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Tavi 1.   brendingis koncefcia da misi evolucia 

1.1. brendis da brendingis arsi 

 

        uaRresad didia brendingis roli yoveli kompaniis warmatebaSi.                 

miT ufro dRes, rodesac Tanamedrove msoflioSi produqtebi, momsaxureba, 

adamianebi, tradiciebi, ideebi da faseulobebi Tavisuflad kveTen 

geografiul  sazRvrebs. 

        sityva   ,,brendi’’ (ingl. brand)  niSnavs raimeze daRis dasmas.                                     

am sityvas aqvs skandinaviuri (branna-gamowva) da Sveduri (brand-cecxli) 

fesvebi.  

        oqsfordis leqsikon-cnobarSi brendis da brendingis cnebebis 

ganmarteba aseTia: brendi (Brand) - aris konkretul produqtze 

momxmarebelTa cnobierebaSi Seqmnili warmodgenebis, ideebis, saxelebis, 

asociaciebis da a.S.  erToblioba, romelic eubneba  maT: ,,diax,  es aris 

swored is, risi yidvac me minda’’.  SeiZleba iTqvas, rom brendi - es aris  

prestiJuli,  kargad cnobili savaWro marka,  magram aqve unda aRiniSnos,   

Tu  ra  gansxvaveba  arsebobs  brendsa  da  savaWro  markas  Soris. 

        savaWro marka Tavis TavSi moicavs mxolod iseT elementebs, 

rogoricaa: logotipi, saxelwodeba da bgeriTi rigi. savaWro niSnis 

warmatebis Sefaseba, rogorc wesi, misi cnobadobis gazomviT xdeba. 

magaliTad, yvelasaTvis kargad aris cnobili Nike-is savaWro niSani. 

amgvari cnobadoba nebismieri kompaniis ocnebaa. cnobadobis miRweva, Tavis 

mxriv, sxvadasxva saSualebiT aris SesaZlebeli. reklama investiciebs 

moiTxovs. savaWro niSnis warmateba jer kidev ar niSnavs brendad 

Camoyalibebas. brendings da brendirebas gansakuTrebuli  niWi  da  unari  

sWirdeba. 

         brendi ufro farTo cnebaa savaWro markasTan SedarebiT. 

logotipis, saxelwodebisa da bgeriTi rigis garda, igi mraval sxva 

maxasiaTebelsac moicavs:  TviT produqts misi yvela TvisebiT, produqtis 

imijs da brendis avtorTa mier momxmareblisTvis micemuli upiratesobis 

pirobas. 
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         amdenad, brendi SegviZlia ganvmartoT, rogorc momxmareblis 

cnobierebaSi produqtis aRqma. brendi momxmareblis STabeWdilebebis 

krebulia mocemul produqtze, romelic yalibdeba logotipis, sareklamo 

gancxadebis da Tavad produqtis maxasiaTeblebiT. warmatebuli brendis 

magaliTad  SegviZlia  moviyvanoT  Coca-Cola,  Mercedes,  Nike, Harley Davidson, 

MTV,  BBC, APPLE   da  a.S. 

            ra funqciebs asruleben savaWro markebi? 

                                                                 cxrili  1.1. 

savaWro markis funqciebi 

savaWro markis funqciebi 

momxmareblebisTvis 

 

mwarmoeblebisTvis 

 
 produqtis wyaros 

identifikacia 
 

 mwarmoeblis mier 
pasuxismgeblobebis 
aRiareba 
 

 riskebis Semcireba  
 

  produqtis Ziebaze   
daxarjuli Zalisxmevis 
Semcireba 
 

 mwarmoeblis mier 
produqtis  dapirebis 
gansazRvra 
 

 produqtis simbolo 
 

 xarisxis niSani 

 

 
   identifikaciis saSualeba 

 
 produqtis unikaluri 

maxasiaTeblebis iuridiuli 
dacvis SesaZlebloba 

 
 signali xarisxis donis Sesaxeb  

momxmarebelTa moTxovnilebebis 
dasakmayofileblad  

 
 produqtis unikaluri 

asociaciebis Seqmnis saSualeba 
 

 konkurentuli upiratesobis 
mopovebis SesaZlebloba 

 
 mogebis gazrdis wyaro 

 

        

                brendis Seqmnis klasikur mizezs warmoadgens misi unari gazardos 

sxvaoba TviTRirebulebasa da gasayid fass Soris. magaliTisTvis,  

dResdReobiT Intel-s SeuZlia aiZulos myidveli gadaixados mis 

produqciaSi 40%-iT meti, vidre nebismieri konkurentis analogiur  
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procesorSi, miuxedavad imisa, rom xarisxiT Intel-s arafriT ar 

Camouvardeba, zog SemTxvevaSi ki sjobs kidec sxva procesorebi. 

brendisTvis damaxasiaTebelia momxmarebelTan ,,megobruli  

urTierTobebis“ damyareba. adamianebi ki megobrebis erTgulni arian da 

xSirad  patioben   kidec maT  nakls. 

        1980 wlidan, rodesac daiwyo cnobili kompaniebis SeZena Tanxad, 

romelic  mravaljer aRemateboda maTi aqtivebis Rirebulebas, brendis 

koncefcia  iwvevs  daucxromel  interess. 

        droTa ganmavlobaSi brendis cnebam ganicada transformacia da 

SeiZina ufro  farTo mniSvneloba. brendis gansxvaveba  sasaqonlo 

markisgan mdgomareobs imaSi, rom sasaqonlo marka - es aris aRniSvna, 

romelic ganasxvavebs erTi iuridiuli da fizikuri piris saqonels da 

momsaxurebas sxva iuridiuli da fizikuri piris saqonlisa da 

momsaxurebisgan.       

       brendi - es aris produqtis imijis Seqmnis teqnologia, agreTve  

momxmareblebze  kompleqsuri  zemoqmedebis berketi. 

       sasaqonlo niSnebis (momsaxurebis niSnebis) gansxvaveba brendisagan 

mdgomareobs imaSi, rom igi warmoadgens iuridiul cnebas, xolo misi 

gamoyenebis sazRvrebi ki moxazulia  samarTlebrivi  CarCoebiT. yvelaferi,  

rac ki  SeiZleba iwodebodes  sasaqonlo niSnad, aRwerilia kanonSi 

,,sasaqonlo niSnebis Sesaxeb’’.  masSi mocemulia Semdegi samarTlebrivi 

wesebi: romeli niSnebi SeiZleba iyvnen daregistrirebulni sasaqonlo 

niSnebis (momsaxurebis niSnebis) saxiT, registraciis wesi da gamoyenebis 

sferoebi, sasaqonlo niSanze gansakuTrebuli uflebis mopoveba da 

SenarCuneba, sasaqonlo niSnis gamoyeneba da sasaqonlo niSnis 

registraciidan gamomdinare uflebebis gadacema, sasaqonlo niSnebis 

dacva (ufro dawvrilebiT ix.  saqarTvelos  kanoni  ,,sasaqonlo  niSnebis  

Sesaxeb’’).  

          brendis cneba ki ufro farToa - igi moicavs yvelafers, rasac 

fiqrobs da grZnobs momxmarebeli saqonelTan (momsaxurebasTan) 

mimarTebaSi. rogorc bibliografiuli wyaroebis damuSavebam gviCvena, 

cnebebi - ,,brendi’’ da ,,brendingi’’ gamoiyeneba erTnairi azrobrivi 
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mniSvnelobiT, Tumca  Cveni azriT, maT  Soris  arsebobs garkveuli 

sxvaobac. brendi - es aris teqnologia, anu saqonlis (momsaxurebis) 

damuSavebis, damzadebis meTodebis erToblioba,  brendingi ki  -  es aris 

saqonlis saxis, misi  ganumeorebeli individualobis  formirebaze  

mimarTuli saqmianoba.  

 

nax. 1.1. savaWro markis da brendis grafikuli asociacia 

 

      brendi __>  savaWro marka  +  momxmareblebisTvis   damatebiTi 

faseulobebis    jaWvi 

     brenduli SeiZleba gavxadoT ara mxolod fizikuri produqti da 

momsaxureba, aramed kompaniebi, adamianebi, organizaciebi, teritoriebi,  

ideebi. 

      saerTaSoriso praqtikaSi gavrcelebulia rigi simboloebisa, 

romlebsac iyeneben sasaqonlo niSnebis (brendebis) mflobelebi 

gaurkvevlobis Tavidan acilebis mizniT: 

            R – registered – sapatento  uwyebaSi  daregistrirebuli  sasaqonlo  

niSani; 

            L – Logo – logotipi gacaxadebulia sapatento uwyebaSi sityvieri 

aRniSvnis saxiT; 

           TM - Trade mark - sasaqonlo niSani sapatento uwyebaSia, magram jer 

ar aris daregistrirebuli; 

სავაჭრო  მარკა

ბრენდი
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            SM - Service mark - momsaxurebis niSani gacxadebulia sapatento 

uwyebaSi, magram jer ar aris daregistrirebuli. 

          produqts SeiZleba ewodos brendi im SemTxvevaSi, Tu: 

 is fizikurad xelmisawvdomia miznobrivi auditoriis  potenciuri      

 myidvelebis  75 % - Tvis; 

 miznobrivi auditoriis  75 % - s brendis dasaxelebisas SeuZlia     

 sworad gansazRvros, Tu romel dargs  miekuTvneba igi; 

 miznobrivi auditoriis minimum  20 %  mas iyenebs regularulad; 

 miznobrivi auditoriis minimum  20 % - s SeuZlia sworad     

  daasaxelos brendis ZiriTadi maxasiaTeblebi; 

 bazarze misi arseboba iTvlis ara nakleb  5  wels;   

 myidvelebi mzad arian gadaixadon masSi Tanxa, romelic aRemateba  

 analogiuri produqtis saSualo fass. 

 

                                                           cxrili 1.2. 

produqtis brendad gadaqcevis etapebi 
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1.2. brendingis warmoSobis istoria da misi evolucia 

 

       brendingi, rogorc saqmianobis saxe, ukve didi xania rac arsebobs. 

warmoSobis sxvadasxva wyaros mixedviT brendingis gamoyenebis pirveli 

SemTxveva dafiqsirebulia Cvens welTaRricxvamde, saberZneTSi, zeTis 

lamfebis damzadebisas.  gansxvaveba karg  da cud zeTis lamfas Soris 

mdgomareobs imaSi, rom mas SeuZlia wva manamde, sanam ar daiSleba. Tumca 

am primitiuli mowyobilobis xarisxis gamocnoba  SeiZleboda mxolod 

gamocdilebis gziT, ufro sworad, misi gamoyenebis procesis Sedegad. 

yidvisas  xarisxiani da uxarisxo lamfis garCeva SeuZlebeli iyo, 

Sesabamisad, namdvilad kargi xarisxis produqciis damzadebis survili 

mwarmoeblebs aRar gaaCndaT. rogorc istoria gviCvenebs, erT berZnul 

kunZulze akeTebdnen ufro xarisxian, ufro gamZle lamfebs. kunZulze    

Tixa iyo ufro ukeTesi Tu mwarmoeblebi iyvnen ufro gamocdilebi, 

ucnobia.  cnobilia sxva ram: am lamfebze daiwyes specialuri  simbolos 

dasma. saqonelze ismeboda damRa, ase rom mwarmoebels an distribuciis 

qselis warmomadgenels, magaliTad, gamyidvels, SeeZlo saqonlis 

diversificireba da  principSi,  misi  ufro  maRal  fasSi  gayidva. 

       brendingi - xarisxiani produqciis identifikaciis meTodia. 

brendisgan veraviTar  sargebels ver miviRebT, Tu kompaniis produqti 

arafriT ar gansxvavdeba sxva produqtisgan. amasTan, rogorc kompaniebis 

gamocdilebidan Cans, diferencirebuli SeiZleba iyos praqtikulad yvela 

produqti da momsaxureba da swored amitom yovel maTgans aqvs 

SesaZlebloba hqondes savaWro  marka. 

       droTa ganmavlobaSi gaCnda brendingis axali meTodebi. oqrosa da 

vercxlis yovel nawarms aqvs sinji, romelic erTdroulad warmoadgens 

sawarmos an mwarmoeblis niSans. es iyo jer kidev gauTviTcnobierebeli 

brendingi. misi erTi saxesxvaobaa - xelmowera naxatebsa da avejze.    

rembrandti da masTan erTad mravali cnobili mxatvari xels awerda 

sakuTar namuSevars. ase xdeboda maTi utyuarobis damtkiceba, xolo 

xelmowera ki   sxva araferi iyo, Tu ara savaWro marka.   
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       Tomas Cipendeilma, me-18 saukunis Zvirfasi avejis durgalma, saxeli 

gaiTqva xarisxiani, amavdroulad inovaciuri avejis damzadebiT. mocemul 

SemTxvevaSi gvari  „Chippendale“ gaxda ara marto brendi, aramed mTlianad 

saqonlis stilis dasaxeleba. 

        me-19 saukunis Suaxanebamde brendingis yvela es gancalkevebuli 

magaliTebi ar warmoadgendnen raime eqstraordinalurs. xelosani 

aRniSnavda sakuTar produqcias  imisaTvis, rom myidvelebs scodnodaT  

vis mier iyo damzadebuli is. niSani aRniSnavda rwmenas, iZleoda xarisxis 

garantias da mwarmoebels nawilobriv uqmnida reputacias. 

       sarkinigzo qselis ganviTarebasTan erTad, mwarmoeblebs gauCndaT 

sxva qveynebSi sakuTari produqciis gayidvis SesaZlebloba. amasTan, gaCnda 

produqciis warmoebis ufro efeqturi meTodebi. es periodi SeiZleba 

CavTvaloT brendingis aRmavlobis drod, romlis damfuZneblebi arian      

aSS-Si - uiliam proqteri da jeims gembli (Procter & Gamble). 

       brendingis evolucias an istorias SegviZlia Tvalyuri vadevnoT 

savaWro markebis saxelwodebebis mixedviT. pirveli savaWro markebi 

atarebdnen Tavisi Semqnelebis saxels: rembrandti, stradivari, Cipendeili 

da a. S. bevri Tanamedrove brendi warmoadgens e.w. sakuTar saxels.              

„Kraft“, Heinz”, “ford”, ,,Nestle” “Maggi”,  “Guinness”- yvela es im adamianTa 

saxelebia, romlebmac daafuZnes kompaniebi da daiwyes xarisxiani 

produqciis gamoSveba,  rac SemdgomSi maTi siamayis sagnad iqca. 

        bevri savaWro markis dasaxelebis SerCeva xdeba konkretuli 

faseulobebis asaxvis mizniT da metic, kompaniebi amgvari dasaxelebiT 

gansazRvraven  am  faseulobis  Seqmnas.  

        droTa ganmavlobaSi savaWro marka da brendingis mTeli procesi 

saqonlis identifikaciis martivi meTodis da xarisxis garantiidan 

gadaiqca sazogadod  kompaniis  da  produqtis  mTavar faseulobad, 

sabazro  urTierTobebis komerciul elementad. 

        ra SeiZleba iwodebodes realurad brendad? umetes SemTxvevaSi, 

nebismier sferoSi esaa kompania (korporaciuli brendi) an produqti 

(sasaqonlo brendi). amasTan, brendi SeiZleba iyos kulturuli 

dawesebuleba (luvri, ermitaJi), sportuli klubi („reali,“ ,,Celsi“) 
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adamianic ki.   es SeiZleba iyos gamoCenili momRerali, msaxiobi, mwerali 

an sxva. arsebobs SemTxvevebi, rodesac msoflio doneze cnobadi 

sasaqonlo brendebis mwarmoebeli kompaniis saxelebi mxolod 

specialistebisTvisaa cnobili. magaliTad, arc Tu ise bevrma adamianma 

icis, rom Malboro-s  sigaretebis mwarmoebeli kompaniaa  Philip  Morris. ra 

Tqma unda, arsebobs SemTxvevebi, rodesac mwarmoebeli kompania ufro 

cnobilia, vidre mis mier warmoebuli produqciis   brendebi.  

       brendi SeiZleba cnobili iyos erT regionSi, erT an ramdenime 

qveyanaSi,   an warmoadgendes saerTod globalur brends. am ukanasknelis 

magaliTia: Malboro,  Camel,  Coca-Cola,  Mc donald’s,  BMW  da mravali sxva.  

       dRevandel swrafad cvalebad samyaroSi sul ufro mcirdeba 

produqtebisa da momsaxurebis sicocxlis cikli. 10 wlis win kompaniebs 

mxolod  TavianTi  produqtebi  ainteresebdaT,  dRes ukve aqcenti keTdeba 

brendze. produqtebi Cndeba da qreba, brendi ki rCeba. mTavaria                             

brends hqondes filosofia, individualoba, Sarmi da qmnides 

Rirebulebebs. saboloo jamSi,  swored saerTo Rirebulebebia is  

,,gasaRebi“,  rac momxmarebels  brendTan  akavSirebs.  

      brendis saxeli myidvels exmareba metad optimaluri da swori 

arCevanis gakeTebaSi. brendi myidvels produqtis xarisxzec miuTiTebs. 

myidvelma, romelic yovelTvis erTsa da imave brends yidulobs, icis, rom 

yoveli SeZenisas erTsa da imave niSan-Tvisebebs, sargebelsa da xarisxs 

iRebs.  brendi mwarmoeblebsac did daxmarebas uwevs, ramdenadac misTvis 

brendis saxeli da savaWro niSani produqtis legalizaciis mTavari 

saSualebaa, romelic  icavs  mas konkurentebis mier produqtis 

kopirebisagan.  

        brendebi momxmareblebs aZleven mSvidi da Tavdajerebuli 

Sesyidvebis safuZvels. adamiani araa valdebuli iyos eqsperti mobiluri 

kavSirgabmulobis rTul sistemaSi, raTa airCios misTvis sasurveli 

momsaxure operatori. xSir SemTxvevaSi tarifebi da gadaxdis meqanizmi 

konkurentul firmebs Soris erTnairia, gadawyvetilebis miRebis procesSi 

ki mTavari motivatori momxmareblisaTvis  xdeba brendis reputacia da 

imiji, mis mier SeTavazebuli faseuloba da dapireba. 
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       warmatebuli brendebis namdvili Zala imaleba maT SesaZleblobaSi 

upasuxon myidvelTa molodins, an sxva sityvebiT rom vTqvaT, Sesrulebul 

dapirebebSi. brendsa da momxmarebels Soris urTierToba gamyidvelsa da 

myidvels Soris arsebuli kontraqtis msgavsia: Tu gamyidveli (am 

SemTxvevaSi, brendi) daicavs Tavis pirobebs, myidveli (momxmarebeli) 

iqneba dakmayofilebuli, winaaRmdeg SemTxvevaSi, es ukanaskneli axal 

momwodebels moZebnis. 

 brendis codnisa da evoluciis istoria gviCvenebs, Tu rogor 

gadaiqca is sabazro urTierTobebSi komerciul elementad. 

  ganviTarebuli qveynebis momxmareblebs aqvT usazRvro, gasaocrad 

farTo samomxmareblo arCevanis gakeTebis SesaZlebloba. saavtomobilo 

industriaSi warmodgenilia aTobiT manqanis mwarmoebeli kompania, asobiT 

manqanis modeli da aTasobiT gansxvavebuli teqnikuri maxasiaTeblis mqone 

satransporto saSualeba saukeTeso arCevanis gakeTebis uzrunvelsayofad. 

is dro, rodesac henri fordi ambobda - ,,momxmarebels SeuZlia airCios 

nebismieri feris manqana, Tuki is Savia” -  warsuls Cabarda. dRes arsebuli 

mravalferovneba da mwvave konkurencia didi wnexis qveS amyofebs 

kompaniebs, romelTa warmateba maRali xarisxis produqciisa da 

momsaxurebis gayidviTaa ganpirobebuli. 

   marketingisa da brendingis unarebisa da SesaZleblobebis 

umetesoba dakavSirebulia im produqtebis Rirebulebis SeqmnasTan, 

romelTa maxasiaTeblebi, fasebi, pozicionireba da distribucia 

erTmaneTTan axlos dgas.  magaliTad, araalkoholuri sasmelebis bazarze 

Coca-Cola da Pepsi-Cola  mTavar moTamaSeebs warmoadgenen globaluri 

masStabiT.

     maTi boTlebSi Camosxmisa da distribuciis srulyofilebamde 

ayvanili sistema, ra Tqma unda, mniSvnelovan rols TamaSobs maT 

warmatebaSi. Tumca umTavresi faqtori mainc am ori brendis Zalasa da 

momxmarebelTan urTierTobis unarSi unda veZioT. Coca-Cola-sa da Pepsi-s 

myisierad cnobadi saxelebi, logoebi da ferebi qmnian dapirebas 

momxmareblebisaTvis, rom maTi  molodini srulad iqneba gamarTlebuli.
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      aucileblad unda ganvasxvavoT samarTleblivi da fsiqologiuri 

midgoma brendisadmi.  

       samarTlebrivi midgoma ganixilavs brends, rogorc savaWro niSans, 

romelic ganasxvavebs produqtis mwarmoebels konkurentebisagan da 

eqvemdebareba samarTlebriv dacvas.  

       samomxmareblo fsiqologiis TvalsazrisiT saubaria brendze, 

rogorc momxmareblis  mexsierebaSi  Senaxul  informaciaze.  

      brendi ufro metia, vidre saxeli da simbolo. es aris momxmareblis 

mier produqtisa da misi daniSnulebis aRqma, misdami damokidebuleba - 

yvelaferi, rasac momxmareblisTvis produqti da momsaxureba warmoadgens. 

brendi   arsebobs momxmareblis gonebaSi, ase rom Zlieri brendis namdvili 

faseuloba aris misi Zala - moipovos momxmareblis yuradReba da SemdgomSi 

loialoba.  

     Quaker Oats-is damfuZnebelma jon stiuartma erTxel ganacxada:               

,,im SemTxvevaSi, Tu es biznesi CamoiSleboda, Tqven mogcemdiT miwas, 

agurebsa da kirqvas, me ki davitovebdi brendsa da savaWro niSans da amiT 

me ufro movigebdi, vidre Tqven.”  

       brendi erTgvari vaqcinaa warumateblobis winaaRmdeg,  amis kargi 

magaliTia  Mereedes-Benz  da misi A A  klasis manqana. Jurnalisti, romelic                     

am avtomobils dabrkolebebze atestirebda, uecrad amoyiravda. am testis                  

foto ki  male sayovelTaod cnobili gaxda presis saSualebiT. MMercedes-

is  brendis Zalam, rogorc funqcionalurma, aseve emociurma, mas meore 

Sansi misca. kompaniam mTeli Zalisxmeva Tavisi avtomobilis usafrTxoebaze 

mimarTa. manqanam ganmeorebiTi gamocda warmatebiT Caabara. Mercedes-is   

brendi rom ara,   A A klasis avtomobili veRar iarsebebda. es rom naklebad 

prestiJuli an axali kompaniis mier gamoSvebuli avtomobili yofiliyo, 

mis gauCinarebas  verc  ki  SeamCnevdnen.  

      testirebisas  Shkoda-s  avtomobilic aris amoyiravebuli. mas Semdeg 

igi faqtiurad gaqra dasavleTis bazridan. Tumca 10 wlis Semdeg am markis 

avtomobili Volkswagen-ma  daabruna  saerTaSoriso  bazarze.  
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       Tanamedrove etapze brendingis koncefciis realizaciis gzaze 

mravali sirTuleebi arsebobs, kerZod: 

 momxmarebelTa undoblobis zrda 

 momxmarebelTa faseulobebis da Rirebulebebis cvla 

 momxmarebelTa qceviTi stereotipepis cvla 

 savaWro markebis raodenobis swrafi zrda 

 konkurenciis zrda 

 xarjebis zrda 

 pasuxismgeblobis zrda 

       kompaniebma unda Seqmnan ,,ndobis markebi”, ufro ukeTesia - 

,,siyvarulis markebi”, ramdenadac savaWro markis warmatebisTvis ubralo 

pativiscema sakmarisi ar aris. dRes yvelaferi ganixileba siyvarulis da 

pativiscemis urTierTkavSirSi. Cven SegviZlia davamyaroT urTierTobebi 

adamianTan da savaWro markasTan pativiscemaze an siyvarulze. Tu adre 

iTvleboda, rom gamarjvebisTvis sakmarisi iyo pativiscema, axla amisTvis 

aucilebelia – siyvaruli! 

       nebismieri brendi, romelic iswrafvis warmatebisken, unda iqceodes 

rogorc lideri da amosavali wertili misi saqmianobisTvis unda iyos 

socialuri pasuxismgebloba, kreatiuloba da momsaxurebaze 

orientirebuloba. 

       Zlieri brendebi arian gamaerTianebeli gavlenis mqoneni, mdgradi 

socialuri da ekonomikuri ganviTarebis ganmsazRvrelebi. yovelive es 

naTlad aqvT gaazrebuli bazris lider brendebs da cdiloben fexi auwyon 

Tanamedrove  msoflios gamowvevebs. 

dReisaTvis brendingis gafarToebis masStabebi warmoudgenlad didia. 

XX saukunis bolo xanebSi brendingi moqceuli iyo produqtisa da 

momsaxurebis ganzomilebaSi, axla ki fexi moikida industriul da B2B 

seqtorSi, sazogadoebriv, arakomerciul da kerZo seqtorebSi. 

samomxmareblo seqtorSi teqnologiis ganviTarebis xarjze gamoCnda 

aTasobiT axali produqti da momsaxureba: kompiuteruli TamaSebi, 

leptopebi, mobiluri telefonebi, interneti da a.S. safexburTo gundebi, 
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politikuri partiebi, pop-varskvlavebi sakuTar Tavs ukve brendebad 

aRiqvamen – moxda brendis ganxilva pirovnebis doneze.  

 

1.3.   brendis Seqmnis kanonebi 

 

      lora da el raisebma SemogvTavazes brendis swori politikis 

ganxorcielebisTvis  aucilebeli principebi  da  wesebi, romlebic 

Camoayalibes 22 kanonis saxiT: 

        1. gafarToebis kanoni - brendis Zala misi mopovebuli arealis 

ukuproporciulia, rac ufro farToa momxmarebelTa warmodgena mocemul 

markaze, miT nakleb adgils ikavebs igi maT cnobierebaSi da miT  ufro  

naklebad  iyideba  es  produqti (momsaxureba) ; 

       2.  Seviwroebis kanoni - brendis ganmtkiceba xdeba maSin, rodesac 

viwrovdeba misi fokusi. rac ufro naTeli da mkafio warmodgena  aqvs 

momxmarebels brendze, miT ufro Zlieria brendi, mtkicea misi 

urTierTobeba Tavis myidvelebTan,  miT metad  da  Zvirad iyideba igi;  

       3.   cnobadobis kanoni -  brendi ibadeba pablisitis da ara reklamis 

gziT. (pablisiti - aris momxmarebelTa yuradRebis mipyrobis saqmianoba, 

romlis dafinaseba ar xdeba sawarmos, firmis, kompaniis an dainteresebuli 

piris mier).  brendis dabadeba xdeba, rodesac igi sainteresoa 

auditoriisTvis. saukeTeso meTodi amisTvis aris ara axali produqtis,  

aramed  axali  sasaqonlo  kategoriis  Seqmna;  

       4. reklamis kanoni - brendi Seqmnis Semdgom Tavisi arsebobisTvis 

saWiroebs reklamas. rodesac brends aRar gaaCnia siaxleebi, Cndeba 

reklama, raTa  SeinarCunos da gaafarTovos mopovebuli poziciebi; 

       5.  sityvis kanoni – brendma unda ganamtkicos Tavisi sityva-simbolo 

momxmarebelTa cnobierebaSi. es sityva aRniSnavs markis arss, mis mTavar 

gansxvavebas analogiuri markebisgan; 

       6. ndobis kanoni – nebismieri brendis warmatebis gadamwyveti 

Semadgenelia misi ganacxadi utyuarobaze. imisaTvis, rom produqtis 
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(momsaxurebis) molodinisagan momxmareblebs CamouyalibdeT garkveuli 

asociaciebi, aucilebelia miRweuli iqnes ndobis krediti imis dasturad, 

rom es winadadeba ar iqneba ,,carieli sityvebi”; 

       7. xarisxis kanoni _ xarisxi mniSvnelovania, magram brendis 

siZlieres gansazRvravs ara mxolod igi. Zlieri brendis Sesaqmnelad 

aucilebelia momxmarebelTa cnobierebaSi xarisxis Sesaxeb warmodgenis 

formulireba; 

       8.  kategoriis kanoni – liderma brendma xeli unda Seuwyos ara 

mxolod  sakuTari Tavis, aramed mTeli kategoriis winsvlas. sasaqonlo 

kategoriis (momsaxurebis kategoriis) ganviTarebiT lideri brendi axdens 

Tavisi sabazro wilis gazrdas; 

       9. saxelis kanoni – saboloo jamSi, brendi aris ara umetesi,                                 

vidre saxeli. brendingis Sesaxeb yvelaze mniSvnelovani gadawyvetileba – 

es aris produqtis (momsaxurebis) saxeli; 

       10.  gaWimvis kanoni – brendis ganadgurebis yvelaze martivi meTodi 

– es aris misi yvelaferze gamoyeneba. Tu mwarmoebels ganzraxuli aqvs 

Tavisi sasaqonlo xazis gaWimva, man aucileblad unda dausvas Tavis Tavs 

kiTxva: ,,ras ifiqreben Cemi brendis momxmareblebi, rodesac dainaxaven 

gafarToebul asortiments?” 

       11.  amxanagobis kanoni – sasaqonlo kategoriis Sesaqmnelad brendma 

unda moizidos sxva brendebi. konkurenti brendis gamoCena ganamtkicebs 

lideri brendis poziciebs momxmarebelTa cnobierebaSi, ramdenadac 

momxmarebeli Tavis arCevans akeTebs ufro gaazrebulad; 

       12.  ganzogadebis kanoni _ erT-erTi yvelaze swrafi gza kraxisken – 

es aris brendisaTvis zogadi saxelwodebis miniWeba. Tu brendis 

dasaxeleba ar Seicavs araviTar Taviseburebebs, momxmarebelTa 

cnobierebaSi  misi  mniSvneloba  ikargeba; 

       13. kompaniis kanoni – kompaniis da produqtis (momsaxurebis) 

dasaxeleba SesaZloa emTxveodes erTmaneTs, magram ara yovelTvis. es xels 

uwyobs brendis gaZlierebas; 
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       14.  sub-brendis kanoni – is, rasac qmnis brendi, sub-brendma SeiZleba 

daSalos. produqtis (momsaxurebis) SedarebiT masiuri da iafi 

saxesxvaobebis Seqmnam, romelmac miiRo sub-brendis saxelwodeba, SesaZloa 

Secvalos momxmarebelTa cnobierebaSi formulirebuli myari warmodgena 

brendze; 

       15. ojaxis kanoni – yovelTvis arsebobs dro da adgili meore 

brendis Sesaqmnelad. axali brendis Seqmnis  mTavari winapirobaa misTvis 

sakuTari identurobis SemuSaveba, riTac SesaZlebeli gaxdeba misi 

maqsimaluri gansxvaveba arsebuli markebisagan; 

       16. formis kanoni – brendis logotipi kargad unda aRiqmebodes 

mzeriT. brendis Zala mdgomareobs mis Zlier vizualur aspeqtebSi. 

logotipisTvis mniSvnelovania kiTxvadoba da dinamiuroba; 

       17.  feris kanoni – brendSi gamoyenebuli unda iyos misi ZiriTadi 

konkurentebisgan gansxvavebuli feri. ,,koka-kolas” feri aris wiTeli, 

amitom ,,pepsi-kolas” ZiriTad ferad SerCeuli iqna lurji; 

       18.  sazRvris kanoni – brendisTvis ar arsebobs aranairi sazRvrebi. 

momxmareblebs Soris arsebobs warmodgena qveynis specializaciis Sesaxeb: 

saaTebi Sveicariidan, eleqtronika  iaponiidan, avtomobilebi germaniidan 

da a.S. brendis Seqmnisas mniSvnelovania, Tu romel qveyanasTan unda 

asocirdebodes saqoneli (momsaxureba) misi gayidvis arealis miuxedavad; 

       19.  mudmivobis kanoni – brendi ar iqmneba erT dReSi. misi warmateba 

izomeba aTwleulebiT da ara wlebiT. bazari SeiZleba Seicvalos, magram 

brendis  mniSvnelobis Secvla ar SeiZleba; 

       20. cvlilebebis kanoni – brendi SeiZleba icvlebodes, magram 

iSviaTad da Zalian frTxilad. zogierT SemTxvevaSi brendis xelaxal 

pozicionirebas  ZaluZs misi xsna sikvdilisgan; 

       21. sikvdilis kanoni _ arc erTi brendi ar cocxlobs mudmivad. 

axali bazrebis warmoqmnasTan erTad imarjveben ara modernizebuli Zveli 

markebi, aramed axali brendebi. aseT SemTxvevebSi ukeTesia axali brendis 

Seqmna, vidre momakvdavi markisTvis sicocxlis gaxangrZliveba;  
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       22.   erTaderTobis kanoni – brendis yvelaze ufro mniSvnelovani 

aspeqti – es aris misi erTmniSvnelovani aRqma. ra aris brendi? 

gansazRvruli sityva, romlis gamoyeneba SeiZleba Cveulebrivi sityvis 

adgilas. brendis Seqmna niSnavs momxmarebelTa cnobierebaSi iseTi 

simbolos Camoyalibebas, romelic Seesatyviseba produqtis (momsaxurebis) 

gansazRvrul,  erTaderT  kategorias. 

 

 

       



Tavi 2.   brendis kapitalis aqtivebi 

2.1.  brendis samomxmareblo kapitali 

 

       brendis kapitali – es aris samarko dasaxelebasTan an simbolosTan 

dakavSirebuli aqtivebis erToblioba, romelic firmisTvis an firmis 

klientebisTvis zrdis (an amcirebs) produqtis/momsaxurebis faseulobas. 

       brendis kapitalis ZiriTadi aqtivebia: 

1. brendis  cnobadoba; 

2. brendisadmi  loialoba; 

3. brendis  aRqmadi  xarisxi; 

4. brendTan  dakavSirebuli  asociaciebi; 

       brendis kapitalis gansazRvris zogierTi aspeqti iTxovs ufro 

dawvrilebiT ganxilvas. 

      erTi mxriv, brendis kapitali – es aris aqtivebis erTianoba. 

Sesabamisad, brendis kapitalis marTva dakavSirebulia kapitaldabandebebTan, 

romlebic mimarTulia misi aqtivebis Seqmnasa da mxardaWerasTan. 

       meore, brendis kapitalis TiToeuli aqtivi faseulobas qmnis 

sxvadasxva gziT. brendis kapitalis efeqturi marTvisTvis da brendis Seqmnis 

ZiriTadi gadawyvetilebis misaRebad mniSvnelovania is meTodebi, romelTa 

meSveobiTac Zlieri brendebi qmnian faseulobas. 

       mesame,  brendis kapitali faseulobas qmnis klientisTvis, iseve 

rogorc amas akeTebs kompania. sityva ,,klienti” miekuTvneba rogorc saboloo 

momxmarebels, aseve warmoebis infrastruqturaSi an produqtis 

(momsaxurebis) winsvlaze dakavebul pirebs. magaliTad, Hilton zrunavs Tavis 

imijze ara mxolod mogzaurTaTvis, aramed turistuli agentebisTvisac, 

xolo  Coke-is imiji sacalo movaWreebisTvis SesaZloa iyos bazarze 

warmatebis mopovebis mniSvnelovani piroba. 
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       da bolos, aqtivebi da pasivebi, romlebic Seadgenen brendis kapitals, 

unda iyvnen dakavSirebulni brendis saxelTan da simbolosTan. Tu brendis 

saxeli an simbolo icvleba, maSin zogierTi an yvela aqtivi (pasivi) SeiZleba 

daeqvemdebaros cvlilebas an daxarjvas. 

       rodesac marketologebs surT Zlieri brendis koncefciis SemuSaveba, 

isini iwyeben fiqrs im argumentebsa da hipoTezebze, romlebsac SeuZliaT 

produqtis potencialisa da resursebisagan warmatebuli brendis Seqmna.  

mTavaria, arasodes dagvaviwydes ZiriTadi marketinguli postulati: 

,,warmatebas qmnis momxmarebeli!” amitom brendis samomxmareblo kapitalis 

koncefciis gansazRvrisas, pirvel rigSi, unda vifiqroT maTi  

moTxovnilebebis maqsimalur dakmayofilebaze. unda SevimuSavoT da SevqmnaT  

swored iseTi produqtebi da maTi mxardamWeri marketinguli programebi, 

romlebic uzrunvelyofen momxmarebelTa saWiroebebis da moTxovnilebebis 

ufro novatorulad, praqtikulad da adaptirebulad dakmayofilebas.  

       Zlieri brendis koncefciam unda mouTxros da daarwmunos 

momxmarebeli produqtis/momsaxurebis sargebelSi, raTa sworad da 

adekvaturad moxdes maT mier marketinguli programebis Sefaseba. am etapze 

marketologebi standartul produqts aniWeben unikalur maxasiaTeblebs. 

magaliTad, yvelasaTvis cnobilia, rom mtversasruti aris mtvris sawmendi 

saSualeba. yvela maTgani mtvers iRebs da Seiwovs erTi da imave meTodiT, 

magram davuSvaT, rom mas aqvs zogierTi maxasiaTebeli, romelic 

daainteresebT qalebs, romlebsac naklebi dro da survili gaaCniaT saojaxo 

saqmianobisTvis. Tu marketologebi SeZleben marketingul programebSi am 

Tvisebebis gamoyofas da amiT daaintereseben miznobriv auditorias, maSin es 

iqneba ara Cveulebrivi mtversasruti, aramed - unikaluri savaWro marka 

samomxmareblo kapitaliT. 

       amrigad, brendis samomxmareblo kapitali (customer-based brand equity) - 

aris brendTan dakavSirebuli warmodgenebis erToblioba, romelic 

yalibdeba mis Sesaxeb arsebuli codnis formirebiT da gavlenas axdens 

brendis marketinguli kompleqsis mimarT momxmarebelTa damokidebulebaze.  
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       brends gaaCnia dadebiTi samomxmareblo kapitali, Tu momxmarebeli 

brendis da misi marketinguli programebis mimarT ganwyobili aris ukeT, 

vidre sxva produqtis mimarT da piriqiT, brendi flobs uaryofiT 

samomxmareblo kapitals, Tu momxmareblebi negatiurad arian ganwyobilni 

mis mimarT.  

       samomxmareblo kapitalis ganmarteba moicavs sam mniSvnelovan 

komponents: 

1. brendis Taviseburebebis Sesaxeb warmodgenebis erToblioba; 

2. codna savaWro markis Sesaxeb 

3. momxmarebelTa damokidebuleba marketinguli kompleqsis mimarT. 

       pirveli, markis samomxmareblo kapitalis formireba xdeba brendis da 

standartuli produqtis mimarT momxmarebelTa gansxvavebuli 

damokidebulebebis Sedegad. Tu aseTi damokidebuleba ar arsebobs, maSin 

marka arc arafriT gansxvavdeba standartuli produqtisgan; 

       meore, am gansxvavebebis aRqma xdeba savaWro markis Sesaxeb 

dagrovebuli codnis Sedegad. miuxedavad imisa, rom brendis kapitali 

seriozulad aris damokidebuli kompaniis marketingul saqmianobaze, 

sabolood igi ganisazRvreba imiT, Tu ra rCeba momxmareblis qvecnobierSi; 

       mesame, brendis kapitalis formirebisas momxmareblis warmodgenebi 

brendis Sesaxeb gavlenas axdenen marketinguli kompleqsis yvela elementis 

mimarT maT damokidebulebaze.    

        marketologebma unda icodnen, Tu rogor iReben da iTviseben 

momxmareblebi informacias, rogor axdenen sakuTari codnis sistematizacias. 

amisaTvis ganvixiloT fsiqologebis mier SemuSavebuli asociaciuri 

mexsierebis modeli (associative network memory model).  

        am modelis Tanaxmad, brendis Sesaxeb arsebuli codna inaxeba 

mexsierebis calke ,,rezervuarSi” uamrav asociaciur jaWvsa da kavSirebTan 

erTad. am ,,rezervuarSi” inaxeba nebismieri verbaluri, vizualuri da 
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konteqsturi informacia, romelTa gadacemac xdeba damakavSirebeli 

rgolebiT. 

 

 

nax. 2.1.  asociaciuri mexsierebis modeli 

 

       markis samomxmareblo kapitalis formirebisas unda gvaxsovdes 

mTavari: markis kapitali iqmneba momxmarebelTa mexierebaSi brendis maRali 

cnobadobis donis uzrunvelyofiT da mis Sesaxeb Zlieri, pozitiuri da 

unikaluri asociaciebis formirebiT. 

       rodesac produqts irCeven intuiciiT, xSirad arCevanis gakeTeba xdeba 

cnobil brendebze. Tu momxmareblebi Tvlian, rom brendi arafriT ar 

gansxvavdeba mocemuli kategoriis tipuri produqtebisgan, maSin isini 

erTnairad aRiqvamen cnobili da ucnobi brendebis winwawevis marketingul 

RonisZiebebs, magram Tu marka aRZravs unikalur asociaciebs, maSin mis 

marketingul mxardaWeras momxmareblebi afaseben gansxvavebulad.  
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        brendingis strategiis warmatebis uzrunvelsayofad, momxmareblebs 

unda davanaxoT sasaqonlo kategoriis brendebs Soris principuli 

gansxvaveba. maT ar unda ifiqron, TiTqos yvela msgavsi brendi erTnairia. 

momxmareblebs kargad unda gavacnoT brendi da SevuqmnaT masze gamorCeulad 

pozitiuri imiji. 

       cnobili mecnieri brendingis sferoSi k. keleri brendis kapitals 

ganixilavs, rogorc brendis codnaze dafuZnebul diferencialur reaqciebs, 

romlebic momxmarebლebs uCndebaT brendis mxardamWeri marketinguli 

programebis mimarT. ZiriTadi daSveba brendis samomxmareblo kapitalis 

modelSi aris is, rom brendis kapitalis Seqmna damokidebulia momxmareblis 

brendTan dakavSirebuli codnis struqturaze.  

              brendis samomxmareblo kapitalis modelis mixedviT, Zlieri brendis 

Seqmna xdeba arsebul da potenciur momxmareblebze etapobrivi zemoqmedebiT 

da moicavs oTx safexurs: 

1. brendis identurobis uzrunvelyofa;  

2. brendis mniSvnelobis Seqmna; 

3. brendisadmi momxmareblebis pozitiuri gamoxmaurebebis     

   uzrunvelyofa; 

4. brendisadmi mijaWvulobis gaZliereba. 

        pirveli safexuri moicavs brendis identurobis uzrunvelyofas da 

momxmareblis gonebaSi brendis dakavSirebas produqtis garkveul klasTan 

da momxmareblis saWiroebebTan.  

        meore safexuri gulisxmobs momxmareblis gonebaSi brendisadmi 

Zlieri, pozitiuri da unikaluri asociaciebis Seqmnas, iqneba es abstraqtuli 

Tu xelSesaxebi asociaciebi.  

        pirvelma orma safexurma unda uzrunvelyos brendisadmi 

momxmareblis pozitiuri gamoxmaurebebi - mesame safexuri.   
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        bolo, meoTxe safexuri emsaxureba brendisadmi mijaWvulobis 

gaZlierebas brendsa da momxmarebels Soris mWidro urTierTobebis 

damyarebis gziT, romelic xasiaTdeba maRali donis loialurobiT da 

brendisadmi momxmareblis aqtiuri CarTulobiT.  

      es oTxi safexuri asaxavs im ZiriTad kiTxvebs, romlebic momxmareblebs 

uCndebaT brendis mimarT: 

1. vin aris brendi? (brendis personifikacia) – momxmarebels eqmneba 

brendis da misi gansakuTrebulobis Sesaxeb pirveladi STabeWdileba; 

2. ra aris brendi? (brendis mniSvneloba) – saWiroa brendis potencialis 

Sefaseba – ra sargebels iZleva da ra moTxovnilebebs akmayofilebs 

igi; 

3. ras vfiqrob me brendis Sesaxeb? (brendisadmi gamoxmaurebebi) – 

aucilebelia brendTan momxmareblis mWidro kontaqtis damyareba da 

brendisadmi momxmareblis pozitiuri damokidebulebis formireba; 

4. ra saxis asociaciebi da kavSiri minda me (momxmarebels) mqondes 

brendTan? (brendTan urTierTobebi) - aucilebelia brendis 

konkretuli da abstraqtuli Tvisebebis gamoyofa asociaciebis 

daxmarebiT; kompaniebi did Zalisxmevas xarjaven ,,markis patriotTa” 

rigebis gasazrdelad, romelTac ara mxolod uyvarT brendi, aramed 

interesdebian misi axali monacemebiT, marketinguli programebiT, 

axorcieleben regularul Sesyidvebs, monawileoben                                

fan-klubebSi da a.S. rodesac Cven sxva adamianebs vecnobiT, TandaTan 

viwyebT fiqrs maTTan SesaZlo komunikaciebze – ase xdeba brendTan 

nacnobobis drosac.  

