ufro rTul formas. momxmarebeli axdens misaRebi  

da miuRebeli variantebis maxasiaTeblebis ufro daxvewil Sefasebas. 

       alternativebis saerTo Sefaseba xdeba formuliT: 

                                                      n 

                                      Rb   =      ∑  Wi   Rib  

                                                    i=1   

    sadac Wi  _ aris i –uri kriteriumis wona. 
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                                                                cxrili. 3.4 

produqtis markis SerCeva Sewonili Sekrebis wesis gamoyenebiT 

produqtis 

maCvenebeli 

marka 

a 

marka 

Ab 

marka 

Ag 

marka 

Ad 

kriteriumis 

    wona 

gemo 

fasi 

kaloriuloba 

SefuTva 

1 

2 

3 

4 

1 

3 

3 

3 

2 

1 

4 

1 

1 

4 

1 

1 

40 

30 

20 

10 

jamuri 

Sefaseba 

200 220 200 190 100 

         

      cxrilis monacemebis Tanaxmad, Sewonili Sekrebis wesis mixedviT 

SeirCeva b marka. 

       gadawyvetilebis sxvadasxva wesebis gamoyeneba iwvevs SerCevis 

sxvadasxva Sedegebs. momxmareblebs SeuZliaT ara erTi, aramed ramdenime 

wesis gamoyeneba _ erTimeores miyolebiT alternativaTa nakrebis 

SemcirebiT maTgan erT-erTis saboloo SerCeviT. 

 

yidvis Sesaxeb gadawyvetilebis variantebis mniSvneloba marketingisTvis 

 

       marketologebs unda esmodeT momxmareblebis mier gamoyenebuli 

samomxmareblo gadawyvetilebis wesebi, ramdenadac isini moqmedeben 

produqtis arCevanze. mniSvnelovania imis codna, Tu romeli wesis 

gamoyeneba gansazRvravs am arCevans. es codna exmareba kompanias 

momxmareblebis mier mocemuli wesis Semdgomi gamoyenebis mxardaWeraSi. 

       magaliTad, Tu momxmareblebi alternativaTa Sefasebisas iyeneben 

leqsikografiul wess da produqtis umniSvnelovanes maCveneblad miaCniaT 

xarisxi, maSin kompaniisTvis xelsayreli iqneba sareklamo kampaniis 
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gaCaReba xarisxis mniSvnelobaze xazgasmiT _ zogadad da mocemuli 

produqtis xarisxze – kerZod. aseTi midgoma gviCvenebs, Tu rogor 

qmedebebs unda veridoT, raTa ar SevcvaloT samomxmareblo 

gadawyvetilebis wesi, anu arCevani.  

       magaliTad, roca momxmareblis gadawyvetilebis wess warmoadgens 

martivi principi: ,,viyidi imave markas, rac wina jerze SeviZine”, firma unda 

moeridos iseT qmedebebs, romlebsac SeuZliaT am wesis Secvlis 

provocireba: produqtis xarisxis SesamCnevi gauareseba, fasis 

mniSvnelovani gazrda, an sacalo vaWrobis sawyobSi produqtis markis 

deficiti. 

       mniSvnelovani SeiZleba iyos produqtis maxasiaTeblebis Sesaxeb 

informaciis organizaciis da wardgenis meTodi. informaciis wardgena 

mxolod erTi maCveneblis sxvadasxva maxasiaTeblebis Sesaxeb misaRebia 

gadawyvetilebis im wesebisaTvis, romelTac moeTxovebaT damuSaveba 

maCveneblis da ara markis mixedviT da, piriqiT, markis bazaze wardgenis 

forma sasargeblo SeiZleba iyos im wesebisTvis, romlebic iyeneben markis 

mixedviT damuSavebas. 

       imis codnac ki, rom momxmarebls ar gaaCnia samomxmareblo 

gadawyvetilebis mkafiod gamoxatuli strategia, SeiZleba aRmoCndes 

sasargeblo. aseT SemTxvevaSi momxmarebeli yuradRebas miaqcevs, 

magaliTad, gamyidvelis rCevebs. aseTi momxmareblebi aseve kargad 

aRiqvamen broSurebs da informaciul reklamas. 

       samomxmareblo gadawyvetilebis wesis gageba saWiroa aseve 

momxmareblis damokidebulebis Secvlis strategiebis SemuSavebisTvis. 

amis demonstrireba SesaZlebelia Cveni cxrilis gamoyenebiT. davuSvaT, 

rom g markis gemovnebiTi maCvenebeli gaumjobesda ,,Zalin kargidan“ 

,,saukeTesomde”. aseTi cvlileba metad SesamCnevi gaxdeba, Tu 

momxmareblebi gamoiyeneben Sefasebis leqsikografiul meTods. maSin 

SeirCeva  g marka. magram, davuSvaT, rom momxmareblebi iyeneben Sereul 

wess gamoricxvebiT ,,kargi” Sefasebis mixedviT. produqtis gemos 

gaumjobesebisgan iqneba naklebi sargebeli imitom, rom reitingi ,,cudi” _ 

miuRebelia. amis magivrad gadamwyveti iqneba am markis kaloriulobis 

maxasiaTeblebis gaumjobeseba. 
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       samomxmareblo gadawyvetilebis wesebis cvlileba 

marketologisTvis kidev erTi qmediTi meqanizmia momxmareblis arCevanze 

gavlenis mosaxdenad. zogjer es SeiZleba iyos Sefasebis mTavari 

kriteriumis fardobiTi mniSvnelobis Secvla. magaliTad, 

leqsikografiuli wesis SemTxvevaSi g markis damamzadebeli unda 

dafiqrdes _ rogor Secvalos gemos da fasis maCveneblebis fardobiTi 

mniSvneloba. im SemTxvevaSi, Tu yvelaze mniSvnelovani maCvenebeli iqneba 

fasi, maSin, leqsikografiuli wesis Sesabamisad, arCevani gakeTdeba A g 

markaze. yvelaze mniSvnelovan Tvisebad gemos aRiarebis situaciaSi am 

wesis gamoyenebis Sedegi ki iqneba _ a markis arCeva. 

       zogjer saWiro xdeba gadawyvetilebis wesis Secvlisadmi 

xelSewyoba. magaliTad, b markisTvis sasargeblo iqneboda, Tu 

momxmareblebi leqsikografiuli wesidan gadaerTvebodnen 

gadawyvetilebis Sereul wesze TiToeuli TvisebisTvis Sefasebaze 

_,,kargi” gamoricxviT. 

        samwuxarod, jer kidev ar gaaCniaT marketologebs srulyofili 

codna imis Sesaxeb, Tu rogor unda aiZulon momxmarebeli Secvalos 

Tavisi samomxmareblo gadawyvetilebis wesebi. 
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Tavi 4.  yidvis procesi 

4.1.  yidvis procesis aspeqtebi 

 

       yidvis procesi _ es aris yidvis Sesaxeb gadawyvetilebis miRebis       

meoTxe stadia. yidvis Sesaxeb gadawyvetilebis procesSi momxmareblebi 

iReben Semdeg gadawyvetilebebs: 

 Rirs Tu ara yidva? 

 rodis viyidoT? 

 ra viyidoT (produqtis tipi da marka)? 

 sad viyidoT (sacalo gamyidvelis tipi da konkretuli maRazia)? 

      am gadawyvetilebaTa miRebaze gavlenas axdenen sxvadasxva faqtorebi, 

rogoricaa stimulirebis RonisZiebebi gayidvis adgilze, maRaziis garemo, 

momsaxurebis done, fasebi da sxv.  momxmareblebma, Tavis mxriv, unda 

Seafason yvela faqtori da miiRon optimaluri gadawyvetileba ara 

mxolod produqtis da markis SeZenasTan dakavSirebiT, aramed misi yidvis 

formebisa da adgilis SerCevis gaTvaliswinebiT.     

       erTi variantis SerCeva yovelTvis ar niSnavs dauyovnebel yidvas _ 

momxmarebels aqvs SesaZlebloba nebismier situaciaSi Sewyvitos yidvis 

gadawyvetilebis miRebis procesi. misi xelisSemSleli faqtorebi SeiZleba 

aRmoCndes: 

 motivaciis Secvla _ gaaqtiurebuli problema SeiZleba 

dakmayofildes sxva gziT an aqtualuri gaxdes sxva problemebi; 

 Secvlili garemoebebi _ ekonomikuri mosazrebebi an sxva faqtorebi 

SeuZlebels xdis mocemul momentSi SeZenas; 

 axali informacia – SerCeuli variantis wina Sefaseba iTvleba ukve 

arasrulyofilad; 

 sasurveli variantis ararseboba _ produqtis moulodneli 

deficiti; 

      unda gaviTvaliswinoT yidvis droc. zogierTi produqtis yidva 

xdeba ,,sezonurad” (gamaTbobeli da gamagrilebeli mowyobilobebi, 

saaRdgomo da saaxalwlo saCuqrebi da sxv). 
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       variantebis yidviswina Sefasebis Semdeg unda gakeTdes arCevani, 

romelic dakavSirebulia yidvis ganzraxvasTan. momxmareblis ganzraxva 

iyofa 3 kategoriad: 

1. winaswar dagegmili yidva _ produqciac da markac SerCeulia 

winaswar; 

2. nawilobriv dagegmili yidva _ arsebobs konkretuli produqtis 

yidvis ganzraxva, magram markis SerCeva grZeldeba uSualod yidvis 

aqtamde; 

3. daugegmavi yidva _ produqtis da markis SerCeva xdeba gayidvis 

adgilze. 

 

winaswar dagegmili yidva 

  brendisa da maRaziisadmi loialurobis misaRwevad kompaniebi 

aqtiurad iyeneben reklamas da stimulirebis sxvadasxva saSualebebs, 

romlebic ubiZgeben momxmareblebs yidvis dagegmvisken. kvlevebi 

gviCveneben, rom mkafiod dagegmili yidva zogjer warmoadgens 

momxmarebelTa Cabmis maRali xarisxis da problemis gafarToebuli 

gadawyvetis Sedegs (magaliTad, avtomobilis yidva) _ myidvelma 

konkretulad icis ra unda da yidulobs zustad im produqts, romelic 

mTlianad akmayofilebs mis moTxovnebs. 

       winaswar dagegmili yidva damaxasiaTebelia agreTve momxmarebelTa 

Cabmis dabali xarisxisTvisac (magaliTad, kvebis produqtebis SeZena). 

myidveli winaswar adgens gansazRvruli markis produqtebis sias, 

romelTa yidvasac igi apirebs. maRaziaSi misi stumroba Semdeg 

Semoifargleba Taroebze produqtis asortimentze Tvalis gadavlebiT.  

       mkafiod dagegmili yidva SeiZleba Sewydes an gadaidos 

marketinguli taqtikis zegavleniT, romelsac ZaluZs momxmarebelTa 

yuradRebis gadatana SerCeuli markidan sxva markaze. aseTi faqtorebia: 

produqtis ufaso nimuSebis gavrceleba, fasdakleba, gayidvis adgilebSi 

produqtebis gansakuTrebuli (optimaluri) ganTavseba da winwawevis sxva 

formebi. marketinguli zemoqmedebis xarisxi mniSvnelovnad ganapirobebs 

momxmarebelTa loialurobas. 
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nawilobriv dagegmili yidva 

       am kategorias miekuTvneba dagegmili yidva produqtis markis 

gayidvis adgilze SerCeviT. maRaziebSi siaruli am SemTxvevaSi SeiZleba 

gaxdes informaciis Ziebis mniSvnelovani forma, gansakuTrebiT, 

dainteresebis maRali donis dros, magram, rodesac daintereseba sustia, 

maSin gadawyvetilebis wesi SeirCeva principiT: ,,viyidi erT-erT im markas, 

romelsac ganvixilavdi misaReb variantebs Soris”.  

       saboloo gadawyvetileba SesaZloa damokidebuli iyos gayidvis 

stimulirebis SemoTavazebul RonisZiebebze, magaliTad, fasdaklebebze da 

a.S. 

daugegmavi  yidva 

       es aris yidvis iseTi kategoria, romelic myidvels ar hqonda 

dagegmili maRaziaSi Sesvlamde. aseT yidvas aseve uwodeben impulsurs.                 

mas axasiaTebs yidvis motivaciis spontanuroba, intensiuroba, myidvelis 

aRgznebadoba da maT mier yidvis Sedegebis ignorireba.  

       impulsuri yidva miuTiTebs imaze, rom maRaziaSi produqtis da 

brendebis SerCevisas momxmareblebze Zlier zegavlenas axdens 

maRaziisSida faqtorebi. produqtis momgebianma ganlagebam, gamyidvelis 

keTilganwyobam da profesionalizmma, stimulirebis sxvadasxva meTodebis 

gonivrulad SeTavazebam  SeiZleba motivirebuli gaxados momxmarebeli 

da gaaaqtiuros mis cnobierebaSi yidvis aqtis meqanizmi, miT ufro, Tu ukve 

gaaCnia produqtze informacia internetis da reklamebis zegavleniT. 

 

       momxmarebelTa qcevis specialistebisTvis erT-erTi aqtualuri 

kiTxvaa: ,,ratom dadian adamianebi sayidlebze?” yvelaze cxadi pasuxi am 

kiTxvaze aris - ,,raimes SesaZenad”. zogadad, myidvelebs erTmaneTisgan 

ganasxvavebs: Sopingis motivacia, yidviTi orientacia da aRqmuli yidvis 

riski.  

      aRmoCnda, rom SopingisTvis arsebobs uamravi piradi da socialuri 

motivi. zogierTebisTvis Sopingi aris erTferovnebis, mowyenilobis, 
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depresiisgan Tavis daRwevis, fantaziebis xorcSesxmis Zalze efeqturi 

SesaZlebloba, sxvebi ki Sopings uyureben, rogorc sports. 

       myidvelis piradi motivebi mimarTulia sakuTar Tavze, xolo 

socialuri ki _ sxva adamianebze. 

 

Sopingis pirad motivebs miekuTvneba: 

 rolis Sesruleba _ ojaxis wevrebisTvis tansacmlis SesaZenad 

maRaziebSi siarulisas myidveli axdens sakuTari rolis (magaliTad, 

mzrunveli, pasuxismgeblobis grZnobis mqone mSoblis an meuRlis) 

realizebas, rac aZlierebs sakuTari Tavis pativiscemis grZnobas; 

 TviTdajildoeba _ sakuTar Tavze fulis daxarjva, yvelaze ufro 

mimzidveli sagnebis yidva aris ara imdenad sasargeblo, ramdenadac 

sasiamovno, negatiuri ganwyobis da depresiis momxsneli saqmianoba 

mravali adamianisTvis; 

 modis / teqnologiebis axal tendenciebTan gacnoba _ yidvis adgilas 

warmodgenili produqtis aprobacia da masze dakvirveba momxmarebels 

aZlevs  axal stilTan, dizainTan da uaxles, novaciur teqnikur 

gadawyvetilebebTan gacnobis saSualebas; 

 fizikuri aqtivoba _ maRaziebSi gaseirneba warmoadgens xSirad 

moTelvis, fizikuri gantvirTvis formas im adamianebisTvis, visi 

yoveldRiuri cxovrebac ar gamoirCeva fizikuri aqtivobiT; 

 sensoruli stimulacia _ maRaziis atmosfero xSirad iwvevs 

momxmareblebSi sasiamovno SegrZnebebs, aZlevs ra maT kargad mowyobil 

interierSi yofnis, produqtis daTvalierebis, maTi morgebis da xelSi 

daWeris, sasiamovno musikis mosmenis SesaZleblobas. 

 

Sopingis socialur motivebs miekuTvneba: 

 saxlis gareTa socialuri kontaqtebi _ bevri adamiani, romlebic 

SezRudulni arian komunikaciis SesaZleblobiT saxlSi da samsaxurSi, 

maRaziebSi dadian urTierTobis gafarToebis  da socialuri kontaqtebis 

sarealizaciod. megobrebTan an mezoblebTan erTad maRaziebSi siaruli 

aris erT-erTi mizezi socialuri kontaqtebisTvis. 



 85 

 komunikaciebi saerTo interesebis mqone adamianebTan _ 

kompiuterebis, radio- da eleqtronuli komponentebis, specialuri 

literaturis da sportuli inventarebis maRaziebi warmoadgenen msgavsi 

interesebis mqone adamianTa Sexvedrebis, erTmaneTSi da savaWro personals 

Soris informaciebis gacvlis SesaZleblobis adgils. 

 statusi da avtoriteti – Sopingi saSulebas aZlevs adamians 

miipyros gamyidvelis yuradReba da gamoiwvios misadmi pativiscema, 

moemsaxuron mas potenciuri myidvelis statusiT damoukideblad yidvis 

faqtisa. situacia ,,batoni_mosamsaxure” maRaziaSi zrdis zogierTi 

momxmareblis TviTSefasebas, gansakuTrebiT iseTi adamianebisTvis, 

romelTac akliaT aseTi situaciebi yoveldRiur cxovrebaSi. 

 vaWrobisgan  miRebuli  siamovneba _ zogierTi myidveli siamovnebas 

iRebs gamyidvelTan vaWrobisas (aseTi situaciebi gansakuTrebiT xSiria 

aRmosavlur bazrebSi) da amayobs sarfiani SenaZenis gakeTebis unariT. 

 

       yidviTi  orientaciis kriteriumis mixedviT gamoyofen Soperebis 

Semdeg ZiriTad jgufebs: 

 araaqtiuri Soperebi _ maTi cxovrebis stili da Sopinguli 

interesebi metismetad SezRudulia. isini ar iReben aranair 

siamovnebas Sopingisgan, ar aniWeben mniSvnelobas Sopingis iseT 

atributebs, rogoricaa produqtis fasi, momsaxureba an arCevani; 

 aqtiuri Soperebi _ aqvT momTxovni cxovrebis stili, gaaCniaT 

saxlis gareTa saqmianobis sxvadasxvagvari formebisadmi maRali 

miziduloba. xSirad dadian maRaziebSi fasis, xarisxis, modis da 

SenaZenis saukeTeso arCevanis balansis ZiebaSi. 

 servisuli Soperebi _ iTxoven maRali donis maRaziisSida 

momsaxurebas. irCeven megobruli da keTilganwyobili personaliT 

dakompleqtebul maRaziebs. 

 fasis Soperebi _ arian fasisadmi metismetad mgrZnobiare myidvelebi,  

midrekileba aqvT iseTi produqtebis gafarToebuli Ziebisadmi, 

romlebic akmayofileben fasisadmi wayenebul moTxovnilebebs. 
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       myidvelTa mier aRqmuli yidvis riskic aseve axdens gavlenas yidvis 

procesze. produqtebi gansxvavdebian erTmaneTisgan mcdari arCevanis 

saSiSroebis an riskis xarisxis mixedviT. yidva TavisTavad gulisxmobs 

garkveuli xarisxis ekonomikur (fulis daxarjva, ekonomikuri zarali) da 

socialur (statusis daqveiTeba, garSemomyofTa negatiuri 

damokidebuleba) riskebs. ZviradRirebuli da teqnikurad rTuli 

produqtebis yidva (kompiuterebi, sayofacxovrebi teqnika) obieqturad 

ufro sariskoa, vidre iafi da Cveulebrivi (yoveldRiuri moTxovnilebis) 

produqtis. momxmarebelTa erTi kategoria silamazis salonis 

momsaxurebis an jinsebis yidvis risks aRiqvams rogorc maRals, xolo 

sxvebi ki _ rogorc dabals.  

       momxmareblisTvis tradiciuli sacalo maRaziebi (mravalwliani 

ucvleli adgilmdebareobiT da myari profiliT) aRiqmebian, rogorc 

dabali riskis mqoneni, yidvis ufro inovaciuri wyaroebi ki _ 

telemarketingi, eleqtronuli komercia internetSi _ rogorc yidvis 

sarisko wyaroebi, gansakuTrebiT, saqarTveloSi. 

       myidvelebis mier sacalo vaWrobis obieqtebis aRqmadi riskis 

Semcireba aucilebelia da SesaZlebelic. aRqmadi riskis Semcirebis 

uzrunvelsayofad kompaniebi momxmareblebs sTavazoben kvalificiuri 

teqnikuri personalis sadReRamiso satelefono servisis gamoyenebis 

SesaZleblobas. aseTi satelefono servisis uzrunvelyofas momxmareblebs 

xSir SemTxvevaSi sTavazoben kompaniebi, romlebic yidian kompiuterebs an 

programul produqtebs. am produqtebs gaaCniaT aRqmadi riskis dabali 

xarisxi dargis specialistebisTvis, magram farTo bazris mier isini 

aRiqmebian, rogorc sarisko _ servisis sirTulidan gamomdinare. amitom 

kompiuterebis gayidva farTo samomxmareblo bazrisTvis moiTxovs 

araprofesionali momxmareblebisTvis aRqmadi riskis Semcirebas. 

       aSS-Si erT-erTi umsxvilesi firma _ kompiuterebiT movaWre 

,,ComUSA” myidvelebs sTavazobs teqnikuri specialistebis saswrafo 

konsaltinguri daxmarebis msgavs satelefono serviss. aseTive samsaxuri 

funqcionirebs aSS-Si iaponuri kompania ,,Canon”-is teqnikis amerikeli 

momxmareblebisTvis. programuli produqtebis mwarmoebeli amerikuli 

kompania _ ,,Phoenics” aseve sTavazobs Tavis momxmareblebs sadReRamiso 
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satelefono konsaltings. aRqmadi riskis Semcirebis saSualebas 

warmoadgens momxmareblis dakmayofilebis 100%-iani garantia. SenaZeniT 

daukmayofileblobis SemTxvevaSi mas dauyovnebliv unda daubrundes 

gadaxdili Tanxa. satelefono servisi da dakmayofilebis garantia 

kmayofili momxmareblebis piriT gadaecema potenciur momxmareblebs. 

       fasdaklebiT movaWre maRaziebi aRqmadi riskis Semcirebas axdenen 

Tavis asortimentSi cnobili savaWro markis produqtebis CarTviT, rac 

aumjobesebs maT imijs. 

       Tu ekonomikuri riski mcirdeba produqtis gamoyenebis garantiebis 

da momsaxurebis mxardaWeriT, socialuri riskis Semcireba ufro rTulia. 

aRqmadi riskis Semcirebas uzrunvelyofen kvalificiuri gamyidvelebi da 

cnobadi markebi. 

 

4.2.  sacalod movaWris warmatebebisa da marcxis 

determinantebi 

 

    sacalod movaWris warmatebebis da marcxis ganmapirobebeli 

determinantebia: 

1. maRaziis imiji; 

2. maRaziis adgilmdebareoba da zoma; 

3. produqtis asortimenti da xarisxi; 

4. produqtis fasi; 

5. produqtis reklama da winwaweva; 

6. savaWro personali; 

7. maRaziis mier SeTavazebuli servisi da maRaziisSida  

faqtorebi; 

8. produqtis  deficiti; 

9. maRaziis klientura; 

10. sareklamo masalebi gayidvis adgilebSi; 

11. samomxmareblo  logistika; 
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                1.  maRaziis  imiji 

       maRaziis imiji _ es aris momxmareblebis an miznobrivi bazris mier 

sacalod movaWresTan asocirebuli yvela atributis aRqma. 

       imijis Sesaxeb informacia marketologs sWirdeba sacalo 

strategiebis formirebisa da realizaciisTvis. marketologebi 

akontroleben imijis umetes elementebs im faqtis gaTvaliswinebiT, rom 

maRaziis idealuri imiji gansxvavebulia sxvadasxva miznobrivi 

auditoriisTvis.  magaliTad, sacalod movaWris moxerxebuli 

adgilmdebareoba da xelmisawvdomoba _ sxvadasxvagvarad interpretirdeba 

momxmareblis mier. im momxmareblebisTvis, romelTaTvisac xelmisawvdomia 

interneti, eleqtronul maRaziebSi Sopingi SesaZloa iyos ufro martivi 

da mosaxerxebeli, vidre tradiciul maRaziebSi viziti. 

 

2.  maRaziis  adgilmdebareoba  da zoma 

       maRaziis adgilmdebareoba da zoma _ momxmareblis mier misi 

SerCevis mniSvnelovani faqtorebia. sxva Tanabar pirobebSi myidveli 

irCevs uaxloes maRazias. qalaqis centrma, periferiam da qalaqis 

gareubanma SeiZleba garkveuli gavlena moaxdinos maRaziis imijze. 

      maRaziis zomasac analogiuri mniSvneloba gaaCnia _ sxva 

maxasiaTeblebis Tanasworobisas SeirCeva msxvili maRazia. sacalo 

maRaziis zoma gamoisaxeba kvadratul metrebSi. cxadia, rom yoveldRiuri 

moTxovnis saqonlis Ziebisas momxmarebeli naklebad aris ganwyobili didi 

Zalisxmevis dasaxarjad, magram kompiuterebis, ganaTlebis momsaxurebis an 

gamosasvleli tansacmlis SesaZenad momxmarebeli mzad aris yvelaferi 

iRonos. 

 

3.  produqtis asortimenti da xarisxi 

produqtis asortimentis siRrme, sifarTove da xarisxi xSirad 

ganapirobebs momxmareblebis mier konkretuli maRaziis arCevans. es 

gansakuTrebiT exeba savaWro centrebSi ganlagebul maRaziebs. erT-erTi 

mTavari mizezi specializebuli maRaziebis (magaliTad, Chico’s,  Bebe,  
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Victoria’s Secret da a.S.) warmatebuli funqcionirebisa, aris maT mier 

momxmarebelTa konkretuli segmentisTvis viwro, magram Rrma asortimentis 

SeTavazeba.        

gadaaqcevs ra momxmareblebs romelime erTi asortimentuli xazis 

,,fanatebad”,  sacalo kompanias SeuZlia Semdeg momxmarebelTa erTi 

sasaqonlo xazisadmi siyvaruli gaavrcelos sxva sasaqonlo xazzec 

(magaliTad, tansacmelidan parfiumeriaze),  rogorc es gaakeTa kompaniam 

- Victoria’s  Secret.  

 

4.  produqtis fasi 

produqtis fasis   faqtors gadamwyveti mniSvneloba eniWeba, Tumca 

ara yvela tipis momxmareblisTvis. Tu maTTvis principulad 

mniSvnelovania produqtis komfortuloba, misi imiji, cnobadoba da 

inovaciebi, isini mzad arian amisaTvis gadaixadon ufro maRali fasi. ar 

unda dagvaviwydes, rom momxmareblis mier aRqmuli fasi, Cveulebriv, ufro 

mniSvnelovania, vidre namdvili fasi. Tu momxmarebeli produqtis 

SesaZenad daxarjul dros ganixilavs, rogorc mniSvnelovan danakargs, 

maSin misTvis yvelaze misaRebi iqneba is maRazia, romelic mas dauzogavs 

dros, Tundac iq fasebi produqtze ufro maRali iyos.   

fasi erT-erTi yvelaze Seucnobadi faqtoria sacalo vaWrobaSi. 

rodesac kompania Wal - Mart  gaxda amerikis umsxvilesi sacalo movaWre, 

romelic adre iyo kompania Sears-is  sakuTrebaSi, am ukanasknelma dawia 

fasebi produqtze, magram aseTi qmedebiTac ki ver moaxerxa Tavisi 

momxmareblebis dabruneba. samwuxarod, Sears-is menejmentma ver 

gaacnobiera, rom ,,yvelaze dabali fasebis” politikasTan erTad,                      

Wal-Mart–s SeeZlo daetrabaxa ,,adamianuri resursebis marTvis”  

politikiTac. swored misi wyalobiT SeZlo man momxmarebelTa 

momsaxurebis sakuTari sistemis (momxmarebelTan, rogorc Zvirfas 

stumarTan urTierToba) da iseTi logistikuri struqturebis organizeba, 

romlebic axdenen produqtis maragis stabilur SeTavazebas 

momxmareblebisTvis nebismier maTTvis misaReb momentSi. 
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araviTar SemTxvevaSi ar unda avurioT ,,yvelaze dabali fasebi”  

,,misaRebi fasebis diapazonTan”. rogorc kvlevebma gviCvena, momxmareblebi 

upiratesobas aZleven fasebs, romlebic ar gamodian maTTvis misaRebi 

fasebis diapazonidan da, ara mudmivad dabal fasebs. sacalo movaWreebis 

gavrcelebuli Secdoma mdgomareobs imaSi, rom isini iyeneben yvelaze 

dabali fasis xazgasmis strategias da amiT mouwodeben momxmarebelTa im 

umciresobas, romlebic upiratesobas aZleven minimalur fasebs, magram 

kargaven umravlesobas, romelTaTvisac mniSvnelovania produqtis sxva 

maxasiaTeblebi.  

safaso konkurencia, miuxedavad misi farTo aRiarebisa, sul ufro 

da ufro eqvemdebareba kritikas. fasiT manipulirebas SeuZlia mxolod 

moTxovnis  ,,gadatana”  drois erTi periodidan meore periodze, an erTi 

markidan  meore  markaze  gayidvebis saerTo moculobis gazrdis gareSe.  

       miuxedavad amisa, fasze orientirebuli reklama xSirad gamoiyeneba 

konkurentuli paritetis mxardasaWerad. es dakavSirebulia kompaniebis 

rwmenasTan, rom bazarze maTi wilis gazrda pirdapirproporciul 

kavSirSia maT reklamebSi yvelaze dabali fasebis xazgasmasTan.  

fasdaklebebi da gayidvaTa winwawevis aqciebi izidaven damTvaliereblebs 

maRaziebSi da gavlenas axdenen markis SerCevaze. fasdaklebebi Tavidan 

iwveven gayidvaTa zrdas, Semdeg ki maT dabrunebas sawyis donesTan. 

gayidvebis zrda fasdaklebebis dros ganpirobebulia rigi mizezebiT: 

 momxmareblebi yiduloben met produqts damatebiTi maragis 

Sesaqmnelad; 

 konkurirebadi markebis momxmareblebi gadaerTvebian produqtis im 

markaze, romlis fasic daweulia; 

 momxmareblebi, romlebic adre ar yidulobdnen konkretul 

produqts, axla yiduloben mas, rogorc xelsayrel SenaZens; 

 isini, vinc ar yofilan adre maRaziaSi, midian iq fasdaklebis 

motivaciiT da yiduloben produqts. 

      informacia axali da Zveli fasis, aseve ekonomiis sididis Sesaxeb 

exmareba myidvels yidvis sargebelis SefasebaSi.  

       marTalia, momxmarebelTa garkveuli nawili ganicdis safaso 

reklamis gavlenas, am adamianTa loialoba maRaziis mimarT SenarCundeba 
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iqamde, sanam sxva gamyidveli ar moizidavs Tavisken momxmareblebs safaso 

upiratesobaTa axali reklamiT.  

dReisaTvis gamyidvelebs gaaCniaT skanerebidan miRebuli detaluri 

monacemebi gayidvebsa da yvela produqtis safaso cvlilebebze, rac maT 

saSualebas aZlevs moaxdinon vaWrobis yvelaze ufro qmediTi meTodebis 

identificireba da miRebuli informaciis transformacia momxmareblebze 

orientirebul strategiul qmedebebSi. 

 

5.  reklama da winwaweva 

       reklama da win wawevis sxva formebi warmoadgenen sacalo 

gamyidvelis brendis Seqmnis mniSvnelovan instrumentebs. reklama axdens 

sacalo brendis Seqmnas, misi imijis formirebas da miznobrivi 

auditoriisTvis informaciis miwodebas. roca sacalo movaWre iwyebs 

bazarze sakuTari imijis Seqmnas an cdilobs axleburad pozicionirebas, 

reklamam xazi unda gausvas mis saxes. xSirad, rodesac momxmarebeli 

maRaziaSi Sedis reklamirebuli konkretuli produqtis SesaZenad, man 

SesaZloa iq iyidos kidev raime sxva produqtic. aseT situacias ewodeba 

Warbi gayidva. 

saimijo  reklamaSi   gamoiyeneba vizualuri komponentebi da 

sityvebi, romlebic exmarebian momxmareblebs sakuTari molodinis 

formirebaSi mocemul maRaziaSi stumrobasTan dakavSirebiT da im faqtis 

gacnobierebaSi, Tu ra kategoriis momxmareblebis gemovnebas akmayofilebs 

es maRazia. 

sainformacio  reklama  ki aRwers produqtis asortimentis, fasebis, 

maRaziis samuSao saaTebis, misi adgilmdebareobis da sxva monacemebis 

Taviseburebebs,  romlebsac SeuZliaT gavlenis moxdena yidvis procesze. 

  maRaziebis reklama umeteswilad mimarTulia maTi saimijo saxis 

formirebaze. Tu momxmareblebs ainteresebT informacia maRaziis 

adgilmdebareobis, samuSao saaTebis da produqtis fasebis Sesaxeb, maT am 

informaciis moZieba SeuZliaT maRaziis internet-saitze. 
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  sacalo firmebi, tradiciulad, gansakuTrebul mniSvnelobas 

aniWebdnen vaWrobis teqnologiebs _ produqtis optimalur reJimSi 

SeZenas, maT racionalur ganTavsebas savaWro da sasawyobo sivrceSi, 

misaRebi fasebis dawesebas, drouli fasdaklebebis SeTavazebas. amave 

dros sacalo vaWrobis bevri kompania arasaTanado yuradRebas uTmobs 

maRaziisgareTa marketingul saqmianobas. maRaziis sasurveli saxis 

formirebisa da momxmarebelTa mosazidad Tanamedrove sacalo movaWreebi 

iyeneben iseT marketingul instrumentebs, rogoricaa fasdaklebebis 

specialuri saaTebi da gansakuTrebuli servisis SeTavazeba gamorCeuli 

klientebisTvis, agreTve miznobriv segmentTan mWidro da regularuli 

komunikacia monacemTa kompiuteruli bazis gamoyenebiT. 

 

6.  savaWro   personali 

,,kadrebi wyveten yvelafers” P_ mravali kompania iziarebs am 

hipoTezas da cdilobs momxmarebelTa keTilganwyobis mopovebas 

maRalkvalificiuri, profesionali kadrebis mozidviT.  

       kvlevis Sedegebma aCvena, rom miuxedavad gamyidvelis piradi 

maxasiaTeblebis  (temperamenti, asaki, garegnoba) kavSirisa gayidvebis 

moculobasTan, yvelaze mniSvnelovani faqtori momxmareblebTan 

urTierTobaSi aris maTi ostatobis done da motivacia. am maxasiaTeblebis 

srulyofa SesaZlebelia damatebiTi swavlebis da gamocdilebis miRebis 

gziT, aseve korporaciuli kulturis gaTavisebis Sedegad. es niSnavs, rom 

warmatebul gayidvebs  ganapirobebs 2 faqtori: 

1. yidvis procesSi momxmareblebTan keTilsasurveli 

urTierToba; 

2. darwmunebis strategiis gamoyeneba; 

 

gamyidvelis unari _ moipovos myidvelis ndoba da warmatebiT 

daasrulos  molaparakebebis procesi, ganisazRvreba oTxi cvladiT:              

a) aRqmadi codna da gamocdileba _ gamyidvelis mier momxmarebelTa 

darwmunebis unari damokidebulia imaze, Tu ramdenad gamocdili eCveneba 

igi myidvels. roca misi azriT gamyidveli kompetenturi, mcodne  da 
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gamocdilia, yidvis gadawyvetilebis miRebis albaTobac  mniSvnelovnad  

izrdeba;                                                            

b) aRqmadi  ndoba  _ myidvelis ganwyoba, romelic ukavSirdeba 

gamyidvelis mimarT ndobis xarisxs, gavlenas axdens maT Soris 

molaparakebebis procesze. Tu gamyidvelis mimarT ndobis xarisxs 

myidveli afasebs maRali niSnuliT, maSin molaparakeba, savaraudod, 

dasruldeba dadebiTi SedegiT;                                                       

g)  codna  momxmareblis  Sesaxeb  _ ramdenime kvlevis Sedegebma        

aCvena dadebiTi korelacia gayidvebis raodenobasa da momxmarebelTa 

Sesaxeb savaWro personalis codnis dones Soris. gamocdil gamyidvels 

SeuZlia sxvadasxva tipis momxmarebelTa aRwera da klasifikacia maTi 

individualuri Taviseburebebis, motivebis da qcevis gaTvaliswinebiT. igi 

flobs informaciebs gayidvis tipuri situaciebis Sesaxeb, romlebic 

SeiZleba gamodges saxelmZRvanelod msgavs situaciebSi moxvedrili 

TanamSromlebisTvis;                                                                        

 d) Seguebis  unari  _ momxmarebelTa Sesaxeb codnis rTuli 

struqtura dakavSirebulia, Tavis mxriv, sxvadasxva situaciebTan 

gamyidvelis adaptaciis unarze. am codniT SeiaraRebul TanamSromels 

SeuZlia upasuxos momxmareblis moTxovnilebebs da maT molodins. 

 

7.  maRaziis mier SeTavazebuli servisi da maRaziisSida  

faqtorebi 

       TviTmomsaxurebisTvis gankuTvnil moxerxebul mowyobilobebs, 

produqtis dabrunebis procedurebis simartives, saxlSi mitanis serviss, 

kreditiT sargeblobis SesaZleblobas da momxmareblisTvis mniSvnelovan 

sxva xelsayrel SeTavazebebs SeuZliaT gavlenis moxdena maT cnobierebaSi  

maRaziis imijis Camoyalibebaze. 

       maRaziaSi misvlamde yidvis Sesaxeb miRebuli gadawyvetileba ar 

aris saboloo da Seucvleli. maRaziisSida garemos zogierT faqtors 

ZaluZs am gadawyvetilebis Secvla. 

      maRaziisSida faqtorebs miekuTvneba: eqspozicia yidvis wertilebSi, 

maRaziis dagegmva, maRaziis atmosfero. 
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      maRaziis garemoSi momxmareblis mier informaciis damuSavebis 

procesi gadis ramdenime etaps: eqspozicia, yuradReba, interpretacia, 

damaxsovreba. Sesabamisad, maRaziisSida garemos formirebaSi 

gaTvaliswinebuli unda iqnes TiToeuli es etapi.  

       eqspozicia yidvis wertilebSi gansakuTrebiT mniSvnelovania 

daugegmavi yidvisas. produqtis moxerxebul ganTavsebas,  magaliTad, 

Tvalis doneze axlos, SeuZlia gayidvebis gazrda. 

       eqspoziciis da reklamis SeTavseba iZleva sinergiis efeqts. 

       maRaziis dagegmva gansazRvravs maRaziis savaWro farTobis dayofas 

seqciebad da warmarTavs myidvelTa moZraobis marSruts maRaziis 

teritoriaze. Taroebze produqtis ganlageba xdeba Semdegi wesis 

gaTvaliswinebiT _ rac ufro kargad Cans produqti, gayidvis miT ufro 

meti Sansi aqvs mas. produqtebis ganTavseba myidvelTa ufro intensiuri 

nakadis adgilebSi zrdis maTi yidvis (maT Soris daugegmavi yidvis) 

albaTobas.                                                                                                              

       sacalo sivrcis dizainis fizikur maxasiaTeblebs, romlebic 

orientirebulia gayidvaTa moculobis zrdaze, ewodeba maRaziis 

atmosfero. maRaziis atmosfero exmareba momxmarebels saWiro 

mimarTulebiT yuradRebis koncentrirebaSi, aseve maRaziis xasiaTis da 

imijis SefasebaSi. maRaziis atmosferos SeuZlia gamoiwvios 

momxmareblebSi garkveuli emociuri reaqcia, magaliTad, sixaruli an 

amaRlebuli grZnobebi. es SegrZnebebi pirdapir kavSirSia momxmareblis 

mier maRaziaSi gaCerebis drosa da mis mier daxarjul fulze. 

       maRaziis atmosfero iqmneba produqtis wardgeniT, interieris 

gaformebiT, ganaTebiT, feriTi gaformebiT, xmebiT da surneliT, savaWro 

personalis tansacmliT da qceviT, sxva myidvelTa raodenobiT da qceviT. 

       momxmarebelTa arCevanze gavlenas axdens, magaliTad, musika.                   

wynari melodia xels uwyobs savaWro personalTan ufro gulwrfel 

urTierTobebs. klasikur musikas SeuZlia maRazias mianiWos 

feSenebeluris imiji. musikis tempic (swrafi an neli) aseve axdens 

gavlenas gayidvebis moculobaze. kvlevebiT dadgenilia, rom rodesac 

sasursaTo maRaziebSi ismis neli musika, momxmareblebi iq atareben ufro 
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met dros da xarjaven met fuls, vidre maSin, roca ismis Cqari, ritmuli 

melodia. restornebSi wynari melodiebis TanxlebiT stumrebi atareben  

25% _ iT met dros da barSi toveben  50% _ iT met Tanxas. 

       maRaziis dizainis ferTa gamac aseve axdens gavlenas rogorc 

momxmareblebis mier maRaziis aRqmaze, aseve maT qcevazec. interieris civ 

tonebs momxmareblebi aRiqvamen, rogorc ufro pozitiurs, mimzidvels da 

momadunebels, vidre Tbil ferebs, romelTa gamoyenebac ufro 

mizanSewonilia maRaziebis da vitrinebis gare gaformebisTvis, rogorc 

momxmarebelTa mozidvis saSualeba. aRsaniSnavia, rom ferebi ar axdenen 

gavlenas momxmarebelTa mier produqciis xarisxis aRqmaze. maTi 

gemovnebiT SerCeva da gamoyeneba  ganapirobebs, Tu ramdenad Tanamedroved 

aRiqvams momxmarebeli savaWro sivrceSi produqtis ganlagebas. 

       momsaxurebis sferos organizaciebSi _ bankebSi, restornebSi, 

saavadmyofoebSi, TeatrebSi da a.S. _ atmosferos gansakuTrebuli 

mniSvneloba aqvs momxmareblebisTvis. 

 

8.  produqtis  deficiti 

       produqtis deficiti (droebiTi arqona) gavlenas axdens 

samomxmareblo qcevaze da cvlis maRaziis/produqtisadmi damokidebulebas 

Semdegnairad: 

I _ yidviTi qceva :  

a) yidvis gadadeba imave maRaziaSi produqtis gamoCenamde; 

b) Semcvleli produqtis yidva imave maRaziaSi; 

g) saZebni produqtis yidva sxva maRaziaSi; 

     d) saerTod uaris Tqma yidvaze. 

 

II _ verbaluri qceva : 

a)  momxmarebelma SeiZleba pozitiurad/negatiurad moixsenios 

maRazia Tavis nacnobebSi; 
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     b) momxmarebelma SeiZleba pozitiurad/negatiurad moixsenios 

Semcvleli produqti  Tavis nacnobebSi. 

 

III _ damokidebulebis Secvla : 

a) momxmarebelma SeiZleba Camoayalibos metad/naklebad 

keTilganwyobili damokidebuleba Tavdapirveli maRaziis mimarT; 

b) momxmarebelma SeiZleba Camoayalibos metad/naklebad 

keTilganwyobili damokidebuleba Semcvleli produqtis mimarT. 

 

9.  maRaziis   klientura 

       adamianTa is kategoria, romlebic iTvlebian maRaziis mudmiv da 

sasurvel klientebad, ganapirobebs sxva momxmarebelTa arCevansac _ es 

aris qvecnobieri survili, TviTonac Seesatyvisebodnen konkretuli 

maRaziis imijs. 

       aSS-is dasavleTSi aris kompiuteruli maRazia, romelic cnobilia 

misi personalis udieri manerebiT da alternatiuli garegnobiT, magram 

umdidresi asortimentis da maRaziis imijis wyalobiT, romelsac 

saukeTesod miiCneven dargis profesionalebi, iq yovelTvis miiswrafvian 

axali teqnologiebis moyvaruli adamianebi. 

       zogierTi momxmarebeli Tavs aridebs konkretul maRaziaSi vizits 

imis gamo, rom maT ar moswonT misi klientura da ar surT asocirdebodnen 

am dawesebulebasTan. axalgazrda momxmareblebi SesaZloa gaurbodnen 

iseT sacalo maRaziebs, sadac ,,Zalian bevri xandazmuli” stumrobs,                   

xolo asakovani momxmareblebic araiSviaTad eridebian ,,axalgazrdul” 

maRaziebs. restornis imijsac xSirad ganapirobebs sazogadoebaSi 

cnobili da popularuli adamianebis xSiri viziti, rasac didi albaTobiT 

SeuZlia mraval adamianSi iq stumrobis survilis gaaqtiureba an, piriqiT. 

magaliTad, ufrosebi, Cveulebriv, ar dadian iseT dawesebulebebSi, 

romlebic, maTi azriT, izidaven ZiriTadad mozardebs. 
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10.  sareklamo masalebi gayidvis adgilebSi 

       maRaziis sivrceSi ganTavsebuli sainformacio _ sareklamo 

masalebi (POP _ masalebi), vitrinebi da cnobarebi zrdian momxmarebelTa 

yuradRebis mozidvis albaTobas, axdenen yidvis procesebis stimulirebas 

da zrdian gasaRebis moculobas.  

       statistikuri monacemebiT, momxmareblebi sasursaTo produqtis da 

medikamentebis ~ 70% - s iZenen sakontrolo-salaro punqtebTan, xSirad _ 

yuradRebis mimzidveli sareklamo masalebis zegavleniT. 

       sareklamo saagentoebi, romlebic specializdebian produqtis 

savaWro daxlebis da sxva msgavsi tipis mowyobilobebis Seqmnaze da 

gayidvis adgilebSi sareklamo aqciebis Catarebaze, sargebloben didi 

moTxovniT. es gamowveulia konkretuli mizezebiT:  

 jer erTi, POP _ masalebi ar jdeba iseTi Zviri, rogorc winwawevis 

sxva formebi;  

 meore, isini Tavs axseneben momxmarebels uSualod yidvis adgilas;  

 mesame, isini warmoadgenen sacalo maRaziis atmosferos atributebs.  

 meoTxe, yidvis adgilas ganTavsebul informaciul masalebs 

SeuZliaT nawilobriv aanazRauron naklovanebebi, romlebic 

ukavSirdeba maRaziis savaWro personalis arasaTanado 

kvalifikacias da raodenobas. 

      aseTi sareklamo masalebis erT-erTi saxelwodebaa YES ( Your Extra 

Salesman _ Tqveni damatebiTi gamyidveli). is warmoadgens qaRaldis lentas, 

romelic Seicavs informacias konkretuli produqtis Sesaxeb da 

dakidulia savaWro Taroze saqonelTan erTad. 

       POP _ masalebis dizainerTa gamomgoneblobas usazRvro gasaqani 

misca Tanamedrove cifrulma teqnologiebma, romelTa gamoyenebamac maTi 

kreatiulobis xarisxi da masStabebi praqtikulad SeuzRudavi gaxada. 

E _ theater (eleqtronuli Teatri) 

       `vaWroba _ es aris Teatri~ _ SeniSna erTxel cnobilma amerikelma 

biznesmenma stenli markusma. axla ki es Teatri aris eleqtronuli. 

Tanamedrove samyaroSi musikis, sportis da cnobili adamianebis Zalis 
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ugulebelyofa SeuZlebelia. savaWro centrebi da maRaziebi 

momxmarebelTa mosazidad da yidvis procesis stimulirebisTvis  

sadResaswaulo dReebSi marTaven cocxal koncertebs. dReisaTvis am 

procesebis uzrunvelyofa xdeba cifruli teqnologiebiT. Tu adre 

televizia, sporti da siaxleebi momxmareblebs uxmobdnen saxlebisken, 

dRes E - theater  epatiJeba maT maRaziebSi.  

D – POP 

          D – POP  _ gayidvis adgilebSi cifruli masalebiT uzrunvelyofa              

( Digital  Point  of  Purchase - D - POP ) xdeba diskaunterebis umsxviles qselebSi, 

sasursaTo maRaziebsa da restornebSi. 

       D – POP Mmowyobiloba Sedgeba erTi an meti interaqtiuli 

displeisgan, romlebic informacias gadascemen morbenali striqonis 

video- da xmovani efeqtebis gamoyenebiT.  erT-erTi pirveli, vinc gamoiyena 

D – POP, iyo  kompania Donatos  Pizza, romelmac am xelsawyos gamoyenebiT 

Tavis momxmareblebs miawoda informacia dabali naxSirwylebis 

Semcvelobis mqone picis, meqsikuri sendviCebis da Tavisi menius sxva 

siaxleebis Sesaxeb.                                                                                   

       POP _ masalebTan SedarebiT, romelTa gamoyenebisTvisac saWiroa 

didi Zalisxmeva da brZola, rom maTi ganTavseba moxdes saWiro dros da 

saWiro adgilebSi (konkurentebs ki SeuZliaT yvelafris Tavdayira 

dayeneba), D – POP  iqmneba wuTebis ganmavlobaSi, ramdenadac axali 

`gancxadebebis~ ganTavseba xdeba kompaniis Stab-binidan internetis 

saSualebiT. 

produqtis kompiuteruli ganTavseba 

cifruli teqnologiebis gamoyenebiT maRaziisSida marketingis 

magaliTs warmoadgens kompania Overseas Diamonds, Inc.,-is programa    Isee 2, 

romlis saTao ofisi imyofeba briuselSi. is warmoadgens ,,Beauty Box”-s, 

romlis dayeneba xdeba saiuveliro maRaziebSi da momxmareblebs aZlevs 

briliantebis garegnuli saxis Sedarebis saSualebas. kompiuterul 

monitorze Cndeba briliantebis msxvili, Zalian gadidebuli gamosaxuleba 

da momxmareblebs SeuZliaT misi sisufTavis, feris da dawaxnagebis tipis 
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Sefaseba. briliantebis umciresi detalebis Wvretis SesaZlebloba axdens 

momxmarebelTa yuradRebis fokusirebas maTTvis mniSvnelovan iseT 

aspeqtebze, rogoricaa sinaTlis sxivtexa da silamaze. yvelaferi 

erToblivad ki iwvevs maRaziis mimarT ndobis Camoyalibebas da zrdis 

yidvisgan miRebuli kmayofilebis xarisxs. 

calkeuli  ,,ID  Box” iZleva Sesabamis internet-saitze moxvedris 

saSualebas, sadac briliantis unikaluri ID _ nomriT (romelic  masze 

lazeriTa amotvifruli qurdobisgan dacvis mizniT) SesaZlebelia misi 

`dabadebis mowmobis~ miReba, sadac asaxulia briliantis mompovebeli 

qveyana, misi mopovebis dro, aseve yvela winandeli mflobeli. 

Isee 2   sistema muSaobs mxolod maRali xarisxis briliantebTan, 

romlebic gadian xarisxis seriozul testirebas. maRaziebSi, sadac 

gamoyenebulia es teqnologiebi, fasebi 80 % - iT  maRalia analogiuri 

briliantebis saSualo fasebze. 

 

11.  samomxmareblo  logistika 

samomxmareblo   logistikis   stadiebia: 

1. yidvis  procesisTvis  momzadeba _ maRaziebis da produqtebis siis 

Sedgena; Sopingis marSrutis, maRaziis samuSao saaTebis dadgena; 

maRaziis katalogis daTvaliereba;  maRaziis aRqma; 

2. maRaziaSi  stumroba _ maRaziis gare garemo; avtosadgomebi da maTi 

usafrTxoeba;  amindi; 

3. maRaziaSi Sesvla _ personalis misalmeba da keTilganwyoba; 

sasaqonlo urikebis raodenoba da maTi gamoyenebis moxerxebuloba; 

video-kamerebi;  maRaziis  mTliani  sivrcis  danaxvis  SesaZlebloba; 

4. maRaziaSi  gadaadgileba _ seqciebis aRniSvna; saqonlis ganlageba; 

ganaTeba; musika; produqtebis arCevani; sareklamo masalebi da 

informaciebi; fasebis done; maRaziis zomebi; 

5. sakaso  momsaxureba _ rigSi gadatarebuli dro, rigSi Camdgari 

adamianebis raodenoba;  gasasvlelebis zomebi; TviTmomsaxureobis 

salaroebi;  gadaxdis formebi;  molaris win produqtebis amolageba;  
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fasebis Semowmeba; fasebis sizuste; SenaZenisTvis paketebis 

raodenoba;  gasasvlelebSi gasvla; 

6. gza  saxlisken  da  produqtebis  Senaxva _  avtomobilTan gasvla; 

SenaZenis moTavseba; avtosadgomidan gasvlis moxerxebuloba; 

SenaZenis saxlSi amolageba; maTi ganTavseba karadebsa da macivarSi; 

7. maragebis  Sevseba _  produqtis ganmeorebiTi SeZenis aucilebloba, 

rasac astimulirebs sasaqonlo maragebis amowurva; 

 

      mTlianobaSi, momsaxureobis gaumjobesebis da drois Semcirebis 

mizniT, romelsac momxmareblebi kargaven salaroebTan, maRaziebi iyeneben 

uaxles teqnologiebs da kvalificiur personals. maRaziebSi Target,  Kohl’s  

da sxv. damontaJebulia skanerebi im myidvelTaTvis, romelTac surT 

fasebis Semowmeba. Tu produqtze ar aris markireba an masze aris 

fasdakleba, momxmareblebs SeuZliaT nivTis aReba, Strix - kodiT misi 

skanerze gatareba, fasis gageba da produqtis SeZenis Sesaxeb 

gadawyvetilebis miReba.  

     salarosTan lodini _ bevri myidvelisTvis metad negatiuri 

emociaa, gansakuTrebiT, Tu isini xedaven Tavisufal salaroebs, sadac 

molare ar imyofeba adgilze.  Tuki maRaziis menejerebi SesTavazeben 

momxmareblebs yuradRebis gadatanis sxvadasxva SesaZleblobebs _ 

magaliTad, rigSi lodinisas Jurnal-gazeTebis wakiTxvas, an daixmaren 

damatebiT molareebs _ am maRaziaSi momxmareblis mier ganmeorebiTi 

yidvis albaToba mniSvnelovnad gaizrdeba. 

 

 

4.3.  momxmareblis  resursebi 

 

      momxmarebelTa myidvelobiT qcevaze gavlenas axdenen sami saxis 

resursebi: ekonomikuri, droiTi da kognituri (SemecnebiTi). amitom yvela 

produqti unda ganvixiloT maTi ekonomikuri, droiTi da kognituri fasis 

gaTvaliswinebiT, romlebic unda gadaixadon yidvis dros momxmareblebma. 
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ekonomikuri  resursebi 

 

       ekonomikuri resursebi marketinguli kvlevebis erT-erTi umTavresi 

aspeqtia. ekonomikuri resursebis sidide damokidebulia moxmarebis, anu 

moTxovnis struqturasTan. ojaxis Semosavlebis donesa da danaxarjebs 

Soris arsebobs gansazRvruli urTierTdamokidebuleba. kerZod, ojaxis 

Semosavlebis zrdasTan erTad moTxovna pirveladi moxmarebis produqtze 

(sakvebi, tansacmeli) mcirdeba. ganviTarebuli qveynebis mosaxleobas 

gaaCnia ufro meti Semosavali, ris gamoc isini Tavis Tavs uflebas aZleven 

fuli daxarjon siamovnebisTvisac da `Savi dRisTvisac~ gadadon. rac 

ufro didia ojaxis Semosavlebi, miT metia arapirveladi moxmarebis 

produqtis SesaZenad daxarjuli Tanxis wili saerTo xarjebTan 

mimarTebaSi. rac ufro ganviTarebulia bazari, miT ufro met Zalisxmevas 

mimarTaven kompaniebi mosaxleobis Tavisufali ekonomikuri resursebis 

dasaufleblad. 

       mniSvnelovania agreTve mosaxleobis SeZlebuli da gaWirvebuli 

fenebis myidvelobiTi struqturis gansazRvra. miCneulia, rom SeZlebuli 

mosaxleobis 20 % daaxloebiT 5-jer met fuls xarjavs samomxmareblo 

saWiroebebisTvis, vidre mosaxleobis naklebad uzrunvelyofili nawili.  

     marketologma SeiZleba airCios romelime konkretuli segmenti 

misi Semosavlis donis gaTvaliswinebiT.   

 

droiTi  resursebi   

 

         momxmarebelTa qceva damokidebulia ara mxolod maT Semosavlebze, 

aramed maT droiT resursebzec.  ra Tqma unda, ekonomikur resursebs 

udidesi mniSvneloba aqvs, Tumca Zalze xSirad drois faqtori ufro 

prioritetuli xdeba dRevandel realobaSi. magaliTad, SeZlebul 

adamianebs, romelTaTvisac fuli ar warmoadgens problemas mravali 

produqtis SesaZenad, xSirad ar gaaCniaT dro SopingisTvis. 

       ekonomikuri mecnierebis safuZvlebis Tanaxmad, rac ufro met fuls 

gamoimuSavebs adamiani, miT ufro bevri unda daxarjos bazarze. 

tradiciulad iTvleboda, rom dro, romelic gaaCniaT adamianebs, iyofa 
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or nawilad:  samuSao  da  Tavisufali. aseTi biujeti gulisxmobda, rom 

dro, romelsac adamiani atarebda samuSaos gareT, iyo dasveneba. 

       marketologma unda icodes, Tu rogor gegmavs misi miznobrivi 

segmenti sakuTar dros.  Tanamedrove warmodgeniT adamianis droiTi 

biujeti Sedgeba 3 ZiriTadi elementisgan: 

 anazRaurebadi dro; 

 movaleobebis SesrulebisTvis gankuTvnili dro; 

 piradi (diskreciuli)  dro; 

 

       piradi (diskreciuli)  dro _ es aris Tavisufali dro, anu 

dasveneba, rodesac adamianebi ar grZnoben araviTar ekonomikur, iuridiul, 

moralur, socialur an fizikur valdebulebebs. 

       ukanasknel wlebSi Tavisufali drois biujeti bevri adamianisTvis 

Semcirda samuSao drois sasargeblod.  

       arapirad (aradiskreciul) dros miekuTvneba fizikuri procesebi 

(Zili, piradi higiena, erTi adgilidan meoreze gadaadgileba da a.S.), 

socialuri da moraluri valdebulebebis Sesrulebis dro. Semosavlebis 

matebasTan erTad izrdeba fizikuri da socialuri valdebulebebi. 

 

 

                    Tavisufali   drois   tradiciuli   koncefcia                                                
24  saaTi 

samuSao dasveneba 

 

 

                     Tavisufali   drois   Tanamedrove   koncefcia                                                
24  saaTi 

samuSao arapiradi   dro    piradi   dro                        

   anazRaurebadi dro     dro   movaleobebis        Tavisufali  dro 

                               SesrulebisTvis   

 

nax. 4.1.   momxmarebelTa drois biujetis koncefcia 
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       metismetad dakavebul adamianebs uWirT drois racinaluri 

gadanawileba. bevri adamiani ZilisTvis gankuTvnili drois Semcirebis 

xarjze cdilobs meti dro moaxmaros sakuTar saWiroebebs. dasvenebis 

droiTi biujeti Zalian moTxovnadi produqtia. aSS-Si Catarebuli 

gamokiTxvis Sedegad gairkva, rom dasaqmebulTa 75 % mzad iyo Tavisi 

dRiuri xelfasis nacvlad erTi dRe daesvena. xSirad momxmarebelTa 

Semosavlebis zrdasTan erTad dro, romelsac isini siamovnebiT 

daxarjavdnen sxvadasxva SenaZenis gakeTebaze, sagrZnoblad mcirdeba. es 

garemoeba iwvevs savaWro markebis rolis amaRlebas momxmarebelTa 

TvalSi. Tu igi endoba brends, Sesabamisad nakleb dros daxarjavs 

ganmeorebiT Sesyidvebze. 

       reklamis damkveTebi TavianT sareklamo mimarTvebSi xSirad 

akeTeben xazgasmas droze _ rogorc faseulobaze. magaliTad, zogierTi 

maRaziis reklamaSi xazgasmulia farTo gasasvlelebis da meti salaro-

aparatebis Sesaxeb, rac momxmarebels mianiSnebs  produqtebis SeZenisas 

naklebi drois daxarjvis albaTobaze. 

       droiTi biujetis komponentebi konkurencias uweven erTmaneTs, 

radgan TiToeuli maTganisTvis sruliad gansxvavebuli produqtebia 

gankuTvnili. dasvenebisTvis Cven vyidulobT erTi tipis produqtsa da 

momsaxurebas, xolo profesiuli saqmianobis gaTvaliswinebiT ki _ sxvas. 

aseve gansxvavebulia droiTi biujetidan gamomdinare Cvens mier fuladi 

saxsrebis xarjvis intensivobac. 