 

       aRsaniSnavia, rom safexurebs Soris arsebobs mkacri ierarqia. 

Sesabamisad, brendis mniSvneloba ver Seiqmneba, Tu ar SevqmeniT brendis 

identuroba; brendisadmi pozitiuri gamoxmaurebebi ar gveqneba, Tu ar 

SevqmeniT brendis mniSvneloba, da a.S. procesi naCvenebia nax. 2.2. –Si. 
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nax. 2.2.  momxmareblis kavSiri brendTan  

       amrigad,  brendTan momxmareblis nacnoboba xdeba Semdegi sqemiT: jer 

xdeba brendis identurobis, Semdeg brendis mniSvnelobis, brendisadmi  

damokidebulebebis da brendTan momxmareblis urTierTobis  formireba. 

    aRsaniSnavia, rom am oTxi safexuris gavla, Tavis mxriv, ganapirobebs 

brendis 6 samSeneblo blokis Seqmnas. esenia:  

1. rezonansi 

2. gansja 

3. grZnobebi 

4. saeqspluatacio maxasiaTeblebi 

5. imiji 

6. damaxsovreba 

ურთიერთობები

რა კავშირი მაქვს ბრენდთან?

გამოხმაურებები

რას ვფიქრობ ბრენდზე?

მნიშვნელობა

რა არის ბრენდი? 

პერსონიფიკაცია

ვინ არის ბრენდი?
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nax. 2.3.   brendis samSeneblo blokebi 

                brendis samSeneblo blokebi moqmedeben, rogorc brendis 

samomxmareblo kapitalis gazomvis saSualebebi. blokebi ierarqiuladaa 

dalagebuli da brendis mniSvnelovani samomxmareblo kapitali Seiqmneba 

mxolod maSin, Tu is ierarqiis umaRles dones miaRwevs.   

     Zlieri brendis Seqmnis pirveli safexuri – misi personifikacia 

miiRweva brendis damaxsovrebis blokis SeqmniT. brendis damaxsovrebis 

bloki zomavs brendis cnobadobas. is gveubneba, Tu ramdenad xSirad da 

ramdenad advilad SeuZliaT adamianebs brendis gaxseneba, ramdenad iolia 

misi amocnoba sxvadasxva situaciebSi, ra saxis miniSnebebia saWiro brendis 

amosacnobad da a.S. am blokis datvirTva aris is, rom igi aswavlis 

momxmareblebs, Tu vin aris brendi, ra kategoriis produqtisTvis aris 

gamoyenebuli, ra saWiroebebs da moTxovnilebebs akmayofilebs.  

   brendis damaxsovrebis bloki sam ZiriTad funqcias asrulebs.        

   pirvel rigSi, damaxsovreba gavlenas axdens im asociaciebis 

formirebasa da siZliereze, romlebic qmnian brendis imijs.  

რ ე ზ ო ნ ა ნ ს ი

გ ა ნ ს ჯ ა გ რ ძ ნ ო ბ ე ბ ი

საექსპლუატაციო

მახასიათებლები                                     ი მ ი ჯ  ი

დ ა მ ა ხ ს ო ვ რ ე ბ ა
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      meore, cnobadobis maRali donis Seqmna da sasaqonlo kategoriasTan 

identifikacia gansakuTrebul mniSvnelobas iZens momxmareblis mier 

Sesyidvis da moxmarebis gadawyvetilebis procesSi.   

      mesame, „dabali CarTulobis“ tipis momxmarebelma SesaZloa Sesyidvis 

gadawyvetileba miiRos mxolod brendis cnobadobis gaTvaliswinebiT, radgan 

maT axasiaTebT an Sesyidvis motivaciis nakleboba (magaliTad, rodesac 

momxmareblebi didad dainteresebulni ar arian produqtiT an servisiT), an 

arasakmarisad myidvelunarianni arian (magaliTad, rodesac momxmarebelma 

araferi icis konkretuli produqtis kategoriis brendebis Sesaxeb, an ar 

gaaCnia sakmarisi codna brendis xarisxis Sesafaseblad). 

    Zlieri brendis Seqmnis meore safexuri - brendis mniSvnelobis 

formireba xdeba brendisadmi sxvadasxva saxis asociaciebis Seqmnis gziT.                 

k. keleri gamoyofs ori saxis asociacias: funqcionalurs da abstraqtul 

asociaciebs. brendis funqcionalur asociaciebs zomavs brendis 

saeqspluatacio maxasiaTeblebis bloki, xolo abstraqtuls ki - brendis 

saimijo atributebis bloki. 

      brendis saeqspluatacio maxasiaTeblebis bloki gansazRvravs, Tu 

ramdenad kargad akmayofilebs produqtis an momsaxurebis funqcionaluri 

maxasiaTeblebi momxmarebels, ra aris is ZiriTadi sargebeli, rasac brendi 

uzrunvelyofs.  

           produqtis 5 yvelaze mniSvnelovani maxasiaTebelia:  

     1. produqtis sabaziso maxasiaTeblebi da damatebiTi funqciebi -  

momxmareblebs xSirad eqmnebaT warmodgenebi brendirebuli produqtis 

ZiriTad maxasiaTeblebze da aseve im funqciebze, romlebic erTgvari 

danamatis saxiT moyveba produqts.   

    2.   produqtis saimedooba, gamZleoba da gamarTuloba - produqtis 

saimedoobaSi igulisxmeba produqtis saeqspluatacio maxasiaTeblebis 

mdgradoba drois ganmavlobaSi, Sesyidvidan Sesyidvamde. gamZleobaSi 

moiazreba produqtis mosalodneli ekonomikuri sicocxle, xolo 
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gamarTulobaSi igulisxmeba, is Tu ramdenad srulad akmayofilebs produqti 

momxmareblis saWiroebebs. 

      3.  servisis efeqturoba, emfatika da efeqtianoba -  servisis efeqturoba 

niSnavs imas, Tu Tu ramdenad advilad SeiZleba saWiroebis SemTxvevaSi 

produqtis SekeTeba. servisis emfatika gulisxmobs, Tu ramdenad sandod, 

mzrunvelad aRiqmeba servisis momwodebeli momxmareblis gonebaSi. servisis 

efeqtianoba ki niSnavs imas, Tu ramdenad swrafad miewodeba servisi 

momxmarebels, ramdenad reagirebs kompania momxmareblis moTxovnebze da a.S.  

      4.  stili da dizaini - momxmareblebs ainteresebT ara mxolod 

produqtis funqcionaluri aspeqtebi. isini, aseve, yuradRebas aqceven 

produqtis esTetikur maxasiaTeblebs. Sesabamisad, saeqspluatacio 

maxasiaTeblebis bloki, aseve, damokidebulia produqtis sensorul 

aspeqtebze.  

      5.  fasi -  faswarmoqmnis politikam momxmarebels SeiZleba Seuqmnas 

warmodgena imis Sesaxeb, Tu romel safaso kategorias ekuTvnis brendi:  

maRalfasian, saSualo Tu dabalfasians.  

       brendisadmi abstraqtul asociaciebs zomavs brendis kapitalis 

saimijo atributebis bloki. is damokidebulia produqtis an servisis gare 

maxasiaTeblebze, maT Soris im gzebze, romlebiTac brendi cdilobs 

daakmayofilos momxmarebelTa fsiqologiuri da socialuri moTxovnilebebi. 

brendis saimijo atributebi dakavSirebulia brendis ufro abstraqtul, 

xelSeuxebel aspeqtebTan. k. keleri gamoyofs brendisadmi abstraqtuli 

asociaciebis oTx kategorias: 

1. momxmarebelTa profili 

2. Sesyidvis da moxmarebis situaciebi  

3. brendis pirovneba da Rirebulebebi 

4. brendis istoria, memkvidreoba, brendidan miRebuli gamocdileba 
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        momxmarebelTa profilis asociaciaSi igulisxmeba im adamianTa an 

organizaciaTa kategoria, romlebic moixmaren brends. es SeiZleba iyos 

brendis tipiuri momxmarebeli, an misi idealizebuli varianti. asociaciebi 

ki SesaZloa efuZnebodnen rogorc demografiul (asaki, sqesi, Semosavali, 

ojaxuri mdgomareoba a.S.), aseve fsiqografiul faqtorebs (cxovrebisadmi 

damokidebuleba, kariera, socialuri sakiTxebi, politikuri Sexedulebebi 

a.S.). momxmareblis profili SeiZleba, aseve, damokidebuli iyos konkretuli 

socialuri jgufis maxasiaTeblebze (magaliTad, radganac brends moixmars 

mravali adamiani, e.i. momxmareblis TvalSi is „popularuli“ an „bazris 

lideri“ SeiZleba gaxdes).  

      Sesyidvis situaciebis asociacia SeiZleba efuZnebodes ramdenime 

faqtors:  

1.  ganawilebis arxis tipi (magaliTad, internet maRazia,    

   hipermarketi a.S.); 

2.  konkretuli ganawilebis arxi (magaliTad, „gudvili“, „amazon.com”   

    a.S.); 

3.   Sesyidvis siadvile da SesyidvasTan dakavSirebuli saCuqrebi. 

       igivenairad, moxmarebis situaciebis asociaciebic, ganisazRvreba 

ramdenime faqtoriT, kerZod: 

1.   ra dros moixmareba brendi (weliwadis romel monakveTSi, Tvis   

    monakveTSi a.S.); 

2.   moxmarebis adgili; 

3.   aqtivobis tipi. 

      brendis mimarT abstraqtuli asociaciebi SesaZloa efuZnebodnen mis 

warsuls da im mniSvnelovan movlenebs, rac brendTanaa dakavSirebuli. es 

asociaciebi SesaZloa ukavSirdebodnen momxmareblis pirad gamocdilebas, an 

iyos ufro zogadi da jgufi iziarebdes maT.  
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    brendTan dakavSirebuli funqcionaluri da abstraqtuli asociaciebi 

SesaZloa ganvixiloT sami ganzomilebiT: 

1.  ramdenad Zlieria brendTan dakavSirebuli asociaciebi? 

2.  ramdenad pozitiuria brendTan dakavSirebuli asociaciebi? 

3.  ramdenad unikaluria brendTan dakavSirebuli asociaciebi? 

     swored am sami ganzomilebis mixedviT ganisazRvreba, Tu ramdenad 

pozitiuri iqneba brendis mimarT momxmareblis gamoxmaurebebi. amave dros, 

mocemul ganzomilebebs Soris saWiroa daculi iyos ierarqiis principi. 

maSasadame, ara aqvs mniSvneloba ramdenad unikaluri asociaciebia 

dakavSirebuli brendTan, Tu momxmarebeli maT ar aRiqvams pozitiurad; ar 

aqvs mniSvneloba aseve imasac, rom brendTan dakavSirebuli asociaciebi 

pozitiuria, Tu isini ar aris Zlieri da momxmarebeli maT advilad ver 

gaixsenebs da brendTan advilad ver daakavSirebs. 

    Zlieri brendis Seqmnis mesame safexuri – brendis mimarT 

momxmareblis gamoxmaurebebi gulisxmobs momxmareblis reaqcias brendis 

mxardamWeri marketinguli programebis mimarT. momxmareblis reaqcia izomeba  

brendis ori samSeneblo blokiT: gansja da grZnobebi. 

 brendis gansjis bloki zomavs momxmarebelTa mier pirad Sefasebebs da 

Sexedulebebs. es Sefasebebi iqmneba brendis imijis da brendis 

saeqspluatacio maxasiaTeblebis Sejerebis Sedegad. k. keleri gamoyofs 

brendis gansjis oTx kriteriums, romelic mniSvnelovania Zlieri brendis 

SeqmnisTvis: 

1. brendis xarisxi - rogoria momxmareblis mier aRqmuli brendis 

xarisxi da momxmareblis kmayofilebis done; 

2. brendis sandooba - ramdenad kompetenturi, sando da mosawonia 

brendi; 

3. brendis ganxilva - ramdenad Seesabameba brendi momxmareblis 

saWiroebebsa da moTxovnilebebs; ramdenadaa SesaZlebeli, rom 

momxmarebeli brends aqtiurad ganixilavdes, rogorc Sesyidvis 

erT-erT SesaZlo alternativas; 

4. brendis upiratesoba - ramdenad ganixilaven momxmareblebi brends, 

rogorc unikalurs da ukeTess sxva brendebTan SedarebiT. 
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               brendis grZnobebis bloki zomavs  momxmareblebSi  brendiT aRZrul 

emociebs, rogoricaa: siTbo, aRtaceba, daculoba, sazogadoebis mxridan 

mowoneba da pativiscema. yvelaze mniSvnelovani kriteriumi brendisadmi 

gamoxmaurebebSi aris is, Tu ramdenad pozitiurni arian isini da, amave dros, 

ramdenad advilad SeiZleba maTi gaxseneba. 

     da bolos, Zlieri brendis Seqmnis meoTxe safexuri - brendTan 

momxmareblis mWidro kontaqti miiRweva brendis rezonansis blokis SeqmniT.  

rezonansi aRwers brendis da momxmareblis urTierTobas - Tu ramdenad arian 

momxmareblebi brendTan harmoniaSi, ramdenad axdenen isini sakuTari Tavis 

identifikacias masTan.  

     brendis rezonansi bolo safexuria brendis samomxmareblo kapitalis 

SeqmnaSi. is SesaZloa ganvixiloT oTxi ganzomilebiT: 

1. qceviTi loialuroba  

2. damokidebulebiTi mijaWvuloba  

3. brendis sazogadoebis wevroba   

4. brendisadmi aqtiuri CarTuloba 

 

        brendis rezonansis pirveli ganzomileba - qceviTi loialuroba 

zomavs imas, Tu ramdenad xSirad da ra raodenobiT yiduloben momxmareblebi 

brends. qceviTi loialuroba, Sesabamisad, aRwers brendis ganmeorebiT 

Sesyidvebs. igi saWiro, magram arasakmarisia rezonansuli brendis 

Sesaqmnelad. zogierTi momxmarebeli SesaZloa yidulobdes brends mxolod 

saWiroebis gamo, radgan is maTTvis fizikurad da finansurad 

xelmisawvdomia.  

             rezonansis Sesaqmnelad aseve saWiroa momxmarebels axasiaTebdes 

Zlieri damokidebulebiTi (fsiqologiuri) mijaWvuloba brendis mimarT. mas 

ufro meti unda akavSirebdes brendTan, vidre ubralod pozitiuri 

damokidebuleba. momxmarebeli brends unda ganixilavdes, rogorc raRac 

gansakuTrebuls, unikalurs, sando da saimedo megobars.  

            mesame ganzomileba - brendis sazogadoebis wevroba  gulisxmobs, rom 

momxmarebelma SesaZloa sakuTari Tavis identifikacia moaxdinos brendis 

sxva momxmareblebTan da gaxdes „brendis sazogadoebis“ wevri.  
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            rezonansis bolo ganzomileba - brendisadmi aqtiuri CarTuloba 

gulisxmobs, rom momxmarebels surs daxarjos brendze dro, energia, fuli 

da sxva resursebi garda imisa, rasac xarjavs brendis Sesyidvis da 

moxmarebis dros. aqtiuri CarTulobis SemTxvevaSi Tavad momxmareblebi 

xdebian brendis „elCebi“ („brand ambassador“) da aZliereben mas.        

momxmareblis brendTan urTierTobis ZiriTadi kriteriumebi aris 

intensiuroba da aqtiuroba. intensiuroba gulisxmobs damokidebulebiTi 

mijaWvulobis da brendis sazogadoebis wevrobis grZnobis siZlieres, anu 

imas, Tu ramdenad Zlieria da Rrma momxmareblis loialuroba brendisadmi. 

aqtiuroba ki gulisxmobs imas, Tu ramdenad xSirad yidulobs da moixmars 

momxmarebeli brends da, aseve, ramdenad xSirad aris CarTuli iseT 

aqtivobebSi, romlebic ar arian dakavSirebulni brendis Sesyidvasa da 

moxmarebasTan. 

      brendis samomxmareblo kapitalis modeli kargad warmoaCens Zlieri 

brendis SeqmnisaTvis aucilebel safexurebs. 

      Zlieri brendis upiratesobebia: 

 momxmarebelTa  gaZlierebuli  loialuroba; 

 produqtis  maRali  da  stabiluri  xarisxis  garantia; 

 momxmarebelTa indiferentuloba  konkurentTa  saqmianobis  

mimarT; 

 Tamami  gadawyvetilebebi  safaso  politikaSi; 

 marketinguli  komunikaciebis  maRalefeqtianoba; 

 brendis gafarToebis SesaZleblobebi sasaqonlo           

kategoriebSi; 

 axal   bazrebze   gasvlis   perspeqtivebi; 

 bazris   dominirebadi,   stabiluri   wilis   floba. 

       jonaTan nolsis azriT, marketologebma imaze meti unda gaakeTon, 

vidre ubralod gazomon ROI koeficienti (amonagebi marketingSi Cadebuli 

investiciebidan). maT unda daamtkicon, rom brendi, anu savaWro marka, 

namdvilad aris kompaniis is aqtivi, romelsac SeuZlia daexmaros bizness 
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umaRlesi amonagebis miRebaSi brendis SeqmnaSi ganxorcielebuli 

investiciebidan. is rCevas iZleva brendis kapitalis marTvasTan dakavSirebiT: 

        1. brends, anu savaWro markas unda mieniWos finansuri aqtivis 

kvalifikacia imisaTvis, rom marketologebma SeZlon da gazomon brendis 

SesaZlebloba - moutanos kompanias naRdi fuli; 

        2.  marketologebs SeuZliaT kompanias moutanon Semosavali mxolod 

momxmarebelTa qcevis SecvliT.  cvlilebebs brendisadmi damokidebulebaSi 

naRdi fulis motana ar SeuZliaT; 

          3.  marketologebma unda gazomon brendis kapitali ise, rom gamoyon   

brendis, rogorc emociuri komponentis Rirebuleba, rac emateba produqtis 

funqcionalurobas. 

 

2.2.  brendis cnobadoba 

 

       brendis cnobadobaSi igulisxmeba misi mexsierebaSi gaCerebis simtkice. 

Tu momxmarebeli azrobrivad imaxsovrebs brendis mTel kompleqts (erTgvar  

,,gancxadebebis dafas”), maSin misi cnobadobis done damokidebuli iqneba am 

kompleqtis sidideze.                                                                 

       cnobadobis done izomeba sxvadasxva gziT momxmareblebis mier 

brendis damaxsovrebis meTodebidan gamomdinare da meryeobs farglebSi:  

Secnobidan (,,Tu ginaxavT es brendi manamde?”)  gaxsenebamde (,,am sasaqonlo 

kategoriis romeli brendebis gaxseneba SegiZliaT?”)  da prioritetuli 

gaxsenebidan  (,,brendi, romelic gaxsendebaT pirveli”) _ dominirebad  

gaxsenebamde  (,,erTaderTi brendi, romelic gaixseneT”). 
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nax. 2.4.  brendis cnobadobis doneebi 

 

       fsiqologiuri gamokvlevebis Sedegad dadginda, rom Tavad 

cnobadobis efeqtma SeiZleba gamoiwvios dadebiTi emociebi praqtikulad 

yvelafrisadmi _ saubari iqneba musikaze, adamianebze, sityvebsa Tu samarko 

produqtze. gamokvlevebma cxadyo, rom Tundac umniSvnelo sityvebs Soris 

momxmareblebi irCeven imas, romelsac adre Sexvedrian. Sesabamisad, brendis 

SerCevisas (maSinac ki, rodesac yidvis gadawyvetilebis miReba exeba iseT 

produqts, rogoricaa kompiuteri da sareklamo saagentos momsaxureba)  

upiratesoba eniWeba nacnob brends. 

       erT gamokvlevaSi, romlis mizans warmoadgenda samarko dasaxelebis 

cnobadobis Zalis demonstrireba, respondentebs sTxoves araqisis zeTis sami  

nimuSis testireba. maTgan erT-erTs ar gaaCnda ,,saxelwodeba” (specialurad 

eqsperimentisTvis), magram xarisxiT iyo yvelaze maRali (gemovnebiT 

SegrZnebebze dafuZnebuli yoveli ,,brma” testirebis dros respondentTa  70% 

am zeTs aniWebda upiratesobas). danarCeni 2 nimuSi, romelTa etiketzec 

aRniSnuli iyo respondentebisaTvis kargad nacnobi samarko saxelwodeba, 
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Seicavda bevrad ufro mdare xarisxis araqisis zeTs (gemovnebiTi 

SegrZnebebis testirebisas respondentebi ar aniWebdnen maT upiratesobas). 

raoden gasakviric ar unda iyos, respondentTa 73 %-ma upiratesoba mianiWa 

nacnobi samarko saxelwodebis mqone, magram mdare xarisxis araqisis zeTs.  

amrigad, samarko saxelwodebis cnobadobis faqtma imoqmeda gemos Sefasebis 

obieqturobaze, radgan respondentebs moeCvenaT, rom nacnobi samarko 

dasaxelebis araqisis zeTi sxvebTan SedarebiT ufro gemrieli iyo. 

       ekonomistebis azriT, momxmarebelTa ,,mozidva” nacnob brendTan _ es 

ar aris ubralod qvecnobieri reaqcia. rodesac momxmareblebi xedaven brends 

da aRniSnaven, rom is ukve sadRac unaxavT (SesaZloa ramodenimejerac), 

xvdebian, rom kompania xarjavs Tanxebs brendis prestiJulobis 

mxardasaWerad. ramdenadac yvela maTgani varaudobs, rom kompaniebi ar 

gaiReben zedmet Tanxebs uvargis produqtze, momxmareblebi brendis 

cnobadobis faqts Tvlian imis dasturad, rom is warmoadgens faseulobas. 

       momxmareblis mxridan brendis cnobadobis faqtori gansakuTrebul 

mniSvnelobas iZens im brendebisaTvis, romelTa cnobadobac sxva cnobil da 

myari poziciis mqone  brendebTan SedarebiT ufro dabalia. aseT SemTxvevebSi 

gansakuTrebiT aqtualuri da mwvave xdeba brendis cnobadobis  

uzrunvelyofa. 

       amboben, rom brendi axsendebaT maSin, Tu  misi amotivtiveba xdeba 

momxmarebelTa mexsierebaSi im sasaqonlo kategoriis dasaxelebisas, 

romelsac igi miekuTvneba. is faqti, gaixsenebs Tu ara momxmarebeli kompaniis 

brends Sexsenebis gareSe, SeiZleba gaxdes gadamwyveti faqtori yidvis aqtis 

gansaxorcieleblad an SesaZlo kontraqtis dasadebad. 

       arsebobs brendis spontanuri gaxsenebis SesaZleblobis modeli _ 

brendis  ,,sasaflao” (,,Graveyard  model”), romelic SeimuSava saagento                    

Young and Rubicam Europe-ma jim uiliamsis xelmZRvanelobiT. am modelis 

Tanaxmad, konkretul savaWro markas Seesabameba  cnobadobis 2 done:  

gaxseneba  ,,miniSnebiT”  da spontanuri gaxseneba.   
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        gamokvlevebis mixedviT, romlis Sedegebis ganzogadebac 

SesaZlebelia aTeulobiT sasaqonlo kategoriaze,  gamoikveTa  brendebis 

mrudis gaswvriv ganlagebis tendencia  (ix. nax. 2.5.). 

 

        maRali 

 

 

gaxseneba 

,,miniSnebiT” 

 

        dabali                                                       maRali 

                                 spontanuri  gaxseneba 

nax. 2.5.   brendebis   ,,sasaflaos”   modeli 

 

       arsebobs ori aspeqti, romelic mkafiod usvams xazs spontanuri 

gaxsenebis  maCveneblis  mniSvnelobas: 

       1. ,,janmrTeli” brendebi, romlebic ikaveben myar pozicias 

gansazRvrul sabazro niSaSi mrudis qvemoT, ar arian cnobilni sazogadoebis 

farTo fenebisTvis da amitomac mTlianobaSi gaaCniaT ,,miniSnebiT” gaxsenebis 

SedarebiT dabali done. magram, radganac maT gaaCniaT spontanuri gaxsenebis 

maRali done sazogadoebis Sesabamis fenebSi,  ,,miniSnebiT” gaxsenebis dabali 

 

 ,,sasaflao”           brendi 

 

 

 

                              X 

                     Bbrendi  niSaSi 
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done ar warmoadgens brendis dabali xarisxis maCvenebels.  ,,janmrTel” 

brendebs gaaCniaT resursi aimaRlon  ,,miniSnebiT” gaxsenebis done da, 

Sesabamisad, gazardon sakuTari  auditoriis areali. 

       2.  ,,sasaflao”  warmoadgens mrudis zeda marcxena nawilis zonas, 

sadac ganlagebulni arian ,,miniSnebiT” gaxsenebis maRali donis, magram 

spontanuri gaxsenebis dabali donis mqone brendebi.   ,,sasaflaos”  zonaSi 

moxvedra SesaZloa damRupveli aRmoCndes brendebisTvis: momxmareblebma 

ician maT Sesaxeb, magram ar axsendebaT isini yidvis gadawyvetilebis miRebis 

procesSi.  ,,sasaflaos” zonis datoveba SeiZleba gaZneldes ,,miniSnebiT” 

gaxsenebis maRali donis miRwevis gamo, ramdenadac momxmarebeli ver xedavs 

nacnobi brendebis Sesaxeb informaciis moZiebis aucileblobas.  ,,sasaflaos” 

modelis erT-erTi Tavisebureba mdgomareobs imaSi, rom ,,miniSnebiT” 

gaxsenebis maRali done ar aris Zlieri brendis ganmasxvavebeli niSani.                  

igi SesaZloa Tanabari  xarisxiT  iyos  damaxasiaTebeli  susti  

brendebisTvisac. 

       brendebis moZraoba, romelic xorcieldeba saSualo zeda da marjvena 

zeda nawilebSi, SesaZloa gaxdes maTi momavali ,,janmrTelobis”  winapiroba.  

,,sasaflaos” zonis mimarTulebiT moZraoba dakavSirebulia gayidvebis 

moculobis da sabazro wilis SemcirebasTan. Tumca, Tu brendi moZraobs  

,,sasaflaos”  mxaris sawinaaRmdegod, maSin SesaZloa vivaraudoT gayidvebis 

moculobis da sabazro wilis gazrda.  

       maSasadame,  brendebis  ,,sasaflaos”  modeli adasturebs im faqts, 

rom brendis spontanuri gaxsenebac iseve mniSvnelovania, rogorc gaxseneba  

,,miniSnebiT”. 

       cnobadobis umaRlesi done _ es aris samarko dasaxelebis dominireba 

(Brand name dominance). rodesac momxmareblebs misces davaleba, rom 

gaexsenebinaT brendi raime sasaqonlo kategoriis farglebSi, momxmarebelTa 

umetesobam SeZlo erTaderTi brendis, rogoricaa Xerox, IBM,                                               

Coca-Cola, Disney, McDonald`s, Microsoft, Apple, Mercedes                                                             

dasaxeleba. rac ar unda gasakviri iyos, aseTi brendebis warmateba SeiZleba 
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Seicvalos tragediiT, Tu samarko dasaxeleba gaxdeba iseTi Cveuli iarliyi 

produqtisTvis, rom dakargavs samarTlebliv dacvas da gaxdeba sakuTari 

saxeli. aseTi bedi ewviaT brendebs _ Aspirin,  Cellophane,  Escalator da  Windsurfer.         

       imisaTvis, rom kompaniam Tavidan aicilos sasaqonlo niSnis (Trade 

mark) dakargva, man unda daicvas samarko dasaxeleba dawyebuli saxelwodebis 

SerCevidan brendis Seqmnis mTeli procesis ganmavlobaSi. kompaniam Tavi unda 

aaridos aRweriT saxelebs, rogoricaa, magaliTad Windows, radgan Znelia 

maTi gansxvaveba sakuTari saxelisagan.  aqedan gamomdinare, ufro rTuli 

xdeba samarTlebrivi dacvis uzrunvelyofa. Tumca, zogjer sasargeblo da 

aucilebelicaa sakuTari saxelis Seqmna imisaTvis, rom brendTan erTad 

moxdes produqtis asocireba sakuTar saxelTanac. sakuTari saxeli ,,qofiri” 

(,,copier”) daexmara kompania Xerox-s Tavisi sasaqonlo niSnis dacvaSi.  

       samarko saxelwodebis gamoyenebaSi aseve mniSvnelovania 

skrupulozuroba. kompania Chrysler acxadebs, rom Jeep                    

warmoadgens  Chrysler_is daregistrirebul sasaqonlo niSans da ar iZleva 

Jeep _ is saxelwodebis gamoyenebis uflebas avtomobilis tipis aRwerisas. 

       Tanamedrove realobaSi momxmareblebi imyofebian  sul ufro meti 

marketinguli informaciis zemoqmedebis qveS, rac erTmniSvnelovnad 

adasturebs spontanuri gaxsenebis da ,,miniSnebiT” gaxsenebis aspeqtebis 

udaod did rols. 

       erTi mxriv, kompaniis arsebuli resursebi moiTxoven cnobadobis 

maRali donis Seqmnas msxvilmasStabiani gayidvebisTvis, rac, bunebrivia, 

warmoadgens udides upiratesobas.  Zviria da xSirad SeuZlebelic gayidvebis 

dabali moculobis mqone markebis mxardaWera, romelTa sasicocxlo ciklic 

izomeba ara aTwleulebiT, aramed wlebiT. am mizeziT, rodesac xdeba bazarze 

brendis arsebobis Sesaxeb informaciis gavrceleba da misi cnobadobis 

Seqmna, iseT korporaciul brendebs, rogoricaa General  Electric, Hewlett-Packard, 

Honda  da Siemens, gaaCniaT upiratesoba biznesis sxvadasxva sferoSi  samarko 

dasaxelebis mxardaWeris xarjze. kompaniebi aseTi gziT cdiloben sakuTari 



41 
 

brendebis raodenobis Semcirebas imisaTvis, rom srulad moaxdinon 

koncentrireba maT efeqtur marTvaze.  

       meore mxriv, kompaniebi, romlebmac uaxloesi 10 wlis ganmavlobaSi 

SeZles gasaRebis stimulirebis RonisZiebebis, sponsorobis, pablisitis, 

nimuSebis gavrcelebis da sxva aqtivobebis gamoyenebiT momxmareblebis 

yuradRebis mozidva, ufro warmatebiT moaxdenen sakuTari brendebis 

cnobadobis gazrdas. 

       amrigad, brendis cnobadobis amaRleba adekvaturad zrdis mis 

faseulobas miznobrivi auditoriis TvalSi.  

     brendis  maRali cnobadoba iZleva sam ZiriTad upiratesobas, romlebic 

uioleben momxmareblebs arCevans: 

1. aTvisebis upiratesoba 

2. ganxilvis upiratesoba 

3. SerCevis upiratesoba 

      aTvisebis upiratesoba – Tu momxmareblis qvecnobierSi inaxeba 

sistematizebuli informacia, misi struqtura gansazRvravs axali 

monacemebis aTvisebis siioles; 

      ganxilvis  upiratesoba – uaRresad mniSvnelovania, rom momxmareblebi 

ixsenebdnen brends yidvis an moxmarebis yvela situaciebSi, ramdenadac isini 

adgenen prioritetuli variantebis erTgvar sias.  rac ufro maRalia brendis 

cnobadoba, miT metia am siaSi misi moxvedris albaToba. Tu am siaSi xvdebian 

axali brendebi, e.i. romelime ,,Zveli” brendi amovardeba siidan; 

      SerCevis upiratesoba – zogjer momxmareblebi prioritetebs intuiciiT 

gansazRvraven. isini ubralod ixseneben cnobil brendebs, zogjer SesaZloa 

sakmarisi aRmoCndes brendis Sesaxeb arsebuli zerele codnac ki.                            

seriozuli motivaciis an produqtis optimaluri SerCevisTvis aucilebeli 

codnis ararsebobisas intuicia gadamwyvet rols TamaSobs. 
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2.3.  brendisadmi  loialuroba 

2.3.1.  loialurobis arsi da mniSvneloba marketingSi 

 

       ,,axali klientis SeZena aris investicia, xolo biznesis momgebianobis 

safuZvels momxmareblis SenarCuneba warmoadgens“ - es fraza xSirad gaismis 

Tanamedrove saqmian wreebSi. dRevandel sabazro garemoSi kompaniis 

momgebianobis sakiTxi da klientebis SenarCuneba imaze metad aqtualuri 

gaxda, vidre es odesme iyo. swored amitom, Cndeba kiTxva: rogor unda SeZlos 

kompaniam arsebuli klientebis SenarCuneba, maTgan maqsimaluri mogebis 

miReba da axali momxmareblebis SeZena minimaluri danaxarjebiT? am sakiTxis 

gadawyvetis erT-erT yvelaze gavrcelebul midgomas Tanamedrove biznes-

wreebSi loialurobis marketingi da loialurobis programebi warmoadgens.  

       brendis faseulobis gansazRvrisas klientis brendisadmi 

loialuroba warmoadgens sakvanZo faqtors, ramdenadac xSir SemTxvevaSi 

misi maRali done kompanias gayidvebisa da mogebis mosalodneli  nakadiT 

uzrunvelyofs. 

       garda amisa, brendisadmi loialurobis donem SesaZloa arsebiTi 

gavlena moaxdinos marketingul xarjebzec. udavoa, rom bevrad ufro iafia 

klientebis SenarCuneba, vidre axali klientebis mozidva. 

       detalurad Tu ganvixilavT, sityva  ,,loialuroba“ - niSnavs erTguls. 

momxmareblis loialuroba ganimarteba, rogorc romelime brendisadmi an 

organizaciisadmi misi erTguli damokidebuleba. igi pirovnebiseuli 

mdgomareobaa da ganwyobis erT-erT saxes warmoadgens. 

       sasurvelia yvela organizacia dainteresdes im faqtis garkveviT,  Tu 

ra Rirebulebas warmoadgenen maTTvis klientebi. Sedegebi, rogorc wesi, 

moulodneli da yuradsaRebia. brendisadmi loialuri klientebis mxolod 

5%-iT gazrdam erT-erT bankSi gamoiwvia mogebis mateba 85%-iT, sadazRvevo 

biznesSi _ 50%-iT da avtoservisis qselSi _ 30%-iT. gaangariSebuli iqna,        
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rom erT-erT kompaniaSi, romelic orientirebuli iyo finansur 

momsaxurebaze, brendisadmi loialuri klientebis ricxvis 5%-iT gazrdiT               

5 wlis ganmavlobaSi misi mogeba gaizarda 60%-iT.                                            

Club Med–Si erTi klientis dakargva SesaZlo momavali danakargebis 

gaTvaliswinebiT kompanias ujdeba sul mcire  2400€.    

       dRes uamravi kompaniis amocanaa daarwmunos momxmareblebi imaSi, rom 

romelime markis mimarT erTguleba, amavdroulad, sakuTari principebis 

erTgulebasac niSnavs. Tanamedrove biznesis garemo swrafad cvalebadia - is 

rac iyo swori da aqtualuri guSin, dRes ukve aRar iTvleba aseTad. amitom 

warmatebaSi dainteresebul kompaniebs yovelTvis uwevT iaqtiuron ise, rom 

win gauswron movlenebs, dagegmon sakuTari strategiebi da moqmedebebi 

sxvebTan SedarebiT ufro novatorulad, praqtikulad da adaptirebulad, 

raTa miaRwion maTi erTguli momxmareblebis raodenobis mudmiv zrdas da, 

aqedan gamomdinare, kompaniis gaZlierebas, ganviTarebas da stabilurobas. 

       brendisadmi loialurobaze  yuradRebis fokusireba uzrunvelyofs                   

im strategiul da taqtikur midgomebs, romlebic xels uwyoben Zlieri 

brendis Seqmnas. 

             loialurobis gansazRvrisas unda gamovyoT misi Semadgeneli emociuri 

da racionaluri komponentebi. ,,erTguleba” SeiZleba iyos momxmarebelze 

produqtis emociuri zemoqmedebis an TviTSefasebaze brendis zemoqmedebis 

Sedegi. WeSmariti loialuroba ki yalibdeba im SemTxvevaSi, rodesac 

emociuri komponentebi dominanturia adamianis azrovnebaSi.  es mtkicebuleba 

efuZneba hipoTezas, rom WeSmariti loialuroba SeuZlebelia aRmocendes 

materialur safuZvlebze, radgan konkurenti yovelTvis moaxerxebs 

momxmareblis gadabirebas materialurad ufro xelsayreli winadadebis 

SeTavazebiT, amitom cnobili brend-menejerebis azriT, loialurobis mTavar 

sazomad miiCneva brendisadmi momxmareblis emociuri mijaWvuloba da ara 

racionaluri sargebeli. amasTan erTad, loialurobas ganmartaven agreTve, 

rogorc ,,konkurenti brendebisadmi momxmareblis indiferentulobis 

xarisxs”. 
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        kmayofileba ar gansazRvravs imas, rom momxmarebeli ar Secvlis 

arsebul kompanias da ar airCevs konkurentis winadadebas. aucilebelia, rom 

kompaniam  Seqmnas konkurentebTan SedarebiT aRmatebuli sabazro SeTavazeba, 

romelic mimarTuli iqneba specifikuri marketinguli segmentebisken da 

romelsac gaamyarebs faseulobis miwodebis Zlieri sistema. faseulobis 

SeTavazeba gulisxmobs sargeblis mTlian klasters, romelsac kompania 

klients hpirdeba.  es metia, vidre SeTavazebis sruli pozicionireba, radgan 

aq gaTvaliswinebulia damatebiTi faqtorebic. momxmarebeli kmayofilia im 

SemTxvevaSi, Tu SeTavazeba (sargebeli)  mTlianad pasuxobs mis molodins. 

mTavaria vicodeT, Tu ra doneze unda ganvsazRvroT momxmareblis molodini. 

rekomendebuli ar aris SeTavazebis gadaWarbebulad warmoCena, radgan xSir 

SemTxvevaSi momxmarebeli imedgacruebuli rCeba. arc SeTavazebis Zalian 

mokrZalebuli formiT warmodgenaa mizanSewonili, radgan SeiZleba 

momxmarebelma aseT SeTavazebas yuradRebac ar miaqcios.  molodini 

yalibdeba cxadi da faruli dapirebebiT. momsaxurebasTan dakavSirebuli 

cxadi dapireba gulisxmobs personalur (momsaxure personalis mier) an 

arapersonalur (reklama, posteri, broSura) gancxadebebs, rasac kompania 

Tavad akeTebs momxmarebelTa yuradRebis misaqcevad. farul dapirebaSi ki 

igulisxmeba is molodini, rac momxmarebels uyalibdeba fasis, 

saxelwodebis, garemos, momsaxure personalis mixedviT. momxmarebelTa 

kmayofilebisaTvis saWiroa realisturi da adekvaturi dapirebebis Seqmna 

kompaniis mxridan da zustad imis miwodeba, rasac maT  sityvierad hpirdeba. 

momxmarebelTa SenarCunebis Sansebi izrdeba, Tu  kompania moaxerxebs 

momxmarebelTa aRfrTovanebas. Zlier kmayofili momxmarebeli mzad aris 

premialuri fasic ki gadaixados kompaniis SeTavazebaSi da maTi ganmeorebiTi 

Sesyidvis maCvenebelic, bunebrivia, iqneba maRali.  

       aucilebelia momxmarebelTa kmayofilebisa da masze moqmedi 

faqtorebis gazomva, ramdenadac es momxmarebelTa SenarCunebis erT-erTi 

ZiriTadi winapirobaa. Zalian kmayofili momxmarebeli, rogorc wesi, rCeba 

loialuri didi xnis ganmavlobaSi, yidulobs mets, roca kompania waradgens 

axal produqts da gaaumjobesebs arsebuls, saubrobs kompaniisa da 
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produqtis sasargeblod, nakleb yuradRebas aqcevs konkurent brendebs da 

naklebad mgrZnobiarea fasis mimarT, sTavazobs kompanias produqtisa da 

servisis gaumjobesebis ideebs. kmayofili momxmarebeli ki loialuri 

mxolod kompaniasTan urTierTobis Sedegad xdeba.    

        arsebobs qceviTi da damokidebulebiTi loialuroba.  

                qceviTi loialuroba brendisadmi loialurobas gansazRvravs, 

rogorc momxmareblis mier garkveuli drois periodSi realurad gakeTebuli 

Sesyidvebis Sedegs. miiCneva, rom qceviTi loialuroba ar aris namdvili 

loialurobis saimedo sazomi, radgan is erTmaneTTan aigivebs  brendisadmi 

loialurobasa da ganmeorebiT Sesyidvas. qceviT loialurobas adgili aqvs 

maSin, rodesac momxmarebeli yidulobs brends ara imitom, rom is misadmi 

loialuria, aramed imitom, rom, SesaZloa, sxva brendi ar aris 

SemoTavazebuli amave kategoriaSi, an fasi aris misTvis maRali da a.S.  

              damokidebulebiTi loialuroba ki loialurobas gansazRvravs, 

rogorc gamoxatuli upiratesobebis, erTgulebis da Sesyidvis ganzraxvis 

Sedegs, Sesabamisad, aqcents akeTebs brendis loialurobis kognitiur 

elementze. damokidebulebiT loialurobas SeuZlia ganasxvavos 

erTmaneTisgan brendisadmi namdvili loialuroba da ganmeorebiTi 

Sesyidvebi. am dros momxmarebeli kmayofilia, mijaWvulia brendisadmi, 

Tumca,  SesaZloa amave dros mas ar gaaCndes misi yidvis SesaZlebloba. 

       momxmarebelTa loialurobis xarisxi icvleba sxvadasxva brendebTan, 

kompaniebTan, maRaziebTan mimarTebaSi, rac niSnavs imas, rom momxmarebels 

ufro meti faseuloba unda SevTavazoT, vidre produqtis ubralo 

pozicionireba. faseulobis SeTavazebaSi moiazreba is sargebeli da 

gamocdilebac, romelsac momxmarebeli miiRebs produqciis moxmarebis 

periodSi. ramdenad Sesruldeba dapirebebi kompaniis mxridan damokidebulia 

imaze, Tu ramdenad sworad marTavs kompania Rirebulebis miwodebis sistemas, 

anu im gamocdilebas, romelsac momxmarebeli miiRebs konkretuli produqtis 

SeZenis Sedegad. gamocdileba ki aris is, Tu ratom yidulobs momxmarebeli 

ama Tu im produqts. momxmarebelTa kmayofilebis xarisxi gansazRvravs, Tu 
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rogor gamoexmaurebian isini marketingul programebs da iyidian Tu ara  

produqts momavalSic. momxmareblis mier ganmeorebiTi Sesyidvis 

ganxorcielebis Sansi izrdeba, Tuki momxmareblis bolo Sesyidvam 

gaamarTla misi imedebi da SenaZenis realuri xarisxi  momxmareblis 

molodinTan Sesabamisi  aRmoCnda;  aseve izrdeba imis albaTobac, rom 

momxmareblebi ufro aqtiurad gamoexmaurebian  kompaniis marketingul 

kampaniebs. 

      momxmareblebi dRes Zalze did informacias floben kompaniebis 

SeTavazebebis Sesaxeb da, amdenad, ufro meti moTxovnebic gaaCniaT. brendis 

Secvla zogjer swored produqtebis farTo arCevaniT da momxmareblis 

informirebulobiT aris ganpirobebuli. Tumca, arsebobs meore midgomac -  

momxmarebeli erTi brendis loialuria moxerxebulebis gamo. dRevandeli 

garemo Zalian stresulia, yvela dakavebulia da gamartivebisaTvis 

momxmarebeli arCevans im brendze akeTebs, rac misTvis nacnobia da dros 

aRar xarjavs fiqrze da informaciis moZiebaze. 

      m. hofmaieris da q. raisis mixedviT arsebobs loialurobis sami tipi: 

       1. ,,erTguleba loialurobis gareSe” - am tipis loialuroba vlindeba 

momxmareblis mxridan mocemuli kompaniis produqtis yidvis interesSi da 

gulisxmobs momxmareblis srul emociur CarTulobas, mijaWvulobas, 

brendiT miRebul srul kmayofilebas da mocemuli brendis SeZenis survils.  

momxmarebeli maRal Sefasebas aZlevs brends da yvelafers, rac masTan aris 

dakavSirebuli, magram garkveuli garemoebebis gamo ver axerxebs mocemuli 

produqtis SeZenas. rogorc ki aseTi saSualeba miecema, igi maSinve  

gadaerTveba am brendis moxmarebaze. 

       2. ,,loialuroba erTgulebis gareSe” -  momxmarebeli produqts an 

momsaxurebas mudmivad yidulobs, magram ar gaaCnia misadmi mijaWvulobis 

grZnoba. momxmarebeli an srulad ar aris kmayofili produqtiT, an misTvis 

es produqti umniSvneloa, Tumca konkretuli mizezebis (ekonomikuri an sxva) 

gamo iZulebulia SeiZinos igi, magram rogorc ki bazarze gamoCndeba 
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alternativa, romlis mimarTac is emociur mijaWvulobas igrZnobs, 

momxmarebeli aucileblad gadaerTveba am brendze. 

       3. Sereuli tipi (,,erTguleba + loialuroba”) -  momxmarebeli mudmivad 

yidulobs mocemul brends da mis mimarT ganicdis erTgulebis grZnobas da 

amavdroulad Rrma kmayofilebas. 

       g. goroSiZis da n. furcelaZis mier Catarebuli kvlevis Sedegad, 

romelic exeboda sxvadasxva brendebis mimarT qarTveli momxmareblebis 

loialurobis Seswavlas, aRmoCnda, rom materialuri sargeblis miRebaze 

orientaciis miuxedavad, qarTveli momxmareblebis sagrZnobi nawili brendis 

SeZenisas xelmZRvanelobs kidev sxva mosazrebebiT.  qali-momxmareblebi 

ufro advilad pouloben maTTvis emociurad Rirebul axal brends da 

xdebian mis mimarT loialurebi (anu aRar arian loialurebi Zveli brendis 

mimarT), xolo mamakaci-momxmareblebi naklebad axerxeben maTTvis 

racionalurad Rirebul, magram jer Sesaswavl axal brendze swrafad 

gadarTvas da rCebian ukve Seswavlili Zveli brendisadmi loialurebi (anu 

ar arian loialurebi axali brendis mimarT). am genderul TaviseburebaTa 

gaTvaliswinebis SemTxvevaSi dainteresebul kompaniebs miecemaT meti 

SesaZlebloba, rom gazardon maTi brendisadmi loialuri momxmareblebis 

raodenoba loialurobis programebis diferencirebulad ganxorcielebis 

SemTxvevaSi. kerZod, qalebisaTvis loialurobis programa loialurobis 

ganwyobis Sesaqmnelad mis emociur komponentze unda akeTebdes aqcents, 

xolo mamakacebisaTvis ki xazgasma unda xdebodes loialurobis ganwyobis 

racionalur komponentebze. 

 

2.3.2.  loialuri momxmareblebis tipebi 

 

       saerTod, loialurobis TvalsazrisiT, bazari  SesaZloa  dayofili  

iqnes  momxmarebelTa Semdeg  jgufebad: 
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 ,,araloialurebi” _ iswrafvian mravalferovnebisken, ar iCenen 

loialurobas konkretuli brendis mimarT da yiduloben konkurentebis 

brendebs; 

 ,,fasze orientirebulebi” _ fasisadmi maRali mgrZnobelobiT 

gamorCeuli momxmareblebi; 

 ,,pasiurad loialurebi” _ isini, vinc brendebs yiduloben umetesad 

Cvevis da ara dasabuTebuli argumentebis gamo; 

 ,,gaxleCilebi” _ isini, vinc ver grZnoben principul gansxvavebas  2 an 

meti brendis SerCevisas; 

 ,,usityvo mimdevrebi” _ brendisadmi myarad loialuri momxmareblebi, 

romlebic grZelvadian periodSi ar cvlian arCevans. 

 

amocana mdgomareobs brendis momxreebis maxasiaTeblebis 

gaumjobesebaSi,  risTvisac  unda: 

 gaizardos im momxmarebelTa ricxvi, romlebic ar gadaerTvebian 

erTi brendidan meoreze fasis cvlilebis gamo; 

 gaZlierdes ,,gaxleCilebis” erTguleba; 

 gaizardos im momxmarebelTa ricxvi, romelTac SeuZliaT metis 

gadaxda brendiT an momsaxurebiT sargeblobaSi. 

 

       ori segmenti, romelTanac kompaniebi arasakmarisad bevrs muSaoben,  

arian _ ,,pasiurad loialurebi” da ,,usityvo mimdevrebi”. 

       xSirad ,,pasiurad loialurebs” ar aqceven yuradRebas an maT 

arsebobas Tvlian Cveulebrivad. swori menejmentisTvis aucilebelia iseTi 

qmedebebis ganxorcieleba, rac gamoricxavs savaWro daxlebsa da sawyobebSi 

produqtis deficits,  rac am segmentisTvis araiSviaTad xdeba  sxva  brendze  

gadarTvis  katalizatori.  

       meore ukiduresobaa _ ,,usityvo mimdevrebi”, anu brendisadmi maRali 

xarisxis loialurobiT gamorCeuli momxmareblebi. es segmenti udides 

SesaZleblobebs uqmnis kompaniebs sakuTari biznesis gasaZliereblad – 

minimaluria konkurentebis mxridan maTi gadabirebis  riski. WeSmariti 

loialuroba, misi siRrmiseuli bunebis gamo, Znelad eqvemdebareba 
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cvalebadobas da kompaniebis amocanas unda warmoadgendes swored is, rom 

maT miaRwion momxmareblebSi mtkice dadebiTi ganwyobis, anu loialurobis 

ganwyobis Seqmnas kompaniis produqciis mimarT da amiT, gazrdili Sesyidvebis 

safuZvelze,  stabiluri ganviTarebis garantiis uzrunvelyofas. 

       am mizezTa gamo kompaniebma sakuTari resursebi ar unda moaxmaron im  

momxmareblebs,  romlebic: 

 ar  arian  maTi  klientebi; 

 fasis  cvlilebis  gamo  irCeven  sxva  brends. 

 

2.3.3.  loialurobis programebi 

 

       kompaniebi konkurentul garemoSi warmoqmnili problemebis gadaWras 

loialurobis xelSemwyobi programebis ganxorcielebiT cdiloben. 

faqtobrivad, es programebi emsaxurebian loialurobis mtkice ganwyobis 

Camoyalibebas da misi SenarCunebisTvis saTanado RonisZiebebis gatarebas.                      

              am ganwyobebze zemoqmedebiT kompaniebi cdiloben moagvaron is 

problemebi, romlebic Tanamedrove biznesis konkurentul garemoSi Cndeba.                                       

es problemebia: 

 distanciis Semcireba kompaniebsa da mis momxmareblebs Soris, ris 

gamoc izrdeba kompaniebze momxmareblis zegavlenis Zala; 

 kompaniebis gamsxvileba firmebis Serwymis Sedegad da maT Soris 

konkurenciis gamZafreba; 

 informaciuli teqnologiebis ganviTareba da informaciis 

xelmisawvdomobis gazrda; 

 axali konkurentebis gamoCena dabaldanaxarjiani (dabalfasiani 

produqciis mwarmoebeli) qveynebidan, rogoricaa CineTi, indoeTi da 

samxreT amerika. es garemoeba kompaniebs aiZulebs ipovon 

momxmareblebisTvis axali faseuloba, romelic dadebiT zegavlenas 

moaxdens maT ganwyobaze am brendis mimarT; 
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 reklamis zemoqmedebis efeqturobis dacema, radgan momxmareblebs 

mobezrdaT tele-radio-gazeTebSi moTavsebuli uamravi reklamisTvis 

Tvalyuris devneba; 

 „gadarTvadi“ momxmareblebis gaCena, romlebic ar miekuTvnebian arc 

erTi markis erTgul momxmarebelTa kategorias. Tumca, loialurobis 

efeqturma programam SesaZloa aseT momxmarebelzec ki moaxdinos 

zegavlena; 

 momxmareblebis gaTviTcnobierebulobis zrda mocemuli produqtis an 

momsaxurebis alternativebis Sesaxeb; 

 moTxovnis zrda individualur produqtsa da momsaxurebaze. 

       aRniSnuli mizezebi aiZuleben kompaniebs izrunon ara axali 

momxmareblebis mizidvaze, aramed ukve arsebulis SenarCunebaze. 

      sakiTxis meti TvalsaCinoebisTvis ganvmartoT klientis kapitalis 

cneba da loialurobis programebis arsi. 

      klientis, anu myidvelis kapitali aris kompaniis yvela myidvelis mier 

cxovrebis manZilze SeZenili faseulobebis jami.  ufro martivad ki, rac 

ufro meti erTguli da momgebiani myidveli hyavs kompanias, miT ufro 

maRalia misi myidvelis kapitali. myidvelis kapitali,  SesaZloa, kompaniis 

funqcionirebis  saukeTeso sazomi iyos, vidre mimdinare gayidvebi an bazris 

wili. maSin, rodesac gayidvebis moculoba da bazris wili gansazRvravs 

warsuls da awmyos, myidvelis kapitali momavalzea orientirebuli. 

              garda imisa, rom loialurobis programis mizania gazardos gayidvebi, 

misi mizania arsebuli samomxmareblo bazis SesanarCuneblad gaaZlieros 

moxmarebelsa da kompanias Soris kavSirebi. amisaTvis saWiroa  

momxmarebelTa SenarCunebis strategiebis dasaxva konkretuli 

momxmareblebisaTvis faseulobisa da kmayofilebis miniWebiT. loialurobis 

programa imdenad Rirebuli unda iyos, rom momxmarebelma ar unda ganixilos 

arsebuli kompaniis an brendis Secvlis alternativa. programis umTavres 

mizans warmoadgens  momxmareblebTan emociuri kavSirebis Seqmna da kompaniis 

mimarT Zlieri mijaWvulobis Camoyalibeba. 
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      loialurobis programebi warmoadgens marketingis erT-erT 

mniSvnelovan instruments, romelic sakmaod aqtiurad gamoiyeneba mTels 

msoflioSi. Tu kompanias gonivrulad aqvs loialurobis programa 

SemuSavebuli, maSin misi meSveobiT is SeZlebs ara marto erTguli 

momxmareblebis SenarCunebas da maTi raodenobis gazrdas, aramed 

momxmarebelTa sasicocxlo ciklis da Semosavlianobis gadidebasac, 

romelic ganpirobebuli iqneba maTTan grZelvadiani urTierTobebiT. 

        loialurobis programa gulisxmobs dajildoebiTi xasiaTis 

programas, romelic gankuTvnilia iseTi momxmareblebisaTvis, romlebic 

gamoirCevian xSiri SesyidvebiT. aseTi programebi momxmareblebs saSualebas 

aZlevs isargeblon  damatebiTi sargebliT, romelic SeiZleba iyos 

specialuri fasdaklebebi, garkveuli saqonlis ufasod SeZenis saSualeba da 

sxv.  

       cxadia, rom loialurobis programebis ganxorcieleba biznes-

garemoze uSualod ar imoqmedebs, magram loialurobis programebi iZleva am 

garemosTan efeqturi urTierTqmedebis saSualebas, rac, Tavis mxriv, 

kompaniebs marketinguli strategiebis racionalurad dagegmvaSi uwyobs 

xels. 

       loialurobis programebis mniSvneloba imaSic mdgomareobs, rom maTi 

ganxorcieleba kompaniebs exmareba misi SezRuduli resursebis TiToeul 

momxmarebelze efeqtiani ganawilebis gaTvlaSi.  

      loialurobis programebis safuZvelSi devs ramdenime empiriuli faqti: 

 momxmareblis kmayofilebis grZnoba maTi loialurobis ganmsazRvreli 

faqtori ar aris. momxmareblebis 65–85%, romlebmac kompania Seicvales, 

savsebiT kmayofilebi iyvnen maTi momsaxurebiT; 

 paretos kanonis mixedviT: kompaniis yvelaze aqtiuri da erTguli 

momxmareblebis 20%-s kompaniisaTvis moaqvs 80%-mde mogeba; 

 momxmarebelebis 95% aravisTan wuwunebs, ise gadadis sxva kompaniis 

produqciis SeZenaze. 
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       loialurobis programebis dagegmva xels uwyobs momxmareblebis                   

met-naklebad prioritetul jgufebad dayofas, romlebzec Semdgom kompania 

axdens fokusirebas. am mizniT momxmareblebs Soris gamoiyofa is 20%, 

romelTac moaqvT ZiriTadi mogeba kompaniisTvis. maTi interesebis 

gaTvaliswinebiT kompania paralelurad axerxebs axali perspeqtiuli 

momxmareblebis mozidvasac.  

   

       kompaniebi, rogorc wesi, momxmareblebs aniWeben pirad nomers, romlis 

saSualebiTac isini xdebian loialurobis programebis wevrebi,  xdeba maTi 

identificireba, dagrovili qulebis daTvla da sxva informaciis marTva. 

       loialurobis programis farglebSi xorcieldeba ormxrivi 

urTierTkavSiri momxmareblebTan: kompaniebi momxmareblebis cnobili 

moTxovnilebebis dakmayofilebis paralelurad axdenen maTi 

daukmayofilebeli moTxovnilebebis gamovlenasac.  saboloo jamSi es 

niSnavs maTgan im Zvirfasi informaciis miRebas, romelsac SeuZlia momavalSi 

moemsaxuros kompaniis Semosavlebis zrdis da mTlianad misi saqmianobis 

gaumjobesebis amocanas. 

       erTguli momxmarebelebisTvis gankuTvnili programebi pirvelad 

gamoiyenes saaviacio biznesSi (magaliTad, programebi United Airlines Mileage 

Plus,  American Airlines Advantage  da BBBritish  Airwaus’Frequent  Traveler), axla ki 

maT farTod iyeneben sxvadasxva sasaqonlo kategoriebis brendebTan 

mimarTebaSi, rogoricaa  wignebi (Waldenbooks  Preferred Reader), sastumroebi 

(Hilton Senior Honors Frequent Traveler Program), swrafi kvebis restornebi (Burger  

King Frequent Customers club), avtotransportis sadgomebi  (Park-n-Fly  Reward),  

avtomobilebi  da sxv. 

       loialurobis programebi saSualebas iZleva ganvaxorcieloT Semdegi 

samuSaoebi: 

 SeviswavloT momxmareblis moTxovnilebebi; 
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 movaxdinoT SeTavazebuli produqtis Tu momsaxurebis 

optimizacia; 

 SevamciroT reklamis danaxarjebi. 

 gavzardoT saqonelbrunva. 

 gavzardoT mogeba.  

 

        loilurobis programis danergvisas mniSvnelovania, Tu ra saxis 

dajildoebis sqemas airCevs kompania. amis mixedviT ganasxvaveben sxvadasxva 

tipis loialurobis programebs. 

 

Cash-back programebi 

         Cash-back da fasdaklebis programebi hgavs erTmaneTs. Tumca, maT 

gaaCniaT ramdenime ganmasxvavebeli niSanic. kerZod, cash-back programebi 

saSualebas aZlevs mis monawiles miiRos fasdaklebebi garkveul 

produqciaze, Tumca, es ar xdeba momentalurad. Sesyidvis Sedegad miRebuli 

fuli grovdeba da maTi gamoyeneba SesaZlebeli iqneba drois garkveuli 

periodis Semdeg. es periodi moicavs Tves an kvartals.  qulebis ganaRdeba, 

rogorc wesi, xdeba imave sacalo qselis farglebSi, rac momxmarebels 

ubiZgebs ganmeorebiTi Sesyidvisken. 

       cash-back   programebis dadebiTi mxareeebi: 

 struqturidan gamomdinare, SedarebiT martivad gasagebia 

momxmareblebisTvis; 

 ar aris dakavSirebuli mniSvnelovan administraciul Tu teqnikur 

xarjebTan;  

 saSualebas iZleva, rom kompaniam saukeTeso klientebs gaukeTos 

saukeTeso SeTavazeba. 

 

cash-back   programebis uaryofiTi mxareeebi: 
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 ar uzrunvelyofs momentalur dajildovebas.; 

 SesaZloa sakmaod Zviri iyos ganaRdebis periodidan gamomdinare, rac 

gamoiwvevs momxmareblis mxridan stimulis dakargvas; 

 SeniRbuli fasdaklebis programa amcirebs fasnamats; 

 advilad kopirebadia konkurentebis mier. 

 

fasdaklebis programebi 

       rogorc dasaxeleba migvaniSnebs, es programebi garkveul procentul 

fasdaklebas (iangariSeba sacalo gasayidi fasidan) sTavazoben masSi CarTul 

momxmarebels. Cveulebriv, fasdaTmoba keTdeba msxvili Sesyidvis SemTxvevaSi 

zogierTi dasaxelebis an yvela produqtze. Cash-back programebisgan 

gansxvavebiT, fasdaklebis programebi ar gulisxmoben raime saxis dagrovebis 

sistemis arsebobas da programis monawileebs Sesyidvis momentSive 

fasdaklebis dauyovneblivi gamoyenebis saSualebas aZleven. 

       fasdaklebis programebis dadebiTi mxareeebi: 

 advilad gasagebia momxmareblebisTvis; 

 uzrunvelyofs klientTa momentalur dasaCuqrebas; 

 kompaniis interesebidan gamomdinare, SesaZloa, zogierT produqtze 

dawesdes ufro didi fasdakleba; 

 sxvadasxva saxis loialurobis programebidan yvelaze martivia 

administrirebisa da teqnikuri mxardaWeris TvalsazrisiT. 

 

       fasdaklebis programebis uaryofiTi mxareeebi: 

 fasdakleba iribad miuTiTebs, rom Cveulebrivi fasebi aris Zalian 

maRali; 

 rTulia programis dasruleba, radgan iwvevs loialuri 

momxmareblebis did ukmayofilebas; 

 advilad kopirebadia konkurentebis mier; 
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 SesaZloa Seexos iseT klients, romelmac erTjeradad ganaxorciela 

msxvili Sesyidva. 

 

bonusuri programebi 

       fasdaklebis programebis uaryofiTi mxareebisTvis Tavis aridebis 

mizniT, zogierTi kompania iyenebs e. w. bonusur programas. es sqema 

gulisxmobs masSi CarTuli momxmareblis mier sxvadasxva fasis SenaZenze 

Sesabamisi qulebis daricxvas. am qulebis ganaRdeba SesaZlebelia winaswar 

dadgenili periodulobiT, an maTi garkveul raodenobaze asvlis SemTxvevaSi. 

bonusebis gamoyeneba SesaZlebelia Semoifarglos winaswar gansazRvruli 

produqtebis an momsaxurebis CamonaTvaliT, ganaRdeba ki ganxorcieldes 

kompaniis yvela filialis masStabiT an partniori firmebis qselebSi.  

        bonusuri programebis dadebiTi mxareeebi: 

 SesaZlebelia programis gamoyeneba ufro  mizanmimarTuli da 

elastikuri promoaqciebis Casatareblad. magaliTad, meti qulebis 

daweseba zogierTi dasaxelebis saqonlisa Tu momsaxurebis SeZenisTvis;  

 ar ukavSirdeba fasdaklebebs; 

 SesaZloa qulebis daricxva iseT brendebzec, romlebic krZalaven 

sakuTar produqciaze fasdaklebas. gamoiyeneba TanamSromelTa 

damatebiTi anazRaurebis formati; 

 daricxul da ganaRdebul qulebs Soris yovelTvis arsebobs sxvaoba 

(gamouyenebeli qulebi), rac kompanias umcirebs xarjebs. 

        bonusuri programebis uaryofiTi mxareeebi: 

 xSirad, prizis misaRebad saWiro qulebis raodenoba imdenad maRalia, 

rom iwvevs klientebis demotivirebas. magaliTad, Martiz Loyalty  

Marketings – is mier Catarebulma gamokiTxvam cxadyo rom, klientTa 70% 

tovebs loialurobis programebs, radgan iRleba qulebis dagrovebis 

xangrZlivi procesiT.Martiz – is gaangariSebiT, saSualo mxarjvels 



56 
 

sWirdeba 6–dan 9–Tvemde, raTa daagrovos qulaTa is minimaluri 

raodenoba, romelTa ganaRdeba SesaZlebeli iqneba raime saxiT; 

 sxvadasxva socialuri da demografiuli jgufebis CarTulobis done 

programebSi gansxvavebulia. magaliTad, kvlav SegviZlia moviyvanoT 

Martiz Loyalty  Marketings – is mier Catarebuli gamokiTxva, romlis 

Tanaxmadac 18 –dan 24 wlamde asakis respondentebis 79% miiCnevs, rom 

qulebis dagroveba metad xangrZlivi procesia; 

 cash-back – isa da fasdaklebis programebTan SedarebiT moiTxovs met 

administrirebasa da teqnikur mxardaWeras;  

 arTulebs prognozirebis process im gauTvaliswinebeli xarjebis gamo, 

romelic dakavSirebulia arsebuli gamoyenebuli qulebis 

ganaRdebasTan. 

 

momxmarebelTa  klubebi 

       brendisadmi  loialurobis potenciurad maRali donis misaRwevad 

kompaniebi iyeneben momxmarebelTa klubebs. 

       magaliTad, bavSvebi, romlebic gaerTiandnen klubSi  Nintendo Fun Club, 

gaxdnen Nintendo-s Tayvanismcemlebi da udidesi wvlili Seitanes firmis 

adreul warmatebaSi.  udavoa da eWvs ar iwvevs,  rom  Claridge Hotel-ma da 

Casino-m gaaZlieres brendisadmi loialuroba klubebis _ Claridge CompCard 

Gold Club-is daxmarebiT, romelic iTvlis 350 aTasze met wevrs.                         

klubis wevrebi iReben SeRavaTebs, maT atyobineben momavali RonisZiebebis 

Sesaxeb da sTavazoben gansakuTrebul momsaxurebas _ sacurao xalaTebidan 

limuziniT momsaxurebis CaTvliT. 

      Casa Buitoni Club-ma gadamwyveti roli iTamaSa italiuri samzareulos 

brendis Nestle’s Buitoni-is didi britaneTis bazarze danergvaSi. am klubis 

wevrebi regularulad iRebdnen ferad sareklamo-sainformacio prospeqtebs 

saredaqcio statiebiT toskaniis da italiis Sesaxeb, romlebic Seicavda 

cnobebs italielTa cxovrebis wesis Taviseburebebze, nacionaluri kerZebis 



57 
 

damzadebis receptebs da fasdaklebis vauCerebs. klubis wevrobis damatebiT 

sargebels warmoadgenda agreTve ufaso satelefono zarebi kulinariuli 

rCevebis misaRebad, toskaniaSi namdvil vila Casa Buitoni-ze mosawvevis mogebis 

Sansi, dasasvenebeli dReebi piknikebiT, axali produqtis nimuSebis miRebis 

SesaZlebloba da sxva mravalricxovani SeTavazebebi. 

       Tu momxmarebelTa monawileoba aseT programebSi warmoadgens 

upiratesad markisadmi maTi damokidebulebis pasiuri gamoxatulebis 

SesaZleblobas, momxmarebelTa klubebis wevroba met motivacias uqmnis maT 

brendisadmi loialurobis aqtiuri formiT gamoxatvisTvis. klubis wevroba 

adamians aZlevs sakuTari Tavis brendTan identificirebis, sakuTari aRqmis 

da damokidebulebebis gamoxatvis SesaZleblobas. 

 

monacemTa  bazis  marketingi 

     kompania Tavisi momxmareblebis Seswavlis mizniT axdens maTze 

informaciis  moZiebas, raTa ukeTesi formiT, zustad saWiroebis SemTxvevaSi 

SesTavazos  maT saqoneli da momsaxureba. swored amisaTvis aris saWiro 

momxmareblebis monacemTa bazebi -  individualur momxmarebelze mopovebuli 

informaciebis sistematizirebuli sia, romelic unda iyos mudmivad 

ganaxlebuli, xelmisawvdomi da reagirebadi, anu misi analiziT unda 

xdebodes marketinguli aqtivobebis dagegmva da kompaniis sasargeblod 

gamoyeneba.  

     momxmarebelTa monacemTa bazis marketingi gulisxmobs 

momxmarebelTa Sesaxeb monacemebis mopovebas, Senaxvasa da gamoyenebas maTTan 

kontaqtis, tranzaqciebis warmoebis da urTierTobebis kultivaciis mizniT. 

momxmarebelze informaciis flobiT marketologebs SeuZliaT mWidro 

kavSiri daamyaron individualur momxmareblebTan  da kastomizirebuli 

SeTavazebebi gaukeTon maT. rac ufro Zlieria es urTierTkavSiri, miT ufro 

metia molodini, rom momxmarebeli kvlav ganagrZobs SeTavazebuli saqonelis 

an momsaxurebis SeZenas. 
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       momxmarebelTa codnaze dafuZnebulma, koncentrirebul segmentebze  

mimarTulma monacemTa bazis marketingma  (Database  marketing) SesaZloa 

gamoiyenos produqtis Sesaxeb monacemebi, romlebTanac aris dakavSirebuli 

yidvis sixSiris gazrdis programebi da momxmarebelTa klubebi, aseve 

informaciebi klientis Sesaxeb. 

       Tuki kompaniam icis misi individualuri momxmareblis qceva, e.i. icis 

kidec ra unda SesTavazos mas, SeZlebs resursebis sworad da racionalurad 

marTvas. momxmarebelTa istoriuli monacemebis damuSavebis Sedegad kompania 

zustad gansazRvravs, Tu ra SesaZleblobebi da moTxovnilebebi gaaCnia 

momxmarebels da SeZlebs SeTavazebis formis, iseve rogorc sxva 

niSandoblivi marketinguli aspeqtebis gamonaxvasac.  

        momxmarebelTa monacemTa bazebi gacilebiT met informacias moicavs, 

vidre mxolod saxelebi, misamarTebi da telefonis nomrebia. aRniSnuli 

ganimarteba, rogorc momxmarebelTa safosto monacemebi (Customer Mailing List).  

momxmarebelTan nebismieri kontaqtis (gamokiTxvis, registraciis, onlain 

kiTxvaris) Sedegad mopovebuli mdidari informacia warmoadgens swored 

momxmarebelTa monacemTa bazas. aq Sedis momxmarebelTa Sesyidvis istoria; 

demografiuli monacemebi: asaki, sqesi, erovneba, Semosavali, sacxovrebeli 

misamarTi, telefoni, sabanko angariSis nomeri, ojaxis wevrebi, dabadebis 

dReebi; fsiqografiuli monacemebi (aqtivobebi, interesebi da azrebi); 

mediagrafiuli monacemebi (sasurveli media arxebi)  da sxva mniSvnelovani 

informaciebi, romlebic  kompanias exmareba ukeT gansazRvros calkeul 

momxmarebelTan muSaobis Taviseburebani. Tumca, amgvar informacias yvela 

kompania ver flobs, radgan es dakavSirebulia did xarjebTan. rogorc wesi, 

kompaniebis umravlesoba kmayofildeba momxmarebelTa safosto monacemebiT, 

romelSic Sedis mxolod momxmareblis saxeli, misamarTi, telefonis nomeri, 

xolo momxmareblebis monacemTa baza moicavs maTi tranzaqciebis, 

saregistracio informaciis, satelefono Canawerebis da yvela kontaqtis 

dros miRebuli monacemebis nakrebs. 



59 
 

        gonieri kompaniebi afiqsireben yvela informacias, romelic 

dakavSirebulia momxmarebelsa da kompanias Soris arsebul yvela Sexebis 

wertilTan. Sexebis wertilebia -  produqtis SeZena, zaris ganxorcieleba 

kompaniaSi, onlain _SekiTxvebi kompaniasTan, momxmareblis mier gamogzavnili 

eleqtronuli fosta da sxva. es informacia ki Sedis monacemTa bazebSi da 

monacemTa sawyobebSi (Data Warehouse), saidanac SesaZlebelia monacemebis 

saWiroebisamebr amoReba da damuSaveba (Data Mining). misi meSveobiT 

marketologebs SesaZlebloba aqvT monacemTa bazebidan miiRon sasargeblo 

informacia individebis, tendenciebisa da segmentebis Sesaxeb, Semdeg ki 

miRebul informaciaze dayrdnobiT SeimuSaon Sesabamisi marketinguli 

strategiebi.     

       marketingis menejmentis saxelmZRvanelos avtorebi - f. kotleri da  

k. keleri  kompaniebs urCeven monacemTa bazebis xuTi sxvadasxva mizniT 

gamoyenebas: 

       pirvel rigSi, potenciuri momxmareblebis identificirebisTvis, rac, 

Tavis mxriv, gulisxmobs kompaniis reklamebTan dakavSirebiT miRebuli 

zarebis analizs, iseve rogorc im adamianebTan kavSiris damyarebas, 

romlebmac ganaxorcieles es zarebi im mizniT, rom ubiZgon momxmareblebs  

reklamirebuli produqtis mosinjva.  

      meore mizania, monacemTa bazebSi Semavali momxmareblebis analizi da 

gadawyvetilebis miReba, Tu romeli maTgani imsaxurebs kompaniisagan 

gansakuTrebul SeTavazebas. kompaniebi dainteresebulni arian TavianTi 

produqtis an momsaxurebis realizaciiT, ufro Zviriani, momgebiani 

produqtis an momsaxurebis, siaxleebis, an im produqtis gayidviT, rac 

momxmarebels ar hqonda gaTvaliswinebuli.  aRniSnuli teqnika moixseneba 

rogorc Up-selling.  aseve dainteresebulebi arian  Cross-selling-iT _ damatebiT 

sxva kategoriis produqtis gayidviT momxmareblis mier SerCeul produqtTan 

erTad. kompaniebi qmnian im kriteriumebs, riTac konkretuli SeTavazebisaTvis 

idealur momxmarebels eZeben. isini TavianT monacemTa bazebSi eZeben 

Sesaferis momxmarebels, axdenen garkveuli sistemis SemuSavebas da  
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gamoxmaurebis sixSireze dayrdnobiT avtomaturi RonisZiebebis mimdevrobas 

ayalibeben: erTi kviris Semdeg gzavnian samadlobel werils;  5 kviris Semdeg 

_ axal SeTavazebas. Tuki gamoxmaureba ar iqneba momxmareblisgan _ masTan 

rekaven da konkretul fasdaklebas sTavazoben. 

      mesame mizania momxmareblis loialurobis gaRrmaveba, romelic 

gulisxmobs kastomizirebul marketings. am dros kompania ufro uaxlovdeba 

momxmarebels, ugzavnis mas saCuqrebs, fasdaklebis baraTebs da aRvivebs masSi 

motivacias, interessa da enTuziazms.  

       meoTxe mizania momxmareblis reaqtivacia, anu avtomaturi marketingi, 

rodesac kompania ugzavnis momxmarebels misaloc baraTebs, axsenebs saSobao 

fasdaklebebis Sesaxeb da a.S. 

     saboloo mizani ki aris momxmareblebTan dakavSirebuli seriozuli 

Secdomebis Tavidan acileba da Secdomis daSvebis SemTxvevaSi misi swrafad 

identificireba, momxmareblisTvis damatebiTi sargeblis an fasdaklebis 

SeTavazeba.  

      monacemTa bazebis gamoyenebas uaryofiTi mxareebic aqvs.  

 monacemTa bazebis Seqmna da gamoyeneba teqnologiebSi didi 

investiciebis dabandebas moiTxovs. saWiroa programuli 

uzrunvelyofa, analitikuri programebi, sakomunikacio kavSirebi da 

kvalificiuri muSaxeli; 

 yovelTvis ar aris SesaZlebeli monacemebis sworad Segroveba da 

Sexebis wertilebis sworad gansazRvra; 

  monacemTa bazebis gamoyeneba mizanSewonili ar aris, Tu produqts 

mxolod erTxel SeiZens momxmarebeli sicocxlis ganmavlobaSi, 

avlens brendis mimarT dabal loialurobas, an rodesac erTeuli 

produqtis gayidvebi Zalian dabalia, informaciis Segroveba ki 

Zalian maRal danaxarjebTan aris dakavSirebuli;  

 Znelia kompaniam uzrunvelyos yvela TanamSromlis motivacia, raTa 

maT Caiweron yvela monacemi momxmareblis Sesaxeb. amisaTvis 

kompanias mouwevs TanamSromlebis, mimwodeblebisa da dilerebis 
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perioduli gadamzadeba, rac aseve did xarjebTan aris 

dakavSirebuli; 

 yuradsaRebia is faqtic, rom yvela momxmarebels ar surs kompanias 

gauziaros Tavisi privatuli monacemebi, radgan eWvi eparebaT, rom 

kompaniebi daicaven konfidencialurobis eTikur kodeqss da ar 

gaasxviseben maT informacias. amitom kompaniam unda daarwmunos 

yvela momxmarebeli, rom daculi iqneba anonimurobisa da 

konfidencialurobis moTxovnebi pirad informaciasTan 

dakavSirebiT. 

      monacemTa bazebs, ZiriTadad, momsaxurebis mimwodeblebi iyeneben, 

romlebic advilad da kargad agroveben monacemebs. maT Soris arian 

kompaniebi, romlebic diferencirebul SeTavazebebs ukeTeben gansxvavebuli 

saWiroebebis mqone klientebs da, amdenad, maTTvis monacemTa bazis 

marketingis warmoeba sasicocxlod mniSvnelovania. xolo kompaniebi, 

romlebic aradiferencirebul produqtebs yidian, naklebad iyeneben 

monacemTa bazebis marTvis sistemebs. 

       momxmareblebis monacemTa bazebis mTavari mizania avalaparakoT 

monacemebi, raTa gviTxran, Tu ra saxis marketinguli Tu zogadi saqmiani 

qmedebebis gatarebaa saWiro imisaTvis, rom saqmianoba ufro momgebiani 

gavxadoT.  

      xSiria SemTxveva, rodesac kompanias ar gaaCnia  monacemTa bazis 

Segrovebisa da marTvis sistemebis danergvis saSualeba,  amitomac kompaniaTa 

umravlesoba gare wyaroebidan mopovebul informacias eyrdnoba da amis 

safuZvelze akeTebs momxmarebelTa analizs. es gza iseTive efeqturi da 

zusti ar aris Sedegebis misaRebad, rogorc Sida wyaroebidan mopovebuli 

monacemebis damuSaveba, magram is garkveul informacias mainc awvdis 

kompanias momxmareblebis Sesaxeb. organizaciebi xSirad mimarTaven 

sxvadasxva gamocemebs, aseve ,,sindikaturi servisis monacemebs“, romlebsac 

specializebuli firmebi agroveben standartul formatSi informaciaze 

xelmomweri firmebisaTvis. 



62 
 

         rodesac kompania gareT arsebul monacemTa bazebs iyenebs, romlebic 

xelmisawvdomia garkveuli safasuris gadaxdis Semdeg, isini mxolod 

konkretuli problemebis gadawyvetas an garkveuli marketinguli strategiis 

SemuSavebas axdenen. gare wyaroebi mainc awvdian kompanias garkveul 

informacias momxmarebelTa Sesaxeb. xolo Sida monacemTa bazebis meSveobiT 

yoveli momxmareblis Sesaxeb zust informacias moipoveben da maT 

individualur SeTavazebebs ukeTeben. kompaniisaTvis momgebiani iqneba 

monacemTa Segrovebamde gansazRvros, Tu risi gageba surs momxmarebelTa 

Sesaxeb da ra monacemebi sWirdeba mmarTvelobiTi gadawyvetilebis misaRebad, 

aseve saWiroa  monacemTa Segrovebisa da damuSavebis ZiriTadi principebis 

gamokveTa, ris Semdegac ukve SesaZlebelia monacemTa bazebis formireba.  

        marketinguli gadawyvetilebis miRebisas monacemTa bazebTan da Sida 

sistemebTan erTad, mniSvnelovani roli akisria marketinguli informaciis 

sistemis sxva Semadgenel nawilebsac, radganac momxmareblis kmayofilebis 

miRweva SeuZlebelia partniorebis, konkurentebisa da momsaxure personalis 

analizis gareSe. swored amitom, momxmarebelze orientirebuli kompaniebi 

iyeneben marketingul kvlevebs, mimdinare sabazro informaciis Segrovebis 

sistemebs,  gadawyvetilebis mxardamWer sistemebs da axdenen miRebuli 

monacemebis koordinacias, raTa miaRwion umTavres Sedegs _ gamoavlinon 

maRali ukugebis momxmareblebi da maqsimalurad daakmayofilon maTi 

saWiroebebi.  

       sabazro cvlilebebis identifikacia kompaniis marketingis 

specialistebis pasuxismgeblobaSi Sedis. maT unda daadginon mimdinare 

tendenciebi da eZion samomavlo  SesaZleblobebi. maT ori upiratesoba 

gaaCniaT:   

1. aqvT disciplinirebuli meTodebi informaciis Sesagroveblad;   

2. ufro met dros xarjaven momxmarebelTan interaqciaSi da   

  konkurentebis dakvirvebaSi.  
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      im kompaniebs, romelTac informaciis marTvis sistema gaaCniaT, 

konkurentuli upiratesobac aqvT, ukeTesad arCeven samizne bazrebs, 

segmentebs, ukeTesi SeTavazebebis dizaini da ukeTesi marketinguli gegmis 

ganxorcieleba SeuZliaT. marketingis menejerebi  sistematurad agroveben 

informacias mikro_ da makrogaremos Sesaxeb, raTa gamoavlinon is 

SesaZleblobebi da problemebi, rasac kompania  momavalSi Seejaxeba. 

       cnobebi axali produqtis Sesaxeb da stimulirebis specialuri 

aqciebi SesaZloa mimarTuli iyos im segmentebisken, romlebic didi 

albaTobiT arian mzad masze reagirebisTvis. rodesac momxmarebeli grZnobs, 

rom kompania afasebs mas, ukavSirdeba individualurad, brendsa da klients 

Soris urTierToba xdeba metad mWidro da keTilganwyobili.  

       magaliTad, Beverages & More!  warmoadgens sacalo maRaziaTa qsels, 

romlebic momxmareblebs sTavazoben Rvinoebis, ludis, alkoholuri 

sasmelebis udides arCevans. TiToeul myidvels sTavazoben Club Bev-is klubis 

wevrobas da aZleven baraTs, sadac aisaxeba yvela maTi SenaZeni. sareklamo 

prospeqtTan erTad momxmareblebs personalurad acnobeben specialuri 

aqciebis, produqtis, RonisZiebebis Sesaxeb, romlebic  mimarTulia msgavsi 

samomxmareblo qcevis adamianebze. 

           maSasadame, momxmareblebze orientirebuli kompaniebi calkeul 

SeTavazebebs, momsaxurebebsa da mesijebs argeben individualuri 

momxmareblebis moTxovnebs. isini sistematurad  agroveben informacias 

TiToeuli momxmareblis mier ganxorcielebuli tranzaqciebis, 

demografiuli, fsiqografiuli profilis Sesaxeb, sasurvel media da 

sadistribucio arxebs ikvleven. maT imedi aqvT, rom momxmarebelTa 

loialurobis gazrdiT da momxmarebelTa sasicocxlo Rirebulebaze 

fokusirebiT momgebian zrdas miaRweven calkeuli momxmareblis 

danaxarjebidan udidesi wilis mopovebiT. 
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2.3.4.  loialurobis programis miznebi 

 

       loialurobis programis miznebis dasaxva yvelaze mniSvnelovani 

etapia, romlis monacemebis safuZvelzec programis danarCeni etapebi igeba. 

nebismieri loialurobis programis ZiriTadi da umTavresi mizania kompaniis 

poziciebis ganmtkiceba. am miznis misaRwevad kompania cdilobs 

momxmareblebTan urTierTobebis ganviTarebas loialurobis maRali 

maCveneblebis miRwevamde.  

       zogierTi specialistis azriT, loialurobis programebis erT-erTi 

qvemizani aris axali klientebis mozidva. amis miRweva SesaZlebelia 2 xerxiT.   

        pirvel SemTxvevaSi,  programis monawileebi Tavad ukeTeben reklamas 

programas, uyvebian ra mis Sesaxeb nacnobebsa da megobrebs.  

       meore SemTxvevaSi,  axali klientebis „mozidva“ SesaZlebelia, Tuki 

imdenad mimzidvel pirobebs SevTavazebT, rom maT loialurobis programebSi 

monawileobis survils gavuCenT.  

       specialistTa umravlesobis azriT, loialurobis programis mizani 

unda iyos ara axali klientebis mozidva, aramed programa mimarTuli unda 

iyos Zveli klientebis SenarCunebaze. axali klientebis mozidva ki unda 

xdebodes reklamis saSualebiT. Tumca, realurad arsebobs bevri kompania, 

romlebic loialurobis programebs iyeneben axali klienetebis SeZenisTvis. 

        mkacri konkurenciis pirobebSi verc erTi kompania ver miaRwevs 

warmatebas, Tu igi Tavisi klientebis azrs ar gaiTvaliswinebs. kargad 

organizebuli da mudmivad ganaxlebadi loialurobis programebis baza 

kompaniis erT-erTi Zlieri marketinguli instrumentia, romelic 

momxmareblis gulisken mimavali gzis moZebnis saSualebas iZleva. rogorc 

ki klienti xdeba loialurobis programis monawile, is siamovnebiT iZleva 

informacias sakuTari Tavis Sesaxeb, gvaZlevs ra amiT uZvirfases monacemebs 

kompaniis saqmianobis srulyofisTvis. 
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        loialurobis programis meore etapia programis monawileebis 

miznobrivi segmentacia. am etapze xdeba im segmentis gamokveTa, romelzec 

mimarTuli iqneba mocemuli loialurobis programa. loialurobis 

programebis miznobriv jgufs warmoadgenen is momxmareblebi, romlebTanac 

kompania xangrZlivi urTierTobebis agebas cdilobs. am etapze aseve xdeba im 

privilegiebis gansazRvra, romliTac mocemuli jgufis monawileebi 

isargebleben. gansxvavebul jgufebSi arsebuli momxmareblebi loialurobis 

programebis SemuSavebis dros gansxvavebul midgomebs moiTxoven da 

gansxvavebuli faseulobebic gaaCniaT. 

         SesaZlebelia mravaldoniani loialurobis programis 

ganxorcieleba, sadac umaRlesi done gaTvlili iqneba loialur klientebze, 

saSualo – SemTxveviT momxmareblebze, xolo dabali done ki – potenciur 

momxmareblebze. magram, loialurobis aseTi programa kompaniisgan 

gansakuTrebuli finansuri, administraciuli da droiTi resursebis gaRebas 

iTxovs da, amasTan erTad, Sedegi xSirad iseTi efeqturi arc aris.                              

amis mizezia cvalebadi (gadarTvadi) momxmareblebis sakmaod didi raodenoba, 

romlebsac mxolod fasi izidavs. SesaZloa maT mocemuli kompaniis 

momsaxurebiT isargeblon, magram maSinve gadaerTvebian konkurent kompaniaze, 

rogorc ki es ukanaskneli maT ufro xelsayrel pirobebs SesTavazebs.                          

am SemTxvevaSi erTjerad gayidvebs didi damatebiTi danaxarjebis gaReba 

axlavs Tan.  