       TviT produqtsac gaaCnia droiTi Tvisebebi, romelic warmoadgens 

mniSvnelovan marketingul aspeqts. iseT produqtebs, rogoricaa wignebi, 

Txilamurebi, tansacmeli, sportuli inventari, sWirdebaT dro 

gamoyenebisTvis. daxarjaven ki did dros momxmareblebi aseTi saqonlis 

SesaZenad?  es damokidebulia imaze, Tu rogor gaanawilebs TiToeuli 

individi mis gankargulebaSi arsebul 24 saaTs.  

       rogorc wesi, samuSao dro izrdeba Semosavlebis zrdasTan erTad, 

xolo dasvenebisTvis gankuTvnili dro ki mcirdeba. dilema, saxelad  

`dro _ fulia~, sul ufro meti adamianis winaSe dgas dRevandel 

pragmatul samyaroSi. 
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       iseTi inovaciebi, rogoricaa naxevarfabrikatebi, gayinuli 

produqtebi, saqonlis saxlSi mitanis servisi, mikrotalRuri Rumelebi, 

sarecxi da saSrobi manqanebi, zrdian dasvenebisTvis gankuTvnil dros. 

zogierTi produqti da momsaxureba ki uzrunvelyofs momxmareblisTvis 

ramdenime problemis gadaWras erTdroulad, anu muSaobs poliqromulobis 

principiT _ magaliTad, samrecxaoebi, sadac TeTreulis Cabareba_miReba 

SesaZlebelia avtomanqanidan gadmousvlelad; specialuri peijerebi, 

romlebic pacientebs aZleven poliklinikis siaxloves seirnobis 

saSualebas misi miRebis drois dadgomamde; internet_radio da 

analogiuri videoservisebi adamianebs aZleven sayvareli musikis mosmenis 

an programebis miRebis saSualebas kompiuterze muSaobis paralelurad; 

mobilur telefonze saubari da a.S. 

     drois  monoqromuli  gamoyeneba ki niSnavs drois monakveTSi mxolod 

erTi saxis saqmianobis Sesrulebas. 

 

kognituri  resursebi 

 

       kognituri resursebi _ es aris adamianis mentaluri 

(inteleqtualuri) unar-Cvevebis erToblioba, romlebic aucilebelia 

informaciis kvalificiuri damuSavebisaTvis. momxmarebelTa am 

resursisTvis gamyidvelebi ibrZvian iseve, rogorc maTi droisa da 

fulisTvis.                                                                                

       momxmarebelTa kognituri resursebi SezRudulia, radgan 

adamianebs ar SeuZliaT erTdroulad ramdenime informaciuli siaxlis 

aTviseba. kompaniebi eqiSpebian erTmaneTs swored imisTvis, rom 

momxmarebelma aRiqvas misi informacia, daamuSaos igi da gamoitanos  

Sesabamisi daskvnebi kompaniis upiratesobebis Sesaxeb.                         

       SesaZlebloba da unarebi _ aris kognituri resursebi, romelTa 

gamoyenebac momxmareblebs SeuZliaT drois gansazRvrul momentSi 

informaciis dasamuSaveblad.                                                          

       SemecnebiTi unaris gavrcelebas  ewodeba  yuradReba.  yuradRebas 

gaaCnia 2 ZiriTadi ganzomileba: mimarTuleba da intensivoba. 
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       yuradRebis  mimarTuleba _ es aris fokusi konkretul obieqtze. 

ramdenadac momxmareblebs ar ZaluZT drois nebismier konkretul 

momentSi arsebuli yvela Sida da gare gamRizianeblis damuSaveba, isini 

SerCeviT axdenen am SezRuduli resursis ganawilebas. zogierT 

gamRizianebels aqceven ufro met yuradRebas, sxvebs ki ukeTeben 

ignorirebas.                                                                                

       yuradRebis intensivoba warmoadgens kognituri resursebis 

odenobas, romelic saWiroa momxmareblis mxridan gamRizianeblis 

identificirebisTvis. xSirad momxmareblebi xarjaven zustad imden dros, 

ramdenic aucilebelia gamRizianeblis Secnobaze, Semdeg ki 

gadaamisamarTeben mas sxva mimarTulebiT. zogierT SemTxvevaSi 

momxmareblebi sareklamo gancxadebebs uTmoben minimalur dros, ramdenic 

aucilebelia misi arsis zedapiruli gagebisTvis, zogjer ki isini 

srulyofilad amuSaveben sareklamo mimarTvebs da uRrmavdebian mis arss. 

magaliTad, adamiani, romelic winaswar gegmavs Tavis Svebulebas, 

interesdeba yvela im sareklamo SetyobinebiT, romelic exeba misTvis 

aqtualur Temas. 

        momxmareblis  yuradRebis mozidva _ erT-erTi yvelaze rTuli 

marketinguli amocanaa. yoveldRiurad isini  ganicdian asobiT sareklamo 

mimarTvebis zemoqmedebas sxvadasxva media-saSualebebiT da internetiT, 

amitom Zalze rTulia dRevandel realobaSi momxmareblis yuradRebis 

mozidva im xarisxiT, rac aucilebelia yidvis procesis gaaqtiurebisTvis. 

       yuradReba, romelsac momxmarebeli uTmobs konkretul produqts, 

damokidebulia iseT faqtorebze, rogoricaa:  daintereseba, situacia, 

individis piradi da sxva maxasiaTeblebi, romlebic, Tavis mxriv, 

icvlebian sabazro segmentebis gaTvaliswinebiT. magaliTad, adamianTa 

erT jgufs SeuZlia daxarjos Tavisi SemecnebiTi resursebis didi nawili 

supermarketSi romelime produqtis Seswavlaze; meore nawili interesiT 

waikiTxavs produqtis etiketze ganTavsebul informacias, sadac 

miTiTebulia cnobebi masSi qolesterinis, cximebis, kaloriebis da sxva 

nivTierebaTa Semcvelobis Sesaxeb; sxvebi ki yuradRebas miaqceven  

instruqcias produqtis momzadebis Sesaxeb.                            

       aqedan gamomdinare, yvela kompaniam udidesi yuradReba unda 

miaqcios momxmarebelTa kognitur resursebze zemoqmedebis efeqturi 
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instrumentebis Seqmnas. es procesi mimarTuli unda iyos iqiTken, rom 

momxmarebels Camouyalibdes sasurveli warmodgena kompaniis saqmianobis, 

misi produqciis da momxmareblebTan keTilsasurveli 

urTierTdamokidebulebis Sesaxeb.   

       da bolos, unda aRvniSnoT, rom mizezebi, romelTa 

gaTvaliswinebiTac adamianebi xarjaven dros, fuls da yuradRebas 

produqtsa da momsaxurebaze,  mniSvnelovanwilad aris damokidebuli maT 

pirad, individualur maxasiaTeblebze.  
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Tavi 5.  yidvisSemdgomi procesi  

 

5.1. produqtis moxmarebis procesis modeli  

 

       yidvis procesis Semdeg momxmarebeli Tavis SenaZenTan mimarTebaSi 

amJRavnebs qcevis ramdenime variants. man SeiZleba daitovos produqti an 

moicilos (mTlianad an droebiT). Senaxuli produqti SeiZleba 

gamoyenebuli iqnes: 

a)  ZiriTadi an pirdapiri daniSnulebiT; 

b)  axali miznebisTvis; 

         g)  Sesanaxad an sasawyobod. 

       mwarmoebelma unda gaiTvaliswinos produqtis gamoyenebis yvela 

SesaZlo variantebi, raTa uzrunvelyos gayidvaTa ufro meti moculoba, 

momxmareblis dakmayofilebis maRali xarisxi da misi usafrTxoeba. 

       magaliTad, kompiuterebis mwarmoebelma unda icodes, Tu risTvis 

gamoiyenebs kompiuteris mocemul models momxmarebeli da ra mizniT _ 

teqstebTan, eleqtronul cxrilebTan samuSaod, komunikaciebisTvis Tu 

TamaSebisTvis. 

       gamoyenebis usafrTxoeba gulisxmobs produqtis gamoyenebis yvela 

SesaZleblobis gamovlenas imisTvis, rom acilebuli iqnes negatiuri 

Sedegebi _ letaluris CaTvliT. amitom iseT produqtebs, rogoricaa 

eleqtro saqoneli da wamlebi, gaaCniaT ara mxolod gamoyenebis, aramed 

usafrTxoebis teqnikis instruqciebic. 

       moxmarebas SeiZleba gaaCndes ritualuri, iZulebiTi da 

Cveulebrivi, yoveldRiuri xasiaTi.  

       ritualuri moxmareba marketologisTvis niSnavs damatebiTi 

SesaZleblobebis gamovlenas safaso gadawyvetilebebSi, yidvis 

motivaciaSi da gavrcelebis sistemis formirebaSi. moxmareba SeiZleba 

moxdes specifikuri wesiT, Tu sagani iZens gansakuTrebul mniSvnelobas 

momxmareblisTvis. ritualuri moxmarebis sagnebi icvlian Tavis 

mniSvnelobas ritualis procesSi da personificirdebian _ iZenen 
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romelime pirovnebis Tvisebebs an identificirdebian garkveul 

movlenebTan, mniSvnelovan da Rirssaxsovar adgilebTan. 

       iZulebiTi moxmarebis modelebma SeiZleba miiRon absoluturad 

araproduqtiuli, damangreveli formebi da mimarTulebebi. termini _ 

iZulebiTi moxmareba aRniSnavs iseT qmedebebs moxmarebis sferoSi, 

romelTa ganxorcielebac, marTalia, xdeba TviTdamkvidrebisTvis, magram 

iTvleba miuRebel, gadametebul da saziano qmedebad. miRebuli 

kmayofileba ki, rogorc wesi, droebiTia, romlis yvelaze gavrcelebuli 

Sedegi aris _ danaSaulis da umweobis grZnoba. 

       azartuli TamaSebi _ iZulebiTi moxmarebis erT-erTi 

gavrcelebuli saxea, gansakuTrebiT axla, rodesac praqtikulad yvelgan 

SeiZleba SevniSniT aseTi TamaSebis sarealizacio dawesebulebebi. maTgan 

gansxvavebiT, vinc TamaSobs epizodurad, SemTxvevidan SemTxvevamde, 

Tavgamodebuli moTamaSeebi igeben naklebs. maTTvis damaxasiaTebelia 

boboqari fantaziebi da emociuri arastabiluroba. qcevis motivacias ki 

gansazRvravs mZafri SegrZnebebis Ziebis da riskisken swrafvis dauokebeli 

survili. 

       Sopingis mania _ esec iZulebiTi moxmarebis formaa. Tavgamodebuli 

Soperebi  garkveulwilad emsgavsebian alkoholiks an narkomans. maT 

unikalur Tvisebas warmoadgens is, rom mniSvnelobas aniWeben ara Sedegs, 

anu sagnis flobas, aramed TviT yidvis process. aseT adamianebs xSirad 

uRiarebiaT, rom maT mier SeZenili nivTebi iSviaTad yofila sasargeblo 

da gamosadegi. 

 

5.2.  moxmarebis Sedegebis Sefaseba 

 

       yidvis procesis Semdeg momxmarebeli ganicdis kmayofilebis an 

ukmayofilebis grZnobas, anu adgili aqvs reaqcias yidvaze, romelic ar 

SeiZleba ar ainteresebdes marketologs. 

       riT ganisazRvreba momxmareblis grZnoba yidvis Semdgom periodSi? 

pasuxi mdgomareobs momxmareblis molodinsa da nayid produqts Soris 
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aRqmis TanafardobaSi. Tu produqti ar amarTlebs molodins _ myidveli 

ukmayofiloa, Tu amarTlebs _ kmayofili, xolo Tu igi aWarbebs molodins 

_ myidveli, ra Tqma unda, aRtacebulia.              

       TiTqmis yoveli msxvili SenaZeni iwvevs SemecnebiT, anu  kognitur 

disonanss _ diskomfortis grZnobas, romelic gamowveulia arCevanis 

sisworeSi daeWvebiT. praqtikulad aseTi eWvi myidvels yovelTvis uCndeba 

yidvis Semdeg. Tavidan momxmarebeli kmayofilia nayidi markis produqtis 

upiratesobiT da im faqtiT, rom Tavidan aicila mis mier uaryofili 

markis naklovanebebi, magram arCevani _ es yovelTvis kompromisia.                      

ar SeiZleba momxmarebelma ar ifiqros arCeuli markis naklovanebebze da 

mis mier uaryofil danarCen markaTa upiratesobebze, amitom yoveli yidvis 

aqtis Semdeg igi ganicdis SemecnebiT (kognitur) disonanss Tundac 

minimaluri saxiT. 

       ratom eZleva aseTi mniSvneloba momxmareblis dakmayofilebas? 

imitom, rom kompania Tavis produqts yidis momxmarebelTa or jgufze _ 

axal myidvelebsa da Zvel klientebze. Zveli klientis SenarCuneba ufro 

prioritetuli amocanaa, vidre axlis mozidva, radganac danaxarjebi 

erTguli momxmareblis SenarCunebaze bevrad ufro naklebia, vidre axlis 

mozidvaze. amitom yvelaze didi upiratesoba, rasac ki SeiZleba miaRwios 

kompaniam _ es aris momxmareblis erTguleba, romelic yalibdeba misi 

moTxovnilebebis realuri da mudmivi dakmayofilebis gziT. 

 

momxmareblis  molodinis  gamarTlebis  modeli 

       arsebobs ramdenime meTodi, romliTac marketologebs SeuZliaT 

momxmarebelTan kavSiris gaZliereba. amis miRweva SesaZlebelia klientTa 

monacemebis specialuri bazis SeqmniT _ aseTi gziT SesaZlebelia 

myidvelTa moTxovnilebebis optimaluri dakmayofileba. PepsiCo Inc., Pizza 

Hut da sxva swrafi kvebis kompaniebi moqmedeben eleqtronuli sistemebis 

saSualebiT, sadac Seyvanilia 10 mln-ze meti momxmareblis monacemebi, 

romlebic sistematurad sargebloben maTi momsaxurebiT. 

     kembrijis strategiuli dagegmvis institutSi (Strategic Plannig Institute) 

gaaanalizes daaxloebiT 2600 kompaniis muSaoba 15 wlis ganmavlobaSi 



 110 

iseTi kriteriumebis mixedviT, rogoricaa: bazris wili, investiciebidan 

miRebuli mogeba da ZiriTadi fondebis brunva. gamokvleuli iqna Tema: 

,,marketinguli strategiis gavlena mogebis doneze”, ris Sedegadac gakeTda 

erTmniSvnelovani daskvna: finansuri situacia pirdapir kavSirSia im 

faqtTan, Tu rogor aRiqvams kompania produqtis da momsaxurebis xarisxs. 

       xarisxis  totaluri kontroli _ es aris saqmianobis filosofia, 

romelsac safuZveli Caeyara 70-iani wlebidan, rodesac iaponelebma 

seriozulad aRiqves xarisxisTvis brZolis pioneris _ u. edvards demingis 

gakveTilebi. iaponurma kompaniebma daiwyes ,,xarisxis totaluri 

kontrolis” meTodis praqtikaSi gamoyeneba, romlis arsi mdgomareobda 

produqtis da misi Seqmnis procesebis xarisxis amaRlebaSi warmoebis 

yovel etapze. daaxloebiT 50 welia iaponelebi demingis prizs aniWeben im 

kompaniebs, romlebic uSveben umaRlesi xarisxis produqts. am wlebis 

ganmavlobaSi xarisxze kontrolma iaponia gadaaqcia samSvenisebis 

mwarmoeblidan ekonomikur gigantad da Semdgom igive gza gaiares 

amerikulma da evropulma kompaniebmac. Sedegad ki miviReT msoflio 

revolucia, romelic Tavs iCens mewarmeobis yovel aspeqtSi. 

       zogierTi kompaniisTvis xarisxis amaRleba niSnavs masze kontrolis 

gaumjobesebas, raTa Semcirdes produqtSi defeqtebis raodenoba, romelic 

ase aRizianebs momxmarebels, sxvebisTvis ki _ xarisxis mniSvnelobis 

gazviadebas, magram xarisxis totaluri kontroli gulisxmobs ufro mets, 

kerZod, kompaniis absolutur erTgulebas xarisxis mudmivi srulyofis 

ideisadmi.  

       xarisxze zrunva iwyeba xelmZRvanelobis umaRlesi rgolis Zlieri 

erTgulebidan. mravalma kompaniam vice-prezidentis an xarisxis 

direqtoris meTaurobiT dRes ukve Seqmna sakuTari ,,xarisxis kompleqsuri 

marTvis programa”. garda amisa, organizaciis yvela doneze personali 

unda iyos ganaTlebuli da dainteresebuli xarisxis prioritetuli 

uzrunvelyofiT. ukve gamoSvebul produqtSi defeqtebis aRmoCenis da 

aRmofxvris magivrad xarisxis totaluri kontrolis meTodi gvTavazobs 

defeqtebis warmoSobis acilebas produqtis konstruqciis Secvlis da  

sawarmoo procesebis srulyofis xarjze. produqtis defeqtebis meqanikuri 
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aRmofxvris garda, absoluturi xarisxis saboloo mizani mdgomareobs 

misi samomxmareblo Rirebulebis amaRlebaSi. 

       bevrma kompaniam gadaaqcia xarisxi mZlavr strategiul iaraRad. 

strategiuli xarisxi gulisxmobs mowinaaRmdegeebis damarcxebis unars 

iseTi produqtis da momsaxurebis mudmivi miwodebis saSualebiT, romelic 

ukeT akmayofilebs myidvelTa moTxovnilebebs. rogorc erTi eqsperti 

amtkicebs: ,,xarisxi amocana ki ar aris, romelic aucileblad unda 

amovxsnaT, aramed _ konkurenciis SesaZleblobaa”, Tumca sxvebi Tvlian, 

rom amJamad xarisxi gadaiqca konkurentul aucileblobad, ris Sedegadac 

imarjveben mxolod is kompaniebi, romlebic bazars sTavazoben umaRles 

SesaZlebel xarisxs. 

       Zalian bevr kvlevebSi aris moyvanili ,,Toyota Motors” kompaniis 

magaliTi, romelic gaxda bazris lideri, xelmZRvanelobda ra ,,mudmivi 

srulyofis” deviziT. specialistebi xazs usvamen produqciis da klientTa 

momsaxurebis xarisxis gaumjobesebaze kompaniis srul mzadyofnas.                     

es kompania erTdroulad axdens Tavisi mmarTvelobiTi aparatis 

gardaqmnas, srulyofs isedac TiTqmis idealur sawarmoo process, gegmavs 

globalur strategias XXI saukuneSi, amaRlebs korporaciul kulturas 

da miiswrafvis gaxdes dargis (saavtomobilo dizaini) lideri. 

       zogierTebi iaponias adanaSauleben misi produqtis SeWraSi 

amerikul bazarze upatiosno xerxebiT, Tumca amerikeli eqspertebis 

umetesobam daikava absoluturad sawinaaRmdego pozicia da faqtebze 

dayrdnobiT gaakeTes daskvnebi imis Sesaxeb, rom iaponia ,,ugebs” aSS-s,         

amis mizezi ki aris _ xarisxis totaluri kontrolis politika.  

        xarisxze pasuxismgebloba _ es aris giganturi Sroma, romelic 

unda daiwyos umaRlesi xelmZRvanelobidan, romlis amocanad unda iqces: 

,,ofisidan gamosvla”, momxmareblebTan Ria urTierTobebis damyareba, 

teqnologiuri procesebis yvela niuansis codna, kadrebis denadobis 

Semcireba, novatorobis da cvlilebebis waxaliseba. es yvelaferi, 

rasakvirvelia, SeiZleba iyos sariskoc da ZviradRirebulic, magram unda 

gvaxsovdes, rom sasworze devs kompaniis momavali usastikesi konkurenciis 

pirobebSi. 
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       momxmareblis dakmayofileba damokidebulia yidviswina molodinis  

realizaciaze. ganvixiloT, ra SeiZleba moxdes, Tu myidvelma SeiZina 

mobiluri kavSirgabmulobis operatoris sim-baraTi sareklamo 

gancxadebis gaTvaliswinebiT, romelic iuwyeboda, rom ,,kompania  

uzrunvelyofs  uwyvet kavSirs qveynis mTel teritoriaze” da uceb 

aRmoaCens, rom arsebobs kavSiris miRebis geografiuli SezRudvebi. 

miuxedavad imisa, rom sxva mobilur teleoperatorsac SesaZloa hqondes 

kavSiris zustad aseTive problemebi, am kompaniam Tavisi reklamiT Seqmna 

winapiroba momxmareblis mcdari molodinisTvis. savsebiT bunebrivia, rom  

am dros momxmarebelma gamoxatos Tavisi ukmayofileba, ar aris 

gamoricxuli dadanaSauleba motyuebaSi. rogor unda moiqces kompania? _ 

unda eridos gazviadebas! myidvelma SeiZleba namdvilad daijeros 

micemuli dapireba da maSin mas mouwevs pasuxismgeblobis aReba aseTi 

SelamazebisTvis. 

       ,,Cven vaxdenT xarisxis srulyofas~ _ es aris Cveulebrivi 

sareklamo mimarTva, magram momxmarebeli aseTi mimarTvebis mimarT xSirad 

skeptikurad aris ganwyobili:  ,,asea? dagvimtkiceT! ” amitom garantiis 

sakiTxi iZens principul mniSvnelobas. garantiebi warmoadgens metad 

mniSvnelovan faqtors axali savaWro markebis Sefasebisas. garantiis 

strategiis SemoqmedebiTi Sesrulebisgan mogebis miReba SeuZlia nebismier 

kompanias. 

       kompania regularulad unda swavlobdes Tavisi momxmareblebis 

dakmayofilebis xarisxs. ar Rirs imis varaudi, rom isini TviTon mivlen 

da ganacxadeben amis Sesaxeb. 96% ukmayofilo momxmareblebisa arasodes  

mimarTaven kompaniis warmomadgenlebs Tavisi pretenziebiT, amitom 

kompaniam unda Seqmnas momxmarebelTan ukukavSiris sistema, romelic 

waaqezebs maT sakuTari ukmayofilebis gamosaxatad. magaliTad, aSS-Si 

telefoniT 800-is akrefisas, nebismier momxmarebels SeuZlia sakuTari 

pretenziis an survilebis gamoTqma ama Tu im firmis mimarT. mniSvnelovania 

aseve, rom ukukavSiri Seexos marTvis yvela dones da misi daxmarebiT 

miRebuli informacia gaxdes amosavali wertili produqtis da 

momsaxurebis srulyofisTvis.    
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       mravalwliani kvlevebi gviCveneben: produqtiT an momsaxurebiT 

ukmayofilebas gamoTqvamen momxmareblebis 20-dan 50%-mde, saSualod ≈ 1/3. 

amave dros, daukmayofilebel momxmarebelTa saCivrebis 40% modis sacalo 

savaWro obieqtebze da mxolod 5% _ mwarmoebelTa misamarTiT. 

       ukmayofilo myidvelTa qcevas gansazRvravs ori mTavari 

determinanti _ kulturuli faseulobebi da qcevis aseTi modelisadmi 

piradi damokidebuleba. magaliTad, Cinelebi saCivrebs mimarTaven mxolod 

ukidures SemTxvevaSi, radganac maTi tradiciuli faseulobebia _ 

sazogadoebrivi harmonia, zomiereba da kompromisis unari. 

       Tu kmayofili myidveli produqtis Sesaxeb sakuTar dadebiT 

Sexedulebas uziarebs saSualod 3 nacnobs, ukmayofilo ki uaryofiT 

emociebs _ daaxloebiT 11-s. erT-erTi gamokvlevis Sedegad daadgines, rom 

ukmayofilo myidvelTa 13% Tavisi samwuxaro gamocdilebis Sesaxeb 

uambobs 20-ze met adamians. ukmayofilo klientebs ZaluZT Zalian swrafad 

Searyion kompaniis da maTi produqtis saukeTeso imiji. 

       marketologebi unda gamovidnen im mosazrebidan, rom praqtikulad 

SeuZlebelia yvelas gulis mogeba yovelTvis, amitom momxmareblis 

daukmayofileblobis SemTxvevaSi kompaniisTvis saukeTeso gamosavalia _ 

rodesac es ukmayofileba waredgineba TviTon mas da sxvas aravis. reaqciis 

aseTi tipi axdens kompaniis yuradRebis koncentrirebas mis problemebze, 

iZleva aucilebeli Sesworebis gakeTebis saSualebas da axdens pirdapiri 

negatiuri komunikaciis minimumamde dayvanas. 

       samwuxarod, bevri momxmarebeli ar acxadebs Riad Tavis 

pretenziebs, ris Sedegadac movaWreebi da mwarmoeblebi kargaven 

momxmareblebTan ukukavSiris da Secdomebis gamosworebis SesaZleblobas, 

rac asustebs bazarze maT konkurentul statuss. 

       umsxvilesi globaluri kompaniebis praqtika adasturebs 

mwarmoeblis bazarTan ukukavSiris udides mniSvnelobas. ase magaliTad 

,,General Electric” yovelwliurad 10 mln. dolars xarjavs Tavis ,,mopasuxe 

centrze”, romelic ufaso telefoniT (800) iRebs daaxloebiT 3 mln. zars. 

       ,,Procter & Gamble” operatiulad asworebs Tavis Secdomebs SesafuT 

yuTze misawebebeli etiketis SinaarsSi; ,,Burger  King” iRebs daaxloebiT 4 
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aTas zars dReSi Tavis 24-saaTian cxel xazze. zarebis 65% _ 

momxmarebelTa pretenziebia, romelTa 95%-is gadaWrac xdeba pirveli 

darekvisTanave. im faqtis dasadastureblad, rom momxmareblebi namdvilad 

kmayofilni arian, pretenziis Semcveli satelefono zarebis 25%-s kompania 

xelaxla amowmebs maTTan gadarekvis gziT 1 Tvis ganmavlobaSi. 

       amrigad, marketologma unda moZebnos ara mxolod ukmayofilo 

momxmarebeli da reagireba moaxdinos maT saCivrebze, aramed Tavisi 

qmedebebiT unda Seamciros kognituri disonansi. kompania ,,Toyota”-s 

warmomadgenlebi weren Ria baraTebs, telefoniT urekaven im 

momxmareblebs, romlebmac SeiZines kompaniis avtomobili da ulocaven maT 

mflobelebs SenaZens  im faqtis xazgasmiT, rom maT gaakeTes swori 

arCevani. garda amisa, kompania uSvebs sareklamo furclebs axal 

avtomobilTa kmayofili mflobelebis gamosaxulebiT Semdegi teqstis 

TanxlebiT: ,,me momwons is, rasac Sen akeTeb CemTvis, Toyota!”. kompania           

aseve agrovebs da analizs ukeTebs momxmarebelTa winadadebebs da beWdavs 

servisul momsaxurebaTa centrebis misamarTebs. 

       bevr kompanias erTxel daukmayofilebeli myidvelis SenarCuneba 

misi pretenziebis gadaWriT ujdeba ufro iafi, vidre axali myidvelis 

mozidva reklamis da sxva marketinguli komunikaciebis daxmarebiT. 

erTguli momxmareblis SenarCunebaze gaweuli danaxarjebi xSirad 4_5-jer  

ufro naklebia, vidre axali momxmareblis mozidvaze. 

 

momxmareblis  dakmayofilebis  aspeqtebi 

       momxmareblis dakmayofileba warmoadgens bazarze kompaniis 

warmatebuli saqmianobis erT-erT ZiriTad prioritets: 

 kmayofili myidveli produqts iZens ganmeorebiT; 

 yidulobs am kompaniis sxva produqtebsac;  

 warmoadgens kompaniasa da produqtze sasurveli informaciis 

wyaros;  

 nakleb yuradRebas aqcevs konkurentuli firmebis produqtis 

reklamas;  
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 bevri marketologi cdilobs ara marto daakmayofilos myidvelebi, 

aramed gamoiwvios maTSi aRtacebis grZnobac. kmayofili myidveli ki, 

rogorc wesi, karg Sefasebas aZlevs kompaniis produqts. 

      kompaniebi ,,Chrysler” da ,,Ford” atareben myidvelebis gamokiTxvas 

Tavisi avtomobilis SeZenidan 1 Tvis, Semdeg ki _ 1 wlis Semdeg. ,,Chrysler”  

gamokiTxvas awarmoebs telefoniT, ,,Ford” ki yovelwliurad 10 mln. 

dolars xarjavs Tavisi dilerebis werilobiT gamokiTxva_angariSze, 

sadac mocemulia informacia gayidvebis, avtomobilebis xarisxis da 

servisis Sefasebis Sesaxeb. gazrdili saerTaSoriso da adgilobrivi 

konkurenciis wnexis qveS ,,Ford” iZulebuli iyo moklevadiani gayidvebis 

nacvlad koncentrireba moexdina momxmareblis dakmayofilebaze. 

 

 

nax. 4.1.   savaWro markis momxmarebelTa struqtura 

 

         naxazze mocemulia konkretuli markis myidvelTa struqtura 

drois mocemul momentSi. myidvelTa saerTo ricxvidan nawili kmayofili 

yvela myidveli

kmayofili 
myidvelebi

ganmeorebiTi 
myidvelebi

erTguli 
myidvelebi
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iqneba SenaZeniT. marketologebs didi Zalisxmeva sWirdebaT imisaTvis, rom 

es nawili gaxadon maqsimalurad moculobiTi. aseTi Zalisxmevis motivacia 

mdgomareobs imaSi, rom kmayofili myidvelebis nawili gaxdeba ukve 

ganmeorebiTi myidveli, anu xelmeored iyidis. CvenTvis ki ukve cnobilia, 

rom ganmeorebiTi myidvelebi xSirad  ufro momgebiania, vidre axali. 

       SenaZeniT daukmayofilebeli myidvelebis nawili aseve SeiZleba 

gaxdnen ganmeorebiTi myidvelebi sxva alternetivaTa Ziebis sirTulis 

(realuri an maT mier aRqmadi) mizeziT, magram, ganmeorebiTi yidvis 

SemTxvevaSic ki ukmayofilo myidvelebi warmoadgenen saSiSroebas 

kompaniisTvis maT mier negatiuri informaciis gavrcelebis albaTobis 

riskiT. 

       bevri ganmeorebiTi myidveli produqts yidulobs Cveulebidan 

gamomdinare, an misi xelmisawvdomobis da dabali fasis gamo, amitom maTi 

,,gadabireba” advilad SeuZliaT konkurentebs. es myidvelebi ar arian 

markisadmi loialurni da erTgulni. marketologis amocanas warmoadgens 

ganmeorebiTi myidvelebis maqsimaluri nawilis gadaqceva markis 

,,patriotebad”, romelTac veRar ,,gadaibireben” konkurentebi.  

       erTguli myidveli ganicdis markisadmi megobrul grZnobebs, 

romelsac gamoxatavs, magaliTad, ase: ,,SesaniSnavi markaa”, ,,me miveCvie am 

markas”. samarko loialoba dakavSirebulia TviTidentifikaciasTan da 

myidvelis rwmenasTan, rom marka asaxavs da aZlierebs misi TviTkoncefciis 

(damoukidebloba, mizanmimarTuloba, saqmianoba, romantiuloba, aqtiuri 

cxovrebis stili da a.S.) zogierT aspeqtebs. loialobis aseTi 

identifikaciuri tipi mniSvnelovania statusis simbolos matarebeli 

produqtisTvis (tansacmeli, saaTebi, avtomanqanebi, ganaTleba).  

       erTguli myidvelebi yidvis procesSi did dros ar kargaven 

damatebiTi informaciis moZiebasa da analizze. maT axasiaTebT agreTve 

konkurentebis marketinguli stimulirebis RonisZiebebisadmi 

(fasdaklebebi da a.S.) mdgradoba. erTeul SemTxvevebSi maT mier 

konkurirebadi markebis SeZena ki warmoadgens reaqcias fasdaklebaze, 

Semdeg ki momxmarebeli kvlav ubrundeba Cveul markas. 
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       erTguli, anu mudmivi myidvelebis segmentis CamoyalibebisTvis 

kompaniis produqti/momsaxureba mudmivad unda Seesabamebodes an 

aWarbebdes momxmarebelTa molodins. momxmareblebi ki, Tavis mxriv, 

darwmunebulni unda iyvnen imaSi, rom kompania afasebs TiToeul maTgans 

da akeTebs Tavisi SesaZleblobebis maqsimums maTi problemebis warmatebiT 

gadasaWrelad. 

 

5.3.  produqtis utilizacia 

 

       produqtis utilizaciis (mocilebis) problema ipyrobs 

marketologTa sul ufro met yuradRebas, gansakuTrebiT, ganviTarebul 

qveynebSi. arsebobs utilizaciis sami varianti: 

1. sruli mocileba;  

2. gadamuSaveba; 

3. xelmeore realizacia alternatiul bazarze (remarketingi); 

 

sruli  mocileba 

       produqtisgan gaTavisuflebis aucilebloba SesaZloa iyos 

droebiTi an mudmivi. produqtis mocileba SesaZlebelia mis gamoyenebamde, 

gamoyenebis procesSi da mis Semdeg. xSir SemTxvevaSi axali produqtis 

yidvis aucilebloba aRiZvreba im dros, rodesac Zveli jer kidev 

funqcionirebs. aseTi gadawyvetilebis safuZveli SeiZleba gaxdes 

momxmareblis survili _ SeiZinos axali Tvisebebis mqone produqti, 

agreTve garemo pirobebis cvlileba (magaliTad, Zveli macivari aRar 

uxdeba axali samzareulos dizains), individis socialuri rolis an misi 

TviTSefasebis Secvla. 

       gamoyenebuli produqtis utilizaciis problemis gadaWra 

uzarmazar gavlenas axdens saxelmwifo politikis Camoyalibebaze. Cven 

vcxovrobT erTjeradi sagnebis samyaroSi, rasac mivyavarT udidesi 

raodenobis narCenebis warmoqmnisken, rac did problemebs uqmnis 

garemomcvel bunebas.



 

gadamuSaveba 

       erT-erTi gamokiTxvis monacemebiT, respondentTa 15%-ma aRiara, rom 

isini arian Zunwebi _ ar uyvarT arasaWiro nivTebis gadagdeba. respondentebis 

64% Zvel nivTebs inaxavs SerCevis proncipiT da mxolod gamokiTxulTa                   

20%-ma upasuxa, rom icileben yvela arasaWiro da Zvel nivTs. 

       momxmareblebSi sayofacxovrebo narCenebis Cabarebis Cveulebis 

gamomuSaveba maTi gadamuSavebis mizniT _ aris sazogadoebrivi ganviTarebis 

prioritetuli mimarTuleba mraval qveyanaSi. narCenebis, SesafuTi masalebis, 

saofise teqnikis da sxva nivTebis utilizacia ukve didi xania warmoadgens 

ekologiuri organizaciebis, saxelmwifo struqturebis da farTo 

sazogadoebis mwvave interesis sagans, romelic bizness ubiZgebs 

garemomcveli bunebis SenarCunebisTvis zrunvisken.    ase magaliTad, evropaSi 

kompiuterebis mwarmoebelma umsxvilesma germanulma kompania ,,Siemens Nixdorf  

Informationsystem”-ma SeimuSava kompiuterebis korpusebi da sxva nawilebi 

specialuri plastmasisgan maTi gadamuSavebis SesaZleblobis 

gaTvaliswinebiT. am kompaniam Seqmna msoflioSi pirveli specialuri centri 

haderbornSi, sadac xdeba kompiuteris plastmasis nawilebis avtomaturi 

identifikacia, daxarisxeba da daqucmaceba. kompiuteris gadamuSavebuli 

masalebis  daaxloebiT 90 %  SesaZloa gamoyenebuli iqnes xelmeored. 

       iaponiaSi, magaliTad, brunvaSi trialebs narCenebis daaxloebiT 40% 

da moqalaqeTa damyolobis aseTi SedarebiT maRali done mocemul sakiTxSi 

aixsneba imiT, Tu ra socialur azrs deben iaponelebi narCenebis 

utilizaciaSi. xelisuflebis politikac mosaxleobisgan narCenebis Sekrebis 

mimarT Camoyalibebulia sakmaod gonivrulad: nagavmzidi manqanebi 

periodulad dadian quCebSi da xmis megafonebiT CarTuli aqvT klasikuri 

musika an sabavSvo simRerebi, rac mosaxleobaSi iwvevs gamoyenebuli sagnebis 

Cabarebis survilis stimulirebas misi xelaxali gadamuSavebisTvis. 

       sxvadasxva kompaniebSi agrZeleben resursebis ufro racionaluri 

gamoyenebis axali gzebis Ziebas xSirad aqtivisti momxmareblebis 

organizebuli jgufebis zemoqmedebiT. magaliTad, swrafi momsaxurebis 
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restornebis qselma - ,,Mc Donald’s” sazogadoebis zegavleniT Sewyvita 

fenoplastis gamoyenebiT damzadebuli SesafuTi masalebis gamoyeneba. 

evropaSi ganlagebuli am qselis restornebSi eqsperimentis saxiT saWmlis 

mirTmeva xdeba simindis fqvilisgan damzadebuli sakvebad vargisi SefuTviT. 

       SefuTvis da produqtis moxmarebis narCenebis utilizaciis siadvile 

gaxda miznobrivi sabazro segmentisTvis SemuSavebuli marketinguli 

kompleqsis komponenti. kompania ,,Procter & Gamble” iyenebda gadamuSavebul 

qaRalds Tavisi produqtebis daaxloebiT 80%-is SesafuTad. kompania ,,Mobil 

Chemical” uSvebs paketebs narCenebisTvis, romlebic avtomaturad iSleba mzis 

sxivebis zemoqmedebiT. 

 

produqtis xelmeore realizacia alternatiul bazarze 

       xSirad produqti inarCunebs Tavis fizikur formas, magram kargavs 

sakuTari mflobelis moTxovnilebis dakmayofilebis unars. es 

damaxasiaTebelia iseTi sasaqonlo jgufebisTvis, rogoricaa, magaliTad, 

moduri tansacmeli, vadagasuli kvebis produqtebi, Zveli gazeTebi da 

Jurnalebi, saofise teqnika da a.S. 

       naxmari produqtis xelmeore realizacia, romlis procesSic adre 

SeZenili sagnebi eqvemdebarebian gacvlas an gayidvas, axdens momxmarebelTa 

qcevis kidev erTi saintereso aspeqtis demonstrirebas. 

       momxmarebelTa produqtisgan gaTavisuflebis problemebiT 

marketologebis dainteresebis erT-erT mizezs warmoadgens am problemis 

dakavSireba yidvis Sesaxeb momxmareblis gadawyvetilebasTan. 

     jer erTi, momxmareblis mier produqtis mocileba SeiZleba gaxdes 

axali SenaZenis winapiroba. es xdeba maSin, rodesac momxmarebels ar hyofnis 

resursebi (sivrce an fuli) axali produqtisTvis. magaliTad, 

momxmareblisTvis aucilebelia Zveli kompiuteris gayidva, raTa eyos fuli 

da adgili axali kompiuterisTvis. aseT situaciebSi mwarmoebels da sacalo 
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movaWres SeuZlia daexmaros momxmarebels Zveli produqtis mocilebaSi misi 

remontis da gayidvis organizebiT. 

       meore, naxmari produqtebis bazars SeuZlia ramdenadme Seamciros 

axali produqtebis bazari, risTvisac mzad unda aRmoCndes marketologi. 

magaliTad, amerikuli universitetebis wignis maRaziebi yidian naxmar 

saxelmZRvaneloebs fasdaklebiT. fasdaklebis zoma axdens yidvis 

motivirebas, damokidebulia wignis Sinaarsis aqtualurobaze da SesaZloa 

miaRwios 95%-s. maRali geografiuli mobilobidan gamomdinare, am 

universitetebis studentur garemoSi Cveulebrivia naxmari kompiuterebis da 

avejis yidva. 

     meoradma bazrebma didi gavrceleba hpoves internetSi. Tu adre naxmari 

sagnebis Sesaxeb informaciis moZiebas momxmareblebi axdendnen prais-

furclebis daxmarebiT, romlebic ibeWdeboda gazeTebSi, dReisaTvis bevrad 

ufro xelmisawvdomia sxvadasxva veb-gverdebi, romlebic amas akeTeben ufro 

Tanamedrove meTodebiT. momxmareblebs Soris Zalian popularulia                       

veb-gverdebi _ ebay. com, bidfind. com, romelTa amocanaa sxvadasxva sasaqonlo 

kategoriis naxmari produqtebis siis formireba. iseTi veb-gverdebi, 

rogoricaa webswap.com da  switchouse.com warmoadgenen im adgils, sadac 

nebismieri qveynis momxmarebels aqvs komunikaciis da maTTvis saintereso 

nivTebis gacvlis SesaZlebloba. sxva veb-gverdebi,  rogoricaa 

Closeoutnow.com, Liquidation.com da Retailexchange.com Seiqmnen firmebisTvis 

sxvadasxva saWiroebis dasakmayofileblad, rogoricaa, magaliTad, 

moZvelebuli inventaris mocileba. 

     arsebobs veb-gverdis kidev erTi saintereso gamoyeneba produqtis 

xelmeore realizaciisTvis _ es aris sxvadasxva araordinaluri nivTebis 

moZieba aeroportebis napovni sagnebis biuroebSi. 

     naxmari produqtis bazarze marketingulma saqmianobam miiRo specialuri 

saxelwodeba ,,remarketingi” (remarketing).    
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Tavi 6.  kulturis gavlena momxmarebelTa qcevaze 

 

6.1.  kulturis  koncefcia da kvlevis meTodebi 

 
 

 adamiani _ socialuri arsebaa. es mtkicebuleba gansakuTrebiT sworia 

momxmarebelTa qcevasTan mimarTebaSi. ra iwvevs TiToeuli Cvenganis 

unikalurobas? riT aris ganpirobebuli Cveni qceva _ genetikuri 

midrekilebebiT, garemoTi Tu raime sxva faqtorTa urTierTkavSiriT? codnis 

sxvadasxva dargis warmomadgenlebs Soris ar arsebobs erTsulovani pasuxi 

am fundamentur sakiTxebze. Tumca, erTi ram udavoa _ momxmarebels ayalibebs 

garemo, radgan swored masSi funqcionirebs da arsebobs igi. amave dros, 

TviT garemoc icvleba momxmarebelTa qcevis zemoqmedebiT. 

  kultura _ es aris kompleqsi, romelic moicavs codnas, 

aRmsareblobas, xelovnebas, morals, tradiciebs da sxva unar-Cvevebs, 

romlebsac adamiani iZens, rogorc sazogadoebis wevri. 

  kultura _ es aris faseulobebis, ideebis da sxva mniSvnelovani 

simboloebis nakrebi, romelic exmareba adamianebs, rogorc sazogadoebis 

wevrebs, situaciebis Sefasebasa da interpretaciaSi. 

  kulturis koncefciaSi moiazreba faqtorTa 3 nakrebi, 3 ganzomileba, 

romelic safuZvlad udevs kulturis modelis formirebas: 

1) kulturuli faseulobebis nakrebi (mag, aSS-Tvis _ 

individualizmi, miRwevebi, Tanasworoba, progresi, materializmi da a.S.); 

2) materialuri garemo (ekonomikuri ganviTareba, geografiuli 

maxasiaTeblebi, bunebrivi resursebi, teqnikur-mecnieruli miRwevebi); 

3) institucionaluri / socialuri garemo (samarTlebrivi, 

politikuri, saqmiani, religiuri). 
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  kultura moqmedebs momxmarebelTa azrovnebasa da qcevaze. aRiniSneba 

kulturis, rogorc momxmarebelTa qcevaze moqmedi faqtoris Semdegi 

Taviseburebani: 

1.   kultura SeZenadia _ adamianTa qcevis did nawils ganapirobebs 

swavleba. sakuTari kulturis normebis da Rirebulebebis Seswavlis process 

ewodeba enkulturacia, xolo sxvisi kulturis Seswavlis process _ 

akulturacia. 

  kulturuli Rirebulebebi gansazRvraven da mimarTulebas aZleven 

individTa qcevas kulturuli normebis dawesebis saSualebiT. adamianebi am 

normebs iTviseben mimbaZvelobis gziT an im procesebze dakvirvebis 

meSveobiT, Tu rogor sjis an ajildoebs sazogadoeba Tavis wevrebs normebis 

dacvis an darRvevis SemTxvevaSi. 

 

2. Tanamedrove sazogadoebis sirTulis gamo kultura iSviaTad 

gvawvdis Sesabamisi qcevis detalur aRweras, amis magivrad xSir SemTxvevaSi 

industriul sazogadoebebSi kultura iZleva CarCoebs, romlebSic fiqrobs 

da moqmedebs individTa umravlesoba. 

 

3.    kulturis zegavlena xSirad gaucnobierebelia. adamiani iqceva, 

fiqrobs da grZnobs ise, rogorc amave kulturis sxva warmomadgenlebi, 

imitom, rom es miiCneva misTvis sworad da bunebrivad. kulturis zemoqmedeba 

haeris gavlenis analogiuria, riTac Cven vsunTqavT _ is aris yovelTvis 

yvelgan da aRiqmeba, rogorc TavisTavadi. 

 

4. kultura ganicdis adaptacias da evolucias sazogadoebis 

ganviTarebasTan erTad. amitom marketologma unda gamoavlinos da 

gamoiyenos warmoqmnili SesaZleblobebi. 

        magaliTad: xorci da kartofili tradiciulad iyo sasurveli 

saWmeli amerikul masobriv kulturaSi. sanam momxmarebelTa umravlesoba 

muSaobda fermebSi da fizikurad Sromatevad warmoebebSi, maRalkaloriuli 

da energiis Semcveli sakvebi iTvleboda Rirebulad da sasurvelad, magram 

rodesac zemoT aRniSnuli samuSao adgilebi Seicvala `TeTri sayeloebis” 
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samuSao adgilebiT, xorciani sakvebis mwarmoeblebi gadavidnen 

`dabalkaloriuli” da `dabalqolesterinuli” produqtebis warmoebaze.  

kompania ,,Washington  Foods”_ma es principi ganaviTara ufro Rrmad da gamouSva 

bazarze `xorcis analogiuri” produqtebi, romlebic garegnulad da gemoTi 

gvanan xorcs, magram ar Seicaven qolesterins da cxovelur cxims. 

    kultura moqmedebs individualuri qcevis sazRvrebis dawesebis  da 

iseTi institutebis zemoqmedebis gziT, rogoricaa ojaxi da masobrivi 

informaciis saSualebebi. kultura uzrunvelyofs CarCoebs, romelSic 

viTardeba individis da saojaxo meurneobis cxovrebiseuli stili. 

  sazRvrebi, romelsac kultura awesebs qcevaze, ewodeba normebi.     

  normebi  _ aris wesebi, romlebic krZalaven konkretul qmedebas 

konkretul situaciaSi da efuZnebian kulturul faseulobebs.  

  faseulobebi _ esaa socialurad umjobesi qcevis orientirebi, 

adamianis da sazogadoebis arsebobis saboloo mizani. 

  kultura arastatikuria, igi ganicdis evolucias da nel-nela icvleba 

drois ganmavlobaSi, Tumca SesaZlebelia mniSvnelovani cvlilebebi drois 

SedarebiT mcire monakveTSic, romelsac iwvevs swrafi teqnologiuri 

ganviTareba da miRwevebi, arsebul Rirebulebebs Soris konfliqti, sxva 

kulturuli faseulobebis zegavlena an iseTi dramatuli movlenebi, 

rogoricaa omi. 

  kulturuli normebis darRvevas mosdevs sanqciebi an dasja_ 

dawyebuli msubuqi socialuri gakicxvidan, damTavrebuli jgufuri 

gandevniT.  

   normebis dacvisTvis SeiZleba  dajildovdes, magaliTad, bavSvi an 

individi, romelic Seiswavlis axal kulturas. sxva situaciebSi ki aseTi 

qmedebebi ganixileba Cveulebriv reJimSi. magaliTad, aSS-Si adamians 

moeTxoveba punqtualoba saqmian Sexvedraze an raime RonisZiebaze misvlisas. 

maT ar aqeben imis gamo, rom droulad gamocxadnen daniSnul adgilze, magram 

dagvianeba ki iwvevs aSkara gaRizianebas. normebi, romlebic metad aRar 

Seesatyvisebian sazogadoebis moTxovnilebebs, kvdeba. 

  procesebs, romlis Sedegadac adamianebs gamoumuSavdebaT sakuTari 

cxovrebiseuli faseulobebi, rwmena da saqmianobis stili, ewodeba 
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socializacia, anu kulturis SeTvisebis procesi. im momentidan, roca patara 

bavSvi iwyebs gaazrebul qmedebebs, masSi Camoyalibebas iwyebs sxvadasxva 

Rirebulebebi. socializacia grZeldeba mTeli cxovrebis manZilze, xolo 

gamomuSavebuli faseulobebi _ nebisyofa, mizandasaxuloba, samarTlianoba, 

sikeTe da a.S. – gavlenas axdenen samomxmareblo kulturis saboloo 

formirebaze. 

  cxovelebisgan gansxvavebiT, romelTa qcevebic ufro instiqturia, 

adamianebi ar ibadebian qcevis mza normebiT. Cven vakontrolebT sakuTar 

qcevas, vakeTebT ra sazogadoebis sxva wevrebis qcevis imitacias, romlebic 

SesaZloa Seesatyvisebodnen aRiarebul normebs, an piriqiT. 

  kultura gadadis Taobidan TaobaSi uwinaresad iseTi sazogadoebrivi 

institutebis meSveobiT, rogoricaa: ojaxi, skola, religia. momavalSi 

momxmarebelTa qcevis prognozi emyareba swored maTi ganviTarebis, maTi 

faseulobebis Seswavlas da analizs.  

  kulturisTvis damaxasiaTebelia moqniloba. es Tviseba aucilebelia 

marketinguli strategiebisTvisac. sastiki konkurenciis pirobebSi swored 

marketinguli strategiebis moqniloba aZlevs kompaniebs yovelTvis 

avangardSi yofnis SesaZleblobas. 

  kulturis gavlena momxmarebelTa qcevasa da yidvis Sesaxeb 

gadawyvetilebis miRebaze Zalian didia. kulturuli faseulobebi 

zemoqmedeben rogorc calkeuli momxmareblis arCevanze, aseve mTlianad 

sazogadoebis moxmarebis struqturaze. 

  rodesac marketologi ejaxeba mtkiced fesvgamdgar, kulturulad 

dasabuTebul qcevis modelebs (dakavSirebuls kvebasTan, CacmasTan, 

etiketTan da a.S.), ufro mizanSewonilia aseT kulturul faseulobebTan 

marketinguli strategiebis misadageba, vidre reklamis saSualebiT maTi 

Secvla. 

 kulturuli gansxvavebebis arcodnas mosdevs negatiuri Sedegebi. 

msoflios biznes-praqtikaSi arsebobs amis damadasturebeli uamravi 

magaliTi:  

  bevri kompania zrunavs sakuTari personalis kros-kulturuli codnis 

gaRrmavebaze. ,,General Motors”, ,,Procter & Gamble”, ,,Exxon” da sxva mravali 
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kompania asobiT aTas dolars xarjavs Tavisi TanamSromlebis swavlebaze, 

raTa maT warmatebiT gaarTvan Tavi multikulturul garemoSi muSaobis 

sirTuleebs. 

  amerikuli universitetebis biznes skolebi cdiloben Seqmnan swavlis 

multikulturuli garemo. isini iwveven studentebs msoflios sxvadasxva 

qveynebidan da regionebidan. amerikis cnobil biznes-skolebSi studentebis 

didi nawili ucxoeTidanaa. aseTi multikulturuli garemo aris biznesis 

Tanamedrove globaluri garemos modeli. aq momavali menejerebi iZenen 

codnas, Tvisebebs da Cvevebs kros-kulturuli komunikaciebisTvis, ayalibeben 

pirad kontaqtebs ucxoel partniorebTan. 

  sxvadasxva produqtebis Sefasebisas momxmarebeli upiratesobas 

aniWebs maTgan yvelaze optimalurs da misaRebs. Tu romel mxares gadaixreba 

sasworis isari _ es xSir SemTxvevaSi damokidebulia im kulturul garemoze, 

romelsac ekuTvnis individi. magaliTad, SeZlebulma adamianma SesaZloa 

upiratesoba mianiWos ufro iaf produqts ara usaxsrobis gamo, aramed 

imitom, rom mis arCevanze gavlenas axdenen konkretuli kulturuli 

faseulobebi da piriqiT, SesaZloa adamians ar gaaCndes soliduri 

Semosavali, magram raime piradi an jgufuri faseulobebis zegavleniT 

iyidos romelime ZviradRirebuli nivTi. 

  kulturuli tradiciebiT aris ganpirobebuli agreTve gamyidvelsa da 

myidvels Soris fasze SevaWrebis SesaZleblobac. magaliTad, saberZneTSi da 

zogierT xmelTaSua zRvis qveynebSi misaRebad iTvleba fasze SevaWreba 

eqimTanac ki. 

momxmarebeli yoveli nivTis SeZenis Semdeg elodeba, rom igi Seasrulebs 

garkveul funqcias – magaliTad, gawmends tansacmels, Tu is laqebis 

amomyvania an daakmayofilebs SimSilis grZnobas, Tu is kvebis produqtia. 

  iseTi sayofacxovrebo nivTis yidvisas, rogoricaa, magaliTad, sarecxi 

manqana, midgoma sxvadasxva kulturaSi gansxvavebulia. evropelebi sarecx 

manqanas irCeven im angariSiT, rom is maT unda emsaxuros saSualod 10 weli 

mainc, am moTxovnas ki akmayofileben maRalefeqturi sarecxi manqanebi, 

romelTa Rirebulebac 1000 dolarze metia. Crd. amerikaSi ki momxmareblebi 

ar uyeneben aseT maRal moTxovnas sarecx manqanebs xangamZleobaze.  amerikul 
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kulturaSi miRebulia, rom aseTi sayofacxovrebo teqnika unda Rirdes 

daaxloebiT naxevarjer iafi.  aSS-s mosaxleoba evropelebTan SedarebiT 

gamoirCeva maRali mobilobiT (xSirad icvlian sacxovrebel adgils) da 

servisuli momsaxurebis donec evropelebTan SedarebiT dabali aqvT, amitom 

maTTvis sarecxi manqanebi `erTjeradi” produqtia da maT gafuWebis an 

sacxovrebeli adgilis Secvlis SemTxvevaSi xSirad agdeben. 

 

kvlevis meTodebi 

momxmarebelTa qcevaSi kulturis mniSvnelobam da misma dinamiurobam 

ganapiroba kulturuli Rirebulebebis kvlevebis gagrZelebis aucilebloba. 

  kvlevis meTodebia: 

1.   kulturuli  faseulobebis aRwera (cultural values  inventories). esaa sia, 

romelSic Sedis 9 Rirebuleba _ LOV meTodi: 

1. TviTrealizacia; 

2. mRelvareba (emociuri aRmafrena, aqtivacia); 

3. miznis miRwevis grZnoba; 

4. TviTSefasebis gazrda; 

5. kuTvnilebis gancda;  

6. pativiscema sxva adamianebis mimarT;  

7. usafrTxoeba;  

8. garToba da dasveneba; 

9. Tbili urTierTobebi sxvebTan; 

2.  respondentebis gamokiTxva _ aSS-Si regularulad tardeba 2500 

respondentis yovelwliuri gamokiTxva sazogadoebrivi faseulobebis 

cvlilebebis gamovlenis mizniT. asobiT kompania sargeblobs am 

momsaxurebiT. gamokiTxvebi avlenen kulturul tendenciebs, romlebic 

uSualod moqmedeben am kompaniebis saqmianobaze. 

3. dakvirveba da savele gamokvlevebi _ dakvirveba erT-erTi 

mniSvnelovani da xarisxiani meTodia, romelic marketologebma isesxes 

anTropologebisgan. marketologebi arcTu iSviaTad iyeneben 
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anTropologiur monacemebs, raTa gaigon produqtis roli kulturul 

konteqstSi.                                                                                      

  magaliTad, iyo SemTxvevebi, roca iaponeli mkvlevarebi didxans 

cxovrobdnen amerikul ojaxebSi, raTa gaeanalizebinaT amerikeli 

momxmareblebis mier avtomobilebis gamoyenebis xasiaTi. 

4.  kontent _ analizi _ es meTodi ikvlevs im kulturul Rirebulebebs, 

romlebic aisaxeba mocemuli kulturis masobriv komunikaciebSi da 

literaturaSi. am wyaroebs mkvlevarebi ganixilaven  imisTvis, rom 

gamoavlinon Temebi, romlebic xSirad gvxvdeba an meordeba.  

magaliTad, komiqsebis kontent_analizs SeuZlia gamoavlinos kulturis 

materialisturi orientacia. 

  

6.2.  kulturuli  faseulobebis identifikacia 

 

momxmarebelTa sasurveli qcevis an konkretuli reaqciis misaRwevad 

saWiroa specifikuri kulturuli faseulobebis da maTi gamoyenebis codna. 

faseulobebi, romlebic moqmedeben momxmareblebze, gansxvavebulia.  

yovel sazogadoebas aqvs faseulobebis sakuTari kompleqti da maTi 

prioritetebi. mecnierebi faseulobebs ajgufeben mimarTulebis 

kriteriumebis mixedviT.  esenia: 

1. sxvaze orientirebuli faseulobebi _ asaxaven sazogadoebis 

Sexedulebas individebis da jgufebis marTebul urTierTobebze  

sazogadoebaSi. magaliTad, Tu sazogadoebaSi fasobs koleqtiuri 

moRvaweoba, momxmarebels ar eqneba keTilsasurveli reaqcia mimarTvaze _ 

`iyavi individualuri”. 

2. garemoze orientirebuli faseulobebi _ esaa sazogadoebis 

damokidebuleba Tavis ekonomikur, teqnikur da fizikur garemosTan. 

marketinguli programebi, romelTa SemuSavebac xdeba aseTi 
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sazogadoebisTvis da SeuZliaT Tavis garemosTan urTierTobaSi problemebis 

gadaWra, an riskze wasvla, gansxvavdeba im marketinguli programebisgan, 

romlebic iqmneba usafrTxoebaze orientirebuli sazogadoebisTvis. 

3. sakuTar Tavze orientirebuli faseulobebi asaxaven iseT 

Rirebulebebs da cxovrebis stils, romelsac sasurvelad miiCneven 

sazogadoebis individualuri wevrebi.  es faseulobebi Zalze mniSvnelovania  

marketingisTvis. 

 

6.2.1.  sxvaze  orientirebuli  faseulobebi 

 

  1)  individualizmi /koleqtivizmi _ fasobs Tu ara sazogadoebaSi 

individualuri aqtivoba da iniciativa ufro metad, vidre SeTanxmebuli 

koleqtiuri qceva? xazs usvams Tu ara kultura individualur iniciativas? 

vis eniWeba jildo da maRali statusi _ individebs Tu jgufebs? pasuxebi am 

kiTxvebze ganapirobeben kulturis individualur an koleqtiur orientacias. 

  iaponiaSi amerikisgan gansxvavebiT sustia individualizmis grZnoba. 

iaponur sazogadoebaSi Zlieria adamianze zewola Tavis referentul 

jgufebTan SeTanxmebis da asocirebis mizniT. iseTi mowodebebi, rogoricaa: 

`iyavi TviTmyofadi”,  `nu iqnebi brbos adamiani” _ efeqturia amerikaSi da   

ara iaponiaSi. Tumca Tanamedrove etapze situacia Seicvala _ iaponelTa 

axali Taoba SedarebiT individualisturia. 

  aziaSi produqts yidis misi popularoba, imiji. azielebi ar arian 

individualistebi, maT urCevniaT harmoniaSi yofna Tavis socialur 

jgufebTan, vidre jgufis sawinaaRmdego individualuri iniciativis gamoCena.  

  2) romantikuli orientacia _ gavrcelebulia Tu ara kulturaSi 

popularuli literaturis Tema: axalgazrda ymawvili xvdeba gogonas, 

gadalaxaven yvela sirTules, qmnian ojaxs da cxovroben bednierad 
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sicocxlis bolomde? arian Tu ara Tavisuflebi adamianebi cxovrebis 

megzuris SerCevisas? 

  piris Rrus savlebi saSualebis _ `Listerine”-is reklamas, romelSic 

aCvenebdnen Seyvarebul biWs da gogonas, ar hqonda warmateba aziis qveynebSi. 

indoeTSi, rogorc cnobilia, qorwinebaTa umravlesoba winaswar aris 

dagegmili mSoblebis mier. 

  3) zrdasruli /bavSvi _ saojaxo gadawyvetilebebis umetesoba 

mimarTulia zrdasruli adamianebis moTxovnebis dakmayofilebaze, Tu 

prioritetulad miiCneva bavSvebis saWiroebani? ra roli ganekuTvneba 

bavSvebs saojaxo biujetis dagegmvaSi? 