 

2.3.5.  loialurobis programebis roli klientis kapitalis 

marTvaSi 

 

     loialurobis programebis roli klientis kapitalis marTvaSi SeiZleba 

Semdegnairad CamovayaliboT: 

 loialurobis programebma unda moizidos axali momxmareblebi. misi 

efeqturoba ki damokidebulia imaze, Tu ramdenad Rirebuli 
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SeTavazebebi iqneba momxmareblebisaTvis kompaniis mxridan. axali 

momxmareblebis SeZena, ra Tqma unda, mniSvnelovania, magram aranaklebi 

aqcenti unda gakeTdes arsebul momxmareblebzec, raTa ar moxdes maTi 

dakargva; 

 

 loialurobis programebma unda waaxalisos momxmareblebi, raTa maT 

daxarjon meti finansuri resursebi kompaniis biujetis sasargeblod. 

waxaliseba ki unda moxdes specialuri SeTavazebebiT, bonus-qulebiT 

da sxva mravali xerxiT, ris Sedegadac momxmareblebi kompaniisTvis 

xdebian metad Semosavlianebi; 

 

 kompanias loialurobis programebis saSualebiT SeuZlia dakarguli 

momxmareblebis dabruneba. es advilia, vidre axali momxmareblebis 

SeZena, radgan kompanias aqvs informacia, Tu sad da rogor moiZios 

klienti, icis, Tu rogoria misi Sesyidvis istoria da rogori 

sakomunikacio saSualebebi gamoiyenos masTan kontaqtisaTvis; 

 

 amgvari programebis saSualebiT SesaZlebelia momxmareblebis 

sasicocxlo ciklis gazrda, romelic momxmareblebTan dakavSirebuli 

yvelaze mniSvnelovani faqtoria. Tu kompania loialurobis 

programebis saSualebiT SeZlebs gaaxangrZlivos momxmarebelTa 

sasicocxlo cikli, maSin mas SesaZlebloba eqneba daakvirdes 

momxmareblebis demografiul, fsiqografiul faqtorebs da 

myidvelunarianobas grZelvadian periodSi. es informacia ki kompanias  

meti momxmareblis mozidvis saSualebas miscems; 

 

 loialur momxmareblebs pirdapiri gavlena aqvT kompaniis 

Semosavlianobaze. loialuri momxmareblebi yovelTvis yiduloben 

bevrs, mzad arian gadaixadon meti; 

 

 loialuri momxmareblebis saSualebiT sxva adamianebic gebuloben 

kompaniis produqtis da momsaxurebis Sesaxeb, rac, garkveulwilad, 
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kompanias umcirebs reklamasTan da sxva marketingul aqtivobebTan 

dakavSirebul xarjebs; 

 

  loialuri momxmareblebi kargad icnoben misi favoriti kompaniis 

saqmianobas da pirvelebi reagireben kompaniis axal SemoTavazebebze. 

 

      Tumca, zemoT CamoTvlil dadebiT TvisebebTan erTad loialurobis 

programebs, zogadad,  SesaZloa Semdegi 3 nakli axasiaTebdes: 

       1. maTi maRali Rirebuleba – erTi kvlevis analizis mixedviT,  

evropaSi arsebuli 16 savaWro centris mier SeTavazebulma fasdaklebebma 

jamSi Seadgina daaxloebiT 1,2 miliardi dolaris danakargi weliwadSi.        

didi moculobis gayidvebis dros umniSvnelo erTma procentmac ki SesaZloa 

aseT danaxarjebamde migviyvanos. aseve, milionobiT Tanxebi ixarjeba 

marketingze da loialurobis programebis marTvaze. 

       2.  loialurobis programa moqmedebaSi gaSvebis Semdeg TavisiT iwyebs 

cxovrebas da amitom Secdomebis gamosworebac Zalian rTulia.      

momxmareblebi swrafad eCvevian sxvadasxva wamaxalisebel programebs,                 

amitom isini winaswar unda gavafrTxiloT aqciis dasrulebis Sesaxeb. 

miuxedavad amisa, momxmareblebi yovelTvis ukmayofiloni rCebian, roca 

programa mis logikur dasasruls uaxlovdeba. sainteresoa, rom rac ufro 

kargad iwyeba aqcia, miT ufro rTulia misi damTavreba, xolo negatiuri 

gamocdileba ki momxmarebels zogadad kompaniis da brendis mimarT ganawyobs 

negatiurad, ris gamoc is Semdgom loialurobis programas undoblobas 

ucxadebs. 

       3. loialurobis programebis mimzidvelobis miuxedavad, 

momxmareblebis umravlesoba mainc eZebs alternativebs. 
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2.4.  brendis aRqmuli xarisxi da brendTan dakavSirebuli 

asociaciebi 

 

       brendis aRqmuli xarisxi _ es aris brendTan dakavSirebuli 

asociacia, romelic warmoadgens  mis aqtivs  ramdenime  mizezis  gamo: 

 yvela asociaciebs Soris mxolod aRqmuli xarisxi axdens 

uSualo gavlenas finansur Sedegebze; 

 aRqmuli xarisxi xSirad warmoadgens ZiriTad strategiul 

dasayrdens biznesSi; 

 aRqmuli xarisxi dakavSirebulia brendis aRqmis sxva aspeqtebTan 

da xSirad axdens maTze zemoqmedebas. 

       miCiganis universitetTan arsebuli xarisxis problemebis Semswavleli 

nacionaluri kvleviTi centris (National Qualiti Research Center) mier 5 wlis 

ganmavlobaSi Catarebulma 77 Sveduri firmis gamokvlevebma aCvena, rom 

aRqmuli xarisxi warmoadgenda momxmarebelTa dakmayofilebis mTavar sazoms, 

rac radikalurad aisaxa kidec investiciebis Semosavlianobaze. 

       aRqmuli xarisxi warmoadgens firmis strategiis safuZvels. mravali 

kompania Riad aRiarebs xarisxs erT-erT mTavar faseulobad da SeaqvT igi 

kompaniis mier gacxadebul misiaSi.  erT-erT gamokvlevaSi, romelSic 

biznesis sferos 250 menejers sTxoves ganesazRvraT maTi firmis yvelaze 

mniSvnelovani konkurentuli upiratesoba, yvelaze xSirad dasaxelebuli 

aqtivi iyo aRqmuli xarisxi. 

       xarisxis aRqmis maRali donis miRweva, Cveulebriv, SeuZlebelia iqamde, 

vidre ar moxdeba xarisxis Sesaxeb ganacxadis materializeba produqtSi. 

maRali xarisxis Seqmna moiTxovs myidvelTa segmentebisTvis xarisxis 

mniSvnelobis gagebas. xarisxiani produqtis Seqmna an xarisxiani momsaxurebis 

SeTavazeba _ es aris jer kidev arasruli gamarjveba, ramdenadac 

mniSvnelovania xarisxis SegrZnebis Seqmna. 
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       aRqmuli xarisxi realuri xarisxisgan SeiZleba gansxvavdebodes rigi 

mizezebiT: 

       jer erTi, momxmareblebze Zlieri gavlena SeiZleba iqonios dabali 

xarisxis wina imijma. amis gamo momxmareblebma SeiZleba ar daujeron axal 

gancxadebebs brendis Sesaxeb an ar moisurvon drois dakargva maTi 

utyuarobis Sesamowmeblad. amitom uaRresad mniSvnelovania samarko 

produqtis dacva mdarexarisxovnis reputaciisgan. am barieris gadalaxva 

aris Zalian mZime, zogjer ki _ SeuZlebelic. 

       meore, kompaniam SeiZleba gaaumjobesos xarisxi iseTi maCvenebliT, 

romelsac momxmareblebi  sulac  ar Tvlian  saWirod.  rodesac  Citi bank_ma 

mniSvnelovnad gazarda kancelariis muSaobis efeqturoba saoperacio 

saqmianobis avtomatizaciis gziT, klientebma, rogorc gairkva, an ver 

SeniSnes es cvlileba, an ver dainaxes raime sargebeli misgan. aucilebelia 

darwmuneba imaSi, rom xarisxis gaumjobesebaze danaxarjebi Seexo im 

sferoebs, romlebic ainteresebs klientebs. 

        mesame, momxmareblebs iSviaTad aqvT sruli informacia xarisxis 

Sesaxeb gonivruli msjelobisTvis da Tuki floben kidec aseT informacias, 

maT SeiZleba ar hqondeT dro an motivacia misi damuSavebisTvis,                                 

ris Sedegadac isini axdenen erTi an ori saxasiaTo niSnis gamovlenas da maT 

akavSireben xarisxTan. 

       meoTxe, ramdenadac momxmareblebma SeiZleba ar icodnen, Tu rogor 

Seafason ukeTesad xarisxi, maT SeiZleba SecdomiT miaqcion yuradReba 

produqtis iseT maxasiaTebels, romelic ar SeiZleba iyos xarisxis 

ganmsazRvreli. magaliTad, saiuveliro maRaziebSi momxmareblebi, romlebic 

pirvelad yiduloben briliantebs, unda iyvnen informirebulni, rom xarisxi 

yovelTvis ar ganisazRvreba nawarmis fasiT an gamocxadebuli karatebis 

raodenobiT. 

       samarko kapitalis mxardaWera umeteswilad xdeba im asociaciebiT, 

romlebsac momxmareblebi akavSireben brendTan. brendis mier aRZruli 



70 
 

asociaciebi Cndeba iseTi samarko identurobis SeTavazebisas, romlis 

mexsierebaSi damkvidrebac surT kompaniebs.  

       brendTan dakavSirebuli asociaciebis models warmoadgens ,,Brand 

Essence”–is teqnologia, romelsac gaaCnia 5 done:  

1. atributebi 

2. upiratesoba 

3. faseulobebi 

4. personifikacia 

5. brendis arsi 

 

 

nax.  2.6. brendTan dakavSirebuli asociaciebis modeli 

 

      atributebi - aRweren produqts, rogorc fizikur obieqts: feris, 

surnelis, gamoyenebuli masalis faqturis, teqsturis da sxva komponentebis 

mixedviT. 

      upiratesoba - aris brendis gamoyenebis saerTo fizikuri Sedegebi. 
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      faseulobebi (maRali rangis maxasiaTeblebi) – eseni arian emociebi, 

romlebic eufleba momxmarebels brendTan kontaqtis dros. 

     personifikacia – aris brendingis Teoriasa da praqtikaSi xSirad 

gamoyenebadi midgoma, rodesac metafizikurad xdeba brendis warmodgena 

adamianuri Tvisebebis nakrebiT. 

     brendis arsi – aris wina oTxi donis integraluri Semadgeneli – Zlieri 

idea, romelic Tavis TavSi moicavs momxmareblis arCevanTan dakavSirebul 

sakvanZo argumentebs.  
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Tavi 3.   brendis  identurobis sistema 

3.1. brendi – produqti, organizacia, pirovneba, simbolo 

 

       brendis identuroba aRniSnavs misi ganviTarebis mimarTulebas da 

gansazRvravs brendis mizansa da daniSnulebas. am procesSi brend-

menejerebisTvis mniSvnelovania pasuxebi kiTxvebze: 

 rogoria brendis ZiriTadi Rirebulebebi? 

 rogoria brendis pozicia? 

 rogori unda Candes brendi sazogadoebis TvalSi? 

 rogori saxis urTierTobebia brendisTvis cxovrebaSi yvelaze 

mniSvnelovani? 

 kompania Nestle-m kompaniis seriozulobisa da klientebisadmi 

pativiscemis  niSnad brendis identurobis aRsaniSnavad gamoiyena termini _ 

,,brendis konstitucia”. 

       brendis identuroba warmoadgens samarko asociaciebis unikalur 

nakrebs, romelmac xeli unda Seuwyos momxmareblebsa da brends Soris  

urTierTobis damyarebas. igi qmnis faseulobas, romelic Sedgeba 

funqcionaluri, emociuri da TviTgamoxatvis  sargebelisgan. 

       brendis identurobis Rrma da safuZvliani SeswavlisaTvis kompaniam 

Tavisi brendi unda ganixilos, rogorc: 

1. produqti 

2. organizacia 

3. pirovneba 

4. simbolo 

       TiToeuli brendisaTvis unda ganvixiloT mxolod is midgoma, 

romelic xels Seuwyobs momxmareblis cnobierebaSi brendis arsis mkafio 

Camoyalibebas. 
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brendi,  rogorc  produqti 

       brendis identurobis sakvanZo elementad iTvleba misi sasaqonlo 

safuZveli an is asociaciebi, romlebic ufro axlosaa realobasTan. 

      ra saxis produqtTan asocirdeba brendi? 

      magaliTad, Haagen-dazs_nayinTan, Visa_sakredito baraTebTan, Buick   _ 

avtomobilebTan, Compaq _ kompiuterebTan da a.S.  

       produqtis tipTan Zlieri kavSiri niSnavs, rom gansazRvruli 

sasaqonlo kategoriis xsenebisas spontanurad moxdeba swored im brendis 

gaxseneba, romelic asocirebulia am sasaqonlo kategoriasTan. 

       funqciebi, romlebic pirdapir ukavSirdebian yidvis process an 

produqtis gamoyenebas, momxmareblisTvis uzrunvelyofen funqcionalur, 

zogjer ki emociur sargebels. maT SeuZliaT Seqmnan Rirebuli winadadeba 

raime damatebiTis (magaliTad, funqciebi da momsaxurebebi) an ukeTesis (ufro 

xarisxianis) SeTavazebiT.                                                                                                                    

       im  brendebs, romlebic gvTavazoben ukeTess, miekuTvneba, magaliTad, 

Norelco, romelic uzrunvelyofs gaparsvis umaRles xarisxs saparsi sistemis 

meSveobiT, romlis principia: ,,aiwios da moWras” (,,Lift-and-cut“); Mc Donald`s_is 

qseli  _  msoflioSi ganTqmuli araCveulebrivi sasaqonlo asortimentiT; 

gamorCeuli konkurentuli upiratesobiT aRiniSneba Coleman Meats, romelic 

awarmoebs saqonlis xorcs hormonaluri zrdisa da antibiotikebis gareSe; 

aviakampania Virgin Airlines, romelic sTavazobs biznes-klasis mgzavrebs 

limuzinis ufaso momsaxurebas da a.S. 

       xarisxi _ produqtis imdenad aucilebeli Tvisebaa, rom saWiroebs 

calke ganxilvas. ra gansxvavebaa brendebSi Mercedes, Buik da Ford-Si?                      

an  brendebSi   Neiman  Marcus,   Macy’s  da KKmart-Si?    

       misaRebi xarisxi gansazRvravs an sasaqonlo bazarze ,,Sesvlis 

gadasaxads” (imisaTvis, rom gadarCes, kompaniam unda uzrunvelyos xarisxis 
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minimaluri done), an konkurenciis umaRles dones (imarjvebs brendi 

umaRlesi xarisxiT). 

       brendebis umetesobaSi xarisxi gamoyenebulia, rogorc identurobis 

sakvanZo elementi. magaliTad, Gillete umetes SemTxvevaSi pozicionirdeba 

sareklamo lozungiT:  ,,mamakacisTvis ukeTesi araferia”, xolo  marka Gillete’s  

Good  News  warmoadgens erTjeradi samarTeblebis kategoriaSi saukeTesos. 

starbucks–is brendis identuroba umeteswilad dafuZnebulia firmis 

aRiarebul reputaciaze _ rogorc msoflioSi saukeTeso yavis gamyidvelze. 

       faseuloba pirdapir kavSirSia xarisxTan _ is amdidrebs koncefcias 

safaso aspeqtis mixedviT. magaliTad, brendi Rubbermaid faseulobas 

uzrunvelyofs maRalxarisxiani produqtis wardgeniT misaReb fasebSi,                      

Wall – Mart,  pirvel rigSi, aseve pozicionirdeba, rogorc sacalo vaWrobis 

qseli misaReb fasebSi. 

       zogierTi brendi warmatebulad cdilobs asocirebas moxmarebis an 

gamoyenebis gansakuTrebul mizezebTan. magaliTad, sasmeli Gatorade    

asocirdeba ZiriTadad im sportsmenebTan, romlebic SeiZenen mas maSin, 

rodesac maTi Sedegebi maRal donezea, Clorox asocirebuli gaxda tansacmlis 

maTeTrebelTan, Tumca maTeTreblis gamoyeneba SeiZleba rogorc 

recxvisaTvis, aseve sxvadasxva sagnebis dezinfeqciisTvis. imis miuxedavad, 

rom brendi Miracle Whip warmoadgens universalur salaTis souss, misi 

realuri Zala mdgomareobs sendviCebis momzadebasTan  asocirebaSi. 

       sxvagvari midgomis mixedviT brendis pozicionireba xdeba 

momxmareblis tipis gaTvaliswinebiT. magaliTad, brendi Eddie  Bauer 

warmogvidgens Tanamedrove modur tansacmels adamianebisTvis, romlebic 

drois umetes nawils atareben gareT, Gerber  yuradRebis koncentracias 

axdens bavSvebze, Weight  Watchers asocirdeba im adamianebTan, romlebic 

dainteresebulni arian wonisa da sakvebis miRebis kontroliT, xolo  Friskies 

_ es aris sakvebi aqtiuri katebisTvis. momxmarebelTa asociaciebze 

dafuZnebul Zlier pozicias SeuZlia uzrunvelyos asociaciis da brendis 

individualobis stabiluroba. 
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       brendis kidev erTi strategiuli SesaZlebloba mdgomareobs imaSi, 

rom misi danaxvisas momxmareblebma asocireba moaxdinon im qveyanasTan da 

regionTan, romelic brends Sematebs ndobas. magaliTad, parfiumeria Chanel 

asocirdeba, rogorc franguli, saaTi Swatch _ rogorc Sveicariuli, ludi 

Beck’s  da avtomobili Mercedes _ rogorc germanuli, arayi  Stolichnaia _ 

rogorc rusuli, xolo ludi Molson Ice _ rogorc kanaduri. nebismier 

SemTxvevaSi qveyanasTan an regionTan asociaciebi gulisxmobs imas, rom 

brendi uzrunvelyofs ukeTes xarisxs, radgan qveyanas an regins gaaCnia 

mocemuli klasis produqtis saukeTeso damamzadeblis saxeli.   

       ,,warmoSobis qveynis” zemoqmedebis efeqtis dadgenas eZRvneba uamravi 

gamokvleva. zogierTi maTgani gviCvenebs, rom zemoqmedebis xarisxi 

damokidebulia sasaqonlo kategoriaze. magaliTad, iaponuri eleqtroteqnika 

ufro metad fasdeba, vidre iaponuri sakvebi, xolo franguli moduri 

tansacmeli da parfiumeria metad, vidre franguli eleqtroteqnika.  Tumca, 

warmoSobis qveyanam mas SeiZleba Sematos Tvisebebi, romelic miekuTvneba ara 

erT, aramed ramodenime sasaqonlo kategorias.. 

       erTi kvlevis Sedegad, sadac Seadares avtomobilebis amerikeli 

momxmareblebis Sefasebebi, aRmoaCines, rom amerikuli avtomobilebi  fasdeba, 

rogorc saukeTeso saeqspluatacio gamoyenebis produqti (momsaxureobaSi), 

iaponuri _ mxolod saSualo prestiJulobiT (miuxedavad maTi wamyvani 

reitingisa sxva maCveneblebiT), xolo germanuls aqvs umaRlesi Sefaseba 

prestiJulobis mxriv, magram dabali _ ekonomiurobis mxriv. 

        produqtis Tvisebebze dafuZnebuli identurobis naklovanebebs 

warmoadgens: 

 araefeqturi (warumatebeli)  Sedegebi diferenciaciis procesSi; 

  konkurentebis mier produqtis (misi Tvisebebis) kopirebis     

 SesaZlebloba da siiole; 

  orientacia racionalur myidvelebze; 
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  brendis gafarToebis strategiebis SezRudva; 

  strategiuli moqnilobis Semcireba. 

 

brendi,  rogorc organizacia 

       es midgoma umetes SemTxvevaSi yuradRebis aqcentirebas akeTebs ufro 

metad organizaciebze, vidre produqtze an momsaxurebaze. organizaciis 

iseTi Tvisebebi, rogoricaa novatoroba, xarisxis srulyofisadmi ltolva, 

mzrunveloba garSemomyofebze, iqmneba adamianebis, kulturis,  Rirebulebebis  

da kompaniis programebis  mier.  

       magaliTad, kompania Apple warmoadgens saukeTeso magaliTs aseTi saxis 

identurobisaTvis. igi cdilobs Tavisi brendebis faseulobebis, programebis 

(romlebic warmoadgenen uaxles teqnologiebs) da adamianebis (unikaluri 

personali, romelic demonstraciulad  uWers mxars am Rirebulebebs)  

gaerTianebas. 
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nax. 3.1.  kompania  Apple-is identuroba 

 

       brendis zogierTi aspeqtis aRwera SeiZleba erT konteqstSi _ rogorc 

produqtis Tvisebebi, xolo sxvaSi _ rogorc organizaciis Tvisebebi. 

magaliTad, xarisxi an inovacia SeiZleba iyos Tvisebebi, romlebic 

dakavSirebulia produqtTan, Tu isini dafuZnebulia sasaqonlo  

winadadebebis  dizainze an  specifikur Tvisebebze. 

       konkurentul doneze organizaciis Tvisebebi warmoadgens ufro 

mudmivsa da myars, vidre produqtis Tvisebebi.  

       pirvel rigSi, bevrad ufro advilia produqtis kopireba, vidre 

organizaciis dublireba misi unikaluri personaliT, RirebulebebiTa da 

programebiT;  

       meore, organizaciis Tvisebebi, Cveulebriv, gadaitaneba zogierT 

produqtze sxvadasxva sasaqonlo kategoriebidan, amis gamo mxolod erT 

sasaqonlo kategoriaSi kompania konkurents ufro rTulad gauwevs 

konkurencias;  

       mesame, radgan organizaciis Tvisebebis (mag, novatoroba) Sefaseba da 

gaanalizeba Znelia garSemomyofebisaTvis, maSin konkurentebisaTvisac Zneli 

iqneba  Cveneba, rom maT gadalaxes garkveuli zRvari. SedarebiT advilia imis 

demonstrireba, rom Cveni printeri muSaobs ufro swrafad, vidre konkurentis 

printeri,  magram imis Cveneba,  rom mocemuli organizacia ufro inovaciuria,  

vidre  sxva,  bevrad  Znelia. 

 

brendi,  rogorc  pirovneba 

       adamianebis pirovnuli Taviseburebebis gaTvaliswinebiT brendis 

ganxilva mis identurobas xdis bevrad ufro sainteresos da mdidars, vidre 

mxolod produqtis Tvisebebis gaTvaliswinebiT. iseve rogorc adamianebi 

gamoirCevian Tavisi individualobiT, aseve SeiZleva gamoirCeodes sxvadasxva 
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brendi prestiJulobis, kompetenturobis, ambiciurobis, saimedoobis, 

aqtiurobis, momxibvlelobis, TviTgamoxatvis, inteleqtualobis,  

energiulobis  maCvenebliT. 

        personificirebam sxvadasxva gziT SeiZleba Seqmnas bevrad ufro 

Zlieri brendi.  

       pirvel rigSi, mas SeuZlia gaxdes momxmareblisTvis individualobis 

da TviTrealizaciis gamomJRavnebis saSualeba;   

       meore, iseve rogorc pirovnebis xasiaTi moqmedebs adamianTa Soris 

urTierTobebze, aseve SeiZleba brendis individualoba gaxdes misi 

momxmareblebTan  urTierTobis   xarisxis ganmsazRvreli. 

       da bolos, brendis individualobas ZaluZs TvalnaTliv daanaxos 

garSemomyofebs produqtis Tvisebebi da aseTi gziT srulyos funqcionaluri 

Semosavlebis winsvla. magaliTad, Zlieri, energiuli, mamakacuri 

individualobis mqone brendi Michelin Tvlis, rom avtomobilis  borblebi  

Michelin  aris aseTive  ,,Zlieri”  da  ,,energiuli”. 

 

brendi,  rogorc  simbolo 

       Zlier simbolos SeuZlia erTaderTobisa da identurobis struqturis 

uzrunvelyofa, aseve brendis spontanurad gaxsenebis procesis daCqareba. 

simbolos gamoyeneba SeiZleba gaxdes brendis ganviTarebis mTavari faqtori 

da misi ararseboba _ brendis warumateblobis  mTavari  mizezi. 

       simbolod SeiZleba gamoiyenebodes yvelaferi, rac warmoadgens 

brends. SeiZleba gamovyoT 3  tipis simbolo:  vizualuri, metaforuli da 

samarko. 

       vizualuri saxis simboloebi Tavisi arsiT SeiZleba iyvnen advilad 

damaxsovrebadni da mniSvnelovanni. magaliTad, McDonald`s-is oqrosferi 

TaRebi, Kodak-is yviTeli feri, Mercedes-Benz-is emblema da a.S.  TiToeuli 

simbolos Zlieri vizualuri imiji bevr moments afiqsirebs Sesabamisi 
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brendis identurobaSi, radgan simboloebTan da identurobis elementebTan 

kavSiri didi xnis ganmavlobaSi yalibdeba. sakmarisia simbolosaTvis  erTi  

Tvalis Sevleba,  rom  gagaxsendeT  brendi. 

       simboloebi im SemTxvevaSi iZenen Zalas, Tu isini Seicaven metaforas 

an raime maxasiaTebels, risi meSveobiTac SesaZlebeli gaxdeba 

funqcionaluri da emociuri sargeblis uzrunvelyofa. 

       Zlieri simbolo brendis strategiis qvakuTxedia. brendingis 

germaneli specialisti _ kuber_reili (Koeber-Reil) brendis samarko 

identurobis analizs yovelTvis iwyebda kiTxvis dasmiT:                            

_ ,,rogori   unda iyos Tqveni markis vizualuri imiji bolo 5 wlis 

ganmavlobaSi?”  imiji gansazRvravda yvelafers _ zogierT SemTxvevaSi 

produqtis koncefcias da mis saxelsac.  erT-erT kompanias kuber-reilim 

SesTavaza sakvebis damzadebis sferoSi gamoeyenebina metafora _ ,,Savi  

foladi”, romelic Semdeg  gaxda produqtis dizainis, SefuTvis da 

komunikaciis  Seqmnis  safuZveli. 

 

3.2.  brendis  fuZemdebluri da gafarToebuli identurobis  

struqtura 

 

       brendis identuroba Sedgeba fuZemdebluri da gafarToebuli 

identurobisagan. 

brendis  fuZemdebluri  identuroba 

       fuZemdebluri identuroba Zalzed mniSvnelovania brendis arsis 

gasagebad da im mizezebis gasarkvevad, riTac is warmatebas poulobs bazarze. 

fuZemdebluri identuroba Tavis TavSi moicavs asociaciebs, romlebic, 

rogorc wesi, Seucvleli xdeba im drosac, rodesac brendi gadis axal 

bazrebsa da sasaqonlo kategoriebze.  magaliTad, Tu viski Black  Velvet-is 

gayidva daiwyeba axal qveynebSi, is yovelTvis darCeba faseuli marka, 
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romelic moaxdens  ,,rbili da aramware”  gemos demonstrirebas da amis 

Sesaxeb ganacxadebs komunikaciis saSualebebis meSveobiT.  brendi Black  

Velvet-is identurobis danarCeni nawili naklebad mniSvnelovania. 

       Zlieri brendis fuZemdebluri identuroba, gafarToebuli 

identurobis elementebTan SedarebiT, ufro mobilurad unda reagirebdes 

cvlilebebze.  brendis pozicia da, Sesabamisad, komunikaciuri strategiebi 

SeiZleba Seicvalos iseve, rogorc gafarToebuli identuroba, magram 

fuZemdebluri identuroba SedarebiT mudmivia. 

       saboloo jamSi, fuZemdebluri identuroba ganisazRvreba ramodenime  

introspeqtiul  SekiTxvaze  pasuxis  gacemiT: 

 ra aris brendis suli? 

 romeli fundamenturi gadawyvetilebebi da faseulobebi 

warmogvidgens  brendis  Zalas? 

 rogoria im organizaciis kompetencia,  romelic brendis ukan dgas? 

 ra  organizacias  warmoadgens  brendi? 

    rogorc brendingis erT-erTma specialistma aRniSna, Tu sworad 

gaanalizdeba organizaciis kultura da faseulobebi, maSin brendis 

identuroba Tavis Tavze TviTon izrunebs.  brendebis umetesobisaTvis 

aucilebelia mWidro urTierTkavSiri organizaciis faseulobebsa da 

fuZemdeblur  identurobas  Soris. 

        fuZemdeblurma identurobam unda moicvas is elementebi, romlebic 

brends aniWeben unikalurobas da faseulobas, amitom fuZemdeblur 

identurobas xSirad Seaqvs wvlili brendis faseulobis SeqmnaSi da misdami 

ndobiT ganwyobaSi.  zogjer sloganma Tavis TavSi SeiZleba moaxdinos 

fuZemdebluri identurobis akumulireba. 

 ,,Cven varT rigiT meore, magram vcdilobT viyoT ukeTesebi” _  

igulisxmeba, rom firma Avis Tavis Tavze iRebs valdebulebas 

momxmarebelTa momsaxurebaSi uzrunvelyos bevrad ufro maRali 

xarisxi; 
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 ,,mudmivi swrafva srulyofisaken” _ avtomobili Lexus   warmoebis, 

eqspluataciis drois, komfortisa da funqcionalurobis 

TvalsazrisiT damzadebulia umaRlesi standartis  xarisxiT; 

 ,,dneba  pirSi  da  ara  xelebSi” _ gemovnebisa da moxerxebulobis 

unikaluri SeTanawyoba, romelsac gvTavazobs kanfetebis kompania  

M & M’s . 

       fuZemdebluri identuroba momxmareblebs aCvenebs, Tu ra iTvleba 

yvelaze mniSvnelovnad mocemuli brendisTvis. fuZemdebluri identurobis 

yvela parametrma unda asaxos firmis strategia da faseulobebi.                                                                                       

       Tu momxmarebelebi aRiqvamen brends mis fuZemdeblur 

identurobasTan SesabamisobaSi, maSin SeiZleba CavTvaloT, rom 

konkurentuli brZola mogebulia. 

 

brendis  gafarToebuli  identuroba 

     gafarToebuli identuroba Tavis TavSi moicavs elementebs, romlebic 

uzrunvelyofen brendis struqturas. masSi SeiZleba Sediodes brendis 

marketinguli programis elementebi, romlebic ukve arian an, savaraudod,  

momavalSi  gaxdebian  asociaciebi. 

    fuZemdeblur identurobaSi, Cveulebriv, ar aris sakmao raodenobis 

detalebi brendis identurobis yvela funqciis warmodgenisaTvis.                    

umetes SemTxvevaSi, brendis identuroba kompanias exmareba imis gadawyvetaSi, 

Tu romeli programa an informaciaa  ufro efeqturi, romelma SeiZleba 

moutanos kompanias ziani an xeli Seuwyos miznis miRwevaSi. is fuZemdebluri 

identurobac ki, romelic Seesabameba kompaniis miznebs, saboloo jamSi 

SeiZleba am davalebis SesrulebisTvis  arasakmarisi  aRmoCndes. 

       magaliTad, ,,sulieri  simSvidis”  uzrunvelyofa, iseve  rogorc 

sadazRvevo kompaniis fuZemdebluri identuroba, Seesabameba miznobrivi 

segmentis molodins, rom kompaniam unda uzrunvelyos maTi simSvide, Tumca 

komunikaciuri miznebisa Dda saSualebebis SemuSavebis procesSi firmam 
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SeiZleba aRmoaCinos, rom SesaZlebelia komunikaciis sami strategiidan                  

erT-erTis SerCeva, romelic gamoiyeneba  ,,klientis  sulieri  simSvidis”  

daxasiaTebisaTvis. am cnebaSi igulisxmeba:  bankis  saimedooba, pensiaze 

gasvlisa da gauTvaliswinebeli SemTxvevebis dazRveva da mzrunveloba 

axloblebze. 

       gafarToebuli identuroba brendis Semqmnels exmareba im 

aucilebeli detalebis damatebaSi, romelic saWiroa mTliani suraTis 

Sesaqmnelad. 

       sasaqonlo kategoriis SigniT is brendi, romelsac aqvs didi 

gafarToebuli identuroba, aris ufro Zlieri, advilad damaxsovrebadi, 

saintereso da relevanturi.  brendis identurobis elementebis ricxvi 

damokidebulia  sasaqonlo kategoriaze.  magaliTad, kanfetebis an spirtiani 

sasmelebis Zlieri markis identurobis Seqmna ufro rTuli iqneba, vidre im 

kompaniisa, romelic saqmianobs momsaxurebis sferoSi.  magaliTad,  Bank  of  

America-s aqvs sasaqonlo kategoriebis ufro martivi  maxasiaTeblebi da igi 

ar moicavs organizaciis Taviseburebebs. 

       fuZemdebluri da gafarToebuli identuroba axdens identurobis 

elementebis organizebas brendis arsis gamovlenasTan SesabamisobaSi. 

Zlieri da warmatebuli brendebi yovelTvis arian brendis identurobis 

elementebis gankargulebaSi da, piriqiT, SedarebiT sust brendebs gaaCniaT 

identuroba nakleb elementebze dayrdnobiT. rogorc wesi, es elementebi ar 

arian urTierTSekavSirebulni da zogjer  erTmaneTsac  ki  gamoricxaven. 

       brendis identurobis struqturis mniSvnelovan aspeqtad gvevlineba 

isic, Tu rogor eTanawyobian elementebi erTmaneTs.  arsebobs  ki aseTi 

modeli? aris Tu ara TanmimdevrobiT dajgufebuli identurobis 

elementebi? Tu isini Tavis mxriv warmoadgenen araSeTanawyobili 

asociaciebis jgufs, romlebic erTmaneTs gamoricxaven? 

       magaliTisaTvis ganvixiloT McDonald`s-is brendi. saboloo jamSi 

SeiZleba sami urTierTdakavSirebuli jaWvis gamoyofa, romelTagan 

TiToeuli warmodgenilia identurobis elementebis erTobliobiT. 
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asociaciebi: ,,bavSvebi _ sixaruli _ ojaxi”  Seesabameba ronald 

makdonaldsis saxes dabadebis dReebis gadaxdasTan McDonald`s-Si, TamaSebTan  

,,McDonald`s “-is qveyanaSi, Haapy  Meals-is nakrebTan, McDonald`s-is TojinebTan 

da saTamaSoebTan. asociaciebis nakrebi, romelic dakavSirebulia socialur 

garemosTan, Tavis TavSi moicavs ,,ronald  makdonaldsis  saxls”  da bolos, 

arsebobs funqcionaluri asociaciebis nakrebi, romlebic Tavmoyrilia 

momsaxurebis koncefciebis,  faseulobebisa  da sakvebis garSemo. 

 

 

nax.  3.2.  kompania ,,Mc Donald`s“-is identuroba 

 

       mTlianobis koncefcias, romelic SemuSavebulia geStalt-

fsiqologiis warmomadgenlebis mier (maqs  verteimeris  namuSevrebidan 

dawyebuli, 1912 w), SeuZlia mniSvnelovani asociaciebis modelis Zalis 

ilustrirebis moxdena. geStalt _ fsiqologia  _ Seiqmna germaniaSi,                        

20-iani wlebis dasawyisSi. mis mixedviT fsiqikur samyaros TiTqos marTavs  
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e.w. ,,geStalturi”, anu  mTlianobis kanonebi, romlebic yovel fsiqikur 

gancdas aniWeben  mTlian,  struqturul  xasiaTs.                                                        

      geStalt-fsiqologiis warmomadgenlebi aqcents akeTebdnen imaze, 

rom adamianebi sagnebs iReben ara ise, rogorc calkeul atributebs, aramed 

ise, rogorc erT mTlianobas.  

 

nax.  3.3.  geStalt-fsiqologiis aspeqtebi 

     geStalt-fsiqologiaSi es fenomeni xSirad xasiaTdeba fraziT:  

,,erToblivi ufro Zlieria, vidre misi nawilebis jami”.  es aspeqti SesaZloa  

gamoviyenoT  brendis  identurobis  mimarTac. 

 

3.3.   brendis  identurobis  dagegmvis  modeli 

       brendis identurobis SemuSaveba dafuZnebulia firmis klientebis, 

misi konkurentebisa da biznesis strategiis urTierTSeTanxmebul Sedegebze. 

saboloo jamSi, brendis faseulobas marTaven klientebi, ris gamoc misi 

strategia unda emyarebodes segmentaciis mowesrigebul analizs da 

momxmarebelTa motivaciis detalur codnas.   
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       imisaTvis, rom brendis identuroba iyos moqmedi, mas gamoZaxili unda 

hqondes klientebis mxridan. brendma momxmareblebi unda ganawyos 

konkurentebis winaaRmdeg da moaxdinos imis demonstrireba, Tu risi gakeTeba 

SeuZlia kompanias amJamad da ris gakeTebas SeZlebs igi samomavlod. 

       brendis strategiuli analizi menejers exmareba klientebis, 

konkurentebisa da sakuTari brendis ukeT SecnobaSi. 

 

nax.  3.4.  brendis identurobis dagegmvis modeli 

 

       klientebis  analizi  mas daanaxebs, Tu ras laparakoben 

momxmareblebi, maT dafarul qmedebebsa da reaqciebs. am davalebis 

Sesasruleblad menejerebi xSirad iyeneben moxmarebis struqturis 

Seswavlas da gamokvlevas. garda amisa, aucilebelia segmentaciis sqemis 

Camoyalibeba, romelic maT daexmarebaT strategiis marTvaSi. amisaTvis 

menejerebma unda gaarkvion segmentaciis maCveneblebis romeli cvladebi 

moqmedeben sinamdvileSi saqmis viTarebaze da Seafason TiToeuli segmentis 

ganviTarebis sidide da dinamika. 

brendis 
identurobis 
SemuSaveba 

klientebis 
analizi

konkurentebis 
analizi

TviT brendis 
analizi
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    konkurentebis analizi  _ warmatebis kidev erTi gasaRebia, radgan 

brendis identurobas unda hqondes konkurentuli ganmasxvavebeli niSnebi, 

romlebic drois msvlelobis mixedviT realur upiratesobas unda 

adasturebdes.  arsebuli da potenciuri konkurentebis Zlieri mxareebis, 

strategiebis da poziciebis SeswavliT menejerebi unda  cdilobdnen  

brendis Seqmnis amocanaTa arsSi garkvevas. 

       TviT  brendis  analizi  gviCvenebs, SeuZlia Tu ara brends 

gaamarTlos momxmareblebis molodini. arsebobs Tu ara amisaTvis sakmarisi 

resursebi, SesaZleblobebi da survili?  analizma unda gamokveTos brendis 

ara marto tradiciebi da Tanamedrove imiji, aramed brendis Semqmneli 

organizaciis Zlieri da susti mxareebi, warmatebuli strategiebi da 

faseulobebi,  unda gansazRvros brendis arsi (suli), romelic dasabams 

iRebs kompaniaSi. 

      maSasadame,  brendis identurobam unda asaxos biznesis strategia da 

firmis mzadyofna im programebis investirebaSi, romlebic brends saSualebas 

miscemen Seasrulon momxmareblebisadmi micemuli dapirebebi.     

                                                                  

3.4.  brendis  identurobis  realizaciis  sistema 

 

       brendis identurobis realizacia xdeba brendis Seqmnis programebis  

SemuSavebisa  da  Sefasebis  meSveobiT. 

       brendis identurobis realizacia SesaZlebelia oTxi komponentis 

meSveobiT. esenia:  

1. brendis  identurobis  srulyofa;   

2. brendis  pozicia;  

3. brendis  komunikaciuri programebis realizacia;   

4. brendis  komunikaciuri programebis testireba da trekingi; 
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1.  brendis  identurobis  srulyofa 

       brendis  identurobis  srulyofa  _ es aris moqmedebebis erToblioba, 

romlebsac brendis identurobaSi SeaqvT mravalferovneba da sicxade.                     

amis gareSe brendis identurobis elementebi (magaliTad, lideroba, 

megobroba, ndoba da momxmarebelTan urTierToba) iqneba sakmaod  bundovani. 

       rodesac brendi mkafiod aris pozicionirebuli, Cndeba meti 

SesaZlebloba ufro  Rrma da Sinaarsiani identurobis da faseulobebis  

Sesaqmnelad. am dros aRar aris imis saWiroeba, rom isini mivusadagoT 

komunikaciur programas: brendis pozicias miznobriv momxmareblamde  saWiro 

Setyobinebebi  miaqvs.  

       xSirad is elementebi, romlebic mniSvnelovania brendis identurobis 

dasadgenad, SeiZleba meorexarisxovani aRmoCndes komunikaciuri 

strategiisTvis. magaliTad, kompania ,,Mc Donald`s”-Tvis korporaciuli 

kulturis da identurobis erT-erTi mniSvnelovani nawilia - sisufTave. 

miuxedavad amisa, ar Rirs misi CarTva brendis pozicionirebaSi, radgan  maSin 

kompaniisTvis rTuli iqneboda konkurentebTan gamklaveba.                                

         brendis pozicia SeiZleba Seicvalos identurobis da faseulobebis 

Secvlis gareSe. magaliTad, Saturn-ma Tavisi pozicionireba daiwyo, rogorc 

,,msoflio klasis avtomobilma“, Semdeg brendis poziciam gadainacvla 

identurobis sistemis sxva nawilSi _ klientebTan damokidebulebaSi, 

romelic dafuZnebulia megobrobasa da pativiscemaze. identuroba da 

faseulobebi ar Secvlila, Seicvala pozicionireba da, aqedan gamomdinare, 

komunikaciuri programa. 

        Cndeba kiTxva: identurobis romeli elementebi unda CavrToT brendis 

pozicionirebaSi?  

       aucilebelia yuradReba mivapyroT sam  aspeqts: 

1.  brendis fuZemdeblur identurobas; 

2.  identurobis struqturaze moqmed elementebs; 
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3.  faseulobebis SeTavazebas. 

       rogorc ukve aRvniSneT, brendis fuZemdebluri identuroba - es aris 

brendis Rrma da ucvleli arsi, sadac warmodgenilia misi unikaluri da 

mniSvnelovani elementebi. garda amisa, brendSi unda CavrToT im elementebis 

erToblioba, romelic gars akravs fuZemdeblur identurobas da gvaZlevs 

misi sxvadasxvagvarad ganxorcielebis SesaZleblobas.  

       brendis pozicia SeiZleba daefuZnos fuZemdebluri identurobis 

Zlier elementebs.   magaliTad, ,,Mc Donald`s“-is brendis pozicionirebaSi did 

rols asrulebs ronald makdonaldi _ is bavSvebis yuradRebis centrSia, 

aris xumrobis obieqti,  mis gareSe warmoudgenelia ,,ronald makdonaldis 

saxli“. amgvarad, ,,Mc Donald`s“-is brendis pozicia ganmtkicebulia ronald 

makdonaldis personaJiT. misi saTamaSo programebis wyalobiT                                        

,,Mc Donald`s“-is restornebi gadaiqcnen ,,ojaxuri garTobis centrad“ 

(miznobrivi auditoria _> bavSvebi da mSoblebi). 

        faseulobebis SeTavazeba - es aris sargebeli, romelic ganapirobebs 

,,brendi - momxmareblis“ urTierTobebs. momxmareblis sargebeli, romelic 

warmoadgens faseulobebis nawils, aseve SeiZleba iqnes gamoyenebuli brendis 

pozicionirebisTvis.                

        magaliTad, Nike  funqcionalur sargebelTan erTad, romelsac iZleva 

misi udavod maRalxarisxiani produqti, momxmarebels sTavazobs aseve  

TviTrealizaciis sargebels, ramdenadac mis produqcias reklamas 

ukeTebdnen cnobili sportsmenebi (maikl jordani, andre agasi). 

 

2.  brendis   pozicia 

        brendis   pozicia - es aris samarko identurobis da faseulobebis  

nawili, romelic aqtiurad unda gavacnoT miznobriv auditorias.                 

brendis poziciam unda moaxdinos misi upiratesobebis demonstrireba 

konkurentul brendebTan mimarTebaSi. is gansazRvravs komunikaciis mimdinare 

amocanebs.  zogjer identurobis zogierTi elementebi ar moiazrebian mis 
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poziciaSi. SesaZloa isini arian kidec mniSvnelovanni, magram ar gvevlinebian 

diferencirebulebad. analogiuri situacia warmoiqmneba maSin, rodesac 

brendi ar aris mzad Seasrulos Sesabamisi dapireba, an auditoria ar aris 

jer mzad brendis  mier micemuli dapirebis aRsaqmelad.  magram, Tu brends 

gauCndeba ufro realuri SesaZleblobebi, rom klientebs SesTavazos 

identurobis is elementebi, romlebzec adre mxolod ocneba SeiZleboda, 

maSin SesaZlebelia  vifiqroT  brendis  ufro  momgebian  pozicionirebaze. 

        brendis poziciam unda gaiTvaliswinos Tavisi miznobrivi auditoriis 

specifika, romelic SesaZloa warmoadgendes brendis miznobrivi sabazro 

segmentis mxolod nawils. SeiZleba gamovyoT rogorc pirveladi, aseve 

meoradi miznobrivi auditoriebi.  Toyota Camry-Tvis sportuli sedanebis 

mZRoli mamakacebi warmoadgenen  pirvelad miznobriv auditorias, xolo 

mZRoli qalebi ki arian ara nakleb mniSvnelovani meoradi auditoria. 

amrigad, pozicionirebis strategiaSi aucileblad unda iqnes 

gaTvaliswinebuli meoradi auditoria. 

        komunikaciuri saSualebebis gamoyeneba brendis poziciis 

mxardasaWerad yovelTvis ganpirobebulia specifikuri komunikaciuri 

amocanebiT:  brendis imijis cvlilebiT an gaZlierebiT, an ,,brendi – 

momxmareblis” urTierTobis xasiaTiT,  magram Sesabamisi gaTvlebis gareSe  

am amocanebis gadaWra aris SeuZlebeli. 

        magaliTad, Tu saWiroa brendsa da momxmarebels Soris megobruli 

urTierTobebis Seqmna da gaumjobeseba, saWiro iqneba ,,Tanaxma var _ ar var                    

Tanaxma“-s tipis skalis SemuSaveba, sadac msjelobisTvis gamoviyenebT iseT 

Temebs, rogoricaa ,,Gateway _ Seni megobaria“ da ,,Gateway _ yovelTvis 

TqvenTvis“. 

        aseTi sazomi skalebis gamoyeneba SesaZlebelia rogorc 

komunikaciuri programebis testirebisas, aseve maTi efeqtianobis analizisas. 

       samarko identurobis msgavsad, brendis pozicia _ es aris 

momxmareblebis mier brendis aRqmis sasurveli xarisxi (brendTan 

dakavSirebuli asociaciebis nakrebi). brendis pozicionirebisas 
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mizanSewonilia brendis identurobis Sedareba mis  imijTan. identurobis 

imijTan Sedarebis Sedegebi gansazRvravs brendis pozicionirebasTan 

dakavSirebul komunikaciur amocanebs. aqedan gamomdinare, SesaZlebelia 

brendis imijis marTva Semdegi mimarTulebebiT: 

        ,,ganmtkiceba“ _ rodesac aucilebeli xdeba brendis erT-erTi 

maCveneblis damateba an ganmtkiceba   (magaliTad,  davamatoT maCvenebeli - 

,,socialurad misaRebia“); 

        ,,gaZliereba“ _ Tu brendTan dakavSirebuli asociaciebi sakmaod 

Zlieria da  emTxveva mis identurobas  (SeiZleba gavaZlieroT brendis 

individualobis iseTi Tvisebebi, rogorica  ,,sasacilo“  an  ,,mxiaruli“); 

        ,,Serbileba“ (,,gafantva) _ Tu imiji ar emTxveva brendis identurobas 

(magaliTad, saSualo asakis momxmareblis  indiferentuli  saxe). 

 

brendis  imijis  ,,ganmtkiceba“ 

       brendis imiji SesaZloa mimarTuli iyos Zalian viwro segmentze - erT 

asakobriv jgufze an gamoyenebis sferoebze im dros, rodesac samarko 

identuroba iZleva maTi gafarToebis SesaZleblobas. magaliTad, kompanias 

surs gayidos Tavisi produqti rogorc saojaxo meurneobebze, aseve 

ofisebze, an moizidos momxmarebelebi, romelTaTvisac erTnairad 

mniSvnelovania rogorc moduri stili, aseve xangamZleoba. amitom brendebis 

pozicionirebisas aucilebelia: 

 brendis imijisaTvis asociaciebis damateba; 

 aRqmis iseTi aspeqtebis Serbileba, romlebic aviwroeben brendis 

imijs. 

       magaliTad, Clinique-s aqvs Zlieri imiji, romelic asocirdeba 

sterilurobasTan, sisufTavesTan, samkurnalo-profilaqtikur efeqtTan 

(aris antialergiuli). brendis tipur momxmareblad iTvleba axalgazrda 

qali cximiani kaniT.  Clinique - is amocana mdgomareobs ara mxolod brendis 
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arsebuli imijis Zlieri mxareebis mxardaWeraSi, aramed ,,axalgazrdulobis“ 

Temis SerbilebaSi, anu produqcia sasurveli unda gavxadoT mowifuli asakis 

qalebisTvisac da amiT gavafarTovoT misi auditoria.  am mizniT Clinique-is 

imijSi sasurveli iqneba SevitanoT  elementi - ,,daxvewiloba“ ara imitom, 

rom  winaaRmdegoba gavuwioT konkurent brendebs, romlebic sakuTari 

brendebis pozicionirebas axdenen am atributiT, aramed imitom, rom 

gavafarTovoT Clinique - is imiji, romelic asocirdeba mxolod atributTan - 

,,samkurnalo“.  

brendis  imijis  ,,gaZliereba“ 

        brendis imiji yovelTvis ar gansazRvravs brendis identurobas an 

pozicias, magram misi gavlenis gaTvaliswineba pozicionirebaze 

aucilebelia.  Tavis mxriv,  brendis swori pozicia aZlierebs  misi imijis 

Zlier mxareebs da axdens maT realizacias, xolo repozicionireba ki, 

romelic ar aris dafuZnebuli brendis Zlier mxareebze, qmnis mraval 

sirTulesa da riskebs. 

         magaliTad, avtomobil   ,,Subary’’-s  yvelaze faseuli aqtivi iyo _  

,,yvelganmavali’’ (ramdenadac reklamaSi mTamsvlelebi swored ,,Subary“-Ti 

adiodnen mTebis ferdobebze), aseve ,,moxerxebuli marTva’’ da ,,usafrTxoeba’’.  

erTxel  kompaniam ganizraxa rebrendingi, raTa gasuliyvnen ufro farTo  

sabazro segmentze, sadac misi pirdapiri konkurentebi iyvnen Honda Accord da  

Toyota Camry. magram am strategiis Sedegad ,,Subary’’- m miiRo is, rom masa da 

mis konkurentebs Soris waiSala gansxvaveba da Sedegad, mcdeloba 

warumateblad damTavrda. ,,Subary’’-m daangria nawilobriv Tavisi imiji da 

amitom iZulebuli gaxda dabrunebuliyo Cveul pozicionirebaze,                  

romelic dafuZnebuli iyo yvelganmavali avtomobilebis warmoebaSi lideris 

imijze. 

brendis  imijis  ,,Serbileba“ (,,gafantva“) 

        brend-komunikaciebSi maqsimaluri efeqtianobis misaRwevad zogjer 

aucilebelia aqcentis gakeTeba imaze, rac realurad ar warmoadgens mis 
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komponents. ludis markis imijis  Sefasebisas, Tu igi asocirdeba saSualo 

asakis momxmarebelTan, im dros, roca brendis identurobaSi Sedian  ludis 

ufro axalgazrda moyvarulebi, xazgasma im faqtze, rom brendi ar aris 

orientirebuli mxolod saSualo asakis momxmareblebze, gamoiwvevs im 

siuJetebsa da promo-aqciebze nawilobriv uaris Tqmas, sadac monawileoben 

saSualo asakis adamianebi. 

        brendis imijis formireba asaxvas poulobs yvelaferze: produqtze, 

SefuTvaze, gayidvis wertilebze, reklamaze, veb-gverdsa Tu sxva marketingul 

elementebze. brendis imijis zegavlena igrZnoba yvelgan - igi Tavs iCens 

nebismier arsebul Tu potenciur klientTan komunikaciisas. es zegavlena 

imdenad Zlieria, rom asociaciebi brendis Sesaxeb momxmareblis gonebaSi 

maSinac ki ganagrZobs sicocxles, rodesac am brendis qveS arsebuli 

produqti an servisi icvleba. swored amitom uaRresad mniSvnelovania 

brendis imijis perioduli monitoringi, raTa kompaniebi darwmundnen, rom 

igi (brendis imiji) zustad gamoxatavs im faseulobebsa da SeTavazebebs, 

rasac kompania masSi debs. 

       brendis poziciam unda moaxdinos konkurentuli upiratesobis 

demonstrireba da xazi gausvas im gansakuTrebul Tvisebebs, romlebic 

iTvlebian brendis faseulobis nawilad. atributebma, romlebic ganixilebian 

rogorc upiratesobani, gamoZaxili unda hpovon momxmareblebSi da asaxon 

raRac imaze meti da mniSvnelovani, rasac sTavazoben konkurentebi. 

        pozicionirebis mTavari mizania xazi gausvas brendis upiratesobas, 

romelic gamoZaxils hpovebs momxmareblebSi unikaluri faseulobis 

SeTavazebiT an ,,brendi – klientis”  urTierTobis gansakuTrebuli xasiaTiT. 

aradamajerebeli an araTanmimdevruli Setyobinebebi, romlebSic brendis 

upiratesobaa asaxuli, ver aRweven miznobriv auditoriamde, asusteben brends 

da xdian mas daucvels. 

       brend - menejerebma brendis pozicionireba unda moaxdinon ise, rom 

is momxmareblis cnobierebaSi aRiqmebodes xangrZlivi drois ganmavlobaSi. 

brend - strategiebi moiTxoven mniSvnelovan kapitaldabandebebs da maTgan 
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mogeba naklebi iqneba, Tu brendis pozicia gaTvlilia xanmokle droze. 

kompanias SeuZlia ekonomiis gakeTeba grZelvadian perspeqtivaSi 

Tanmimdevruli strategiebis realizaciiT. Sedegad, aucilebelia brendis 

identurobis da poziciis SemuSaveba, romlebic gauZleben drois gamocdas. 

        mniSvnelovania, rom brendis pozicia iZleodes konkurentebisgan 

brendis diferencirebis SesaZleblobas. 

        arsebobs brendis diferencirebis ramdenime mimarTuleba: 

 brendi SesaZloa pozicionirebuli iyos, rogorc konkurenti markis 

antagonisti, romelic dafuZnebuli iqneba funqcionalur sargebelze 

da xazs gausvams im faqts, rom is aris ukeTesi an Tanaswori 

konkurentuli markisa xarisxiT, magram ufro iafia, an gaaCnia 

damatebiTi funqcionaluri SesaZleblobebi; 

 pozicionireba SesaZloa agebuli iyos ara mxolod funqcionalur 

sargebelze da produqtis maxasiaTeblebze, aramed emociur 

sargebelze an TviTgamoxatvis moTxovnilebis dakmayofilebazec, 

organizaciis maxasiaTeblebze, samarko individualobasa da ,,brendi – 

momxmareblis” urTierTobaze. brendis individualobis koncefciis 

gamoyeneba pozicionirebisas xSirad warmoadgens misi 

konkurentunarianobis gaZlierebis saSualebas; 

 miRebulia, rom brendi unda iswrafvodes iyos konkurentebze 

aRmatebuli yvela maCvenebliT. Tumca, gonivrulia, Tu gamoviyenebT 

brendis poziciis susti mxareebis neitralizaciis strategias.  

davuSvaT, Acer-is kompiuterebi konkurentunarianebi arian im segmentSi, 

sadac mTavaria teqnikuri maxasiaTeblebi da yidvisSemdgomi 

momsaxureba. amitom am kompaniam ar unda Seqmnas iseTi imiji, romelic 

axdens ,,servisuli mxardaWeris“ maCveneblis upiratesobis  

demonstrirebas, sadac misi konkurenti _ Dell  ufro Zlieria. amitom  

efeqtiani strategia iqneba  konkurentuli paritetisken swrafva, anu 

mizani unda iyos momxmareblebis darwmuneba imaSi, rom Acer sakmaod 

axlos aris Dell-Tan ,,servisuli mxardaWeris“  parametriT. 
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3.  brendis  komunikaciuri programebis realizacia  

       yvelaze ufro genialuri strategiac ki ganwirulia fiaskosTvis,                        

Tu ar damuSavda misi realizaciis detaluri gegma. Tavdapirvelad muSavdeba 

pozicionirebis miznebi  da Semdeg xdeba alternativebis Zieba, anu amocanis 

gadawyvetis sxvadasxva variantebis Sedgena, romliTac didi Sansia mivaRwioT 

maRal Sedegs.  

              alternativebi _ esaa SemoqmedebiTi midgomis variantebi. rac meti 

varianti arsebobs dasaxuli amocanis gadasaWrelad, miT ufro meti Sansia 

warmatebis misaRwevad. 

        alternativebis Sesaqmnelad SesaZlebelia moviwvioT reklamistebis 

ramdenime gundi an sareklamo saagentoc ki, romlebic imuSaveben 

erTmaneTisgan damoukideblad. efeqturi reklamis Sesaqmnelad Coca – Cola 

iyenebs uamrav sareklamo saagentos. aucilebelia strategia, romelic xels 

Seuwyobs maTTvis mimarTulebis micemas da koordinacias. 

        komunikaciebi, sadac gamoyenebulia aratradiciuli media, xSirad 

maRalefeqtiania da iZleva gansacvifrebel Sedegebs. 

       ai, ramdenime maTgani: 

       1.  specialuri movlenebis sponsoroba  _  uzrunvelyofs brendis 

saxelis  bunebriv da maRalefeqtur demonstracias da iwvevs pozitiur 

asociaciebs. sponsoruli xarjebis  2/3  amerikaSi modis sportze; 

       2.   momxmarebelTa   klubebi   da   maTTvis gankuTvnili programebi     

xels  uwyoben klientebs Soris megobruli urTierTobebis Camoyalibebas.  

Swatch-is saaTebis koleqcionerTa klubi,  Apple-is Macintosh-is momxmarebelTa 

jgufebi da a.S. TamaSoben sakvanZo rols brendis loialurobis Seqmnasa da 

mxardaWeraSi; 
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       3.  direqt - marketingi  _  nebas aZlevs momxmareblebs uSualod 

daukavSirdnen kompaniebs katalogebis, sainformacio bukletebis, internetis 

an marketinguli komunikaciis sxva saSualebebis meSveobiT; 

       4.   PR - RonisZiebebi  _  uzrunvelyofen naklebbiujetian komunikaciur 

kontaqtebs, romlebsac SeuZliaT gamoiwvion momxmareblebSi ndobis maRali 

xarisxi; 

       5. warmatebuli  saxalxo  demonstracia  _  aZlierebs brendis 

vizualizacias.  Swatch-ma Tavis  saaTebTan gasacnobad frankfurtsa da 

tokioSi caTambjenebze daamontaJa 160 m-is sigrZis giganturi saaTebi; 

       6.   gasaRebis   stimulirebis   aqciebi  _  erTi mxriv, maT SeiZleba 

ziani miayenon brendis reputacias, rodesac xazgasma xdeba fasze, magram 

amavdroulad, aseT aqtivobebs SeuZliaT brendis mxardaWerac da biujetSi 

finansebis akumulirebac; 

       7.  merCandaizingi  da  ivenT - marketingi  _  saSualebas iZleva 

momxmareblebs gadavceT unikaluri Setyobineba markis individualobis 

Sesaxeb.  magaliTad,  Apple-is kompiuterebis msoflio gamofena, General 

Electric-is  ,,momavlis saxli’’,  ,,Nike - is qalaqis’’  maRaziebi,  Coca – Cola -s 

saeqskursio trailerebi da sxv; 

       8. SefuTva bevri brendisTvis _ es aris  identurobis realizaciis                      

mTavari elementi. magaliTad, Ferrero Rocher-is gansakuTrebuli 

individualoba  dayvanilia momxmareblamde SefuTvis mdidruli dizainis 

wyalobiT; 

             9. simboloebi da metaforebi _ brendis pizicionirebaSi xSirad 

mimarTaven Zlieri, dasamaxsovrebeli simboloebis da metaforebis 

gamoyenebas, rogorc  erT-erT saukeTeso strategias. magaliTad, Apple-is                   

Macintosh-is ,,gamomcemloba  samuSao  magidaze”,  Energizer - is kurdReli,   

Pilsbury - is ponCiki, kovboi ,,Marlboro“  da qveyana ,,Marlboro“.  inglisSi 30 

wlis ganmavlobaSi aCvenebdnen Cais erT-erTi wamyvani markis sareklamo 

rgolebs saxaliso istoriebiT, romlis personaJic iyo maimuni, romelic 
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miirTmevda Cais.  Zlieri metaforis gamoyenebiT SesaZlebelia brend-

komunikaciis xarjebis Semcirebac.  Apple Tavis kompiuterebs adarebda 

,,gamomcemlobas, romelic moTavsebulia  samuSao  magidaze”,  raTa gaegzavna 

momxmareblebisTvis megobruli Setyobineba Macintosh-is grafikuli 

SesaZleblobebis Sesaxeb.  rodesac metafora zustad emTxveva brendis saxes, 

igi aZlierebs mis spontanur gaxsenebas. 

 

4.  brendis  komunikaciuri programebis testireba da 

trekingi 

 

       brendis identurobis realizaciis bolo etaps warmoadgens testireba 

da trekingi. 

       brendis yvela komunikaciuri RonisZieba saWiroebs testirebas. 

testireba SeiZleba Cautardes sareklamo mimarTvebs, produqtis SefuTvas, 

sponsorobis koncefcias an komunikaciis  sxva alternatiul saSualebebs 

imisaTvis, rom ganisazRvros miznobrivi auditoriis reaqcia. 

         Tanamedrove video-teqnologiebis saSualebiT SesaZlebelia 

mravali variantis datestva realobasTan miaxloebul pirobebSi. am dros 

SesaZlebelia ara mxolod pozitiuri, aramed mosalodneli negatiuri 

reaqciebis gamovlenac. 

         brend-trekingi _ es aris  xangrZlivi  da dinamiuri kvleva  bazarze  

informaciis misaRebad brendis realuri   mdgomareobis Sesaxeb. trekingi 

SeiZleba daefuZnos kvlevis raodenobriv meTodebs, rodesac 

struqturirebuli kiTxvebis da skalebis gamoyenebiT SesaZlebeli xdeba 

Sefaseba, Tu rogor zegavlenas axdens  brendis pozicionirebis RonisZiebebi 

momxmarebelTa aRqmaze. 

       trekingul kvlevebSi gamoiyeneba aseve kvlevis xarisxobrivi meTodebi, 

romlebic iZleva momxmarebelTa aRqmis sistematuri gamovlenis 

SesaZleblobas fokus - jgufebis da siRrmiseuli interviuebis gamoyenebiT. 
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       trekinguli kvlevebi axdenen brendis faseulobis Sefasebas Semdegi 

parametrebis mixedviT: 

 bazris   wili; 

 brendis cnobadobis raodenobrivi maCveneblebi; 

 momxmarebelTa loialurobis maCvenebeli; 

 pozicionirebis sizuste konkretuli miznobrivi auditoriisTvis. 

       brend - trekingis Catarebis aucilebloba dgeba Semdeg konkretul 

garemoebebSi: 

 bazarze  gamodis axali  marka; 

 kompania atarebs sareklamo - sainformacio   kampanias; 

 bazarze  brendis saxeliT   gamodis axali   produqti; 

 konkurentebis   mxridan  fiqsirdeba maRali  sareklamo  da 

marketinguli   aqtivobebi; 

 sabazro  procesebi  xasiaTdebian  uwyveti  da  swrafi  

cvlilebebiT. 
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Tavi 4.   brendis  individualobis  koncefcia 

 

4.1.  ,,brendi - klientis”  urTierTobis marTva 

 

       cnobilia, rom kompaniebi Tavis strategias gansazRvraven 

erTdroulad saqmianobis dawyebasTan erTad. isini xangrZlivi drois 

ganmavlobaSi axdenen im produqciis gamokvlevas da SemuSavebas, romelic, 

maTi azriT, sWirdeba bazars, magram WeSmariteba mdgomareobs imaSi, rom 

yvelaze Zlieri strategiebis SemuSaveba xdeba momxmarebelTa Rrmad 

Secnobis safuZvelze, anu faqtiurad momxmarebelTa cnobierebaSi SeRweviT, 

romlebic realurad unda gaxdnen kidec markis Semqmnelebi. 

       rodesac Cven gamovdivarT momxmareblis Secnobis poziciidan, savaWro 

markis biznes-idea SesaZloa gansxvavdebodes kompaniis biznes-ideisagan, 

amitom brendis sakvanZo elementebis gaxsenebamde saWiroa davfiqrdeT 

savaWro  markis arsze. es Zalian advilia _ saWiroa pasuxi gaeces mxolod 

erT mniSvnelovan kiTxvas:  ,,ras mTavazobs me Cemi marka?” 

       kiTxvaze, Tu ras akeTebs kompania Revlon,  Carlz rivsenma upasuxa:  

,,Cven vyidiT ara kosmetikas, Cven vyidiT imeds! ” _ es pasuxi gaxda saqveynod 

cnobili. C. rivsens SesaniSnavad esmoda, rom fiqri kompaniis saqmianobaze, 

rogorc ubralod kosmetikis mwarmoebelsa da realizatorze, niSnavda 

firmis dayvanas sxva mravali analogiuri mwarmoeblis doneze. aseTi pasuxiT 

man gamoxata Revlon_is savaWro markis biznes-idea.  momxmareblis siRmiseulma 

gagebam miiyvana kompania produqciis gansakuTrebulad xelsayrel 

pozicionirebamde da sabolood  ki, msoflios yvela qveyanaSi udides 

aRiarebamde. 

       ramdenadac swored momxmareblebi aniWeben markas Zalas, menejerebma 

unda gamoavlinon momxmarebelTa cnobierebaSi arsebuli, xSirad Rrmad 

dafaruli motivebi, romlebsac moqmedebaSi mohyavT samarko produqtisadmi 
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keTilganwyobili damokidebulebis formirebis meqanizmi da iwveven misi 

SeZenis gadaulaxav survils. 

       samomxmareblo samarko produqtis Semqmneli kompaniebi mividnen im 

daskvnamde, rom momxmarebelTa qcevis gasagebad amosaval wertils 

warmoadgens misi saxli _ adgili, sadac miedineba adamianTa realuri 

cxovreba emociaTa farTo speqtris da zogjer sruliad gansxvavebuli 

moTxovnilebebis konteqstSi da ara ofisi an kvleviTi dawesebuleba, sadac 

Cven yvelani gadaviqceviT xolme idealizebul standartul pirovnebebad. 

       momxmarebelTa Sinagani samyaros gageba _ es aris gasaRebi adamianTa 

qcevis racionaluri da emociuri mxareebis Sesacnobad. yoveldRiuri 

cxovrebis realiebisa da emociebis safuZvelze SemuSavebuli samarko 

strategiebi ueWvelad aRweven yvelaze did warmatebebs. 

       arasodes unda daviviwyoT, rom brendis mier dapirebebis micema xdeba 

komerciuli realobis samyaroSi _ gansakuTrebuli xarisxis, servisis da 

inovaciaTa sivrceSi, magram markis warmatebis wyaro ar mdgomareobs amaSi. 

es elementebi warmoadgenen ubralod fass, romelic unda gadaixados 

kompaniam brendebTan TamaSSi Sesasvlelad.  imis mixedviT, Tu rogor xdeba 

samarko produqtis aRiareba Tavisi TvisebebiT da xarisxiT, samarko 

strategiis Seqmna mxolod racionalur azrovnebaze dayrdnobiT sul ufro 

gaZnelebulia, amitom sanam momxmareblebi axdenen produqtis racionaluri 

elementebis (rogoricaa xarisxi, fasi, funqcionaluroba da a.S.) gadarCevas, 

romlebic warmoadgenen yidvis procesis aucilebel Semadgenlebs _ 

produqtis yidvis namdvili gadawyvetilebis miReba xdeba emociur doneze. 

       racionalur azrebs gaaCniaT tendencia analizisken da SeZenis 

gadawyvetilebis gadaTqmevinebisken. swored momxmarebelTa emociuri 

mtkicebulebebi unda gaiTvaliswinon samarko produqtis menejerebma. 

racionaluri  elementebi 

 namdvilad mWirdeba Tu ara me es produqti? 

 ras akeTebs konkretulad es produqti? 
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 ra Rirs igi? 

 is ukeTesia Tu uaresi...? 

 

emociuri  elementebi 

 araCveulebrivia! 

 SesaniSnavad gamoiyureba! 

 me mas viyidi! 

 me minda mxolod es! 

 

       faqtiurad, udidesi brendebi TavanTi strategiebiT qmnian gigantur 

emociur kapitals. 

       urTierToba  ,,brendi _ klienti”,  iseve rogorc adamianebs Soris 

urTierToba, SeiZleba iyos megobruli da aramegobruli, rac, rogorc wesi, 

aris ara logikis an racionalurobis, aramed emociaTa aRmafrenis da 

dacxromis Sedegi. amitom gakvirvebas iwvevs is faqti, rom xSir SemTxvevaSi 

brend-menejerebi yuradRebis fokusirebas axdenen ara urTierTobis emociur 

mxareze, aramed samarko produqtis Taviseburebebis, misi Tvisebebis, fasis 

dawevis da iseTi faqtorebis win wamowevaze, romlebic nakleb gavlenas 

axdenen  ,,brendi _ klientis” urTierTobis ganviTarebaze. aseTma moqmedebam 

SeiZleba gamoiwvios gayidvebis zrda xanmokle droiT, magram ver moizidaven 

da SeinarCuneben momxmareblebs, ramdenadac ar ZaluZT maTTan emociuri 

urTierTobebis damyareba. 

       urTierTobis ganmtkiceba xdeba dadebiTi emociebis meSveobiT, amitom 

brendi unda asaxavdes im individualobas, romelic moswonT adamianebs.                   

es ki niSnavs emociuri bazis arsebobas. yvela adamians surs, rom moswondeT 

garSemomyofebs, iyvnen yuradRebis centrSi, uyvardeT. brend-menejerebi 

xSirad ugulebelyofen am garemoebas.  gamokvlevebma aCvenes, rom kompaniebi 

kargaven 68 %-mde momxmarebels imis gamo, rom isini grZnoben ugulebelyofas, 

upativcemulobas an uyuradRebobas maT mimarT, amitom  ,,brendi _ klientis”  

urTierTobis maCvenebeli aris Zalian mniSvnelovani. 
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Cveulebriv, marketingis saxelmZRvaneloebSi weren, rom yvela klienti 

Tanasworia, magram aris ki es sentencia WeSmariti?  TiToeulma CvenTaganma 

icis paretos  principi (wesi _ 80/20) da mzad varT davadasturoT igi,               

magram Tu klientebis  20 %-s kompaniisaTvis moaqvT mogebis  80 %-mde an 

klientebis 10% uzrunvelyofs mogebis 90%-s, TavisTavad gamomdinareobs 

daskvna, rom yvela klienti ar yofila Tanaswori. 

momxmareblebTan urTierTobebis marTvis Teoria aRiarebs, rom 

klientebs Soris ar aris Tanasworoba, sxvadasxva klientebi kompaniisaTvis 

sxvadasxva faseulobas warmoadgenen _ ufro metic, igi aviTarebs am cnebas 

da amtkicebs, rom ar SeiZleba erTnairad SevexoT yvela klients. 

maSasadame, momxmareblebTan urTierTobebis marTvis programebis 

mizani mdgomareobs saukeTeso klientebis Secnobasa da mozidvaSi maTi 

individualuri moTxovnilebebis Rrmad Cawvdomis gziT. am sferoSi Sedis 

agreTve im klientebis gamovlenac, romlebic mimdinare momentSi ar 

iTvlebian msxvil myidvelebad, magram aseTebad SeiZleba iqcnen savaWro 

markasTan urTierTobis dadebiTi gamocdilebis uzrunvelyofis pirobebSi.  

im dros, rodesac ekonomikuri mizanSewoniloba karnaxobs kompanias 

Zalisxmevis koncentraciis aucileblobas yvelaze karg myidvelze, 

urTierTobebis efeqturma programam ar unda datovos yuradRebis gareSe 

yvela sxva klienti. ra Tqma unda, naklebad momgebiani klientebisadmi 

gamoCenili yuradRebis xarisxi iqneba ramdenadme naklebi, magram yvela 

doneze gamoiyeneba erTi da igive principebi. 

zogjer Tvlian, rom momxmareblebTan urTierTobebis formireba 

miznad isaxavs klientis  ,,safulis dapyrobas” _ sxva sityvebiT rom vTqvaT, 

TiToeuli klientis xarjis wilis gazrdas. is, vinc ase fiqrobs, ar aris 

marTali: am principidan gamomdinare, SeiZleba gasaRebis xanmokle gegmebis 

ageba, magram ara myari da xangrZlivi urTierTobebisa. bevrad ufro 

mniSvnelovania  vilaparakoT klientis  ,,gulis  dapyrobis”  aucileblobaze, 

anu masTan iseTi emociuri kavSiris gabmaze, romelic iqneba misi markisadmi 

erTgulebis sawindari. Tu kompania SeZlebs amas,  maSin klienti TviTon 

miscems mas  safules. 
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winaT supermarketebs ainteresebdaT mxolod monacemebi savaWro 

operaciebze, Tu produqtis ramdeni erTeuli iyo gayiduli erT dReSi. igive 

SeiZleba iTqvas bankebzec. axla ki am organizaciebma daiwyes imis 

gacnobiereba, rom rac ufro ukeT gaugeben konkretul adamianebs, romlebic 

yiduloben maT produqts da momsaxurebas, miT metia mogebis gazrdis 

SesaZlebloba.  

klientTan siaxlove an klientis kargi codna niSnavs, rom kompania 

imyofeba gansakuTrebulad momgebian mdgomareobaSi, romelic saSualebas 

aZlevs mas SeiZinos produqti swored im momentSi, rodesac aris masze 

moTxovnileba. kompania xdeba misi saukeTeso megobari _ adamiani, romelsac 

igi mimarTavs daxmarebisa da rCevisaTvis. es ar aris momabezrebeli gayidva, 

aramed raRac sruliad gansxvavebuli. es aris logikuri samarko strategia. 

sakuTari klientebis Sesaxeb codnis gamoyenebiT kompanias SeuZlia 

maTTvis produqtis (momsaxurebis) SeTavazeba swored im momentSi, rodesac 

zustad icis, rom isini amas saWiroeben. aseTi midgomiT kompania mudmivad 

zrdis Tavisi markis Rirebulebas, ar abezrebs ra Tavs klientebs. 

momxmareblebs moswonT ndobiT aRsavse da ara abezari urTierTobebi.  

urTierTobebis gonivrulma marTvam SeiZleba gviCvenos - aRiqmeba Tu ara 

marka, rogorc namdvili, sando, axlo megobari, Tu daupatiJebeli stumari. 

dReisaTvis brend-menejeris mTavari amocanaa gaxdes momxmareblis 

menejeri. ganvixiloT, magaliTad, rogor Seicvala menejeris movaleobebi  

iseT kompaniaSi, rogoricaa  Tesco _ britanuli supermarketebis qseli. 

mravali wlis ganmavlobaSi maRaziaTa menejerebis ZiriTadi movaleoba iyo 

yoveldRiuri savaWro operaciebis marTva: isini Tvalyurs adevnebdnen, rom 

savaWro darbazebi droulad Sevsebuliyo produqciiT, Sesrulebuliyo 

SekveTebi motanaze da a.S. dReisaTvis yvela es valdebuleba gadacemuli aqvT 

sxva muSakebs. maRaziis menejeris mTavari amocanaa _ saxelobiT icnobdes 

yvela Tavis erTgul klients. igi regularulad unda urekavdes maT 

imisaTvis, raTa darwmundes, rom isini kmayofilni arian Tesco-s momsaxurebiT. 

igi unda dainteresdes _ xom ar gaakeTa maRaziis personalma raime iseTi, 
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rasac SeeZlo klientis ganwyobilebis gafuWeba? aqvs Tu ara klients raime 

gansakuTrebuli survilebi Tesco-s mimarT?  

 

4.1.1. momxmarebelTan urTierTobis menejmenti (CRM) da misi 

roli kompaniis resursebis ganawilebaSi 

 

    momxmarebelze orientirebuloba aris strategiuli mimarTuleba, 

romelic kompaniis yvela resurss mimarTavs momgebiani momxmareblebis 

momsaxurebasa da kmayofilebis uzrunvelyofaze. momxmareblebTan 

urTierTobam maTi kmayofilebis gazrdis mizniT dRevandel realobaSi 

kritikuli mniSvneloba SeiZina.   

     ,,rogor gavigoT, ra sWirdeba momxmarebels?,“  ,,ra unda SevTavazoT 

momxmarebels?“ - pasuxi momxmarebelTan urTierTobis menejmentSi devs (CRM), 

rac individualur momxmareblebze detaluri informaciis da 

momxmarebelTan Sexebis wertilebis marTvis process gulisxmobs, es ki 

momxmarebelTa loialurobis gazrdas emsaxureba. „momxmareblebTan Sexebis 

wertilebis“ qveS igulisxmeba nebismieri SemTxveva, roca momxmarebeli 

SexebaSi modis kompaniis produqtsa da momsaxurebasTan, dawyebuli misi 

piradi gamocdilebidan, damTavrebuli reklamiT, promoaqciiT da sxva 

masobrivi komunikaciis saSualebiT. CRM teqnologiebi individualuri 

momxmareblis myidvelobiT qcevebs afiqsirebs, rac prognozirebis, ukeTesi 

marketinguli gadawyvetilebebis da momxmarebelTa kmayofilebis 

SenarCunebis saSualebas iZleva. 

     momxmarebelTan urTierTobis marTva (CRM) aris biznes-strategia, 

romelic orientirebulia samomxmareblo faseulobis Seqmnasa da 

maqsimizaciaze, es aris yoveli individualuri momxmareblis Sesaxeb 

informaciis frTxili marTvis procesi. 

     CRM momxmarebelTa faseulobis efeqtiani marTvis gzaa. pirvel 

rigSi, aucilebelia faseulobis gamokvleva. kompaniam unda Seiswavlos 

momxmarebelTa kognituri sivrce, arsebuli da latenturi saWiroebebi, 

raSic marketinguli kvleva gvexmareba. unda Sefasdes kompaniis kompetencia, 
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momxmarebelTa saWiroebebis dasakmayofileblad arsebuli resursebi da 

moxdes kompaniis potencialiT Seqmnili faseulobis  efeqturad miwodeba, 

sadac CRM-is roli udaod mniSvnelovania.  

      dRevandel realobaSi momxmareblebi ufro racionalurebi, 

mobilurebi, momTxovnebi, ganaTlebulebi da informirebulebi arian, vidre 

odesme. maT gaaCniaT  kompaniaTa SeTavazebebis ganxilvis, Sefasebis da 

saukeTeso alternativaTa amorCevis SesaZlebloba. iTvleba, rom 

momxmareblebi faseulobis  maqsimizatorebi arian  _ cdiloben miiRon 

maqsimaluri sargebeli TavianTi SezRuduli codnis, mobilobis, 

Semosavlebis pirobebSi. momxmareblebi irCeven im alternativas, romelic 

yvelaze maRal aRqmul faseulobas hpirdeba maT. 

    marketologebs saSualeba aqvT gazardon momxmareblis faseuloba 

produqtis, momsaxurebis, kompaniis personalisa da misi imijisgan 

mosalodneli funqcionaluri, ekonomikuri da emociuri sargeblis 

garkveuli kombinaciis xarjze, an im danaxarjebis SemcirebiT, romlebic 

dakavSirebulia produqtis SefasebasTan, SeZenasTan, gamoyenebasa da 

utilizaciasTan.  momxmarebeli akeTebs analizs da irCevs im alternativas, 

romlis reitingic an fardobiTi Rirebuleba aRemateba alternativebis 

Sesabamis Rirebulebas.  

     samomxmareblo  faseulobis  maqsimizaciis mizniT dRes kompaniebi 

irCeven masobriv kastomizacias _ kompaniis mier individualuri 

momxmareblebis moTxovnebis dakmayofilebas Tavisi sawarmoo 

SesaZleblobebis farglebSi. kastomizirebuli midgomebi momxmareblebTan 

urTierTobis menejmentis ganuyofeli nawilia.    

     mecnierebi m. rojersi da d. pepersi momxmareblebTan urTierTobis 

kultivirebis mizniT, erTi-erTze marketingis oTxi ZiriTadi principis 

gamoyenebas gvirCeven:  

   1. kompaniam unda gamoavlinos potenciuri da arsebuli momxmareblebi. 

yvelas ar unda gaekidos kompania _ unda SeirCes is momxmareblebi, romelTac 

kompaniisaTvis maRali mogebis motana SeuZliaT. kompaniam ki maTze detaluri 

informacia unda Seagrovos da gansazRvros, romeli tipis momxmarebelia 

yvelaze momgebiani gayidvebis da Semosavlebis  TvalsazrisiT; 
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   2. kompaniam unda ganasxvavos momxmareblebi maTi saWiroebebis, 

moTxovnilebebisa da kompaniisaTvis maTi faseulobis mixedviT. unda 

Seiswavlos yvelaze momgebiani momxmareblebis qceva, rac daexmareba maT 

Semdgom stimulirebaSi;  

   3. kompaniam interaqcia unda moaxdinos individualur momxmarebelTan, 

raTa ukeT gaicnos da Seiswavlos calkeuli momxmareblis saWiroebebi da 

gaaZlieros maTTan urTierToba,  unda marTos kontaqtebi yvelaze momgebian 

momxmareblebTan;  

    4.  kompaniam unda SesTavazos momxmareblebs kastomizirebuli 

produqti, momsaxureba da gzavnilebi, marTos firmis resursebi ise, rom 

asiamovnos yvelaze momgebiani momxmareblebi. 

   maSasadame, momxmarebelTa Rirebulebis kultivaciisaTvis 

aucilebelia, rom kompaniam:  

    1. Seamciros momxmarebelTa dakargvis maCvenebeli; 

    2. gazardos momxmarebelTan urTierTobis xangrZlivoba; 

    3. gazardos individualuri momxmareblebis potenciali 

(momxmareblis mxridan meti raodenobis produqtis/momsaxurebis Sesyidva; 

sxva produqtis meSveobiT damatebiTi produqtis Sesyidva, ufro 

ZviradRirebuli produqtis Sesyidva); 

    4. dabalmomgebiani momxmarebeli gadaaqcios maRalmomgebian 

momxmareblad, an gawyvitos maTTan kavSiri;  

    5. maRali Rirebulebis mqone momxmarebels gamorCeuli yuradReba 

miaqcios.  

    CRM mniSvnelovan rols asrulebs momxmarebelTa SenarCunebaSi, 

Sesabamisad, is Zalze mniSvnelovania organizaciisaTvis. CRM saSualebas 

aZlevs firmas istoriul monacemebze dayrdnobiT moaxdinos arsebuli da 

potenciuri momxmareblebis analizi, rac maTi saWiroebebis gansazRvraSi, 

Semdgom ki, biznesis zrdaSi exmareba kompanias.  CRM momxmarebelze detalur 

informacias agrovebs, riTac kompanias uadvilebs maTze Sesabamisi 

monitoringis ganaxorcielebas.  
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    kompaniebi  CRM-is sistemiT momxmarebelTa profilebs ayalibeben da 

xdeba momgebiani da aramomgebiani momxmareblebis identifikacia. kompania 

ufro met resurss  momgebiani momxmareblisaken mimarTavs, raTa ufro 

gaaxangrZlivos masTan urTierToba da meti faseuloba miiRos. naklebad 

momgebian momxmarebelze ki nakleb resurss xarjavs. aseTi strategia 

resursebis racionalurad marTvaSi exmareba kompanias; 

    integrirebuli CRM sistemis saSualebiT kompanias SeuZlia axali 

momxmareblebis SeZenac. procesi klientis identifikaciiT da samizne 

momxmarebelze yvela saxis informaciis sistemaSi SetaniT iwyeba. Semdgom ki 

gayidvebis jgufi cdilobs am momxmarebelTan biznes-urTierTobis 

damyarebas da momgebiani garigebis dadebas. 

     CRM-is mniSvnelovani aspeqti mdgomareobs imaSi, rom is naklebad 

xarjiania. am mxriv, misi efeqturoba gamoixateba furclebisa da xeliT 

samuSaos nakleb saWiroebaSi, rasac naklebi muSaxeli sWirdeba da, 

Sesabamisad, firmis naklebi resursebic. CRM sistemis dasanergad 

gamoyenebuli teqnologiebi iafia da gamarTuli, tradiciul biznesTan 

SedarebiT; 

     CRM-is sistemaSi yvela detali centralizebulad inaxeba da nebismier 

dros aris xelmisawvdomi. es ki amcirebs procesis xangrZlivobas da zrdis 

firmis produqtiulobas; 

     CRM yvela momxmarebels efeqtianad marTavs da awvdis imas, rac maT 

realurad sWirdebaT. es ki, ra Tqma unda, zrdis momxmarebelTa kmayofilebas, 

rac, Tavis mxriv, kompaniis  momgebianobis zrdis sawindaria. Tu momxmarebeli 

kmayofilia, isini firmis loialurebi xdebian da izrdeba biznesTan 

urTierTobis xangrZlivobac. izrdeba samomxmareblo baza, rac SemdgomSi 

uzrunvelyofs biznesis  zrdas; 

      CRM firmas exmareba resursebis ganawilebaSi. sistemaSi arsebul 

monacemebze dayrdnobiT xdeba TanamSromlebis, mowyobilobebis, finansebis, 

transportis saWiroebisamebr  misadageba;  

     CRM-iT xdeba individualuri momxmareblis qcevaze dakvirveba da 

prognozireba, Tu rogor moiqceva igi momavalSi. CRM-is programaSi 
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calkeul momxmarebelze iqmneba faili, sadac fiqsirdeba yvela is SekveTa, 

rac maT ganuxorcielebiaT; yvela kontaqti, rac hqonia momxmarebels 

kompaniis gundis wevrebTan. roca TanamSromeli an gayidvebis menejeri xedavs 

momxmareblis SekveTebs, icis romelia misi yvelaze sayvareli produqtebi,  

SeuZliaT damatebiTi produqti SesTavazon im fasis ganakveTSi, rac 

Seesabameba momxmareblis myidvelobiT qcevas. amasTan, calkeul failSi 

programa akontrolebs da monitorings uwevs el-fostas, satelefono zarebs, 

pirispir Sexvedrebs, faqsebs da komunikaciis sxvadasxva  saSualebebs, rasac 

kompania iyenebs. TanamSromlebs SeuZliaT gaakeTon CaniSvnebi da xazi gausvan 

klientis naTqvams, momavalSi ki am CaniSvnebs, Canawerebs daubrundnen da 

kompaniis sasargeblod gamoiyenon. Tuki momxmarebels davexmarebiT imis 

gagebaSi, rom kompania TiToeul maTgans piradad icnobs, maTTan myari da 

grZelvadiani urTierTobis  SenarCunebas SevZlebT.  

    CRM kompanias exmareba  gaigos, Tu  rodis apirebs momxmarebeli mis 

mitovebas, an icvlis qcevas firmis mimarT. 