  CineTis saxelmwifo politikis SezRudvam, rac dakavSirebuli iyo 

ojaxSi erTze meti Svilis arsebobasTan, gamoiwvia bavSvze Zlieri 

yuradRebis koncentracia. mSoblebi imdenad arian fokusirebuli aseT 

dediserTa Svilebze, rom maT aziaSi ukve `patara imperatorebsac” ki 

uwodeben. 

  4) feminizmi /maskulizmi _ vin iRebs ojaxSi mniSvnelovan 

gadawyvetilebebs _ coli, qmari, Tu orive erTad? eniWebaT Tu ara mamakacebs 

maRali rangi, prestiJi da mniSvnelovani socialuri roli? 

  msoflios umetesi  nawilis orientacia ufro maskulinuria, Tumca 

misi xarisxi farTod meryeobs da icvleba. marketingis, rogorc cxadi, aseve 

naklebad gamokveTili aspeqtebi ganicdian aseTi midgomis gavlenas.  

  magaliTad, musulmanur qveynebSi reklamaSi qali_mmarTvelis tipaJis 

gamoyeneba ar aris mizanSewonili. im kompaniebisTvis, romlebsac aqvT ofisi 

musulmanur qveynebSi, mdivani qalis daqiravebis praqtika SeiZleba 

konfrontaciuli gaxdes musulmani klientebisTvis. 

  amerikis da evropis bazarze avejis an sayofacxovrebo teqnikis yidvis 

procesi ukeTesia naCvenebi iqnes, rogorc orive meuRlisTvis erToblivi 

procesi. 
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  5)  konkurencia _ adamiani warmatebas aRwevs sxvebis gareSe Tu 

sxvebTan TanamSromlobis da aliansis gziT? yvela aris Tu ara 

aRfrTovanebuli gamarjvebuliT? 

  am faseulobaze variaciebis Sefaseba SesaZlebelia SedarebiT 

reklamaze kulturis reaqciis xasiaTis gamovleniT. magaliTad, meqsikasa da 

espaneTSi akrZalulia aseTi reklama, aSS-Si ki piriqiT, ar arsebobs 

SezRudvebi SedarebiT reklamaze. 

  6)  axalgazrdoba / sibere _ vis miewereba prestiJi, maRali rangi   da 

mniSvnelovani socialuri roli _ axalgazrdebs Tu xandazmulebs?  visi 

qcevis da Cacmis maneris imitacias axdenen sazogadoebis danarCeni wevrebi? 

  im dros, rodesac amerikuli sazogadoeba mkafiod aris 

orientirebuli axalgazrdobaze, konfucianuri koncefcia (korea, singapuri, 

vietnami, iaponia), xazs usvams siberis avtoritets. amitom soliduri asakis 

spouk_persona ufro warmatebuli iqneba koreul reklamaSi, vidre 

axalgazrda. 

 

6.2.2.  garemoze orientirebuli faseulobebi 

 

  1)  sisufTave _ amerikaSi sisufTave aRiarebulia maRal faseulobad. 

bevr evropels amerikelebi miaCniaT piradi higienis paranoikebad. magaliTad, 

amerikelTa 90 % _ze meti iyenebs dezadors im dros, roca evropelebi mas 

iyeneben 2_jer ufro naklebad. 

   2)  tradiciebi /cvlilebebi _ fasobs Tu ara tradiciebi 

sazogadoebaSi, Tu cvlilebebi da progresi axdens Camoyalibebuli normebis 

da wes_Cveulebebis gardasaxvas?  

  sazogadoeba, romelic did mniSvnelobas aniWebs tradiciebs, xSir 

SemTxvevaSi ewinaaRmdegeba Zireul cvlilebebs. `yvela siaxle eSmakis 

Sesrulebulia” – es citata ekuTvnis muhameds, amitom arc aris gasakviri, 
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rom biznesis da marketingis Tanamedrove praqtika sakmaod rTulad iqna 

miRebuli musulmanur kulturaSi. 

  3)  problemebis  gadaWra / fatalizmi _ reagireben Tu ara adamianebi 

winaaRmdegobebsa da warumateblobebze rogorc amocanebze, romlebic 

aucileblad unda gadaiWras, Tu isini maT udgebian principiT:    `mosaxdeni 

mainc moxdeba?~ aris Tu ara aRiarebuli sazogadoebaSi optimisturi 

orientacia _ `Cven SegviZlia amis gakeTeba”? 

  karibis zRvis qveynebSi rTul an umarTav  problemas xSirad 

ukuagdeben fraziT: `ar aris problema!”, rac sinamdvileSi niSnavs: `es 

problemaa, magram Cven ar viciT ra movuxerxoT mas, amitom nu inaRvlebT”.  

igive fraza ki evropuli warmoSobis amerikelebisTvis niSnavs: `problema 

absoluturad da dauyovnebliv gadaiWreba”. 

  meqsika xvdeba am speqtris fatalur orbitaSi. meqsikeli momxmareblebi 

naklebad gamoxataven pretenziebs daukmayofilebeli SeZenisas. igive 

SeiZleba iTqvas qarTvel momxmareblebzec. 

  4)  buneba _ aris Tu ara buneba pozitiuri faseuloba? zogierT 

qveynebSi cxovelebs an anadgurebdnen, rogorc mtrebs, an ahyavdaT gmiris da 

sayvareli arsebis rangSi. magaliTad, ZaRli adamianis megobaria ruseTSi da 

amerikaSi, amitom Zalian cota rusi an amerikeli igrZnobda Tavs 

komfortulad, Tu mis xorcs gamoiyenebdnen sakvebad, maSin, roca ZaRlis 

xorci gavrcelebuli kvebis produqtia koreasa da CineTSi. 

  Crd. evropuli qveynebis umravlesoba (Ggermania, holandia, Svecia, 

dania) bunebas aniWeben Zalian maRal faseulobas.  ,,Mercedes - Benz” _ is wliur 

angariSSi cifrobriv monacemebTan erTad aRniSnulia: `es angariSi 

dabeWdilia qaRaldze, romelic gaTeTrebulia qloris gamoyenebis gareSe”. 

  myidvelobiTi gadawyvetilebebi xSirad ganicdian faseulobiTi 

orientaciis arsebiT zegavlenas bunebasTan mimarTebaSi. Crd. evropul 

qveynebSi produqts, romelic ar azianebs bunebas da SesaZlebelia misi 

gadamuSaveba, SeuZlia meti sabazro wilis mopoveba komerciulad ufro 
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konkurentunarian produqtebTan mimarTebaSi, romlebic naklebad 

ekologiurni arian da metad azianeben garemomcvel bunebas. 

 

6.2.3.  sakuTar  Tavze  orientirebuli  faseulobebi 

 

  1) aqtiuroba /pasiuroba _ mosalodnelia Tu ara adamianebisgan 

samuSaosa da, zogadad, cxovrebisadmi aqtiuri, sportuli midgoma? fasobs 

Tu ara fizikuri ostatoba da miRwevebi metad, vidre naklebi fizikuri 

datvirTviT miRebuli Sedegebi? 

  magaliTad, amerikaSi gavrcelebuli reaqcia problemaze aris: `nu 

dgaxar erT adgilas _ gaakeTe rame!”  kvlevebma aCvena amerikeli da frangi 

qalebis maRali saxlisgareTa socialuri aqtivoba. frangi qalebisTvis 

megobrebTan saubrebi saRamoebis sasiamovnod gatarebis erT_erTi sayvareli 

formaa. Tavis mxriv, amerikel qalebs uyvarT saRamoebi, sadac bevri musika 

da saubrebia. norvegieli qalebi 4-jer met dros xarjaven sportze, vidre 

amerikeli qalebi. cxadia, rom momxmarebelTa am jgufis saxlisgareTa 

aqtivobisadmi gansxvavebuli midgomebi ganapirobeben gansxvavebuli 

produqtebis da sareklamo Temebis arCevans. 

  2) materialuroba /aramaterialuroba _ warmoadgens Tu ara 

materialuri simdidris dagroveba pozitiur faseulobas? iZleva Tu ara 

materialuri simdidre met statuss, vidre ojaxuri kavSirebi, codna an raime 

saqmianoba?  

  arsebobs ori tipis materializmi.  

1. instrumentaluri materializmi (Instrumental materialism) – es aris 

nivTebis SeZena, romelTa gamoyenebac xdeba raime saqmeSi.  mag. 

Txilamurebis SeZena xdeba sasrialod.  

2. saboloo  materializmi (Terminal  materialism) – es aris nivTebis SeZena 

maTi flobis mizniT.  
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   sxvadasxva qveynis kulturebSi sxvadasxva midgoma arsebobs am ori 

tipis materializmTan mimarTebaSi.  magaliTad, reklamebis did nawils, 

rogorc amerikaSi, aseve iaponiaSi, gaaCniaT materialisturi safuZveli, 

Tumca amerikaSi reklamebisTvis ufro damaxasiaTebelia instrumentaluri 

materializmi, iaponur reklamebSi ki dominirebs ZiriTadad saboloo 

materializmi. 

    3) Tavdauzogavi Sroma /dasveneba _ fasobs Tu ara samuSao 

TavisTavad, jildosgan damoukideblad,  Tu igi warmoadgens mxolod miznis 

miRwevis saSualebas?  gaagrZeleben  adamianebi Tavdauzogavad muSaobas maTi 

minimaluri ekonomikuri moTxovnilebebis dakmayofilebisas, Tu isini 

airCeven drois ufro Tavisuflad gatarebis alternativas? 

  laTinur amerikaSi samuSao ganixileba, rogorc gardauvali boroteba. 

Svedi qalebi, magaliTad, uaryofen komerciul mimarTvebs, romlebic xazs 

usvamen drois ekonomias da Zalisxmevas saxlis samuSaoebis Sesrulebisas. 

analogiurad, swrafad xsnadi yavis amerikuli marka warumatebeli aRmoCnda 

germaniaSi, sanam misi momzadebis instruqciaSi ar Seitanes cvlilebebi – 

daamates muSaobis elementebi momzadebaSi (aduReba, nayenis gakeTeba, moreva). 

  kompania ,,Campbell”-is dakonservebuli supebis warumateblobis mizezi 

braziliur bazarze aseve aRmoCnda brazilieli diasaxlisebis negatiuri 

damokidebuleba aseTi produqtebis mimarT. maTTvis miuRebeli iyo sakuTari 

ojaxis wevrebisaTvis iseTi kerZis SeTavazeba, romelsac ver uwodebdnen 

isini sakuTars. brazilieli diasaxlisebi upiratesobas aniWeben mSral 

supebs, romlebsac isini iyeneben kerZis safuZvlad da mzadebisas umateben 

sxvadasxva maTTvis misaReb komponentebs. 3 wlis warumatebeli mcdelobebis 

Sedegad kompania ,,Campbell” iZulebuli gaxda wasuliyo am bazridan. 

  4)  gadavadebuli  kmayofileba /dauyovnebeli  kmayofileba _ cxovrobs 

Tu ara adamiani dRevandeli dRiT, Tu cdilobs gadainaxos  `Savi 

dRisTvisac”? 

  es faseuloba gamoiyeneba adamianTa darwmunebis strategiebSi, raTa 

maT daanaxon, Tu ra aris umjobesi _ ekonomiis gaweva Tu, magaliTad, 
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kreditis gamoyeneba.  erTma kvlevam aCvena, rom xSir SemTxvevaSi, amerikelebs, 

germanelebisagan gansxvavebiT, gaaCniaT xelmisawvdomi produqtis 

dauyovnebeli yidvis dominirebadi moTxovnileba. germaniaSi da 

niderlandebSi raime nivTis kreditiT yidva ganixileba, rogorc 

gaumarTlebeli fufuneba. germaniaSi sityva, romelic niSnavs vals (shuld), 

gamoiyeneba agreTve danaSaulis sinonimadac. 

  5)  TavSekaveba / grZnobebis siWarbe _ misaRebad iTvleba Tu ara 

biologiuri, fizikuri, instiqturi moTxovnilebebis dauyovnebeli 

dakmayofileba? iTvleba Tu ara saTnoebis da zneobis etalonad maTze uaris 

Tqma, TavSekaveba? 

  musulmanuri kultura metad konservatulia aseT sakiTxebSi. 

produqtebi, SefuTva da reklama mkacrad unda Seesatyvisebodes musulmanur 

standartebs. fotoaparatebi, romlebic maSinve iZleodnen fotosuraTebs, 

swrafad gavrcelda arabul qveynebSi, radgan isini arab mamakacebs aZlevdnen 

sakuTari colebisa da qaliSvilebis suraTebis gadaRebis SesaZleblobas 

ise, rom isini Cadris gareSe aravis  daenaxa.  

  braziliuri reklama ki, piriqiT, iyenebs yvela SesaZlo saSualebas 

grZnobaTa kaskadis da emociebis gamosavlenad. 

  6)  iumori / seriozuloba _ iTvleba Tu ara cxovreba seriozul, 

xSirad samwuxaro realobad, Tu mas unda SevxedoT filosofiurad, iumoriT 

da RimiliT? 

  kulturebi gansxvavdebian iumoris aRqmis xarisxiT. magaliTad, 

amerikelebi ver xedaven raime konfliqts iumorsa da seriozul 

komunikaciebs Soris. iaponelebis azriT, seriozuli adamiani unda 

saubrobdes absoluturad seriozulad, xolo Tu adamiani xumrobs da yveba 

TavSesaqcev istoriebs, isini arc unda iqnes aRqmuli seriozulad. 

 

 



135 
 

6.3.  kulturuli variaciebi verbalur da araverbalur 

komunikaciebSi 

 

gansxvavebani verbalur komunikaciur sistemebSi TvalSisacemi xdeba 

maSinve, rogorc ki adamiani eziareba ucxo kulturas. 

  marketinguli komunikaciebis erTi enidan meoreze Targmnis 

mcdelobebi SeiZleba damTavrdes araefeqturi komunikaciebiT. 

  magaliTad,  ,,Ford  Motor  Company”-is avtomanqana ,,Fiera” (ganviTarebadi 

qveynebisTvis gamoSvebuli iafi satvirTo manqana) espaneTSi Seejaxa 

problemebs gayidvebTan mimarTebaSi, radgan ,,Fiera” espanurad niSnavs  

`maxinj, beber qals”. 

    ,,General Motors”-is avtomobili ,,Nova” moiazreboda, rogorc 

sayovelTaod misaRebi sityva, magram aRmoCnda, rom espanurenovani 

bazrebisTvis igi JRerda ase:   `es ar gaivlis”. 

  Targmanis problema SeiZleba garTuldes bevri dialeqtis arsebobiT. 

magaliTad, indoeTSi iTvlian 800_ze met enas da dialeqts, maT Soris 26 

Statidan TiToeuls gaaCnia 3 saxelmwifo ena _ inglisuri, hindi da Statis 

dominirebuli ena.  bazris sruli dafarvis misaRwevad erTi da igive 

sareklamo gancxadeba ibeWdeba erTdroulad 3 gazeTSi – inglisurenovan, 

hindis da adgilobrivenovan gazeTSi. 

  miuxedavad siZneleebisa, verbaluri enis Targmna ar qmnis 

dabrkolebebs komunikaciebisTvis, Tu igi Sesruldeba frTxilad da 

dakvirvebiT.  uku Targmani _ es aris kazusebis Tavidan acilebis erT-erTi 

qmediTi meTodi. sxvadasxva  mTargmnelebis mier xdeba Targmna mSobliuri 

enidan ucxo enaze da Semdeg ukan _ ucxo enidan mSobliur enaze.   amgvarad 

xdeba TargmanSi lafsusebis gamovlena da maTi koreqcia. 

  araverbaluri, anu araenobrivi komunikaciebi, aseve specifikuria 

TiToeuli kulturisaTvis. 
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       axla ganvixiloT araverbaluri enis Svidi cvladi da maTi 

interpretacia sxvadasxva kulturaSi.   esenia: 

1. dro 

2. sivrce 

3. megobroba 

4. SeTanxmebebi 

5. nivTebi 

6. simboloebi 

7. etiketi

1.  d r o 

       drois mniSvneloba kulturebs Soris icvleba ori mimarTulebiT.    

  pirvel rigSi, esaa drois perspeqtiva _ kulturis saerTo orientacia 

drosTan damokidebulebaSi.  

  meore _ es aris interpretacia, romelic dakavSirebulia drois 

specifikur gamoyenebasTan. 

  amerikelebisa da kanadelebisTvis dro aris gardauvali, sworxazovani 

da fiqsirebuli. maTTvis dro ganixileba, rogorc fizikuri obieqti _ 

SeiZleba misi dagegmva, daxarjva, ekonomiis gakeTeba, yidva da a.S.  

  dro ganisazRvreba, rogorc warsulze, awmyoze da momavalze 

orientirebuli. arsebobs Zlieri orientacia awmyoze da axlo momavalze. 

dro iyofa da nawildeba konkretuli amocanebisTvis. amerikelebs da 

kanadelebs sjeraT, rom adamians konkretul momentSi mxolod erTi ramis 

keTeba SeuZliaT. aseTi midgoma cnobilia, rogorc monoqromuli Sexeduleba 

droze. 

  sxva kulturebs drois gansxvavebuli perspeqtiva gaaCniaT. 

  laTinoamerikelebi da arabebi dros naklebad ganixilaven, rogorc 

dagegmvis obieqts. maTTvis bunebrivi movlenaa erTdroulad ramdenime saxis 
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aqtivobiT dakaveba. maTTvis adamianebi da urTierTobebi ufro 

prioritetulia, vidre grafikebi. adamianebi orientirebulni arian ufro 

warsulze da awmyoze (drois poliqromuli perspeqtiva). 

  msoflio kulturaTa umravlesoba, maT Soris evroamerikuli 

kulturac, problemis mogvarebas uTmobs imden dros, ramdenic am problemis 

gadaWris proporciulia. molaparakebebis procesSi amerikelebi xSirad 

aRaSfoTeben partniorebs imiT, rom cdiloben Seamciron dialogis dro. 

partniorebis azriT, amiT amerikelebi sakiTxis mniSvnelobas aufasureben. 

  is, rac erT kulturaSi iTvleba drois uazro xarjvad    (magaliTad, 

rigSi dgoma, mosacdelSi didxans lodini), sxva kulturaSi bunebriv 

movlenad iTvleba. magaliTad, amerikul kulturaSi saqmian Sexvedraze 5 

wuTi dagvianeba iTvleba saqmiani urTierTobis etiketis darRvevad. arabul 

qveynebSi ki saaTobiT dagvianebac Cveulebriv aRiqmeba, mTavaria TviT 

Sexvedris faqti. amerikasa da iaponiaSi punqtualoba ganixileba, rogorc 

Zalze mniSvnelovani pirovnuli faseuloba. 

    marketingSi dro fasdeba, rogorc metad mniSvnelovani produqti. 

zogjer saqonlis SeZena drois ekonomiis mizniT xdeba. mag, 

mikrokalkulatorebi, sakvebi naxevarfabrikatebi, swrafi kvebis servisi da 

sxv.  dros uzogaven momxmarebels. 

  reklamaTa did nawilSi xdeba drois ekonomiaze apelireba.  

  drois perspeqtiva marketingul praqtikaSi sxvadasxvagvarad aisaxeba. 

magaliTad: 

 amerikulma firmam aziur kulturaSi Seitana filtriani sigaretebi, 

magram maleve gaxda naTeli, rom am wamowyebam ar gaamarTla. am 

sigaretebis reklamaSi aqcenti iyo gakeTebuli filtvis kibos riskis 

Semcirebaze (anu momavalze) da awmyoze orientirebuli 

sazogadoebisTvis ki  `momavali sargebeli”  uintereso aRmoCnda.  
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 amerikaSi aRiarebuli drois ekonomiis maRali faseuloba miuRebelia 

zogierT kulturaSi. Aamerikulma swrafi kvebis obieqtebma aRmoaCines, 

rom maTi momsaxureba rTulad aRwevda laTinoamerikul bazarze. 

 dakonservebuli supebis warmoeba italiaSi waawyda seriozul 

problemebs.   gamokiTxuli diasaxlisebis 99%_ma uaryofiTad upasuxa 

SekiTxvas: @`isurvebdiT Tu ara, rom Tqveni vaJi daqorwindes 

konservebis moyvarul qalze? 

 

2.  sivrce 

     adamianebis damokidebuleba sivrcisadmi araverbaluri komunikaciis 

meore aspeqts warmoadgens. amerikaSi rac ufro didia sivrce, miT ukeTesia. 

   A  amerikul korporaciebSi sivrce ganawilebulia ufro metad rangisa da 

prestiJis mixedviT da naklebad aris gaTvaliswinebuli saWiroeba. 

prezidents ukavia yvelaze didi ofisi, vice-prezidents _ SedarebiT patara 

da a.S.  is faqti, rom dabali rangis pirs SeiZleba sWirdebodes ufro didi 

sivrce muSaobisTvis, ofisis ganlagebaSi gadamwyvet rols ar TamaSobs. 

amerikelebi cdiloben xelmZRvanelTa ofisebi gamijnon samuSao sivrcisagan, 

frangebi ki xelmZRvanelTa ofisebis ganTavsebas axdenen Senobis SuaSi _ 

xelqveiTTa Soris.  aSS-Si umaRlesi mmarTvelobis ofisebi moTavsebulia 

bolo sarTulze, xolo komerciuli samsaxurebi ki _ pirvel sarTulze. 

iaponur univermaRebSi komerciuli samsaxurebi ganlagebulia zeda 

sarTulebze.  amerikul saqmian sivrceSi yvela TanamSromels aqvs sakuTari 

teritoria. Aamerikelebi Tavis samuSao sivrces aRiqvamen, rogorc sakuTar 

sivrces. 

       sivrcis Sefasebis politika aisaxeba produqtis zomazec.  ramdenadac 

iaponiaSi sivrce aris Zalian Zvirfasi da deficituri, iq awarmoeben 

miniaturul avtomobilebs, televizorebs, videomagnitafonebs. rusi 

marketologis g. l. azoevis cnobiT, iaponeli studentebis jgufma gamoigona 

mowyobiloba, romlic didi moculobis sabnebs presavs wignis zomaze.  
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       sivrcis gamoyenebis meore mniSvnelovani mimarTuleba aris 

personaluri sivrce. es aris is uaxloesi manZili, romelzec sxvas SeuZlia 

moaxloeba ise, rom ar gamoiwvios diskomfortis grZnoba. amerikelebi da 

dasavleT evropelebi garemomcvel sivrces aRiqvamen 4 zonad: intimuri, 

personaluri, socialuri da sajaro.  aSS-Si saqmiani saubrebis dros icaven 

distancias 1,5 metris zomaze, xolo piradi saubrebis dros _ 46_150sm-ze. 

Crd. evropaSi distanciis manZili gacilebiT metia, laTinur amerikaSi ki _ 

gacilebiT naklebi. 

        laTinur amerikaSi Casuli amerikeli biznesmeni partniorTan saubris 

dros ecdeba Cveuli distanciis dacvas da ukan gaiweva maspinZlisgan. 

laTinoamerikeli ki, piriqiT, win miiweva amerikelisken, raTa daicvas Cveuli 

distancia. verc erTi mxare ver gaacnobierebs Tavis qcevas da mis mizezebs. 

TiToeul maTgans gaukvirdeba partnioris saqcieli. amitomaa, rom Crd. 

amerikelebi laTinoamerikelebs momabezreblad da agresiulebad Tvlian, 

xolo laTinoamerikelebi ki Crd. amerikelebs miiCneven civ, flegmatur 

adamianebad. 

  3.  megobroba 

        uflebebi, romelTac megobroba iTvaliswinebs, mniSvnelovani 

kulturuli cvladia.  evropul da aziur kulturaSi megobari gaWirvebaSi 

gamoicnoba. Aamerikul kulturaSi ki megobaria ubralod kargi adamiani, 

romelTanac sasiamovnod da sasargeblod SeiZleba drois gatareba.  

   A     amerikelebi sxvebTan SedarebiT advilad iZenen megobrebs da aseve 

advilad Sordebian maT. metwilad es ganpirobebulia maTi maRali socialuri 

da geografiuli mobilobiT. amerikelebi ramdenime weliwadSi erTxel 

icvlian sacxovrebel adgils. isini mzad unda iyvnen, rom umtkivneulod 

daSordnen megobars da swrafad SeiZinon axali megobari. msoflios sxva 

qveynebSi ki megobroba yalibdeba nela da frTxilad, radgan is Rrma da 

grZelvadian urTierTobebs iTvaliswinebs.                                    

       ganvixiloT Cinuri da amerikuli urTierTobis qcevis stili da 

yuradReba mivaqcioT maT Soris kontrasts. amerikelebis Sarmi da Tbili 
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damokidebuleba ucxo adamianebis mimarT  aocebs Cinelebs, romlebic aseT 

saqciels aragulwrfelad miiCneven.Aamerikelebis komunikaciis `megobruli” 

stili Cinelebsa da iaponelebSi iwvevs sakmao skepticizms.  

   A   amerikelebi mzad arian imegobron yvelasTan. iaponelis da Cinelis 

azriT ki megobari frTxilad unda SeiZino, radgan masTan unda gqondes Rrma, 

wrfeli da grZelvadiani urTierToba.  Cinelebi da iaponelebi aseT 

urTierTobebs biznesSic inarCuneben. Bbevr kulturaSi `dawerili sityva” 

gamoiyeneba ubralod formaluri moTxovnebis dasakmayofileblad. 

   A   amerikelebs  Cvevad aqvT  garSemomyof adamianebTan optimisturi 

iumoriT saubari. Ees SeiZleba arasworad gaigos iaponelma, romlisTvisac 

damaxasiaTebelia komunikaciis ufro tradiciuli, konservatuli stili. 

iaponiaSi ar arsebobs sityva `ara”, rac imas niSnavs, rom iaponeli ar ambobs 

raimeze uars, Tumca amas gulisxmobs. aseTi qceviT iaponelebi cdiloben ar 

awyeninon mosaubres. rusebs da amerikelebs ki miaCniaT, rom iaponeli 

raRacas eSmakobs. 

   K   amerikaSi kompania Avon iyenebda Semdeg praqtikas: diasaxlisebi Tavis 

mezoblebSi da megobrebSi yiddnen kosmetikas. Ees meTodi miuRebeli 

aRmoCnda evropis bevr qveyanaSi, radgan evropelisaTvis warmoudgenelia 

megobrisTvis raimes miyidva mogebis miRebis mizniT. aseTi midgoma 

warmatebuli aRmoCnda meqsikaSi. Mmeqsikeli diasaxlisebi aseT `savaWro 

vizits” mSvenivrad iyenebdnen urTierTobebisa da socializaciisTvis.  

        saerTaSoriso biznesis amerikeli konsultantebi  Tanamemamule 

biznesmenebs aZleven Semdeg rCevebs axlo aRmosavleTis qveynebSi samuSaod: 

produqti, fasebi da kontraqtebic ki araa maT kulturaSi imdenad 

mniSvnelovani, rogorc pirovnebasTan personaluri urTierTobebi da ndoba, 

romlebic yalibdeba droTa ganmavlobaSi frTxilad da wrfelad. 

   K   kontraqtebi sazRvargareT araa im mniSvnelobis, rogorc amerikaSi. am 

qveynebSi xSirad ramdenime Sexvedris Semdeg iwyeben biznesis detalebis 

ganxilvas, romelsac win uZRvis sakmaod xangrZlivi zogadi (socialuri) 

xasiaTis saubrebi. 
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4.  SeTanxmebebi 

        ganviTarebuli da maRalefeqturi samarTlebrivi sistema amerikaSi 

uflebas aZlevs amerikelebs daeyrdnon mas, rogorc garantias saqmiani 

SeTanxmebebis  da urTierTobebis dacvaSi. Bbevr sxva kulturas ara aqvs 

SemuSavebuli aseTi samarTlebrivi sistema, amitomac aseT qveynebSi metad 

iTvaliswineben megobrobas, naTesaobas, moralur principebs, araformalur 

adaT_wesebs. magaliTad, Cinur sistemaSi saqmiani urTierTobebi emyareba 

megobrobis moralistur gagebas. Aamerikul sistemaSi ki kontraqtis  

Seswavla aris aucilebeli. Cinur sistemaSi upiratesobas aniWeben 

potenciuri partnioris pirovnuli Tvisebebis guldasmiT Seswavlas. 

       rodis ideba xelSekruleba?    

       amerikelebisTvis kontraqtze xelis mowera  misaRebia molaparakebebis 

dasrulebisas. berZnebisa da rusebisTvis ki aseTi xelmowera niSnavs ufro 

seriozuli molaparakebebis dawyebas, romelic proeqtis dasrulebamde 

grZeldeba. Mmeore mxriv, kontraqtis xelmosawerad wardgenam SeiZleba 

ganacvifros arabi, romelic Tvlis, rom verbaluri SeTanxmeba sruliad 

sakmarisia amisTvis.   

       amerikelisTvis absoluturad bunebrivia saqmian molaparakebebze 

iuristTan erTad misvla, radgan iuristi saWiroa kontraqtis Sinaarsis  

sworad Sesadgenad. Aarabi partniori ki molaparakebebze iuristis gamoCenas 

aRiqvams, rogorc mis mimarT undoblobas.  

        SeTanxmebis miRwevis gzebic sxvadasxva qveynebSi sxvadasxvagvaria. 

amerikelebi gadawyvetilebebs iReben molaparakebebze, iaponelebi ki 

saerTaSoriso Sexvedrebze gadian ukve  miRebuli gadawyvetilebiT 

(romelsac Tavis jgufSi iReben). Mmolaparakebis dros iaponuri mxarisTvis 

poziciis Secvla praqtikulad SeuZlebelia, radgan isini Tavidan unda 

Seikribon Tavis jgufSi, ganixilon axali pozicia da konsensusis miRwevis 

Semdeg gavidnen xelaxal molaparakebebze.  
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        sxvanairia SeTanxmebis an molaparakebis aRqma fasTan mimarTebaSi. 

amerikelebi Tvlian, rom xSir SemTxvevaSi fasebi erTnairia yvela 

myidvelisTvis. isini bevr produqts da momsaxurebas, magaliTad, rogoricaa 

taqsis gamoZaxeba, ukveTaven ise, rom fass ar kiTxuloben winaswar. 

laTinoamerikul da arabul qveynebSi ki yvela fasi winaswar Tanxmdeba 

produqtisa da momsaxurebis yidvamde. 

 

5.  nivTebi 

        sxvadasxva nivTebis flobas kulturebi sxvadasxva mniSvnelobas 

aniWeben. sagnebi, romlebic ingliselebisTvis respeqtabeluria, 

amerikelebisTvis iTvleba moZveleburad. Bbevr amerikels iaponuri saxlebi 

SeiZleba moeCvenos carielad da uazrod. 

      Kkulturebi gansxvavdebian imis mixedviTac, Tu rogor afaseben isini 

sagnebis SeZenis process. Mmaterialuri keTildRobisaTvis maRali 

faseulobis miniWeba zog kulturaSi ganisazRvreba, rogorc materializmi. 

SeZena SeiZleba ganvixiloT, rogorc miznis miRwevis saSualeba – esaa 

instrumentaluri materializmi. aseT gansxvavebebs mivyavarT iseT 

problemebTan, rogoricaa: xelfasis tarifis gansazRvra, bonusebi, saCuqrebi, 

produqciis dizaini da sareklamo Temebi. 

       sxvadasxva mniSvneloba, romelsac kulturebi miaweren nivTebs, 

saCuqris Cuqebas gansakuTrebulad arTulebs.  

       magaliTad, samzareulos danebis kompleqtis Cuqeba ruseTSi, taivanSi 

da dasavleT germaniaSi iTvleba Zalze uadgilod. iaponiaSi ki karg tonad 

iTvleba saqmian situaciebSi patara saCuqrebis Cuqeba, racE              

miuRebelia CineTSi. dasavleTis qveynebSi saCuqari SeiZleba Sefasebuli 

iqnes, rogorc qrTami. CineTSi saCuqari piradad unda iqnes gadacemuli. 

arabul qveynebSi ki _ sxvebis TandaswrebiT.  

       zogierT qveyanaSi arsebobs RirebulebiTi kriteriumebi, romlebic 

gansazRvraven im saCuqris beds, romelsac Cuqnian saxelmwifo moxeleebs. 
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ZviradRirebuli saCuqari SeiZleba ar Sexvdes adresats da igi gadavides 

saxelmwifo sakuTrebaSi.  

       iaponiaSi moulodneli saCuqari _ siurprizis gakeTebiT SeiZleba 

rTul mdgomareobaSi CavayenoT iaponeli. saCuqris miRebis Semdeg igi Tavs 

valdebulad miiCnevs dauyovnebliv upasuxos ekvivalenturi Rirebulebis 

saCuqriT. Tu misTvis naCuqari nivTi ar iyideba iaponiaSi, fasi iqneba ucnobi 

da amiT iaponels did Tavsatexs gavuCenT. 

 

6.  simboloebi 

        simboloebi da niSnebi imdenad mniSvnelovania marketingSi da 

menejmentSi, rom arsebobs specialuri sfero – simboloebis menejmenti. 

sxvadasxva kulturebs gaaCniaT sxvadasxva simboloebi komunikaciisTvis.  

Secdomam simboloTa mniSvnelobis gamocnobaSi SeiZleba gamoiwvios 

seriozuli problemebi.  

 vardisfer tanisamosSi gamowyobil bavSvis danaxvisas vfiqrobT, rom 

igi aris gogona, xolo cisferSi ki – biWi. aseTi Sexeduleba 

gavrcelebulia bevr qveyanaSi, magram ara holandiaSi. 

 wylis gasarTobi sagnebis mwarmoebelma firmebma didi danakargi 

ganicades malaiziaSi, radgan maTi ZiriTadi feri iyo mwvane. es feri 

ki malaiziaSi asocirdeba junglebTan da avadmyofobasTan. 

 golfis burTebis wamyvani amerikeli mwarmoebeli imedgacruebuli iyo 

imiT, rom iaponiis bazarze ver aRwevda warmatebas. Mmisi Secdoma 

aRmoCnda is, rom burTebi oTx_oTx calad iyo SefuTuli.  oTxi ki 

iaponiaSi sikvdilis simboloa. 

 ,,Pepsi-Cola”-m dakarga Tavisi dominirebuli mdgomareoba samxreT 

aRmosavleT aziis bazrebze, rodesac savaWro danadgarebis feri 

Secvala intensiuri lurjidan yinulisfer cisferze. Ria cisferi 

aziaSi asocirdeba sikvdilTan da glovasTan. 
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 ,,AT & T” iZulebuli iyo Seecvala Tavisi reklama: `TiTebi maRla”, 

radgan ruseTSi da poloneTSi es Jesti iTvleba damamcireblad da 

aseTi reklamiT am qveynebis bazarze gasvla ar iyo momgebiani da 

gamarTlebuli. 

 

ricxvebis, feris da sxva simboloebis mniSvneloba 

 TeTri _ glovisa da sikvdilis simboloa  Sua aRmosavleTSi, amerikaSi 

ki _ bednierebis da sisufTavis. 

 iisferi – laTinoamerikul qveynebSi asocirdeba sikvdilTan. 

 wiTeli – CadSi, germaniaSi, nigeriaSi  arasasurvelia.   pozitiuria _ 

daniaSi, rumineTSi, argentinaSi. CineTSi patarZlebi icvamen wiTels. 

Ddid britaneTsa da safrangeTSi igi vaJkacurobis simboloa. 

 cisferi – holandiaSi asocirdeba qalurobasTan, aSS-Si ki _ 

vaJkacobasTan.  

 yviTeli _ meqsikaSi sikvdilis simboloa, safrangeTSi ki _ Ralatis. 

 TeTri  liliebi _ inglisSi asocirdeba sikvdilTan. 

 ricxvi 7  _ arasasurvelia ganSi, keniaSi, singapurSi. sasurvelia _ 

evropaSi, aSS-Si, marokoSi, indoeTSi, nikaraguaSi da Sua 

aRmosavleTSi.  

 ricxvi 13 _ negatiuria evropaSi, Sua aRmosavleTSi, laTinur amerikaSi. 

 samkuTxedi _ negatiuria hong_kongSi, koreaSi, taivanSi, pozitiuria –

kolumbiaSi. 

 bu – sibrZnis simbolod iTvleba AaSS-Si, ubedurebis – indoeTSi. 

 iremi _ aSS-Si asocirdeba siswrafesTan da graciasTan, braziliaSi ki 

igi iTvleba homoseqsualizmis simbolod. 

                            

7. Eetiketi 

E      etiketi warmoadgens qcevis misaReb wesebs socialur situaciebSi. 

magaliTad, amerikelebis Cveva _ Tmebi auCeCon bavSvs, miuRebeli iqneba 

aRmosavleTSi, sadac Tavi miiCneva wmindad. 
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   Q   qcevis iseTi gamovlineba, romelic erT kulturaSi miiCneva uxeSobad 

da miuRebelia, sxva kulturaSi SeiZleba savsebiT misaRebi iyos. magaliTad, 

amerikeli mamakacebisTvis Zalze bunebrivi qcevaa fexis fexze ise gadadeba, 

rom fexsacmlis lanCi moCandes. Ees qceva aRmosavleTis qveynebSi Zalian 

damamcirebelia. iq fexsacmlis Zirs arasodes aCenen.  

      Ggansxvavebulia aseve damokidebuleba wvrilmani gasamrjelos (`Cais”) 

datovebis mimarTac. magaliTad, aSS-s preziidentma reiganma CineTSi vizitis 

dros SeiZina ramdenime suveniri. man gamyidvels miawoda 10 iuani (~4,5 $)             

5 iuanis Rirebulebis nivTebisTvis da uTxra, rom xurda TavisTvis 

daetovebina. Ddamcirebuli gamyidveli prezidents gamoudga da xurda 

daubruna _ CineTSi araa miRebuli xurdis datoveba. Amas ise iReben, rogorc 

Seuracxyofas. 

       iaponuri etiketis gansakuTrebuloba imaSi mdgomareobs, rom iaponeli 

mmarTveli molaparakebebis dros arasdros ityvis `aras”.  mis nacvlad igi 

ityvis: `es iqneba Zalian rTuli”, rac sinamdvileSi niSnavs `aras”.  

        iaponeli, romelic pasuxobs Txovnaze sityviT _ “diax”, xSirad 

gulisxmobs: `diax, Tqveni Txovna gasagebia” da ara _ `diax, me Tanaxma var 

Sevasrulo Tqveni Txovna.” iaponur kulturaSi `aras” Tqma fasdeba, rogorc 

araTavazianoba. 

       dasavlur kulturaSi mosaubrisTvis TvalebSi pirdapiri mzera 

ganixileba, rogorc gulwrfelobis, gulRiaobis, pirdapirobis 

gamoxatuleba. aRmosavleTis kulturaSi _ musulmanur qveynebSi TvalebSi 

pirdapiri mzera fasdeba, rogorc agresiuloba, usircxviloba, uxeSoba da 

mouridebloba.  

       cxadia, kulturuli etiketis codna aucilebelia gayidvebis sferos 

personalisTvis. Aaseve aucilebelia etiketis dacva sareklamo 

gancxadebebSi. Yyovel kulturas axasiaTebs Zlieri emociuri grZnoba _ 

`Cveni qcevis stili aris bunebrivi da swori”. 
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       maSasadame, verbaluri enis gansxvavebebTan SedarebiT, araverbaluri 

qcevis formebs Soris gansxvavebani ufro xSirad aRiqmeba arasworad. yvelas 

Tavisi araverbaluri ena hgonia bunebrivi da swori, xolo sxvisi ki _ 

arabunebrivi. marketologebi unda ecadon Tavi aaridon Secdomebs 

araverbaluri informaciis interpretaciis sakiTxebSi. 

 

6.4.  subkultura da eTnikuri modelebi 

 

TiToeuli kultura moicavs ufro patara kulturebs, anu subkulturebs.  

       subkulturas warmoadgens adamianTa jgufi, romlebic iziareben 

saerTo cxovrebiseul gamocdilebasa da situaciebze dafuZnebul garkveul 

faseulobaTa sistemas. subkultura SeiZleba iyos erovnulobis, religiis, 

rasobrivi jgufisa da geografiuli regionis mixedviT Camoyalibebuli. bevri 

subkultura mniSvnelovan sabazro segments warmoadgens. marketologebi 

xSirad qmnian iseT produqts da marketingul programebs, romlebic maT 

moTxovnilebebzea morgebuli. magaliTad, aseT mniSvnelovan oTx 

subkulturas aSS-Si qmnian: 

1. laTinoamerikelebi; 

2. afrikuli warmoSobis amerikelebi;  

3. aziuri warmoSobis amerikelebi; 

4. asakovani momxmareblebi. 

       aSS-Si laTinoamerikelTa bazari _ kubeli, meqsikeli, centraluri 

amerikis, samxreT amerikisa da Ppuerto-rikoel adamianTa erToblioba _ 

moicavs TiTqmis 35 milion momxmarebels. laTinoamerikeli momxmareblebi 

yovelwliurad xarjaven saSualod 500 mlrd. Ddolarze mets. Mmomdevno 15 

wlis ganmavlobaSi mosalodnelia am maCveneblis gaormageba, rac imas 

niSnavs, rom 2025 wlisaTvis es jgufi aSS-Si mTeli mosaxleobis 19%_ze meti 

iqneba.  
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       laTinoamerikeli momxmareblebi orientirebulni arian cnobili 

brendebis maRalxarisxian produqtebze _ arasamarko nivTebi am jgufSi 

kargad ar iyideba. maTTvis sayidlebi ojaxuri saqmea da produqtis SeZenisas 

did mniSvnelobas aniWebebn bavSvebis azrs. albaT mniSvnelovania is faqtic, 

rom laTinoamerikelebi cnobili brendis erTgulebi arian. isini aRmerTeben 

kompaniebs, romlebic maT mimarT gansakuTrebul interess iCenen. 

   M  marketologebis umetesoba qmnis iseT produqtsa da momsaxurebas, 

romlebic laTinoamerikelTa bazarzea gaTvlili. isini reklamebsa da 

mediaSi espanur enas iyeneben. 

       laTinoamerikelebis bazris dasapyrobad Sears Zal-Rones ar iSurebs, 

gansakuTrebiT, rodesac misi maRazia laTinoamerikul ubnebSi mdebareobs. 

Sears laTinoamerikul mosaxleobaSi aRiarebulia, rogorc erT-erTi yvelaze 

warmatebuli kompania. igi asponsorebs laTinoamerikuli kulturis 

festivalebsa da koncertebs. sacalo momxmareblebis espanurenovan veb-

gverdze mocemulia _ sears en espanol –  sarCevi da movlenaTa CamonaTvali, 

romelic swored laTinoamerikel momxmarebelzea gaTvlili, Tumca 

konkurenti kompaniebis  fasdaklebis gamo, bolo wlebSi  Sears-is gayidvebis 

moculoba Semcirda. Mmagram, laTinoamerikeli momxmareblis gulmodgined 

SerCevis gamo, es segmenti mainc Sears-is erTguli rCeba. 

   A   afrikuli warmoSobis amerikelebis ricxvi aSS-s mosaxleeobaSi 35 

milions aRwevs. isini rom gamovyoT calke erovnebad, romlis myidvelobiTi 

unari yovelwliurad 646 miliardi dolaria, afroamerikelebi msoflios 

mowinave 15 eris CamonaTvalSi Sevidodnen. aSS-Si Savkaniani mosaxleobis 

raodenoba simdidrisa da kmayofilebis mixedviT izrdeba. Mmiuxedavad imisa, 

rom afroamerikelebi, sxva segmentebisagan gansxvavebiT, yvelaze did 

mniSvnelobas fass aniWeben, isini aseve Zlier arian motivirebulni xarisxze 

da SerCevaze. BmaTTvis brendebic mniSvnelovania, Aaseve yidvis procesic – 

rogorc Cans, Savkanian momxmareblebs iseT banalur produqtebzec ki, 

rogoric gastronomiuli produqtebia, sxva jgufebTan SedarebiT vaWroba 
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ufro siamovnebT. Savkaniani momxmarebeli aris modis tendenciebSi  yvelaze 

metad gacnobierebuli eTnikuri jgufi. 

       ukanasknel wlebSi bevrma kompaniam SeimuSava specialuri produqtebi, 

momsaxurebis saxeebi, SefuTva da sxva servisebi Savkaniani amerikelebis 

moTxovnaTa dasakmayofileblad. mravalferovani Jurnalebi, satelevizio 

arxebi da mediis sxva saSualebebi axla Savkaniani amerikeli 

momxmareblisTvis muSaobs. Savkaniani momxmareblebi TeTrkanianebze orjer 

mets xarjaven onlain_momsaxurebaze. 

   A  azieli  amerikelebi _  swrafad mzardi da aSS-Si yvelaze SeZlebuli 

demografiuli segmenti, dRes 12 milionze met momxmarebels moicavs. am 

segments warmoudgeneli Semosavali aqvs _ yovelwliurad 296 miliardi 

dolari. Cineli amerikelebi Seadgenen udides jgufs, maT mohyvebian 

filipineli, iaponeli, indoeli da koreeli amerikelebi. 

       2025 wlisTvis aSS-Si azieli amerikelebis ricxvi daaxloebiT 24 

milioni iqneba. isini teqnikis yvelaze didi moyvarulebis segments qmnian. Ees 

momxmareblebi xSirad dadian sayidlebze  da eTnikuri jgufebidan yvelaze 

metad arian brendze orientirebulni, Tumca, naklebad arian maTi erTgulni 

da sxva jgufebTan SedarebiT yvelaze xSirad icvlian maT.  

   A   am segmentis Zalian swrafad mzardi myidvelobiTi unaris gamo bevri 

kompania axal miznad isaxavs aziel amerikelTa bazris dapyrobas. Sacwab´s 

asia pasifik services-is ganyofilebam Cineli amerikelebisTvis gaxsna 14 ofisi 

gaxsna centralur adgilebSi. Ggarda amisa, Seaps-is  mier dasaqmebulia 200_ze 

meti adamiani, romlebic momxmarebelTa momsaxurebis centrebSi Cinur, 

koreul an vietnamur enebze esaubrebian im aziel momxmareblebs, romelnic 

upiratesobas sakuTar, mSobliur enas aniWeben. 

       aSS-is mosaxleobis asakidan gamomdinare, asakovani momxmareblebis 

bazari Zalian momxibvleli xdeba. Aaxla isini ~75 milions Seadgenen, xolo 

momdevno 25 weliwadSi maTi raodenobis gaormagebaa mosalodneli.  65 welze 

meti asakis adamianebis ricxvi ~35 milionia, rac mTeli mosaxleobis  12%_ze 

metia.  
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       asakovani momxmareblebi finansurad metad uzrunvelyofilni arian, 

vidre SedarebiT axalgazrda momxmarebelTa jgufi. imis gamo, rom maT ufro 

meti dro da fuli aqvT, maTTvis idealuria Semdegi tipis produqtebi: 

egzotikuri mogzuroba, restornebi, saxlis maRalteqnologiuri 

sayofacxovrebo nivTebi, Tavisufali droisTvis gankuTvnili produqti da 

servisi, aveji da moda, finansuri da jandacvis momsaxurebebi. 

      asakovani momxmareblebis survili _ gamoiyurebodnen ufro 

axalgazrdulad, maT kosmetikis, Tavis movlisaTvis aucilebeli 

produqtebis, janmrTelobisaTvis saWiro sakvebis, fitness-produqtebisa da 

daberebis procesis SesaCerebeli produqciis momxmareblebad aqcevs.  

       magaliTad, kallog-ma all bran-is burRuleulisaTvis gamouSva 

satelevizio rgoli, romelSic 53-dan 83 wlamde asakis adamianebi wylis 

Txilamurebze srialeben, darbian, hokeis da xelburTs TamaSoben Wild                    

thing-is melodiis TanxlebiT;  

       ,,Pepsi”-is erT-erTi reklamis mTavari gmiria axalgazrda kaci, 

romelic rok_koncertis dros darbazis SuagulSi dgas da aqeT-iqiT iyureba, 

raTa Tavis siaxloves mocekvave mamamisi dainaxos; 

           Aetna-s reklama ki gviCvenebs asakovan adamians _ yofil advokats, 

romelic pensiaze gasvlis Semdeg ocnebas aixdens da arqeologi gaxdeba. 

    

 

6.5.  kros_kulturuli da globaluri marketinguli strategiebi 

 

M   XX saukunis bolos moxda kros_kulturuli marketinguli strategiebis 

standartizaciis xarisxis gazrda. Kkros_kulturulma strategiebma 

gadalaxes kulturuli sazRvrebi. G 
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       globaluri strategia, romelic orientirebulia globaluri bazris 

segmentebze, eyrdnoba ufro metad globaluri bazrebis momxmarebelTa 

msgavsebas, vidre maT gansxvavebebs. standartizebuli strategiebi niSnavs 

xarjebis mniSvnelovan ekonomias. magaliTad, Coca-Cola iyenebs erTsa da imave 

reklamas mTels msoflioSi, mcire lokaluri cvlilebebiT. 

       imisaTvis, rom saerTaSoriso bazarze kompania iyos warmatebuli da 

konkurentunariani, igi unda iyenebdes iseT teqnologiebs, romlebic ar 

eqceva nacionalur CarCoebSi. Aam kompaniaSi momuSave adamianebs unda 

SeeZloT msoflio masStabiT muSaoba.K 

        kompaniis marketingis efeqturobis ganmsazRvrelad sul ufro da 

ufro xSirad iTvleba misi wili globalur da ara nacionalur bazarze. 

        intersabazro segmentacia (Intermarket segmentation) _ aris 

momxmareblisadmi globaluri midgomis magaliTi.  

       intersabazro  segmenti _ es aris im momxmarebelTa jgufi, romelTac 

adgilmdebareobis miuxedavad (qveyana, regioni) axasiaTebT msgavsi 

samomxmareblo qcevebi.  

       intersabazro segmentacia warmoadgens marketinguli standartizaciis 

safuZvels. 27 multinacionaluri kompaniis kvlevebma aCvenes, rom maTi 

marketinguli programebis 63% SeiZleba Sefasdes, rogorc 

maRalstandartizebuli. 

       mTels msoflioSi adamianebi EerTmaneTs gvanan da gansxvavdebian iseTi 

parametrebiT, rogoricaa: ekonomikuri resursebi,  urbanizacia da asaki.  

mTavari problema mdgomareobs imaSi, rom marketinguli strategiebis 

birTvis SemuSaveba unda xdebodes ufro metad msgavsebebze, vidre  

gansxvavebebze. mag, rus, iaponel da germanel axalgazrda qalebs erTnairad 

surT iyvnen lamazebi, amitom maT SeuZliaT iyidon msgavsi kosmetikuri 

saSualebebi. Yyvela kulturisTvis universaluri mimarTva SeiZleba iyos: 

tkivilisgan ganTavisufleba, janmrTeloba,  dedis da bavSvis saxe da a.S. 
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       marketinguli programebis lokalizacia _ es aris adgilobrivi  

gansxvavebebis gaTvaliswineba, marketingul kompleqsSi cvlilebebis Setana  

adgilobrivi specifikis gaTvaliswinebiT. magaliTad, amerikul bazarze 

Sesvlis win iaponur avtomobilebs saWe gadautanes marcxena mxares. 

   M marketingul kompleqsSi minimaluri cvlileba aris reklamis mSobliur 

enaze Targmna. Gglobaluri reklama warmatebulia Semdeg pirobebSi:  

rodesac mimarTva efuZneba erTnair cxovrebis stils, sareklamo mimarTvebi 

fokusirebulia   ZiriTad adamianur moTxovnebsa da emociebze, produqti 

akmayofilebs universalur moTxovnebsa da survilebs. 

   L   lokalizaciis  procesSi did cvlilebebs warmoadgens  specialuri 

sareklamo rgolis Seqmna TiToeuli regionisa da qveynisaTvis.  

       magaliTad, popularuli Tojina barbi iaponiaSi iyideboda ramdenime 

dekadis ganmavlobaSi, magram Tavidan gayidvebis moculoba aSkarad dabali 

iyo mosalodnelze. iaponeli partnioris winadadebiTa da rCeviT  kompania 

,,Mattel”-ma Secvala amerikuli barbi da Seqmna misi iaponuri versia _ Tojina 

gaxda kidev ufro miniaturuli, yavisferi TvalebiT (cisferis nacvlad) da 

SedarebiT muqi TmebiT. Bbarbis transformaciidan pirveli 2 wlis 

ganmavlobaSi gayidvebi gaizarda 0-dan TiTqmis 2 milionamde gaizarda. 

saboloo jamSi iaponelebma Tojinis tansacmlis CaTvliT daxarjes 13 mln. 

dolari iaponur barbize. 

       indoeTSi ki Tojina kargad iyideboda cvlilebebis gareSec. 

Kkvlevebma aCvenes, rom maT sulac ar surdaT,  Tojinas ufro induri 

garegnoba hqonoda. Mmagram barbis amerikeli megobari `keni” ki ar iyideboda 

indoeTSi, radgan iq ar aris miRebuli romantikis da gogonas moxibvlis 

dasavluri stili. 

       standartizebuli  marketinguli strategiebis gamoyeneba bazarze 

damokidebulia imaze, mohyveba Tu ara mas ufro meti investiciebis ukugeba, 

vidre individualizebuli kampaniis dros. 
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      saerTaSoriso marketinguli strategiebis SemuSavebisaTvis mecnierebi 

yuradRebas amaxvileben Semdeg sakiTxebze:  

       1)  geografiuli raioni kulturasTan mimarTebaSi homogenuria Tu 

heterogenuli? xdeba Tu ara sxvadasxva subkulturebis gaTvaliswineba 

geografiul raionebSi? ramdenad viwroa kulturiT gaTvaliswinebuli qcevis 

sazRvrebi an normebi? 

M    marketinguli Zalisxmeva mimarTulia  garkveul geografiul raionebze, 

romlebic warmoadgenen upiratesad politikur da ekonomikur erTeulebs. 

samarTlebrivi moTxovnebi da gavrcelebis arsebuli arxebi xels uwyoben 

aseT midgomas. 

 A    arsebobs mosazreba, rom geografiuli an politikuri sazRvrebi 

emTxveva kulturul sazRvrebs. Mmagram es mosazreba xSirad arasworia. amis 

naTel magaliTs warmoadgens kanada. Bbevri amerikelis azriT,  kanadis 

bazari warmoadgens erTian kulturul erTeuls enobrivi sxvaobis 

miuxedavad, magram bevr sakiTxSi ingliseli kanadelebi gansxvavdebian frangi 

kanadelebisgan. Ees sakiTxebia: satelevizio programebis xasiaTis, swrafad 

mosamzadebeli kerZebis mimarT damokidebuleba, fulis xarjva 

ZviradRirebul produqtebze da a.S.. 

 

       2) ra moTxovnebis dakmayofileba SeuZlia konkretul produqts 

mocemul kulturaSi? ra produqtebi akmayofileben am moTxovnebs? 

magaliTad, aSS-Si velosipedi da moticikli akmayofileben dasvenebis 

moTxovnilebas, xolo sxva qveynebSi _ satransporto moTxovnas. asevea 

sakeravi manqanebic _ ganviTarebul qveynebSi bevri adamiani Tavisi 

siamovnebisTvis keravs, zog ganviTarebad qveyanaSi ki kerva meojaxeobis 

aucilebeli aspeqtia. 

 

       3) ramdenad bevr adamians SeuZlia maTTvis saWiro produqtebis yidva? 

magaliTad, 90-ani wlebis dasawyisSi ,,Procter & Gamble”-ma aRmoaCina, rom 

rusebis mxolod 10%_s  SeeZlo misi produqtebis SeZena. aseT SemTxvevaSi 

gasaTvaliswinebelia produqtis ufro iafi versiebis Seqmna. 
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       4) ra Rirebulebebi axdenen gavlenas yidvis gadawyvetilebaze? vin 

iRebs ojaxSi gadawyvetilebas _ coli Tu qmari, ufrosi Tu bavSvi? 

gamokvleuli unda iqnes faseulobaTa sistema da misi gavlena produqtis 

SeZenaze, moxmarebaze, gamoyenebasa da mocilebaze. 

 

       5) rogoria ganawilebis struqtura, politikuri da samarTlebrivi 

struqturebi, romelTac Sexeba aqvT mocemul produqts? sad gegmaven 

momxmareblebi am produqtis yidvas? ra samarTlebriv moTxovnebs unda 

Seesabamebodes produqti? 

       produqtis warmatebas ganapirobebs aseve politikuri klimatic. 

magaliTad, meqsikis mTavroba daexmara Coca-Cola-s msubuqi iaffasiani 

sasmelis SemuSavebaSi, romelic gankuTvnili iqneboda naklebSemosavliani 

meqsikuri ojaxebisa da maTi bavSvebisTvis kvebis racionis gasaumjobeseblad. 

 

       6)  ra saxiT SegviZlia ganvacxadoT produqtis Sesaxeb? romeli ena 

unda gamoviyenoT? Aaraverbaluri komunikaciebis romeli formebi  moaxdenen 

Cvens myidvelebze, SefuTvaze da reklamaze gavlenas?  mimarTvis rogori tipi 

iqneba Cveni kulturuli faseulobebis Sesatyvisi?  

      am sakiTxebis gadaWra moiTxovs: 

1. masobrivi informaciebis xelmisawvdomi saSualebebis da TiToeuli tipis 

zemoqmedebas daqvemdebarebuli auditoriebis analizs; 

2. im problemebis gaazrebas, romelTa dakmayofilebac xdeba produqtebis 

SeZeniT; 

3. produqtTan da mis gamoyenebasTan asocirebuli faseulobebis Seswavlas; 

4. kulturis verbaluri da araverbaluri komunikaciuri sistemis codnas. 

F   produqtis win wawevis kompleqsis yvela aspeqti (maT Soris SefuTva, 

dizaini, personaluri gayidvebis teqnika da reklama) unda efuZnebodes am  

oTx faqtors. 

       7)  rogoria konkretul qveyanaSi  konkretuli produqtis marketingis 

eTikuri faqtorebi?  SeiZleba Tu ara mocemuli produqtis gamoyenebam ziani 
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miayenos momxmarebelTa keTildReobas? Pproduqtis gamoyeneba an masze uaris 

Tqma gamoiwvevs Tu ara negatiur gverdiT efeqtebs bunebaSi an ekonomikaSi 

zogadad? 

Y      yvela marketinguli programa Sefasebuli unda iqnes eTikur da 

finansur ganzomilebaSi. ucxour bazrebze warmatebas ganapirobebs 

ekologiuri (garemomcveli bunebis mdgomareoba), socialuri (umuSevroba, 

arabalansirebuli moxmareba) da sxa ganzomilebebi. komunikaciebis zrdasa 

da ganviTarebasTan erTad metad aqtualuri gaxda socialur_eTikuri 

marketingis koncefcia saerTaSoriso marketingSi. 