 

 

4.1.2. momxmarebelTa profilebi da maTi Camoyalibebis 

safuZvlebi 

 

     momxmarebelTa Sesaxeb  Segrovebul monacemebze da momxmareblis 

codnaze dafuZnebuli marketingis meSveobiT xdeba momxmarebelTa 

profilebis Camoyalibeba. momxmarebelTa analizi aris samomxmareblo 

tendenciebis, globaluri samomxmareblo bazrebis, Sesyidvisa da 

momxmareblis qcevebis saprognozo modelebis da komunikaciuri modelebis 

Seswavlis procesi samizne bazrebTan ufro efeqturi wvdomisaTvis. 

     momxmarebelTa profilebis SeqmniT  kompaniebi qmnian momxmarebelTa 

demografiul da socialur suraTs da SesaZlebloba eZlevaT dainaxon, 

rogor xarjaven isini fuls, ra moswonT da ras iwuneben. wamyvani kompaniebi 

iyeneben momxmarebelTa profilebs, raTa moaxdinon produqtis kastomizireba 

da gayidvebis gazrda. 
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   momxmarebelTa profili warmoadgens kompaniis momxmarebelTa 

portrets, maT dayofas demografiuli, geografiuli, fsiqografiuli 

maxasiaTeblebis, qcevis, myidvelunarianobis da Sesyidvebis istoriis 

mixedviT, rac kompanias  produqtTan an momsaxurebasTan dakavSirebuli 

gadawyvetilebebis miRebaSi exmareba. 

   momxmarebelTa profilebis Seqmnis Semdeg, kompaniam ukve icis, Tu vin 

aris misi momxmarebeli, SeuZlia dainaxos axali sabazro potenciali,  

moaxdinos marketinguli aqtivobebis samizne jgufze morgeba.  

    momxmarebelTa profilebis SeqmnaSi gamoiyeneba geodemografia, 

romelic axdens momxmarebelTa klasifikacias garkveul geografiul 

arealSi maTi demografiuli maxasiaTeblebis mixedviT. am instrumentis didi 

SesaZleblobebis miuxedavad, kompaniebma momxmarebelTa Sesaxeb srulyofili 

codnis misaRebad saWiroa geodemografiul monacemebTan erTad  gamoiyenon 

sakuTari kvlevis Sedegebi, an monacemebi, romlebsac sxva wyaroebidan 

moipoveben. am monacemebis gamoyenebiT SesaZlebelia standartuli 

informaciuli momsaxurebis – prizmis Seqmna, romelic momxmareblebs 66 

gansxvavebul demografiul da qceviT klasterad anawilebs da kompanias 

SesaZleblobas aZlevs ipovos qcevisa da maxasiaTeblebis mixedviT misTvis 

yvelaze optimaluri segmenti.  msgavsi klasifikacia ojaxuri ciklebis 

mixedviTac aris mocemuli. 

     momxmarebelTa profilebis Sesaqmnelad da maTi  yoveldRiuri 

qcevis gacnobis mizniT kompania iyenebs  media monitorings, veb-gverdebze 

mTvlelebs, momxmarebelTa sacxovrebel saxlebSi satelevizio metrebisa da 

sxva sistemebis montaJs.  

    momxmarebelTa profilebis Sedgena xdeba aRweriTi saxis cvladebis 

(asaki, sqesi, ojaxis wevrTa raodenoba, ojaxis sasicocxlo cikli), 

socialur-ekonomikuri monacemebis (Semosavali, saqmianoba, ganaTleba, 

religia, erovneba), fsiqografiuli monacemebis (socialuri klasi, cxovrebis 

stili, individualuroba/pirovnuli xasiaTi (Personality), Rirebulebebi), 

aqtivobebis (sporti, mogzauroba), interesebis da STabeWdilebebis 

(xelovneba, musika),  azrebis (Opinions) da qceviTi cvladebis gamoyenebiT.   
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      qceviTi cvladebia: 

 yidvis sababi (nebismieri movlena, dResaswauli, rac ubiZgebs 

momxmarebels iyidos Sesabamisi produqti an momsaxureba); 

 produqtisgan miRebuli sargebeli (xarisxi, servisi, siswrafe, fasi) -

adamianebi sxvadasxva mizezis gamo yiduloben ama Tu im produqts.  

 

           sargeblis Ziebis mixedviT (Benefit sought)  momxmareblebi 3 ZiriTad     

kategoriad SeiZleba daiyos:  

1. funqcionalurobis maZieblebi (Functionally Seekers), romlebic 

produqtSi eZeben mxolod praqtikuli da saeqspluatacio xasiaTis 

atributebs; 

2. imijis maZieblebi (Image Seekers), romlebic produqts yiduloben, 

rogorc TviTgamoxatvis SesaZleblobas, raTa xazi gausvan TavianT 

statuss da maRali socialuri fenisadmi kuTvnilebas; 

3. siamovnebis maZiebelni (Pleasure Seekers), romlebic produqtebs 

yiduloben hedonisturi moxmarebis mizniT. 

 

 momxmarebelTa statusi (aramomxmarebeli, yofili momxmarebeli, 

potenciuri, pirveladi, regularuli momxmareblebi); 

 moxmarebis sixSire (aqtiuri momxmareblebi (heavy users) - msxvili 

momxmareblebia, romlebic Zalian didi raodenobiT  yiduloben ama 

Tu im produqtebs; saSualo momxmarebeli (medium users); pasiuri 

momxmareblebi (light users);  yofili momxmareblebi (EX users) - romlebic 

adre yidulobdnen am produqtebs da axla aRar moixmaren; 

aramomxmarebeli (non users) - isini ar iTvlebian mocemuli produqtis 

momxmareblebad; 

 loialurobis statusi (araloialurebi, saSualo, Zlieri da 

absoluturad loialuri momxmareblebi); 

 yidvis mzaobis faza (ar ician produqtis an momsaxurebis Sesaxeb; 

ician; informirebulebi arian; dainteresebulebi arian; aqvT 
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survili SeiZinon produqti da apireben produqtis SeZenas) –

zogierTi adamiani motivirebulia ama Tu im produqtis SesaZenad, 

maSin, rodesac sxva adamianebs arc ki smeniaT am produqtis Sesaxeb. 

zogierTs ki SesaZloa gaaCndes interesi produqtis mimarT, magram 

ara hqondes sakmarisi finansebi mis SesaZenad; zogma Zalian kargad 

icis produqtis Sesaxeb, magram jer kidev ara aqvs misdami 

gamokveTili interesi; yidvis mzaobis fazas ganapirobebs 

adamianebis mdgomareoba. ase magaliTad, axalSeuRlebuli wyvili, 

romlebmac axlaxans SeiZines sacxovrebeli saxli, savaraudod, 

momavali 5-7 wlis ganmavlobaSi axal binaze fiqrs ar daiwyebs. 

arasaWiro dros marketologebis mxridan momxmarebelTan araswori 

(zedmeti) kontaqti  iwvevs mis gaRizianebas da es iqneba resursebis 

fuWi xarjva; 

 produqtis an momsaxurebisadmi damokidebuleba (enTuziazmiT, 

pozitiurad, indiferentulad, negatiurad, mtrulad ganwyobili).  

    

    yvela es cvladi  marketologebs da kompaniebs Tavisi produqtis an 

momsaxurebis Sesabamisi momxmarebelTa profilebis CamoyalibebaSi exmareba. 

     

 

4.2.  brendis individualobis maxasiaTeblebi 

 

       ueWvelia, rom samarko strategiis Seqmnis erT-erTi yvelaze 

warmatebuli meTodi, romelic exeba momxmarebelTa emociur mxareebs, aris 

markis individualobis Seqmna. realur samyaroSi adamianTa saerTo masisgan 

gamorCeul pirovnebebs axasiaTebT garkeveuli  ,,qarizma”. isini gamoirCevian 

individualobiT da garSemomyofebSi pativiscemis da mowiwebis gamowvevis 

unariT. adamianebi kargad grZnoben Tavs maT sazogadoebaSi. aRiarebuli 

brendebi am mimarTebiT emsgavsebian aRiarebul adamianebs da markis menejeris 
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roli mdgomareobs   ,brendi _ momxmareblis”  urTierTobis marTvaSi brendis 

Zlieri da momxibvleli individualobis Seqmnis gziT. 

       ganvixiloT magaliTi, romelic gviCvenebs, Tu rogor SeZlo Land 

Rover-is savaWro markam Tavisi konkurentunarianobis amaRleba brendis 

racinaluri elementebis gardaqmniT iseT individualobaSi, romelic 

zegavlenas axdenda adamianTa emociebze. 

       kompania Land Rover-s esmoda, rom produqtis racionalurad aRqmadi 

Tvisebebi da atributebi warmoadgenen yidvis Sesaxeb gadawyvetilebis miRebis 

procesis arasakmarisad Zlier determinantebs. gaakeTa ra aqcenti imaze, rom 

brendebma unda moizidon momxmarebelTa gulebi iseTive xarisxiT, rogorc 

maTi goneba, kompaniam kvlevis procesSi gamovlenili racionalurad aRqmadi 

elementebi gardaqmna emociurad aRqmad individualur maxasiaTeblebSi. 

       adre Land Rover Tavisi avtomobilisTvis iyenebda Semdeg racionalur 

atributebs: 

 mZlavri 

 eqspluataciaSi xangamZle 

 mtkice 

 personificirebuli 

       kompaniam gadawyvita, rom es atributebi iyo arasakmarisi. aucilebeli 

gaxda iseTi emociuri faseulobebis formulireba da gaZliereba, romlebic 

daaxasiaTebdnen yvelafers, rasac awarmoebda Land Rover. es iyo 

gansakuTrebiT mniSvnelovani imdenad, ramdenadac Land Rover-is produqtis 

racionalurad aRqmadi atributebis kopireba advilad SeeZloT konkurentebs 

modernizaciis, xarisxis, saimedoobis, saeqspluatacio Tvisebebis 

gaumjobesebis da stilis Secvlis gziT, amitom racionalurobis safuZvelze 

Seiqmna Semdegi emociuri atributebi: 

mZlavri        upiratesi da lideri 

eqspluataciaSi xangamZle          cnobadi 

mtkice           Seupovari da gabeduli 

personificirebuli        individualuri 
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       Semdeg Land Rover-ma daamata maxasiaTeblebi, romlebic ganekuTvneboda  

miznobriv  auditorias,  kerZod, TavgadasavlebiT gamowveuli aRtaceba da 

Tavisuflebisadmi siyvaruli. 

       kompaniaSi Tvlidnen, rom es maxasiaTeblebi bevrad ufro 

gaaZlierebdnen Land Rover-is savaWro markas, mianiWebdnen mas gamomsaxvelobas 

da moaxdendnen am markis avtomobilebis diferencirebas mravali  arsebuli  

analogebisgan. 

 

       meore, sayovelTaod cnobilma savaWro markam Tavisi identifikacia 

aago mxolod or individualur maxasiaTebelze, romelTa aRqma xdeba 

emociebis safuZvelze. es aris brendi _ Marlboro, xolo gamoyenebulma 

atributebma _ Zalam da damoukideblobam ki misi saxeli daamkvidra msoflio 

doneze. kovboi Marlboro (Zalis da damoukideblobis gansaxiereba) da qveyana 

Marlboro (usazRvro vakeebi da STambeWdavi mTiani masivebi), SefuTva (wiTeli 

da TeTri feriT gajerebuli) da Sesabamisi RonisZiebebis sponsoroba 

(formula 1-is rbolebi) _ es yvelaferi axdens am ori individualuri 

Tvisebis simbolizacias. 

 

       brendi Nike _ aris msoflio aRiarebis mopovebis kidev erTi saukeTeso 

magaliTi, romelmac arCevani gaakeTa Semdeg cxovrebiseul poziciaze:  

,,ubralod gaakeTe es”  (,,Just Do It“).  Nike asocirdeba adamianis miswrafebasTan 

_ miaRwios saukeTeso Sedegebs da gadalaxos sakuTari sazRvrebi, raTa 

gaimarjvos _ es aris namdvili gmiris brendi. marka Nike aRiqmeba, rogorc 

energiuli, moduri, sportuli. is iwvevs aRmafrenas, gaaCnia mkafio 

individualoba, romelzec didi gavlena iqonies cnobilma saxeebma _ maikl 

jordanma, andrea agasma. aseTi donis markebis marTva gulisxmobs ara 

mxolod individualobis Seqmnas, aramed brendisadmi iseTi cxovrebiseuli 

poziciis micemas, romelic miizidavs momxmarebels da moaxdens im imijis 

demonstrirebas, romelic saukeTesod Seesabameba maT idealur warmodgenas 

sakuTar Tavze. 
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       arayi  ,,Absolut“ aris kidev erTi samarko produqti, romelsac gaaCnia 

gamokveTili individualoba da cxovrebisadmi gansakuTrebuli 

damokidebuleba, romelic agebulia umTavresad gonebamaxvilobasa da 

iumorze. sakuTriv brendi Seqmnili iyo bazarTan komunikaciebis daxmarebiT 

TviT aryis gamoSvebamde. swored gonebamaxviloba da ara produqtis gemo 

gaxda am markis aryis warmatebis sawindari. rogorc kompania  ,, Absolut“- is 

prezidenti goran landkvisti ambobs: ,,Absolut“ _ es aris gamokveTili 

individualoba. Cven mogvwons garkveuli tipis adamianebi, magram zogierTi 

maTgani gamorCeulad mxiaruli da sainteresoa danarCenebze”.  

       elituri aryebis bazarze aTeulobiT wlebia erTmaneTs konkurencias 

uwevs 2 brendi:  ,,Столичная”  da   ,,Absolut“. miuxedavad maT Soris arsebuli 

msgavsebisa (magaliTad, maRali xarisxi, sisufTave, prestiJuli imiji),                     

am brendebis individualoba gansxvavebulia. 

       arayi  ,,Столичная”   ganixileba, rogorc personificirebuli brendi 

adamianis iseTi TvisebebiT, rogoricaa: gamocdileba, Tavdajerebuloba da 

warmatebuli kariera iseT tradiciul dargebSi, rogoricaa _ 

iurisprudencia da sabanko saqme. es brendi aRiqmeba iseTi mamakacis saxiT, 

romelic marTavs ,,Lexus”-is markis avtomobils, aRiarebs mxolod 

maRalxarisxian produqts, klasikur stils da ar misdevs modis ukanasknel  

tendenciebs. 

       aray ,,Absolut“-Tan asocirebuli personaJi ki ufro Tanamedrovea, 

upiratesobas aniWebs garegnul pews, uyvars stumroba ultraTanamedrove 

barebSi da dakavebulia SemoqmedebiTi tipis saqmianobiT (mag, xelovneba, 

dizaini, reklama...). 

 

       yovel konkretul SemTxvevaSi brendis individualoba gaxda erTgvari 

SemakavSirebeli rgoli brendis identurobasa da komunikaciuri politikis 

RonisZiebebs Soris. 

       uaxlesi kvlevebiT SemuSavebuli iqna brendis individualobis skala 

(BPS), romelic Seicavs brendis individualobis struqturirebisa da 

gazomvisTvis gankuTvnili maxasiaTeblebis kompaqtur nakrebs.                      
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am gamokvlevaSi monawileoba miiRo 1 aTasze metma respondentma, ganxiluli 

iqna mkafiod gamoxatuli individualobis mqone 60 cnobili brendi da 114 

individualuri samarko maxasiaTebeli. 

        monacemTa damuSavebis Sedegad gamoikveTa individualobis 5 

maxasiaTebeli,  romelTac  ewodaT   ,,didi  xuTeuli”.   esenia: 

 

1. gulwrfeloba  ( Campbell’s,  Hallmark,  Kodak )  

2. aRelveba  ( Porsche,  Absolut,  Benetton ) 

3. kompetenturoba  ( Amex,  CNN,  IBM ) 

4. sinatife (daxvewiloba)  (Lexus, Mercedes,  Revlon)  

5. vaJkacuroba (simamace)  (Levi’s,  Marlboro,  Nike)  

 

,,didi xuTeuli”  kargad aRwers bevri Zlieri brendis individualur 

maxasiaTeblebs. magaliTad, Campbell’s,  Hallmark da  Kodak-ma maRali Sefasebebi 

miiRes ,,gulwrfelobis”  TvisebiT, xolo Levi’s,  Marlboro da Nike-ma _ 

,,vaJkacurobis” maCvenebliT.  magram, adamianTa msgavsad, brends SeiZleba 

gaaCndes maxasiaTeblebis rTuli kombinacia, romelTa varireba xdeba  ,,didi  

xuTeulis“ CarCoebSi. Levi’s–s, magaliTad, gaaCnia SedarebiT maRali 

Sefasebebi ,,gulwrfelobis”, ,,aRelvebis” da ,,kompetenturobis“ 

maCveneblebiT da erTdroulad iTvleba maRalreitingul markad  

,,mamakacurobis” TvisebiT. McDonald’s–ma maRali Sefaseba miiRo  

,,gulwrfelobis“  da  ,,kompetenturobis”  TvisebebiT. Hallmark–s, misaloci 

baraTebis didi mravalferovnebis wyalobiT metismetad maRali Sefaseba aqvs 

ara marto ,,gulwrfelobis”  TvisebiT, aramed erT-erTi maRali Sefaseba aqvs  

,,aRelvebis” da  ,,kompetenturobis”  maCveneblebiTac. 

  ,,didi xuTeulis” TiToeuli Tviseba dayofilia calkeul 

maxasiaTeblebad, raTa gamoyofili iqnes brendis Taviseburebani da 

uzrunvelyofili iqnes misi Sinaaris da struqturis aRwerisaTvis saWiro 

pirobebi. 
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  gulwrfeloba _   ojaxze orientirebuli, pirdapiri, yuradRebiani, 

zneobrivi, mzrunveli, klasikuri,  uberebeli,  mgrZnobiare,  megobruli,  

gulisxmieri,  patiosani,  keTili,  alersiani; 

        aRelveba _ ultraTanamedrove, eqscentruli, mZafri, civsisxliani, 

axalgazrda, moZravi, komunikabeluri, moxerxebuli, unikaluri, artistuli, 

damoukidebeli,  inovaciuri,  agresiuli, Tamami, energiuli,  mdidari  

warmosaxvis  mqone,  Tanamedrove; 

       kompetenturoba _  Sromismoyvare, Tavdajerebuli, marjve, ndobis 

gamomwvevi, yuradRebiani, pasuxismgebliani,  seriozuli,  lideri,  gavleniani,  

saimedo,  gonivruli,  warmatebuli; 

 

  sinatife (daxvewiloba) _ umaRlesi sazogadoebis wevri, momxibvleli, 

mimzidveli,  pretenziuli,  qarizmatuli,  seqsualuri,  qaluri; 

        vaJkacuroba (simamace)  _ mamakacuri, aqtiuri, sportuli, mtkice,  

Zlieri,  mSvidi,  Tavisuflebismoyvare,  Seupovari. 

XXI saukuneSi brend-menejerebs mouwevT mravali rTuli amocanis 

gadaWra, magram pirvelxarisxovani iqneba markisadmi loialurobis 

formireba da momxmareblebTan xangrZlivi urTierTobebis damyareba, 

ramdenadac mxolod aseT pirobebSi SeZlebs marka Tavisi arsebobis 

gagrZelebas da Rirebulebis gazrdas. brendebi aRweven ufro met Zalas, 

rodesac gansazRvraven saqmianobis ganviTarebis mimarTulebas da rodesac 

maTi kavSiri momxmareblebTan xorcieldeba emociuri asociaciebis  

meSveobiT. 

       emociaTa Zala saTaves iRebs cxovrebis sawyisi etapidan. es aris 

adamianis azrovnebis ZiriTadi mamoZravebeli birTvi da Zlieri motivirebadi 

faqtori. racionalur atributebs SeuZliaT momxmareblis mozidva, magram 

yidvis Sesaxeb gadawyvetilebaze moqmedeben, rogorc wesi, emociebi. 

       emociebs adamianis tvini moqmedebaSi mohyavT  3000-jer ufro swrafad, 

vidre racionalur azrebs, amitom bren-menejerebi unda zemoqmedebdnen 
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momxmareblis azrovnebaze maTSi mgrZnobiarobis, nostalgiis,  SegrZnebebis,  

gamocanis   da aRmafrenis  gamowveviT. 

 

4.3.  brendis  individualobis  ganmsazRvreli  faqtorebi 

 

adamianis pirovnebis aRqmis  analogiurad, romelic xdeba mis saxesTan 

asocirebuli yvela aspeqtiT (megobrebi, mezoblebi, saqmianobis sfero, 

tansacmeli, urTierTobis manera, sazogadoebrivi klasisadmi kuTvnileba da 

a.S.), aseve xdeba brendis individualobis dadgenac im faqtorTa 

gaTvaliswinebiT, romlebic ganekuTvnebian an ar ganekuTvnebian  produqts. 

maxasiaTeblebi, romlebic ganekuTvnebian produqts da gansazRvraven 

brendis individualobas, aris: sasaqonlo kategoria, produqtis  tipi da 

SefuTva,  misi  Tvisebebi.  

produqtis tipi da maxasiaTeblebi SesaZloa gaxdnen brendis 

personifikaciis ganmsazRvreli faqtorebi. im sasaqonlo kategoriis 

specifikamac ki, romelSic Sedis brendi, SesaZloa zemoqmedeba iqonios mis 

individualobaze.  

magaliTad,  banki an sadazRvevo kompania Seecdeba sakuTari brendis 

individualoba gamoxatos ,,bankiris” stereotipuli TvisebebiT:  

,,kompetenturi”,  ,,seriozuli”,  ,,soliduri”,  ,,mamakacuri”,  ,,maRali 

socialuri klasis warmomadgeneli”.  

Nike-s  da Reebok-s SeuZliaT gamoiyenon iseTi maxasiaTeblebi, 

rogoricaa:  ,,energiuli”,  ,,sportuli”,  ,,Tavisufali”,  ,,axalgazrda”  da  

,,moZravi”. 

SefuTva da produqtis Tvisebebic aseve moqmedeben brendis 

individualobaze msgavsad imisa, rogorc TeTri SesafuTi yuTi Savi 

araTanabari laqebiT (romelic iwvevs  Holstein-is Zroxebis asociacias)       

aniWebs  Gateway Computer-is markas   ,,miwierobis”   Tvisebas. 

produqtis Tvisebebi xSirad gansazRvraven brendis individualobas.  

Tu samarko produqti ganixileba, rogorc  ,,dabalkaloriuli” (magaliTad, 
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Coors  Light  Watchers an  Dreyer’s  Light ), misi individualobis aRwera 

SesaZlebelia Semdegnairad:  ,,tanadi”,  ,,sportuli”  an  ,,moqnili”.  

maRali faseulobis mqone brend Tiffany-s SeuZlia iseT individualur 

Tvisebebze xazgasma, rogoricaa:  ,,janmrTeli”,  ,,moduri”  da ,,odnav 

snoburic”.   

brendis individualobas ZaluZs produqtis Tvisebebis gamokveTa da 

gaZliereba.  magaliTad,  Tu brend  Weight  Watchers-s mivaniWebT iseT 

Tvisebebs,  rogoricaa  ,,tanadi”  da  ,,aqtiuri” ( SesaZlebelia gamokveTilad 

aqtiur formaSi myofi romelime cnobili msaxiobis saxe-simbolos 

ganmtkicebiT), maSin momxmarebeli ufro advilad gaixsenebs da darwmundeba 

im SegrZnebebSi, rom Weight  Watchers-is produqcia aris dabalkaloriuli  da  

iZleva wonis gakontrolebis SesaZleblobas. 

 

arsebobs rigi faqtorebisa, romlebsac SeuZliaT zemoqmedeba brendis 

individualobaze, magram ar ganekuTvnebian produqts, esenia: reklamis stili; 

qveyana, sadac Seiqmna produqti; kompaniis imiji; kompaniis xelmZRvanelebis 

da im gamoCenil adamianTa cnobadoba, romlebic ewevian brendis propagandas 

(magaliTad, bil geitsi, Carlz Svabi, andre agasi da sxv). 

kompania  ,,AT & T”-is devizma: ,,gaiwvdine xeli da Seexe” da Calvin                       

Klein-is reklamam  Obsession, xeli Seuwyves brendis Zlieri individualobis  

Seqmnas.  

germanul brendebs, rogoricaa, magaliTad Audi, SeuZliaT germaneli 

xalxis iseTi Tvisebebis identifikacia, rogoricaa _ ,,punqtualuri”,  

,,seriozuli”  da  ,,Sromismoyvare”,  xolo kompania The Body  Shop –is imijs 

ZaluZs aiZulos TiToeuli adamiani uswrafesi cvlilebebis  

gansaxorcieleblad.  

saxelganTqmuli kompaniebis umaRlesi xelmZRvanelebis (Carlz Svabi, 

bil geitsi da a. S.) individualuri Tvisebebi iseTive xarisxiT gadaecema maT 

brendebs, rogorc cnobili adamianebis pirovnuli Tvisebebi, romlebic 

axorcieleben brendis winsvlis sareklamo mxardaWeras (tipuri magaliTi _ 

Bill Cosby, romelic axdens Jell-O-s reklamirebas). 
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myidvelis saxesTan asocirebuli brendis individualoba SeiZleba 

emyarebodes rogorc standartuli, tipuri momxmareblis (romelTac 

yoveldRiurad vxedavT samarko produqtis gamomyeneblis rolSi), aseve 

idealizirebuli momxmareblebis (romlebsac vxedavT reklamaSi da 

komunikaciis sxva saSualebebSi) saxes. momxmareblis saxe SesaZloa gaxdes 

brendis individualobis Seqmnis mZlavri faqtori Tundac imitom, rom 

momxmarebeli Tavad aris individualuri da amdenad, brendis individualobis 

konceptualurobasTan dakavSirebuli sirTuleebi garkveulwilad  mcirdeba.       

magaliTad, Charlie–s  aqvs qaluri, metad damoukidebeli individualoba, 

romelic ganpirobebulia im asociaciebiT, romelic iqmneba brendis 

momxmarebelTa saxiT. Mercedes-is prestiJuli da Calvin Klein-is natifi 

individualoba ganpirobebulia brendis momxmareblis saxis asociaciebis 

SeqmniT. 

rigi RonisZiebebisa, rogoricaa garkveuli movlenebis sponsoroba, 

gavlenas axdens brendis individualobaze. magaliTad, Swatch aZlierebs 

Tavisi eqscentruli, axalgazrduli individualobis gamovlinebas 

miznobrivi sponsorobis wyalobiT.  rigi saopero dadgmebis sponsoroba 

saerTo saxelwodebiT:  ,,miviRoT siamovneba _ mivendoT xelovnebas”  daexmara 

Haagen-Dazs-s prestiJuli, sayovelTaod aRiarebuli individualobis   

SeqmnaSi.  

brendis individualobaze SesaZloa gavlena moaxdinos aseve bazarze 

misi yofnis xangrZlivobam. bazarze axlad gamoCenil brendebs gaaCniaT 

naklebad soliduri individualoba, vidre iseT cnobad brendebs,  rogoricaa  

IBM,  AT & T,  Chevrolet  da sxv. iTvleba bunebrivad, roca bazarze                  

dominirebadi brendebi aRiqmebian, rogorc  ,,mZimewoniani”  da  Zvelmoduri, 

an brendebi xandazmuli adamianebisTvis. 

simbolos ZaluZs mniSvnelovani zegavlenis moxdena brendis 

individualobaze, ramdenadac SesaZlebelia misi kontroli da, amavdroulad, 

aRviZebs metad mZafr asociaciebs. CakbeCili vaSli Apple, kovboi Marlboro, 

kacuna Michelin da romantikosi Maytag exmarebian brendis individualobis 

Seqmnas da gaZlierebas.  
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realuri personaJebisgan gansxvavebiT, multiplikaciuri filmebis 

personaJi-simboloebi  iSviaTad toveben arasasurvel STabeWdilebebs, xolo 

misi saxeebi ki ar berdebian.  ponCiki  Pillsbury  sasiamovnoa da yovelTvis 

ucvleli saxiT asaxavs individualobis sasurvel  Strixebs  (rogoricaa,  

magaliTad _ ,,mudam axali” ) imdenad didxans, ramden xansac amas kompania 

isurvebs.  garda amisa, aucileblobis SemTxvevaSi, SesaZloa personaJis 

Tvisebebis gadaxedvac. ase magaliTad, ponCiki droTa ganmavlobaSi  

,,dasustda”,  ,,dawvrilda”,  gaxda ufro  ,,aqtiuri”  da  ,,energiuli”. 

multfilmis personaJebis simboloebis ganmasxvavebel Taviseburebas  

Pillsbury-is ponCikis msgavsad warmoadgens auditoriis mxridan diskusiis 

gamarTva kontrargumentebis provocirebis gareSe _ ,,sasargebloa Tu ara es 

ponCiki Cemi bavSvisTvis?”. mas, vinc pirveli Sexvdeba simbolos _ 

multfilmis personaJs, ar surs gamogonil personaJTan kamaTi, romelsac  

ar SeuZlia misi Sepasuxeba. droTa ganmavlobaSi ki personaJi xdeba imdenad 

sayvareli, rom ukve warmoudgenelia igi gaxdes ukmayofilebis an 

gaRizianebis samizne. 

  

 

4.4.  brendis individualobis gamoyenebis miznebi 

 

brendis individualobis koncefcias SeuZlia brend-menejerebis  

daxmareba momxmarebelTa aRqmis da damokidebulebebis Sesaxeb codnis  

gafarToebaSi, misi identurobis Sesaxeb sakuTari warmodgenebis 

dazustebaSi, komunikaciuri politikis RonisZiebebis marTvis  xelSewyobaSi 

da brendis kapitalis SeqmnaSi. 

 

codnis  gafarToeba 

 

brendis individualobis asociaciuri saxe xels uwyobs brend-

menejerebs maT mimarT momxmarebelTa aRqmisa da damokidebulebebis ufro 

Rrmad SecnobaSi. rodesac respondentebs sTxoven brendis individualobis 
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aRweras, am dros araiSviaTad xdeba maTi SegrZnebebis da damokidebulebebis 

gamovlena, romlebic uzrunvelyofen maTi arsis ukeTesad gagebas, vidre                 

im SemTxvevebSi, rodesac gamokiTxva exeba misi calkeuli niSnebis aRqmas.  

,,Tavdajerebuli”  da Zlieri individualoba, romelic miakuTvnes 

Microsoft-s momxmareblebma, naTels hfens Microsoft-is brendsa da mis 

momxmareblebs  Soris  urTierTobis  xasiaTs. 

 

xelSewyoba brendis identurobis diferenciaciaSi 

 

strategiuli kuTxiT brendis individualoba, rogorc FfuZemdebluri 

an gafarToebuli identurobis nawili, SeiZleba gamodges ZiriTadi 

safuZveli efeqturi diferenciaciisTvis, gansakuTrebiT iseT SemTxvevebSi, 

rodesac brendebi msgavsni arian produqtis TvisebebiT. sinamdvileSi, 

individualoba xels uwyobs ara mxolod brendis diferencirebas, aramed 

garkveuli sasaqonlo jgufisadmi mis mikuTvnebas. Zalian bevri sareklamo 

saagento iyenebs brendis individualobas,  rogorc Tavisi pozicionirebis 

strategiis nawils.  

rodesac Canon-ma _ ZviradRirebuli fotoaparatebis mwarmoebelma 

kompaniam gamouSva fotoaparati, romlis gamoyenebac SeiZleboda aqtiur 

moqmedebebTan dakavSirebul situaciebSi, saWiro gaxda axal produqtSi  

,,aRmafrenis”  da  ,,energiis” Cveneba. garda amisa, aucilebeli iyo am brendis 

diferencireba ara mxolod konkurentebisgan, aramed  Canon _is sxva samarko 

produqciisganac. am sakiTxis gadasaWrelad Seiqmna sub-brendi  Rebel  mkafiod 

gansazRvruli individualuri StrixebiT: ,,damoukidebeli”, ,,Zlieri” da  

,,kolorituli”. sareklamo personaJis saxiT SerCeuli iqna CogburTeli 

andrea agasi, romelmac Tavisi pirovnuli StrixebiT xorci Seasxa                        

Rebel -is individualobas.  
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brend _ komunikaciebis  marTva 

 

taqtikurad, brendis individualobis koncefcia da masTan 

dakavSirebuli cnebebi srulad unda iqnes mitanili brend-menejerebTan _ im 

adamianebTan, visac xelewifebaT realurad misi ganxorcieleba. praqtikuli 

gadawyvetilebebi unda exebodes ara mxolod reklamas, aramed SefuTvas, 

gasaRebis stimulirebas, im RonisZiebebis SerCevas, romelTanac unda moxdes 

brendis asocireba da brendsa da klients Soris kontaqtis damyareba.  

Tu brendebis pozicionireba xdeba mxolod produqtis TvisebebiT da 

misgan gamowveuli asociaciebiT, rTuli iqneba komunikaciuri RonisZiebebis 

orientacia miznobriv auditoriaze. magaliTad, gancxadeba imis Sesaxeb, rom  

Prince-s  CogburTis raketebi maRali xarisxisaa da aqvs meti zomis badis 

farTobi, ar iZleva miznobrivi auditoriisTvis komunikaciuri mimarTvebis 

zust fokusirebas.  magram gzavnili imis Sesaxeb, rom  Prince-s  CogburTis 

raketebi aRiqmeba, rogorc maRalmoTxovnadi ,,profesionali” produqti, 

udaod Seqmnis miznobrivi auditoriisTvis ukeTes aRqmas da molodins.   

brendis ganxilva misi indvidualobis xazgasmiT uzrunvelyofs msgavsi 

Setyobinebebis miznobriv auditoriamde ufro advilad da efeqturad  

mitanis SesaZleblobas.  

 

samarko  kapitalis Seqmna  brendis individualobis daxmarebiT 

 

momxmarebelTa garkveuli jgufebisaTvis konkretuli brendebi 

warmoadgenen sakuTari individualobis gamoxatvis saSualebas.                                   

es individualoba SeiZleba iyos maTi namdvili individualoba an ideali, 

romliskenac iswrafvian isini. adamianebi sakuTar realur an idealizebul 

individualobas gamoxataven mravalricxovani xerxebiT: dasaqmebis saxis, 

megobrebis, saqmianobis da cxovrebis wesis SerCeviT.  brendebi, romlebic 

uyvarT da aRafrTovaneben momxmareblebs, romlebzec saubroben, yiduloben 

da iyeneben, aseve warmoadgenen TviTgamoxatvis saSualebas mravali 

adamianisaTvis. 
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brendi TviTgamoxatvis saSualeba SeiZleba aRmoCndes maSinac, rodesac 

mas ar gaaCnia mkafiod gamoxatuli individualoba. pirovnebam susti 

individualobis mqone iaffasiani produqtis yidviT SeiZleba xazi gausvas 

Tavisi xasiaTis iseT Tvisebebs, rogoricaa momWirneoba. magram, Tu brends 

gaaCnia mkafiod gamoxatuli individualoba, maSin man SeiZleba iTamaSos 

gadamwyveti roli TviTgamoxatvis moTxovnilebis realizaciis procesSi. 

 

 

 

 

 

 

 

      

  

 

 

 

 

 

nax.  4.1.  brendis individualobis gamoxatvis modeli 

 

      Tu brends gaaCnia mkafiod gamoxatuli individualoba, rogorc, 

magaliTad, Harley-Davidson-s, maSin individualobam, hipoTezurad, SesaZloa 

Seasrulos arsebiTi roli TviTgamoxatvis moTxovnilebis realizaciaSi. 

       swavlul-sociologebi,  XIX Asaukunidan moyolebuli, ikvleven ara 

mxolod imas, Tu rogor iyeneben adamianebi SeZenil produqts da piradi 

sakuTrebis nivTebs Tavisi funqcionaluri moTxovnilebebis 

brendis  individualoba: 

rogor   qmnis  igi  

samarko  kapitals 

TviTgamoxatvis 

moTxovnilebis 

dakmayofilebis modeli 

funqcionaluri sargebelis 

warmodgenis  modeli 

brendsa  da  klients  Soris 

urTierTobis  modeli 
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dasakmayofileblad, aramed imasac, Tu ris simbolizacias axdenen  es nivTebi 

rogorc maTTvis, aseve maTi garemocvisTvis.  

        grant mak-krekeni (Grant  McCraken) _ anTropolog-kulturologi _ 

aRniSnavs, rom brendis individualoba warmoadgens misi socialuri 

mniSvnelobis (mis mier gamowveuli simboluri asociaciebis) nawils. misi 

azriT, myidvelebi produqts da brendebs irCeven sakuTari  ,,realuri”                      

an ,,sasurveli” individualobis samarko produqciis simbolur 

mniSvnelobasTan Tanxvedris principiT. sxva sityvebiT rom vTqvaT, isini 

brendis am simbolur mniSvnelobas iyeneben sakuTar garemocvaSi imijis 

Sesaqmnelad da mxardasaWerad, ramdenadac maTi gamoyeneba xdeba 

garSemomyofTa Tvalwin da isini xdebian socialurad mniSvnelovanni. 

       mak-krekeni aseve aRniSnavs, rom simboluri mniSvneloba droTa 

ganmavlobaSi icvleba. kvlevebma aCvena, rom kolejis studentisTvis ludis 

moxmareba asocirdeba mamakacurobasa da konkurentunarianobasTan, amitom              

is upiratesobas aniWebs im markebs, romlebic uzrunvelyofen am 

faseulobebs. magram, kolejis damTavrebis Semdeg, gamodis ra axal rolSi, 

igi irCevs ludis im markebs, romlebic ukve sxva faseulobebs sTavazoben 

mas. profesionalebi, magaliTad,  luds miirTmeven  wynar situaciaSi, irCeven 

Beck’s  an  Tuborg-is tipis evropul markebs, romlebic yvelaze metad 

Seesatyvisebian im situaciebs, rodesac aucilebelia xazi gaesvas 

Tavdajerebulobas da socialur statuss.   

       iseTi samarko produqtis SeZena da moxmareba, rogoricaa _ Apple,  Betty  

Crocker  an Nike _ wamoadgenen individualobis da cxovrebis wesis gamoxatvis 

saSualebas. zogierTma momxmarebelma SesaZloa igrZnos diskomforti, 

rodesac isini dakavebulni arian saqmianobiT an iyeneben iseT samarko 

produqts, romelTa individualoba srulad ar emTxveva maT realur an 

idealur (sasurvel) individualobas, da piriqiT, brendis saqmianobis 

xasiaTis an individualobis Tanxvedram momxmareblis individualobasTan 

SesaZloa Seqmnas komfortis da kmayofilebis SegrZneba da saSualeba misces 

maT ufro srulad SeigrZnon sargebeli TviTgamoxatvisgan. 
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Tavi 5.   brendis  strategiuli analizi 

 

5.1.  brendis  arqiteqtura 

 

       Zalian mniSvnelovania Zlieri brendis Seqmna efeqturi strategiuli 

programebis SemuSavebis gziT. realurad,  yvela kompanias gaaCnia brendebis 

simravle da aucilebelia maTi erT jgufSi moqceva, raTa imoqmedon 

miznobrivad, xeli ar SeuSalon da daexmaron erTmaneTs.  erTi brendis 

strategiuli lideroba moiTxovs gunduri da aseve, individualuri 

brendebis miznebis optimizacias. 

       brendis arqiteqtura _ es aris  mravali brendis erTian sistemad 

funqcionirebis SesaZlebloba, romelic qmnis sinergias, sicxades da maTi 

Semdgomi winsvlis perspeqtivas. 

       Tu TiToeul brends ganvixilavT, rogorc fexburTis moTamaSes,                                           

maSin identuroba da komunikaciis programebi warmoadgenen erTi moTamaSis 

xarisxis gaumjobesebis instrumentebs an savarjiSoebs. amasTan, brendis 

arqiteqtura gulisxmobs mwvrTnelis samuSaosac, romelic axdens 

moTamaSeebis ganlagebas swor poziciebze da miuTiTebs maT imoqmedon 

gunduri da ara individualuri strategiis principiT. 

       brendis arqiteqtura sul ufro met mniSvnelobas iZens, rodesac 

farTovdeba brendis funqcionirebis areali: irTveba mravali segmenti, 

izrdeba produqtis miwodebis raodenoba, warmoiqmneba konkurenciis 

sxvadasxva tipebi, aseve distribuciis rTuli arxebi da aucilebeli xdeba 

brendebis da subbrendebis ufro masStaburi gamoyeneba. iseTi brendebi, 

rogoricaa: Coke, Citybank, Nike, Procter & Gamble, Hewlett-Packard, Visa da Ford, 

moqmedeben mravalferovan bazrebze uamrav (zogjer Zireulad gansxvavebul) 

produqtTan da gasaRebis arxebTan erTad. warmoqmnilma kaleidoskopma 

SesaZloa gamoiwvios myidvelis dezorientacia, brendis araefeqturoba da 

araperspeqtiuli strategiebis gaCena. amdenad, konkurenciuli zewolis 

pirobebSi sworad agebuli brendis arqiteqtura iZens pirvelxarisxovan 

mniSvnelobas. 
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       brendis arqiteqtura _ es aris brendis portfelis Camoyalibebis 

struqtura, romelic gansazRvravs brendebis rols da brendebsa da 

sasaqonlo bazrebis konteqstebs Soris urTierTdamokidebulebas. 

       brendis portfeli moicavs yvela brendsa da sub-brends, maT Soris 

sxva kompaniebTan Seqmnil erTobliv brendebs, romlebic mimagrebulni arian 

sasaqonlo SeTavazebebze. SesaZloa rTuli aRmoCndes TiToeuli brendis 

arsis gansazRvra, miT umetes, Tu saubaria brendebis simravleze, romelTa 

Soris arian naklebad cnobadi an Tundac umoqmedo brendebi. 

       brendis arqiteqturis ZiriTadi parametri aris misi portfelis 

Semadgenloba: Rirs Tu ara kidev erTi an ramdenime brendis damateba?  

zogjer SesaZlebelia portfelSi brendebis damatebiT misi gamyareba,              

magram aseTi qmedebebi yovelTvis mowonebuli unda iqnes gundis mier, 

romelic uSualodaa dakavebuli portfelis SemuSavebiT da, Sesabamisad, 

mkafiod aqvs warmodgenili misi momavali ganviTareba. aracentralizebul 

jgufebs, romlebic ar zrunaven brendis portfelis ganviTarebaze, brendebis 

uwesrigod damatebiT SeuZliaT ziani miayenon mas. aseve unda arsebobdes 

gansazRvruli struqtura, romelic akontrolebs brendebis damatebis 

Sesaxeb gadawyvetilebebis miRebas da iTvaliswinebs axali brendis 

efeqturobis kriteriumebs. zogjer sasargebloa iseTi sqemis Seqmna, 

romelSic aucileblad gasaTvaliswinebeli kriteriumebi sxvadasxva 

ganyofilebebSia ganawilebuli. 

       TiToeuli brendi saWiroebs konkretul biujets misi SeqmnisTvis, 

magram Tu brendebis raodenoba gansazRvrul zRvars aWarbebs, SesaZloa maTi 

mxardaWerisTvis aucilebeli saxsrebis odenoba arasakmarisi aRmoCndes.              

miT ufro, rom zedmetma brendebma TavianTi arsebobiT SeiZleba gamoiwvion 

areuloba. am mdgomareobidan gamosasvlelad saWiro xdeba portfelis 

Semcireba. 
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5.2.  brendebis  ierarqia 

 

      biznes_portfelSi arsebuli brendebi ganlagebulni arian garkveuli 

sistemuri ierarqiiT (ix. cxr. 5.1). 