  A   amrigad, rodesac kompania gegmavs saqmianobis gafarToebas globalur 

bazrebze, man zedmiwevniT kargad unda Seiswavlos is kulturuli garemo, 

Sexedulebebi, tradiciebi da unar-Cvevebi, sadac unda moxdes produqtis 

adaptacia da realizacia, winaaRmdeg SemTxvevaSi kazusebi gardauvalia.  
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Tavi 7.   momxmarebelTa  socialuri stratifikacia    

7.1.  socialuri klasebis koncefcia 

 

    termini `klasi” asocirdeba uTanasworobasTan. marTlac, dReisaTvis 

praqtikulad yvela qveynis sazogadoeba aris stratificirebuli, anu maT 

gaaCniaT uTanasworobis formaluri sistemebi. socialuri uTanasworobis 

aseT sistemebs warmoadgenen: socialuri klasebi, kastebi da fenebi 

(wodebrivi sistema). 

socialuri klasebi ganisazRvreba, rogorc SedarebiT mdgradi da 

erTgvarovani sazogadoebrivi warmonaqmni, romelTac miekuTvnebian 

calkeuli adamianebi da ojaxebi. maT gaaCniaT msgavsi faseulobebi, 

cxovrebis stili, interesebi da qceva. socialuri klasebis samomxmareblo 

qcevas mniSvnelovnad ganapirobebs bazarze maTi ekonomikuri mdgomareoba. 

  kasturi  sistema gacilebiT ufro mkacri da Caketilia. kastebs Soris 

urTierToba kontrolirdeba sazogadoebis mxridan, xolo jgufebs Soris 

mobiloba SezRudulia. kasta dafuZnebulia memkvidreobiT statusze da 

xSirad religiaze, rogorc, magaliTad, indoeTSi. 

       wodebrivi  sitema (fenebi) emyareba Zalauflebas da aliansebs.                    

wina saukuneebSi am rols asrulebda, magaliTad, lordebis Zalaufleba. 

dReisaTvis ki am sistemis Tanamedrove gamoxatulebas warmoadgenen 

profesiuli kavSirebi, politikuri partiebi, saxelmwifo dawesebulebebi da 

am struqturebSi dasaqmebuli adamianebi, romelTac gaaCniaT maRali statusi 

da prestiJi sazogadoebaSi. 

   stratifikacia da marketingi, rogorc wesi, yovelTvis ar 

asocirdebian erTmaneTTan, radgan produqtis bazarze win waweva yovelTvis 

ar moiTxovs momxmareblis romelime socialur klasTan mkacr 

identifikacias. magaliTad, kompania ,,Procter & Gamble”-s sarecxi saSualebebis 

reklama ar operirebs romelime gansazRvruli klasis momxmarebelze. 

socialuri stratifikacia gamoiyeneba rogorc bazris segmentaciisTvis, 
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aseve produqtis pozicionirebisTvis. iseT bazarze, romelsac axasiaTebs 

konkurenciis maRali done, mravali produqtis pozicionireba xdeba 

momxmareblis realur an sasurvel socialur statusze miniSnebiT. 

magaliTad, ,,Mercedes”-is markis avtomanqanebis reklama mimarTulia rogorc 

maRali socialuri statusis mqone, ise aseTi statusis mopovebis msurvel 

momxmarebelze. maRali socialuri klasis momxmareblisTvis manqana 

asocirdeba maT statusTan, imijTan da prestiJTan, xolo maTTvis, vinc 

miiswrafvis Tavisi statusis amaRlebisken, manqanis ZviradRirebuli marka 

warmoadgens prestiJuli cxovrebis stilis sasurveli aspeqtebis mopovebis 

saSualebas. 

ganaTleba, saqmianoba, sakuTreba, Semosavlis wyaro _ yvela es 

faqtori gavlenas axdens socialur mdgomareobaze. socialuri mdgomareoba 

icvleba dabali klasidan maRal klasamde. dabal socialur klass 

axasiaTebs sazogadoebisaTvis sasurveli socialur_ekonomikuri 

maxasiaTeblebis dabali done. maRali klasi ki aris socialuri klasi, 

romelsac gaaCnia sazogadoebisTvis sasurveli da mniSvnelovani mravali 

socialur_ekonomikuri maxasiaTebeli. 

 

 

 

 

 

 

 

 

 

nax. 7.1.    socialuri aspeqtebis da qcevis urTierTkavSiri 

 

   sxvadasxva socialuri statusis individTa qceva gansxvavebulia.               

maT aqvT sxvadasxva cxovrebis stili, romlebic ganapirobeben  sasicocxlo 

resursebis (dro, finansebi, inteleqtualuri da sxv.) gamoyenebis 

gansxvavebul xasiaTs. rac ufro izrdeba momxmareblis cxovrebis stilis 

socialur-

ekonomikuri 

faqtorebi 

saqmianoba 

ganaTleba 

sakuTreba 

Semosavali 

 

socialuri 

mdgomareoba 

 

maRali klasi 

saSualo klasi 

muSaTa klasi 

dabali klasi 

unikaluri qceva 

 

upiratesobebi 

SeZena 

moxmareba 

komunikacia 
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mniSvneloba bazris segmentaciisTvis, miT ufro xSirad gamoiyeneba 

socialur-klasobrivi sistema, romelic ganisazRvreba, rogorc 

sazogadoebis sxvadasxva jgufebad dayofis ierarqia damokidebulebebis, 

faseulobebisa da cxovrebis stilis kriteriumebis safuZvelze. 

   socialur-klasobrivi sistemis mniSvneloba marketologebisaTvis 

gamomdinareobs iqidan, rom igi iZleva yvela socialur klass mikuTvnebuli 

adamianis qcevis nimuSebis/variantebis unikaluri nakrebis deklarirebas. 

marketologebisTvis mniSvnelovania imis garkveva, Tu rodis aris socialuri 

klasi momxmarebelTa qcevis mniSvnelovani faqtori da rodis – ara.  

   qcevis nimuSebis nawili klasisTvis unikaluria, nawili ki 

damaxasiaTebelia ramdenime klasisTvis, anu saerToa (ix. nax. 7.2).  

   erTi da imave socialuri klasis warmomadgenlebs gaaCniaT 

gansazRvruli saerTo Sexedulebebi sxvadasxva saxis produqtze/savaWro 

markaze. am garemoebebis gamoyenebis safuZvelze mwarmoebelTa nawili Tavisi 

yuradRebis fokusirebas axdens romelime erTi klasis moTxovnilebis 

dakmayofilebaze. 

 

 

                     

 

 

 

 

 

                                                       

 

 

 

 

 

 

nax. 7.2.    qcevis unikaluri da saerTo nimuSebi                     

qcevis nimuSebi, 
romlebic 
saerToa 
sxvadasxva 
socialuri 
klasebisTvis 

qcevis nimuSebi, 
romlebsac ara 
aqvs mniSvneloba 

qcevis nimuSebi, romlebic 
asocirdebian garkveul 
socialur klasTan 
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   amgvarad, socialuri klasis koncefciis gamoyeneba marketinguli 

strategiebis formulirebaSi aris specifikuri procesi da is damokidebulia 

konkretul situaciebze. 

 

 

7.2.   socialuri  klasebis  determinantebi 

 

   socialuri klasebis ganmsazRvreli determinantebis identifikaciis 

analizi mimdinareobs socialuri stratifikaciis kvlevebSi, romlebsac 

safuZveli Caeyara jer kidev 1920-iani wlebidan. 

  samomxmareblo qcevis analizisaTvis yvelaze saintereso 

gadawyvetilebebs warmoadgens amerikeli mkvlevarebis – gilbertis (Gilbert) 

da kelis (Kahl)  mier gansazRvruli socialuri klasebis 9 determinanti. 

 

 

                                                             cxrili 7.1. 

socialuri klasebis  determinantebi 

 

ekonomikuri cvladebi urTierTobis cvladebi politikuri cvladebi 

saqmianoba personaluri prestiJi Zalaufleba 

Semosavali asociacia klasuri cnobiereba 

sakuTreba socializacia mobiloba 

 

   saqmianoba  (occupation) – es aris socialuri klasis erT-erTi 

saukeTeso indikatori. igi seriozul gavlenas axdens momxmarebelTa 

cxovrebis stilze da warmoadgens prestiJulobis, pativiscemis da aRiarebis 

arsebiT baziss. moxmareba uSualod aris dakavSirebuli saqmianobasTan. 

magaliTad, muSaTa klasi, anu ̀ cisfersayeloianebi” TavianTi Semosavlis did 

nawils xarjaven kvebis produqtebze, maSin rodesac menejerebi da 
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kvalificiuri specialistebi – saxlis gareT kvebaze, tansacmelze da 

finansur momsaxurebaze. 

 

   sakuTreba (possessions) – aris klasobrivi kuTvnilebis simbolo. 

xiluli moxmareba (conspicuous consumption) amcnobs garSemomyof adamianebs 

mesakuTris statuss. es exeba iseT sagnebs, rogoricaa: tansacmeli, 

sacxovrebeli saxli, avtomobili da a.S. 

   stabilur qveynebSi sakuTreba dakavSirebulia simdidresTan, 

romelic akumulirebulia warsuli Semosavlebidan. maRali geografiuli 

mobilobis qveynebSi sacxovrebeli adgilis, universitetebis, kluburi 

wevrobis da dasasvenebeli adgilis SerCeva – es aris gadawyvetileba, 

romelic asaxavs adamianebis socialur_klasobriv kuTvnilebas. 

   sxvadasxva kompaniebi xSirad axdenen produqtebis da brendebis, 

rogorc statusis simbolos matarebelTa pozicionirebas. aseTi produqtebis 

SeZena im adamianebis mier, romlebic miiswrafvian ama Tu im klasTan 

asocirebisken, ganpirobebulia aseTi asociaciis an identifikaciis 

surviliT. 

   personaluri prestiJi (personal performance) – misi   Sefaseba xdeba 

dasaqmebis sakuTar wreSi individis mier mopovebuli warmatebiT. magaliTad, 

programistebis, menejerebis, iuristebis da sxva profesiis adamianebTa 

jgufebSi yovelTvis arian gamorCeuli individebi, romlebic aRiarebulni 

arian saukeTeso profesionalebad, sazogadoebaSi pativsacem da 

maRalanazRaurebad personebad. 

   adamianebi ufro komfortulad grZnoben Tavs iseT garemocvaSi, 

romlebic iziareben maT cxovrebiseul garemoebebs da qcevas, amitom jgufis 

wevroba da individis urTierTqmedeba asaxaven maT socialur_klasobriv 

kuTvnilebas. 

   statusis mniSvnelovan komponentebs warmoadgenen – personaluri 

prestiJis, asociaciis da socializaciis interaqtiuli maxasiaTeblebi. 
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   prestiJi aris interaqtiuli, anu is vlindeba adamianebTan 

urTierTobebSi da arsebobs mxolod maSin, rodesac sazogadoebis didi 

nawili konkretul individs eqceva xazgasmuli pativiscemiT da mowiwebiT. 

 

   asociacia – es aris maxasiaTebeli, romelic gansazRvravs individis 

yoveldRiur urTierTobas im adamianebTan, romelTac moswonT igive nivTebis 

SeZena, imave saqmis keTeba da visTanac individi Tavs grZnobs komfortulad. 

 

   socializacia – es aris procesi, romlis drosac individi swavlobs 

sazogadoebaSi harmoniuli TanacxovrebisTvis aucilebel unar_Cvevebs, 

urTierTobebs da tradiciebs. 

   faseulobiT orientacias (value orientation) gansazRvravs klasi, 

romelsac ekuTvnis individi. faseulobis, rogorc klasobrivi kuTvnilebis 

identifikatoris roli sul ufro izrdeba. 

   momxmarebelTa qcevis analtikosebma pasuxi unda gascen kiTxvas: 

`romeli faseulobebi axasiaTebs konkretul sabazro segments?” sabazro 

segmentebis faseulobebi SeiZleba asaxavdnen maT Sexedulebebs 

politikasTan, religiasTan, muSaobis motivaciasTan da ekonomikur 

sistemasTan dakavSirebiT. SedarebiT specifikuri faseulobaTa orientacia 

exeba bavSvebis aRzrdis, ojaxis struqturis, seqsualuri qcevisa da a.S. 

sakiTxebs. 

 

   Zalaufleba (power) da mobiloba (mobility) – orive determinanti 

warmoadgens politikuri jgufis cvladebs. 

   Zalaufleba – es aris individis an jgufis potenciali, moaxvios 

sakuTari neba sxva adamianebs. 

   mobiloba – es aris ormagi koncefcia, romelic exeba 

stratifikaciuli sitemis stabilurobas an arastabilurobas. rodesac 

adgili aqvs socialur kibeze zemoT mimarTul mobilobas, momxmareblebs 

SesaZloa dasWirdeT samomxmareblo qcevis axali nimuSebis aTviseba im 

produqtebsa da markebTan mimarTebaSi, romlebic Seesatyvisebian maT 

statuss. 
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   klasobrivi cnobiereba (class consciousness) – warmoadgens socialuri 

klasis mniSvnelovan politikur cvlads. is asaxavs gansazRvruli klasis 

adamianTa gaTviTcnobierebis xarisxs politikasa da ekonomikaSi. rac ufro 

meti adamiani acnobierebs sakuTar Tavs, rogorc klass, miT ufro metad 

miiswrafvian isini sxvadasxva organizaciebisaken (partiebi, klubebi, 

profesiuli asociaciebi) Tavisi jgufuri interesebis dasacavad. 

   klasobrivi cnobiereba gamoiyeneba produqtis win wawevaSi.                 

maRali klasisaTvis gankuTvnili reklama xSirad aris datvirTuli misTvis 

damaxasiaTebeli simboloebiT. saSualo da dabali socialuri klasebis 

warmomadgenlebisaTvis mimarTuli reklama, sadac gamoyenebulia pirdapiri 

klasobrivi mimarTvebi, SesaZloa negatiurad iqnes aRqmuli maT mier. 

socialur-klasobrivi identifikaciis parametrebis gamoyenebisas saWiroa 

gvaxsovdes, rom socialur-klasobrivi sistema Camoyalibebulia, Tu: 

 

1. klasebs aqvT sazRvrebi, anu isini mkveTrad gansxvavdebian 

erTmaneTisagan. yoveli klasisTvis unda arsebobdes garkveuli wesebi, 

romelTa meSeobiTac SesaZlebeli iqneba calkeuli individis klasSi 

CarTvis an misi klasidan garicxvis sakiTxis gadawyveta; 

 

2. igi aris Sinaganad mowesrigebuli, anu yovel klass aqvs prestiJisa da 

statusis Tavisi Sinagani sazomebi – umaRlesidan udablesamde; 

 

3. igi aris urTierTgamomricxveli, e.i. individs SeuZlia miekuTvnebodes 

mxolod romelime erT klass, Tumca SesaZlebelia drois intervalSi 

individis gadaadgileba erTi klasidan meoreSi; 

 

4. igi aris amomwuravi, anu socialuri sistemis TiToeuli wevri unda 

Seesabamebodes TiToeul klass. ar unda darCnen araidentificirebuli 

individebi; 
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5. igi aris mniSvnelovani, anu unda arsebobdes klasebs Soris arsebiTi 

qceviTi gansxvavebani. 

 

   xazs vusvamT ra am 5 kriteriumis mniSvnelobas dasabuTebuli 

klasifikaciisTvis, unda aRvniSnoT, rom umetes ganviTarebul qveynebSi ar 

arsebobs socialuri klasebis mkacrad gansazRvruli sistemebi.  

   pirveli kriteriumi – sazRvrebi – SeiZleba ganmartebuli iyos 

sxvadasxvagvarad (magaliTad, gansxvavebuli Semosavlebis safuZvelze). 

swored amitom klasikuri midgomebi gamoyofen agreTve klasebis 

gansxvavebul raodenobas. garda amisa, socialuri klasebis sxvadasxva 

kriteriumebis gamoyenebiT individebi miekuTvnebian sxvadasxva kategoriebs. 

mag, adamiani ganaTlebis kriteriumis mixedviT SeiZleba miekuTvnebodes 

saSualo klass, magram Semosavlebis kriteriumis mixedviT – dabal klass. 

aseTi situaciebi arTulebs urTierTgamomricxavi socialuri klasebis 

sistemis agebas. 

 

 

7.3. socialuri klasis kvlevis meTodebi da statusis 

kristalizacia 

 

momxmarebelTa qcevis specialistebma daamuSaves mravali meTodi, 

romelic iZleva socialuri klasebis Seswavlisa da aRweris saSualebas. es 

meTodebi gamoiyeneba imisTvis, rom erTmaneTs Seufarddes momxmarebelTa 

qcevis damokidebuli parametrebi (produqtis moxmareba, markisadmi 

loialuroba, maRaziis imiji da a.S.) da socialuri klasis damoukidebeli 

parametrebi. 

   socialuri klasis kvlevis meTodebia: 

 

 obieqturi 

 subieqturi 

 interpretaciuli  
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       obieqturi meTodebi damyarebulia socialuri klasis parametrebis 

obieqtur raodenobriv gazomvaze. es parametrebia: saqmianoba, ganaTleba da 

Semosavali.  

 

       subieqturi meTodebi damyarebulia respondentebis mier sxva 

adamianebisa da sakuTari Tavis subieqtur aRqmaze. analitikosisTvis 

subieqturi meTodis Rirebuleba SezRudulia ori mizezis gamo:  

1. respondentebs axasiaTebT Tviseba – daafiqsiron Tavisi klasuri 

kuTvnilebis ufro maRali poziciebi;  

2. respodentebi Tavs arideben maRali da dabali fenebis kriteriumebis 

ganxilvas da amitom saSualo klasis moculoba gamodis 

gadaWarbebuli.  

 

       interpretaciuli meTodi eyrdnoba analitikosis mier sazogadoebis 

kiTxvas, rogorc wignidan, risTvisac is iyenebs presaSi gamoqveynebul 

statiebs, satelevizio gadacemebs, novelebs, avtobiografiebs, reklamas da 

sxva wyaroebs – maT Soris masmediis monitoringsac. 

   marketinguli miznebisTvis socialuri klasis yvelaze xSirad 

gamoyenebadi parametrebia: saqmianoba, ganaTleba, Semosavali, sacxovrebeli 

adgili, sakuTreba da organizaciuli kuTvnileba. es parametrebi 

mniSvnelovania im sazogadoebaSi, romelic orientirebulia miRwevebze da 

romelsac axasiaTebs politikuri da ekonomikuri demokratia, magaliTad, 

aSS. im qveynebSi da regionebSi ki, sadac jer kidev mniSvnelovania 

memkvidreobiTi statusi, Zlieria warmomavlobis parametri. 

   erovneba (rasa), asaki da sqesi adamians miniWebuli aqvs mSoblebis         

mier da sazogadoebaSi, romelic orientirebulia miRwevebze, isini 

naklebadmniSvnelovanni arian socialuri statusis Sefasebisas.  

 

 socialuri  statusis  kristalizacia 

  statusis baza sxvadasxva qveyanaSi SesaZloa iyos sxvadasxva, rac 

gansazRvravs jgufebis statusSi gansxvavebas. aSS-Si, magaliTad, eqimebs, 
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mecnierebs, saxelmwifo Tanamdebobis  pirebs, universitetebis profesorebs 

da iuristebs ukaviaT umaRlesi statusis poziciebi. es poziciebi 

ganisazRvreba amerikuli sazogadoebis faseulobebiT, anu maT gansazRvravs 

janmrTelobis, ganaTlebis, kanonis maRali sazogadoebrivi faseuloba. 

evropaSi ki universitetis profesorebi da iuristebi Tavisi statusiT dganan 

ufro dabla, vidre msaxiobebi da mwerlebi. 

  klasobrivi statusis absoluturi xasiaTidan gamomdinare unda 

aRiniSnos, rom sazogadoebaSi arsebobs ara imdenad socialuri klasebis 

nakrebi, ramdenadac statusuri speqtrebis seria:  

 saqmianoba 

 ganaTleba 

 Semosavali 

  sazogadoebaSi, romelic orientirebulia miRwevebze (magaliTad, aSS), 

es faqtorebi Seadgenen mniSvnelovan statusur sazomebs. memkvidreobiTi 

faqtorebi ufro metad mniSvnelovania iseT sazogadoebebSi, romlebic 

orientirebulni arian tradiciebze (magaliTad, inglisi da iaponia). 

  statusis sxvadasxva sazomebi erTmaneTTan damokidebulebi arian 

rogorc funqcionalurad, ise statistikurad.  

  funqcionalur WrilSi mSoblebis statusi gavlenas axdens individis 

mier miRebul ganaTlebaze. ganaTleba gavlenas axdens saqmianobaze, romelic 

gansazRvravs Semosavals, xolo es yvelaferi ki ayalibebs cxovrebis stilis 

CarCoebs.  

  niSnavs Tu ara es, rom individs, romelsac aqvs maRali statusi erTi 

maCvenebliT, aseTive maRali statusi eqneba sxva maCvenebliTac?  

 es aris statusis kristalizaciis sakiTxi. 

  statusis  kristalizacia ganisazRvreba statusis yvela maCveneblis 

Sefasebis Sedegebis msgavsebiT.  

  magaliTad, nax. 7.3._ze  A adamians aqvs sakmaod dabali Sefaseba 

statusis maCvenebelTa umravlesobis mixedviT, magram – kristalizaciis 

maRali maCvenebeli statusis maxasiaTebelTa msgavsebidan gamomdinare.  
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  B adamians aqvs kristalizaciis dabali maCvenebeli imitom, rom misi 

statusis maCveneblebi sakmaod gansxvavebulni arian.  

  C adamians axasiaTebs Sefasebis maRali maCveneblebi yvela parametris 

mixedviT da, Sesabamisad, statusis kristalizaciis maCvenebelic maRali aqvs. 

 

                            A                                 B                                                            C 

saqmianoba  

ganaTleba 

Semosavali 

sakuTreba 

                       dabali                      maRali 

              

pozicia  statusis maCveneblebis mixedviT 

 

nax. 7.3.    statusis Sefasebis mniSvnelobebi 

 

  kristalizaciis maCvenebeli arc ise maRalia aSS-Si, e.i. statusis 

maRali Sefaseba erTi romelime maCvenebliT ar emTxveva sxva maCveneblebis 

Sefasebas.  

  bevr `lurj sayeloians”  (muSebi, magaliTad _ eleqtrikosebi) 

SeiZleba hqondes gacilebiT didi Semosavali, vidre mraval profesionals, 

anu umaRlesi profesiuli ganaTlebis mqone specialists. 

 

 

7.4.  socialuri stratifikacia da marketinguli strategiebi 

 

   momxmareblis socialuri statusis Sefasebisas unda gvaxsovdes,            

rom igi arastatikuria. sazogadoebis socialuri struqtura icvleba 

socialuri garemos cvlilebasTan erTad. es niSnavs, rom wlis   

ganmavlobaSi dRevandeli dabalSemosavliani momxmarebeli SeiZleba 

gadavides ufro maRalSemosavlian momxmarebelTa segmentSi. aseve, axlad 

Camoyalibebuli firma 2-3 wlis Semdeg SeiZleba gaxdes lideri  bazris 
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konkretul segmentSi da piriqiT, dRevandeli industriuli monstri xval 

SesaZloa gadaiqces bankrotad. amitom momavalSi Tavisi klientebis 

SesanarCuneblad marketologma unda gaiTvaliswinos maTi ara mxolod 

dRevandeli, aramed potenciuri statusic. 

   maRali socialuri mobilobis mqone sazogadoebebSi socialuri 

statusi SesaZloa mkveTrad Seicvalos erTi Taobis farglebSi. aTwleulis 

ganmavlobaSi dabali socialuri klasis warmomadgenlebis naxevari gadadis 

ufro maRal fenaSi im dros, roca maTi meore  naxevari agrZelebs 

funqcionirebas imave socialur klasSi. 

   globalizaciis, informaciisa da konkurenciis epoqaSi aseTi 

mobilobis aucilebel winapirobas warmoadgens ganaTleba individis 

pirovnul maxasiTeblebTan SerwymiT. 

   samomxmareblo qceva mxolod nawilobriv ganisazRvreba socialuri 

startifikaciis sistemiT. miuxedavad amisa, igi xSirad gamoiyeneba 

marketinguli strategiebs SemuSavebisas. 

   pirveli nabiji – es aris samomxmareblo procesis im aspeqtebis 

gamovlena, romlebic ganicdian socaluri statusis zemoqmedebas mocemuli 

produqtisTvis. am mizniT xdeba kvlevebis Catareba socialuri klasis 

parametrebis gamoyenebiT, romlebic asocirdebian produqtis/markis 

moxmarebasTan, yidvis motivaciasTan, maRaziis SerCevasTan, masobrivi 

informaciis saSualebebis gamoyenebasTan da a.S. 

   dabali Semosavali, cxadia zRudavs ZviradRirebuli produqtebis 

SeZenas. ganaTleba xSirad axdens gavlenas informaciuli xasiaTis 

produqtebis (wignebi, gazeTebi, Jurnalebi, telegadacemebi) moxmarebaze. 

saqmianoba mWidrod aris dakavSirebuli Tavisufali drois gatarebis 

xasiaTsa da saxesTan. 

   sxvadasxva socialuri fenebis warmomadgenlebisaTvis produqts an 

markas SeiZleba hqondeT gansxvavebuli mniSvneloba. jinsebi SeiZleba iyos 

funqcionaluri nivTi muSaTa klasisaTvis, misi stilizebuli varianti ki – 

TviTgamoxatvis saSualeba maRali socialuri fenis warmomadgenlebisaTvis. 

analogiurad, sxvadasxva socialuri fenebis warmomadgenlebs SeiZleba 
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gaaCndeT erTi da imave produqtis SeZenis sxvadasxva motivacia. magaliTad, 

profesionali kompiuters yidulobs samuSaod,  muSa ki - dasvenebisaTvis. 

   socialur klasebs axasiaTebT myidvelobiTi qcevis Taviseburebebi: 

moTxovnilebebis gacnobierebaSi, Sefasebis kriteriumebis SerCevaSi, 

informaciis damuSavebaSi da TviT yidvis procesSi.                                            

 

    moTxovnilebebis Secnoba da Sefasebis kriteriumebi _ tansacmlis 

tipi, xarisxi da stili, romelsac atarebs adamiani, mWidro kavSirSia mis 

socialur klasTan. igi iZleva mkacr vizualur mtkicebulebas misi 

mflobelis klasobrivi kulturis Sesaxeb. adamianebi araiSviaTad 

acnobiereben tansacmlis yidvis moTxovnilebas, rogorc misi realuri an 

sasurveli socialur_klasobrivi kuTvnilebis gamoxatvis saSualebas. 

tansacmlis am kriteriumebTan Sesatyvisoba warmoadgens yidvis variantebis 

Sefasebis erT_erT ZiriTad barometrs. 

   maRali socialuri fena sakuTar Tavs grZnobs ufro komfortulad 

stilizebuli, maRalxarisxiani, originaluri da unikaluri sagnebis 

garemocvaSi. saSualo fena mgrZnobiarea sayofacxovrebo sagnebis dizainis  

da stilis mimarT, dabali fenebi ki orientirebulni arian maT 

funqcionirebasa da fasze. 

   momxmareblebi irCeven dasvenebis iseT tips, romelsac gaatareben 

erTi socialuri klasis garemocvaSi, Tumca dasvenebis saxis SerCevas 

sxvadasxvagvarad axdenen gansxvavebuli socialuri klasebis 

warmomadgenlebi. magaliTad, CogburTi da briji aris sportis saxeoba 

saSualo da maRali fenebis warmomadgenlebisaTvis, krivi – metwilad dabali 

fenebisaTvis. klasikur musikas upiratesobas aniWebs maRali klasi,  

pop_musikas – dabali fenebi. 

 

   sainformacio procesebi _ sainformaco Ziebis masStabi da tipi 

gansxvavebulia sxvadasxva socialuri klasebisaTvis. dabal socialur 

klasebs gaaCniaT SezRuduli sainformacio wyaroebi da amitom grZnoben 

garkveul ukmarisobas dezinformaciis gafiltvraSi. am naklis 

kompensaciisTvis isini xSirad mimarTaven axloblebs da megobrebs 
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rCevisTvis. saSualo klasi metad endoba masmedias da amavdroulad axdens 

informaciis gare Ziebas, iTvaliswinebs mecnierebis da specialistebis azrs. 

   socialur klass unda esmodes reklamis ena da simbolika. dabali 

socialuri klasis momxmareblebi ukeTesad aRiqvamen Zlieri vizualuri 

xasiaTis reklamebs, romlebic asocirdebian yoveldRiuri problemebis 

gadawyvetasTan, xolo maRali klasis warmomadgenlebi ki metad 

mgrZnobiareni arian daxvewili simbolizmis, individualuri TviTgamoxatvis 

aspeqtebis gamoyenebis mimarT. 

   socialuri klasis xSirad gamoyenebadi simboloa – Zalaufleba da 

siZliere. ekonimikuri siZliere, maRali xelmZRvaneli posti samsaxurSi – es 

aris motivebi, romlebic gamoiyeneba maRali socialuri klasisadmi 

mimarTul sareklamo gancxadebebSi. 

   Jurnal_gazeTebi ufro metad arian orientirebulni maRal klasebze, 

vidre dabal fenebze. presas gaaCnia socialur_klasobrivi segmentisTvis 

produqtebis pozicionirebis kargi potenciali. 

   sareklamo mimarTvebSi aqtualuria sxvadasxva klasebisaTvis 

damaxasiaTebeli socialuri enis, misi metyvelebis nimuSebis gamoyeneba. 

 

   yidvis procesi _ socialuri statusi gavlenas axdens imaze, Tu sad 

da rogor iqneba produqti SeZenili. dabali statusis mqone adamianebi 

upiratesobas aniWeben lokalur savaWro wertilebs, sadac maT eZlevaT 

gamyidvelTan pirispir kontaqtis saSualeba. maRali socialuri klasi metad 

aris darwmunebuli sakuTar myidvelobiT unarSi – analizis, gonivruli 

arCevanis gakeTebis, dasabuTebuli fasis gadaxdis sisworeSi, amitom is mzad 

aris eqsperimentebisaTvis, eZebs yidvis axal SesaZleblobebs. 

   maRali statusis mqone adamianebi iTxoven savaWro wertilebSi sasiamovno 

da komfortul garemos, gamorCeul momsaxurebas, risTvisac isini mzad arian 

gadaixadon Sesabamisi Tanxa. ganicdian ra drois deficits, `ormagi 

Semosavlis” (rodesac orive meuRle muSaobs) mqone ojaxebi upiratesobas 

aniWeben is katalogebiT, internetiT da sxvadasxva inovaciuri meTodebiT 

SeZenas, amavdroulad drois wnexi maT ubiZgebs prestiJul, cnobad brendebze 

arCevanis gakeTebas, raTa minimumamde iqnas dayvanili yidvis riskebi. 
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   efeqturi da swori pozicionireba moiTxovs miznobrivi bazris 

maxasiaTeblebis, aseve socialuri klasebisTvis sasurveli produqtis 

atributebis karg codnas.  

yuradsaRebia is faqti, rom umaRles socialur klasSi moxvedris 

msurvelTa ricxvi gacilebiT metia imaTze, vinc realurad miekuTvneba am 

klass. es adamianebi araiSviaTad cdiloben iseTi nivTebis SeZenas da 

moxmarebas, romlebic asocirdebian maRal socialur klasTan da amiT 

cdiloben sakuTari Tavis TviTSefasebis gazrdas. 

   sabazro kvlevis Sedegebma aCvenes, rom mxolod ramdenime milion 

amerikels gaaCnia Semosavali, romelic maT miscems uzrunveli cxovrebis 

SesaZleblobas, Tumca daaxloebiT 10-jer metia im adamianebis ricxvi, 

romlebic yiduloben maRali statusis Sesatyvis fufunebis sagnebs – 

tansacmels, fexsacmels, saaTebs, avtomanqanebs da a.S. amitom marketingul 

strategiebSi gonivrulad unda iqnes gamoyenebuli es realoba. 

   saSualo klasisadmi gankuTvnili produqtis reklama unda axdendes 

grZnobebze apelirebas da iyos imavdroulad provokaciuli da eleganturi. 
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Tavi  8.   jgufuri komunikaciebi da pirovnuli gavlena 

momxmarebelTa qcevaze 

8.1.  referentuli jgufebi da maTi gavlenis formebi 

 

   referentuli  jgufi – es aris adamianTa jgufi, romelic axdens 

mniSvnelovan zegavlenas individTa qcevaze. aseTi jgufebi gamoimuSaveben 

standartebs (normebs) da faseulobebs, romlebsac SeuZliaT gaxdnen 

amosavali wertili adamianTa azrebisa da qmedebebisTvis. 

  solomon aSma Caatara nayofieri kvleva, romelmac TvalnaTliv aCvena, 

rom adamiani araa midrekili ganaxorcielos iseTi qceva, romelic 

ewinaaRmdegeba jgufis azrs. am eqsperimentSi gamosacdelebs sTxovdnen 

mieTiTaT sxvadasaxva sigrZis sami xazidan romeli iyo meoTxe xazis Tanabari. 

TiToeuli adamiani imyofeboda misTvis ucnobi adamianebisgan Semdgar 

jgufSi, romlebic gangeb akeTebdnen araswor arCevans. rodesac 

gamosacdelebi xedavdnen am mcdar amoxsnas, isini Tavadac uSvebdnen 

Secdomebs, romlebic emTxveoda mTeli jgufis arCevans. Tumca arCevani 

keTdeboda sworad, rodesac gverdiT ar iyo ucxo xalxi. 

  msgavsi gamokvleva gviCvenebs gavlenis analogiur sqemas, magram            

ukve moxmarebasTan mimarTebaSi. gamosacdelebs uCvenebdnen sam           

erTnair pijaks da sTxovdnen aerCiaT yvelaze xarisxiani. damkvirveblis 

TanaSemweebi yovelTvis miuTiTebdnen B pijakze. amiT gamosacdelebze 

xorcieldeboda gavlena da isini iZleodnen aseTive pasuxs. miuxedavad amisa, 

sxva adamianebis ararsebobisas B kostiums irCevdnen yvelaze iSviaTad. 

  referentulma jgufebma SeiZleba miiRon yvelanairi forma.               

referentuli jgufebis tipebia:  
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1.  pirveladi da meoradi 

  pirveladi jgufebi, Cveulebriv, yvelaze ufro gavleniania.                  

isini warmoadgenen sakmaod mcire socialur warmonaqmnebs, romlebSic 

xorcieldeba piradi urTierTqmedeba.  

aseTi jgufebis arseboba emyareba princips _ `msgavsi izidavs msgavss”. 

maTTvis damaxasiaTebelia darazmuloba da jgufis saqmianobaSi 

motivirebuli monawileoba. aseTi jgufis wevrebi axdenen erTnairi mrwamsisa 

da qcevis demonstrirebas. pirveladi jgufis yvelaze martivi magaliTia 

ojaxi. 

  meorad jgufebSic arsebobs piradi urTierTqmedeba, magram                   

is epizoduria, naklebad Rrma da ise Zlierad veRar moqmedebs             

adamianis azrovnebasa da qcevaze. aseTi jgufebia profesiuli asociaciebi, 

profkavSirebi da sazogadoebrivi organizaciebi. 

 

2.  mimzidveli da ganmzidveli 

  mimzidveli jgufebisaTvis damaxasiaTebelia adamianis survili _  

aiTvisos am referentuli jgufis Semqmneli danarCeni adamianebis           

normebi, faseulobebi da qceva. is cdilobs Tavisi Tavis asocirebas           

aseT jgufTan. zogjer adamians SeiZleba gauCndes SegrZneba, rom is `miiRes” 

da swored maSin uCndeba Sesabamisad moqcevis motivi. Tumca `wevrobis” 

grZnoba yovelTvis ar Cndeba. 

  gavlena SeiZleba moaxdinon ganmzidvelma referentulma jgufebmac. 

maT miekuTvneba jgufebi, romlebTan asocirebasac erideba adamiani.  

 

3.  formaluri da araformaluri 

  formaluri jgufebi xasiaTdeba imiT, rom maTSi arsebobs wevrTa 

mkafio, cnobili sia, agreTve werilobiT dafiqsirebuli ierarqia da 
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struqtura. aseTi jgufebis magaliTebia: eklesiebi, sxvadasxva saZmoebi, 

sazogadoebrivi samsaxuris gamwevi organizaciebi.  

  gavlena, romelsac axdenen msgavsi jgufebi adamianze, damokidebulia 

mis motivaciaze da mzadyofnaze – miiRos jgufuri normebi da misdios maT. 

formaluri jgufisadmi adamianis damorCilebis xarisxi agreTve SeiZleba 

iyos sruliad sxvadasxva. 

  formalurisgan gansxvavebiT, araformalur jgufebs ar gaaCniaT 

mkafio struqtura da xSirad efuZnebian megobrobasa da saerTo interesebs. 

SeiZleba arsebobdes mkacri normebi, magram isini iSviaTad fiqsirdeba sadme. 

gavlena qcevaze SeiZleba iyos Zlieri, Tu adamians jgufis wevrobis 

wyalobiT gaaCnia motivaciis sakmaod maRali done.  

  araformalur jgufebSi mWidro piradi urTierTobis xarisxi maRalia, 

rac mxolod zrdis jgufis molodins da misi wevrebis mimarT 

ganxorcielebuli sanqciebis simkacres. 

 

4.  virtualuri  jgufebi 

  Tanamedroe kompiuteruli teqnologiebis da internetis wyalobiT 

Camoyalibda referentuli jgufebis axali forma – virtualuri jgufebi. 

sxvadasxva socialuri qselebi adamianebs aZleven informaciebis gacvlis, 

urTierTobis, sxvadaxva saintereso Temebze msjelobis saSualebas. 

internetiT informaciis gacvla xdeba ufro Tavisuflad, vidre piradi 

Sexvedrebisas, Tanac adamianebi SedarebiT ukompleqsod weren erTmaneTs 

iseT Temebze, risi afiSirebac piradad moeridebodaT. 

  kompaniis marketingul saqmianobaze momxmarebelTa reaqcias 

gansazRvravs TiToeuli am jgufis Sesatyvisi socialuri konteqsti.       

  kvlevebma aCvena, rom momxmarebelTa qcevaze jgufis wevrobis gavlenis 

Sesaswavlad mniSvnelovania am momxmareblis socialuri statusis garkveva 

ama Tu im jgufis farglebSi. 
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momxmarebelTa qcevaze referentuli jgufebis gavlenis formebi 

 

adamianis arCevanze referentuli jgufebis gavlena iRebs sam formas: 

1.   normatiuli  (Normative   influence); 

2.   faseulobebze orientirebuli, anu identifikaciuri    (Identification     

       influence); 

3.   sainformacio   (Informational   influence). 

 

1.  normatiuli  gavlena 

  referentuli jgufebis gavlenas jgufuri normebisadmi damorCilebis 

an maTze daTanxmebis moTxovnis saxiT, ewodeba normatiuli gavlena. 

damorCilebis moTxovnebi gansakuTrebiT Zlieria Semdeg pirobebSi:  

1. arsebobs Zlieri normatiuli wnexi;  

2. produqtis (momsaxurebis) yidva an moxmareba xdeba sxvaTa       

TandaswrebiT. 

  jgufisadmi normatiuli damorCilebis dinamika kargad Seiswavla 

sociologma jorj  homansma.  

  man warmoadgina e.w. adamianuri gacvlis gantoleba, romlis Tanaxmadac 

arsebobs urTierTkavSiri damorCilebis sargebelsa da misi 

ganxorcielebisaTvis saWiro danakargebs (xarjebs) Soris.  

   sargeblis an motivebis saxiT SeiZleba gamovides TviTdamkvidrebisa          

da sazogadoebrivi mowonebis survili. mas SeuZlia ganamtkicos aseTi 

daqvemdebarebuli  qceva da xeli Seuwyos mis ganmeorebas. Tumca  aq arsebobs 

uaryofiTi mxareebic: damorCileba unda “zRo”. magaliTad, SesaZlebelia 

`gadasaxadi” SenTvis usimpaTio adamianebTan urTierTobis aucileblobis,  

drois dakargvis, arCevanis Tavisuflebis SezRudvis saxiT. 
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  aseTi qcevis Sedegebi ganisazRvreba imiT, Tu rogor aRiqvams TviTon 

adamiani jgufuri urTierTqmedebis sargebels (e.i mogeba minus xarjebi). 

magaliTad SeiZleba moviyvanoT marketingis menejeri, romelic morCilad 

ismens ukmayofilo myidvelebis yvelanair, zogjer Seuracxmyofel 

pretenziebs, radganac esmis, rom misi momavali kariera damokidebulia 

klientebTan saerTo enis povnis unarze. 

  axla Cndeba sul ufro meti mtkicebuleba imisa, rom normatiuli 

gavlenisadmi mgrZnobeloba warmoadgens zogad maxasiaTebels, romelic 

gvxvdeba yvela situaciaSi. TviTkontrolis maRali xarisxis mqone adamianebs 

gaaCniaT Semdegi niSnebi: 

 zrunva Tavisi saqcielis socialur misaRebobaze; 

 socialuri Sedareba, rogorc misaRebi TviTgamoxatvis saSualeba. 

aisaxeba produqtisa da momsaxurebis Sesaxeb codnis miRebis 

mzadyofnaSi sxva adamianebze dakvirvebis gziT an informaciis 

wyarod maTi gamoyenebis mcdelobaSi; 

 aucileblobis SemTxvevaSi TviTgamoxatvis xerxis SecvlisaTvis 

mzadyofna. TviTkontrolis maRali donis mqone adamianebi sxvebze 

ufro mzad arian gaakeTon produqtisa da markis `swori” arCevani, 

raTa Seesabamebodnen raime konteqsts. 

  adamianSi motivacia arsebobs maSinac, rodesac misi saqcielis 

xelSesaxebi Sedegebi ar aris damokidebuli sxva adamianTa mxridan 

waqezebaze an sasjelze.  

  meison hairis klasikuri gamokvlevis dros gairkva, rom Cveulebrivi 

dafquli yavis momxmareblebi Tavisi garemocvis mier fasdebodnen dadebiTad, 

maSin, rodesac xsnadi yavis myidvelebi (maSin is siaxles warmoadgenda) 

iTvlebodnen  zarmacebad. 

  Semdgomma gamokvlevebma cxadyo, rom mxolod motivacia ar aris 

sakmarisi garkveuli qcevis stimulirebisaTvis. amisaTvis produqti an 

momsaxureba unda iyos SeZenili da moxmarebuli Riad, sazogadoebis Tvalwin.  

metic, im produqtebis moxmareba, romlebic Zvirisa da mdidrulis 
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kategoriaSi xvdeba, ufro eqvemdebareba socialur gavlenas, vidre  

pirveladi  aucileblobis  produqtebis  moxmareba. 

  saCvenebeli moxmareba ar warmoadgens produqtis ganuyofel 

maxasiaTebels, aramed damokidebulia misi gamoyenebis situaciasa da xerxze. 

magaliTad, ludis markis SerCevaze normatiuli gavlena aRmoCndeba 

mniSvnelovani maSin, roca mas yiduloben megobrebisaTvis da ara martoobaSi 

dasalevad. 

  marketingis specialistebi didi xania mixvdnen, ra potenciali gaaCnia 

zemoqmedebas adamianis `Sinagan xmaze”, magram aseTi zemoqmedeba SeiZleba 

Semoubrundes reklamis SemkveTs, Tuki reklamaSi araa gaTvaliswinebuli 

mgrZnobeloba normatiuli gavlenis mimarT.  

  magaliTad, 800 ojaxis safosto anketirebis procesSi respondentebs 

sTxovdnen SeefasebinaT 16 produqti, romlebic erTmaneTisagan  

gansxvavdeboda maCveneblebiT: `piradi–sajaro” da `aucilebeli_fufuneba”. 

TiToeuli produqtis mimarT ganisazRvra referentuli   jgufebis gavlenis 

xarisxi rogorc produqtis klasis, ise misi markis SerCevaze.  

 am gamokvlevis Sedegebi moyvanilia cxr. 8.1. -Si. 

cxrilSi bevri ram sainteresoa. magaliTad, SexedeT zeda marcxena 

kvadrats. Cven vxedavT, rom pirveladi aucileblobis produqtis Ria 

moxmarebisas referentuli jgufebis gavlena produqtis SerCevaze sakmaod 

sustia. amave dros, es gavlena Zlierad vlindeba konkretuli markis 

SerCevisas.  

  saaTs atareben aucileblobis gamo da sxva adamianebis saqcieli                   

aq arafer SuaSia. magram markis SerCeva – es sul sxva saqmea.           

magaliTad, bevr qveyanaSi maRali socialuri statusis niSans warmoadgens 

saaTi  ,,Rolex”.  

  rom gavarCioT cxr. 8.1 -is oTxive nawili, SegviZlia miviRoT            

arcTu  urigo  warmodgena imaze,  Tu raSi gamoixateba socialuri gavlena. 
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                                                            cxrili 8.1. 

referentuli jgufebis gavlenis damokidebuleba produqtis tipsa da 

moxmarebis situaciaze 

 

 

 

aucilebloba 

produqti 

marka 

Ria moxmareba 

 

 

 

fufuneba 

referentuli 

jgufebis susti 

gavlena (_) 

referentuli jgufebis 

Zlieri gavlena (+) 

referentuli 

jgufebis 

Zlieri 

gavlena (+) 

pirveladi 

aucileblobis 

sajaro sagnebi 

    gavlena:        

sustia 

produqtis 

mimarT da 

Zlieria markis 

mixedviT 

 

fufunebis  

sajaro sagnebi      

      gavlena:     

Zlieria   rogorc 

produqtis, aseve markis 

mixedviT 

 

referentuli 

jgufebis 

susti 

gavlena (-) 

    pirveladi    

aucileblobis  

piradi sagnebi  

    gavlena:        

sustia 

produqtisa da 

markis mixedviT  

 

      fufunebis  

    piradi sagnebi  

        gavlena:      

Zlieria produqtis da 

sustia markis mixedviT  

 

 

  Tumca ver avuvliT gverds im faqts, rom normatiuli damorCileba, 

gansakuTrebiT dasavleTSi, dRes ukve aRar aris iseTi Zlieri, rogorc adre.  
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  normatiuli morCilebis gavlenis Semcirebas, Cveni azriT, didad 

Seuwyo xeli msoflio urbanizaciam, romelic aucileblad iwvevs socialuri 

gaTiSulobis zrdasa da individualizms. babuebs, bebiebs, deidebs, biZebsa 

da gafarToebuli ojaxebis sxva wevrebs Soris xdeba bevrad naklebi piradi 

kontaqti da Sesabamisad, isini naklebad axdenen erTmaneTze gavlenas. garda 

amisa, qalaquri cxovrebis pirobebi (rogorc wesi, mravalsarTulian 

saxlebSi), aseve daiyvanen socialur urTierTqmedebas minimumamde 

(qalaqgareT an sofelSi cxovrebasTan SedarebiT). 

  samyaroSi sarkmlis rols axla TamaSobs televizia, masobrivi 

informaciis saSualebebi, interneti, romlebic xels uwyoben adamianTa 

Tvalsawierisa da interesebis gafarToebas maTi Cveulebrivi socialuri 

garemocvis farglebs gareT. SeiZleba iTqvas, es imdenad Zlieri socialuri 

realobaa, rom SeiZleba CaiTvalos adamianTa mrwamssa da qcevaze 

normatiuli  zegavlenis  ZiriTad  wyarod. 

  aris normatiuli damorCilebis dasustebis kidev erTi mizezi _ esaa 

Sesustebuli, Tu ara srulebiT gamqrali pativiscema socialuri               

normebis mimarT. am movlenas sociologebi uwodeben anomias.                            

adamianebi zereled asruleben an sulac ar asruleben zogierT socialur 

moTxovnas, rac Zalian Zlierad aisaxeba pirovnebaTaSoris  urTierTobebze. 

 

2.  faseulobebis  gavlena 

  referentuli jgufebi agreTve asruleben faseulobebis matareblebis 

rols.  

  amrigad, jgufTan adamianis fsiqologiuri asocirebis niSans 

warmoadgens misi normebis, faseulobebis an qcevis wesebis miReba.                  

amis Sedegad Cndeba jgufisadmi damorCileba, Tumca mis wevrad gaxdomis 

stimuli SeiZleba arc arsebobdes.  

erT_erTi sasurveli Sedegi SeiZleba iyos sakuTari imijis gaZliereba 

sxva adamianTa TvalSi.  
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meore – Tavisi Tavis gaigiveba  adamianebTan, romlebsac sazogadoeba 

pativs scems da romlebiTac yvela aRtacebulia. cxadia, swored amiT 

aixsneba mTel msoflioSi dasavluri markebis swrafi gavrceleba da zrda. 

 

3.  sainformacio  gavlena 

  momxmarebeli xSirad iTvaliswinebs sxva adamianebis azrs, rogorc 

sinamdvilis Sesaxeb sando da aucilebel informacias. es gansakuTrebiT 

mkafiod iCens Tavs maSin, rodesac ar aris SesaZlebeli produqtis an markis 

Sesaxeb sakmarisi informaciis  miReba ubralo dakvirvebis meSveobiT. aseT 

SemTxvevaSi didia imis albaToba, rom sxva adamianebis azrebi an 

rekomendaciebi CaiTvleba gonivrulad da saimedod. es aris is, rasac  

cialdinim  uwoda socialuri  ndobis  principi. 

  rogorc ukve aRiniSna, adamianebi xSirad mimarTaven garSemomyofT, 

gansakuTrebiT megobrebsa da ojaxis wevrebs rCevisaTvis produqtisa           

da momsaxurebis Taobaze. imas, vinc gadascems aseT informacias, uwodeben 

mosazrebis liders.    

 rogoria informaciis miRebisa da masze reaqciis masStabebi zepiri 

urTierTobis dros?  

  kvlevebis 80 wliani gamocdilebidan gamomdinare, SeiZleba sruliad 

dasabuTebulad vivaraudoT, rom pirovnuli gavlena gansakuTrebiT Zlieri 

iqneba, rodesac: 

 momxmarebeli – dasabuTebuli arCevanis gakeTebis mcdelobisas – 

ganicdis informaciis naklebobas, magram, rodesac informaciis Sida 

Zieba sakmarisia, verbaluri gavlena dadis minimumamde; 

 produqti rTulia da obieqturi kriteriumebis gamoyenebiT misi 

Sefaseba Znelia. am SemTxvevaSi sxvaTa gamocdileba gamoiyeneba, raTa   

Tavidan moixsnas pasuxismgebloba arCevanze. 
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 adamians ar hyofnis unari Seafasos produqti an momsaxureba 

arsebuli informaciis moculobis da misi wardgenis xerxis 

miuxedavad; 

 yvela wyaro, zepiri informaciis garda, iTvleba arasaimedod da 

arasandod; 

 informirebuli adamiani ufro xelmisawvdomia, vidre informaciis 

sxva wyaroebi, amitom misi konsultaciebi arTmeven nakleb drosa da 

energias adamianebs; 

 informaciis gadamcemsa da mimRebs Soris arsebobs mWidro 

socialuri kavSirebi; 

 adamiani ganicdis sazogadoebrivi mowonebis Zlier moTxovnilebas. 

 

 

8.2  pirovnuli da da jgufuri gavlenis modelebi 

 

  arsebobs pirovnuli da jgufuri gavlenis gavrcelebis sami ZiriTadi 

modeli:  

1. `Camodineba”   zevidan  qveviT 

2. oretapiani  gavrceleba 

3. mravaletapiani  urTierTqmedeba 

 

`Camodinebis”  Teoria 

   pirovnuli gavlenis uZveles TeoriaSi mtkicdeba, rom dabali klasebis 

warmomadgenlebi xSirad baZaven maRali klasebis warmomadgenelTa qcevebs. 

sxvanairad, gavlena vertikalurad vrceldeba socialur klasebSi, 

gansakuTrebiT, roca saqme exeba axal modas an stils. iTvleba, rom maRali 

klasis adamianebi axdenen TavianTi simdidris demonstrirebas `saCvenebeli 
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moxmarebis” gziT da maTi qceva SeZlebisdagvarad meordeba sazogadoebis 

ufro dabal fenebSi. 

   ekonomikurad ganviTarebul qveynebSi `Camodinebis” Teorias iSviaTad 

Tu SevamCnevT praqtikaSi. azrTa axali mimarTulebebi TvalisdaxamxamebaSi 

vrceldeba masobrivi informaciis saSualebebiT da xdeba xelmisawvdomi 

sayovelTao  mibaZvisaTvis. 

   gavlenis aRniSnul tips ufro xSirad adgili aqvs megobrebs Soris. 

aseT gavlenas uwodeben erTgvarovans, radganac am SemTxvevaSi xdeba 

informaciis gadacema im adamianTa Soris, romlebic ekuTvnian erT socialur 

klass, msgavsni arian asakiT, ganaTlebis doniTa da sxva demografiuli 

maCveneblebiT. rogorc ukve iTqva, referentuli jgufebis gavlena 

maqsimaluria, Tu arsebobs jgufTan adamianis asocirebis raime xarisxi,  

kavSirebi  danarCen  wevrebTan. 

 

gavlenis  oretapiani  gavrceleba 

  XX saukunis 60-70-ian wlebSi mkvlevarebma  yuradReba miaqcies im faqts, 

rom axali ideebi da sxva informacia masobrivi informaciis saSualebebidan 

gadaecemoda, pirvel rigSi, gavlenian adamianebs.  isini, Tavis mxriv, zepir 

formaSi gadascemdnen mas sxva adamianebs, romlebic iyvnen ufro pasiurebi 

informaciis Ziebis kuTxiT da naklebad eqvemdebarebodnen masobrivi 

informaciis saSualebebisa da sxva wyaroebis gavlenas. 

  Tumca, miuxedavad imisa, rom Tavisi droisaTvis es modeli gaxda 

namdvili aRmoCena, dReisaTvis misi sarwmunooba sulac ar aris imdenad 

aSkara. am undoblobis ZiriTadi mizezi imaSia, rom sazogadoeba araa imdenad 

pasiuri, rogorc es navaraudevia am koncefciaSi.  

 jer erTi, masobrivi informaciis saSualebebi zemoqmedeben ara marto 

mosazrebis liderebze.  

meore, iniciativa modis ara mxolod maTgan, rogorc navaraudevia                        

am TeoriaSi, aramed imaTganac, visac sWirdeba informacia. rodesac es 
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ukanasknelni rCevas eZeben megobrebSi an naTesavebSi, isini iwveven zepiri 

informaciis gacvla_gamocvlas SesaZloa ufro xSirad,  vidre  Tavad  

`mcodneebi”. 

 

         informacia            informacia da gavlena 

 

 

nax. 8.1.  oretapiani komunikaciuri nakadi 

 

mravaletapiani urTierTqmedebis  Teoria 

  vrcelma kvlevebma siaxleTa gavrcelebis sakiTxSi aCvenes oretapiani 

gavrcelebis Teoriis sisuste. damtkicda, rom isini, vinc axdenen gavlenas 

da isini, vinc eZeben informacias, Tanabrad eqvemdebarebian masobrivi 

informaciis saSualebaTa zemoqmedebas. marTlac, masmediis zegavleniT 

adamians SeiZleba gauCndes survili mimarTos vinmes rCevisaTvis                    

an piriqiT,  Tavisi codna sxvas gadasces. gavlenis momxdeni piri iSviaTad 

xdeba Suamavali masobrivi informaciis saSualebasa da informacis mZebnels 

Soris. 

  am modelis Tanaxmad, informacia xvdeba uSualod sxvadasxva tipis 

momxmarebelTan, mosazrebis liderebis, informaciis kontroliorebisa da 

rCevis maZieblebis CaTvliT. kontroliorebi ar eqvemdebarebian gavlenas,               

arc Tavad axdenen sxvebze zemoqmedebas – isini wyveten, miiRon Tu ara jgufis  

danarCenma wevrebma informacia.  

magaliTad,  mSoblebma, kontrolioris rolis SesrulebiT SeiZleba 

SezRudon Tavisi Svilebi satelevizio programebis yurebisas an 

internet_saitebze Sesvlisas. 

 

masmedia mosazrebis 
lideri 

rCevis maZiebeli 
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nax. 8.2.    mravaletapiani  komunikaciuri  nakadi 

 

       nax. 8.2.-ze naCvenebia, Tu rogor iReben mosazrebis liderebi 

informacias, gadascemen mas rCevis maZiebels, axorcieleben ukukavSirs da 

informacia SesaZloa moxvdes mis maZiebelTan uSualod wyarodan.  

  Tanamedrove Sexedulebis Tanaxmad, gavlenis momxdenic da informacis 

maZiebelic warmoadgenen reklamisaTvis erTnairad mniSvnelovan samizneebs. 

 

mosazrebis  liderebis kvlevis meTodebi da maxasiaTeblebi 

 

 rogor vipovoT is, vinc axdens gavlenas?  

 vin arian es adamianebi?             

 ra aiZulebs maT gauziaron sakuTari gamocdileba sxvebs?  

 

       am  SekiTxvebma STaagones marketologebs gamokvlevebis uzarmazari 

raodenoba msoflios sxvadaxva qveynebSi. dRes ukve SegviZlia ganvazogadoT 

am gamokvlevebis Sedegebi. 

  arsebobs  mosazrebis liderebis  gamoyofis 3 ZiriTadi meTodi. 

1. sociometruli meTodi – mdgomareobs gamokiTxvebis CatarebaSi, 

romlis drosac adamianebma unda miuTiTon _ vis sTxoven rCevas                           

an informacias konkretuli gadawyvetilebebis miRebisas. 

masmedia rCevis  maZiebeli 
mosazrebis 
lideri 

kontroliorebi 
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2. eqspertuli meTodi – mcodne adamianebi miuTiTeben, Tu maTi 

socialuri garemocvidan vin axdens gavlenas maT arCevanze. 

3.  TviTSefasebis meTodi – respondentebs sTxoven Seafason sakuTari 

Tavi, rogorc informacis da kompetenturi azris wyaro. 

  pirvelma orma meTodma ver miiRo farTo gavrceleba marketinguli 

kvlevebis praqtikaSi, vinaidan isini fokusirebulni arian konkretul 

jgufebze, romelTa sazRvrebic mkafiodaa gamokveTili. zogjer kvlevis 

obieqti xdeba erTi sacxovrebeli korpusi an mTeli ubanic ki.  

miuxedavad amisa, unda aRiniSnos, rom eqspertuli meTodi aris ufro 

sasurveli _ Sedegebis damuSavebisa da gamoyenebis simartivis gamo. 

  rodesac analizis obieqti aris erTdroulad ramdenime jgufi, 

yvelaze ukeTesia TviTSefasebis meTodis gamoyeneba. is gankuTvnilia ufro 

vrceli kvlevebisaTvis da aCvenebs Sedegebis sandoobis maRal xarisxs. 

meTodis mizania dadgena, aris Tu ara adamianTa garkveuli tipi an kategoria  

`gavleniani”.   

  iTvleba, rom Tu SesaZlebelia jgufis gamoyofa danarCenebisgan da 

izolireba segmentis saxiT, maSin misTvis dasaSvebia specialuri 

marketinguli RonisZiebebis SemuSaveba.  

TviTSefasebis meTodisaTvis SemuSavebuli kiTxvaris magaliTi 

moyvanilia cxr. 8.2_Si. 

                                                                   cxrili  8.2. 

kiTxvari  TviTSefasebis  meTodisTvis 

kiTxvari  mosazrebis  liderebis  gansazRvrisaTvis 

TviTSefasebis meTodis farglebSi 

 

 

1.   mogwonT Tu ara Tqvens megobrebTan saubari ....................................... Temaze?  K                          
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   ki ......... -1        ara ......... -2                                                                   

 

2.  Tqveni azriT ............ ...... Sesaxeb  informaciis ra moculobas  gadascemT      

   Tqvens  megobrebs?  

 

   Zalian cota informacias ........ -1                                                       

   informaciis saSualo moculobas .......... -2                                                 

   Zalian bevr informacias ......... -3   

  

3.  bolo eqvsi Tvis manZilze Tu giTqvamT vinmesTvis ............................ Sesaxeb?                     

  

    ki .......... -1       ara .......... -2  

    

4.  Tqvens megobrebTan SedarebiT  ............................... Sesaxeb rCevisaTvis Tqven    

   mogmarTaven ufro iSviaTad,  iseve xSirad, Tu  ufro  xSirad,  vidre  

   sxvebs?                                

 

   ufro iSviaTad ............. -1                                                                     

   iseve xSirad ............ -2                                                                     

   ufro xSirad ............ -3    

                                                                         

5.   Tqvens  megobrebs  rom  ganexilaT .......................... , ra rols iTamaSebdiT   

    Tqven?   

           

    ZiriTadad  movusmendi  sxvebs .............. -1                                                    

    vecdebodi  maT  darwmunebas ............ -2     

                                                       

6.   ra xdeba ufro xSirad:  Tqven  eubnebiT  Tqvens  megobrebs .......................   

    Sesaxeb,  Tu  isini  geubnebian  Tqven?   
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    me veubnebi maT ............. -1                                                                         

    isini meubnebian ................. -2    

                                                                         

 7.   grZnobT  Tu  ara,  rom  megobrebi  da  mezoblebi  gTvlian .................   

    Sesaxeb  informaciis  sando  wyarod?   

                                                                              

     ki ............. -1          ara ............ -2 

 

 

 

mosazrebis  liderebis  maxasiaTeblebi 

 mosazrebis liderebis  maxasiaTeblebis sakiTxze Catarda mravali 

gamokvleva. SeiZleba darwmunebiT vTqvaT, rom informaciis wyaro da mimRebi 

msgavsni arian demografiuli maxasiaTeblebisa da cxovrebis stilis kuTxiT 

(e.i erTgvarovanni).  

arsebobs agreTve mtkicebuleba, rom is, vinc erT situaciaSi iZleva 

informacias, meoreSi Tavad eZebs mas. 

  erT_erT mTavar aspeqts warmoadgens gavlenis xasiaTi: aris is 

dakavSirebuli mxolod konkretul produqtTan  (monomorfuli), Tu  moicavs 

sxva sasaqonlo kategoriasac (polimorfuli). adre literaturaSi mxars 

uWerdnen verbaluri gavlenis mxolod monomorful xasiaTs, magram axla 

iTvleba, rom is aris naxevrad ganzogadebuli, e.i. aseTi gavlenis momxdeni 

adamianebi exebian ara erT  da ara yvela produqts, aramed maT garkveul 

jgufs. 

motivacia 

  zogadad rom vTqvaT, adamianebi ar daiwyeben produqtisa da 

momsaxurebis Taobaze TavianTi gamocdilebis gaziarebas manam, sanam es 

urTierToba ar moutanT maT raime sargebels an anazRaurebas.  
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yvela wamaqezebeli faqtori, romlebic  agulianeben adamianebs aseTi 

urTierTobisaTvis, xvdeba erT_erT Semdeg kategoriaSi :  

 daintereseba (CarTuloba) 

 TviTdamkvidreba 

 zrunva sxvebze (altruizmi) 

 garToba  

 kamaTis Sewyveta 

daintereseba 

  pirvel rigSi unda aRiniSnos, rom saubris dawyebis tendencia 

pirdapir aris damokidebuli ganxilvis sagniT adamianis dainteresebis 

xarisxze. magaliTad, umaRlesi rgolis axalgazrda xelmZRvaneli  SeiZleba 

iyos pirveli Tavis megobrebsa da kolegebs Soris, vinc iyida  axali 

inovaciuri produqti. is uyveba sxvebs am SenaZenis Sesaxeb da gamoxatavs 

kmayofilebas axali nivTis yidvisa da gamoyenebis gamo. 