                                                                    cxrili. 5.1.   

brendebis ierarqia 

 

brendis sistemebi brendebis dasaxeleba 

korporaciuli brendi  

(corporate  brand ) 

General Motors Nestle HP 

produqtis brendi   

(product  brand) 

Cadillac Nescafé Compaq 

Presario 

asortimentuli brendi 

(range  brand ) 

Chevrolet Carnation HP  Jet 

sasaqonlo xazis brendi 

(product  line  brand ) 

Chevrolet 

Lumina 

Carnation 

Instant 

Breakfast 

Laser  Jet IV  

subbrendi 

(subbrand ) 

 

Chevrolet 

Lumina 

Sports Coupe 

Carnation 

Instant 

Breakfast 

Swiss 

Chocolate 

Laser  Jet  IV 

SE 

brendirebuli komponentebi 

da servisuli programebi 

(branded 

feature/component/service) 

Mr.Goodwrench 

(servisuli 

samsaxuri) 

 

NutraSweet Resolution 

Enhancement 

 

korporaciuli  brendebi (Corporate  brand ) 

       korporaciuli  brendebi - axdenen  im  korporaciis  identifikacias, 

romelic  dgas  produqtis   an   SeTavazebuli   momsaxurebis   ukan. 
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       magaliTad, korporaciuli   brendi  _ General Motors   warmoadgens  

kompanias, romelic awarmoebs  avtomobilebs da axdens misi personalis, 

programebis, sistemebis,  faseulobebis da kulturis  identifikacias.  

brendebi   Nestle da   HP - aseve  warmoadgenen  korporaciul brendebs.  

        samarko saxelwodebebis miniWebis am strategias gaaCnia unikaluri 

SesaZleblobebi bevri produqtis erTi samarko dasaxelebiT 

pozicionirebisTvis.    

produqtis brendi   (product  brand) 

 

       am doneze imyofeba erTi produqtis saxelwodeba da gansakuTrebuli 

pozicia. kompaniebi, romlebmac miiRes aseTi midgoma, srul damoukideblobas 

aZleven TiToeul savaWro markas da igi agrZelebs Tavis arsebobas an 

ganicdis marcxs sakuTari damsaxurebis an xarisxis Sedegad. 

       magaliTad, aseT midgomas iyenebs kompania  Procter & Gamble    sarecxi 

fxvnilebis Ariel  da Dash _is markebTan mimarTebaSi. 

            produqtis brendis strategiis gamoyenebis upiratesobebia: 

 markebs SeuZliaT daikavon zustad SerCeuli poziciebi da  

gankuTvnilni  iyvnen gansazRvruli miznobrivi auditoriisTvis; 

 sabolood, mravalricxovan markebs SeuZliaT mTeli sasaqonlo 

kategoriis Sevseba;  

 mcirdeba riskic, ramdenadac erTi markis warumatebloba ver miayenebs 

kompanias zians;  

 ioldeba savaWro darbazebSi adgilis miReba, ramdenadac marka 

damoukidebelia; 

 saxelwodebis miniWebis strategia principiT _ ,,TiToeul produqts 

Tavisi marka” _ myidvelebs exmareba samarko gansxvavebebis aRqmaSi. 

       produqtis brendis strategiis gamoyenebis naklovanebebia: 

 maRali Rirebuleba, gamowveuli TiToeuli markis reklamaze da 

winsvlaze calke biujetis formirebis aucileblobiT; 
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 samarko gafarToebis SezRuduli SesaZleblobebi, romelic am 

politikis pirobebSi miiRweva mxolod produqtis da inovaciebis 

ganaxlebiT.  magaliTad, Tide-is markam ganicada TviTon produqtis  

SefuTvis, dizainisa da a.S.  70 -ze  meti cvlileba. 

 

       asortimentuli  brendebi  ( Range  brand ) 

 

       asortimentuli  brendebi  moicaven  produqtis  ramdenime   klass. 

isini momxmarebels sTavazoben erT sabaziso produqts erTi saxelwodebiT 

da imave markis damatebiT produqtebs da momsaxurebas. magaliTad, Vidal 

sasson-is markis Sampunis damatebebia Tmis savlebi saSualeba da Tmis movlis 

salonebi. Dave–is markiT xdeba ara mxolod sapnis SeTavazeba, aramed Sxapis 

gelis, naoWebis sawinaaRmdego kremebis, dezadorebis da sxva mravali 

kosmetikuri produqtis SeTavazebac. 

 

 

 

 

nax. 5.1. asortimentuli brendebi 
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         asortimentuli   brendi  qmnis   identurobas,   romelic   muSaobs  

produqtis   ramdenime   klasze.  misi  Seqmnis   strategiaSi  sakvanZo   

gadawyvetilebas   warmoadgens   produqtis   asortimentSi   iseTi   

brendebis   CarTva,   romelTac   gaaCniaT   msgavsi   identuroba,   magram   

gansxvavebuli   imiji. 

       brendingis poziciebidan mniSvnelovania 2 kriteriumi: 

    1.  brendis  identurobam   unda  uzrunvelyos   sasaqonlo   

       kategoriisTvis faseulobebis   miwodeba; 

    2.  produqti unda moergos brendis identurobas  da  ganamtkicos  igi; 

       TiToeul   asortimentul   brends   gaaCnia   Tavisi   sakuTari   

identuroba,   romelic   warmoadgens  brendis   fuZemdebluri  identurobis   

zednaSens.   sasaqonlo kategoriis  farglebSi konkurenciisTvis ki   saWiroa  

damatebiTi   asociaciebis   CarTva. 

      magaliTad, asortimentuli brendi  Calvin  Klein  modas akavSirebs                  

niu-iorkis  stilistikasTan,  Tumca  misi  sasaqonlo xazis   identuroba   

mkafio da Tanmimdevrulia. parfiumeria Calvin  Klein xazs usvams 

seqsualurobas da mizandasaxulobas, xolo brendis pijakebi da  saTvaleebi   

ki SedarebiT  konservatulia. 

       asortimentuli brendebis gamoyeneba momgebiania Semdegi aspeqtebis 

gamo: 

   asortimentuli   brendi   iZleva   masStabis   klasikur   ekonomias 

_ samarko saxelis   mxardaWeris   fiqsirebuli   xarji   SeiZleba   

gadanawildes biznesis ramdenime   sxvadasxva   sferoze; 

   asortimentuli    brendi    qmnis   sinergias,   ramdenadac   erT   

maTganSi Cadebuli investicia  aisaxeba   sxva   dargis   ganviTarebazec.   

masStabis ekonomia   da   sinergia   ki   iwvevs   xarjebis   Semcirebas; 

    asortimentuli   brendis  imijs   da  cnobadobas   SeuZlia  

Seamciros  axali produqtis   gamoSvebis   danaxarjebi   da   riskebi; 
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     mravalricxovan   sasaqonlo   kategoriebTan   kavSiri   aZlierebs   

kompaniis   imijs   da   kidev   erTxel   arwmunebs   momxmarebels, 

rom   kompania   warmatebulia biznesis   sxvadasxva   sferoebSi. 

Tumca, unda aRiniSnos, rom asortimentuli brendebis gamoyenebas rigi    

naklovanebebic axlavs Tan: 

 asortimentuli jgufi zRudavs calkeuli produqtis pozicionirebas; 

 markis gafarToebis sxva saxeebis gatareba rTulia. 

 

sasaqonlo xazis brendebi (product  line  brand ) 

 

           sasaqonlo xazis brendebi  dakavSirebulni arian kompaniis konkretul 

produqtebTan. maT gaaCniaT rigi upiratesobebi: 

 koncentracia samarko saxelwodebaze;                                                               

 es strategia SeiZleba gaxdes markis Rirebulebis mniSvnelovani 

gazrdis wyaro;  

 komunikaciis sinergia yvela produqtis mimarT. 

       Tumca, sasaqonlo xazis brendebis strategiasac gaaCnia Tavisi 

naklovanebebi: 

 asortimentis uzomo gafarToebam SeiZleba avnos markis warmatebas, 

maSin subbrendebi an asortimentuli jgufebi SeiZleba Seewiron 

markis gacocxlebas da misi individualobis ganviTarebas; 

 izrdeba danaxarjebi, ramdenadac erTi ojaxis sxvadasxva sasaqonlo 

xazis  produqtebi moiTxoven sxvadasxva SefuTvas da a.S. 

        

subbrendebi (subbrand ) 

 

               subbrendebi xSirad eSlebaT brendebSi. subbrendi _ es  aris   brendi,  

romelic gamoiyeneba sxvadasxva sabazro segmentebisTvis farTo   

asortimentis  uzrunvelsayofad.  maTi ufro aqtiurad gamoyenebis tendencia 

vlindeba modasTan dakavSirebul da swrafad realizebadi samomxmareblo 
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produqtebis sferoSi, sadac produqtis sxvadasxva winadadebebisTvis 

saWiroa sxvadasxva poziciebi da erTian markas ar SeuZlia moicvas yvela 

maTgani.  

      ase magaliTad, Versace  sakuTar Tavs, ZiriTadad, ufrosi Taobis 

momxmareblebis brendad aRniSnavs, xolo marka Versus (subbrendi) _ 

axalgazrduli segmentisaTvis gankuTvnili subbrendia. analogiur 

politikas atarebs Armani, iyenebs ra markas  Emporio Armani.  kompania Gillette 

Tavis samarko portfels marTavs bazris segmentaciis saSualebiT. misi 

saweri mowyobilebebis asortimentis mwvervalze dganan Parker-is markis  

kalmebi, saSualo fasebis bazrisaTvis _ marka Waterman, xolo iafi nawarmis  

bazrisTvis _ marka  Paper   Mate. 

       subbrendebs iSviaTad iyeneben iseT situaciebSi, sadac ZiriTad 

korporaciul markas SeuZlia moicvas yvela produqti an momsaxureba, 

rogorc es xdeba mZime manqanaTmSeneblobaSi, xangrZlivi moxmarebis 

samomxmareblo produqtis asortimentSi, an kompiuterul sferoSi. 

      rodesac   prestiJuli  ,,premium”  klasis  brendebi  iyeneben   

subbrendebs dabal safaso segmentSi, aRiZvreba 2 problema: 

 

      1.  ,,kanibalizmi” _ situacia,  roca  yvela  momxmarebeli SesaZloa  

         gadavides produqtis   ufro   iaf   variantze; 

 

      2.  riski – dabal safaso segmentze ganvrcoba  SesaZloa  negatiurad     

         aisaxos mSobliur brendze. 

 

       subbrendingis  amocana  mdgomareobs  imaSi,  rom  gamijnos  dabal  

safaso segmentSi   pozicionirebuli   subbrendi   mSobliuri   brendisgan. 

brendi   gacilebiT   naklebad   riskavs,   roca  misi   gafarToeba 

Tvisobrivad   gansxvavdeba   mSobliuri   brendisgan.  magaliTad,   brendi   

Gillette  istoriulad   aRniSnavda   xarisxian, novatorul   samarTeblebs   

mamakacebisTvis.   rodesac   Gillette-ma   gamouSva subbrendis  seria _ Gillette  

Good  News,  man  airCia  brendis   personificirebis  swori   gza _ subbrendis  
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asociacia  moaxdina  ufro  axalgazrda,   naTel saxesTan, xolo  Gillette-is   

persona  ki  iyo  gamokveTilad  mamakacuri. amave   dros   im   faqtma,  rom   

Gillette  Good  News  iyo  ZviradRirebuli   brendi   Tavis   kategoriaSi,  

xeli  Seuwyo   Gillette -is   aRqmuli   xarisxis   SenarCunebas  am  aqtivis  

dazianebis  gareSe. 

         

brendirebuli komponentebi da servisuli programebi   

(branded  feature/component/service) 

        brendirebuli komponentebi da servisuli programebi  xels uwyoben  

brendis  kidev  ufro  dakonkretebas  samarko dasaxelebasTan dakavSirebuli  

produqtisTvis  gansakuTrebuli  Tvisebebis  da  safirmo  servisis  miniWebis  

gziT. 

       markis arqiteqturis Sesaqmnelad kompaniebma SeiZleba SearCion zemoT 

moyvanili nebismieri strategia, magram ukanasknel dros viTardeba 

korporaciuli samarko strategiis gamoyenebis tendencia. 

       kompaniebSi mTeli msoflios masStabiT ganxorcielda TvalSisacemi 

cvlilebebi, romlebic mdgomareoben produqtis brendze koncentraciis 

SesustebaSi da korporaciis brendisken yuradRebis gaZlierebaSi.  amisaTvis  

arsebobs  seriozuli mizezebi: rodesac kompania damoukideblad axdens  

romelime produqtis samarko politikis SemuSavebas saTao sawarmos mxridan 

naklebi mxardaWeris pirobebSi, es mas sakmaod Zviri ujdeba.  produqtis 

brendingi moiTxovs, rom TiToeuli marka viTardebodes damoukideblad da 

gaaCndes sakuTari kapitaldabandebebi, ramac SesaZloa moiTxovos Zalian 

didi finansebi samecniero-kvleviTi samuSaoebis da sareklamo saqmianobis 

Casatareblad.  es aris swored erTi im mizezTagani, ris gamoc mravalma 

kompaniam Seamcira sakuTari brendebis  raodenoba; 

       produqtis brendingi inarCunebs Tavis rols samarko strategiaSi, 

magram, amasTan, SeimCneva tendencia korporaciuli samarko politikis 

gaZlierebisken.  produqtis brendingis iseTi korifec ki, rogoricaa kompania 

Procter & Gamble (P&G) dReisaTvis did strategiul Zalisxmevas xarjavs 

korporaciuli markis poziciebis ganmtkicebaze.  amJamad kompania awarmoebs 
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globalur strategias korporaciuli markis ganmtkicebisTvis da msoflios 

yvela qveynebSi SeiZleba  ,,P&G“  niSnis naxva, romelic gamoyenebulia 

korporaciis mier gamoSvebuli sxvadasxva markis produqtis mxardasaWerad. 

       korporaciul markasTan mimarTebaSi SeiZleba aRvniSnoT Semdegi 

kanonzomiereba: rodesac kompania gamoSvebuli produqtis markebs amatebs 

korporaciuli markis saxelwodebas, Cndeba damatebiTi Rirebuleba da 

amasTan erTad, korporaciul markaze koncentraciis gaZlierebis                   

erT-erT mTavar aspeqts warmoadgens is faqti, rom brendebi SeiZleba 

Sefasebulni iqnen finansuri parametrebis poziciebidan. 

       rodesac kompania moqmedebs ramdenime samarko strategiiT, romlebSic 

monawileoben sxvadasxva markebi, Znelia pasuxis gacema koTxvaze, Tu rogor 

gaakeTos man es.  

       mravalmarkiani politikis ZiriTadi mizezi mdgomareobs imaSi, rom, 

rogorc gamokvlevebma aCvena, erT markas ar SeuZlia mTlianad 

daakmayofilos bazari an Tundac bazris seqtori, amitom nawili kompaniebisa 

cdilobs ukiduresad gaajeros sasaqonlo asortimenti, rogorc, magaliTad, 

kompania Seico-m, romelic awarmoebs saaTebis 2 aTasze met saxesxvaobas  Seico, 

Lorus da Pulsar-is markebis saxelwodebiT.   

        zogierTi kompaniebi erTdroulad iyeneben korporaciul da 

sasaqonlo samarko strategiebs. magaliTad, kompania Toyota-m, romlis  markac 

aRiarebulia saavtomobilo bazarze, CaTvala, rom mSobliuri markis imijs 

ar eqneboda warmateba  ,,luqsis”  klasis avtomobilebis momxmarebelTa 

segmentisaTvis da amitom man Seqmna damoukidebeli marka Lexus. Tumca aq 

dafarulia gauTvaliswinebeli Sedegis safrTxec, ramdenadac marka Lexus 

gadadis ufro dabalfasiani produqciis kategoriaSi da Cndeba ormagi riski:  

,,kanibalizmi”  Toyota-s markis mxridan da Lexus - is markis walekva. 

        sakmaod xSirad SeiZleba Segvxvdes kompaniebi, romelTac gaaCniaT 

bevri marka da ugulebelyofen rig markebs sxvebis sasargeblod, amitom 

uaRresad mniSvnelovania yovelwliuri samarko auditis da, Tu 

SesaZlebelia, TiToeuli markis finansuri Sefasebis Catareba, raTa 

ganisazRvros, Tu romeli markebia efeqturi,  romeli _ ara  da  ratom. 
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5.3.  brendis  rolebi 

 

       kompaniis biznes-portfelSi brendebi sxvadasxva rols asruleben. 

brendi SesaZloa iyos:  

 wamaqezebeli 

 mxardamWeri  

 ,,vercxlis tyvia” 

 subbrendi   

 strategiuli brendi 

 

wamaqezebeli   brendi ( driver  brand) 

       wamaqezebeli brendi aRZravs SeZenis survils.  mis  identurobaSi    

Tavmoyrilia  mTavari  molodini,  rasac  momxmarebeli elis  misi yidvisgan.  

wamaqezebeli  brendi  gvTavazobs  faseulobas,  romelic gadamwyvet    rols    

TamaSobs   yidvis  motivaciaSi  da  iwvevs realur samomxmareblo   

gamoZaxils. 

       magaliTad,  Gillette  Sensor - is  yidvisas   momxmareblebi   umTavresad 

yiduloben  parsvis  teqnologiis  im  funqcionalur  xarisxs,  romelsac   

warmoadgens   savaWro   saxeli  Sensor.   Sensor - iTvleba wamaqezebel 

brendad, amitom misi saxeli da simbolo SefuTvaze, savaWro daxlebsa da 

momxmareblis cnobierebaSi  unda   asaxavdes   Zlier   identurobas. 

       Tu  aviRebT  BMW  730  an  Lexus  300 - is   seriebs  –  myidvelebisTvis 

wamaqezebel  brends  warmoadgens  BMW  da  Lexus.   maT  ainteresebT   is 

faseulobebi,  romlebsac  uzrunvelyofen  savaWro  markebi  - BMW  da  

Lexus,  vidre   konkretuli   seriuli  modelebi. 
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mxardamWeri   brendi  (endorser  brand ) 

       mxardamWeri   brendi  axdens  mxardaWeras  da  saimedoobas  aniWebs  

yvelafers,  rac  gacxadebulia  wamaqezebeli  brendis mier.  ramdenadac  

korporaciuli  brendi  warmoadgens  organizacias  Tavisi  personaliT,  

kulturiT,  faseulobebiT  da  programebiT,  man  SesaniSnavad SeiZleba  

moirgos wamaqezebeli brendis mxardamWeri, dasayrdeni roli. 

 

 *  Gillette  aris   mxardamWeri   brendi   Sensor - is   samarTeblebisTvis; 

 *  HP  aris   mxardamWeri   brendi  LazerJet - is   printerebis  seriebisTvis; 

 

        mxardamWeri  brendebis  gamoyenebis  mTavari  mizania - kidev  erTxel  

daarwmunos  myidvelebi imaSi,  rom  produqti  namdvilad  iZleva  Sepirebul  

funqcionalur  sargebels,  ramdenadac mocemuli  brendis  ukan  dgas 

soliduri,  warmatebuli  organizacia,  romlis  saxelic  asocirdeba 

mxolod   maRalxarisxian   da   saimedo  produqciasTan. 

       momxmareblebSi  ndobis gamowveva  gansakuTrebiT  mniSvnelovania,  

rodesac  produqti  aris axali  an   naklebad  cnobili.   mxardamWeri   

brendi   SeiZleba  aRar  gaxdes  saWiro,  rogorc   ki  is uzrunvelyofs   

sawyis   mxardaWeras.   magaliTad,   Levi’s _ is  brendma,   moqmedebda  ra   

rogorc mxardamWeri,   SeZlo   gamoewvia  ndoba  da  keTilganwyoba     

Dockers-is   modelis   jinsebisadmi; 

        xangrZlivi  moxmarebis   produqtebisTvis (magaliTad, HP) 

mxardamWeri  brendi SeiZleba iZleodes signals  imis  Sesaxeb,  rom aseTi 

soliduri kompania yovelTvis izrunebs servisul momsaxurebazec da 

damatebiT nawilebzec. myidvels, romelic samarko produqtSi debs msxvil 

Tanxas  an  mis  Ziebaze xarjavs  did  dros,  yovelTvis  surs icodes, Tu 

ra resursebis da valdebulebebis uzrunvelyofa xdeba  SeZenili  brendiT.  

swored  es  signali  unda  gaagzavnos  mxardamWerma  brendma. 
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,,vercxlis   tyviebi”   (SILVER   BULLETS)     

        ,,vercxlis    tyvia” _ aris    subbrendi    an    brendirebuli    

sargebeli,   romelic warmoadgens   mSobliuri   brendis   imijis  

cvlilebis   an   mxardaWeris   saSualebas. 

               Sony  Walkman _ aris   brendi,  romelic  axdens   Sony -Tvis    mTavari   

imijis _ novatoruli   kompaniis    mxardaWers. Mazda  Miata,  Ford  Taurus,   

Mersedes 206 - maT   iTamaSes  ,,vercxlis   tyviis”   roli Tavisi  mSobliuri   

brendebisTvis.   Miata-m  Seqmna   Zlieri sportuli saxe, romelmac gavlena  

moaxdina  Mazda-s  yvela  avtomobilis  aRqmaze,   xolo   Taurus-ma  ki  aCvena, 

rom  Ford -s   SeuZlia daaproeqtos da awarmoos avtomobilebis novatoruli  

modelebi. 

        brendirebulma   sargebelma (Tvisebebma, komponentebma   an   servisma)  

SeiZleba  aseve iTamaSos   ,,vercxlis   tyviis”  roli,   ramdenadac  isini  

axdenen  im  brendis  imijis mxardaWeras,   romelsac   miekuTvnebian.    

amdenad,   maTi   saqmianoba   ar   izRudeba mxolod   funqcionaluri   

sargeblis   Sesaxeb   gadacemuli   gzavniliT. 

       Oral-B-is kbilis   jagrisebisTvis ,,vercxlis tyviis” rolSi   gamodian   

jagaris mwarmoebeli   brendebi - Action  Cup  da  Indicator,  ramdenadac   isini 

aZliereben Oral-B-is produqciis teqnologiur aspeqtebs. 

       brendi   True  aseve   aZlierebs   AT&T -is   inovaciur  imijs. 

subbrendi   The  Room  That  Works  (,,oTaxi,   romelic   muSaobs”) - aris   

specialurad biznesmenebisTvis   aRWurili    sastumro    nomeri   saqmiani   

mivlinebebis   dros.  igi   TamaSobs   ,,vercxlis  tyviis”   rols   kompania    

Marriott-Tvis. 

subbrendi  (Subbrand) 

       subbrendis  koncefcia   nebas   aZlevs   brends   gamoiyenos   

strategiuli   oportunizmi _ menejmentis   strategia,   romelic  aqcents   

akeTebs   bazarze   aRZruli   SesaZleblobebis  amocnobaze   da   maT  
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swraf  reagirebaze.  roca   amocnobilia   niSa, misTvis   SeiZleba  

subbrendis   Seqmna   minimaluri   danaxarjebiT.  

        Tu   segmenti   izrdeba,  subbrendi   SeiZleba   gaxdes   grZelvadiani 

biznesis   safuZveli,   xolo   Tu   mas   uweria   xanmokle   sicocxle _    

subbrendi   SeiZleba   ,,mokvdes”   mTavari  brendis  dazianebis gareSe. 

        kompania    Nike  gansakuTrebiT   Zlieria   strategiul oportunizmSi 

_ yovel   wels   samomxmareblo   bazarze   waradgens  fexsacmelebis   

asobiT   models   sportis   daaxloebiT 30 saxeobisTvis.  Nike  swrafad 

axdens bazris axali segmentebis amocnobas da myisierad reagirebs axali 

subbrendebis SemuSavebiT. am strategias ganamtkicebs Zlieri emociuri 

asociaciebi, romlebic aRiZvreba siaxleebze orientaciis wyalobiT da 

reklamebsa da promo-aqciebSi cnobili   sportsmenebis   monawileobiT. 

 

strategiuli  brendi (Strategic  brand) 

      brendi   strategiulad   SeiZleba   CaiTvalos: 

    1.  Tu   mas   ZaluZs   momavali  gayidvebis  da  mogebis   mniSvnelovani 

moculobis   uzrunvelyofa: 

 es   aris   ukve  mZlavri,   dominirebadi  brendi,   romelsac                 

mega-brendsac   uwodeben _ misTvis   xdeba   sabazro   poziciebis    

ganmtkiceba   da   gafarToeba; 

 es   SeiZleba   iyos   meorexarisxovani   brendi,   romelic  unda 

gadavides   mowinave   poziciebze. 

      2.  Tu   es   aris  ,,brendi _ sayrdeni” (linchpin),   romelzec   dgas 

biznesis   mTeli   struqtura  an   igegmeba   kompaniis   momavali 

ganviTarebis   mimarTuleba  da  perspeqtivebi. 

      kompaniam   unda   gamoyos   yvela  is   aucilebeli   resursi, 

romelic  daexmareba  strategiul   brends   Tavisi   misiis SesrulebaSi.    

amasTan,   mis   mxardaWeraze   ar   unda   aisaxos gayidvebis   da   mogebis   
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SesaZlo   vardnebi,   romlebic  ukavSirdeba  ,,problemuri”    brendebis   

realizacias. 

      ismis kiTxva: ramdeni  brendi  unda  CavrToT  samarko  portfelSi? 

      am  sakiTxis  gadasaWrelad  unda  SevadaroT  axali  brendis  mier  

Seqmnili faseuloba  mis  xarjebTan.    situaciis  garkvevaSi  dagvexmareba  

pasuxebi,  romlebic unda gaeces  4  mTavar kiTxvas: 

              1.   aris  Tu  ara  produqti  namdvilad  axali  imisTvis,  rom  

Seiqmnas  axali saxeli?  (axali  saxeli  unda  Seiqmnas  maSin,  roca  

aucilebelia  myidvelebis informireba,  rom  mocemuli  produqti  ar  aris 

Zveli produqtis msubuqad modificirebuli versia); 

              2.   SeuZlia  Tu  ara  axal  samarko  produqts  realurad  Seqmnas  

damatebiTi faseuloba? 

              3.   xom  ar  iqneba  sarisko  arsebuli  samarko  saxelis  gamoyeneba  

axali produqtis  mxardasaWerad?  (Tu  arsebuli  brendis  gamoyeneba  

garkveul riskebs  uqmnis  mis  fuZemdeblur  identurobas  da  aRqmul  

xarisxs, an  iwvevs momxmareblebis  dezorientacias, es  ukve  aris  argumenti  

axali  brendis Sesaqmnelad); 

           4.   mxars  dauWers  Tu  ara  biznesi  axal  samarko  saxels?  unda  

arsebobdes mtkice  rwmena,  rom  brendi  iarsebebs  sakmaod didxans, raTa 

bazarze saxelis ganmtkicebis  SemTxvevaSi  masSi  Cadebuli  investiciebi  

iyos gamarTlebuli. brendis Seqmna da  mxardaWera  sakmaod  ZviradRirebuli  

procesebia,  xolo xarjebis  sididis  gaTvaliswinebas  ki,  Cveulebriv,  

srulad   ver  axdenen. 

 

5.4.  brendis gaZlierebis  berketebi 

 

  brendis gaZliereba SesaZlebelia Semdegi berketebis gamoyenebiT: 

 asortimentuli xazis gafarToeba arsebul sasaqonlo 

kategoriaSi; 
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 brendis gamoyenebis sazRvrebis gafarToeba sxvadasxva 

sasaqonlo kategoriebSi; 

 vertikaluri ganvrcoba arsebul sasaqonlo kategoriaSi; 

 erToblivi  brendingi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

nax. 5.2.  brendis gaZlierebis berketebi 

 

      produqtis   xazis   gafarToeba _ es  aris   produqtis   axali   

versiis   Seqmna   imave   sasaqonlo   kategoriis   SigniT.   

      es   strategia,   erTi  mxriv,   iwvevs   xarjebis   gazrdas   gayidvebis   

moculobis  zrdis   kompensaciis   gareSe   da   momxmareblebTan   

urTierTobis   garTulebas,  magram,  meore   mxriv,  xels   uwyobs   

momxmarebelTa   wris   gafarToebas,   mravalferovani   arCevanis   Seqmnas,   

brendisTvis  axali   energiis   micemas,   siaxleebis   stimulirebas   da   

konkurentebis   blokirebas. 
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       produqtis xazis   gafarToebis upiratesobebia: 

 

 momxmarebelTa   bazis    gafarToeba   (produqtisTvis  damatebiTi  

funqcionaluri   sargebelis   miniWeba,   brendis   gamoyenebis   sabazro 

sferoebis     gazrda);  

 produqtis   mravalferovnebis   Seqmna; 

 brendis  gaaqtiureba   (brendi  SesaZloa   gaxdes   ufro   relevanturi, 

saintereso   da  SesamCnevi,   aamaRlos   brend-komunikaciebis   

efeqturoba   da gayidvebis   stimulireba); 

 siaxleebis   Seqmnis   motivacia  (konkurentunariani   inovaciuri 

produqtis   Seqmna,   brendis   faseulobaTa   speqtris   gafarToeba,   

misi gamoyenebis   meti   SesaZlo   situaciebis   moZieba); 

 konkurentebis   blokireba   an   SeCereba  _ rodesac  General  Motors,         

Xerox - ma da  sxva  kompaniebma  saSualeba   misces  iaponur  kompaniebs   

damkvidrebuliyvnen   bazris    qveda   safaso   seqtorSi,   ramdenadac   

es   done   ar   pasuxobda  mosalodneli  mogebis   amerikul  kriteriums,  

aman   gamoiwvia   mkveTrad   negatiuri   Sedegi.   amitom  sarecxi  

fxvnili   Tide-is  da  kbilis  pasta   Crest-is   produqtis   xazis   erTi   

SexedviT   usasrulo   gafarToeba,   sruliad gamarTlebulia. 

 

brendebis moZraoba qveviT 

 

       dReisaTvis  bazrebi - tansacmelebidan kompiuterebamde - sul   ufro   

metad   arian orientirebulni   produqtis   fasze.  bevri   myidveli   

ambobs   uars   prestiJul, fufunebis   brendebze   SedarebiT   iafi 

brendebis   sasargeblod,   romelTac   gaaCniaT  misaRebi   xarisxi   da   

Tvisebebi.   

       imisaTvis,  rom   win   aRvudgeT   am   process (an,  ufro   sworad,   

gamoviyenoT is sakuTari miznebisTvis), kompaniebi   momxmareblebs sTavazoben   

Tavisi   tradiciuli   samarko produqtis  iaf   versiebs.  ra   dgas   am   

tendenciis   ukan?  rogor  SevimuSavoT   iseTi   brend - strategia, romelic   
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SesTavazebs  myidvels   brendis   iaf versias   misi   imijis   dazianebis   

gareSe? 

       1.   erT-erTi  mTavari  faqtori,  romelic  ganapirobebs  bazris   

gazrdil mgrZnobelobas   fasebis   donisadmi, aris   bazris   gajereba   

axali konkurentebiT,  romelTa ricxvic izrdeba momijnave sasaqonlo 

kategoriebSi brendebis  gafarToebiT,  bazris   sxva   segmentebidan   

brendebis   SeRweviT, axali   brendebis   gaCeniT  an  arsebuli   kerZo   

brendebis   ganaxlebiT); 

       2.  axalbeda   brendebi an  brendebi,   romlebic   ar   imyofebian   

mowinave poziciebze,  iZulebulni arian  aqcenti  gaakeTon  fasebze,  

gasaRebis stimulirebaze   da   ara  Tavad   produqtze,  ris  Sedegadac   

momxmarebeli fiqrobs,  rom   brendebs   Soris   gansakuTrebuli   sxvaoba  

ar  aris,  sustdeba brendisadmi  loialuroba  da  momxmareblebi  

orientirebulebi  xdebian produqtis   fasze; 

       3.   sacalo  savaWro garemocva qmnis  axal  savaWro dawesebulebebs, 

romlebic Cabmulni  arian agresiul safaso konkurenciaSi  da  Tavisuflad  

iyeneben kerZo   brendebis   produqcias; 

       4.   ukanasknel  aTwleulSi  SeimCneva  direqt - marketingis  feTqebadi 

zrda, rasac   moaqvs   mniSvnelovani   ekonomia   bazris   yvela   

subieqtisTvis. kompiuterebis bazarze Dell  gaxda wamyvani  moTamaSe pirdapiri 

gayidvebis wyalobiT,  isini   1/3-iT   nakleb   fass   sTavazobdnen   myidvels,  

riTac iZulebuli gaxades konkurentebi gadaexedaT Tavisi   

strategiebisTvis; 

       5.  fasebis   struqturaze   gavlenas   axdenen   teqnologiuri   

cvlilebebi, ramdenadac   mudmivad   Cndeba   ufro   martivi  da  iafi 

brendebi,  romlebic qmnian   fasebis   aTvlis   axal   wertilebs. 

 

       problema  mdgomareobs  imaSi,  rom  moZraoba  qveda  safaso  

seqtorisken  ufro  Zlier gavlenas   axdens  brendis  aRqmul  xarisxze, 

vidre  brend-menejmentis   yvela  sxva RonisZieba. 

        fsiqologebis   mier   dadgenilia,   rom: 
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 negatiuri informacia  adamianebze  bevrad  Zlier  zemoqmedebas  

axdens,  vidre  pozitiuri; 

 adamianis  Sesaxeb  pirvelad  gagebuli  uaryofiTi  informacia   

gacilebiT   myaria, vidre   Semdgomi   dadebiTi; 

 pirveladi   pozitiuri   warmodgena   advilad   icvleba   Semdgomi   

negatiuri informaciis   zemoqmedebiT; 

 piradi   kontaqtiT   gadacemuli   negatiuri informacia ufro  

Zlier gavlenas axdens   yidvis   gadawyvetilebaze,   vidre   

dadebiTi. 

 

       samTo   velosipedebis moyvarulebma   kargad   ician,  rom qvemoT 

daSveba   ufro   iolia,  vidre aRmarTze  asvla,   magram   am    dros 

arsebobs  saWis  damorCilebis safrTxec.  samTo  velosipedistebis  

msgavsad, brendebic  iolad  miiweven  qvemoT (zogjer   sakuTari   nebis 

sawinaaRmdegod) da   mxolod Zirs aRmoaCenen   xolme  iq  yofnis problemebs 

da sirTuleebs. 

      qvemoT   moZraoba yovelTvis   ar   aris brendisTvis fataluri!                  

Tu   SesaZlebelia  axali  produqtis  mkafio  gamijvna  mSobliuri   

brendisgan subbrendis  an   brendingis   sxva   xerxebis   gamoyenebiT,   

SesaZlebelia   riskebis Semcirebac. 

       mravalma mecnierulma  kvlevam daadastura,   rom  brendis sazRvrebis 

gafarToebam bazris   seqtorSi  _ ,,dabali   fasi / misaRebi   xarisxi”,   ar   

Secvala   damokidebuleba mSobliuri   brendis   mimarT. 

       brendisTvis   riskis   Semcirebis   gasaRebi   aris  misi gamoyenebis 

axal situaciasa da Zvel  identurobas   Soris   sxvaobis   gansazRvra. 

      Zalian   mniSvnelovania   brendis  kapitalis  mofrTxileba,   es  

gansakuTrebiT exeba aRqmul  xarisxs.  garkveul   riskze   wasvla   SeiZleba   

gamarTlebulad   CaiTvalos   maSin,   rodesac brendi   aris   Zlieri,   

sicocxlisunariani   da   SeuZlia   Tavi   gaarTvas   mis gafarToebasTan   

dakavSirebul   sirTuleebs,   miT   ufro,   Tu   is diferencirebulia 

mSobliuri   brendisgan. aseT   dros   sakiTxi   dgas  Semdegnairad: 
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     a) rogoria   aseTi   diferenciaciis   optimaluri   xarisxi? 

     b)  ras   SeuZlia   brendis   dacva   da   misi   sicocxlisunarianobis     

        SenarCuneba? 

 

       fasebis  mkveTrma  dawevam  SesaZlebelia  momxmareblebSi  gamoiwvios  

eWvi imasTan dakavSirebiT, rom samarko produqcia sinamdvilebSi arafriT 

gansxvavdeba sxvebisgan.  Tu  maRal  safaso  seqtorSi  myofi brendebi 

moisurveben  fasebis  dawevas, maT  mouwevT  zrunva  xarisxis  garkveul  

diferenciaciaze.  sirTule mdgomareobs  imaSi,  rom  konkurentuli  

brZolis  dawyeba  SedarebiT  dabali fasis  SeTavazebiT  ar  unda  iwvevdes  

produqtis, rogorc dabali xarisxis SeTavazebis aRqmas. 

yovelTvis   unda   SegveZlos   sacalo   gamyidvelebis   da   momxmareblebis 

darwmuneba   imaSi,   rom   fasis   cvlileba  ar   aris   ganpirobebuli   

xarisxis gauaresebiT. 

       SeiZleba   Tu   ara,   rom   brendis   identurobam   moicvas   

vertikalis   yvela gafarToeba,   Tu   axali   subbrendebis   damateba  

bazris  dabal  safaso  seqtorSi gaxdis   mas  ufro   susts? 

             BMW-s seriebi - 300  (yvelaze  mciregabarituli da SedarebiT   iafi),  

500 da 700 asaxaven   avtomobilebis   sxvadasxva   zomebs   da safaso   

doneebs. seriis TiToeul models mainc gaaCnia erTi da igive identuroba:   

,,eqspluataciaSi   saukeTeso   avtomobili”.   es  identuroba   muSaobs   

BMW-s saavtomobilo brendebis yvela safaso diapazonisTvis. 

        Mercedes-is  identuroba   ki,   piriqiT,  nawilobriv  dafuZnebulia  

prestiJsa da  unikalurobaze.  amitom  Mercedes 190,  romlis  Rirebulebac  

30 aTas  dolarze naklebi  iyo,  warmoadgenda  problematur  models,  

ramdenadac  ver   ewereboda ,,SeZlebuli  adamianebis  saimijo  avtomobilis”   

identurobaSi. rodesac  Mercedes-ma  cvlileba   Seitana   Tavis   

identurobaSi  da   aqcenti gadaitana  ufro  metad  xarisxze da ara 

statusze,  Mercedes 190  modeli ukeTesad Caewera  produqtis   saerTo  xazSi  

da  gaCnda  miznobrivi  segmentis  gafarToebis SesaZlebloba  axalgazrda   

momxmareblebis   miznobrivi   jgufebis   xarjze. 
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      Tu   produqti   mkafiod   gamoirCeva   Tavisi   TvisebebiT,   

gamoyenebis  arealiT,   momxmareblebis  auditoriiT - mcirdeba  riski    

sabazo   produqtisTvisac. 

       rodesac  subbrendi   gamiznulia   sxva   bazrebze,   amiT  mcirdeba 

mSobliuri   brendis   imijis   dazianebis   riskic,   ramdenadac  misi 

momxmareblebi   naklebad   iqnebian   axali  winadadebis   adresatebi. 

magaliTad, Coutryard  by  Mariott - is sastumroebi  mkveTrad gansxvavdebian  

Mariott - isgan. isini  Tavis  klientebs sTavazoben   momsaxurebis SedarebiT   

mokrZalebul pakets   da   maTTan   midgomis   sruliad   gansxvavebul  

faseulobebs.    

 

brendebis moZraoba zeviT 

 

      bazris  zeda  safaso seqtorSi SesaRwevad  aucilebelia             

gamoviyenoT arsebuli mSobliuri brendis subbrendebi. 

      subbrendis   zeviT   moZraobisas   mTavari   problema   mdgomareobs  

imaSi,  rom  brends  xSirad  ar hyofnis  ndoba am   safaso   seqtorSi. 

      saSualo  safaso  donis   brendebis   patronaJis  qveS  myofi  

subbrendebisTvis   arsebobs   ndobis   mopovebis   2   xerxi: 

          

         1.  bazris   zeda  safaso  seqtorSi  ,,vercxlis  tyviis”    CaSveba,      

            romelic   moaxdens   maRal   fasTan   subbrenis   Sesatyvisobis      

            demonstrirebas; 

         2.  subbrendis   axali   xazis   mkafio   gamijvna mSobliuri    

            brendisgan. 

        zeviT   moZravi   subbrendebi   Tavisi   misiis Sesasruleblad   

iyeneben taqtikas, romelic  gulisxmobs  aRmatebiTi   Sinaarsis   Sefasebebis   

gamoyenebas:  ,,Special  edition” (,,specialuri  gamoSveba”),    ,,Premium” (,,umaRlesi 

xarisxis   mqone”),  ,,Professional”   (,,profesionali”),   ,Gold”  (,,oqrosi”  -  

mag,  Goors  Gold,  Kodak  Gold,   Kodak    Royal   Gold),   ,,Platinum“  (,,Platinum   Card“ -

,,platinis”  sakredito  baraTi). 
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       brendis   gafarToebis   koncefciasTan   mimarTebaSi   potenciur 

momxmareblebs  unda   davusvaT   Semdegi   kiTxvebi: 

 

 riT  iqneba   gamorCeuli   brendi   Tavisi  konkurentebisgan? 

 riT  uzrunvelyofs   igi   Tavis   faseulobas? 

 

        rodesac  brendis  identuroba  moicavs  ara  marto  sasaqonlo,   

aramed  organizaciasTan   dakavSirebul   asociaciebs,   individualobas  

da  a.S,  is amiT   xels   uwyobs   Tavisi   gavrcelebis   sazRvrebis   

gafarToebas. 

       identurobis  zogierTi  erToblivi   niSnebi _ prestiJi ( Rolex ),  moda 

(Vuarnet ),  janmrTeloba  (Healthy  Choice) _ ar  arian   asocirebulni   

specifikur  sasaqonlo  kategoriebTan  da  SeuZliaT   brendze   gaavrcelon   

asociaciebis  ufro  farTo   kompleqsi,   vidre  es   aris   calkeuli   

produqtis  konkretuli   Tviseba. 

            Calvin  Klein-ma   Tavisi   saqmianoba   daiwyo   tansacmlis   kerviT,  

axla  ki   es samarko   saxeli   gvxvdeba   ara   mxolod   tansacmlis   

sxvadasxva   saxeobebze (TeTreulis,  jinsebis  da   mamakacis   pijakebis   

CaTvliT), aramed  parfiumeriasa  da  saTvaleebze,   saaTebsa   da   sxvadasxva   

aqsesuarebze. 

             Walt  Disney,   romelmac   daiwyo   biznesi   moklemetraJiani   

multfilmebiT,   axla   mtkiced   aris   asocirebuli   srulmetraJian   

filmebTan,   dasasvenebel   parkebTan,    tansacmelTan,    saTamaSoebis   

maRaziebTan,   hokeis   gundTan  da sakruizo  xazebTan. 

 

erToblivi   brendingi 

 

       erToblivi   brendingi  aris  sinergiis   miRwevis   klasikuri   xerxi,  

rodesac   ori   an   meti   brendi   erToblivad  qmnis  samomxmareblo   

faseulobas. ukanasknel wlebSi sul ufro popularuli xdeba markebis 
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erToblivi gamoyeneba, ramdenadac kompaniebi eZeben miznobrivi auditoriis 

Cabmis axal gzebs.     

      erToblivi   brendingis  gamoyenebis  miznebia: 

 

 brendis   Zalis   demonstrireba; 

 brendis   sisusteebis   kompensacia; 

 brendis   SesaZleblobebis   gamoyeneba; 

 brendis   win  wawevis   erToblivi   programebis   gamoyeneba; 

 miznobrivi auditoriis arealis gafarToeba; 

 strategiuli  aliansebis   Seqmna. 