TviTdamkvidreba 

  zepiri urTierTobis (saubris) dasawyisi SeiZleba gamoviyenoT 

yuradRebis misapyrobad, codnis demonstrirebisaTvis, sakuTari 

gaTviTcnobierebulobiT STabeWdilebis mosaxdenad, statusisa da 

upiratesobis damkvidrebisTvis. 

zrunva sxvebze 

  saubari SeiZleba daiwyos ubralo surviliT _ davexmaroT megobars, 

kolegas an naTesavs raime nivTis yidvisas optimaluri arCevanis 

gasakeTeblad. yvelaze xSirad es xdeba maSin, rodesac mosazrebis liderma  

ganicada didi kmayofileba aRniSnuli produqtis an momsaxureobis SeZeniT.   

Zveli yaidis altruizmi adamianebSi jer kidev cocxalia da Tavs iCens 

maSin,  rodesac socialuri kaSirebi mtkice da Zlieria. 
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garToba 

  zogierT adamians did siamovnebas aniWebs sxvadaxva sareklamo 

gancxadebebisa da komerciuli winadadebebis ganxilva. vin uaryofs, rom 

Cndeba mravali xumroba da maxvilsityvaoba `mwvane goliaTis” an sxvadasxva 

sarecx-sawmendi saSualebebis reklamis Sesaxeb? 

kamaTis Sewyveta 

  da bolos, gamokvlevebi gviCvenebs, rom zepiri urTierTobebis  

meSveobiT zogjer kamaTi mTavrdeba mniSvnelovani SenaZenis Sesaxeb 

momxmarebelTa mier gamoTqmuli pozitiuri an negatiuri azrebiT.  

  Cven ukve aRvniSneT, rom  imedgacruebuli myidveli SeiZleba iyos 

saSiSi. savsebiT SesaZlebelia, rom aseTi adamiani Tavis negatiur emociebs 

gauziarebs axloblebs, nacnobebs, kolegebs an mezoblebs.                             

mTels msoflioSi marketingis specialistebi adastureben, rom amgvar 

negatiur informacias SeiZleba hqondes kritikuli gavlena myidvelobiT 

gadawyvetilebebze. 

 

8.3.  zepiri komunikaciebi da mosazrebis liderebi 

marketingul  strategiebSi 

 

  praqtikulad yvela kvlevaSi aRniSnulia, rom momxmarebelTa qcevis 

gansazRvrisas gadamwyveti mniSvneloba aqvs pirovnul gavlenas (am 

TvalsazrisiT is win uswrebs reklamas da sxva marketingul wyaroebs). 

  momxmareblebis azriT, sxva adamianebs (firmebis an maTi 

warmomadgenlebisgan gansxvavebiT) ar gaaCniaT raime dafaruli motivebi an 

komerciuli daintereseba informaciis gacvla_gamocvlaSi, amitom maT 

mimarT ndoba metia. 

  zepiri urTierTobis dawyeba SeuZlia rogorc informators,                     

ise informaciis mimRebs. am bolo SemTxvevaSi gavlena, Cveulebriv,  ufro 
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Zlieria. es aixsneba imiT, rom adamiani, romelsac sWirdeba informacia, 

dainteresebulia misi miRebiT da damuSavebiT, maSin rodesac informatoris 

Cabmuloba SeiZleba iyos dabali. 

  yvela zepiri Setyobinebis 1/3-ze meti warmoadgens uaryofiTi xasiaTis 

informacias, magram swored aseTi cnobebi axdens met gavlenas  

momxmarebelze, maT eTmoba meti yuradReba gadawyvetilebis miRebisas. es, 

rasakvirvelia, dakavSirebulia imasTan, rom marketingul komunikaciebs 

mTlianad dadebiTi xasiaTi aqvs, rac momxmarebels aiZulebs `gaaTanabros 

Sansebi” _ eZebos usiamovno cnobebi an iyos mzad maT misaRebad. garda amisa, 

ukmayofilo momxmareblebi meti simZafriT uziareben sxvebs Tavis emociebs. 

  momxmarebels informacia SeiZleba gadaeces rogorc verbaluri,               

ise vizualuri formiT. vizualuri informacia _ produqtze dakvirveba                

an misi demonstracia_xels uwyobs produqtis Sesaxeb maT informirebulobas 

da astimulirebs mis mimarT met interess. Tumca sityvieri formiT 

gadmocemuli informacia ufro Zlierad moqmedebs adamianis azrovnebasa da 

Sefasebaze. idealurad iTvleba verbaluri da vizualuri formis Sexameba. 

  dadebiTi informacia produqtis Sesaxeb firmis umniSvnelovanesi 

aqtivia. igives Tqma SeiZleba uaryofiT cnobebzec. kompanias ar SeuZlia 

pirdapir gaakontrolos pirovnuli gavlena, magram gaaCnia misi 

stimulirebisa da saWiro kalapotSi mimarTvis ramdenime xerxi. 

  yvelaze mcire, rac SeiZleba da unda gakeTdes _ esaa Tvalis midevneba, 

xdeba Tu ara produqtis Sesaxeb zepiri informaciis gacvla da rogor 

gavlenas axdens is adamianebze.  

  magaliTad, kompania Coca-Cola-m ganixila mis produqciaze saCivrebiT 

Semosuli adamianebisaTvis damaxasiaTebeli urTierTobis  sqemebi. ai,  

ramdenime daskvna: 

 ukmayofilo adamianTa 12%-ze metma gauziara informacia 20                 

an met adamians maT saCivarze kompaniis reaqciis Sesaxeb; 
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 maT,  vinc dakmayofilebuli iyo kompanis pasuxiT, gamoTqves Tavisi 

dadebiTi azri saSualod 4_5 adamianTan; 

 kompaniis pasuxiT mTlianad dakmayofilebul momxmarebelTa 

daaxloebiT 10%-ma  daiwyo  Coca-Cola-s meti produqtebis yidva; 

 maT, vinc gadawyvita, rom moeqcnen arc Tu ise kargad,                  

amis Sesaxeb  auwyes  9_10 adamians; 

 daaxloebiT mesamedma momxmareblebisa, visi saCivrebic, maTi azriT, 

ar iyo jerovnad ganxiluli, uari Tqva kompania Coca-Cola-s 

produqtis SeZenaze, xolo kidev 45%-ma gadawyvita maTi moxmarebis 

Semcireba. 

  daintereseba TamaSobs gadamwyvet rols socialur gavlenaSi. Tumca, 

es magaliTi TvalsaCinod gviCvenebs, Tu ra vrceli SeiZleba aRmoCndes  

zepiri informaciis gacvla Cabmulobis iseTi dabali donis 

produqtisTvisac ki, rogoricaa ualkoholo sasmeli.                     

popularuli sasmelebis Semdgom `omSi” es kidev ufro gamoikveTa, rodesac 

momxmarebelTa umravlesobam uari Tqva ,,New Coke”-ze da aqtiurad gamoxata 

Tavisi negatiuri emociebi. 

  gavlenis kontrolis saukeTeso meTods warmoadgens fokus_jgufebi. 

Tuki pirovnuli gavlena arsebobs, misi buneba da zemoqmedebis xarisxi 

swrafad iCens Tavs, radganac mravali adamiani xalisiT laparakobs 

produqtsa da sakuTar gamocdilebaze, gansakuTrebiT, rodesac daintereseba  

maRalia. 

  zogierT SemTxvevaSi SeiZleba gamoviyenoT zepiri Setyobinebebi 

Cveulebrivi reklamis alternativad. ase moiqca firma Anheuser-Bush, 

waradgina ra bazarze axali `zexarisxiani” ludis sasinji partia.             

saerTo azriT, mxolod cota Tu gabedavs imas, rom srulebiT Tqvas uari 

reklamaze da gayidvaTa stimulirebis sxva saxeobebze. Tumca kompania                  

Wal-Mart-ma yvelas daumtkica, rom reklamis wili SeiZleba mniSvnelovnad 

Semcirdes, rodesac zepiri cnobebis gavlena aRmoCndeba gansakuTrebiT 

Zlieri. 
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  Tumca mecnierebma ZiriTadad uari Tqves oretapiani gavrcelebis 

Teoriaze, Cven ver uarvyofT, rom mosazrebis liderebi mgrZnobiareni arian 

informaciis sxvadasxva wyaroebis mimarT, reklamis CaTvliT. aseTi adamianebi 

(Teoriulad mainc) SeiZleba ganvixiloT, rogorc bazris calke segmenti, Tu, 

rasakvirvelia, saerTod SesaZlebelia maTi gamoyofa momxmarebelTa saerTo 

masidan. Tumca aseTi gamoyofa arcTu ise advili saqmea informatorebisa da 

informaciis mimRebTa msgavsebis (erTgvarovnebis)  gamo. 

  magram, romc moxerxdes mosazrebis lideris gamoyofa,                    

darCeba meore problema _ isini sargebloben informaciis imave wyaroebiT, 

riTac danarCenebi. maSasadame, mxolod da mxolod informatorebisken  

mimarTuli strategiis SemuSaveba SeuZlebelia. mosazrebis liderebze 

zemoqmedebisaTvis gamoiyeneba stacionaruli da pirdapiri safosto reklama, 

sxvadasxva sazogadoebrivi RonisZiebebi. SeiZleba SevadginoT sportuli 

gundebis mwvrTnelTa, maswavlebelTa da sxva profesiebis warmomadgenelTa 

specialuri siebi. bolos da bolos, SeiZleba mivmarToT masobrivi 

informaciis saSualebebs, Tumca, SesaZloa, xarjebma ar gaamarTlos, radgan 

masobrivi informaciis saSualebebi izidaven aramiznobrivi momxmareblebis 

uzarmazar raodenobas,  magram, zogjer, sxva gamosavali ubralod ar rCeba. 

  damatebiTi mogebis miReba SeiZleba, Tuki mosazrebis liderebs 

gadavcemT produqts gacnobisa da sasinji gamoyenebisaTvis. aseTi midgoma 

gamoiyena Ford Motor Company-m ,,Thunderbird”-is win wawevis Tavisi strategiis  

farglebSi. 406 aTasze met umaRles xelmZRvanelsa da profesionals 

daegzavna specialuri mosawvevebi, romlebic maT uflebas aZlevda es manqana 

erTi dRis ganmavlobaSi emarTaT. daaxloebiT 15 aTasma adamianma gadawyvita 

am SesaZleblobis gamoyeneba, Tumca maTgan mxolod 10% gaxda ,,Thunderbird”-

is myidveli, 84%-ma gamoacxada, rom am manqanas gauwevs rekomendacias Tavis 

megobrebsa da nacnobebSi. 

  zepiri Setyobinebis stimulirebis kidev erTi cnobili xerxia is, rom 

davarwmunoT mosazrebis lideri moawyos Tavis saxlSi produqtis 

prezentacia. aseTi prezentaciis klasikuri magaliTia: 
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_ gamarjoba,  nini,  me Tako var. 

_ Tako, rogor xar?  didi xania Sengan araferi ismis. 

_ ho, amitomac girekav. megobrebs 15_Si Caize vepatiJebi da vifiqre, iqneb 

Senc mogindes mosvla? mariami mova da gvaCvenebs produqtebs Oriflame–is 

axali katalogidan. 

  moxerxebuli marketinguli ileTia? _ namdvilad! yovel 5,7 wuTSi 

sadRac msoflioSi iwyeba wveuleba Oriflame - is produqtis prezentaciis 

gamo,  xolo am kompaniis gayidvaTa dRiuri moculoba, zogierTi SefasebiT, 

aWarbebs 2,5 mln dolars. 

  aseTi warmatebis mizezi Zalian martivia _ bevri Cvengani  TanxmobiT 

pasuxobs nacnob-megobrebis Txovnas an winadadebas.  ai,  rogoraa  es 

yvelaferi mowyobili: 

  urTierTsargebeli _ prizebis gaTamaSebis Tu sxva siurprizis 

wyalobiT prezentaciis dawyebamde TiToeuli adamiani iRebs raime saCuqars. 

  monawileoba _ TiToeul monawiles sTxoven imis moyolas, Tu ra 

SesaniSnavi Sedegi moaqvs  Oriflame -is (an sxva) produqtebiT sargeblobas, 

romlebic maT ukve gamoiyenes. 

  sazogadoebrivi kontroli _ rodesac iwyeba sakuTriv gayidva, cxadi 

xdeba, rom Tqvens nacnob_megobrebs, iseve rogorc Tqven, gsurT am produqtis 

SeZena. e.i amis gakeTeba Rirs. 

  savaraudoa, rom momxmareblebi xvdebian, Tu risTvis epatiJebian 

`Caize”, magram mainc midian. erTni keTilad arian ganwyobilni aseTi 

RonisZiebebis mimarT, meoreni grZnoben, rom gaebnen maxeSi da iwyeben amis 

gamo xmamaRali aRSfoTebis gamoxatvas, da mainc, es xerxi muSaobs.  

  momxmareblebze intensiurma dakvirvebebma daamtkica, rom Tu produqti 

SeTanxmebulia sazogadoebriv urTierTobebTan, misi gayidvebis moculoba  

ormagdeba. 
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rogor SevqmnaT mosazrebis liderebi? 

  mravali kompania TviTon qiraobs an moizidavs adamianebs, romlebsac 

gaaCniaT sxvebze gavlenis moxdenis niWi da unari.  

  magaliTad,  supermarketebi da sacalo vaWrobis zogierTi sxva 

maRaziebi amisaTvis iwveven gansakuTrebuli popularobis mqone 

axalgazrdebs. maT eZlevaT mniSvnelovani SeRavaTebi nebismieri nivTis 

SesaZenad. saavadmyofoebi deben xelSekrulebebs eqim_konsultantebTan, 

romlebic maT ugzavnian TavianT pacientebs.  

  zogierTi firmebi astimulireben TavianT myidvelebs, romlebic 

axdenen sxva adamianebis Cabmas (mezoblebi, nacnobebi, TanamSromlebi) yidvis 

procesSi. amis gakeTeba SeiZleba, magaliTad, raime wamaxalisebeli 

produqtis SeTavazebiT an ubralod fuladi SeRavaTis micemiT. 

  zogjer SeiZleba informaciis Ziebis stimulireba zepiri cnobebis 

meSveobiT. am miznisaTvis gamodgeba damaintrigebeli da fantaziis aRmZvreli 

reklama, gansakuTrebiT, Tu masSi gamoiyeneba cnobili gmirebi da frazebi, 

romlebic sazogadoebaSi popularuli da sayovelTaod miRebulia.  

  aseTi midgomis erT-erT pirvel magaliTs warmoadgens gaciebis 

sawinaaRmdego saSualebis ,,Contac”-is sareklamo gancxadeba Tavisi 

`aseulobiT cicqna granulebiT”. TviTon am frazam warmoSva araerTi xumroba 

(granula inglisurad aris _ pill, rac agreTve niSnavs `Casaxvis sawinaRmdego 

saSualebas”). 

  kidev erTi varianti _ gamoviyenoT reklama, romelic  momxmareblebs  

mouwodebs  informaciis Ziebisken. magaliTad, SeiZleba maT SevTavazoT am 

tipis slogani :  `hkiTxeT mas,  visac es ukve aqvs”. 

  da bolos, SeiZleba mivmarToT iseT saSualebebs, rogoricaa: 

demonstraciebi, gamofenebi, produqtis gadacema usasyidlo xmarebaSi 

SezRuduli droiT.  
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magaliTad, televizorebis mwarmoeblebi aZleven sastumroebs sakuTar 

produqts dabal fasebSi imisaTvis, rom Seumciron momxmareblebs damatebiTi 

informaciis Ziebis interesi da survili. amave mizniT avtomobilebis 

mwarmoeblebi deben SeTanxmebebs kompaniebTan, romlebic ewevian manqanebis 

gaqiravebas da a. S. 

 

8.4.  inovaciebis difuzia 

 

       axali produqtis warmatebuli danergva Zalian mniSvnelovani 

komponentia Tanamedrove marketingul programaSi da moiTxovs firmis 

marketinguli, teqnikuri da sxva qveganyofilebebis moqmedebis zust 

koordinacias. magram, yvelaze xSirad swored am aspeqts ar iTvaliswineben. 

yovelwliurad supermarketebis Taroebze Cndeba TiTqmis 5000–mde axali 

produqti, magram maTi 80% bazarze warumateblobas ganicdis. aseTi situacia 

namdvilad SemaSfoTebelia, swored amitom  ganvixilavT mis ganmapirobebel 

mizezebs mikro da makro doneze: 

       makromarketingis TvalsazrisiT arsebobs 2 ZiriTadi aspeqti, romelic 

ufro da ufro aRelvebs  sxvadasxva specialistebs.  

         pirveli, makroekonomikur doneze qveynis teqnologiuri da sxva 

resursebis udidesi nawili ixarjeba im produqtis Sesaqmnelad, romelsac 

uaryofs momxmarebeli!  es Zalian SemaSfoTebeli faqtia ori mizezis gamo: 

1. tyuilad ixarjeba Zvirfasi da SezRuduli resursebi, romelic 

SesaZloa mimarTuli yofiliyo ufro produqtiuli miznebisken; 

2. im axali nawarmis didi nawili, romelTac marTla SeuZliaT xeli 

Seuwyon adamianebis moRvaweobis racionalizacias da cxovrebis 

donis amaRlebas, ver aRwevs momxmareblamde.  

       SesaZloa bazris mier uaryofili produqtis SemuSaveba arc Rirda, 

radgan isini winaswar iyvnen ganwirulni marcxisaTvis arsebul 

produqtebTan konkurentuli upiratesobis ar arsebobis gamo. Tumca yvelaze 
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saWiro  da sasargeblo produqtmac ki SeiZleba ganicados warumatebloba 

gasaRebis stimulirebisa da ganawilebis sistemis naklis gamo, sazogadoeba 

ki ganicdis zarals, radgan ver igebs – ratom da rogor iRebs an uaryofs 

axal produqts momxmarebeli. 

       Tanamedrove mkvlevarebs gamohyavT sxvadasxva maTematikuri modelebi, 

romlebic saSualebas iZlevian Sefasdes, magaliTad, teleekranebze axali 

gadacemis SesaZlo reitingi, magram, samwuxarod, es modelebi ar arian 

srulyofilni da Sesabamisad,  kiTxvebi mainc rCeba dRis wesrigSi. 

       meore – moralisa da eTikis TvalsazrisiT, axali produqtisa da 

momsaxurebis Seqmna da danergva gulisxmobs adamianTa qcevis Secvlis 

mcdelobas, xSirad sakmaod mniSvnelovan aspeqtebSi. es cvlilebebi 

gulisxmobs gacilebiT mets, vidre ubralod erTi savaWro markidan meoreze 

gadasvlaa. yuradsaRebia, rom zogjer  cvlilebebi uaryofiTad moqmedebs 

axali produqtis myidvelebze. ase moxda, magaliTad, silikonis  

implantantebis SemTxvevaSi, romlebmac mogvianebiT janmrTelobis 

seriozuli problemebis winaSe daayena misi momxmareblebi.  

       axali produqtebis efeqturad wardgenis unari ufro metad moqmedebs 

sazogadoebis, organizaciis da momxmarebelTa qcevis cvlilebebze, vidre 

marketingis nebismieri sxva aspeqti.  

       warmatebuli produqtebi xdebian momxmareblis da misi socialur–

kulturuli garemos ganuyofeli nawili, isini axerxeben kulturaSi 

damkvidrebas. dRes ukve rTuli warmosadgenia Tanamedrove cxovreba 

personaluri kompiuteris, mobiluri telefonis, mikrotalRuri Rumelebis 

da a.S. gareSe. odesRac ki isini iseve uCveulo iyo, rogorc marcvleulis 

hibriduli saxeobebi, klonireba da sxva. 

       axali produqtebi iwveven gaurkvevlobas mikroekonomikur donezec. 

siaxleebi warmoadgenen mravali firmis sasicocxlo wyaros. arc Tu ise didi 

xnis win kompaniebi sakuTar Semosavals zrdidnen erTi da igive produqtis  

did segmentze realizaciiT, magram momxmarebelTa naklebad zrdad da 
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Semcirebad bazrebze siaxleebis gareSe fons gasvla praqtikulad 

SeuZlebelia. 

       meore mizezi, romelic aucilebels xdis axali produqtebis 

SemuSavebas – es aris bazarze liderobis mopoveba, kvlevebi gviCvenebs, rom 

firmebi, romlebic gvevlinebian liderebad sabazro wilis mixedviT, 

Cveulebriv, aRweven investiciebis ukugebis ufro maRal dones. mogebaze 

sabazro strategiis zemoqmedebis analizi gviCvenebs, rom lideri kompaniebi 

iReben  3–jer ufro  did ukugebas investiciebidan, vidre naklebi sabazro 

wilis mqoneni. warmatebuli axali produqtis  SemuSaveba gvevlineba 

grZelvadiani konkurentuli upiratesobis mopovebis mniSvnelovan elementad. 

amasTan, srulebiT ar aris velosipedis gamogoneba aucilebeli imisTvis, 

rom produqti warvadginoT,  rogorc  siaxle. 

       inovaciis mniSvnelobis gasagebad produqtis sasicocxlo cikli 

gvevlineba sakvanZo cnebad. sasicocxlo ciklis stadiebis TiToeul etapze 

aucilebelia marketingis strategiebSi seriozuli cvlilebebi: produqtTan, 

faswarmoqmnasTan, reklamasTan da ganawilebis arxebTan mimarTebaSi. 

       Semosavlebis done mniSvnelovnad icvleba sasicocxlo ciklis 

sxvadasxva etapebze. firmebs aucileblad unda hqondeT diversificirebuli 

portfeli  sasicocxlo ciklis sxvadasxva stadiebze myofi produqtisTvis, 

raTa uzrunvelyon zrda, mogeba da firmis ZiriTadi miznebis miRweva 

grZelvadian perspeqtivaSi.  problemas arTulebs siaxlisadmi momxmarebelTa 

miCvevis siCqare, rac amcirebs produqtis sasicocxlo cikls.  

       produqtis sasicocxlo ciklis Semcirebam, romelic gamowveulia 

teqnologiebis swrafi cvlilebebiT da masobrivi komunikaciuri sistemis 

srulyofiT,  ganapiroba menejerebis mier daCqarebuli gadawyvetilebebis 

miRebis aucilebloba produqtis sasicocxlo ciklis fazebis cvlilebisas. 

       bazris ganviTarebasTan erTad firmebi mimarTaven konkurenciis sul 

ufro daxvewil meTodebs. rogorc m. porterma daamtkica, am situaciaSi 

gadarCenis erTaderTi saSualeba – esaa momxmareblisaTvis iseTi faseulobis 

SeTavazeba, romelic ganasxvavebs mocemul firmas konkurentebisgan da 
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uzrunvelyofs garkveul konkurentul upiratesobas.  produqti, romelic 

momxmarebels aRafrTovanebs – es aris marketinguli strategiebis Seqmnis 

safuZveli. sirTule mdgomareobs imaSi, rom gavigoT, ama Tu im situaciaSi  

romel inovaciur  produqts SeuZlia am miznis realizeba. 

       inovacia ar Semoifargleba mxolod axali produqtebis SemuSavebiT. 

komerciuli sawarmoebi da sxva organizaciebi, romlebic gadarCnen da 

ayvavdnen, saWiroeben novatorebs da novatorul ideebs. 115–ze meti inovaciis 

Seswavlis Semdeg marketologebi mividnen daskvnamde, rom msxvil, 

warmatebul korporaciebSi liderebi axdenen „ideaTa simZlavris“ generacias, 

romelic uzrunvelyofs maT konkurentul upiratesobas ara mxolod axal 

produqtSi, aramed axal ideebSi – produqtis SefuTvis, dagegmarebis axali 

sistemebis, sawarmoo xarjebis Semcirebis gzebis da sxva mimarTulebiT. 

       inovaciis gavrcelebis procesis SeswavlaSi udidesi roli miuZRvis 

evereta rojerss. misi azriT, inovaciis gavrceleba SeiZleba ganisazRvros 

rogorc procesi, romlis meSveobiTac axali idea droTa ganmavlobaSi   

gadaecema  socialuri  jgufis  wevrebs  konkretuli  arxebis  meSveobiT. 

       aseTi gansazRvreba gulisxmobs, rom produqti, romelic ufro adre 

iyo wardgenili bazarze, SeiZleba mainc aRiqmebodes momxmareblis mier, 

rogorc axali. 

       inovaciaTa klasifikaciis erT–erTi sistema efuZneba socialuri 

jgufebis qcevaze siaxlis gavlenas. igi SemoTavazebuli iyo t. robertsonis 

mier da farTod gamoiyeneba marketingSi. am klasifikaciis Tanaxmad, axali 

produqtebi  iyofa  Semdeg  tipebad: 

1. uwyveti 

2. dinamiurad uwyveti 

3. wyvetili 

       uwyveti  siaxle – esenia ufro arsebuli produqtebis modifikaciebi, 

vidre sruliad axali nawarmi. isini yvelaze nakleb gavlenas axdenen qcevis 

Camoyalibebuli sqemebis rRvevaze. magaliTad, kbilis pastaSi ftoris 
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naerTebis Camateba, cnobili modelis avtomobilis modifikacia, menToliani 

sigaretis gamoSveba an misi sigrZis Secvla. 

       dinamiurad  uwyveti  inovaciebi – aris axali produqtis Seqmna an              

ukve arsebulis variacia, romelic ar cvlis produqtis yidvis da 

gamoyenebisas momxmarebelTa qcevis dadgenil sqemebs.   magaliTad, kbilis 

eleqtrojagrisebi, kompaqt–diskebi, kvebis produqtebi konservantebis gareSe  

da  a.S. 

       wyvetili inovaciebi – aris absoluturad axali produqcia, romlebic 

Zireulad  cvlian  myidvelTa  qcevis  modelebs. 

       aseTi siaxleebis magaliTebia–televizia, kompiuterebi, avtomobilebi, 

videomagnitafonebi, mobiluri telefonebi, mikrotalRuri Rumelebi... axali 

produqtebis umetesobas aqvs uwyveti xasiaTi. ufro meti mogeba moaqvs ukve 

arsebuli produqtebis modifikaciebs, ramdenadac isini ar saWiroeben did 

Zalisxmevas sasargeblo parametrebis ganmartebaze da momxmarebelTaTvis 

SedarebiT  advilad  aRsaqmelia  aseTi  siaxle. 

         mecnierTa azriT, produqti, romelic ganixileba, rogorc fizikuri 

atributebis nakrebi, ar moutans mogebas mis mwarmoebels. 

       produqtis zogadi koncefcia gansazRvravs momxmarebelTa molodins 

produqtis sxvadasxva TvisebebTan mimarTebaSi – fizikuri, sainformacio, 

damatebiTi ( magaliTad, miwodebis pirobebi, gayidvis Semdgomi momsaxurebis 

arseboba–ar arseboba da sxva) 

       produqtis  gafarToebuli  koncefcia   gulisxmobs garkveuli 

zomebis miRebas imisTvis, rom produqtma gadaaWarbos momxmareblis 

molodins da Sedegad  uzrunvelyos damatebiTi faseuloba. 

       yovelive zemoaRniSnuli qmnis produqtis potencials, anu imas, ramac 

SeiZleba moizidos momxmarebeli. 

       bazarze axali produqtis pozicionirebisas marketologebi imdenad 

uRrmavdebian mis axal materialur Tvisebebs, rom SesaZloa ver SeniSnon 
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„warmatebis“ is qveteqsti, romelic ganpirobebulia produqtis zogadi 

koncefciis gagebiT. 

       pirobiTad, axali produqtebi SeiZleba daiyos „gamarjvebulebad“ da 

„damarcxebulebad“, Tumca arsebobs mesame kategoriac, romelTac marTalia 

miaRwies warmatebas da damkvidrdnen bazarze, magram amisaTvis dasWirdaT 

mosalodnelze  meti  dro. 

       ra aris yovelive amis mizezi? ratom imarjveben erTni, sxvebi ki ageben? 

rogoria totaluri produqtis maxasiaTeblebi da raSi mdgomareobs 

momxmarebelTa molodini?  

       mecnierTa kvlevebSi mocemulia 5 maCvenebeli, romlebic ganapirobeben 

axali  produqtis  warmatebas  bazarze.   esenia: 

1. SedarebiTi upiratesoba 

2. Tavsebadoba 

3. sirTule 

4. produqtis gamocdis SesaZlebloba 

5. cnobadoba 

       SedarebiTi  upiratesoba  –  yvelaze mniSvnelovani komponentia axali 

produqtis warmatebis albaTobis Sefasebisas. sTavazobs Tu ara is 

SedarebiT upiratesobas analogiur produqtTan mimarTebaSi? igulisxmeba 

ara axali produqtis obieqturi upiratesoba, aramed is,  aRiqmeba Tu ara  

misi upiratesoba momxmareblis mier. rogorc praqtika gviCvenebs,  warmatebas 

aRweven iseTi axali produqtebi, romlebic akmayofileben adamianis raime 

mniSvnelovan  moTxovnilebas. 

     Tavsebadoba – gulisxmobs siaxlis SeTavsebis xarisxs arsebul 

faseulobebTan da potenciuri momxmareblebis cxovrebis stilTan.  

     sirTule – es aris siaxlis aRqmis xarisxi. rac ufro rTulia axali 

produqti, miT ufro Znelia misTvis aRiarebis mopoveba. 
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       mikrotalRuri Rumelebi miekuTvnebian wyvetil an dinamiurad uwyvet 

inovaciebs, magram isini swrafad gavrceldnen, ramdenadac martivni arian 

gamoyenebaSi. sirTulis principis Tanaxmad, umjobesia Seiqmnas gasagebad da 

gamosayeneblad rac SeiZleba martivi produqti. 

       S e g o n e b a:  Tu gindaT, rom Tqveni produqti iqnes warmatebuli, 

daiyvaneT minimumamde momxmareblisaTvis xilvadi sirTule. dausviT   

sakuTar Tavs kiTxva: „momxmarebeli axali produqtis awyobis an gamoyenebis 

instruqciebs aRiqvams rogorc rTuls Tu martivs?“  rac ufro rTulia 

produqti,  miT  naklebia  misi  warmatebis  albaToba. 

       produqtis gamocdis SesaZlebloba – axal produqts gaaCnia    

warmatebis meti Sansebi, Tu momxmareblebs SeuZliaT misi gamocda an  

gasinjva. 

       momxmareblebisTvis produqtis nimuSebis SeTavazeba aris siaxlis 

gasinjvis efeqturi meTodi. iseTi kompaniebi, rogorebicaa Procter & Gamble  da 

General Foods, yovelwliurad ufasod avrceleben Tavisi siaxleebis 

milionobiT sacdel nimuSebs, raTa miscen momxmareblebs produqtis 

gasinjvis SesaZlebloba. yoveldRiuri moxmarebis iaffasiani produqtisTvis 

metad efeqturia ufaso nimuSebis gavrcelebis meTodi, xolo 

ZviradRirebuli da rTuli produqtis SemTxvevaSi misaRebia arendis 

strategiis gamoyeneba, romelsac farTod iyeneben, magaliTad, avtomobilebis 

Tanamedrove mwarmoeblebi.  rodesac kompiuterebi pirvelad gamoitanes 

bazarze IBM da sxva firmebi iZleodnen mas arendiT, raTa SeemcirebinaT 

aRqmadi riski, dakavSirebuli siaxlis SeZenasTan. supermarketebSi sareklamo 

kampaniis CarCoebSi xSirad imarTeba axali kvebis produqtebis momzadebis 

demonstraciebi –  myidvelebs ufasod urigdebaT isini dasagemovneblad. 

       cnobadoba – asaxavs momxmareblis mier axali produqtis gamoyenebis 

da moxmarebis TvalsaCinoebis xarisxs misi nacnobebisa da mezoblebisTvis. 

magaliTad, rodesac pirvelad gamoCnda kondicionerebi, gairkva, rom    

mWidrod dasaxlebul raionebSi isini sargeblobdnen didi moTxovniT, vidre 

qalaqis danarCen raionebSi – mezoblebs saSualeba hqondaT enaxaT misi 
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muSaobis principi erTmaneTis saxlebSi da es maT uadvilebda yidvis Sesaxeb 

gadawyvetilebis miRebas.  

       marketologebi produqtis cnobadobis donis asamaRleblad axdenen 

cnobili adamianebis mozidvas, asaCuqreben maT sakuTari produqciiT.  firma 

Nike iyenebs am strategias sportuli produqtis stimulirebisTvis, aZlevs 

ra maT ufasod cnobil sportsmenebs. 

 

8.5. inovaciebis miRebis da gavrcelebis marTvis difuziebi 

 

       axali produqtis aRiarebis an uaryofis procesi garkveulwilad     

aris gadawyvetilebis miRebis standartuli procesis msgavsi. uklebliv 

yvela momxmarebeli, gamonaklisis gareSe, gadis siaxlis aRiarebis stadias. 

erTni swrafad iReben gadawyvetilebas siaxlisadmi Tavisi damokidebulebis 

Sesaxeb, meoreni ki didxans meryeoben, amitom am gadawyvetilebis miRebis 

sxvadasxva aspeqtebi unda ganvixiloT drois konteqstSi.  

       siaxlis adaptaciis siCqare varirebs miznobrivi bazris kulturul 

faseulobebTan damokidebulebaSi. Tu firmas SeuZlia gansazRvros is 

ZiriTadi segmentebi, romlisTvisac gankuTvnilia produqti – futuristuli, 

normaluri an tradiciuli – es niSnavs, rom mas SeuZlia maRali albaTobiT 

gamoTvalos siaxlis aRiarebis (an uaryofis)  dro  TiToeuli  bazrisTvis. 

       adaptaciis, rogorc garkveuli xangrZlivobis procesis Secnoba              

aris Zalian mniSvnelovani. sxvagvarad, firmam SeiZleba gamouSvas produqti, 

gaaCaRos mZlavri sareklamo kampania, daxarjos soliduri Tanxebi, raTa . . . 

dainaxos , Tu rogor „Cavardeba“ igi. sinamdvileSi ki produqts SesaZloa 

jer arc ki hqonoda gavlili adreuli stadiebi, romlebic aucilebelia 

yidvis stadiamde misaRwevad. 

       kompaniebi zogjer moqmedeben ise, TiTqos calkeulma momxmarebelma 

an bazarma ubralod unda gadawyvitos – iyidos Tu ar iyidos. aseTi       
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msjelobiT firma ver SeZlebs verc biujetis sworad Sedgenas, verc 

mosalodneli mogebis gaTvlas, verc gasaRebis stimulirebis RonisZiebebis 

efeqturad dagegmvas. Semdgomi sirTuleebi SeiZleba warmoiSvas produqtis 

an ideis koncefciasTan fizikuri produqtis araswori kavSiris gamo.  

momxmareblebma SeiZleba gaiaron produqtis aRiarebis procesis yvela 

stadia, magram garkveuli mizezebis gamo (magaliTad,  konkretul momentSi 

am produqtis maragis deficiti)  yidvis aqti SemdgomisTvis gadadon.  

       marketinguli programis yvela elementi SesaZloa idealurad iyos 

SemuSavebuli da ganxorcielebuli realobaSi, magram kompaniam ganicados 

warumatebloba, Tu ar gaiTvaliswinebs misi aRiarebis dros da moxsnis mas 

gayidvidan imaze adre,  vidre momxmarebeli gadawyvets mis SeZenas. 

       am aspeqtebis gageba dagvexmareba imis gacnobierebaSi, Tu ratom aris 

warumatebeli ase bevri inovacia gansakuTrebiT, roca isini iTvlebian 

wyvetil inovaciebad. samwuxarod, bevr kompanias miaCnia, rom Tu isini 

SeimuSaveben axal produqts, romelic daakmayofilebs momxmarebelTa 

mniSvnelovan saWiroebebs da amavdroulad uzrunvelyofen Sesabamis 

winsvlas, faswarmoqmnas da gavrcelebas, gasaReba eqnebaT garantirebuli. 

realoba ki yovelTvis ar adasturebs am faqts. 

       marketologebi swavlobdnen inovaciebis aRiarebis da gavrcelebis 

process mravali wlis ganmavlobaSi. Sesabamisad, arsebobs mravali modeli, 

romelic aRwers am process.  

       siaxlis miRebis erT–erT pirvel koncefcias ewoda AIDA          

(„saqmeSi Caxedulobis“, „interesis“, „survilis“, „moqmedebis“ inglisuri 

sityvebis pirveli asos mixedviT) 

       ufro meti aRiareba moipova e.w. rojersis modelma, romlis 

Tanaxmadac inovaciebis aRiarebis procesi moicavs Semdeg stadiebs: 

1. Secnoba 

2. azris Camoyalibeba (formireba) 

3. gadawyvetilebis miReba 
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4. aTviseba 

5. damtkiceba (dadastureba) 

       Secnobis stadia iwyeba, rodesac momxmarebeli iRebs fizikur an  

socialur stimuls, romelsac uzrunvelyofs axali produqti. am stadiaze 

momxmareblebi informirebulebi arian produqtis raobaze, magram ara aqvT 

gamotanili daskvnebi maT moTxovnilebebTan misi Sesatyvisobis Sesaxeb.   

Secnoba miiRweva masobrivi informaciis saSualebebiT. 

       azris  formirebis  procesSi – mimdinareobs inovaciasTan xelsayreli   

da araxelsayreli damokidebulebis formireba. 

       azris formirebis procesi garkveulwilad dakavSirebulia axali 

produqtis SeZenis da gamoyenebis Sinagan Secnobasa da riskis SefasebasTan. 

rodesac adamiani ganixilavs axal produqts, man unda awon–dawonos misi 

gamoyenebis Sedegad miRebuli potenciuri sargebeli da SesaZlo 

naklovanebebic. 

       momxmareblebs SeuZliaT Seamciron axali produqtis gamoyenebis 

riski damatebiTi informaciis miRebiT. maT SeuZliaT produqtis Sesaxeb  

informaciis moZieba, produqtis reklamaze yuradRebis gamaxvileba, 

produqtis reitingebis analizi, gasaubreba maTTan, vinc ukve SeiZina igi, 

katalogebis gamoyeneba da  a. S. 

       gadawyvetilebis miRebis stadiaze  momxmarebeli akeTebs arCevans 

inovaciebis aRiarebas (adaptacias)  da  uaryofas  Soris. 

       aRiareba – es aris momxmareblis gadawyvetileba imis Sesaxeb, rom    

inovacia misTvis warmoadgens optimalur arCevans. 

       uaryofa – es aris momxmareblis gadawyvetileba imis Sesaxeb, rom ar 

gamoiyenos inovacia.  aqtiuri uaryofa – es aris inovaciis gamoyenebis 

uaryofa   im adamianebis mier, romlebmac Seiswavles axali produqti an 

SesaZloa igi gamoscades kidec praqtikaSi; pasiuri uaryofa mdgomareobs 

imaSi, rom momxmarebeli arasodes dafiqrebula seriozulad axali 

produqtis gamoyenebis SesaZleblobis Sesaxeb. 
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       aTviseba – iwyeba im momentidan, rodesac momxmarebeli iwyebs 

inovaciis gamoyenebas. marketingulma kompleqsma yidvis procesi unda 

gaxados martivi. amisaTvis aucilebelia ganawilebaSi CarTuli yvela mxaris 

da axali produqtis sainformacio mxardaWeris saguldagulo koordinacia. 

am drois mniSvnelovan aspeqts warmoadgens fasic. 

       damtkiceba – es aris procesi, romlis drosac momxmarebeli eZebs 

axali produqtis yidvis sakuTari gadawyvetilebis dadasturebas. zogjer 

momxmareblebi cvlian adre miRebul gadawyvetilebas, gansakuTrebiT, Tu 

inovaciis Sesaxeb miiRes winaaRmdegobrivi cnobebi.  

       momxmareblebis cvalebadoba, meryeoba yidvis Sesaxeb 

gadawyvetilebebis miRebisas  aris seriozuli problema kompaniebisTvis. 

amdenad,  mas meti  yuradReba unda daeTmos marketingul strategiebSi. 

saWiroa momxmareblebs vubiZgoT iseTi stimulebis SeTavazebiT, rogoricaa:  

saCuqrebi, fasdaklebebi, gayidvisSemdgomi servisi, momxmareblebTan 

ukukavSiris gzebis gamoZebna da sxva. cvalebadoba yvelaze xSirad vlindeba 

maSin, roca axali produqti ar aris integrirebuli praqtikaSi an 

konfliqtSia momxmarebelTa cxovrebis stilis   zogierT   aspeqtebTan. 

       momxmareblebi amJRavneben axali produqtis gasinjvis mzaobis 

sxvadasxva xarisxs. yovel sasaqonlo kategoriasTan mimarTebaSi 

SesaZlebelia gamovyoT momxmarebeli „pionerebi“ da „adreuli amTviseblebi“ 

– isini, vinc sxvebze swrafad iReben siaxles. danarCeni myidvelebi axal 

produqts aRiqvamen SedarebiT gvian. 

       momxmareblebi SeiZleba porobiTad daiyos kategoriebad axal 

produqtTan  adaptaciis  siCqaris  mixedviT. 
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 34 % 34 % 

  

  13,5 % ადრეული           დაგვიანებული 16 % 

 2,5 %                                 უმრავლესობა       უმრავლესობა ჩამორჩენილები 

 X-V X-V X X+V 

     novatorebi    adreuli 

                  amTviseblebi 

                                

nax. 8.3.  momxmarebelTa kategoriebi maT mier axali produqtis miRebis drois     

         mixedviT. 

 

       novatorebi – xalisiT iReben axal ideebs da mxad arian riskisTvis. 

arseboben  SemecnebiTi  da  sensoruli novatorebi.  

      SemecnebiT  novatorebs  aqvT axali mentaluri (gonebrivi) SegrZnebebis 

Ziebis moTxovnileba.  

       sensoruli novatorebi ganicdian axali emociuri SegrZnebebis 

upiratesobis moTxovnilebebs. 

       SemecnebiT novatorebs moswonT fiqri, problemebis gadaWra, rTuli 

sakiTxebis amoxsnis SesaZlebloba maSin, roca sensoruli novatorebisTvis 

upiratesia fantaziebi, ocnebebi, axali sarisko SegrZnebebi. 

       reklama da komunikaciis sxva saSualebebi SesaZloa gamiznuli iyos 

rogorc SemecnebiT, ise sensoul novatorebze, Tumca sareklamo mimarTvebi 

unda iyos gansxvavebuli. 
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       SemecnebiTi novatorebisTvis gankuTvnil sareklamo mimarTvebSi xazi 

unda gaesvas inovaciis SedarebiT upiratesobas arsebul produqtTan 

mimarTebaSi. 

       sensoruli novatorebisTvis gankuTvnil sareklamo mimarTvebSi ki 

xazi unda gaesvas inovaciis unikalurobas da gaqarwyldes misi sirTulis 

da riskis SegrZneba grZelvadiani garantiebis, safirmo servis–centrebis, 

myidvelTa konsultaciebis, ufaso samsaxurebis, martivi da gasagebi 

instruqciebis SeTavazebiT.  

       SemecnebiTi novatorebisTvis gankuTvnili informacia produqtis 

eqspluataciis wesebis Sesaxeb SeiZleba iyos rTuli da detaluri, Seicavdes 

cnobebs misi damzadebis teqnologiuri procesebis Sesaxeb da sxva damatebiT 

informacias.  sensoruli novatorebisTvis ki mniSvnelovania, rom produqtis 

momzadebis da gamoyenebis Sesaxeb instruqciebi iyos, rac SeiZleba, martivi. 

       Cveulebriv, sensoruli novatorebi arian axalgazrda adamianebi, 

SemecnebiT novatorebs ki,  rogorc wesi,  aqvT umaRlesi ganaTleba. 

       adreuli amTviseblebi – eZeben respeqtabelurobas, isini Tavis 

garemoSi iTvlebian aRiarebul liderebad, siaxles iReben swrafad, oRond 

sifrTxiliT. 

       adreuli umravlesobis  warmomadgenlebi auCqareblebi arian. isini 

iSviaTad iTvlebian liderebad, magram axal iReben produqts aRiqvamen 

saSualo momxmarebelze  adre. 

       dagvianebuli umravlesobis  warmomadgenlebi ganwyobilni arian 

skeptikurad. isini siaxles iReben mxolod mas Semdeg, roca umravlesoba                  

maT  ukve  gamocdis. 

       CamorCenilebi arian tradiciaTa mimdevrebi, eWviT uyureben               

nebismier cvlilebas da iReben maT mxolod mas Semdeg, roca igi aRar 

warmoadgens gansakuTrebul siaxles  da  gadadis  tradiciaSi. 

       es klasifikacia SemuSavebulia imisTvis, rom axali produqtis 

mwarmoebelma kompaniebma SeZlon novatorebis da adreuli amTviseblebis 
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gamovlena da swored maTken mimarTon Tavisi marketinguli Zalisxmeva. 

novatorebi, rogorc aRvniSneT, SedarebiT axalgazrda da ganaTlebuli 

xalxia. maTi Semosavlebi ufro maRalia, vidre dagvianebuli umravlesobis 

da CamorCenilebis. isini nakleb erTgulebas iCenen produqtis markis mimarT 

da yovelTvis moxarulni arian kompaniis mier SemoTavazebuli iseTi 

SeRavaTebiT sargeblobis, rogoricaa fasdaklebebi, kuponebi da ufaso 

egzemplarebis darigeba. 

       produqtis mwarmoeblebma unda icodnen, Tu rogor moizidon Sesabamis 

referentul jgufebSi aRiarebuli liderebi – didi avtoritetis, 

gansakuTrebuli unaris, codnis da sxva pirovnuli maxasiaTeblebis mqone 

adamianebi. marketologebi cdiloben gansazRvron aRiarebuli liderebis 

piradi maxasiaTeblebi, raTa monaxon maTze zemoqmedebis SesaZlo gzebi da 

saSualebebi. 

       polimorfizmi  –  es aris cneba, romelic axasiaTebs momxmareblebs, 

rogorc novatorebs ara romelime erT, aramed mraval produqtTan 

mimarTebaSi. aseT momxmareblebs ewodebaT polimorfuli, xolo maT, vinc 

iTvlebian novatorebad  mxolod erT produqtTan  mimarTebaSi,  ewodebaT   

monomorfuli. 

       Tu inovacia potenciurad monomorfulia, novatorebis Ziebis procesi 

SesaZloa ar iyos gamarTlebuli, magram, Tu siaxle polimorfulia, maSin 

novatorTa Ziebis da gamovlenis mcdelobebs aqvT garkveuli logika. 

       mecnieruli kvlevebis Sedegebi am sferoSi winaaRmdegobrivia, magram 

arsebobs iseTi produqtebis gamovlenis SesaZlebloba, romelTaTvisac 

novatorebad gamodian erTi da igive momxmareblebi. magaliTad, zogierTi 

adamianebi iTvlebian teqnofilebad da mzad arian SeiZinon nebismieri axali 

„teqnosaTamaSo“, maSin, roca sxvebi iTvlebian „teqnofobebad“ da ar  iyidian  

aseT  produqts  fuladi  dainteresebis  gamoc   ki.  

       marketinguli strategiebis SemuSavebisaTvis xSirad aucilebeli 

xdeba produqtis gasaRebis donis prognozireba, romelic miRweuli iqneba 
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drois garkveul periodSi.  amisaTvis gamoiyeneba zogierTi maTematikur – 

ekonomikuri meTodebi. 

       inovaciebis gavrcelebis fundamentur modelebs uwodeben                             

SeRwevis modelebs. isini axdenen axali produqtis bazarze SeRwevis donis 

prognozirebas warsuli gayidvebis Sedegebis safuZvelze. 

       epidemiologiuri modelebi axdenen produqtis aRiarebis 

prognozirebas im debulebidan gamomdinare, rom misi gavrcelebis procesi 

warmoadgens socialuri urTierTqmedebis process, romelSic novatorebi da 

adreuli momxmareblebi   „ainficireben“   danarCen   momxmareblebs. am 

modelebs aqvT albaTobiTi xasiaTi. marketingul literaturaSi analizis 

gakeTeba, Cveulebriv, SemoTavazebulia aseTi modelebis struqturuli an 

maTematikuri maxasiaTeblebis mixedviT. 

       aRiarebis modelebi atareben determinebul xasiaTs. isini  moicaven 

Sida cvladebs, romlebic aRweren axal produqtze gadawyvetilebis miRebis 

process da gare cvladebs, romlebmac SeiZleba zegavlena moaxdinon 

SeRwevis doneze da siaxlis miRebis droze.  

       es modelebi da maTi hibridebi, romlebic akavSireben gare cvladebs 

siaxlis gavrcelebis modelebTan, SeiZleba gamogvadges marketinguli 

kompleqsis efeqturobis gamovlenaSi. ase, magaliTad: kvlevebma gviCvenes, rom 

reklamam SeiZleba daaCqaros produqtis gavrcelebis procesi, xolo 

optimaluri Sedegi ki miiRweva, rodesac firma mZlavr sareklamo kampanias 

atarebs produqtis sasicocxlo ciklis sawyis stadiaze, Semdeg ki amcirebs 

sareklamo aqtivobas produqtis win wawevis Sesabamisad sasicocxlo ciklis 

etapebis mixedviT da aZlierebs pirovnebaTaSoris urTierTobebs.     

       produqtis aRiarebis bevri modeli, romlebic iTvaliswineben sabazro 

struqturebis cvladebs, gamoiyeneba sareklamo saagentoebis da sxva 

organizaciebis mier, romlebic monawileoben axali produqtis bazarze 

gatanaSi. isini iyeneben testirebuli bazrebidan miRebul informaciebs da im 

procesebis simulaciis modelebs, romlebsac gayidvebis wina monacemebis 

safuZvelze SeuZliaT momavali gasaRebis moculobis da produqtis 



208 
 

momgebianobis prognozi, agreTve im aspeqtebis analizi, Tu ra moswonT an  

ar  moswonT  momxmareblebs  inovaciaSi. 

       es modelebi farTod gamoiyeneba bevr kompaniasa da organizaciaSi.. 
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Tavi  9.   momxmarebelTa qcevaze ojaxis gavlena 

9.1.   ojaxis samomxmareblo qcevis mniSvneloba 

 

      ojaxis, rogorc damoukidebeli samomxmareblo erTeulis Seswavlas, 

did yuradRebas uTmoben marketologebi. amas aqvs 2 ZiriTadi mizezi: 

1. xdeba uamravi produqtis SeZena ojaxisTvis; 

2. mravali samomxmareblo gadawyvetilebebis miReba xdeba ojaxis 

wevrebis gavleniT. 

       ojaxi – es aris ori an meti erTad mcxovrebi adamianebi, romlebic 

dakavSirebulni arian erTmaneTTan qorwinebiT, sisxliT naTesaobiT an 

Svilad ayvanis urTierTobiT. 

       ojaxis birTvs warmoadgens deda, mama da Svilebi. ojaxs, sadac 

ibadeba adamiani, ewodeba ,,maorientirebeli”, xolo ojaxs, romelsac is qmnis 

qorwinebis Sedegad, ewodeba ,,warmoebuli”. 

       termini `saojaxo meurneoba” gamoiyeneba yvela im individis 

dasaxasiaTeblad, romlebic cxovroben erT WerqveS, erT saxlSi.            

ojaxsa da saojaxo meurneobas Soris arsebobs mniSvnelovani sxvaoba, Tumca 

zogjer isini arian urTierTSemcvlelebi. marketinguli TvalsazrisiT, 

saojaxo meurneoba warmoadgens sul ufro mniSvnelovan obieqts, rac 

ganpirobebulia aratradiciuli ojaxebis da saojaxo meurneobebis swrafi 

zrdiT. saojaxo meurneobebs warmoadgenen: 

 xandazmulebi, romlebic cxovroben im adamianebTan erTad, 

romlebic ar arian maTi naTesavebi; 

 erTad mcxovrebi sawinaaRmdego sqesis adamianebi; 

 erTad mcxovrebi megobrebi; 

 erTsqesiani wyvilebi; 

       momxmarebelTa qcevis specialistebi ojaxis da saojaxo meurneobebis 

Seswavlisas yuradRebas aqceven: 
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1.  ojaxis sasicocxlo cikls (tradiciuli, modificirebuli) da 

TiToeul etapze maTi moTxovnilebebis analizs; 

2. samomxmareblo gadawyvetilebebis specifikas (ojaxis wevrebis roli  

yidvis Sesaxeb gadawyvetilebebis miRebis procesSi; feminizmis roli, 

socializacia da bavSvebis gavlena myidvelobiT  qcevaze); 

3. ojaxis mier aRiarebul faseulobebs, tradiciebs da cxovrebis  wess; 

4. ojaxis (saojaxo meurneobis) sidides, ojaxis wevrebis moTxovnilebebs  

Soris kavSirs.  

      ojaxis zoma damokidebulia iseT faqtorebze, rogoricaa: ganaTlebis 

done, Sobadobis done da religia.  savaWro kompaniebi yuradRebiT adevneben 

Tvals am statistikas, raTa gaiangariSon, Tu rogori gavlena eqneba am 

faqtorebs moTxovnis moculobis cvlilebaze  momavalSi. 

       ojaxuri gavlenis gasazomad gamoiyeneba Semdegi kiTxvebi: 

1. pirvelma vin gaacnobiera saWiroeba? 

2. vin Seagrova informacia yidvis gansaxorcieleblad saWiro 

variantebze? 

3. vin gadawyvita aRniSnuli variantebidan upiratesobis miniWebis 

sakiTxi? 

4. vin iyida produqti? 

       kvlevebSi ganxiluli rolebis struqtura damokidebulia produqtsa 

da momsaxurebaze. bevri sasaqonlo produqciis SeZenisas monawileobas iRebs 

mxolod qmari an coli. gavlenis an darwmunebis strategiebi damokidebulia 

ramdenime cvladze, gansakuTrebiT, ojaxis sasicocxlo ciklsa da cxovrebis 

stilze. 
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9.2.  saojaxo Sesyidvebis struqtura 

 

       ojaxebi moixmaren uamrav produqts, xolo maT Sesyidvas axorcieleben 

calkeuli adamianebi.  

            ra SeviZinoT? sad, rogor da rodis gamoviyenoT produqti? vin iyidos? 

- ai, arasruli CamonaTvali im rTuli sakiTxebisa, romelTa gadaWraSic 

monawileobas iReben ojaxis sxvadasxva wevrebi gansxvavebuli masStabiT. 

      ojaxis wevrebi asruleben instrumentalur da eqspresiul rolebs.  

      instrumentaluri (funqcionaluri, ekonomikuri) roli, romelsac 

asruleben ojaxis wevrebi _ es aris finansuri, teqnikuri da sxva funqciebi.  

       eqspresiuli roli mdgomareobs yidvis gadawyvetilebis miRebis 

procesSi ojaxis sxva wevrebis mimarT mxardaWeraSi, esTetiuri da emociuri 

moTxovnilebebis gamovlenaSi. 

       imis mixedviT, Tu rogor asruleben ojaxis calkeuli wevrebi am 

rolebs, xdeba ojaxis biujetis ganawileba. 

       ojaxis samomxmareblo gadawyvetilebebis miRebaSi SeiZleba gamovyoT 

5 roli, romelic SesaZloa Seasrulos qmarma, colma, bavSvebma an saojaxo 

meurneobebis sxva wevrebma. savsebiT SesaZlebelia, rom   erTi da igive roli 

Seasrulos ojaxis sxvadasxva wevrma, an piriqiT. 

1. iniciatori/kontroliori _ is, visac ekuTvnis SeZenis idea da 

agrovebs gadawyvetilebis misaRebad saWiro informacias; 

2. gavlenis  momxdeni _ adamiani, visi azric aRiarebulia, rogorc 

Sesafasebeli kriteriumi produqtis yidvis dros; 

3. gadawyvetilebis  mimRebi _ is, vis xelSic aris finansuri berketebi 

da vinc wyvets, Tu rogor moxdes saojaxo biujetis gankargva; 

4. myidveli _ adamiani, vinc axorcielebs produqtebis SeZenas: midis 

maRaziaSi, rekavs momwodeblebTan, moaqvs produqtebi saxlSi da a.S. 

5. momxmarebeli _ is (isini), vinc moixmars produqts. 
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marketingis specialistebma komunikaciuri strategiebis 

SemuSavebisas unda gaiTvaliswinon rolebis ganawilebis specifika ojaxebSi. 

maT yovelTvis unda axsovdeT imis Sesaxeb, rom ojaxis sxvadasxva wevrebma 

SesaZloa Seasrulon sxvadasxva roli situaciebis da produqtis SeZenidan 

gamomdinare. magaliTad, bavSvebi iTvlebian momxmareblebad da ara 

myidvelebad kvebis produqtebis, saTamaSoebis, tansacmlis da uamravi sxva 

produqtis SeZenisas. erTi an orive mSobeli SesaZloa iyos rogorc 

gadawyvetilebis mimRebi, aseve myidvelic, Tumca maT myidvelobiT arCevanze 

uzarmazar gavlenas axdenen bavSvebi. mSoblebi SeiZleba gamovidnen 

kontrolioris rolSic, rodesac ukrZalaven an uzRudaven bavSvebs 

konkretuli telegadacemebis yurebas da internet_TamaSebiT garTobas, 

xolo `gavlenis momxdenis” rols Tavis Tavze iRebs is, visac gaaCnia meti 

codna da gamocdileba konkretul sferoSi. 

saojaxo marketingSi yuradReba eqceva ojaxis wevrebs Soris 

urTierTdamokidebulebebs maT mier rolebis SeTavsebis mixedviT, aseve 

ojaxSi produqtis myidvels da momxmarebels Soris da myidvelsa da 

gadawyvetilebis mimRebs Soris urTierTdamokidebulebebs.  

saojaxo marketingSi xdeba sxvadasxva scenarebis SemuSaveba, 

ramdenadac konkretuli produqtebis SeZenisas gadawyvetilebas iRebs ara 

mxolod erTi adamiani, sxva SemTxvevebSi ki momxmarebeli SeiZleba iyos 

ramodenime. zogjer myidvelic da momxmarebelic erTi da igive piria. ojaxSi 

yidvis Sesaxeb gadawyvetilebis procesi SesaZloa aRmoCndes sakmaod rTuli, 

Tumca konkretul kiTxvebze gacemuli pasuxebiT SesaZlebelia myidvelsa da 

momxmarebels Soris urTierTobaTa xasiaTis dadgena: 

   vin visTvis yidulobs? 

   vin aris mTavari moqmedi piri? 

   ra aris yidvis winapiroba? 

   vis ra produqti sWirdeba da rodis? 

   ra daskvna SegviZlia aqedan gavakeToT? 
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   romeli meuRlis rolia ufro `wonadi” ojaxSi?  

   rogor icvleba situacia produqtis kategoriis,  

gadawyvetilebis miRebis procesis etapebis mixedviT?  

       am kiTxvebze pasuxebis gasacemad gamoiyeneba rolebis Semdegi 

struqtura: 

1. gadawyvetilebis miReba xdeba avtonomiurad _ TiToeuli meuRle iRebs 

gadawyvetilebebis Tanabar raodenobas erTmaneTTan SeuTanxmeblad; 

2. dominirebadia qmris roli; 

3. dominirebadia colis roli; 

4. gadawyvetilebaTa umravlesobas meuRleebi iReben erToblivad; 

 

       Tu romel situacias eqneba adgili praqtikaSi, gansazRvravs 

produqtis tipi, yidvis Sesaxeb gadawyvetilebis procesis etapebi da 

gadawyvetilebis miRebis garemoebebi. 

       savaWro kompaniebisaTvis mniSvnelovania imis gansazRvra, Tu vin iRebs 

ojaxSi yidvis gadawyvetilebas, raTa konkretuli produqtis sareklamo 

kampaniis orientireba moxdes ojaxis zustad im wevrze. 

       savaWro kompaniebma ZiriTadi yuradReba miaqcies imas, Tu vin TamaSobs 

ojaxSi finansebis mTavari gamanawileblis rols. tradiciul ojaxebSi qmari 

gamoimuSavebs fuls, xolo coli ganagebs da xarjavs. SedarebiT Tanamedrove 

ojaxebSi meuRleebi erTad ganageben finansur sakiTxebs. 

       mamakacuri da qaluri movaleobebis wre ganagrZobs cvalebadobas, 

gansakuTrebiT maSin, rodesac qali muSaobs da tradiciuli saojaxo 

movaleobebis Sesasruleblad dro aRar hyofnis. aseTi dedebi imyofebian 

kompromisul konfliqtSi dedobriv idealebsa da profesionalizms Soris. 

erT-erTi marketinguli kvlevis saSualebiT, gamoiyo mandilosnebis 

Semdegi tipebi:  
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1. tradiciis gamgrZeleblebi _ qalebi, romlebic agrZeleben 

diasaxlisis tradiciebs; 

2. Tokis gadamqaCavebi _ qalebi, romlebic iZulebulni arian imuSaon, 

Tumca es ar aniWebT maT bednierebas; 

3. Zlieri mxrebi _ qalebi, dabali Semosavlebis doniT, magram 

momavlisadmi optimisturi damokidebulebiT; 

4. gamomgonebeli dedebi _ qalebi, romlebic kmayofilni arian saxlSi 

dedobiTac da muSaobiTac. 

 

       rogorc gairkva, 4 faqtori moqmedebs gadawyvetilebis miRebis 

xasiaTze: 

1. sqesobrivi niSniT rolebis stereotipiuri ganawileba: wyvilebi, 

romlebic rolebs tradiciulad inawileben, xSirad 

individualurad iReben gadawyvetilebebs, romlebic maT sqess exeba; 

2. meuRleebis finansuri SesaZleblobebi: meti gavlena gaaCnia im 

meuRles, romelic met finansebs debs saerTo qonebaSi; 

3. gamocdileba:  individualur gadawyvetilebebs iReben xSirad is 

wyvilebi, romlebsac ukve gaaCniaT ojaxuri gadawyvetilebebis 

miRebis gamocdileba. 

4. socio_ekonomikuri statusi:  erToblivi gadawyvetilebebi ufro 

xSirad miiReba saSualo fenis ojaxebSi, vidre dabali an maRali 

fenis ojaxebSi. 

 

9.3.  ojaxis sasicocxlo cikli 

 

       ojaxis moTxovnilebebze da xarjebze gavlenas axdens iseTi 

faqtorebi, rogoricaa: ojaxis wevrebis da fulis Semomtani adamianebis 

raodenoba.  
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       ori mniSvnelovani faqtori, romlebic gviCveneben, Tu raSi xarjavs 

ojaxi fuls da rogor atarebs dros, aris: 

               1)  arian Tu ara ojaxSi bavSvebi 

               2)  muSaobs Tu ara qali  

       iTvaliswineben ra droTa ganmavlobaSi  ojaxis moTxovnilebebis da 

xarjebis cvalebadobas, savaWro kompaniebi gvaZleven iseT gansazRvrebas, 

rogoricaa: `ojaxis sasicocxlo cikli”.  

       asakis matebasTan erTad Cveni samomxmareblo qceva icvleba. 16 welze 

naklebi asakis adamianebi momsaxurebaze da garkveul produqciaze xarjaven 

mcire Tanxebs, radgan isini jer patarebi arian. SedarebiT ufro mowifuli 

adamianebi mets xarjaven momsaxurebasa da produqtebze (mag: sadili 

gurmanebisTvis). bevri specifikuri myidvelobiTi qcevis gameoreba arc ise 

xSirad uxdebaT xandazmul adamianebs. magaliTad, sayofacxovrebo nivTebs 

bevri adamiani manam ar cvlis, sanam ar gamovlen isini mwyobridan. Cveni 

yoveldRiuri prioritetebis cvlilebas iwvevs cxovrebaSi iseTi axali 

etapebis dadgoma, rogoricaa: dawyvileba, pirveli Svilis SeZena, Svilis 

wasvla saxlidan, pensiaze gasvla, ganqorwineba, gviani qorwineba, ojaxis 

wevrebis Semcireba da a. S 

       cxovrebiseuli prioritetebis cvlilebebi gansakuTrebul 

faseulobas warmoadgens savaWro kompaniebisaTvis, radgan fuli, romelsac 

xarjavs axalgazrda wyvili Svilebis SeZenamde mimarTulia dasvenebasa da 

sxvadasxva momsaxurebis SeZenaze. bedis ironiiT, garTobis industriis 

yuradReba orientirebulia axalgazrda adamianebze, maSin, rodesac, bevri 

SedarebiT asakovani adamiani ufro met enTuziazms gamoxatavs msgavsi 

SeTavazebebis mimarT. statistikis mixedviT, 65-dan 74 wlamde adamianebis 

didi umravlesoba xarjavs met Tanxebs garTobaze, vidre 25 welze umcrosi 

asakis adamianebi. 

             ojaxis sasicocxlo stadiebis aRsawerad SemuSavebuli iyo rigi 

modelebisa, magram isini iZleoden mcire sargebels, radgan xSir 
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SemTxvevebSi ugulebelyofdnen iseT mniSvnelovan socialur  tendenciebs, 

rogoricaa: qalis cvalebadi roli sazogadoebaSi, cxovrebis alternatiuli 

stilis ganviTarebisaken swrafva, uSvilo qorwinebebi, qorwinebebi 

dagvianebuli SvilebiT, saojaxo meurneoba erTi mSobliT da a. S. 

           zemoT CamoTvlili cvlilebebis adekvaturad aRwerisTvis saWiroa  oTxi 

cvladi: 

1.   asaki 

2.   ojaxuri mdgomareoba 

3.   saxlSi Svilebis arseboba/ararseboba 

4.   Svilebis asaki 

             garda amisa, Cveni Sexedulebebi ojaxze unda iqnas gafarToebuli, raTa 

man moicvas iseTi saojaxo meurneobebi, sadac erT WerqveS mcxovrebi 

adamianebi erTmaneTTan araformalur kavSirSi arian.  

 

ojaxis tradiciul sasicocxlo cikls Seadgenen: 

 

 axalgazrda martoxelebi – isini SesaZloa cxovrobdnen calke, ojaxTan 

an megobrebTan erTad, amitom sxvadasxvanairad xdeba finansebis gankargva 

avejze, binis qiraze, produqtebsa da sxva maTTvis aucilebel nivTebze. 

Semosavlebi SedarebiT mcire aqvT, Tumca finansuri pasuxismgeblobac, 

Sesabamisad, naklebad awevT mxrebze. bevri maTgani gamomuSavebul Tanxebs 

xarjavs avtomobilze, sakuTari binis SeZenaze, moduri tansacmlis 

yidvaze da piradi cxovrebis mosawyobad yvela aucilebeli atributis 

SeZenaze. 

 

 axaldaqorwinebulni _ ar hyavT bavSvebi, aqvT saukeTeso finansuri 

mdgomareoba marto cxovrebis periodTan SedarebiT. aseTi ojaxebi Tavisi 

Semosavlebis did nawils, Cveulebriv, xarjaven manqanebze, tansacmelze, 

dasvenebasa da garTobaze, aseve xangrZlivi moxmarebis produqtebis 
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SeZenaze (aveji da sayofacxovrebo teqnika). iTvleba, rom isini sakmaod 

mgrZnobiareni arian sareklamo komunikaciebis mimarT. 

 

 savse bude _ I  _ pirveli Svilis gaCenasTan erTad ojaxSi mSoblebis 

rolebi icvleba: aucilebelia gadawyvetilebis miReba _ datovos Tu ara 

samsaxuri erT_erTma mSobelma, Tu ukeTesia ZiZis ayvana. nebismier 

SemTxvevaSi moxdeba ojaxis kuTvnili Semosavlis Semcireba da xarjebis 

struqturis cvlileba. mocemul stadiaze ojaxi SeiZleba gadavides Tavis 

sakuTar saxlSi, SeiZinos aveji da bavSvis oTaxis mosawyobad saWiro 

sxvadasxva nivTebi, sarecxi da saSrobi teqnika, aseve bavSvis kvebis 

produqtebi da piradi higienis nivTebi, vitaminebi, saTamaSoebi da a. S. es 

yvelaferi amcirebs ojaxis unars – gadainaxos  garkveuli Tanxa  

danazogis saxiT. coli da qmaric gamoxataven ukmayofilebas Tavisi 

samuSaos mimarT.  

 

 savse bude _ II _ sasicocxlo ciklis am stadiaze umcrosi Svili aris 

ukve saskolo asakis, ojaxis marCenalis xelfasi izrdeba, meore meuRle 

ubrundeba samuSaos, ris Sedegadac ojaxis finansuri mdgomareoba 

umjobesdeba, Tumca ojaxis wevrebi moixmaren met produqts meti 

odenobiT. 

 

 savse bude _ III _ ojaxis wevrebis asakobriv zrdasTan erTad  kidev ufro 

umjobesdeba maTi finansuri mdgomareoba. bavSvebs SesaZloa gauCndeT 

SemTxveviTi Semosavlebi. ojaxi icvlis avejs, yidulobs kidev erT 

avtomanqanas, fufunebis sagnebs. mniSvnelovani Tanxebi ixarjeba 

ganaTlebaze. imis mixedviT, Tu ra rangis ganaTlebis miReba surT Svilebs, 

ojaxis finansurma mdgomareobam SesaZloa ganicados radikaluri 

cvlilebebi. 
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 daqorwinebulni,  Svilebis  gareSe _ Svilebiani meuRleebisagan 

gansxvavebiT uSvilo meuRleebs, rogorc wesi, gaaCniaT meti Tavisufali 

saxsrebi, romlebsac isini xarjaven garTobaze, mogzaurobaze, 

qvelmoqmedebaze. 

 

 ufrosi  asakis  martoxelebi – 40 wels gadacilebuli martoxela 

adamianebi miekuTvnebian `kvlav martoxelaTa~ kategorias (gayris an 

meuRlis sikvdilis Sedegad) an qorwinebaSi arasdros  myof segments. 

orive jgufis warmomadgenlebs SesaZloa hyavdeT an ar hyavdeT bavSvebi.  

ZviradRirebuli gayris, an alimentebis gadaxdis aucileblobidan 

gamomdinare,  `kvlav martoxelaTa” segmenti xSirad ganicdis finansur 

siZneleebs. maT araiSviaTad  uwevT axali saojaxo meurneobis 

(winandelTan SedarebiT patara) mowyoba. Tu bavSvebi cxovroben sxva 

qalaqSi an qveyanaSi,   maSin izrdeba martoxelaTa xarjebi transportze. 

axal partniorTan Sexvedris molodinSi isini met Tanxebs xarjaven 

tansacmelsa da garTobaze.  

        meores mxriv, qorwinebaSi arasdros myofi adamianebis didi nawili 

sakmaod kargad arian finansurad uzrunvelyofilni, ramdenadac 

cxovroben patara saxlebSi da tvirTad ar awevT bavSvebTan 

dakavSirebuli xarjebi. am adamianebs meti SesaZlebloba aqvT Tamamad 

daxarjon fuli mogzaurobasa da garTobaze, Tumca gardauvali 

aucileblobaa Tanxis gadanaxva siberisTvisac, ramdenadac maT ar eqnebaT 

vinmesgan materialuri daxmarebis miRebis imedi. 

 

 carieli bude _ I _ am etapze ojaxi mTlianad kmayofilia Tavisi finansuri 

mdgomareobiT. bavSvebma ukve datoves saxli da aRar arian finansurad 

mSoblebze damokidebulni, rac ojaxs aZlevs meti danazogis gakeTebis 

SesaZleblobas. ojaxis sasicocxlo ciklis am etapze Semosavali 

ZiriTadad ixarjeba meuRleebis survilebis dakmayofilebaze  da ara 

Svilebis moTxovnilebebze, amitom isini mets xarjaven saxlis 
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keTilmowyobaze, fufunebis sagnebze, restornebSi siarulze. SesaZloa 

SeiZinon agaraki qalaqgareT da sxvadasxva nivTebi SviliSvilebisaTvis. 

 

 carieli  bude _ II _ ojaxis ufrosi pensiazea, ris gamoc saojaxo 

Semosavali mkveTrad mcirdeba. sul ufro meti Tanxebi ixarjeba 

samedicino momsaxurebaze, wamlebze, Tumca aseTi ojaxebis didi nawili 

naklebad uCivis janmrTelobas da misdevs cxovrebis aqtiur wess _ 

mogzaurobs, dakavebulia sportiT, qvelmoqmedebiT da sxvadasxva saxis 

sazogadoebrivi saqmianobiT. 

 

 daqvrivebuli meuRle _ igi SesaZloa muSaobdes an iyos pensiaze. am 

stadiaze, rogorc wesi, mcirdeba xarjebi tansacmelsa da saojaxo 

nivTebze, Semosavali ki ixarjeba samedicino da sxva saxis momsaxurebaze, 

dasvenebasa da garTobaze. umuSevar qvrivebs xSirad gaaCniaT finansuri 

Semosavlebi da SesaZloa sacxovreblad gadavidnen Tavis megobrebTan, 

raTa hqondeT sakuTari kampania, zogierTebi ki qorwindebian xelmeored. 

 

 qvrivi pensioneri _ qvrivi pensionerebi, mTlianobaSi imeoreben moxmarebis 

igive sqemas, rasac momuSave qvrivebi, mxolod Semcirebuli Semosavlebis 

gamo _ Semcirebuli masStabebiT. es adamianebi mwvaved ganicdian 

yuradRebis, siyvarulis da usafrTxoebis gamovlenis saWiroebas. 

 

       kompania_mwarmoeblebi ojaxis sasicocxlo ciklis aRweras iyeneben 

marketinguli da komunikaciuri strategiebis analizisas. amave dros isini 

xSirad sargebloben damatebiTi informaciiT samomxmareblo bazrebis 

Sesaxeb maTi moTxovnilebebis Sesaswavlad da miznobrivi segmentebisTvis 

marketinguli strategiebis SemuSavebisTvis. 

       ojaxis sasicocxlo ciklis stadiebis maxasiaTeblebTan socio-

ekonomikuri monacemebis (Semosavlebis done, SromiTi mowyoba, finansuri 

keTildReoba da saqmianobis saxe) damateba zrdis produqtis SerCevis 
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sizustes da xels uwyobs momxmareblebis mier momavalSi ganxorcielebuli 

qmedebebis Sefasebas. 

 

9.4.   ojaxis struqturis cvlileba 

 

       msoflios bevr qveyanaSi ojaxis da saojaxo meurneobebis sabazo 

struqturaSi xdeba mniSvnelovani cvlilebebi. kompania_mwarmoeblebs da 

analitikosebs unda SeeZloT am cvlilebaTa gavlenis Sefaseba marketingul 

strategiebze, risTvisac maT pasuxi unda gascen Semdeg kiTxvebs: 

  ra aris Tanamedrove ojaxis struqtura? 

  rogor icvleba igi? 

  rogor gavlenas axdens moxmarebaze? 

  cvlilebebi ojaxis struqturaSi _ es axali marketinguli 

problemebia Tu SesaZleblobebi? 

 

 gviani qorwineba _ ukanaskneli 20 wlis kvlevebma aCvena, rom 

dasaqorwinebelTa saSualo asaki mniSvnelovnad gaizarda. isini, 

Cveulebriv, yiduloben nakleb avejs da sxva saojaxo nivTebs. Tumca maT 

aqvT SesaZlebloba, SeiZinon ufro xarisxiani produqcia: Zvirfasi aveji, 

eqskluziuri nivTebi, imogzauron sxvadasxva qveynebSi, hyavdeT 2 

avtomobili. meuRleebs gaaCniaT mdgradi feriTi da gemovnebiTi 

upiratesobebi, irCeven gansazRvruli dizainis produqts. 

 

 ganqorwineba _ qorwinebaTa 59%, rodesac gogona 18 welze naklebi 

asakisaa, mTavrdeba gayriT; maTTvis, vinc daqorwinda 20 wlis an meti 

asakis, es maCvenebeli Seadgens 36% -s. 

     ganqorwineba kidev erTi sakvlevi Temaa yidvis gadawyvetilebis 

procesebis Sesaswavlad. am dros erTi ojaxidan iwarmoeba ori, TiToeuli 
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meuRle iZens axal samomxmareblo Cvevebs, ganqorwinebul meuRleebs 

marketologebi ganixilaven, rogorc   `kvlav martoxelaTa~ bazars. isini 

xSirad ejaxebian finansur siZneleebs, rac zRudavs maT myidvelobiT 

unars. Tumca qalebisagan gansxvavebiT, mamakacebi maleve ojaxdebian 

xelaxla. gamokvlevebma gviCvenes, rom gayris Semdeg, saSualod, mamakacis 

xelfasi izrdeba da maT SeuZliaT Tavisuflad xarjon fuli, qalis 

Semosavali ki, Cveulebriv, mcirdeba, miT ufro, Tu misi meurveobis qveS 

rCebian bavSvebi. 

     miuxedavad imisa, rom statistikiT amJamad ganqorwinebebis ricxvi 

mcirdeba, qorwinebaTa ≈ 52% -s kvlav emuqreba seriozuli safrTxe. Tu 

meuRleebi ar Sordebian erTmaneTs pirveli 10 wlis ganmavlobaSi, maTi 

ganqorwinebis riski mcirdeba 30% - mde. bolodroindelma kvlevebma 

gviCvena, rom gayra, romelic dReisaTvis iqca tipiur da socialurad 

misaReb movlenad, bavSvebze aRar axdens iseT negatiur gavlenas, rogorc 

adre. 

     ganqorwinebul adamianTa umetesoba xelaxla qorwindeba, amdenad, 

mTlianobaSi bazarze rCeba meti daqorwinebuli momxmarebeli. amave dros 

maTTvis, vinc erTxel ukve iyo ganqorwinebuli, meti riskia kraxiT 

daasrulos meore qorwinebac, vidre im adamianebisTvis, vinc qorwinebaSi 

mxolod erTxel imyofeboda. 

 

 samoqalaqo qorwineba _ es aris iseTi realoba, rodesac adamianebi ar 

aformeben oficialurad saqorwino urTierTobebs, Tumca cxovroben, 

rogorc erTi ojaxi. iuridiulad dauqorwineblebi, magram erT WerqveS 

mcxovrebi partniorebi warmoadgenen `martoxelaTa~ bazris yvelaze 

swrafad mzard segments. 

 

 mxcovani martoxelebis bazari _ martoxela adamianebis 61%-s Seadgenen 

qalebi, romelTa saSualo asaki ≈ 66 welia, martoxela mamakacebis 

saSualo asaki ki – 45 weli. am adamianTa demografiuli maCveneblebi 
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sruliad gansxvavebulia maTi martoobis specifikuri mizezebidan 

gamomdinare. qalebis martoobis ZiriTadi mizezia meuRleTa gardacvaleba 

(75 wels gadacilebuli qalebis TiTqmis naxevari qvrivia), mamakacebi ki 

martoxelebi arian imitom, rom jer kidev ar daqorwinebulan, an ukve 

`moaswres~ ganqorwineba. 

     meuRleebis gareSe mcxovrebi qalebis 43% qvrivia, xolo   30% _ 

ganqorwinebuli, martoxela mamakacebidan ki mxolod 13% aris qvrivi, 

xolo 38% ki _ ganqorwinebulia. martoxela mamakacebis daaxloebiT 

naxevari arasodes yofilan qorwinebaSi. 

     xandazmuli asakis mandilosanTa dro, fuli da energia qmnis 

martoxela momxmarebelTa sruliad axal tips da, Sesabamisad, 

moTxovnilebebs. maTSi popularulia mogzauroba, finansuri momsaxureba, 

garToba, religiuri organizaciebi.  

 

 axalgazrda martoxelebis bazari _ axalgazrda da saSualo asakis 

martoxela adamianebze orientrebulia mravali media_saSualeba da 

mravalferovani produqcia. martoxelobis faqtori unda gaiTvaliswinon 

samSeneblo organizaciebmac, ramdenadac pirveli sacxovrebeli saxlis 

SeZenaTa 36% modis martoxelebze. aseTi saxlebis dagegmarebisas aqcentis 

gakeTeba xdeba naklebi raodenobis saZinebel oTaxebze, mcire zomis 

sasadilo da samzareulo oTaxebze. sakuTari saZinebeli da saabazano 

oTaxis mosawyobad ki axalgazrda martoxelebi ar iSureben finansebs 

saukeTeso nivTebisa da aqsesuarebis SesaZenad. 

 

 homoseqsualebis (lesboselebis)  bazari _ bazris kidev erTi segmenti, 

romliTac ukanasknel periodSi metad dainteresdnen marketologebi, 

arian aratradiciuli orientaciis adamianebi. maTi umetesoba miekuTvneba 

martoxelaTa kategorias, Tumca dRes ukve araiSviaTad qmnian ojaxebsac. 

     homoseqsualistTa Semosavali xSir SemTxvevebSi saSualoze maRalia, 

aqvT kargi ganaTleba da, savsebiT SesaZlebelia, Tavisufali finansebis 
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didi raodenoba. maTi umetesoba cxovrobs did qalaqebSi, ukaviaT maRali 

Tanamdebobebi, aqtiurad mogzauroben, xarjaven solidur Tanxebs 

eqskluziur tansacmelze da sxvadasxva fufunebis sagnebze, ainteresebT 

dizaini da xelovnebis sfero.     

     marketologebis winaSe mdgari aqtualuri problemaa: rogor 

imoqmedon aseT adamianebze ise, rom amave dros ar ganizidon 

heteroseqsuali momxmareblebi? 

     gamokvlevebi adastureben, rom homoseqsualistebi da lesboselebi 

metismetad dainteresebulni arian sakuTari imijiT,  did yuradRebas 

uTmoben socialur aspeqtebs, arian politikurad aqtiurebi. am segmentis 

mikrokultura efuZneba seqsualurobas, megobrobas da genderul 

moqnilobas, rac ganasxvavebs maT ZiriTadi kulturisagan, romelic 

xSirad orTodoqsuli da Seuvalia. 

     ZiriTadi sibrZne homoseqsualistTa bazarze gasasvlelad 

mdgomareobs imaSi, rom vaRiaroT maTi arseboba da mzad viyoT maTTan 

samuSaod. amisaTvis SeiZleba gavxdeT am momxmareblebisTvis raime 

mniSvnelovani RonisZiebebis sponsori. magaliTad, davafinansoT `Sidsis” 

sferoSi raime kvlevebi, an am daavadebisadmi miZRvnili konkretuli 

sazogadoebrivi RonisZieba, aseve maT garemoSi aRiarebuli raime 

musikaluri Teatraluri warmodgena an gamofena. amiT erTdroulad 

movipovebT popularobas `Cveulebriv” momxmareblebSic. 

     zogierTi kompania qmnis specialur veb_gverds bazris homoseqsuali 

segmentisTvis. SesaZloa, aseve, reklamis ganTavseba geebisa da 

lesboselebis specialul JurnalebSi. amiT movizidavT maT da ar 

gavaRizianebT danarCen momxmareblebsac, romlebic am Jurnalebs, 

bunebrivia, arc kiTxuloben. 
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9.5.  qalis da mamakacis rolis cvlileba 

 

       marketologebs yovelTvis ainteresebdaT qalebis cxovrebis wesis  

cvlilebebi, radgan swored isini yiduloben produqtebis udides nawils _ 

rogorc TavisTvis, aseve ojaxisaTvis. 

       dReisaTvis qali_momxmareblebi mamakacebze ≈ 6 mln-iT metia, 

ramdenadac isini ufro didxans cocxloben, vidre kacebi. zogierTi 

specialisti axdens qalebis klasifikacias karieruli orientaciis mixedviT:   

 qalebi, romlebic ikeTeben karieras;   

 qalebi, visTvisac samsaxuri _ es `ubralod samuSaoa”; 

 qalebi, romlebic upiratesobas mxolod saSinao saqmeebs aniWeben; 

 qalebi, romlebic momavalSi gegmaven samsaxurSi gasvlas.  

       marketinguli TvalsazrisiT amas didi mniSvneloba aqvs, radgan 

diasaxlisebi da `ubralod mosamsaxure” qalebi ufro xSirad kiTxuloben 

tradiciul Jurnalebs qalebisTvis, maSin, roca `profesionalebi” SeiZleba 

dainteresdnen zogad-informaciuli da saqmiani gamocemebiT. 

       momsaxure qalebis am segmentebs Soris aris gansxvaveba. magaliTad, 

mza kulinariuli produqciis reklama umjobesia mivmarToT im qalebze, 

romlebic muSaoben `ubralod muSaobisTvis”, an romlebic gegmaven 

samsaxuris Sovnas. prestiJuli restornebis da alkoholuri sasmelebis 

reklamis samizne ki, pirvel rigSi, unda iyvnen karieristi qalebi. 

       daojaxebuli momsaxure qalebi mwvaved ganicdian drois ukmarisobas. 

zogadad rom vTqvaT, maT aqvT 2 samsaxuri _ saojaxo movaleobebi (bavSvebis 

CaTvliT) da samuSao adgili. aseT qalebs gacilebiT naklebi Tavisufali 

dro gaaCniaT, vidre maT qmrebs an diasaxlis qalebs. amitom isini yiduloben  

drois damzogav met mza produqtebs, nakleb dros uTmoben maRaziebSi 

siaruls da a.S. 

       iseT SemTxvevebSi, rodesac adamians ar hyofnis Tavisi saSinao da 

samsaxureobrivi movaleobebis xarisxianad SesrulebisaTvis dro da energia, 
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xdeba misi gadatvirTva. sqesTa Tanasworobis ideologia sul ufro metad 

uwyobs xels qalis da mamakacis datvirTvis gaTanabrebas. rogorc kvlevebma 

gviCvena, dakavebuli qali muSaobs imaze mets, vidre momsaxure meuRle 

(mamakaci) an diasaxlisi, rac ganapirobebs Tanamedrove qalebis gadatvirTvas. 

       realuri gamosavali qalisaTvis samuSaos da saxlis saqmeebis 

dasabalanseblad aris qmrisTvis an ojaxis sxva wevrebisTvis saojaxo 

movaleobebis gadanawileba. 

       mamakacebis mimarT qalebis damokidebulebam bolo aTwleulebis 

manZilze mravali  cvlileba ganicada. axla qalebi naklebad keTilmosurned 

arian ganwyobilni mamakacebis mimarT, vidre 80-ian wlebSi.  

       ,,Jeep~-is erT-erT pirvel sareklamo rgolSi naCvenebi iyo Sejibri 

qalsa da mamakacs Soris mTis ferdobze, sadac gaimarjva qalma.  

       XXI saukuneSi mniSvnelovani cvlilebebi ganicada mamakacis rolmac 

ojaxSi. amerikaSi Cveulebriv movlenad iTvleba ukve situacia, roca qali 

midis maRaziaSi avtomobilis saburavebis SesaZenad, qmari ki am dros 

amzadebs sadils an TamaSobs bavSvebTan. 

       sareklamo saagento _ Cunningham  & Walsh-is mier Catarebuli 

kvlevebis SedegebiT, sul ufro meti mamakaci SeiZleba CaiTvalos 

`diasaxlisad”.  1000 gamokiTxuli mamakacidan: 

  47%  asufTavebs saxls mtversasrutiT; 

  80%-s  gaaqvs nagavi; 

  41%  recxavs WurWels; 

  37%  alagebs sawols; 

  33%  recxavs sarecxs; 

  27%  recxavs saabazano oTaxs; 

  23%  wmends nivTebs mtvrisgan; 

  16%  asufTavebs macivars; 

  14%  wmends gazquras. 
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       coliani mamakacebi ufro met saojaxo saqmes akeTeben, vidre 

ucoloebi. mamakacis axali imijis _ `axali mamis”  mxardaWera xdeba yvela 

masmediiT. igi mniSvnelovnad gansxvavdeba maTi winandeli imijisgan mTeli 

rigi maCveneblebiT: mamakaci eswreba meuRlis mSobiarobas; yoveldRiurad 

monawileobas iRebs mcirewlovani bavSvebis movlaSi; aRelvebs problemebi, 

dakavSirebuli janmrTeli cxovrebis wesTan; isini zrunaven bavSvebis 

ganaTlebaze da cdiloben samuSaosa da Tavisufal dros Soris idealuri 

balansis dacvas.  

       dReisaTvis saqmian mamakacs erT xelSi uWiravs portfeli, meore 

xeliT ki aseirnebs bavSvs sabavSo etliT da miuxedavad imisa,                     

rom misTvis kariera aseve Zalian mniSvnelovania, is mainc ar Seswiravs mas 

sakuTari ojaxis interesebs. kacis cxovrebaSi aseTi cvlilebebisadmi 

adaptacias (magaliTad, rodesac is unda darCes saxlSi avadmyofi bavSvis 

mosavlelad) axdenen aseve organizaciebic. Tanamedrove mamakacebs uwevT 

igive kompromisebze, msxverplze da daTmobebze wasvla, razec maT momsaxure 

meuRleebs. Tu kompaniebi ver gaacnobiereben am moTxovnebs, SesaZloa 

dakargon Tavisi saukeTeso TanamSromlebi.  

       ukanasknel aTwleulSi moxda axali tipis momxmareblis formireba, 

romelsac erTdroulad gaaCnia rogorc mamakacis, aseve qalis samomxmareblo 

Cvevebi. es gansakuTrebiT SeiniSneba axalgazrda, ganaTlebul 

profesionalebSi.  

       samomxmareblo qcevis formirebaze gavlenas axdens metwilad kariera 

da ganaTleba, xolo 30 wlamde asakis qalebi da mamakacebi msgavsni arian 

dakavebuli TanamdebobiT da ganaTlebis doniT. SesaZloa warmodgenebi 

mSoblebs Soris rolebis ganawilebaze, aseve sxva yofiTi, sameurneo 

rolebis Sesrulebaze ar icvleba Zalian swrafad, magram, cxadia, rom isini 

ganicdian metamorfozas. ramdenadac  karieruli da  saojaxo rolebi orive 

sqesisTvis xdeba erTnairi, mosalodnelia, rom momxmarebelTa qceva mravali 

kategoriis produqtis da sacalo movaWreTa mimarT dakargavs genderul 

Taviseburebebs.  
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       kvleviTi jgufis – Datamonitor-is monacemebiT, sazogadoebis 

struqturaSi cvlilebebma gamoiwvia qalsa da mamakacs Soris tradiciuli 

gansxvavebebis waSla. am  movlenam aiZula mwarmoeblebi da reklamis 

damkveTebi mieRoT axali marketinguli strategiebi.  magaliTad, ,,pampers”-

is bavSvis safenebis reklamaSi gamosaxulia mama, xolo  ,,All bar one”-is  

barebSi Seqmnilia ufro qaluri dekori. 

 

9.6.  socializacia da bavSvebis samomxmareblo qceva 

 

       ojaxSi bavSvebis gaCenasTan erTad radikalurad icvleba 

urTierTobebi, mSobelTa dasaqmeba, samomxmareblo qceva. 

       bavSvebi, rogorc miznobrivi segmenti, mudmivad iqcevs mwarmoebeli 

kompaniebis yuradRebas, ramdenadac isini udides gavlenas axdenen mravali 

sasaqonlo kategoriis gayidvebis moculobaze tansacmlis da fexsacmlis 

CaTvliT.   bavSvi, romelsac aqvs jibis fuli, gamomuSavebuli an axloblebis 

mier naCuqari Tanxa, midis maRaziebSi mSoblebTan erTad an marto  ≈ 200-jer  

weliwadSi. 

       8_14 wlis asakis bavSvTa qcevis kros_kulturulma analizma, romelic 

Catarda evropis, aziis, Crdilo da samxreT amerikis 15 qveyanaSi, mkvlevarebs 

misca saSualeba gaekeTebinaT daskvna, rom es mozardebi mTeli msoflios 

masStabiT xarjaven 300 mlrd. dolars da gavlenas axdenen 1,88 trilioni 

dolaris produqciis yidvaze. 

       bavSvebis gavlena sameurneo xarjebze damokidebulia sasaqonlo 

kategoriaze da gamoyenebis xarisxze. bavSvebi umeteswilad gavlenas axdenen 

iseTi produqtebis yidvis gadawyvetilebaze, romlebsac uSualod isini 

iyeneben.  ̀ maRali riskis” ZviradRirebuli produqtebis yidvaze ki SezRudul 

gavlenas axdenen. 
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       bavSvebis azrs iTvaliswineben avtomobilebis mwarmoeblebic, 

ramdenadac avtomanqanebis SeZenaze isinic axdenen irib gavlenas. mudmivad 

izrdeba bavSvebis roli kompiuterebis da maTi aqsesuarebis yidvis 

gadawyvetilebebSi.  

       rogori maRaziebi uyvarT yvelaze metad bavSvebs?  

       siis saTaveSi arian TviTmomsaxurebis sasursaTo maRaziebi 

sakonditro nawarmis da sxva misaRebi fasis mqone produqtebis mdidari 

arCevaniT, romlebic ase izidavT maT. faqtiurad, aseT maRaziebSi isini 

akeTeben TavianT pirvel damoukidebel Sesyidvebs. 8_10 wlis asakis bavSvebi 

upiratesobas aniWeben farTo saproduqto asortimentis mqone maRaziebs, 

sadac iyideba tkbileuli, saTamaSoebi, tansacmeli, saskolo inventari, 

fexsacmeli, musikaluri Canawerebi da sxv. 

       samomxmareblo qcevis safuZvlebs adamiani eziareba bavSvobaSi. yvela 

im unar_Cvevebis da codnis SeZenis process, rac adamians aqcevs 

momxmareblad, ewodeba socializacia.  

       bavSvebi, romlebic svamen ,,Pepsi”-s, didi albaTobiT iyidian                      

am markas SemdgomSic, roca isini gaxdebian zrdasrulni. markis              

Secvla maT Soris gamoiwvevs ufro uaryofiT reaqcias, vidre fasis momateba 

sayvarel brendze. calkeuli momxmareblebi ufro loialurni xdebian im 

markebis mimarT, romlebsac isini bavSvobaSi yidulobdnen. 

       rogor iTviseben bavSvebi samomxmareblo qcevas?    

       isini swavloben mSoblebze dakvirvebis Sedegad, rodesac dadian maTi 

TanxlebiT sayidlebze. dedebis sxvadasxva tipi sxvadasxvanairad gadascems 

Tavis samomxmareblo codnas da Cvevebs bavSvebs. dedebi, romlebic mkacrad 

da Tbilad eqcevian Svilebs, umeteswilad akontroleben maT  samomxmareblo 

qcevas. is dedebi ki, romlebic pativiscemiT eqcevian bavSvis azrs, cdiloben 

misi, rogorc momxmareblis ganviTarebis stimulirebas. 

       bevri cvlileba ojaxis struqturaSi pirdapir aris dakavSirebuli, 

magaliTad, ganaTlebis donis amaRlebasa da gvian  qorwinebebTan, ramac 
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gamoiwvia iseTi ojaxebis ricxvis zrda, sadac mxolod erTi bavSvia. aseTi 

bavSvebi ufro metad urTierToben  didebTan, vidre Tavis TanatolebTan, 

amitom isini metad arian `zrdasrulni”  komunikaciur  CvevebSi.  

       es faqtori gaTvaliswinebuli unda iqnes marketinguli strategiebis 

SemuSavebisas. mosamsaxure mSoblebi xSirad ganicdian drois deficits 

bavSvebis mimarT, Tumca meti fuladi resursi gaaCniaT yuradRebis 

danaklisis kompensaciisaTvis _ xarjaven met Tanxebs sabavSvo asortimentze.  

       samomxmareblo socializacia xdeba ara mxolod mSobelTa 

zegavleniT. 13_15 wlis asakis mozardebze did gavlenas axdenen Tanatolebi, 

romelTa azric maTTvis erT-erT yvelaze sando da avtoritetul 

sainformacio wyarod miiCneva. 
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Tavi 10.  momxmarebelTa qcevis individualuri 

maxasiaTeblebi 

10.1. momxmarebelTa faseulobebis koncefcia 

 

bazris miznobrivi segmentis gansazRvrisa da momxmareblebisTvis 

komunikaciuri programebis Sesadgenad, marketologma unda gaiTvaliswinos 

maTi pirovnuli (individualuri) maxasiaTeblebi, cxovrebis stili da 

faseulobebi. 

reklama bevrad ufro efeqturia, rodesac mimarTulia im segmentebisken, 

romlebic msgavsia pirovnuli (individualuri) maxasiaTeblebiT, cxovrebis 

stiliT da faseulobebiT. marketinguli komunikacia SegviZlia CavTvaloT 

warmatebulad, Tu momxmarebeli masze reagirebs Semdegnairad: `es produqti 

an es reklama – CemTvisaa Seqmnili~. sareklamo mimarTva unda emTxveodes 

imas, risic adamianebs swamT (faseulobebs) da maT cxovrebiseul pozicias 

(cxovrebis stils). 

momxmarebelTa qcevis specialistebi pirovnebas gansazRvraven, rogorc 

individis mtkice, Tanmimdevrul reaqciebs gare da Sida gamRizianeblebze. 

pirovnuli maxasiaTeblebi momxmarebelTa diferenciaciis 

mniSvnelovani kriteriumebia, romlebsac xSirad iyeneben kompaniebi 

produqtis pozicionirebis da win wawevis dros. 

faseulobebi momxmarebelTa qcevaze zemoqmed erT-erT yvelaze Zlier 

faqtorebs ganekuTvnebian. faseulobebi gansazRvraven adamianTa 

damokidebulebas cxovrebisadmi, maT miswrafebebs, miznebs da am miznebis 

ganxorcielebis gzebs. imis gamo, rom faseulobebs centraluri adgili 

uWiravs adamianis, rogorc pirovnebis samomxmareblo gadawyvetilebaTa 

struqturaSi, mis Seswavlas marketologebi did dros uTmoben. 

faseulobebi SeiZleba or nawilad iqnes dayofili: socialuri da 

personaluri.  
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socialuri faseulobebi iseTi faseulobebia, romlebic 

Camoyalibebulia im socialur-ekonomikuri cvladebis gavleniT, romlebic 

moqmedeben ama Tu im konkretul garemoSi. mag, amerikaSi gavrcelebulia iseTi 

faseulobebi, rogoricaa: individualizmi, materializmi, aqtiuroba, 

mizanswrafuloba, Tanasworoba, undobloba mTavrobisadmi da a.S.                        

Tavisi faseulobebiT gamoirCevian evropelebi, azielebi, muslimanuri 

qveynebis mcxovrebni da sxva jgufebis warmomadgenlebi, Tumca am jgufebs 

SigniTac xSiria gansxvavebebi.  

socialuri faseulobebi gansazRvraven jgufis an zogadad 

sazogadoebis qcevas, maSin, rodesac personaluri faseulobebi zemoqmedebas 

axdenen individis qcevaTa sistemaze. 

faseulobebi, romlebic dominireben erSi, misi nacionaluri xasiaTis 

umTavresi gamomxatvelebi xdebian. qveynis cxovrebaze nacionaluri 

faseulobebi  gacilebiT met zegavlenas axdens, vidre misi bunebrivi 

resursebis siuxve. argentina, nigeria, venesuela, erayi, somali da bevri                 

sxva qveyana maTi bunebrivi resursebis siWarbis miuxedavad dResac Rarib 

qveyanaTa ricxvs miekuTvnebian, maSin rodesac Sveicaria,  singapuri da 

iaponia _ mcire teritoriiT da SezRuduli bunebrivi resursebiT _ 

msoflios ekonomikur saswaulebs ganekuTvnebian. msoflioSi yvelaze didi 

brendebi da warmatebuli kompaniebi swored patara qveynebze modis (Nestle, 

Radisson Hotels,  Intercontinental Hotels, Societe General Bank, UBS Bank, Dresden Bank, 

Adidas, Lloyd’s, UIB, Hanover Re, Maersk Sealand, Fiat, Porshe, BMW, Ferrary, Versace, 

Toshiba, Sony, Panasonic, Honda, Toyota, Petronas da a.S.). mizezi sazogadoebis 

faseulobebSi mdgomareobs, iq unda veZeboT warmatebisa Tu warumateblobis 

pirvelwyaro. es principi samarTliania agreTve organizaciebisa da 

individebisTvisac. 

personaluri faseulobebi  ZiriTadad yalibdeba sazogadoebis mxridan 

miwodebuli faseulobebidan. TiToeuli individi pirovnuli xiblis 

gavleniT irCevs im faseulobaTa nakrebs, romelic ufro axlosaa mis 

msoflmxedvelobasTan. personaluri faseulobebi SesaZloa droTa 
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ganmavlobaSi rigi faqtorebis gavleniT Seicvalos, Tumca kardinaluri 

gardaqmnebi iSviaTia. 

faseulobebi Tavs iCenen maSinve, rogorc ki momxmarebels uCndeba               

ama Tu im produqtis SeZenis moTxovnileba da ganagrZoben zegavlenas yidvis 

Sesaxeb gadawyvetilebis miRebis momentSic. swored amitom, marketologebma 

axali produqtis koncefciis SemuSavebisas sworad unda dagegmon                       

misi bazarze yofnis TiToeuli stadia. faseulobebi warmoadgenen pirovnebis 

mxridan misi miznebis dakmayofilebis umTavres mamoZravebel cvlads                    

da motivs. xSirad es motivi farulia, Tumca, SesaZloa, is ar 

ewinaaRmdegebodes sazogadoebriv faseulobebs.  

rogorc aRvniSneT, faseulobebi SesamCnev zegavlenas axdenen 

moTxovnis struqturaze. kavSirs momxmareblis cxovrebiseul faseulobebsa 

da saqonlis maxasiaTeblebs Soris lederingi (Laddering) ewodeba. 

konkretuli produqtis maxasiaTeblebidan gamomdinare lederingi sxvadasxva 

struqturul saxes atarebs, Tumca misi zogadi struqtura gamoiyureba 

Semdegnairad: 

 

 

nax. 10.1.    lederingis zogadi struqtura    

faseulobebi 

Ppersonaluri samomxmareblo 
mniSvneloba 

 

produqtis  maxasiaTeblebi 
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am naxazis mixedviT SeiZleba gavakeToT zogadi daskvnebi imis Sesaxeb, 

Tu rogor damokidebulebaSia produqtis parametrebi da momxmareblis 

faseulobebi erTmaneTTan. 

 lederingis dros xdeba potenciur momxmarebelTa faseulobebis 

mixedviT segmentebis moculobis da mimzidvelobis Sefaseba, rac, Tavis 

mxriv, SesaZleblobas iZleva SemuSavdes komunikaciis sistema specialurad 

im segmentisTvis, romelzec apirebs kompania muSaobas. saqme imaSia, rom erTi 

da igive produqti sxvadasxva faseulobebis mqone momxmarebels 

gansxvavebuli meTodebiT unda mivawodoT.  

magaliTad, bazarze kompiuteris axali modelis CaSvebisas kompaniis 

mxridan misi stimulireba SesaZlebeli da mizanSewonilia sxvadasxva gzebiT 

_ komfortuli cxovrebis moyvaruli adamianebisTvis unda moxdes produqtis 

simartivisa da komfortulobis demonstrireba, TviTrealizaciisa da 

Tavisuflebis moyvaruli pirovnebebisaTvis ki produqti unda warmoCindes, 

rogorc pirovnuli warmatebis miRwevis saSualeba. 

momxmarebelTa faseulobebi mWidro kavSirSia sazogadoebaSi momxdar 

socialur cvlilebebTan, romelTac SesaZloa kompaniis strategiaSic 

Seitanon koreqtirebebi. ase moxda Stouffer Foods Inc.-is SemTxvevaSi.             

kompaniam aRmoaCina, rom misi produqtis momxmarebelTa (ZiriTadad 

diasaxlisebi) faseulobebi ganicdidnen garkveul cvlilebebs. maT aRar 

akmayofilebdaT `ojaxis diasaxlisis roli~ da surdaT hqonodaT  

Tavisuflebisa da TviTrealizaciis ufro meti SesaZlebloba. Aam faqtis 

gacnobierebis Semdeg kompaniam SeimuSava axali produqti – gayinuli sadili, 

romlis pozicionirebac xdeboda, rogorc saukeTeso saSualebisa 

TviTrealizaciaze orientirebuli qalebisTvis. sareklamo kampaniis slogani 

JRerda Semdegnairad:  `daimkvidre Tavi TavisuflebiT.~ 
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10.2.  rokiCis  da Svarcis faseulobaTa skala 

 

momxmarebelTa qcevis gamokvlevebSi faseulobebis gazomvis dros, 

xSirad iyeneben rokiCis faseulobaTa skalas. 

rokiCis faseulobaTa skala warmoadgens terminalur (saboloo) da 

instrumentul faseulobebs. rokiCi Tvlida, rom faseulobebi 

dakavSirebulia rogorc miznebTan (saboloo, terminalur mdgomareobasTan), 

aseve am miznebis (instrumentuli komponentebi) miRwevis gzebTan.  

rokiCis faseulobaTa skala warmoadgens qcevis amocanebisa                        

da meTodebis nakrebs, romlebsac ranJireba unda gaukeTon respondentebma 

mniSvnelobis xarisxis mixedviT. Sedegebi SeiZleba gaanalizebuli iqnes 

sqesis, asakis, eTnikuri warmoSobis an sxva nebismieri cvladis normis 

mixedviT, romelic gamoiyeneba bazris segmentaciisTvis.  

rokiCma gamoyo faseulobebi, romlebic CamoTvlilia cxrilSi 10.1-Si. 

momxmarebelTa qcevis analitikosebi am skalis faseulobebs iyeneben 

rogorc individebis homogenur jgufebad (TvisebebiT, SemadgenlobiT, 

warmoSobiT erTgvari) mosaxleobis segmentaciis kriteriumebs. 

faseulobebi Tavis mniSvnelobebs avlenen yidvis Sesaxeb 

gadawyvetilebis miRebis procesSi ukve moTxovnilebis Secnobis  Semdeg. 

isini gamoiyeneba aseve  momxmarebelTa mier SefasebiTi kriteriumebis  

formirebis stadiaze, pasuxobs ra kiTxvebs: `CemTvis aris Tu ara es marka?~ 

faseulobebi moqmedeben komunikaciuri programebis efeqturobaze.                    

roca momxmarebeli ekiTxeba sakuTar Tavs reklamaSi gamosaxuli situaciis 

yurebisas: `aris Tu ara es is situacia, romelSic me miviRebdi 

monawileobas?~ 
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                                                             cxrili 10.1 

rokiCis faseulobebi 

          terminaluri  (saboloo)       

                mdgomareoba 

          instrumentuli komponentebi 

              (qcevis modelebi) 

komfortuli cxovreba 

mRelvare cxovreba 

warmatebis grZnoba 

mSvidoba 

silamazis samyaro 

Tanasworoba 

ojaxis usafrTxoeba 

Tavisufleba 

bedniereba 

Sinagani harmonia 

siyvaruli 

eris keTildReoba 

kmayofileba 

usafrTxoeba 

TviTpativiscema 

socialuri cnobadoba 

namdvili megobroba 

sibrZne 

ambiciuroba 

SexedulebaTa farTo Tvalsawieri 

niWiereba 

simxneve 

sisufTave 

simamace 

mimtevebloba 

daxmareba 

patiosneba 

warmosaxvis unari 

damoukidebloba 

inteleqti 

logika 

siyvaruli 

morCileba 

Tavazianoba 

pasuxismgebloba 

TviTkontroli 

 



236 
 

faseulobebi – esenia myari motivebi an cxovrebiseuli miznebi, 

romlebsac mudmivad eZeben adamianebi. marketologebi xSirad sTavazoben maT 

am cxovrebiseuli miznebis miRwevis saSualebebs. 

Svarcis faseulobaTa skalaSi  ZiriTadi yuradReba eqceva 

faseulobaTa sistemas, anu faseulobaTa struqturis universalur SigTavss. 

igi uaryofs rokiCis faseulobaTa martiv klasifikacias saboloo da 

instrumentul faseulobebad da gansazRvravs motivaciis faqtorTa 

struqturas.  

Svarcis Teoriis Tanaxmad, faseulobebi arian situaciisgan 

damoukideblad arsebuli amocanebi, romlebic emsaxurebian calkeuli 

adamianebis an koleqtivebis  interesebs da warmoadgenen erT-erTs realuri 

motivaciidan an faseulobaTa tipebidan. es motivaciebi (faseulobaTa tipebi) 

iTvlebian ZiriTadad principebad, romlebzec aris agebuli adamianis 

cxovreba.  

piradi faseulobis arsi aisaxeba sxva faseulobebTan urTierTqmedebis 

sqemaSi. faseulobebi emsaxurebian pirad interesebs – miRwevebs, 

TviTrealizacias, stimulirebas. koleqtiuri interesebi SeiZleba 

warmodgenili iyos motivaciis iseTi tipebiT, rogoricaa keTilmosurneoba, 

morCileba, usafrTxoeba. Sereuli interesebi ki, rogoricaa `harmoniaSi 

cxovreba~, `silamazeSi cxovreba~ da `sibrZne~, Svarcis faseulobaTa 

skalaSi fasdebian, rogorc universalurni.  

piradi faseulobebis codna adamians saSualebas aZlevs upasuxos 

kiTxvaze: `CemTvis aris Tu ara es produqti?~.  faseulobebs gansakuTrebuli 

mniSvneloba gaaCniaT samomxmareblo gadawyvetilebebis miRebis procesSi da, 

amavdroulad, Sefasebis kriteriumebis gansazRvris drosac. faseulobebi 

gavlenas axdenen komunikaciuri programebis efeqturobazec, ramdenadac 

momxmareblebs uCndebaT kiTxva: `visurvebdi me aseT situaciaSi (reklamaSi 

SemoTavazebuli situacia) yofnas?~ 
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faseulobebi – eseni arian miznis myari motivebi, romelTa 

miRwevisTvisac iswrafvian adamianebi Tavisi cxovrebis manZilze.    

marketingi garkveulwilad warmoadgens am miznebis miRwevis saSualebas. 

 

10.3.  cxovrebis stilis koncefcia  

 

momxmarebelTa qcevis analizisas faseulobaTa sistemis gamoyenebam 

analitikosebi miiyvana `cxovrebis stilis~ koncefciamde, romelic Tavisi 

sirTuliT ar Camouvardeba faseulobaTa koncefcias. 

cxovrebis stili – erT-erTi ZiriTadi cnebaa, romelsac iyeneben 

marketologebi momxmarebelTa qcevis SeswavlisTvis. cxovrebis stilis 

koncefcia ufro Tanamedrovea, vidre pirovnebis koncefcia da ufro farTo 

da yovlismomcvelia, vidre faseulobaTa koncefcia. 

momxmareblis cxovrebis stili – es aris pirovnebis mier droiTi, 

fuladi da informaciuli resursebis gamoyenebis meTodebis erToblioba, 

misi cxovrebis wesi. cxovrebis stilis koncefciis gamoyenebiT 

marketologebi erTmaneTs ukavSireben produqts da miznobrivi bazris 

yovldRiur tendenciebs. 

cxovrebis stili Tavis TavSi gulisxmobs adamianTa interesebs,                     

maTi aqtivobis saxes da ama Tu im sakiTxisadmi damokidebulebas.                            

igi yalibdeba mTeli cxovrebis manZilze socialuri urTierTqmedebis 

Sedegad.  

cxovrebis stili ganicdis rogorc garegani faqtorebis (demografia, 

kultura, subkultura, referentuli jgufebi, ojaxi da a.S.), aseve 

individualuri maxasiaTeblebis (pirovnebis tipi, emociebi, motivebi da a.S.) 

gavlenas. 

sasurveli cxovrebis stili gavlenas axdens moTxovnilebebze da, 

aqedan gamomdinare, yidvis Sesaxeb gadawyvetilebis miRebis proceszec. 
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samomxmareblo gadawyvetilebebi amyareben an saerTod cvlian cxovrebis 

stils. swored amitom, cxovrebis stili ikavebs erT-erT centralur adgils 

momxmarebelTa qcevis Seswavlis saqmeSi. 

 

 

nax. 10..2.    cxovrebis stili da moxmarebis procesi 

 

segmentacia cxovrebis stilis mixedviT yvelaze gavrcelebulia 

gasarTob, turistul, saganmanaTleblo da masobrivi informaciis bazrebis 

Seswavlisas. marketologebis mier cxovrebis stilis kvleva mimdinareobs 

ZiriTadad viwro mimarTulebiT, rogoricaa, magaliTad, momxmareblis 

Tavisufali drois Seswavla, mosaxleobis  kulturuli tradiciebis kvleva, 

saqmiani etiketis mimoxilva da a.S. aseve SesaZlebelia cxovrebis stilis 

kvleva Catardes calkeuli produqtis an misi kategoriebis mixedviT. 

cxovrebis stilis 

determinantebi 

 

1. demografia 

2. subkultura 

3. socialuri 

klasi 

4. motivebi 

5. pirovneba 

6. emociebi 

7. faseulobebi 

8. sasicocxlo 

cikli 

9.  kultura 

10. warsuli     

cxovrebis stili 

cxovrebis wesi 

 

1. saqmianoba 

2. interesebi 

3. simpaTia/antipaTia 

4. urTierTobebi 

5. moxmareba 

6. molodini 

7. grZnoba 

zemoqmedeba 

qcevaze 

yidva 

1. rogor? 

2. rodis? 

3. sad? 

4. ra? 

5. visTan erTad? 

 

M  moxmareba 

1. rogor? 

2. rodis? 

3. sad? 

4. ra? 

5. visTan erTad? 
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sainteresoa is faqti, rom Tavad momxmareblebis mxridan cxovrebis 

stili ar  aRiqmeba maT cxovrebaze zemoqmed  mniSvnelovan faqtorad.                 

Tumca marketinguli gadawyvetilebebis umetesoba swored momxmarebelTa                 

ama Tu im  miznobrivi jgufis cxovrebis stilidan gamomdinareobs.           

cxovrebis stili ufro xSirad ganicdis cvlilebebs, vidre faseulobebi, 

amitomac misi mniSvneloba moTxovnilebisa da Semdeg moTxovnis 

formirebisas ganuzomlad didia. iseTi marketinguli gadawyvetilebebi, 

rogoricaa produqtis SefuTvis, dizainis da safaso politikis cvlilebebi, 

swored cxovrebis stils ukavSirdeba.  

cxovrebis stilis gavlenas momxmarebelTa qcevaze yovelTvis                        

ver acnobiereben momxmareblebi, Tumca bevri marketinguli strategia Riad 

aris orientirebuli konkretul cxovrebis stilze, magaliTad, tansacmlis 

sportuli an konservatuli stili, prestiJuli produqtis fasi. … 

momxmarebelTa cxovrebis stili naklebad mdgradia, vidre 

faseulobebi. marketologebs unda SeeZloT Tavisi momxmareblebis     

cxovrebis stilis cvlilebaTa tendenciebis danaxva da maTi asaxva 

marketingul gadawyvetilebebSi – produqtis dizainSi, reklamaSi, 

gavrcelebis sistemaSi da safaso politikaSi. 

 

10.4.  cxovrebis stilis aRweris meTodebi 

 

momxmarebelTa cxovrebis stilis analizis, modelirebisa da 

raodenobrivi Sefasebis meTodebis gamoyenebisas xSirad xdeba paralelebis 

gavleba fsiqografiasTan. 

 fsiqografia - es aris momxmarebelTa cxovrebis stilisa da 

pirovnuli maxasiaTeblebis raodenobrivi Sefaseba. 
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10.4.1.  AIO   modeli 

pirvel fsiqografiul instruments  warmoadgenda AIO  modeli 

(Activaties – saqmianoba, Interests – interesebi, Opinions – Sexedulebebi). 

AIO modeli aRwers momxmareblis (an segmentis) cxovrebis stils sami 

parametriT: saqmianoba, interesebi, Sexedulebebi (ix. cxr. 10.2.). 

am parametrebis SefasebebisTvis gamoiyeneba kiTxvebisa da 

mtkicebulebebis nakrebi, romelzec respondentma unda gasces dadebiTi               

an uaryofiTi pasuxi. am modelis kiTxvaTa da mtkicebulebaTa nakrebi 

sxvadasxvagvaria gamomdinare im miznebidan, Tu ras emsaxureba kvleva.                     

Tu marketologebisTvis saWiroa didi segmentis zogadi dinamikis gageba, 

maSin gamoiyeneba zogadi kiTxvebi. rodesac aucilebelia informaciis 

Segroveba konkretuli produqtisa da mis mimarT momxmareblis 

damokidebulebis Taobaze, AIO–s mtkicebulebebi atarebs specifikur xasiaTs. 

es is situaciaa, rodesac xdeba produqtis maxasiaTeblebis cvlileba                        

an unikaluri sabazro winadadebis damuSaveba. 

bazris fsiqografiuli segmentaciis mizania iseTi marketinguli 

programebis SemuSaveba, romlis yvela elementi SesabamisobaSi iqneba AIO 

miznobrivi bazris udides nawilTan. reklamam, romelic gamoiyenebuli iqneba  

aseTi programebis CarCoebSi, ZiriTadi aqcenti unda gaakeTos cxovrebis 

stilis elementebze da ara produqtebis maxasiaTeblebze. 

AIO meTodis meSveobiT, xSirad SesaZlebelia gansxvavebuli segmentebis 

gamoyofa, rogoricaa: `tradiciuli~, `Tanamedrove~, `ekonomiuri~.  

fsiqografiis gamoyenebiT kompania General Foods_ma gamoyo im 

momxmarebelTa jgufi, romelic zrunavs sakuTar janmrTelobaze da moaxdina 

Tavisi markis xelaxali pozicionireba yava ,,Sanka~-ze, romelic ar Seicavs 

kofeins. 
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bazris fsiqografiuli mizania iseTi marketinguli programebis 

SemuSaveba, romlis yvela elementi iqneba AIO–s miznobrivi bazris umetesi 

nawilis Sesabamisi.  

reklama, romelic gamoiyeneba aseTi saxis programebis farglebSi, 

ZiriTadad aqcents akeTebs cxovrebis stilis elementebze da ara produqtis 

maxasiaTeblebze. 

 

                                                                  cxrili 10.2. 

AIO   kategoriebi cxovrebis stilis SeswavlisaTvis 

saqminoba interesebi Sexedulebebi Ddemografiuli 

maCveneblebi 

 

 samuSao 

 hobi 

 socialuri 

movlenebi 

 dasveneba 

 garToba 

 klubis 

wevroba 

 sazogadoeba 

 Sesyidvebi 

 sporti 

 

 ojaxi 

 saxli 

 samuSao 

 sazogadoeba 

 dasveneba 

 moda 

 saWmeli 

 miRwevebi 

 

 sakuTar Tavze 

 socialuri 

aspeqtebi 

 politika 

 biznesi 

 ekonomika 

 ganaTleba 

 produqtebi 

 momavali  

 kultura 

A 

 asaki 

 ganaTleba 

 Semosavlebi 

 saqmianobis saxe 

 ojaxis zoma 

 sabinao geografia 

 qalaqis zoma 

 stadia 

 sasicocxlo cikli 
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10.4.2.  VALS  da  VALS 2  modelebi 

 

maslous ierarqiul piramidaze dayrdnobiT stenfordis kvleviTma 

institutma (Stranford Research Institute) Camoayaliba modeli VALS -  Values and 

Lifestyles (faseulobebi da cxovrebis wesi).   

am modelis mixedviT amerikeli momxmareblebis dayofa moxda sam did 

segmentad, romelTaganac TiToeuli kidev sam nawilad iyofa. E                            

es segmentebia:  

1. segmenti, romelsac gaTviTcnobierebuli aqvs sakuTari 

saWiroebebi (11%); 

2. sxvisi azris gavlenis qveS myofebi (67%); 

3. TviTkarnaxiT moqmedni (22%);  

   TiToeuli am segmentisTvis damuSavebuli iyo sakuTari 

faseulobebis da cxovrebis stilis koncefciebi, demografiuli 

maxasiaTeblebi da myidvelobiTi qcevis modelebi. 80-ian wlebSi VALS – is 

gamoyeneba garTulda, rac dakavSirebuli iyo demografiul cvlilebebTan. 

modeli araTanabrad anawilebda momxmareblebs segmentebis mixedviT, rac 

araswori suraTis miRebis winapirobas warmoadgenda da arTulebda maT 

Sefasebas. 

amis gamo stenfordis kvleviTma institutma SeimuSava VALS modelis 

axali varianti, kerZod,  VALS-2, romelic warmoadgenda ufro metad 

orientirebuls adamianTa saqmianobasa da maT interesebze.  

am modelis mixedviT amerikuli sazogadoeba dayofilia ori 

mimarTulebis rva segmentad.  

pirveli mimarTulebis Seswavlis mTavari obieqtia momxmarebelTa 

qcevis orientacia.  

is adamianebi, romlebic moqmedeben sakuTari principebiT, 

samomxmareblo gadawyvetilebis miRebisas erTgulni arian Tavisi 
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Sexedulebebis da ar ganicdian sxvaTa azrebisa da sxvadasxva movlenebis  

zegavlenas.  

statusze orientirebuli momxmareblebi nebismier gadawyvetilebas 

ukavSireben imas, Tu rogor Seafaseben mis saqciels sxvebi..  

moqmedebaze orientirebuli momxmareblebi ki gadawyvetilebas iReben 

fizikuri aqtivobisa da riskis gawevis sakuTari survilebidan gamomdinare.     

segmentaciis  meore mimarTuleba warmoadgens momxmarebelTa iseTi 

resursebis analizs, rogorebicaa: finansuri, materialuri, informaciuli, 

fizikuri da fsiqologiuri. 

            VALS-2  modeli emyareba momxmarebelTa faseulobebsa da urTierTobebs. 

 

nax.  10.3.   modeli     VALS-2  

 

TviTrealizebadi 

TviTdarwmunebu
li 

mebrZoli 

miswrafebis 
mqone 

miRwevis unaris 
mqone 

aqtualaizeri 

meiqeri 

eqsperimentatori 

principebi statusi moqmedeba 

resursebis 
simcire 

resursebis 
siWarbe 
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pirovnebis mikuTvneba ama Tu im segmentisadmi xdeba gamomdinare maTi 

pasuxebidan specialurad Sedgenil kiTxvarze, sadac mocemulia 42 kiTxva. 

VALS-2 modelis momxmarebelTa yvela tips sakuTari Taviseburebebi 

gaaCnia: 

 1. aqtualaizerebi (Actualizers) – arian warmatebuli, Tanamedrove, 

aqtiuri adamianebi, maRali TviTSefasebiT da SeuzRudavi resursebiT. isini 

miiswrafian yovelive axlisa da ucnobisken da sxvadasxva gzebiT cdiloben 

TviTrealizacias, Tundac es moiTxovdes maTi principebidan gadaxvevas. 

maTTvis imiji aris ara statusis an Zalauflebis damadasturebeli elementi, 

aramed maTi Tavisuflebis, gemovnebisa da xasiaTis TaviseburebaTa 

ganmsazRvreli cvladi. aqtualaizerebis interesebis sfero usazRvroa, arian 

mgrZnobiareni socialuri problemebis mimarT da amasTan, advilad eguebian 

cvlilebebs. maTi gemovneba aris daxvewili da mimarTulia yovelive 

saukeTesos dauflebisaken. 

       2. sakuTari principebis erTguli momxmareblebi adamianTa im 

kategorias ganekuTvnebian, romelTac sjeraT Tavisi gadawyvetilebebis 

sisworis, ar eSiniaT sakuTari Canafiqris ganxorcieleba, romelic pirdapir 

kavSirSia maT msoflmxedvelobasTan. am jgufs miekuTvnebian:   

a) TviTrealizebulebi (Fulfilleds) –  warmatebuli, zrdasruli 

adamianebi, romelTac uyvarT fiqri, wesrigi, gaaCniaT codna da 

pasuxismgebloba. materialuri, moraluri da intelequaluri 

resursebis siWarbe maT saSualebas aZlevs iyvnen principulebi 

gadawyvetilebis miRebisas. isini mudmivad eZeben siaxles, arian 

zomierad gaxsnilni, praqtikulebi da nawilobriv konservatulebic, 

produqtSi afaseben funqcionalurobas, faseul Tvisebebs da 

gamZleobas.  

b) TviTdarwmunebulebi  (believers) – arian konservatuli adamianebi, 

romelTa msoflmxedveloba dafuZnebulia tradiciul faseulobebze: 

ojaxi, eklesia, erovnuloba, sacxovrebeli adgili da a.S.                                  

am SemTxvevaSi saxeze gvaqvs resursebis ukmarisoba, Tumca 
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amavdroulad _ principebis upirobo erTguleba. isini upiratesobas 

aniWeben erovnul produqtebs da droSi gamocdil brendebs. 

 

       3. statusze orientirebuli momxmareblebi – miRwevis unaris mqone da 

miswrafebis mqone porovnebebia. isini eZeben usafrTxo da myar dasayrdens 

TavianT socialur wyobaSi: 

 a) miRwevis unaris mqoneni `eCiverebi~ (Achievers) – warmatebuli, 

karieraze (samuSaoze) orientirebuli adamianebia, sakuTari Tavis 

ganmgeblebi. resursebis maRali done exmareba maT statusze 

orientaciaSi.  mTavar faseulobebs warmoadgens Tanxmoba, stabiluroba  

da harmonia. riski, axlo urTierTobebi da sentimentalizmi naklebi 

Rirebulebis matarebelia am tipis momxmareblebisTvis. eCiverebisaTvis 

sakuTari kariera warmoadgens im instruments, romliTac isini 

gamoxataven sakuTar statuss sazogadoebaSi. isini moixmaren im 

produqtebs, romlebic maTi statusis Sesaferisi iqneba.  

b) miswrafebis mqone `sTraiverebi~ (Strivers) – motivaciis, sxvaTa 

dadebiTi azrisa da TviTgamorkvevis  mudmiv ZiebaSi arian. imis gamo, 

rom ar arian Tavis TavSi bolomde darwmunebulebi, ganicdian 

ekonomikuri, fsiqologiuri da socialuri resursebis naklebobas.         

did yuradRebas aqceven garSemomyofTa azrs. bevri maTgani cdilobs 

iyos ufro Zlieri, miaRwios ufro mets, Tumca maTi survilebi xSirad 

mxolod survilebad rCeba. 

       4. moqmedebaze orientirebuli momxmareblebi – eqsperimentatorebi da 

meikerebia. maT surT gavlena hqondeT TavianT garemoSi. meikerebi amis 

gakeTebas cdiloben ufro viwro wreSi, xolo eqsperimentatorebi ki _ 

nacnobebis ufro farTo wreSi.  

a) eqsperimentatorebs, anu  `gamomcdelebs~ (Experiencers) – warmoadgenen 

axalgazrda, energiuli,  impulsuri da enTuziazmiT savse adamianebi, 

romlebic mudmivad axlis, riskiani da araordinaluri 



246 
 

Tavgadasavlebis ZiebaSi arian. isini jer kidev cxovrebiseuli 

faseulobebis gansazRvris procesSi imyofebian. arian politikurad 

neitralurni da meryevni TavianT gadawyvetilebebSi.  energiulobas 

gamoxataven sportSi da socialur aqtivobebSi. maTi moxmarebis 

produqtebs ganekuTvneba: swrafi kveba, tansacmeli, musika, kino da sxv.  

b) meikerebi (Makers) – praqtikuli adamianebia, romlebic afaseben 

konstruqciulobasa da TviTkmayofadobas. isini cxovroben Tavisi 

cxovrebiT da ar uRrmavdebian mis arss. meikerebi ubralod akeTeben 

TavianT saqmes _ qmnian ojaxs, zrdian Svilebs, gaaCniaT sakmarisi 

Semosavlebi sakuTari gegmebis realizaciisaTvis da misdeven mSvid 

cxovrebas. politikurad konservatuli azrovnebisani arian, eWvis 

TvaliT uyureben inovaciur azrebs da ideebs. Mmxars uWeren 

saxelmwifos, rogorc meqanizmis arsebobas, Tumca ara mis mCagvrel 

qmedebebs. gulgilni arian materialuri faseulobebis mimarT,                     

garda funqcionaluri daniSnulebis mqone produqtebisa.  

       5.  gadarCenisTvis  mebrZolni (strugglers) – arian qronikulad Raribebi, 

cudi ganaTlebiTa da susti socialuri kavSirebiT. maTi mTavari amocana 

mdgomareobs sicocxlisTvis aucilebeli resursebis moZiebaSi,                  

ar iswrafvian TviTrealizaciisken, moixmaren ZiriTadad  xanmokle 

moxmarebis saqonels, Tumca realurad arian sayvareli brendebis erTgulni. 

maTi mTavari sazrunavia usafrTxoeba da cxovrebis aucilebeli minimumiT 

uzrunvelyofa. 

VALS-2 modeli gamoiyeneba iseTi kompaniebis mier, rogorebicaa 

Chevrron, Mercedes-Benz, Eastmen Kodak, Philips da a.S,  Tumca am modelsac gaaCnia 

Tavisi naklovani mxareebi, kerZod, misi sayovelTao aprobacia ver xerxdeba, 

radgan es modeli orientirebulia pirovnebis da ara mis garSemo myofi 

sociumis qcevis Taviseburebebis gansazRvraze. sinamdvileSi Zalze xSirad  

samomxmareblo gadawyvetilebebi miiReba sxva individebTan erTad (ojaxi, 

megobrebi da a. S.) da maTi azris gaTvaliswinebiT. momxmareblis cxovrebis 

stili arasodes ar aris ̀ idealurad sufTa~.  TiToeuli adamiani midrekilia 
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iseTi saqcielis Cadenisaken, romelic gansxvavdeba cxovrebis ZiriTadi 

stilisagan. 

VALS – es aris dapatentebuli naSromi da zogierTi mkvlevari 

sifrTxiliT ekideba im faqts, rom maT ar gaaCniaT sruli informacia am 

meTodikis garSemo. am mizezebis gamo isini zogjer upiratesobas aniWeben 

ufro martiv midgomebs, romlebic dafuZnebulia rokiCis da Svarcis 

faseulobaTa akademiur gamokvlevebze. 

 

10.4.3.  LOV  modeli 

VALS modelis alternativas warmoadgens faseulobaTa sia _ ,,LOV”.               

LOV modeli (List  Of  Values) Seicavs 9 faseulobis CamonaTvals, romelTac 

gamokiTxvisas momxmarebeli prioritetulobis mixedviT alagebs. Eesenia: 

1. TviTrealizacia (Self - filfillment); 

2. mRelvareba (Excitement); 

3. miznis miRwevis grZnoba (Sens  of  accomplishment); 

4. TviTSefasebis gazrda (Self - respect); 

5. kuTvnilebis gancda (Sence  of  belonging); 

6. respeqtabeluroba (being  well  respected); 

7. usafrTxoeba (Security); 

8. garToba da dasveneba (Fun  and  Enjoyment); 

9. Tbili urTierTobebi (Warm relations with others). 

 

marketologebi iyeneben yvelaze mniSvnelovan maCvenebels momxmareblis 

ama Tu im segmentisaTvis misakuTvneblad. latenturi sistemis safuZvelze 

LOV  meTodi saSualebas iZleva movaxdinoT sabazro segmentebis 

identificireba winaswar SerCeuli segmentebis magier. 

meTodi axdens momxmarebelTa dayofas sami ganzomilebiT: 

1. Sida fokusi (faseulobebi 1, 2, 3, 4); 
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2. pirovnebaTaSorisi fokusi (faseulobebi 8, 9); 

3. gare fokusi (faseulobebi 5, 6, 7). 

is adamianebi, romlebic gamoirCevian mkveTrad gamoxatuli Sida 

fokusiT, arian damoukideblebi Tavis gadawyvetilebebSi, xolo gare fokusis 

mqone pirovnebebi ki ZiriTadad midrekilni arian sxvisi azris 

gaTvaliswinebisken. 

sareklamo kampaniisaTvis cxovrebis stilis Taviseburebebis 

gamoyenebis klasikuri magaliTia amerikis sakontraqto jarSi rekrutirebis 

programis winwawevis istoria. 80-ian wlebSi amerikis nebayoflobiTi 

samxedro samsaxuris koncefcia safrTxis qveS iyo, radgan ramodenime wlis 

ganmavlobaSi ver sruldeboda gawvevis gegma – 100 000 kaci weliwadSi. garda 

amisa, armiis rigebSi Cawerili kontigentis  45%-s nebayoflobiT mitovebuli 

hqonda skola da 75%-is saerTo inteleqtualuri maCvenebeli saSualoze 

dabali iyo. aseTi Sedegebis ZiriTadi mizezi iyo rekrutirebis programis 

arafokusirebuli sareklamo kampania. aravis ar surda sxvis omSi sikvdili. 

kongresisa da armiis meTaurTa zewolis Sedegad es taqtika Seicvala. axalma 

mTavarsardalma daiqirava konsultanti, romelmac ganucxada meTaurs: 

`armiam jer unda Secvalos produqti da Semdeg _ sareklamo Setyobineba~. 

marTlac, maT Secvales produqti. dainerga gawvevis axali programa, 

romelic gulisxmobda axalwveulisaTvis 15 000 aSS dolaris gadaxdas 

(kolejSi swavlis safasuri) ori wlis samxedro samsaxuris Semdeg. 

CaSvebuli iqna axali axali sareklamo kampania sloganiT:   `iyavi is, rac 

SegiZlia rom iyo! ~. cvlilebebi produqtisa da sareklamo Setyobinebis 

xasiaTSi warmatebuli gamodga. rekrutirebis qvotebi sruldeboda da 

amasTan, samxedro samsaxurSi Caweril rekrutTa saerTo inteleqtualuri 

donec amaRlda. 

 

 

 

 



249 
 

10.5.   geostili  

  

cxovrebis stilis geodemografiuli modelebis ageba xdeba 

geografiuli da demografiuli kriteriumebis gamoyenebiT. es maCveneblebi 

SesaZloa gamoyenebuli iqnas, rogorc mikroraionisa da qalaqis, aseve 

qveynis, saerTaSoriso da globalur masSabSi. 

aSS-Si, sadac mosaxleoba sakmaod maRali donis mobilobiT gamoirCeva, 

kompania Charitas-ma daamuSava aSS-s momxmarebelTa geostilis modeli 

saxelwodebiT _ Prizm. modeli moicavs 40 saxeobis cxovrebis stils, 

danawevrebuls 12 klasterad momxmarebelTa sacxovrebeli adgilisa da 

demografiuli parametrebis gaTvaliswinebiT. TiToeuli segmentisaTvis 

SerCeulia Tavisi saxelebi, rogoricaa: `cisfersisxlianebi~, `tvini da 

fuli~,  `agrobiznesi~,  `espanuri nazavi~  da a.S.  am segmentebis wevrTa 

cxovrebis stilis specifika ganapirobebs maT gansxvavebul samomxmareblo 

qcevas. 

modelis mixedviT erTnairi kulturuli bazis, aRqmisa da 

warmodgenebis mqone  momxmareblebi erTnair gadawyvetilebebs iReben.                    

isini cdiloben icxovron msgavs raionebSi da hqondeT msgavsi samezoblo 

faseulobebi, rogorc zogadad cxovrebiseuli detalebis mimarT,                     

aseve samomxmareblo  gadawyvetilebebis miRebisas. 

magaliTad, ruseTi da postsabWoTa qveynebi demografiulad ufro 

naklebad mobilurebi arian, vidre aSS_s macxovreblebi. Tumca am qveynebSic 

aris adgilebi, sadac msgavsi socialur-ekonomikuri statusis mqone 

adamianebi cxovroben. aseTi adgilebia: industriuli raionebi, samxedro 

qalaqebi, miyruebuli soflebi, elituri sacxovrebeli ubnebi   da a.S. 

marketingi dRiTidRe xdeba globaluri sinamdvile. teqnologiebis, 

informaciis, kapitalis, SromiTi da sxva saxis resursebis globalizaciis 

pirobebSi mimdinareobs socialurad da ekonomikurad msgavsi segmentebis 

Camoyalibeba. mega brendebi axdenen intersegmentacias, anu segmentacias 
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globaluri masStabiT, romlis drosac iSleba nacionaluri kuTvnilebani. 

aqedan gamomdinare, araa gasakviri saerTaSoriso cxovrebis wesis variaciaTa 

damuSavebis tendenciebi. 

14 qveynis 15 000 mosaxles Soris 250-ze meti faseulobis yovelwliuri 

kvlevis Sedegad britanulma kompania  BSBW-ma daamuSava cxovrebis stilis 

saxeobaTa globaluri modeli _ Global Scan  (`globaluri xedva~). gamokvleva 

tardeboda avstraliis, kanadis, kolumbiis, fineTis, safrangeTis, germaniis, 

aSS_s, kanadis da venesuelis cxovrebis stilisa da myidvelobiTi qcevis 

Sesaxeb mopovebuli informaciis ranJirebis safuZvelze. 

 am kvlevis Sedegad gamovlinda 5 saxis globaluri cxovrebis stilis 

nairsaxeoba: 

1.   miswrafebis mqone, `sTraiverebi~ (Strivers) – axalgazrda adamianebi, 

romlebic imyofebian Tavisi cxovrebiseuli gzis dasawyisSi. maTi saSualo 

asakia 31 weli. isini gamudmebiT iswrafvian Tavisi miznis realizaciisken. 

`sTraiverebi~ realistebi arian, eZeben siamovnebas cxovrebis yvela aspeqtSi. 

2. miRwevis unaris mqoneni, `eCiverebi~ (Achievers) _ `sTraiverebze~ 

asakiani, ufro metad warmatebulebi, mdidrebi da uzrunvelyofilni arian. 

miiCnevian azris liderebad da Camoyalibebuli faseulobebis mqone 

pirovnebebad. gaaCniaT mkacri standartebi fizikuri kulturis, tansacmlis, 

kvebis da sasmelis moxmarebis sakiTxebSi, arasdros Ralatoben Tavis 

statuss da piriqiT, sxvas karnaxoben TamaSis wesebs. 

3.  `Cagrulni~ (Pressed) – problemebiT datvirTuli adamianebis jgufi 

(ZiriTadad qalebi), romlebsac mudmivad awuxebT pirovnuli Tu 

zogadsakacobrio problemebi. 

4.  ̀ adapterebi~ (Adapters) – am jgufs miakuTvneben SedarebiT xanSiSesul 

adamianebs, romelTac surT Seeguon siaxleebs. isini kmayofilni arian Tavisi 

cxovrebiT da pirovnuli standartebis arsebobis miuxedavad, interesiT 

adevneben Tvals yvela saxis inovacias, romelsac SeuZlia maTi cxovrebis 

gamravalferovneba. 
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5.  `tradicionalistebi~ (Traditionalists) – Tavisi qveynisa da kulturis 

erTguli mimdevrebi, amasTan, warmoadgenen konservatulad moazrovneebs da 

warmoSobiT ZiriTadad qveynis centraluri regionebidan arian. upiratesobas 

aniWeben Zvel da aprobirebul cxovrebiseul stils. 

 

aRsaniSnavia, rom kvlevis dros dafiqsirda erTi saintereso faqti: 

CamoTvlili 5 segmentidan xuTive  fiqsirdeboda kvlevaSi monawile qveynebSi, 

Tumca gansxvavebuli iyo ganawilebis proporciebi. 
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Tavi 11.   momxmarebelTa  motivacia    

11.1. motivaciuri procesebis dinamika 
 

 
       samomxmareblo motivacia _ es aris mamoZravebeli Zala, romelic 

aaqtiurebs qcevas da gansazRvravs mis mimarTulebas da mizans. 

pirovneba avlens mimdinare situaciis sapasuxo saerTo reaqciebs 

(qcevebs). 

  emociebi _ es aris Zlieri, SedarebiT umarTavi grZnobebi, romlebic 

gavlenas axdenen adamianis qcevaze. es sami faqtori mWidrodaa dakavSirebuli 

erTmaneTTan da xSirad Znelia maTi gamijvna. magaliTad, Tavdajerebul 

momxmareblebs (pirovnuli maxasiaTebeli) upiratesad gaaCniaT 

TviTdamkvidrebis moTxovnileba (motivaciis daxasiaTeba) da eZeben iseT 

situaciebs, sadac maT SesaZlebloba miecemaT Tavi yovlisSemZled igrZnon 

(emociuri maxasiaTebeli). 

  TviTkoncefcia _ es aris sakuTari Tavis TviTaRqma da masTan 

dakavSirebuli grZnobebi. TviTkoncefcia warmoadgens motivaciis, pirovnebis 

da emociebis mniSvnelovan faqtors. 

  motivacia (motivation) dakavSirebulia moqmedebis (motion) 

koncefciasTan. is warmoadgens mamoZravebel Zalas, romelic ganapirobebs 

momxmareblis qcevas. 

  motivi _ es aris uxilavi Sinagani Zala, romelic astimulirebs da 

aRZravs samomxmareblo reaqcias da gansazRvravs am reaqciis specifikur 

mimarTulebas. motivi uxilavia _ misi arsebobis Sesaxeb daskvnis gakeTeba 

SesaZlebelia, magaliTad, individis qcevidan gamomdinare. 
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nax.  11.1.    motivaciis  procesis modeli 
 
 

  nax. 11.1-ze mocemulia motivaciis procesis modeli, romlis ZiriTadi 
elementebia:   

 moTxovnilebis aqtivacia (gacnobiereba) 

 swrafvis mdgomareoba 

 mizanmimarTuli qceva 

 mastimulirebeli obieqtebi 

 afeqti 

 

  motivacia iwyeba stimulis arsebobiT, romelic uCndeba individs. 

magaliTad, momxmarebelma naxa axali kompiuteri da SeniSna misi 

upiratesobebi sxva kompiuterebTan SedarebiT (siswrafe, dizaini da a.S.).                   

Tu stimuli ubiZgebs momxmarebels realur da sasurvel mdgomareobas Soris 

sxvaobis gacnobierebisken, maSin igi Seicnobs am moTxovnilebas.  sxva 

sityvebiT, moTxovnileba Cndeba maSin, roca realur da sasurvel 

mdgomareobas Soris Seusabamobis xarisxi aris zRvarze an zRvars zemoT. 

sainformacio damuSavebis procesSi stimuli gadis eqspoziciis, 

yuradRebis da interpretaciis stadiebs. stimuli SeiZleba aRiZras TviTon 

momxmarebelSi _ magaliTad, sakvebis ukmarisobisas gamovlenili 

realuri 
mdgomareoba 

stimuli moTxovnilebis 
gacnobiereba 

sasurveli 
mdgomareoba 

CarTulobis 
xarisxi da 

afeqti 

swrafvis 
mdgomareoba 

mizanmimarT
uli qceva 

mastimulirebe
li obieqtebi 
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fiziologiuri cvlilebebis Sedegad. stimuli SeiZleba iyos garegani 

warmomavlobis _ magaliTad, individis mier produqtze dakvirvebis, 

gasinjvis safuZvelze aRZruli. 

  stimulis interpretacia da momxmareblis saerTo miznebi gavlenas 

axdenen moTxovnis bunebaze. magaliTad, axal kompiuterze moTxovna SeiZleba 

ganapirobos Zveli kompiuteris dabalma siCqarem da im faqtmac, rom axali 

uzrunvelyofs samuSaos Sesrulebis met siswrafes da moxerxebulobas.  

  moTxovnileba SeiZleba iyos Tandayolili (mag, sakvebis mimarT) da 

SeZenili, anu swavlebis Sedegad warmoSobili (magaliTad, profesiuli 

winsvlis moTxovnileba). adamianis yvela moTxovnilebis srulad 

dakmayofileba SeuZlebelia, vinaidan erTis dakmayofilebis Semdeg Cndeba 

axali moTxovnileba. moTxovnilebaTa konfliqtis SemTxvevaSi ki, rogorc 

wesi, pirvelad xdeba im moTxovnilebis dakmayofileba, romelic SedarebiT 

fundamenturi xasiaTisaa, anu ufro fiziologiuria. marketologebi, 

bunebrivia, cdiloben produqtisa da momsaxurebis SeTavazebiT moaxdinon am 

moTxovnilebaTa realizacia. 

  moTxovnilebis gaCena iwvevs swrafvis mdgomareobis (drive state) 

provocirebas. es aris afeqturi, emociuri mdgomareoba, romelSic individi 

ganicdis emociur an fsiqologiur aRmafrenas. es mdgomareoba aaqtiurebs 

adamianis mizanmimarTul moqmedebas mastimulirebeli obieqtis SesaZenad. 

magaliTad, rac ufro metad aris dainteresebuli momxmarebeli axali 

kompiuteris yidvis ideiT, miT ufro intensiuri xdeba misi grZnobebi da 

emociebi, izrdeba Cabmulobis xarisxi da afeqturi mdgomareobis diapazoni. 

momxmarebeli iwyebs sainformacio Ziebis process _ ecnoba sxvadasxva 

sareklamo gancxadebebs kompiuteris Sesaxeb, aanalizebs yidvis SesaZlo 

variantebs, mimarTavs megobrebs da kvalificiur nacnobebs rCevisTvis     da 

a.S. rac ufro Rvivdeba momxmareblis survili, rac ufro metad miiswrafvis 

igi sasurveli sagnis dauflebisken, misi qceva miT ufro mizanmimarTuli 

xdeba. 

  mizanmimarTuli qceva Sedgeba iseTi qmedebebisgan, romlebic 

gamoiyeneba mdgomareobis ganmuxtvisTvis. aseTi qmedebebia: informaciis Zieba, 
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saukeTeso variantis SesarCevad e.w. Sop_turebis mowyoba da produqtis 

(momsaxurebis) SeZena. 

  momxmareblisTvis mastimulirebeli obieqti SeiZleba iyos produqti, 

momsaxureba, informacia da, rig SemTxvevebSi, is adamianebi, romelTac 

SeuZliaT moTxovnilebis dakmayofilebis xarisxis gazrda. magaliTad, Tu 

momxmareblis azriT, gamyidveli kompetenturi, mcodne da gamocdilia, maSin 

mis mimarT ndobis xarisxi matulobs da yidvis gadawyvetilebis miRebis 

albaTobac mniSvnelovnad izrdeba. 

   mastimulirebeli obieqtebi arian pozitiuri da negatiuric. 

negatiuri faqtori SeiZleba iyos maRaziaSi sasurveli produqtis 

ararseboba (droebiTi deficiti), gamyidvelis arakompetenturoba da a.S. 

yovelive es, rasakvirvelia, momxmarebelSi iwvevs imedgacruebas,                  

rac amcirebs am maRaziisadmi misi loialobis xarisxs. ramdenadac adamianebi 

iswrafvian pozitiuri stimulebisken da Tavs arideben negatiurs, 

marketologis mizania iseTi produqtebis, momsaxurebis, sacalo savaWro 

wertilebis, SefuTvis, sareklamo komunikaciuri programebis SemuSaveba, 

romlebic uzrunvelyofen momxmarebelTa pozitiur ganwyobas. 

  momxmarebelTa motivaciis da misi gamoyenebis strategiis 

ilustraciis magaliTs warmoadgens boTlis wyali, romelic farTod iyideba 

ganviTarebul qveynebSi. Cveulebrivi onkanis wyali faqtiurad ufasoa, magram 

momxmarebelTa umravlesoba amjobinebs TiTqmis 1000-jer maRali fasi 

gadaixados boTlis wyalSi.  

  ismis kiTxva _ ratom ixdian adamianebi fuls am faqtiurad ufaso 

produqtSi? 

  am SemTxvevaSi  momxmareblis motivi SeiZleba iyos: 

pirveli, jansaRi cxovrebis wesi (dieta) _ am adamianebs surT 

naturaluri, daumuSavebeli, sufTa wylis miReba;  

meore, momxmareblebis motivs SeiZleba warmoadgendes usafrTxoebis 

garantia  _ wyali boTlSi sufTaa da masze ar moqmedebs dRiTidRe 

gauaresebuli ekologiuri mdgomareoba;  

mesame, motivaciis  faqtori SeiZleba iyos momxmarebelTa snobizmi _ 

boTlis wylis yidva mianiSnebs maT maRal statusze.  
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xiluli qceva       wamyvani motivi           samomxmareblo segmentis wamyvani                                          

motivisTvis Sesatyvisi marketinguli 

strategia 

 

 

 

 

 

 

 

 

  

 

nax.  11.2.   motivacia boTlis wylis   marketingis strategiaSi 

 

 amdenad, erTi da imave produqtis SeZenis survils sxvadasxva 

individebSi warmoSoben gansxvavebuli motivebi. aRsaniSnavia, rom rig 

SemTxvevebSi, motivebi Zalze Zlieria, zog situaciaSi ki isini sustdeba an 

saerTod qreba.  

 motivaciebis gamokvlevaTa talRam marketologebi miiyvana zogierT 

moulodnel aRmoCenamde. magaliTad, rogorc gairkva, mamakaci, romelic 

yidulobs avtomobil_kabriolets, xedavs masSi Tavis axal Seyvarebuls; 

mandilosnebi Zalian seriozulad ekidebian tortis gamocxobis proceduras 

imitom, rom es procesi maTTvis simbolurad da gaucnobiereblad asocirdeba 

axali sicocxlis dabadebis aqtTan; mamakacebi arCeven Zalzed aromatul 

sigarebs, vinaidan Tvlian, rom maTi surneli xazs usvams maT mamakacurobas. 

TiToeuli es magaliTi Zalian sainteresoa da SesaZloa, sasargebloc, 

magram unda davfiqrdeT maT utyuarobaze. ar arsebobs ori azri imis Sesaxeb, 

 

 

 

boTlis 

 wylis 

 SeZena 

usafrTxoeba 

janmrTeloba 

onkanis wylis safrTxis Cveneba; 
boTlis wylis filtraciaze 
xazgasma;  usafrTxo wyaro; 
saxlSi/ofisSi mitanis servisi. 

sisufTavesa da gemoze xazgasma; 
minarevebis ararseboba; zomieri fasi. 

xazgasma xarisxze, gamoyenebis 
situaciebze, gansakuTrebul gemoze, 
maRal fasze, sacalo maRaziebze, 
restornebsa da bazrebze. 

statusi 
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rom aucilebelia momxmareblis pirovnebis da mis mier miRebuli 

gadawyvetilebebis guldasmiT da Rrmad gamokvleva. 

 

 

11.2.  motivaciuri  Teoriebi 
 

11.2.1. maslous (Maslow)  moTxovnilebaTa  ierarqia 
 

maslous moTxovnilebaTa ierarqia cnobilia codnis sxvadasxva 

sferoSi. es motivaciuri midgoma dafuZnebulia oTx winapirobaze: 

 

1. yvela adamians genetikuri memkvidreobisa da socialuri 

urTierTqmedebis Sedegad Camoyalibebuli aqvs motivTa daaxloebiT 

erTnairi nakrebi; 

 

2. zogierTi motivi ufro fundamenturi da mniSvnelovania, vidre 

danarCeni; 

 

3. sxva motivebis gaaqtiurebamde, dakmayofilebuli unda iqnas sabaziso 

motivebi; 

 

4. sabaziso motivebis dakmayofilebis Semdeg xdeba mniSvnelobiT Semdegi 

moTxovnilebebis dakmayofileba; 
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      5. TviTaqtualizacia:  TviTrealizaciis survili, gamocdilebis     

                           gamdidreba; 

      4. TviTSefaseba:    statusis, miRwevebis, TviTpativiscemis,         

                           srulyofis survili; 

      3. kuTvnileba:      motivebi aisaxeba siyvarulis, megobrobis,     

                           jgufisadmi kuTvnilebis da jgufSi miRebis     

                           survilSi. 

      2. usafrTxoeba:     swrafva fizikuri usafrTxoebisken da   

                           daculobisken, stabilurobisken, nacnobi    

                           garemocvisken; 

      1. fiziologiuri motivebi: saWmeli, wyali, Zili, da a.S.                           

                            (am motivebis daukmayofileblobis   SemTxvevaSi     

                            ar xdeba sxva motivebis gaaqtiureba). 

sabaziso 

nax. 11.3.     maslous  moTxovnilebaTa  ierarqia 

 

maslous moTxovnilebaTa ierarqias rigi SezRudvebi  gaaCnia: 

 

 es modeli ZiriTadad orientirebulia dasavlur azrovnebaze. 

aRmosavleTSi jgufisadmi kuTvnileba araiSviaTad TviTpativiscemaze 

maRla dgas; 

 

 motivaciis situaciuri xasiaTi _ momxmarebels SeiZleba gaaCndes 

gansxvavebuli prioritetebi drois sxvadasxva momentebSi (mSieri adamiani 

yovelTvis ar iviwyebs Tavis statuss. istoriaSi cnobilia ideis gamo 

Tavganwirvis mravali faqti an sakvebze da sisxlze TviTaqtualizaciis 

gamo uaris Tqma); 

 

 konkretuli samomxmareblo qceva SeiZleba motivirebuli iyos ara 

mxolod erTi moTxovnilebiT. magaliTad, ganaTlebis miRebis survili 

iwvevs usafrTxo momavlisadmi moTxovnilebis (III safexuri) da 
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TviTaqtualizaciis moTxovnilebebis (V safexuri) erTdroulad 

gaaqtiurebas. 

 

 

11.2.2.  z. froidis fsiqoanalitikuri Teoria 
 

 

cnobili fsiqologis z. froidis fsiqoanalitikur TeoriaSi 

Seswavlilia cnobierisa da qvecnobieris moqmedeba. mkvlevarma gamoyo 

adamianis Sinagani samyaros mniSvnelovani roli da misi zegavlenis formebi 

da masStabebi yvela fsiqikur procesze. 

fsiqoanalitikur Teorias safuZvlad udevs postulati imis Sesaxeb, 

rom adamianis pirovnuli struqtura Sedgeba sami komponentisagan:  

 ,,idi”,  

 ,,ego”   

 ,,super-ego” 

,,idi” _ es aris fizikuri energiis wyaro, romelic mimarTulia 

biologiuri da instiqturi moTxovnilebebis dauyovnebeli 

dakmayofilebisken. aq igulisxmeba qvecnobieri (Rrma STabeWdilebebi, 

motivebi, fiziologiuri moTxovnilebebi), romelic moqmedebs siamovnebis 

miRebis da tkivilisTvis Tavis aridebis principiT. ,,idi” mTlianad 

gaucnobierebelia da ar asaxavs obieqtur realobas. magaliTad, 

axalSobilis qcevas mTlianad warmarTavs ,,idi”. 

,,super_ego”  warmoadgens sazogadoebaSi gabatonebul socialur da 

personalur faseulobebs, romlebic ganapirobeben qcevis eTikur 

SezRudvebs.  ,,idis” msgavsad ,,super_egoc” vlindeba qvecnobierSi da xSirad 

Trgunavs  ,,idis” mier provocirebul qcevas, xelmZRvanelobs ra yovel 

konkretul sazogadoebaSi moqmedi idealebiT, RirebulebebiT da moraliT. 

,,ego”  marTavs da abalansebs  ,,idis”  hedonistur moTxovnilebebsa da 

,,super_egos” moralur akrZalvebs Soris warmoSobil konfliqtebs. 
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samive komponentis dinamiuri urTierTqmedeba iwvevs gaucnobierebel 

motivaciebs, romelTa deklarirebac Semdgom adamianTa qceviT 

gamovlinebebSi xdeba. 

z. froidis Teoriis Tanaxmad, ,,egos” saSualebiT adamiani cdilobs 

negatiuri emociebisgan gaTavisuflebas da amisaTvis iyenebs Semdeg dacviT 

meqanizms: 

 uaryofa _ adamiani ,,Tvals xuWavs” realobis uaryofiT mxareebze; 

 zewola _ blokavs im Sinagan muqarebs, romlebic modian misi                

,,super-egosgan”; 

 ori tipis racionalizacia (TviTon adamianis araadekvaturi 

saqcielis gamarTleba) _ sakuTari uunarobis gamarTleba saqmis 

gakeTebis survilis arqoniT da arasasurveli qcevis Seqmnili 

“obieqturi”  viTarebiT gamarTleba; 

 proeqcia _ sakuTari uaryofiTi Tvisebebis sxvebisaTvis mikuTvneba; 

 Careva _ miuRebeli motivis nawilobrivi, cru dakmayofileba misaRebi 

gziT. 

 

fsiqoanalitikur Teorias bevri mkvlevari akritikebs latentur 

motivebTan muSaobis arasakmarisi eTikurobisTvis. miuxedavad amisa, dResac 

ganicdis reklamis didi nawili misi konceptualuri aspeqtebis gavlenas, 

akeTebs ra aqcentebs seqsualur da sxva Rrma biologiur instiqtebze. 

  

11.2.3. socialuri  Teoria 

 

z. froidis ramdenime moswavlem Seicvala sakuTari Sexedulebebi 

pirovnebaze ori mimarTulebiT: 

pirveli _ maTi azriT, pirovnebis ganviTarebaSi bevrad ufro did 

rols TamaSoben socialuri faqtorebi, vidre biologiuri; 

 meore _ maTi rwmeniT, gacnobierebuli motivebi ufro mniSvnelovania, 

vidre gauTviTcnobierebeli, anu individis qcevas ganapirobebs swored 

gacnobierebuli moTxovnilebebi da survilebi.  
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garda amisa, z. froidis mier pirovnebis Seswavla emyareboda ZiriTadad 

emociur adamianebze dakvirvebas. bevr mkvlevars ki miaCnda, rom pirovnebis 

ganviTarebaze Seqmnili Teoria unda efuZnebodes iseT adamianebze 

dakvirvebis da Seswavlis Sedegebs, romlebic normalurad funqcionireben 

socialur garemoSi. 

  socialuri orientaciis gamoCenili damcveli iyo alfred  adleri.  

 igi amtkicebda, rom adamianebs bavSvobaSi uyalibdebaT sakuTari 

arasrulfasovnebis grZnoba da maTi ZiriTadi mizani zrdasruli asakis 

miRwevisas aris am grZnobis daZleva-gadalaxva. 

  karen xorni Tvlida, rom pirovnebis Camoyalibeba xdeba im aspeqtebis 

mixedviT, Tu rogor arTmeven Tavs individebi im ZiriTad mRelvarebas da 

SfoTvas, romlebic gamomdinareoben mSoblebisa da Svilebis 

urTierTdamokidebulebebidan. 

  karen xornis Teoriis Tanaxmad, pirovnebis qceva gamomdinareobs sami 

umTavresi pirovnebaTaSorisi miswrafebiT:  

 daTmobis unariT 

 agresiulobiT 

 gandgomis surviliT 

  man SeimuSava sami midgoma adamianTa mier winaaRmdegobebis 

gadalaxvis situaciebSi: 

1. daqvemdebareba (compliance), anu adamianisken moZraobis strategia; 

2. agresiuloba (aggressiveness), anu adamianebis winaaRmdeg moZraobis 

strategia; 

3. gamoyofa_gandgoma (detachment), anu adamianebisgan gandgomis 

strategia. 

 

  xornis Sromebis safuZvelze koxenma SeimuSava skala _  

,,daqvemdebareba_agresiuloba_gandgoma”.  

pirovnebis Seswavla aRniSnuli skalis saSualebiT xdeba 35 punqtis 

mixedviT. am skalis gamoyenebiT koxenma aRmoaCina, rom daqvemdebarebisadmi 

midrekili pirovnebebi iyeneben met tualetis sapons da piris Rrus savleb 
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saSualebebs, agresiuli adamianebi _ met odekolons da losionebs, 

gandgomisaken midrekili pirovnebebi ki met Cais da nakleb luds svamen. 

 
  

11.2.4.  TviTkoncefciis  Teoria 

 
 

es Teoria amtkicebs, rom adamianebs gaaCniaT TviTkoncefcia,                  

anu  ,,me”-s koncefcia, romelic eyrdnoba maT warmodgenas sakuTar Tavze 

(realuri ,,me”) da im survilebs, Tu rogori surT iyvnen sinamdvileSi 

(idealuri ,,me”). 

TviTkoncefcia _ es aris individis grZnobebis da azrebis kompleqti 

sakuTar Tavze. 

TviTkoncefciis Teoria efuZneba or princips: 

 

1. sakuTar TavTan Tanxmobis miRwevis survili 

2. TviTSefasebis gaumjobesebis survili   

 

                                                cxrili 11.1. 

                     TviTkoncefciis Teoriis aspeqtebi 

 

TviTkoncefciis 

mimarTulebebi 

realuri 

TviTkoncefcia 

idealuri 

TviTkoncefcia 

piradi  ,,me” rogor vxedav 

sinamdvileSi me 

sakuTar Tavs? 

rogori minda viyo me? 

socialuri  ,,me” rogor mxedaven me 

sinamdvileSi sxvebi? 

rogori minda viyo me 

sxvebis TvalSi? 
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 magaliTad, konkretuli momxmarebeli, misi azriT, miekuTvneba 

TavSekavebul, gawonasworebul, praqtikul adamianTa ricxvs (realuri ,,me”). 

igi yidulobs konservatuli stilis tansacmels, atarebs mSvid saRamoebs 

saxlSi, magram sulis siRrmeSi, qvecnobierad, mas aqvs survili iyos ufro 

gaxsnili, romantiuli, Tavisufali Tavis qmedebebSi (idealuri ,,me”).  

misi qcevis mamoZravebeli rom yofiliyo idealuri ,,me”, igi pijaks 

gacvlida jinsebsa da sportul perangSi, saRamos drois gasatareblad 

ewveoda klubebsa da barebs. aseTi qmedebebi gaaumjobesebda mis 

TviTSefasebas, daaaxloebda mis idealur  ,,me”_s  realur  ,,me”_sTan. 

 

 realuri  ,,me” _s koncefcia, anu sakuTari Tavis imiji, gavlenas axdens 

momxmareblis Sesyidvebze. adamianebi iZenen Sinagan harmonias iseTi 

produqtebis yidvisas, romlebsac isini aRiqvamen sakuTari TviTkoncefciis 

_ maTi faseulobebis, cxovrebis stilis, socialuri statusis Sesatyvisad. 

 

 idealuri ,,me”_s koncefcia dakavSirebulia individis 

TviTSefasebasTan. rac ufro metia sxvaoba realur da idealur ,,me”_s Soris, 

miT ufro dabalia misi TviTSefaseba. 

 

 Cveulebriv, momxmareblebi yiduloben iseT produqtebs, romlebic 

Seesatyvisebian maT warmodgenas sakuTar Tavze sinamdvileSi. magram, Tu maTi 

TviTSefaseba dabalia (anu sxvaoba realur da idealur ,,me”_s Soris didia), 

isini yiduloben produqtebs, romlebic gamoxataven maT idealur ,,me”_s.  

xSiri Sesyidvebi _ es aris sakuTar idealur da realur ,,me”_s Soris 

sxvaobis gadalaxvis da dabali TviTSefasebis grZnobisgan gaTavisuflebis 

saSualeba.  

marketologebi cdiloben sxvadasxva signalebis, asociaciebis, 

simboloebis gamoyenebiT daakmayofilon momxmarebelTa segmentebis 

idealuri ,,me”_s konkretuli koncefciebi. 
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11.2.5.    pirovnebis  individualur  TvisebaTa  Teoria 
  
 
     am Teorias gaaCnia ori saerTo hipoTeza: 

1. yvela individs gaaCnia Sinagani maxasiaTeblebi, anu pirovnuli 

Tvisebebi; 

2. arsebobs realuri da gazomvadi sxvaoba individebs Soris am 

maxasiaTeblebis mixedviT; 

 

ketelis Teoria _ aris individualuri midgomis tipuri magaliTi. 

ketelis azriT, pirovnuli Tvisebebis SeZena xdeba adreul asakSi swavlebis 

gziT an memkvidreobiTia.  

misi midgomis unikalur aspeqtad iTvleba adamianis zedapiruli da 

siRrmiseuli Tvisebebis gamoyofa. keteli Tvlida, rom zedapiruli 

Tvisebebis gamoyofiT, romlebic mWidro korelaciaSi imyofebian 

erTmaneTTan, SesaZlebeli iqneba siRrmiseuli Tvisebebis identificireba. 

magaliTad, mizandasaxulobis siRrmiseuli Tviseba SesaZloa gamovlindes 

agresiulobis, konkurentulobis da sijiutis zedapiruli TvisebebiT. 

marketologebi pirovnebis individualuri Tvisebebis am da sxva 

modelebs iyeneben bazris segmentaciis, samomxmareblo qcevis aRweris mizniT. 

magaliTad, kvlevebis Sedegad daadgines, rom aqtiuri mwevelebi maRal 

Sefasebas imsaxureben agresiis, miRwevebis parametrebis mixedviT da dabal 

Sefasebas _ mowesrigebulobis da daqvemdebarebis parametrebis mixedviT. 

amitomac ar aris gasakviri, rom ,,Marlboro” _ erT-erTi yvelaze warmatebuli 

sigaretis kompaniaa. 
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11.2.6.  d. maklelandis  (McClelland)  Teoria 
 

d. maklelandma SeimuSava Teoria, romlis mixedviTac momxmarebelTa 

motivacias safuZvlad udevs  sami ZiriTadi  moTxovnileba:  

1. miznis miRwevis 

2. kuTvnilebis 

3. Zalauflebis 

 

      is momxmareblebi, romlebic gamoirCevian miznis miRwevis 

moTxovnilebiT  (achievement  motivation), cdiloben iyvnen yvelaferSi win da 

sakuTar Tavze aiRon pasuxismgebloba problemis gadawyvetaze. gamokvlevis 

mixedviT aseTi studentebis 83%-ma daikava maRali Tanamdeboba, romelic 

iTxovda riskianobas, gadawyvetilebis miRebisa da warmatebis miRwevis unars. 

  moTxovnileba kuTvnilebaze (need for affiliation) adamians uCens survils 

SeiZinos megobrebi, iyos garkveuli jgufis wevri da asocirdebodes sxvebTan. 

aseTi adamianebi warmatebaze maRla sxvebTan urTierTobas ayeneben.  

magaliTad, erT-erTi gamokvlevisas gamosacdelebs saSualeba misces 

Tavad aerCiaT partniori, romelTan erTadac Seasrulebdnen mocemul 

davalebas. maT, visac hqondaT maRali moTxovnileba miznis miRwevaze, 

partniorebi airCies kompetenciis mixedviT, xolo maT, visac hqondaT maRali 

moTxovnileba kuTvnilebaze, partniorebad airCies megobrebi, rac 

ganpirobebuli iyo imiT, rom maTSi sasiamovno kampaniaSi yofnis survili 

Warbobda warmatebis miRwevis survils, Tundac saqmis sazaralod. 

 

  moTxovnileba Zalauflebaze  dakavSirebulia sxvebze kontrolis 

ganxorcielebis survilTan. mizania sxvebze zegavlenis moxdena, maTi marTva 

da maTze dominireba.  

Zalauflebaze moTxovnileba SeiZleba iyos pozitiuri (darwmunebis 

Zala, CagonebiT problemis gadaWra) da negatiuri (sxvebis damorCilebis 

survili). 
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  d. maklelandiseuli motivaciis Teoria marketologs uCvenebs, rom 

produqciis reklamirebisas Tema SesaZloa gamomdinareobdes sami ZiriTadi 

moTxovnilebidan. amisaTvis jer saWiroa analizi gaukeTdes produqciis 

miznobriv bazars da ganisazRvros misi motivaciis struqtura. reklama 

muSavdeba ise, rom produqti moeqces Sesabamis motivaciur konteqstSi. 

 

 

10.2.7. makgiris (McGuire)  fsiqologiuri  motivebi 
 

 
  makgirma SeimuSava motivebis klasifikaciis sistema, romelic 

gacilebiT specifikuria, vidre maslous sistema. momxmarebelTa qcevis 

gansazRvrul sferoTa speqtris gansaxilvelad is iyenebs motivebis detalur 

nakrebs. makgiris fsiqologiuri motivebi marketingisTvis ufro aqtualuria. 

  moTxovnileba  Tanamimdevrulobaze (need for consistency) _ ZiriTadi 

miswrafebaa sakuTari Tavis yvela mxarisa da nawilis SesabamisobaSi moyvana. 

am mxareebSi igulisxmeba urTierTobebi, saqcieli, Sexedulebebi, warmodgena 

sakuTar Tavze. mniSvnelovani SenaZenis gakeTebis Semdeg momxmarebels 

SeiZleba gauCndes disonansis SegrZneba da motivirebuli iqnes damatebiTi 

informaciis mosapoveblad. am usiamovno grZnobisgan Tavis dasaRwevad 

grZnobebs, urTierTobebsa da qcevas Soris balansma unda aRmofxvras eWvi:  

,,gavakeTe Tu ara swori SenaZeni?” 

  moTxovnileba atributebis mizezebis gansazRvraze  (need to attribute 

causation) _ es motivebi dakavSirebulia imis gansazRvrasTan, Tu ra udevs 

safuZvlad Cvens qcevas. arsebobs Teoria, romlis mizania gamokveTos is 

mizezebi, romlebic ganapirobeben konkretuli motivebis gaaqtiurebas.  

magaliTad, roca momxmarebeli gamyidvelis rCevas an sareklamo 

Setyobinebas miawers gayidvis motivs, is xSirad undoblobas ucxadebs mas. 

amis gamo marketologebi mividnen im azramde, rom gamoiyenon avtoritetuli 

spouk-personebi _ eqimebi, msaxiobebi, sportsmenebi da sazogadoebaSi 

aRiarebuli sxva adamianebi. 
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moTxovnileba kategorizaciaze (need to categorize) _ gulisxmobs 

informaciis kategoriebis Seqmnas. TiToeuli kategoria saubrobs 

upiratesobebis, Tvisebebis konkretul nakrebze.  farTod gamoiyeneba safaso 

kategorizacia, anu produqtis dajgufeba fasis sididis mixedviT.  

ase magaliTad, 1000$-iani kompiuteri da 4000$-iani kompiuteri or 

sxvadasxva kategorias miekuTvneba da fasi Tavad metyvelebs maT Tvisobriv 

gansxvavebaze. 

moTxovnileba signalebze (need for cues) _ es motivebi asaxaven 

moTxovnilebas signalebsa da simboloebze, romelTa saSualebiT Cven 

vakeTebT daskvnebs imis Taobaze, Tu ras vgrZnobT da ra viciT. adamianis 

STabeWdilebebis, grZnobebis da urTierTobebis warmoSoba xdeba sakuTar 

Tavze da sxvebze dakvirvebis Sedegad.  

ase magaliTad, axali pijaki momxmarebels uqmnis sasurvel imijs da 

amavdroulad, garSemomyofebs awvdis informacias misi mflobelis 

warmatebaze. arcTu iSviaTad tansacmeli mniSvnelovan rols asrulebs 

adamianis imijis Camoyalibebasa da cxovrebis stilze. amis gamo zogierTi 

firma specialur kompaniebs akerinebs tansacmels xelmZRvanelebisaTvis, 

romelic yvelaze ukeT Seefereba aRniSnuli firmis sasurvel imijs. am 

motivs xazs usvams kompania ,,Schaffner and Marx” saqmian JurnalebSi 

ganTavsebuli sareklamo mimarTviT:  ,,sworad SerCeuli pijaki SesaZloa  ar 

gaxdes Tqveni warmatebis sawindari, magram arasworad SerCeuli pijaki 

aucileblad Seamcirebs Tqvens Sansebs”. 

  moTxovnileba  damoukideblobaze (need for independence) _ adamianebs 

amoZravebT TviTrealizaciis, TviTdamkvidrebis survili. kompaniebi 

produqtis reklamirebisas swored pirovnebis mkveTrad gamoxatul 

Tvisebebze, warmatebaze akeTeben aqcents da iyeneben iseT lozungebs, 

rogoricaa:  `iyavi TviTmyofadi”,   `gaakeTe is, rac gsurs~. 

 kompania ,,MasterCard” (`Camoayalibe SesaZleblobebi”) _ eyrdnoba am 

Temas. sareklamo mimarTva, iseve rogorc im adamianebis gamoyeneba reklamaSi, 

romlebic cnobilni arian TavianTi individualobiT, aZlierebs 

damoukideblobis motivs. kompaniis umaRlesi xelmZRvanelis TqmiT: 
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`damoukidebloba da arCevanis SesaZleblobis gancda yovelTvis 

warmoadgenda amerikuli xasiaTis integralur nawils”. 

 moTxovnileba  siaxleze (need for novelty) _ Cven xSirad viswrafviT 

mravalferovnebisa da gamorCeulobisken imis gamo, rom gagvaCnia 

moTxovnileba siaxleze. es SeiZleba gaxdes erTi markis meoreze gacvlis 

umTavresi mizezi. aRniSnuli moTxovnileba atarebs araTanabarzomier 

xasiaTs da icvleba droSi.  

swrafad cvalebad individebs SesaZloa gauCndeT stabilurobis 

survili da piriqiT, individebma, romlebic imyofebian stabilur garemoSi, 

SesaZloa moiwyinon da isurvon cvlilebebi.  

turistuli industria bazris segmentacias axdens Svebulebis ori 

tipidan gamomdinare, romelTac safuZvlad udevs moTxovnileba siaxleze _ 

`saTavgadasavlo” da `mSvidi, momadunebeli”.  

siaxleebi warmoadgenen e.w. impulsuri yidvis ZiriTad motivs. 

moTxovnileba  TviTgamoxatvaze (need for self-expression) _ es motivi 

dakavSirebulia sakuTari individualobis gamoxatvasTan.  

Cven xSirad  gvsurs, rom sxvebma icodnen Cveni saqcielis Sesaxeb (maT 

Soris Cvens SenaZenze). mraval produqts _ tansacmels, parfiumerias, 

ganaTlebas, gaaCnia simboluri datvirTva da amdenad, isini momxmarebels 

saSualebas aZleven sxvebs sakuTari individualoba daanaxon. magaliTad, 

bolo modelis qurTukis yidva SeiZleba gamoxatavdes gacilebiT mets, vidre 

ubralod civ amindSi siTbos SenarCunebis survils. 

moTxovnileba ego_dacvaze (need for ego-defence) _ sakuTari 

individualobis, egos dacva erT-erTi mniSvnelovani motivia. roca Cveni 

individualoba safrTxis qveSaa, motivirebulni varT davicvaT sakuTari 

TviTkoncefcia da TavdacviT RonisZiebebs mivmarTavT.  

ego-dacva SeiZleba uzrunvelyos mravalma produqtma. momxmareblebi, 

romlebic Tavs usafrTxod grZnoben, umetesad eyrdnobian kargad cnobil 

markebs, raTa Tavi aaridon socialurad gaumarTlebel SenaZens. 
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  magaliTad, Sampun ,,Head & Shoulders”-is, dezodorebisa da menTolis 

kanfetebis reklamebi iyeneben ego_dacvis motivs, mianiSneben ra momxmarebels 

produqtis arSeZenis SemTxvevaSi maT socialur aramimzidvelobaze. 

  moTxovnileba TviTdamkvidrebaze (need for assertion) _ es moTxovnileba 

asaxavs momxmareblis swrafvas CarTuli iyos iseTi tipis saqmianobaSi, 

romelic gazrdis mis TviTSefasebas da statuss garSemomyofTa TvalSi.  

TviTdamkvidrebis moTxovnilebaze motivirebuli momxmareblebi 

SedarebiT xSirad gamoTqvamen pretenziebs SenaZeniT daukmayofileblobis 

SemTxvevaSi.  

  moTxovnileba gaZlierebaze (need for reinforcement) _ Cven xSirad varT  

motivirebulni iseTi qmedebebis ganxorcielebisken, romlebic  socialurad 

gamarTlebulia.  amisaTvis ki SesaZloa sazogadoebisgan Seqeba da aRiarebac 

davimsaxuroT. 

  gaZlierebis, ganmtkicebis motivi aqtiurad gamoiyeneba sarecxi 

fxvnilis Ariel-is, sawmendi saSualeba Comet-is, Procter & Gamble-is 

telereklamebSi. briliantebis gamyidveli kompania Keepsake iyenebs am motivs 

da reklamaSi acxadebs:  `SeabijeT oTaxSi da Tqven garSemortymuli iqnebiT 

megobrebiT, romlebic gaiziareben Tqvens mRelvarebas”. 

  moTxovnileba  raime  erTianobis  wevrobaze  (need for affliation) _ es 

aris moTxovnileba sxvebTan sasargeblo da pozitiuri urTierTobis 

damyarebaze.  

momxmarebelTa umravlesobisTvis jgufis wevroba cxovrebis 

mniSvnelovani nawilia. bevri maTganis gadawyvetilebas safuZvlad udevs 

sxvebTan sasiamovno urTierTobis SenarCunebis survili. marketologebi am 

motivs xSirad iyeneben reklamebSi da gamoxataven iseTi fraziT, rogoricaa, 

magaliTad:  `Sens ojaxs eyvarebi amis gamo”. 

  moTxovnileba modelirebaze (need for modeling) _ individebi cdiloben 

mibaZon warmatebul adamianebs, irCeven sakuTar idealebs da maTi 

samomxmareblo qceva gamomdinareobs qcevis im tipidan, romelsac, maTi 

azriT, mocemuli produqti an momsaxureba gamoiwvevda maT idealebSi. 
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  modelireba xsnis im Tanxmobasa da erTsulovnebas, rac aRiniSneba 

referentul jgufebSi. marketologebi am motivs xSirad iyeneben sareklamo 

mimarTvebSi, rodesac uCveneben momxmarebelTa sasurvel tips, romelic 

moixmars mocemul markas (momsaxurebas). 

  makgiri samomxmareblo motivTa msgavsi detalizaciiT gvTavazobs 

momxmarebelTa qcevis Seswavlis sakmaod karg gasaRebs, romlebsac 

warmatebiT iyeneben marketologebi sakuTar biznes_praqtikaSi. 

 

 
 

11.3.  motivaciuri Teoriebi da marketinguli strategia 
 

 
momxmareblebi yiduloben ara produqts, aramed motivebis 

dakmayofilebis an problemis gadaWris saSualebas. ase magaliTad, 

momxmarebeli yidulobs ara televizors, aramed sarkmels sasiamovno, 

saintereso da saocar samyaroSi. iyideba ara saganmanaTleblo servisi, 

aramed Tavdajerebuloba da warmatebuli momavlis garantia. amitom, 

marketolog_menejerma unda SeZlos im motivTa gamovlena da analizi, 

romelTa dakmayofilebac ZaluZT maT produqts da am motivTa Sesabamisi 

marketinguli kompleqsi SeimuSaos. 

  kompaniebma momxmarebelTa konkretuli motivis apelireba unda 

moaxdinon. arcTu iSviaTad momxmareblis qcevas mimarTulebas aZlevs 

sxvadasxva motivi.   amitom marketologma unda icodes:  

1.  rogor gansazRvros, Tu ra SesaZlo motivebi axdenen gavlenas 

sasaqonlo kategoriis gayidvaze konkretuli miznobrivi bazris farglebSi;    

2. rogor SeimuSaos strategia, romelic dafuZnebuli iqneba miznobrivi 

bazris qcevis ganmsazRvrel motivTa mTel speqtrze; 

 3. rogor Seasustos motivebs Soris konfliqti. 

 produqtebis umravlesobasTan mimarTebaSi momxmarebelTa qceva 

gansazRvrulia mravali motiviT. maTi nawili atarebs aSkara xasiaTs. 

myidveli mzadaa ganacxados maT Sesaxeb roca interviueris SekiTxvebs 
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pasuxobs. amas uwodeben deklarirebul anu gancxadebul motivebs   (manifest  

motives).  

magaliTad, kiTxvaze: `ratom atarebT am pijaks?” momxmarebelma 

SeiZleba sxvadasxvagvarad upasuxos:  `modaSia”, `pijakis Cacma miRebulia 

Cvens kompaniaSi”, an  `mixdeba”. 

 TumcaRa momxmarebels SeiZleba hqondes sxva mizezebic, romelTa 

gamJRavnebac mas ar surs an ar icis maTi arsebobis Sesaxeb.  aseT motivebs 

faruli  anu  latenturi  motivebi (latent  motives) ewodeba.    

magaliTad,  `is imis maCvenebelia, rom fuli maqvs”,  an `is xazs usvams, 

rom me araCveulebriv formaSi var”.   

Zalian xSirad faruli motivebi socialurad TiTqmis gaumarTlebelia, 

amitom myidvelebi maT deklarirebas eridebian. 

 zemoTaRniSnulma yvela motivma an maTma nebismierma kombinaciam 

SeiZleba ganapirobos aRniSnuli pijakis yidva. nebismieri maTgani SeiZleba 

gacxaddes, magram didia albaToba imisa, rom gamJRavndeba is motivebi, 

romlebic Seesabameba sazogadoebaSi RirebulebaTa gabatonebul sistemas, 

vidre isini, romlebic konfliqtSi arian am sistemasTan. 

 marketingis menejeris mTavar amocanas warmoadgens miznobriv bazarze 

moqmed motivTa mTeli kombinaciis gansazRvra. gacxadebuli motivebis 

gamovlena SedarebiT iolia pirdapiri SekiTxvebis dasmiT. magaliTad, pasuxi 

kiTxvaze:  `ratom iyideT es jinsi?”  iZleva gacxadebuli motivebis sakmaod 

zust Sefasebas. 

  motivTa kombinaciis gamovlenis Semdeg am motivebis mixedviT xdeba 

marketinguli strategiis SemuSaveba, romelic moicavs marketinguli 

kompleqsis yvela elements _ dawyebuli produqtis dizainiT da 

damTavrebuli marketinguli komunikaciiT.  

produqtis reklamirebis dros kompaniebi xSirad iwveven cnobil 

adamianebs, mkveTrad gamoxatuli individualobis, maRali imijis mqone 

pirovnebebs. amiT kompaniebi zemoqmedeben rogorc Ria motivebze, romlebic 

aRZraven momxmareblebSi am produqtis SeZenis survils (produqtis xarisxze 

yuradRebis gamaxvileba, mis upiratesobebze miniSneba), aseve farul 
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motivebze, radgan fokusirebas axdenen statusze, warmatebaze an sxva 

maxasiaTebelze, romelic gaaCnia reklamaSi monawile pirs. 

 
 

11.4.  motivaciuri konfliqti 

 

 
moqmedi motivebis mravalferovneba ar gamoricxavs maT konkurencias 

da konfliqts. rac ufro didia motivTa ricxvi, miT metia motivaciur 

konfliqtTa warmoSobis albaToba. 

arsebobs sami tipis motivaciuri konfliqtebi, romelTa adekvaturi 

analizic unda SeeZlos marketologs: 

 

       1.  motivaciuri  konfliqti  `midgoma_midgoma” (approach-approach 

motivational conflict) _ aq momxmarebelma arCevani unda gaakeTos or mimzidvel 

alternativas Soris.  

       magaliTad, SeiZleba moyvanili iqnas yidvis ori varianti, rodesac 

TiToeuls gaaCnia Tavisi dadebiTi da uaryofiTi mxareebi. konfliqtis 

gadawyveta SeiZleba ramdenime upiratesobis gaerTianebis gziT.  magaliTad, 

Sampunisa da Tmis balzamis, an Sampunis da saRebavis erT produqtad 

gaerTianeba.  

       yidvis Sedegad arsebuli kognituri disonansi _ arCevanis 

sisworesTan dakavSirebuli eWvebi SeiZleba daZlios reklamam. 

 

       2.  motivaciuri  konfliqti  `midgoma_Tavis  arideba” (approach-

avoidance motivational conflict) _ am konfliqtis SemTxvevaSi momxmarebeli dgas 

yidvis rogorc pozitiuri, ise negatiuri Sedegebis winaSe.  

       magaliTad, statusis mixedviT orientirebuli produqtis (Zvirfasi 

tansacmeli, samkaulebi, sacxovrebli saxlebi, avtomobilebi) momxmarebeli 

SesaZloa ganicdides danaSaulis grZnobas fufunebisken swrafvasTan 

dakavSirebiT. am motivaciuri konfliqtis gadaWras marketologebi axdenen 

iseTi mimarTviT, rogoricaa:  `Tqven  xom  amas  imsaxurebT ! ”. 
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       adamiani, romelsac awuxebs Warbi wona, SeiZleba Tavs damnaSaved 

grZnobdes, rodesac is yidulobs torts an sxva maRalkaloriul produqts.  

konfliqtis gadawyveta xdeba dabalkaloriuli sakvebis SeqmniT _ xilis 

tortebi, iogurti da a.S. aseTi produqtebi amcireben konfliqts tkbileulis 

siyvarulsa da janmrTelobasa da garegnobaze zrunvas Soris. 

 

       3. motivaciuri konfliqti `Tavis arideba_Tavis arideba” (avoidance-

avoidance motivational conflict) _ es aris situacia, rodesac momxmarebeli dgeba 

ori arasasurveli alternativis winaSe.  

      magaliTad, adamians gaufuWda Zveli macivari. mas SeiZleba ar undodes 

axlis yidvaze fulis daxarjva, an ar gaaCndes saamisod saWiro Tanxa 

konkretul situaciaSi, magram, bunebrivia, arc umacivrod darCenis 

perspeqtiva moxiblavs. am SemTxvevaSi marketologi Seecdeba momxmareblis  

dainteresebas macivris kreditiT yidvis an Zvelis SekeTebis winadadebis 

SeTavazebiT. 

 

       momxmarebelTa motivaciis Seswavlis umniSvnelovanes elements 

warmoadgens fsiqologiuri gamokvlevebi. marTlac, s. rubinSteinis TqmiT: 

`specifikuri wre movlenebisa, romelTac Seiswavlis fsiqologia, gamoiyofa 

mkveTrad da mkafiod _ es aris Cveni aRqmebi, azrebi, grZnobebi, miswrafebebi, 

ganzraxvebi, survilebi da a.S. _ anu yvelaferi is, rac Seadgens Cvens 

cxovrebas”. rubinSteini motivebs uwodebs pirovnebis safuZvels. amrigad, 

pirovnebis Taviseburebebis analizis gziT SesaZlebelia SeviqmnaT 

warmodgena momxmarebelTa motivaciaze. 

       adamianis fsiqika warmoadgens organizmisa da gare samyaros 

urTierTobebis regulators. grZnobebisa da aRqmis safuZvelze, 

damoukideblad maTi gacnobierebisa, xdeba sinamdvilis asaxva, rac 

warmoadgens Cveni cxovrebis arsebiT moments. adamians, rogorc cocxali 

bunebis nawils, axasiaTebs adaptirebuli qceva, rogorc gare samyaros 

zemoqmedebis gamovlena, SesaZloa, Tundac, gaucnobiereblad. 
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Tavi 12.   momxmarebelTa qcevis ganmsazRvreli Sinagani 

faqtorebi 

12.1. momxmarebelTa  aRqma 

      momxmarebelTa qcevis ganmsazRvrel Sinagan faqtorebs ganekuTvnebian 

procesebi, romelTa meSveobiTac individi reagirebs jgufis gavlenaze, 

garemos cvlilebebze da marketingul Zalisxmevaze. 

          momxmarebelTa qcevis marTva gulisxmobs samomxmareblo 

gadawyvetilebebis formirebis fsiqologiuri meqanizmebis codnas da maT 

gamoyenebas. 

 rodesac adamians gaaCnia motivi, igi mzad aris moqmedebisTvis. am 

qmedebaTa xasiaTi damokidebulia situaciis aRqmaze. ori erTnairad 

motivirebuli adamiani, erTsa da imave situaciaSi, sxvadasxvanairad 

moqmedebs am situaciis gansxvavebuli aRqmis gamo.  

ratom aRiqvamen adamianebi erTi da imave situacias gansxvavebulad? 

Cven informacias viRebT grZnobaTa 5 organos meSveobiT: mxedveloba, smena, 

ynosva, Sexeba, gemovneba. magram TiToeuli Cvengani am informaciis aRqmas, 

organizebas da interpretacias axdens individualurad. 

aRqma _ es aris calkeuli individis mier informaciis SerCevis, 

organizebis da interpretaciis procesi sakuTar cnobierebaSi gare 

samyaroze obieqturi suraTis Seqmnis mizniT. 

adamianebs erTsa da imave gamRizianebelze uyalibdebaT gansxvavebuli 

aRqma, ramdenadac, maTSi gansxvavebulad mimdinareobs aRqmis 3 principi: 

SerCeviTi yuradReba, SerCeviTi damaxinjeba da SerCeviTi damaxsovreba. 

adamianTa cnobierebaze yoveldRe zemoqmedebs uamravi gamRizianebeli. 

kerZod, yoveldRiurad igi ismens, saSualod, 1500-ze met sareklamo 

gancxadebas. bunebrivia, aravis ZaluZs yuradReba dauTmos yvela am 

gamRizianebels. 
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SerCeviTi yuradReba _ aris adamianTa swrafva gaemijnon masze moqmedi 

informaciis udides nawils. 

SerCeviTi damaxinjeba _ aris adamianTa swrafva moaxdinon informaciis 

interpretacia ise, rom igi adasturebdes ukve arsebul azrs. rodesac 

momxmarebeli motivirebulia romelime konkretuli markis saqonlis 

SesaZenad da maRaziaSi ismens gamyidvelis dadebiT informacias aRniSnuli 

saqonlis konkurentul markebze, didia albaToba, rom igi daamaxinjebs am 

Sefasebas SerCeuli markis sasargeblod. 

garda amisa, adamianebi uamravi informaciidan imaxsovreben mxolod 

imas, rac emTxveva maT mier Camoyalibebul Sexedulebebs da azrebs. 

damaxsovrebis SerCeviTobidan gamomdinare momxmarebeli, savaraudod, 

daimaxsovrebs mxolod dadebiT Sefasebebs mis mier SerCeuli produqtis 

Sesaxeb da daiviwyebs yvela im informacias, rasac moismens konkurentuli 

brendebis sasargeblod. 

ramdenadac adamianebisTvis damaxasiaTebelia yuradRebis, damaxinjebis 

da damaxsovrebis SerCeviToba, marketologebma didi Zalisxmeva unda 

moaxmaron TavianTi informaciis momxmareblamde dayvanas. 

informaciis aRqmis procesis codna gansakuTrebiT aqtualuria Semdegi 

sferoebisTvis: 

 sacalo vaWroba 

 savaWro markis da logos SemuSaveba 

 media_strategia 

 produqtis SefuTva da dizaini 

 

       sacalo vaWrobis atmosfero exmareba momxmarebels saWiro 

mimarTulebiT yuradRebis koncentrirebaSi, aseve maRaziis xasiaTis da 

imijis SefasebaSi.. maRaziis interieris mowyoba xdeba iseTnairad, rom 

yvelaze moTxovnadi produqciis mosanaxuleblad momxmarebels SeiZleba 

dasWirdes maRaziis rac SeiZleba didi nawilis Semovla. 
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      didi fasnamatis mqone produqtebs aTavseben myidvelTa intensiuri 

mimosvlis adgilebSi. konkretuli markis produqtis mimarT myidvelis 

yuradRebis mipyrobas ganapirobebs Taroebis ganTavseba da maTi sivrce,  aseve 

aseTi produqtebis gadmotana salaroebis siaxloves. 

 

savaWro markis da logos SemuSaveba _ savaWro markis saxelis 

SerCevisas yuradReba unda mieqces mraval faqtors.  igi unda iyos martivi 

da advilad damaxsovrebadi, unda JRerdes sasiamovnod, advilad iwerebodes 

da vizualurad kargad gamoiyurebodes. saxelma unda Seaxsenos momxmarebels 

im faseulobebis Sesaxeb, romlebic ukavSirdebian produqts.  

savaWro niSnebi da logotipebi srulad moicaven produqtisa da 

organizaciis srul sistemas da aniWeben mas gamokveTil da cnobad saxes. 

maT ZaluZT erTbaSad gadascen moxmarebels produqtis Sesaxeb didi 

moculobis informacia SekumSuli formiT. savaWro niSnebi da logotipebi 

warmoadgenen yvelze internacionalur sakomunikacio berketebs, romlebic 

advilad kveTen sazRvrebs da momxmareblamde miaqvT erTmniSvnelovani da 

gasagebi informacia. 

momxmarebeli ufro swrafad icnobs logotips, vidre waikiTxvas raime 

asoebs. mxolod ama Tu im logotipisTvis damaxasiaTebeli Srifti da sxva 

elementebi aadvileben misi cnobis process. grafikuli dizaini moqmedebs 

ufro swrafad, vidre sityva, TiTqmis qvencobieris doneze. is aris saSualeba, 

rom kompaniebma rac SeiZleba xSirad Seaxsenon sakuTari Tavis Sesaxeb 

momxmarebels.  

produqti SeiZleba cnobili gaxdes Tavisi saerTo imijis meSveobiT. 

logotipebi da savaWro niSnebi ise unda iyos SrCeuli, rom ar dairRves 

oqros Sualedi silamazesa da efeqturobas Soris.  

savaWro niSnebi da logotipebi axdenen produqtis, momsaxurebis an 

kompaniis identificirebas, ganasxvaveben sxva msgavsisgan, momxmarebels 
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awvdian informacias produqtis warmoSobis, xarisxisa da faseulobebis 

Sesaxeb.  

        media_strategia warmoadgens momxmarebelze zemoqmedebis 

mniSvnelovan  berkets. 

        reklamis unari _ Seuqmnas momxmarebels keTilsasurveli ganwyoba 

reklamirebuli produqtis mimarT, didad aris damokidebuli zogadad 

reklamis mimarT momxmareblis ganwyobaze. is sareklamo gancxadebebi, 

romlebic moswonT maT, axdenen produqtis mimarT ufro keTilganwyobili 

damokidebulebis formirebas. Tumca, ar SeiZleba iTqvas, rom efeqturi iqneba 

mxolod iseTi sareklamo gancxadeba, romelic moswons mayurebels. 

araiSviaTad xdeba isec, rom yvelaze negatiuri reaqciis gamomwvevi reklama 

amave dros xdeba Zalian efeqturic. xSirad reklamis SemkveTebi 

mizanmimarTulad ukveTaven gamaRizianebel reklamas im angariSiT, rom maTi 

sareklamo Setyobineba gamoikveTeba saerTo fonze. 

       reklamis specialistebs, rasakvirvelia, SeswevT unari gaaZlieron 

sareklamo Setyobinebebis zemoqmedeba misi calkeuli elementebis da 

wyaroebis gaTvaliswinebiT, Tumca ar unda daviviwyoT imis Sesaxeb, rom  

saboloo Sedegs mniSvnelovanwilad gansazRvravs momxmareblis sapasuxo 

reaqcia. misi formireba ki, Tavis mxriv, xdeba uamravi Semadgenelis 

zemoqmedebiT. esenia: qcevis motivacia, codnis done, reklamis aRqmis               

dro da a.S. Sesabamisad, reklamisTvis meti damajereblobis misaniWeblad 

misi Seqmnisas aucilebelia im saxasiaTo niSnebis gaTvaliswinebac,                 

rac momxmarebels uCndeba sareklamo Setyobinebis aRqmis dros. 

       SesaZlebelia sxvadasxva rigis motivTa udidesi ricxvis gamoyofa, 

romlebic ubiZgeben momxmareblebs sareklamo mimarTvebis aRqmisken. maT 

TviTon Zalian iSviaTad aqvT sareklamo Setyobinebis gulmodgined 

damuSavebis da Sefasebis Zlieri motivacia. yvelaze xSirad isini an 

ignorirebas ukeTeben maT, an Zalze mcire Zalisxmevas xarjaven masSi 

arsebuli informaciis dasamuSaveblad. 
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       Tu yidvis ZiriTadi mizezi aris produqtis funqcionaluri sargebeli, 

maSin saWiroa reklamis informaciuli nawilis gaZliereba  (unda mieTiTos, 

rogor uwyobs xels es produqti problemis gadaWras da ratom unda 

mivaniWoT upiratesoba swored mas danarCen analogiur produqtebTan 

SedarebiT), magram iyidian Tu ara produqts siamovnebisTvis, ufro metad 

aris damokidebuli mis emociur mimzidvelobaze. 

       SesaZloa bazarze produqtis winwawevisTvis saWiro gaxdes 

erTdroulad produqtis reklamis rogorc informaciuli, aseve emociuri 

mxaris xazgasmac. amis kargi magaliTia avtomobilebis reklama _                 

beWduri reklama, rogorc wesi, gadavsebulia manqanebis zusti  

maxasiaTeblebiT, romelTa Sesaxebac myidvels SeuZlia waikiTxos dasvenebis 

dros. satelevizio gancxadebebi ki, beWdurisgan gansxvavebiT, ZiriTadad 

aqcents akeTeben ,,im saqmianobaze, romelsac miiRebs manqanis mflobeli, 

miujdeba ra mis saWes”. 

        fiziologiur aRgznebas, romelic gamoxatavs produqtisadmi 

momxmareblis dainteresebis xarisxs, SeuZlia arsebiTi gavlena moaxdinos 

marketinguli komunikaciis procesze. aRgznebas SeuZlia rogorc 

mastimulirebeli, ise Semaferxebeli zegavlenis moxdena adamianis gonebriv 

SesaZleblobebze mis mier sareklamo informaciis damuSavebis procesSi.  Tu 

adamiani modunebulia, is ver SeZlebs misken mimarTuli informaciis 

gadamuSavebas. amdenad,  aseT SemTxvevebSi aRgznebis garkveuli xarisxi 

sasurvelic ki aris, Tumca metismet aRgznebadobas SeuZlia Seamciros  misi 

SemoqmedebiTi unari, romelic miRebuli informaciis gadamuSavebiskenaa 

mimarTuli. am mosazrebidan gamomdinare, SeiZleba vivaraudoT, rom zomieri 

aRgznebis dros informaciis damuSavebis unari ufro maRalia, vidre 

aRgznebis Zalian dabali an Zalian maRali xarisxis SemTxvevaSi. 

       gamokvlevebma daadastures fiziologiuri aRgznebis pozitiuri roli 

reklamis efeqturobaSi, Tumca gasaTvaliswinebelia, rom zomieri 

aRgznebisas produqtis mimarT ganwyoba, romelic Camoyalibebulia 

sareklamo mimarTvebis damuSavebisas, damokidebulia mxolod masSi 
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mocemuli argumentebis Zalaze, xolo aRgznebis maRali xarisxisas _ 

reklamis wyaroze. 

       sareklamo mimarTvebSi produqtis teqnikuri maxasiaTeblebis Rirsebis 

Sesaxeb aqcentis gakeTebisas, reklamis damkveTi unda dafiqrdes, Tu ramdenad 

kompetenturni SeiZleba iyvnen amaSi potenciuri myidvelebi. magaliTad, 

fotoaparatebis reklamaSi, romelic orientirebulia specialistebze, 

Zalian xSirad dawvrilebiT aRweren produqtis teqnikur monacemebs, magram 

Tu potenciuri momxmarebeli ar flobs Sesabamis codnas, maSin warmatebuli 

aRmoCndeba misTvis gasagebi cnebebiT Sedgenili sareklamo mimarTva. 

       ufro meti mniSvneloba aqvs sareklamo mimarTvis Temis mimarT 

damokidebulebas (sareklamo mimarTvebis Temas warmoadgens, rogorc wesi, 

TviT reklamirebuli produqti). reklama ufro warmatebuli iqneba,                  

roca produqtis mimarT damokidebuleba mxolod formirebis procesSia,                    

vidre ukve formirebuli damokidebulebebis Secvla. am procesis     

sirTules aseve warmoadgens damatebiTi winaaRmdegoba, romelic iqmneba 

momxmareblis warmodgenaSi fesvgadgmuli Sexedulebebis arsebobiT. 

erTguleba miT ufro Zlieria, rac metad aris igi dakavSirebuli adamianis 

cnobierebasTan da sakuTari TviTSefasebis, anu  ,,ego”-s  grZnobasTan.  

       momxmareblis reaqcia reklamis mimarT bevrad aris damokidebuli mis 

xasiaTzec. kerZod, Zalian mniSvnelovania adamianis moTxovnileba codnaze, 

romelic gamoixateba azrovnebisadmi da misgan miRebuli kmayofilebis 

procesisadmi midrekilebebiT. is adamianebi, romlebic miiswrafvian 

codnisken, ufro metad eqvemdebarebian reklamaSi moyvanil argumentebs, 

maSin, roca sxvebisTvis ufro mniSvnelovania iribi miniSnebebi _ magaliTad, 

im adamianis statusi, romelic akeTebs produqtis reklamas. 

       TviTdamkvidrebis unaric aseve mniSvnelovania darwmunebis procesSi.  

TviTdamkvidrebis unaris mqone adamianebi Zalian mgrZnobiareni arian              

maT garSemo momxdari yvela procesis mimarT. isini mzad arian Secvalon 

Tavisi qceva, raTa ,,aRmoCndnen saWiro adamianebi, saWiro adgilas da saWiro 

dros”. adamianebi, romelTac susti aqvT TviTdamkvidrebis unari,                         
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ar arian midrekilni sakuTari qcevis Secvlisken _ TavianT qmedebebs               

isini umeteswilad axorcieleben SegrZnebebis karnaxiT. 

       marketinguli strategiebis SemuSavebisas aucilebelia ara mxolod 

miznobrivi auditoriis maxasiaTeblebis, aramed produqtis sxvadasxva 

aspeqtebis gaTvaliswinebac.  

       pirvel rigSi, aucilebelia imis gaanalizeba, Tu sasicocxlo ciklis 

romel etapzea produqti. Tu axladSeqmnili produqtisTvis upirvelesi 

mizani aris sakuTari Tavis Sesaxeb Rirseuli ganacxadis gakeTeba da 

gamosacdeli vadis warmatebiT gavla, ,,simwifis” etaps miRweuli 

produqtisTvis ufro mniSvnelovania sakuTari markis mimarT pozitiuri 

damokidebulebis ganmtkiceba. 

        iyidian Tu ara reklamirebul produqts _ metwilad damokidebulia 

momxmareblis urTierTobis uSualo gamocdilebaze masTan. 

naklebsavaraudoa, rom cudi gemos sasmeli kargad Sefasdes momxmareblis 

mier, rac ar unda aqos is reklamam. Tumca, rig SemTxvevebSi momxmarebeli 

SezRudulia Tavis SesaZleblobebSi _  Seafasos produqtis xarisxi. 

magaliTad, adamiani ver gansazRvravs ra sargebels moutans mas dReSi erTi 

abi vitaminis miReba. 

       sareklamo strategiis mTavar ganmsazRvrel faqtors warmoadgens 

swori pozicionireba. produqtis rogori imijis Seqmna aris sasurveli 

momxmareblis cnobierebaSi? am kiTxvis pasuxze aris metwilad damokidebuli, 

Tu rogori tipis sareklamo mimarTvis Seqmnaa saWiro momxmareblebze 

SesamCnevi zemoqmedebis mosaxdenad. produqti, romelic win miiwevs bazarze 

Tavisi maRali xarisxis gamo, moiTxovs sruliad gansxvavebuli saxis 

reklamas, vidre is, romelic dabali fasis gamo iwvevs konkurencias. 

       zogjer sasargebloa momxmareblis yuradRebis koncentrireba 

analogiuri reklamirebuli produqtebis da konkurentebis produqtebis 

maxasiaTeblebis Sedarebaze. Tu konkretuli produqti raRaciT mainc sjobs 

konkurentis produqts, maSin es upiratesoba iqceva misi realizaciis 

amosaval wertilad. 
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       reklamis informaciuloba da emociuri Zala damokidebulia imaze, Tu 

ramdenad gansxvavdeba reklamirebuli produqtis maxasiaTeblebi 

konkurentebis analogiuri produqtis maxasiaTeblebisgan.  

        reklamis informaciulobas gaaCnia SezRuduli moqmedebis sfero:  is 

efeqturia, rodesac momxmarebeli konkurirebad nawarms aRiqvams, rogorc 

erTgvarovans Tavisi samomxmareblo TvisebebiT.  

        reklama, romelic gaTvlilia emociur aRqmaze, SeiZleba 

warmoadgendes did faseulobas sxvadasxva kategoriis produqtis 

winwawevisTvis. 

       sareklamo Setyobinebis zemoqmedebis Zala damokidebulia 

momxmareblisTvis maTi aqtualurobis da miRebuli informaciis 

gasaanalizeblad misi mzadyofnis xarisxze. gaazrebis aseT process ewodeba 

aqtualizacia.  

       Tu aqtualizaciis done maRalia, maSin gamoiyeneba momxmareblis 

darwmunebis pirdapiri gza. am dros gamoiyeneba mxolod is sareklamo 

elementebi (an argumentebi), romlebic mniSvnelovania ,,dasabuTebuli” azris 

Camosayalibeblad.  

       aqtualizaciis dabali donis dros irCeven irib gzas, romlis drosac 

momxmareblis dasarwmuneblad gamoiyeneba iseTi komunikaciuri elementebi 

(maT iribi miniSnebebi ewodeba), romlebsac ara aqvT kavSiri ,,dasabuTebuli” 

azris CamoyalibebasTan. zomieri aqtulizaciis donis SemTxvevaSi ki 

argumentebs da irib miniSnebebsac SesaZloa gaaCndeT Tanabari zemoqmedebis 

Zala. 

       aqtualizacia, Tavis mxriv, damokidebulia adamianis motivaciaze da 

mis mier miRebuli informaciis aTvisebis da gaazrebis unarze. motivirebuli 

da informaciis damuSavebis unaris mqone pirovneba ukeTesad eqvemdebareba 

pirdapir darwmunebas. arasakmarisi motivaciis da informaciis damuSavebis 

dabali unaris pirobebSi gamoiyeneba iribi darwmuneba. 
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       nax. 12.1.-ze  naCvenebia sareklamo mimarTvis albaTobiTi aqtualizaciis  

gamartivebuli modeli. 

       sareklamo mimarTvis aRqmis procesSi didi mniSvneloba aqvs gonebrivi 

Zalisxmevis dones. Tu momxmarebeli yuradRebiT ganixilavs sareklamo 

mimarTvis Sinaarss, maSin produqtis sasargeblod arsebuli argumentebis 

raodenobas gadamwyveti mniSvneloba aqvs produqtis Sesaxeb dadebiTi azris 

CamoyalibebaSi, xolo Tu momxmarebeli did Zalisxmevas ar xarjavs 

sareklamo mimarTvaze _ argumentebis Zala arc ise mniSvnelovania da 

reklamis damajerebloba metad aris damokidebuli masSi produqtis 

Rirsebebis iribi miniSnebebis arsebobaze.  

     

 

 

nax. 12.1.  sareklamo Setyobinebis aqtualizaciis gamartivebuli modeli 
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       Zveli, gamocdili principis Tanaxmad, ndobis gamomwvevi informaciis 

wyaro aZlierebs misi zemoqmedebis Zalas. magaliTad, Tu produqtis reklamas 

akeTebs fizikurad momxibvleli an sazogadoebisTvis cnobili adamiani, misi 

argumentebi ufro damajerebelia. 

       aseve didi mniSvneloba eniWeba sareklamo mimarTvebis wyaros. 

magaliTad, Tu JurnalSi reklama ukeTdeba raime produqts, misi zemoqmedebis 

efeqturoba damokidebulia Jurnalis, mwarmoebeli firmis da im pirovnebis 

reputaciaze, romelic mas gvTavazobs. Tu Jurnals gaaCnia soliduri 

gamocemis reputacia, romelic arasodes awvdis mkiTxvels 

arakeTilsindisier sareklamo gancxadebebs, maSin reklamis efeqturoba 

mxolod matulobs. 

       reklamis efeqturoba damokidebulia wyaroze im SemTxvevebSic, roca 

produqtis reklamas akeTebs ara is, visac misi yidva surs, aramed adamiani, 

romelic ubralod waradgens savaWro markas. kino- da rok-varskvlavebi, 

cnobili sportsmenebi, eqimebi, maswavleblebi da a.S. amaRleben              

sareklamo mimarTvebisadmi momxmarebelTa ndobas, Tumca maTi monawileoba 

reklamis warmatebas ganapirobebs mxolod im SemTxvevebSi, rodesac  

pirovnuli maxasiaTeblebi garkveul SesabamisobaSi arian reklamirebul 

produqtTan, winaaRmdeg SemTxvevaSi kazusi gardauvalia.  

        magaliTad, rodesac xorcis mwarmoebelma sawarmoebma daiwyes 

sareklamo kampania Zroxis xorcze moTxovnilebis gazrdis mizniT, reklamaSi 

monawile cnobili adamianebi amtkicebdnen, rom `xorci _ es aris namdvili 

adamianebis namdvili sakvebi”. am sareklamo kampaniis erT-erTi monawile iyo 

kinomsaxiobi sibil Separdi. advili warmosadgenia is uxerxuloba, romelic 

gamoiwvia im faqtis garkvevam, rom sibili aRmoCnda Tavgamodebuli 

vegetarianeli. 

       sareklamo mimarTvebis Taviseburebebs SeuZliaT mniSvnelovani roli 

Seasrulon momxmareblis mier yidvis Sesaxeb gadawyvetilebis miRebaSi.              

am TvalsazrisiT gansakuTrebiT sainteresoa sareklamo gancxadebebis 
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Semadgeneli nawilebi: masSi Semavali mtkicebulebebi da gaformebis 

elementebi. 

       pirdapiri zemoqmedebis efeqturoba damokidebulia sareklamo 

mimarTvaSi arsebuli argumentebis Zalaze. damajerebeli argumentebi 

Trgunaven negatiur azrebs da iwveven pozitiur emociebs.                           

susti argumentebi ki sapirispiro gavlenas axdenen. 

       ra xdis mtkicebulebas damajerebels? ZiriTadi kriteriumia _ 

Sesatyvisoba. argumentebi, romlebic yuradRebis koncentrirebas axdenen 

produqtis umniSvnelo an naklebsaintereso Tvisebebze, uadgiloni arian. 

kvlevebma aCvenes, rom sareklamo mtkicebulebebis Sesatyvisoba warmoadgens 

momxmareblis darwmunebis da mis mier axali arian is SeZenis gansazRvrul 

parameters. 

       meore mniSvnelovan maxasiaTebels warmoadgens mtkicebulebebis 

obieqturoba. obieqturi argumentebi fokusirdeba faqtiur informaciaze, 

romelic ar aris damokidebuli subieqtur interpretaciaze, subieqturi 

argumentebi ki adamianebSi iwveven sxvadasxva interpretaciebs da 

asociaciebs. magaliTad, mtkicebulebebi _ ,,dabali fasi” an ,,msubuqi”            

unda ganvixiloT, rogorc subieqturi argumentebi, radganac is, rac erTi 

momxmareblisTvis aris ,,dabali fasi” an ,,msubuqi”, meoresTvis SeiZleba 

aRmoCndes sruliad sapirispiro. produqtis igive Tvisebebis gamosaxva 

SesaZlebelia obieqturad _ fasis da wonis zusti cifris miTiTebiT. 

       momxmareblebi upiratesobas aniWeben obieqtur argumentebs, radganac 

isini ufro zustia da maTi Semowmebac  yovelTvis aris SesaZlebeli. 

obieqturi argumentebi imsaxureben met ndobas, amcireben kontrargumentebis 

raodenobas da iwveven keTilganwyobas produqtis mimarT. 

       didi mniSvneloba aqvs agreTve reklamaSi gamoTqmuli mtkicebulebebis 

sizustis gadamowmebis SesaZleblobas. arsebobs kontrolirebadi, 

verificirebadi (frang. verificacion _ risame WeSmaritebis Semowmeba, risame 

sinamdvilis dadgena) da rwmenaze dafuZnebuli mtkicebulebebi.  



285 
 

       kontrolirebadi mtkicebulebebis (argumentebis) Semowmeba zustad 

aris SesaZlebeli jer kidev yidvis aqtamde;  

        verificirebadi mtkicebulebebi, romlebic Semowmebas eqvemdebarebian 

mxolod gamocdis gziT _ arian is argumentebi, romelTa sruli Sefaseba 

SesaZlebelia mxolod produqtis gamoyenebis Semdeg;     

        rwmenaze dafuZnebuli mtkicebulebebi ki imiT gansxvavdeba 

danarCenisgan, rom momxmareblebs ar gaaCniaT maTi WeSmaritebis Sefasebis 

saSualeba. 

       momxmarebeli yovelTvis ufro metad endoba iseT mtkicebulebebs, 

romlebic iZlevian gadamowmebis SesaZleblobas. magaliTad,                 

mtkicebuleba, rom produqti ,,araCveulebrivad gemrielia”, iqneba ufro 

sando, Tu moxdeba misi degustaciis demonstrireba.  imis sailustraciod, 

rom korporacia ,,General Electric”-is mier gamoSvebuli WurWlis sarecxi 

manqanebi ar iTxoven WurWlis winaswar gavlebas, sareklamo rgolSi naCvenebi 

iyo, Tu rogor Carecxa TefSidan manqanam pirvelive cdaze kilogramiani 

Sokoladis torti.  

       yovelTvis ufro iolia davijeroT is, rasac vxedavT sakuTari 

TvalebiT, vidre movisminoT sxvisi naambobi, anu, rogorc amboben:               

,,asjer gagonils erTxel nanaxi sjobs”.  

       sareklamo  mimarTvebi SesaZloa erTmaneTisgan gansxvavdebodnen ara 

mxolod argumentebis damajereblobiT, aramed maTi raodenobiTac.                

cxadia, rom momxmarebeli ufro advilad miiRebs yidvis gadawyvetilebas, Tu 

mas eqneba ara mxolod erTi, aramed sakmaod bevri mizezi yidvisTvis. 

       ibadeba kiTxva: Tu damatebiTi mizezebi iqneba umniSvnelo, Semcirdeba 

Tu ara reklamis efeqturoba? 

       pasuxi damokidebulia imaze, Tu rogor gonebriv samuSaos asrulebs 

momxmarebeli sareklamo Setyobinebis yurebisas. Tu momxmarebeli pirdapir 

aRiqvams reklamas da gulmodgined amuSavebs miRebul informacias,                 

maSin umniSvnelo wvrilmanis damateba ar aris sakmarisi. Tumca Tu 
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momxmarebeli airCevs irib gzas, maSin damatebiTi mtkicebulebebi aRiqmebian 

irib miniSnebebad. Sesabamisad, aseT SemTxvevebSi argumentebis ricxvis 

gazrda aZlierebs sareklamo mimarTvis damajereblobas _ miuxedavad imisa, 

rom es damatebiTi mtkicebulebebi, rogorc wesi, ar Seicaven raime arsebiT 

informacias. 

       sainteresoa, rom susti argumentebis CarTva ZlierebTan monacvleobiT 

reklamis damajereblobas mxolod zrdis.  momxre” da ,,mowinaaRmdege” 

argumentebis Sepirispireba aZlierebs reklamis damajereblobas. aseTi saxis 

Setyobinebebi iwveven ufro met ndobas, vidre calmxrivi mimarTvebi. 

        reklamirebuli markis konkurirebad markebTan Ria an faruli 

dapirispireba xSirad gamoiyeneba bazarze axali produqtis winwawevisTvis, 

magram, miuxedavad imisa, rom aseTi tipis reklama calkeul SemTxvevebSi 

Zalian efeqturi aRmoCndeba xolme, es srulebiTac ar aris saerTo praqtika 

_ produqtis gasaRebis gazrdis TvalsazrisiTac ki. zogjer is Zalian 

araefeqturia da uaresad muSaobs, vidre is sareklamo versia, romelSic 

aranairi Sedareba ar xdeba. 

       im dros, rodesac reklamas momxmareblamde miaqvs informacia 

produqtis Sesaxeb da iwvevs masSi dadebiT kognitur reaqcias, emociurad 

datvirTuli reklama moqmedebs adamianis grZnobebze. 

       grZnobiT aRqmaze gaTvlili sareklamo mimarTva, rogorc wesi,                

ar Semoifargleba martivi da efeqturi vizualuri saxeebiT _ bevr maTganSi 

gamoiyeneba emociuri reaqciis gamomwvevi sxva elementebic. ase magaliTad, 

reklamas, rogorc wesi, axlavs musikaluri gaformeba.  masSi xSirad ismis 

popularuli melodiebi _ es ubiZgebs adamianebs gaixsenon, ra aris 

dakavSirebuli am sasiamovno gancdebTan, rac, Tavis mxriv, dadebiTad 

aisaxeba reklamirebul produqtTan mimarTebaSi. 

       damajereblobis garda, emociur reklamas gaaCnia sxva upiratesobebic. 

adamiani zogadad ganwyobilia emociis gamomwvev sagnebze meti yuradRebis 

koncentrirebisken. garda amisa, emociur reklamas SeuZlia gaaRviZos e.w.  

,,mayureblis interesi”, rac iwvevs sareklamo mimarTvebis ufro Rrma aRqmas. 
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gameorebis  efeqti 

       kvlevebma, romelTa mizans warmoadgenda reklamis damajereblobaze 

misi gameorebis sixSiris dadgena, aCvena winaaRmdegobrivi Sedegebi.  reklamis 

gameorebebi axdenen: 

 pozitiur gavlenas; 

 negatiur gavlenas; 

 aranair gavlenas; 

 damokidebulebis Secvlas pozitiuridan negatiurisaken 

(gansazRvruli wertilis miRwevis Semdeg reklamis 

damajerebloba mcirdeba). 

       SesaZloa ufro mravlismTqmeli iyos momxmarebelTa damokidebulebis 

2_safexuriani modifikaciis koncefcia.  

       sareklamo gancxadebasTan pirveli kontaqtis procesSi adamiani iRebs 

mimarTvis Sinaarsis Sefasebis dadebiT SesaZleblobas.                        

magram mas Semdeg, rac is aRiqvams da gaaanalizebs Setyobinebas,               

dgeba meore etapi, roca erTaderTi grZnoba, rasac adamiani ganicdis,                          

aris gadaRla sareklamo rgolis xSiri gameorebis Sedegad,                       

xolo wertili, saidanac iwyeba gadaRla, damokidebulia pirvel etapze  

miRebuli da gadamuSavebuli informaciis moculobaze. Tu sareklamo 

gancxadebis mTliani Sefaseba da aRqma xdeba pirvelive kontaqtis dros, 

maSin gadaRla iwyeba myisierad, xolo Tu es SegrZneba warmoiSoba mxolod 

mravalricxovani gameorebebis Sedegad, gadaRlis negatiuri zemoqmedeba 

gadaideba. 

       amrigad, am Teoriis Tanaxmad, damatebiTi gameorebebi aucilebelia 

mxolod maSin, roca adamians ar unda an ar SeuZlia sareklamo mimarTvis 

mTliani Sefaseba masTan pirvelive kontaqtis dros. magaliTad, 

informaciulad datvirTulma telereklamam SesaZloa moiTxovos ramdenime 

gameoreba _ gansakuTrebiT, Tu momxmarebeli ar aris motivirebuli 

yuradRebiT gaaanalizos miwodebuli informacia. 
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       mravaljeradi gameorebisas reklamis zemoqmedebis efeqturoba 

damokidebuli iqneba masSi moyvanili argumentebis damajereblobaze.                 

xSiri gameoreba ufro karg grZnobebs aRZravs reklamirebuli produqtis 

Sesaxeb, Tu mimarTva Seicavs Zlier argumentebs.  

       sruliad sapirispiro Sedegi moaqvs susti argumentebis Semcveli 

reklamis xSir gameorebas _ aseT SemTxvevebSi uaryofiTi STabeWdileba      

mxolod Zlierdeba. 

       da bolos, dadasturebulad iTvleba is faqti, rom reklamis 

intensiuri gameoreba momxmarebelSi aZlierebs gadaRlis grZnobas.  

       fiziologiur aRgznebas, romelic gamoxatavs produqtisadmi 

momxmareblis dainteresebis xarisxs, SeuZlia arsebiTi gavlena moaxdinos 

marketinguli komunikaciis procesze. aRgznebas SeuZlia rogorc 

mastimulirebeli, ise Semaferxebeli gavlenis moxdena adamianis gonebriv 

SesaZleblobebze mis mier sareklamo informaciis damuSavebis procesSi.              

Tu adamiani modunebulia, is ver SeZlebs misken mimarTuli informaciis 

gadamuSavebas. amdenad,  aseT SemTxvevebSi aRgznebis garkveuli xarisxi 

sasurvelic ki aris, Tumca metismet aRgznebadobas SeuZlia Seamciros misi 

SemoqmedebiTi unari, romelic miRebuli informaciis gadamuSavebiskenaa 

mimarTuli. am mosazrebidan gamomdinare SeiZleba vivaraudoT, rom zomieri 

aRgznebis dros informaciis damuSavebis unari ufro maRalia, vidre 

aRgznebis Zalian dabali an Zalian maRali xarisxisas. 

       gamokvlevebma daadastures fiziologiuri aRgznebis pozitiuri rili 

reklamis efeqturobaSi, Tumca gasaTvaliswinebelia, rom zomieri 

aRgznebadobisas produqtis mimarT ganwyoba, romelic Camoyalibebulia 

sareklamo mimarTvebis damuSavebisas, damokidebulia mxolod masSi 

mocemuli argumentebis Zalaze, xolo aRgznebis maRali xarisxisas _ 

reklamis wyaroze. 

       sareklamo mimarTvebSi produqtis teqnikuri maxasiaTeblebis Rirsebis 

Sesaxeb aqcentis gakeTebisas, reklamis damkveTi unda dafiqrdes, Tu ramdenad 

kompetenturni SeiZleba iyvnen amaSi potenciuri myidvelebi. magaliTad, 
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fotoaparatebis reklamaSi, romelic orientirebulia specialistebze, 

Zalian xSirad dawvrilebiT aRweren produqtis teqnikur monacemebs, magram 

Tu potenciuri momxmarebeli ar flobs Sesabamis codnas, maSin warmatebuli    

aRmoCndeba misTvis gasagebi cnebebiT Sedgenili sareklamo mimarTva. 

       momxmarebelTa Zalian didi nawili uaryofiTad da undoblad aris 

ganwyobili reklamebis mimarT. kvlevebma aCvenes, rom momxmarebelTa 70%-ze 

meti ar endoba sareklamo Setyobinebebs, romlebic Tavisi produqtis 

upiratesobis dasadastureblad ,,raime gamocdis” Sedegebze miuTiTeben. 

       Tu momxmarebels ukve Camouyalibda produqtis mimarT garkveuli 

damokidebuleba, maSin reklamis efeqturobas gansazRvravs am 

damokidebulebis formirebis meqanizmi. ganvixiloT aseTi situacia: adamianTa 

erT jgufs SesTavazes gacnobodnen informacias araqisis zeTis axali 

sortis Sesaxeb, xolo meore jgufSi ki moaxdines am zeTis degustacia. 

Semdeg orive jgufis wevrebma moismines sareklamo gancxadeba, romelic 

modioda rogorc sando, ise arasando wyaroebidan. aRmoCnda, rom orive 

SemTxvevaSi reklamis zemoqmedeba ganapiroba produqtis mimarT winaswar ukve 

Camoyalibebulma damokidebulebam. informaciis sando wyaro produqtis 

mimarT ukve Camoyalibebul damokidebulebaze gavlenas axdenda mxolod im 

SemTxevaSi, roca gamocdis monawileebs ar hqondaT zeTis gasinjvis 

SesaZlebloba. amis mixedviT SegviZlia davaskvnaT, rom piradi 

gamocdilebidan Camoyalibebul damokidebulebebs gaaCniaT sareklamo 

mimarTvebis zemoqmedebisadmi didi mdgradoba. 

       Tu momxmarebels ukve Camouyalibda Sexeduleba produqtis mimarT, 

maSin reklamis SemkveTs mouwevs fiqri reklamis stilisturi gaformebis 

Sesaxeb. davuSvaT, saWiroa momxmarebelTa damokidebulebebis Secvla, 

romelTac mocemul momentSi CamouyalibdaT uaryofiTi azri produqtis 

Sesaxeb. ra iqneba ufro efeqturi: iumoristuli Tu seriozuli gancxadebis 

gamoyeneba? rogorc aRmoCnda, ufro qmediTia seriozuli gancxadeba, magram 

Tu produqtis Sesaxeb winaswar Camoyalibebuli azri aris dadebiTi, maSin 

ufro efeqturi, rogorc wesi, aRmoCndeba iumoristuli gancxadeba. 
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       kidev erTi faqtori, romelic arsebiT gavlenas axdens momxmareblis 

reaqciaze, aris misi ganwyoba sareklamo mimarTvebis aRqmis momentSi. 

ganwyobis qveS igulisxmeba emociebi, romlebic eufleba adamians _ sixaruli 

an sevda. kvlevebma aCvenes, rom kargi ganwyoba aZlierebs reklamis 

damajereblobas, cudi ki, piriqiT, asustebs. 

       rogor SeiZleba saWiro ganwyobis stimulireba? erT-erT meTods 

warmoadgens komunikaciis procesSi raime specialuri gasaformebeli 

elementis CarTva, romlebsac SeswevT mayureblisTvis sasurveli emociuri 

ganwyobis Seqmnis unari.  

       meore midgoma mdgomareobs imaSi, rom sareklamo mimarTva moaTavson 

konteqstSi, romelic axdens keTilsasurveli ganwyobis Seqmnis waxalisebas. 

magaliTad, satelevizio gadacemas, romelSic gadis reklama, TviTon SeuZlia 

gavlena moaxdinos momxmareblis ganwyobaze ise, rom man reklamis 

SemkveTisTvis sasurvelad aRiqvas es Setyobineba. 

 

produqtis SefuTva da dizaini _ produqtis SefuTva da dizaini 

warmoadgens kompaniis marketingul arsenalSi konkurentebTan brZolis              

erT-erT yvelaze Zlier iaraRs.  

SefuTvaSi novatorobam kompanias SeiZleba misces upiratesoba 

konkurentebTan SedarebiT. SefuTvis konkretuli elementebis (zomebi, forma, 

gamoyenebuli masala, teqstura, feri, grafikuli gaformeba) urTierTqmedebam 

unda uzrunvelyos produqtis sabazro poziciis da samarko strategiis 

mxardaWera.  

konkurentuli brZolis gamwvavebasTan erTad, dizaini xdeba bazarze  

produqtebis diferenciaciis da pozicionirebis erT-erTi yvelaze mZlavri 

instrumenti. msoflioSi aRiarebulma kompaniebma kargad ician, rom dizainSi 

dabandebuli investiciebi yovelTvis kargad anazRaurdeba da ar eridebian 

xarjebs am kuTxiT. ,,Nike" –s StatSi hyavs 60 dizaineri da yovelwliurad 

uSvebs 500 modelis sportul fexsacmels.     
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kargad aris cnobili umaRlesi xarisxis produqtis mwarmoebelTa sxva 

strategiac _ diferenciacia dizainSi gansxvavebebis xarjze. iseTi produqti, 

rogoricaa ,,Rolex" – is saaTi, avtomobili ,,Porshe" an saofise aveji ,,Herman 

Miller", ueWvelad gamoirCeva msgavsi produqciisgan. karg dizains SeuZlia 

miiqcios yuradReba, gaaumjobesos produqtis maxasiaTeblebi, Seamciros 

TviTRirebuleba da produqts mianiWos mniSvnelovani upiratesoba.  

 

12.2.    kognituri swavleba 

 

swavleba (learning) – es aris nebismieri cvlileba xangrZliv 

mexsierebaSi.  

momxmareblis swavlebis procesSi icvleba misi codna, damokidebuleba 

da qceva. momxmarebelTa swavlebis analizisas unda ganvixiloT 2 midgoma: 

kognituri da bihevioristuli. 

kognituri  midgoma (cognitive) _ gulisxmobs, rom swavleba aris codnis 

cvlilebebis asaxva. aqedan gamomdinareobs fokusi im mentaluri procesebis 

gasagebad, romlebic gansazRvraven adamianis mier informaciis aTvisebis 

process. 

swavlebisadmi bihevioristuli (behaviorist) midgoma koncentrirdeba 

ganxilul qcevaze. am dros mentaluri procesebi ingorirebulia. swavleba 

ganixileba, rogorc  cvlileba qcevaSi.  

pirobiTi refleqsia_anu ganpirobebuloba (conditioning) _ aris swavleba, 

romelic efuZneba stimulis (informaciis) da reaqciis (qceva an grZnoba) 

asociacias. pirobiT refleqsebze swavlebis fuZemdebeli i.p. pavlovi 

cnobili iyo ZaRlebze cdebiT. mis cdebSi sakvebi iyo upirobo stimuli, 

romelic iwvevda upirobo reaqcias _ nerwyvis gamoyofas. axali stimuli, 

romelsac pirobiTi stimuli ewodeboda _ zari _ periodulad ewyvileboda 
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sakvebs, ris Sedegadac igi (zari) iwvevda pirobiT reaqcias _ nerwyvis 

gamoyofas _ anu igives, rasac iwvevda Tavidan upirobo stimuli  (sakvebi). 

arsebobs pirobiT-refleqtoruli swavlebis 2 ZiriTadi forma _ 

klasikuri pirobiTi refleqsia da sinjebis da Secdomebis meTodi.  

klasikuri pirobiTi refleqsia (classical conditioning) aris stimulsa da 

reaqcias Soris dadgenili urTierTobebis gamoyenebis procesi sxvadasxva 

stimulebze zogierTi reaqciis Sesaswavlad.  

popularuli musikis mosmena (upirobo stimuli) iwvevs pozitiur 

emocias (upirobos, anu gansazRvruli pirobebis gareSe gamoxatuls) bevr 

adamianSi. Tu musika Tanmimdevrulad ewyvileba raime produqtis (pirobiTi 

stimulis) markas, igi TviTon gamoiwvevs analogiur pozitiur emociebs 

(pirobiTi reaqcia). 

ganvixiloT pirobiT_refleqtoruli midgomis marketinguli 

gamoyenebis magaliTebi: 

 gasarTob sportul programebSi produqtis Tanmimdevruli 

reklamireba SeiZleba damTavrdes imiT, rom produqtma TviTon 

gamoiwvios gasarTob _ sasiamovno reaqcia. am meTods iyeneben ,,Pepsi" 

da ,,Coca-Cola".  

 maRaziaSi saaxalwlo musikis hangebma dResaswaulis wina dReebSi 

SeiZleba gamoiwvios iseTi emociuri reaqcia, rom adamians gauCndes 

raimes yidvis, axloblebisTvis saCuqris gakeTebis survili. 

klasikuri pirobiT_refleqtoruli swavlebis gaaqtiurebisTvis 

SeiZleba sakmarisi aRmoCndes pirobiTi da upirobo stimulebis erTi 

Sewyvilebac ki. Tumca xdeba isec, rom produqtTan urTierTobis maqsimaluri 

ganpirobebulobisTvis saWiro xdeba stimulebis daaxloebiT 30 Sewyvileba.  

swavleba sinjebisa da Secdomebis meTodiT, anu operantuli 

ganpirobebuloba (operant conditioning) cnobilia agreTve, rogorc 

instrumentuli swavleba. es meTodi efuZneba qcevis Sedegebis gavlenas misi 

gameorebis albaTobaze. 



293 
 

meTodis meqanika aixsneba Semdeg magaliTze _ bocveri zis galiaSi da 

aWers TaTs Rilaks. qcevis gamyareba _ Rilakze daWeris Semdeg sakvebis 

gamoCena _ aZlierebs kavSirs qcevasa da Sedegs Soris. analogiurad, 

momxmareblis dakmayofileba zrdis ganmeorebiTi Sesyidvis albaTobas da, 

piriqiT, ganmeorebiTi Sesyidvebi nakleb mosalodnelia, Tu produqtma ver 

daakmayofila momxmarebeli.  

sinjebisa da Secdomebis meTodis magaliTia saReWi rezinis axali 

markis bazarze gatana. produqtis menejeri darwmunebulia, rom axali markis 

rezins aqvs sasiamovno gemo da moewoneba moxmarebels. erT-erTi saSualeba, 

romelic daarwmunebs momxmareblebs amaSi, aris produqtis didi raodenobiT 

ufaso nimuSebis gavrceleba fostiT. bevri momxmarebeli gasinjavs saReW 

rezins  (sasurveli reqcia stimulze). misi Semdgomi gamoyenebis albaToba 

gaizrdeba imdenad, ramdenadac sasiamovno iqneba saReWi rezinis gemo 

(ganmtkiceba/gaZliereba). 

sinjebisa da Secdomebis meTodi xSirad gulisxmobs produqtis 

faqtiur gamoyenebas da amdenad, marketinguli strategia mniSvnelovanwilad 

mimarTulia sawyisi sinjis uzrunvelyofaze. ufaso nimuSebi (saxlSi an 

maRaziaSi), specialuri fasdaklebebi axal produqtze da Sejibri _ 

yvelaferi es eZleva momxmarebels konkretuli produqtis an markis 

gasinjvisTvis. Tu gasinjvis Semdgom mas moewoneba produqti, SesaZloa 

momavalSi man igi SeiZinos.  

 

swavlebisadmi kognituri midgomis meTodebi 

 

kognituri swavleba koncentrirdeba inteleqtualur procesebze.  

swavlebisadmi kognituri midgoma moicavs adamianis mTel gonebriv 

saqmianobas. kognituri swavleba varirebs martivi informaciis miRebidan 

rTuli SemoqmedebiTi problemebis gadawyvetis gzebis povnamde. 

arsebobs momxmarebelTa kognituri swavlebis ramdenime meTodi: 
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1. tradiciuli  daswavla (dazepireba)  (iconic rote learning) _ gulisxmobs or 

an met cnebebs Soris asociaciebis swavlebas pirobiTi refleqsiis 

ararsebobisas.  

     magaliTad, adamianma, romelic kiTxulobs sareklamo Setyobinebas: 

,,Hewlett-Packard" _ xarisxi, romelic ar moiTxovs dasabuTebas~, SeiZleba 

produqtis markis asocireba moaxdinos maRal xarisxTan. aq ar aris arc 

upirobo stimulebi, arc pirdapiri dajildoeba. martivi informaciis 

mravaljeradi ganmeorebiT SeiZleba moxdes Setyobinebis arsis daswavla, 

momxmarebels Camouyalibdes rwmena produqtis mimarT da saWiroebis 

SemTxvevaSi SesaZloa igi swored am rwmenaze dayrdnobiT SeiZinos. 

 

2. Canacvleba / modelireba (vicarious / modeling learning) _ swavlebis es meTodi 

aerTianebs rogorc kognitur, ise pirobiT_refleqtorul swavlebas.  

       reklamebis umetes nawils swored es forma Seadgens. reklama 

momxmareblebs hpirdeba dajilodebas produqtis gamoyenebisTvis. magaliTad, 

ojaxis diasaxlisi imsaxurebs Tavisi ojaxis wevrebis aRfrTovanebas axali 

sarecxi fxvniliT TeTreulis, tansacmlis garecxvis gamo. potenciuri 

momxmarebeli warmoidgens sakuTar Tavs analogiur situaciaSi produqtis 

gamoyenebis Sedegad.  

 

3. gansja (reasoning) _ es aris kognituri swavlebis SedarebiT rTuli forma, 

romelic gulisxmobs momxmareblis SemoqmedebiT azrovnebas axali 

asociaciebis da cnebebis Camosayalibeblad.  

       es meTodi gamoiyeneba profesionalur gamocemebSi analitikuri 

statiebis ganTavsebisas. teqnikurad rTuli nawarmis yidvisas (kompiuterebi, 

sainformacio sistemebi) sasurvelia momxmareblis swavleba gansjis 

meTodiT. 
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12.3.  mexsierebis aqtivaciuri modeli da maTi gamoyeneba 

marketingul strategiebSi 

 

       mexsiereba _ es  aris swavlebis akumulirebuli gamocdilebis mTeli 

sacavi. 

mexsierebis aqtivaciuri modeli gulisxmobs:  

1. sensorul mexsierebas  

2. moklevadian mexsierebas 

3. xangrZlivvadian mexsierebas 

mexsierebis aqtivaciuri modeli mexsierebas warmoadgens, rogorc erT 

mTlians. informaciuli damuSavebis amocanis mixedviT, informaciis 

damuSaveba xdeba sxvadasxva doneze, Sesabamisad, mexsierebis zogierTi 

aspeqtis aqtivacia xdeba ufro metad, vidre sxvebis. 

sensoruli mexsiereba uzrunvelyofs grZnobaTa organoebidan 

miRebuli informaciis Senaxvas, romelic droebiTia _ igi grZeldeba ara 

umetes  2 wamisa.  

magaliTad, momxmarebeli midis quCaSi, gaivlis sacxobis gverdiT da 

SeigrZnobs sasiamovno surnels. es SegrZneba grZeldeba ramdenime wami, magram 

es dro sakmarisia imisTvis, raTa gaacnobieros _ CaerTos Tu ara 

informaciuli damuSavebis Semdgom procesSi, kerZod, gaarkvios ras 

sTavazoben mas. Tu informacias kavSiri aqvs momxmarebelTan, igi ipyrobs mis 

yuradRebas da gadaecema moklevadian mexsierebas. Tuki stimuli, romelic 

exeba nervul daboloebebs, ar ganicdis Semdgom damuSavebas, informacia 

ikargeba. 

moklevadiani mexsierebac aseve inaxavs informacias SezRuduli droiT 

da gaaCnia SezRuduli moculoba. moklevadian mexsierebas uwodeben samuSao 

mexsierebasac, igi akavebs informacias, romelic damuSavebulia drois 
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mimdinare momentSi. moklevadiani mexsiereba SeiZleba ganvixiloT, rogorc 

saerTo mexsierebis gaaqtiurebuli nawili. 

problemebze muSaobisas adamiani agrovebs TemasTan dakavSirebul 

sxvadasxva masalebs, wignebs da ganaTavsebs maT Tavis samuSao magidaze. 

muSaobis dasrulebisTanave igi iRebs magidaze gaSlil masalebs da inaxavs 

calke yuTSi, rogorc erT maTgans. 

samuSao mexsiereba azrovnebis analogiuria. igi aris aqtiuri, 

dinamiuri procesi da ara statikuri struqtura. 

grZelvadiani mexsiereba moklevadiani mexsierebisgan gansxvavebiT 

warmoadgens informaciis SeuzRudav, mudmiv sacavs. man SeiZleba Seinaxos 

didi moculobis informacia, rogoricaa koncefciebi, gadawyvetilebaTa 

miRebis wesebi, procesebi, afeqturi (emociuri) mdgomareoba da a.S. 

grZelvadiani mexsiereba sainteresoa marketologebisTvis sqematuri an 

semantikuri mexsierebis aspeqtebidan gamomdinare.  

semantikuri mexsiereba _ es aris samyaros Sesaxeb Cveni ganzogadebuli 

codnis Senaxva. es aris mexsierebis forma, romelic ukavSirdeba informaciis 

sxvadasxva nawilis asociaciebs da kombinaciebs.  

sqematuri mexsiereba _ aris asociaciuri qselebis Senaxvis da moZiebis 

sfero. asociaciuri qseli aris informaciis mowesrigebuli nakrebi, 

romelic SeiZleba ukavSirdebodes, magaliTad, produqtis markebs, maRaziebs. 

markis asociaciuri qseli aris markis imijis struqturis analogiuri. es 

aris is, razec momxmarebeli fiqrobs da rasac ganicdis samarko dasaxelebis 

xsenebisas. 

aucilebelia gvaxsovdes, rom bazris TiToeul segments gaaCnia 

sakuTari asociaciuri qseli. magaliTad, markis `maRalma xarisxma~ da 

`prestiJulobam~ SeiZleba moizidos bazris erTi segmenti da erTdroulad 

ganizidos sxva segmenti, romelic mgrZnobiarea fasis mimarT. 

produqtis pozicionirebis strategia mdgomareobs markis asociaciuri 

qselis agebaSi konkurentul markebTan mimarTebaSi. kompaniebma TiToeuli 
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Tavisi markisTvis unda SeimuSavon unikaluri sasaqonlo pozicia 

mniSvnelovani kriteriumebis _ fasis, gemos da a.S. diferencirebis 

safuZvelze. 

produqtis pozicionirebisTvis gamoyenebuli stimulebi, SesaZloa, 

aRmoCndnen sakmaod rafinirebulni. kompania ,,Sunkist Growers" awarmoebs 

sxvadasxva xilis gemos mqone kanfetebs peqtinis (karbohidrati, romelic 

miiReba limonis da forToxlis qerqisgan) SemcvelobiT. kanfetebi ar 

Seicaven konservantebs da maTSi aris Saqris ufro dabali Semcveloba, vidre 

xilis sxva kanfetebSi. Tavdapirvelad kanfetebi iyideboda restornebSi, 

hospitalebSi da supermarketebis tkbileulis seqciebSi. mogvianebiT kompania 

aqtiurad axdenda kanfetis _ ,,Sunkist Fruit Gems", rogorc janmrTeli, 

naturaluri produqtis pozicionirebas bavSvebisa da mozardebisTvis. 

kompaniam gadawyvita kanfetebis moTavseba supermarketebSi sxva janmrTeli, 

naturaluri produqtebis _ vaSlebis da forToxlebis gverdiT da amiT 

momxmareblebs gaugzavna garkveuli gzavnili kanfetebis, rogorc 

janmrTelobisTvis sasargeblo naturaluri produqtis Sesaxeb. 

marketologTa mcdelobebi, Camoayalibon produqtis imiji an 

sasurveli pozicia, SeiZleba aRmoCndes warumatebeli,  Tuki maT ar ZaluZT 

ganWvriton moxmarebelTa SesaZlo reaqciebi. pozicionirebis strategia 

moiTxovs momxmareblis mier informaciis damuSavebis yvela aspeqtis 

analizs. Setyobineba agebuli unda iyos sasurveli interpretaciis 

CarCoebSi. 

produqtis fasi, dizaini da xarisxi, maRaziebi da sareklamo mimarTvebi 

SeTanxmebulni unda iyvnen, rogorc marketinguli kompleqsis elementebi. 
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