 

       erToblivi brendingis magaliTs warmoadgens Coca-Cola-s markis 

finansuri monawileoba cnobili filmis _ ,,hari poteri da filosofiuri 

qva” warmoebaSi. iqamde arc erT kompanias ar hqonda Cadebuli erTi filmis 

warmoebaSi amdeni fuli _ 150 mln. dolari, sanacvlod ki miiRo mxolod 

eqskluziuri globaluri marketinguli partnioris statusi. Tumca aman 

ualkoholo sasmelebis mwarmoebels saSualeba misca gaekeTebina is, riskenac 

didi xnis ganmavlobaSi iltvoda:  mozardTa da axalgazrdobis miznobrivi 

auditoriis mozidva ise, rom ar gamoewviaT mSoblebis gandgoma.  filmis 

Semqmnels _ kompania Brothers-s am TanamSromlobam moutana udidesi finansuri 

mxardaWera da mouxsna Tavis tkivili sareklamo biujetis Sesaxeb. 

       miznobriv auditoriaze erToblivi brendingis zemoqmedeba SesaZloa 

aRmoCndes imaze Zlieri, vidre momxmarebeli eloda, Tu TiToeul brendTan 

asociaciebi aris sakmaod Zlieri da avsebs erTmaneTs. 

       erToblivi brendingis warmatebiT ganxorcielebis gasaRebia 

optimaluri brend-partnioris moZebna, romlisTvisac misaRebi aRmoCndeba 

urTierTdakavSirebuli asociaciebis winadadebebi: 

 ra asociaciebia amJamad ufro susti?  

 romeli brendi flobs am asociaciebs?  

 rogor SeuZlia produqts da mis saqmianobas zemoqmedeba moaxdinos 

erToblivad brendirebul winadadebaze?   
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 am kavSiris Sedegad gaizrdeba Tu ara orive brendis resursi?  

 ras moigebs TiToeuli brendi da rogor aisaxeba yvelaferi es maTi 

biznesis arsebul modelSi? 

       amdenad, erToblivi brendingis ganxorcielebamde unda Sefasdes 

potenciuri partnioris SesaZleblobebi, ramdenadac misi warmatebisTvis 

aucilebelia ramdenime pirobis uzrunvelyofa:  

       jer erTi, Tu kompaniis momxmareblebi misi gatarebiT ar miiReben 

realur sargebels, arc Rirs amis wamowyeba; 

       meore, unda Semowmdes  gaaCniaT Tu ara msgavsi demografiuli da 

fsiqografiuli profili  miznobriv auditoriebs (kompaniis da misi 

partniorebis); 

       mesame,  kompania unda darwmundes, rom partniorTa markebis 

Rirebuleba maTi markis Rirebulebis tolmniSvnelovania. winaaRmdeg 

SemTxvevaSi warmoiSoba seriozuli strategiuli sirTuleebi da erToblivi 

muSaoba gaxdeba problematuri; 

       bolos, kompanias unda sjerodes, rom misi partnioris marka ar  

daCrdilavs  sakuTars. 
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Tema  6.     brendis   proeqti 

6.1.  brendis  proeqtis arsi da komponentebi 

 

       nebismieri Senobis ageba, iqneba es erTsarTuliani sacxovrebeli 

saxli Tu caTambjeni, warmoudgenelia winaswar SemuSavebuli proeqtis 

gareSe. Senoba asaxavs im epoqisaTvis damaxasiaTebel stilsa da modis 

mimarTulebebs, romelSic is aigo. analogiurad, brendsac gaaCnia sakuTari 

tendenciebi. 

TiToeuli adamiani gansxvavebulad aRiqvams sityva  ,,brends”. 

nawilisTvis igi aris savaWro niSani, nawilisTvis ki is asocirdeba 

konkretul produqtTan an mTel kompaniasTan. arcerTi Sefaseba ar aris 

mcdari da, amavdroulad, arcerTi maTgani srulad ar gadmoscems brendis 

arss. namdvil brends uWiravs savsebiT gansxvavebuli da gancalkevebuli 

adgili adamianis cnobierebaSi. 

brendi ASedgeba mravali komponentisgan, romlebic sworad  SerCeuli 

kombinaciisas qmnian gansakuTrebul auras, rac iwvevs imaze meti 

STabeWdilebis moxdenas, vidre misi dakavSireba ubralod biznesTan. brendi 

Tavisi rTuli arsiT ar aris mxolod raime realuri saxis produqti an 

momsaxureba, aramed is aris adamianis mier aRqmuli faseulobebis, 

Tvisebebisa da atributebis rTuli kombinacia, romelic ganasxvavebs mas sxva 

analogiuri produqtisagan da qmnis mis individualobas.  

mniSvnelovania isic, rom brendis individualoba arsebobs mxolod 

adamianis cnobierebaSi. rodesac saqme exeba brends, araferi ar aris aRqmaze 

mniSvnelovani _ mTeli Zalisxmeva mimarTulia momxmareblis qvecnobierSi 

brendis Sesaxeb yvelaze mniSvnelovani da pozitiuri warmodgenebis 

gacocxlebaze. am dros absoluturad usargebloa specialistTa azri 

bazarze brendis mdgomareobis Sesaxeb _ saboloo verdiqti yovelTvis 

gamoaqvs momxmarebels!  amitom amtkiceben dabejiTebiT brend-menejerebi, rom 

brendi _ es aris momxmarebelTa da myidvelTa sruli STabeWdilebebis da 
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asociaciebis saerTo nakrebi, romelic mkafiod fokusirdeba maT 

cnobierebaSi  da dakavSirebulia konkretul emociur da funqcionalur 

sargebelTan. 

brendis individualobis sakvanZo komponents warmoadgens brendis 

individualobis Seqmnisa da gadacemis procesi, romelsac ewodeba brendis 

proeqti. sxva sityvebiT rom vTqvaT, brendis proeqti ewodeba brendis 

warmatebuli individualobis Seqmnis meTodikas. 

brendis proeqti SeiZleba ganisazRvros Semdegnairad: 

 brendis Seqmnis, SemuSavebis da cxovrebaSi danergvis detalurad 

gaTvlili gegma; 

 brendis  xasiaTis / stilis gansazRvra; 

 gegma, romelic asaxavs brendis dapirebas da gansazRvravs saerTo   

,,arqiteqturas”  brendis saxelis, devizis, grafikuli simboloebis 

da brendis sxva aspeqtebisaTvis.   

brendis warmatebisTvis aucilebelia, rom igi asaxavdes kompaniis 

Rirebulebebsa da faseulobebs. imisaTvis, rom produqtma moipovos 

sasurveli adgili momxmarebelTa cnobierebaSi, saWiroa brendi pasuxobdes 

sazogadoebaSi dominirebad kulturul da saqmian masStabs. 

brendis proeqtis ganxilvisas, upirveles yovlisa, aucilebelia misi 

miznis gamokveTa, romelic mdgomareobs im bazisis SeqmnaSi, razec  unda 

moxdes Semdgom misi zednaSenis – brendis komunikaciis Camoyalibeba.   

brendis proeqtis Seqmnis procesi dakavSirebulia 5 ZiriTadi 

komponentis SemuSavebasTan.  esenia:   

1. brendis  saxeli 

2. brendis grafikuli saxe 

3. brendis  bailaini 

4. brendis  devizi,  anu  slogani 

5. brendis  ,,legenda” 
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        es calkeuli 5 komponenti mxolod erTeulebia. arc erTi maTgani ar 

aris sxvaze naklebmniSvnelovani. erTianobaSi ki isini unda iyvnen 

harmoniulad Serwymulni, ramdenadac mxolod aseTi balansi uzrunvelyofs 

momxmarebelTan brendis  gansakuTrebul emociur kavSirs.  

brendis proeqtis warmatebuli Sedegebis uzrunvelsayofad ki  

aucilebelia brendis arsTan da sasurvel STabeWdilebebTan misi yvela 

gzavnilis SesabamisobaSi moyvana. 

brendis proeqtis fundamentis safuZvelis Cayras ganapirobebs 

miznobrivi auditoriisTvis micemuli misi dapireba da proeqtis TiToeuli 

komponentis ganviTareba unda asaxavdes am dapirebis mTavar principebs. 

dapirebebis micemis procesSi kompaniebs SeuZliaT sakuTari 

sareklamo saagentoebis an grafikuli dizainis SeqmniT dakavebuli firmebis 

CarTva, romlebsac mniSvnelovani wvlilis Setana ZaluZT am saqmeSi. 

bevr Tanamedrove organizaciaSi menejerebs gaaCniaT SemoqmedebiTi 

muSaobis didi gamocdileba da ar saWiroeben sxvaTa Carevas reklamis da 

dizainis saqmeebSi. Cveulebriv, marketingis ganyofileba sakuTar Tavze iRebs 

proeqtis SemuSavebis, masTan dakavSirebuli vizualuri Setyobinebebis  da 

sareklamo aqciebis pasuxismgeblobas, magram specialistTa garkveuli 

nawilis azriT, optimaluri aris Sereuli jgufis Seqmna sakuTari da 

mowveuli specialistebisgan, romlebic moaxdendnen brendis Sefasebis 

Sedegebis interpretacias da SeimuSavebdnen dapirebas, romelic gansazRvravs 

proeqts. 

pirveli nabiji maT saqmianobaSi unda iyos SeTanxmeba imis Sesaxeb, 

Tu ra unda gaxdes brendis ZiriTadi signali, romelmac unda asaxos 

dapirebis arsi da rogor unda iqnes es signalebi gamoyenebuli SemoqmedebiT 

procesSi. rogorc ki miRweuli iqneba SeTanxmeba brendis signalebTan 

dakavSirebiT, unda daiwyos muSaoba misi calkeuli elementebis Seqmnaze.  

sxvaoba proeqtis filosofiur midgomasa da marketingis tradiciul 

praqtikas Soris mdgomareobs imaSi, rom xSir SemTxvevebSi kompaniebi brendis 

struqturis TiToeul komponents ganixilaven, rogorc calkeul erTeuls 

an cvlads. rodesac iqmneba brendis saiti, man unda asaxos proeqti da iyos 



151 
 

masTan SesatyvisobaSi. proeqtis koncefciis gamoyenebas SeuZlia brendis 

aRqmis gaumjobeseba da amdagvarad, misi Semosavlianobis gazrda.  

 

 

6.2.  brendis saxeli 

 

             saxeli _ es aris erT-erTi yvelaze mniSvnelovani biznes 

gadawyvetileba, brendis pirveli da yvelaze Zlieri gamoxatuleba. 

produqtis an kompaniis saxelis SerCeva gulisxmobs misi pozicionirebis, 

brendis unikaluri stilis, individualobis, ideisa da istoriis Seqmnas! 

warmatebuli saxeli _ es aris pirveli signali, romliTac brends 

ZaluZs gansakuTrebuli da pozitiuri STabeWdilebis moxdena momxmarebelze. 

brendis saxeli axsovs umravlesobas, logotipi – erTeulebs. ra dgas 

,,lamborjinis” saxelis ukan icis ramdenime aTasma adamianma msoflioSi, 

saxeli lamborjini ki icis yvelam. karg saxels ZaluZs gamoasworos brendis 

struqturuli xarvezebi, cudi saxeli ki daasamarebs genialursac. 

        saxelis Seqmnis mecniereba da xelovneba metad Sromatevadi da 

rTuli procesia, romelic moiTxovs iseTi teqnologiebis siRrmiseul 

codnas, rogoricaa lingvisturi (enobrivi) da xmovani simbolikis analizi, 

fonetikuri da etiologiuri (qceviTi) Taviseburebebi. saxelis Seqmnisas 

xSirad mimarTaven sxvadasxva maTematikur xerxebs Tu kompiuterul 

algoriTmebs, an iReben mSvenier saxels da maTi SeerTebiT kargaven im 

Rirebulebas, rac manamde TiToeuls gaaCnda, an erTi sityvidan iReben asoebs 

da Rebuloben axals, romelsac aranairi Sinaarsobrivi Rirebuleba ar 

gaaCnia;  rogorc wesi, momxmareblebi amgvarad Seqmnili saxelebis mimarT ar 

ganicdian emociur kavSirs. yvelaze Zlieri brendebi ki swored emociuri 

kavSiris meSveobiT axerxeben milionobiT momxmareblis mozidvas. emocia, 

romelic dakavSirebulia maTTvis kargad gasageb saxelTan da romelic maT 

ar uCens damatebiT gaugebar kiTxvebs. 
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magram yvelaze mTavaria is, rom saxeli axali produqtisa da 

momsaxurebisTvis SerCeuli unda iqnes brendis dapirebis SemuSavebis Semdeg! 

brendis saxeli kompaniis individualobaze moqmedebs mis yvela 

doneze _ finansuri prognozebidan sazogadoebis mier produqtisa da 

momsaxurebis aRqmamde. 

      idealur SemTxvevaSi, brendis saxeli unda asaxavdes mis arss da 

gamoyenebadi unda iyos yvela im bazarze, sadac kompania awarmoebs Tavis 

bizness. savaWro markis dacvis uzrunvelsayofad saWiroa Tavidanve 

gamovricxoT iseTi saxelebi, romlebic didad ar gansxvavdebian produqtis 

aRmniSvneli sityvebisgan. cnobili marketologebis _ jek  trautis da el  

raisis azriT, yvelaze warmatebuli da lamazi saxelwodeba SeirCeva 

,,unikaluri savaWro poziciebidan”, anu brendis unikaluri atributebidan. 

saukeTeso saxeli yvelaze mcire doziT saWiroebs reklamirebas. igi 

TviTonaa reklama, pozicionirebis gamomxatveli mTavari mesiji da elementi. 

reklamis daxmarebiT mis Sesaxeb Seityoben, magram es ar aris garanti, rom 

kargad daimaxsovreben! sworad SerCeuli saxelwodeba erTi amosunTqviT 

warmoiTqmeba da survils gviCens, rac SeiZleba swrafad vuTxraT megobars! 

specialistebis rekomendaciiT, brendis saxeli aseve unda JRerdes 

sasiamovnod. brendis saxelebi xSirad warmoiTqmis xmamaRla, magram Tundac 

kiTxvisas xdeba maTi  ,,azrobrivi gaxmovaneba” adamianis gonebaSi. 

brendis saxeli aucileblad unda iyos kargad damaxsovrebadi da 

asaxavdes brendis pozicionirebas, rogorc, magaliTad, Die  Hard-is batareebi 

da Head  &  Hhoulders-is Tmis Sampunebi. kargad SerCeuli saxelebi mWidro 

kavSirSi arian realobasTan da produqtis Sesaxeb iuwyebian raRac Zalian 

mniSvnelovans, amitom rodesac saxeli iZleva raime dapirebas, man 

aucileblad unda Seasrulos igi. 

        brendis saxelwodebis SesarCevad, romelmac unda daakmayofilos  

kompaniis yvela moTxovna, mizani da miswrafeba, saWiroa saTanadod 

rafinirebuli, vrceli da racionaluri filtri.  
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     saxelwodebis SerCevis procesis dasawyebad saWiroa dasvaT ramdenime 

ZiriTadi SekiTxva: 

 risi ganxorcieleba / miRweva msurs Cemi kompaniisTvis? 

 ramdenad SezRudavs mocemuli saxelwodeba kompaniis saqmianobis     

 sferos? 

 aris Tu ara saxelwodeba advilad (erTi amosunTqviT) warmoTqmadi  

 da dasamaxsovrebeli? 

 rogor Seafaseben saxelwodebas Tqveni potenciuri momxmareblebi? 

 Tqvens mier SerCeuli saxelwodeba mxolod TqvenTvis xom ar aris   

 azriani, racionaluri da gonebamaxviluri? 

 aris Tu ara saxelwodeba vizualurad efeqturi, momxibvleli da   

 advilad aRqmadi? 

 saTanadod aris Tu ara gamokvleuli  sasaqonlo niSnebi? 

 aris Tu ara Sesabamisi internet misamarTi (domeini) xelmisawvdomi? 

brendis saxelis SerCevisas gasaTvaliswinebelia mravali faqtori, 

maT Soris samomavlo marketinguli gegmebi. swori winaswari dagegmva, 

rogorc SemoqmedebiTi, ise formaluri TvalsazrisiT, warmoadgens 

marketinguli warmatebis gasaRebs. 

warmatebuli saxelis SemuSavebis kriteriumebia: 

 xelmisawvdomoba  _ darwmundiT, rom saxelis gamoyeneba SesaZlebelia 

mocemuli tipis produqtisTvis, gaecaniT savaWro markebis saxelebs da 

moiZieT isini internetSi (mag, www. internic.net). Tqvens mier SerCeul 

saxels ar unda iyenebdes romelime sxva kompania; 

 

 dacvis  SesaZlebloba  _ aucilebelia saxelis registracia savaWro 

markis saxiT sapatento biuroSi. am TvalsazrisiT naklebad efeqturia 

aRwerilobiTi saxelebi. yovelTvis unda iqnes gamoyenebuli 

inteleqtualuri sakuTrebis simboloebi:    , TM  an SM.    informacia 

saavtoro uflebebis da savaWro  markebis Sesaxeb mocemulia 

internetSi  (http:/ /leweb.loc.gov/copyright/); 

 

R 
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 misaReboba _ darwmundiT, rom saxeli misaRebia yvela im qveynis  

kulturasa da enaSi, sadac unda moxdes brendis realizacia. 

gasaTvaliswinebelia brendis gamoTqma, mniSvneloba, Tanamedroveoba, 

konotacia (connotation – enobrivi erTeulis damatebiTi  mniSvneloba),  

slengi  da sxva msgavsi kriteriumebi; 

 

 unikaluroba _ saxeli unda iyos martivad warmosaTqmeli da advilad 

damaxsovrebadi, unda JRerdes sasiamovnod, advilad iwerebodes da 

vizualurad kargad gamoiyurebodes, raTa Tavidan aviciloT 

arasasurveli asociaciebi;  brendis saxelis asociaciebis gamovlena 

SesaZlebelia marketinguli kvlevebis daxmarebiT; ra Tqma unda, 

arseboben warmatebuli produqtebi grZeli da mosawyeni saxelebiT, 

Tumca aseTi produqtebis warmateba arafriT ganapiroba misma 

saxelwodebam.  

 

 sandooba _ saxelma unda gamoiwvios ndoba da Seaxsenos momxmarebels 

im sargebelis da faseulobebis Sesaxeb, romlebic  ukavSirdebian  

produqts; 

 

 gamoyenebis  efeqturoba  _ saxeli advilad da efeqturad unda 

gamoiyenebodes masmediis nebismieri saSualebebis mier; 

 

 mdgradoba _ saxeli unda iyos sakmaod adaptirebuli, raTa gauZlos 

cxovrebiseul da biznes-cvlilebebs Tundac aTi wlis ganmavlobaSi. 

 

 Sesabamisoba _ saxeli zustad unda Seesabamebodes im informacias, 

romlis gverdiTac iqneba igi ganTavsebuli. 

       reaqcia, romelic kargi saxelis pirvelad gagonebisas uCndeba 

adamians, aris bunebrivi Rimili. Rimils iwvevs momenti, rom Sen mixvdi! 

geRimeba Tavdajerebuls sakuTar gonebamaxvilobaSi. Rimili TavisTavad 

iwvevs pirvel da yvelaze mniSvnelovan emocias, romelic mudmivad mihyveba 

adamianis aRqmas. 



155 
 

    ra sargeblis motana SeuZlia sworad da efeqturad SerCeul 

saxelwodebas? : 

 konkurentebisgan  diferenciacia; 

 sazogadoebisTvis brendis  gamorCeulobis da unikalurobis   mTavari     

 aspeqtis SeTavazeba (demonstracia); 

 produqtis pozicionirebis platformis gaZliereba; 

 miznobriv  auditoriasTan dadebiTi da xangrZlivi kavSiris damyareba; 

  TviTmyofadi, TviTganviTarebadi da udanaxarjo sakomunikacio   

 iaraRis Seqmna. 

       arsebobs saxelebis ramdenime ZiriTadi kategoria: 

       funqcionaluri saxelebi – saxelebis kategoria, romlebic pirdapir 

gamoxataven da gadmoscemen produqtisa da kompaniis daniSnulebas, 

moqmedebis mizansa da areals. am kategorias miekuTvneba saxelebis didi 

umravlesoba. rogorc wesi, amgvari saxelebi sust kategorias ganekuTvnebian 

da gansakuTrebul emociur damokidebulebas ver qmnian brendsa da 

sazogadoebas Soris (AOL, MSN). 

       empiriuli saxelebi – saxelebis kategoria, romlebic gamoxataven 

produqtTan Tu servisTan dakavSirebuli qcevis Sedegad miRebul gancdasa 

Tu gamocdilebas (Safari, Explorer, Navigator). 

       metaforuli saxelebi – saxelebis kategoria, romlebic sakuTari 

SinaarsiT metaforulad, arapirdapir ukavSirdebian produqtis, brendis 

raobas. igi gadmoscems istorias, ambavs, legendas da sazogadoebas 

warmoudgens brendis arss. igi funqcionaluri saxelebisagan gansxvavebiT 

gadmoscems brendis pozicionirebas da ara mis funqciur daniSnulebas 

(Yahoo, Opera). 

       gamogonili saxelebi – saxelebis kategoria, romlebic TavisTavad 

aranair kavSirSi ar arian konkretul produqtTan. xSir SemTxvevaSi isini 

warmoadgenen SeTxzul, Sedgenil sityvas, romelsac gancalkevebuli 

mniSvneloba ar gaaCnia  (Google,  Mozilla). 
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      magaliTisTvis, ganvixiloT qarTuli onlain sesxebis seqtori, 

romelzec didi siswrafiT matulobs moTamaSeebis ricxvi (ix. cxr. 6.1). 

      am kategoriis saxelebis didi umravlesoba funqcionalur kategorias 

miekuTvneba. ZiriTadi modifikatorebi, romlebic saxelebSi gvxvdeba, aris 

sityvebi: credit, loan, money da maTi qarTuli Sesatyvisebi. 

           qvemoT moyvanili taqsonomiuri analizidan (taqsonomia -  klasifikaciis 

principebis nakrebi an struqtura) naTlad Cans, rom konkurentebisgan 

gansxvavebis misaRwevad, pirveli nabiji swored iseTi saxelis SemuSavebaa, 

romelic gamoarCevs brends konkurentebisgan. 

                                                                  cxrili. 6.1.  

qarTuli onlain sesxebis kompaniebis saxelebi 

 

              gansakuTrebuli saxelwodebebi adamianTa yuradRebas sazRvrebis 

gadalaxvis / wesebis darRvevis xarjze iqceven; magram Tuki SevZlebT ukan 

movitovoT SiSi, maSin axal energiasa da SesaZleblobebs aRmovaCenT sakuTar 

TavSi.  
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genialuroba brendis saxelis SerCevisas mdgomareobs iseTi  

unikaluri, yvelasagan gansxvavebuli, ,,sakuTari”, xmovani saxis SeqmnaSi, 

romelic asaxvas poulobs momxmarebelTa gulebSi. warmatebiT SerCeuli 

saxeli xels uwyobs konkretuli faseulobebis Seqmnas da Sedegad, brendis 

saxelis  gamyarebas momxmarebelTa cnobierebaSi. 

 

6.3.  brendis  grafikuli  gamosaxuleba 

 

       brendis Tanamedrove simboloebi pasuxoben Semdeg kiTxvebs: 

 ras warmoadgens es produqti? 

 ra aniWebs mas gamorCeulobas? 

 vin aris am produqtis Semqmneli? 

 visi sakuTrebaa igi? 

       savaWro markebi da logotipebi, rogorc brendis strategiis yvelaze 

TvalsaCino simboloebi, moicaven produqtisa da organizaciebis mTel rTul 

sistemas da aniWeben mas gamokveTil da mkafio saxes.  maT SeuZliaT erTbaSad 

gadascen momxmareblebs produqtis Sesaxeb didi moculobis informacia 

SekumSuli formiT. savaWro niSnebi da logotipebi Camoyalibdnen msoflioSi 

yvelaze internacionalur enebad, romlebic advilad kveTen sazRvrebs da 

momxmareblamde miaqvT erTmniSvnelovani da gasagebi informacia. 

       biznes-kvlevebis saerTaSoriso organizacia The Conference Board-is mier 

Catarebuli gamokiTxvis Sedegad (gamoikiTxa aSS-sa da evropis marketingisa 

da komunikaciis sferos msxvili kompaniebi) gamoiyo brendis warmatebuli 

strategiis sami ZiriTadi faqtori: 

1. Zlieri  logotipi / identifikaciis sistema 

2. vizualuri gamosaxulebebis swori gamoyeneba 

3. lozungSi brendis sworad warmosaxvis unari 
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        savaWro niSnebi, romelTa meSveobiTac mwarmoeblebi ganasxvaveben 

TavianT produqcias sxva analogebisagan, iyofa or ZiriTad kategoriad: 

sityvieri niSnebi (magaliTad Shell  Oil  Company)  da grafikuli niSnebi -

suraTebi (magaliTad, imave kompaniis stilizeburi niJaris gamosaxuleba).  

 

       sityvier niSnebs, Cveulebriv,  uwodeben ubralod savaWro niSnebs, 

xolo suraTebs ki _ logotipebs. mravali msoflioSi cnobili brendi, 

rogoricaa  Ford,  Xerox,  Coca-Cola, warmoadgenen Sereul tips _ sityvas 

garkveul grafikul gamosaxulebaSi. 

       sityva ,,logotipi” warmoSobilia berZnuli sityvisagan                       

(Zv. berZn.  λόγος—sityva +  τύπος—daRi, an ubralod logo).   logotipi 

,,elaparakeba”  mis mnaxvels da amdenad, mas unda hqondes konkretuli azri. 

       cneba _ ,,grafikuli  dizaini”  pirvelad gaCnda beWdur presaSi                     

1922 wels, xolo sityva  ,,logotipi” marketingul leqsikonSi Sevida                    

1937 wels. masobriv komunikaciebTan mxatvruli gaformebis Serwymam 

grafikuli dizaini gaxada ideis xilulad warmodgenis saSualeba. igi 

exmareba produqts gayidvaSi an proeqtis kanonierebis damtkicebaSi. 

logotipebi gaxdnen brendis individualobis  grafikuli  ,,elCebi”. 

       ganviTarebuli ekonomikis pirobebSi momxmareblebis winaSe arsebuli 

arCevanis mravalferovneba bevr kompanias uqmnis sirTuleebs gamokveTili da 

diferencirebuli brendis Seqmnis TvalsazrisiT im produqtebisTvis, 

romlebic msgavsni arian TvisebebiT, fasiT da xelmisawvdomobiT. aseT 

pirobebSi Zlieri brendi kompaniis xelSi xdeba mis mier sabazro wilis 

dakavebis qmediTi iaraRi. 

       Zlieri brendi sasargebloa myidvelisTvisac _ igi warmoadgens 

SesaniSnav gzamkvlevs mraval analogiur SesaZlo arCevans Soris da 

atyobinebs mas produqtis warmoSobis da xarisxis Sesaxeb, rac exmareba 
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myidvels swrafi gadawyvetilebis miRebaSi. savaWro markebi da logotipebi 

arsebiTad warmoadgenen  ,,ndobis  niSnebs”, romlebic adastureben mis 

xarisxs da auTenturobas, razec myidvels aqvs gaTvla. 

       popularuli logotipebis Secnoba xdeba imaze adre, vidre misi 

wakiTxva. mxolod ama Tu im logotipisaTvis damaxasiaTebeli Srifti da  misi 

sxva mniSvnelovani elementebi aioleben cnobis process.  

       grafikuli dizaini moqmedebs ufro swrafad, vidre sityva, TiTqmis 

qvecnobieris doneze. es aris gansakuTrebuli stenografia, romelic 

saSualebas aZlevs kompaniebs rac SeiZleba xSirad Seaxsenon momxmarebels 

sakuTari Tavis Sesaxeb. 

       brendi SeiZleba cnobili gaxdes Tavisi saerTo imijis meSveobiTac  

(rogor  ,,gamoiyureba”   da  ,,igrZnoba”  produqti),  Tu rogor aris produqti 

SefuTuli da wardgenili momxmareblisTvis. identifikaciis aseT tips 

uwodeben  ,,savaWro  formas”  (trade  dress).  aseTia, magaliTad, Coca-Cola-s 

boTlis yvelasagan gamorCeuli forma, McDonald’s-is  oqrosferi  TaRebi  da 

a.S. 

       logotipebis da savaWro niSnebis SerCeva unda moxdes ise, rom ar 

dairRves oqros Sualedi silamazesa da brendis ZiriTadi arsis gadmocemis 

efeqturobas Soris. sxva sityvebiT rom vTqvaT, unda Sefasdes ara is, Tu 

ramdenad uCveulo da lamazia brendi, aramed is,  Tu ramdenad sworad da 

droulad gadascems igi brendis dapirebas.  

       konkurenciis intensiuri gaZlierebis da axali produqtis 

(momsaxurebis) danergvaze gaweuli xarjebis zrdis kvaldakval, kompaniebi 

dgebian konkretuli cdunebis winaSe _ mibaZon ukve cnobadi markebis 

individualobas, raTa miiRon arsebuli brendis reputaciisgan wili da 

swrafad gaxdnen bazris angariSgasawevi moTamaSeebi. aseTi situaciisgan 

Tavdasacavad aucilebelia, rom marka miuTiTebdes mis warmomavlobaze  an 

produqtis wyaroze da ara TviTon produqtze. arasakmarisi Zalisxmeva aseT 

dros iwvevs brendis saxelze, markasa da imijze eqskluziuri uflebis 

dakargvas. ase magaliTad, aspirini, celofani, eskalatori, linoleumi, 
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xorblis fantelebi, vakuumuri mtversawmendi da elva-Sesakravi erT dros 

warmoadgendnen savaWro markebs, magram rodesac mflobelebi ver 

uzrunvelyofen sakuTari markis maqsimalur iuridiul dacvas, aseTi 

faseuli uflebebi, samwuxarod, ikargeba.  

       savaWro markebi da logotipebi axdenen produqtis, momsaxurebis an 

organizaciis identificirebas, ganasxvaveben maT sxva msgavsi analogebisgan, 

myidvelebs awvdian informacias warmoSobis, faseulobebis da xarisxis 

Sesaxeb, warmoadgenen mniSvnelovan aqtivs  da kanonier kapitals. 

       efeqturi grafikuli gamosaxulebis SemuSavebis kriteriumebia: 

 dacvis  SesaZlebloba _ saWiroa savaWro niSnis registracia yvela im 

qveyanaSi, sadac igegmeba misi realizacia; 

 misaReboba _ ferebis da formebis SerCeva unda moxdes yuradRebiT, 

ise rom ar Seqmnas kulturuli problemebi sxvadasxva qveynebSi; 

 unikaluroba _ zedmeti asociaciebis minimizaciisTvis saWiroa uaris 

Tqma rTul formebze da advilad damaxsovrebadi simboloebis Seqmna; 

 Tanamedroveoba  _ grafikuli niSani kargad unda examebodes im 

informacias, romelic momavalSi ganTavsdeba mis gverdiT; 

 moqniloba _ grafikuli niSnis gamosaxva SesaZlebeli unda iyos 

sxvadasxva saSualebebiT _ qaRaldze, faqsiT, internetiT; 

 cnobadoba _ nebismier enaze; 

 droSi  aRqma _ stili ar unda iyos dakavSirebuli konkretul 

drosTan da modis garkveul kaprizebTan; 

 TvalSisacemoba _ grafikuli niSani ,,TvalSi  unda  ecemodes”  

momxmarebels, sadac ar unda iyos igi ganTavsebuli _ internetSi, 

SefuTvaze,  beWdur  gamocemebSi,  teleekranze  da  a.S. 

      mniSvnelovania gvesmodes, rom grafikuli niSnebi ar ,,muSaoben”  

izolirebulad. isini unda gaxdnen  kargad koordinirebuli strategiuli 

sistemis, sruli  proeqtis  nawilebi. 
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6.4.  brendis bailaini, slogani, legenda  

 

       bailaini (Byline)  gamoiyeneba brendis saxelTan erTad. xSirad igi 

ganTavsebulia mis qveS da aRwers im bizness, romelSic moqmedebs  brendi. 

bailaini mkafiod miuTiTebs imaze, Tu ra adgili unda daikavos brendma 

momxmarebelTa cnobierebaSi. igi aris brendis deskripti, romelic ar tovebs 

aranair eWvs misi adgilis Sesaxeb.  

       magaliTad, kompania  Whirlpool-is bailainia  ,,Home  Appliances” _ 

sayofacxovrebo  teqnika. reklamaSi misi ganTavseba xdeba uSualod brendis 

saxelis qveS da amgvarad, momxmarebeli swrafad gebulobs, Tu ra aris  

,,Whirlpool”. 

 

nax.  6.1.  kompanis Whirlpool –is  bailaini 

       kompania, romlis samarko portfelSic aris kargad cnobili brendi, 

SesaZloa daeWvdes misTvis bailainis aucileblobaSi. magram ar unda 

dagvaviwydes, rom yovel wels milionobiT adamiani qorwindeba, icvlis 

sacxovrebel adgils, samuSaos an maT cxovrebaSi xdeba sxva mniSvnelovani 

cvlilebebi. adamianebi, romlebic adre ar iyvnen dainteresebulni brendis 

ama Tu im produqtiT da momsaxurebiT,  SesaZloa uecrad aRmoCndnen bazarze. 

amitom gamWriaxi brendebi aRweven upiratesobas proeqtis yvela 

SesaZleblobis gamoyenebiT. isini qmnian asociaciebs im momxmareblebisTvis, 

romlebic mxolod axla ecnobian maT produqts da momsaxurebas. 

       rac ufro aRwerilobiTia brendis saxeli, miT ufro naklebad 

sWirdeba mas bailaini. mTavaria saTanadod iqnes Sefasebuli, Tu ramdenad 
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srulyofilia brendis saxeli imisaTvis, rom momxmarebelma sworad da 

zustad miuCinos mas adgili sakuTar cnobierebaSi. 

       slogani (tag  line), romelsac xSirad lozungsac uwodeben, TamaSobs 

gansakuTrebul, unikalur rols brendis harmoniuli arqiteqturis SeqmnaSi. 

       bailainisgan gansxvavebiT slogani eqspresiulia da gamoiyeneba 

momxmareblebisTvis brendis emociuri da funqcionaluri faseulobebis 

xazgasasmelad. slogani eubneba momxmarebels, Tu ra grZnobebs gamoiwvevs 

igi masSi. 

       brendebi miiswrafian Tavis momxmarebelSi dadebiTi emociebis 

gasaRviveblad. brendis individualoba Zlierdeba, rodesac SesaZlebeli 

xdeba am emociuri faseulobebis gadmocema. momxmareblisTvis mniSvnelovania 

Tu ra emociur grZnobebs  gamoiwvevs igi, magram aranakleb ainteresebs mas 

misi praqtikuli (funqcionaluri) sargebelic.    

        BMW-s slogani warmoadgens imis SesaniSnav magaliTs, Tu rogor 

SeuZlia brends orive ideis mokled gamoxatva. BMW-s reklama xdeba, 

rogorc  ,,mZRolisTvis Seudarebeli manqanis” (The  ultimate driving machine).  

amgvarad, myidveli elis, rom is miiRebs msoflio donis avtomobiliT 

mgzavrobis netarebas da amave dros mkafiod aRiqvams miniSnebas  misi  

SesaniSnavi  teqnikuri  maxasiaTeblebis  Sesaxebac. 

       slogani garkveulwilad gamoiyeneba aseve konkurentebisgan 

gansasxvaveblad. mas SeuZlia qaosis oromtrialis garRveva, brendis 

potenciuri myidvelebis mozidva da zogjer  misi repozicionirebisTvis 

gamoiyenebac. sacalo vaWrobaSi konkurencia metad maRalia, magram 

warmatebuli brendebi axdenen sloganSi gamoxatul sakuTar Taviseburebebze  

koncentrirebas. 

        Camofasebuli saqonlis maRazia Target  aris SesaniSnavi magaliTi 

sloganisa, Tu rogor unda moxdes brendis ZiriTadi ideis Setyobineba. 

rodesac momxmarebels esmis an xedavs:  ,,elodeT  mets,  gadaixadeT  naklebi” 
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(Expect more, pay less), igi  Target-Tan akavSirebs or mosalodnel sargebels:  

funqcionalurs (,,gadaixadeT naklebi”) da emociurs (,,elodeT  mets”). 

       emociuri da funqcionaluri faseulobebis gadmocemisTvis sloganis 

gamoyenebis magaliTebia: 

brendis funqcionaluri sargebeli 

 VW:  German   engineering  (,,germanuli  teqnika”) 

 Abbey   National   Bank:  A special   kind   of   security  (,,usafrTxoebis 

gansakuTrebuli  saxe”) 

 Xerox:  The  digital  document  company  ( ,,cifruli dokumentebis  kompania”) 

 3 M: Innovation  (,,novatoroba”) 

 Compaq:  Better  answers   (,,saukeTeso  pasuxebi”) 

 Lexus:  Without   compromise  (,,kompromisis  gareSe”) 

 

brendis  emociuri  sargebeli 
 

 American  Express:  Do  more  (,,gaakeTo  meti”) 

 Pepsi: The  Pepsi  generation  (,,pepsis  STamomavloba”) 

 HP: Expanding  possibilites  (,,SesaZleblobebis  gafarToeba”) 

 Apple:  The  power  to be  your  best  (,,Zala imisaTvis,  rom  iyo  saukeTeso”) 

 Sony:  Digital  dream  kids  (,,cifruli  ocnebis  bavSvebi”) 

 Schulumberger: The  passion  of  excellence  (,,srulfasovnebisken ltolva”) 

 Nike:  Excelling  (,,SesaniSnavi”) 

 Microsoft:  Heip  people  to  realize  their  potential  (,,adamianebis  daxmareba  maTi  

potencialis  garkvevaSi”) 

 Disney  Institute:  You  won’t   believe  what  you  can  do  (,,Tqven gaocdebiT sakuTari 

SesaZleblobebiT”) 

 Weber  (barbeqiu):  The  Legend  Lives  On   (,,legenda  cocxalia”) 

 Jeep : There’s  Only  One    ( ,,erTaderTi” )  

 Philips:   Let’s  Make  Things  Better     (,,gavaumjobesoT  Cveni  cxovreba”) 

 

      brendis  legenda  _ yvela namdvil brends aqvs legenda, misi 

warmoSobis istoria. erTi SexedviT isini SeiZleba CavTvaloT usargeblod, 

magram sinamdvileSi isini SesaZloa aRmoCndnen Zalian efeqturebi, 
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ramdenadac warmatebis miRwevis imiji STaagonebs da izidavs rogorc 

momxmareblebs, aseve TanamSromlebs da biznes-partniorebs. 

      brendis legenda qmnis sakuTar imijs, umatebs pirad Taviseburebebs da  

,,acocxlebs” mas.  namdvili brendebi, rogoricaa Coca-Cola,  Marriot da  Hallmark 

uSveben specialur wignebs, sadac aRwerilia maTi brendis istoria.  

       istoriis mokle versias broSuris saxiT, iarliyebze da SefuTvaze, 

garantiebSi da katalogebSi ganTavsebul informaciebs SeuZliaT brendis 

arsis sakmaod efeqturad gadmocema.  

       adamianebs uyvarT  auTenturoba da swored amaze dgas brendi. 

 

6.5.  luqs - brendebi 

 

 brend-menejerebisTvis udides siamovnebas warmoadgens fufunebis 

saganTa markebis marTva maTTvis damaxasiaTebeli globaluri mimzidvelobiT, 

prestiJiT da didebiT. erTi SexedviT es niSnavs, rom aq ar aris sastiki 

konkurencia, magram, sakvirvelia is, rom zogierTi Cveulebrivi sagnis, 

magaliTad avtokalamis fasi SeiZleba iyos iseTive, rogorc rok-varskvlavis 

an gamoCenili fexburTelis honorari. SesaZloa zogierTi fiqrobs, rom 

dacemis periodebSi aseTi markebisTvis cudi dro dgeba, magram es ase sulac 

ar aris. 

saaTebi, magaliTad, miekuTvneba fufunebis sagnebis im kategorias, 

romelTa asortimentsac praqtikulad ar gaaCnia sazRvrebi.  yvela kompania 

mzad aris gaafarTovos Tavisi markebi produqtis am kategoriaze.                  

Calvin  Klein–is markam gamouSva am markis tansacmlis saerTo stilTan 

dakavSirebuli majis saaTebi. marka  Empotio  Armani akeTebs igives, xolo 

Versace-s modis saxlma Seqmna saaTebis axali marka, romelsac ewodeba 

Character. aseTi saqmianobiT arian dakavebulni sxva bevri firmebic, 

rogorebicaa  DKNY,  Adidas, Bally,  Benetton,  Carven,  Chanel,  Christian  Lacroix, Hugo  
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Boss,  Lacostr,  Karl  Lagerfeld,  Lanvin,  Nina  Ricci,  Pierre  Cardin,  Timberland, Yves                 

Saint-Laurent da a.S.  

saaTebis bazari farTovdeba da aSS-Si  yovelwliurad fufunebis es 

moduri sagnebi 10 mlrd. dolarze meti iyideba, am bazris zrdis tempebi ki 

ar mcirdeba. modur samarko saaTebs gaaCniaT sxvadasxva formebi, zomebi da 

fasebi, magram arsebobs gonivruli eWvi imasTan dakavSirebiT, rom 

momxmareblebs uyvarT ara saaTebi, aramed sinamdvileSi maTi markebi. 

im momxmareblebisTvis ki, romelTac ar ainteresebT moda da 

upiratesobas aniWeben teqnologiebs, Breirling, Seiko, Nike, Casio da sxva 

kompaniebi awarmoeben  hai-tekis klasis qronometrebs, romelTac SeuZliaT 

MP3 formatis failebis ACatvirTva internetidan an pirdapir kompaqt-

diskidan personaluri kompiuteris meSveobiT.  aris saaTebi, romlebic 

akontroleben gulis ritms, eleqtronuli fostis miRebas, axdenen 

sportsmenebisaTvis siCqaris an distanciis gazomvas da agzavnian  sos 

signalebs. bevri kompania Tvlis, rom sakuTari markebis am meTodiT 

gafarToebiT isini inarCuneben gayidvaTa moculobas da markis maRal 

cnobadobas. 

yvelaze Wkviani kompaniebi arian isini, romelTa biznes-strategiac 

mdgomareobs fufunebis sagnebis markaTa Seqmnasa da SeZenaSi. eseni arian 

markebi, romelTa gamoc adamianTa gulebi sixaruliT Zgers, romlebic iwveven 

maTi SeZenis gadaulaxav survils da romlebic iyidebian ufro swrafad, 

vidre maTi fasi izrdeba. es markebi gvaiZuleben ocnebas.  isini namdvilad 

arian emociurebi da warmoadgenen erTeuli kompaniebis sakuTrebas, 

romelTac Tamamad SeiZleba vuwodoT  ,,ocnebis  gamyidvelebi”. 

aseTi markebis mflobeli aris ori umsxvilesi firma _ LVMH  Group    

da   Richemont.  

orive firma Tavis markebs aniWebs SedarebiT damoukideblobas brend-

menejmentis sakiTxSi, ramdenadac maTi TiToeuli marka Zlieria TavisTavad. 

korporaciuli brendingis saxe vlindeba Zalze iSviaTad da markebi  

izolirebulni  arian  misgan. 
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kompania Richemont (Compagnie  Financiere  Richemont  AG) _ aris ,,fufunebis 

sagnebze specializirebuli Sveicariuli jgufi, romelsac gaaCnia sakuTari 

Sexedulebebi warmatebuli saerTaSoriso markebis xangrZliv ganviTarebaze” 

_ naTqvamia mis  Web-saitze. kompaniis Sveicariuli moqalaqeoba naklebad 

gamoxatavs mis individualobas. igi sakuTar Tavze laparaks andobs Tavis 

markebs, romelTa ricxvSic Sedian:  Cartier,  Van  Cleef  Arpels,  Piaget,  Baum  and  

Mercier,   Jaeger-LeCoultre, A. Lange Sohne,  Vacheron Constantin,  Dunhill,   Montblanc,   

Montegreppa,  Hackett, Old  England,   Purdey,   Chloe da Shanghai  Tang.  

 

luqs-brendebis  savaWro  saxli 

  LVMH _ es aris safrangeTSi da mTel msoflioSi TiTqmis 440 

qaliSvili kompaniisgan Semdgari sawarmoTa qseli, romelSic muSaobs              

≈ 60 aTasi adamiani. is axasiaTebs sakuTar Tavs, rogorc  ,,eqspansiis 

gamtarebel axalgazrda jgufs”. mis samarko portfels SeuZlia daitrabaxos 

sxvadasxva sasaqonlo kategoriebSi yvelaze cnobili msoflio  markebis  ≈ 

50 %-iT. 

saaTebi / saiuveliro nawarmi _  Tag Heuer,  Montres Christian Dior, Ebel,  

Zenith, Omas, Chaumet, Fred, erToblivi sawarmo De Beers kompaniasTan, romelic  

specializirebulia  briliantebis  dawaxnagebaze. 

m o d a _  Louis Vuitton, Celine, Loewe, Kenzo, Givenchy, Christian Dior, Christian 

Lacroix,  Marc Jacobs,  Berluti,  Fendi,  Thomas Pink,  Emilio Pucci,  Donna Karan. 

Rvino / spirtiani sasmelebi _ Moet Chandon, Dom Perignon, Mecier, Veuve 

Clicquot Ponsardin,  Canard-Duchene,  Pommery, Krug,  Chandon Estates,  Claudy Bay,  Cape 

Mentelle,  Newton,   MountAdam,  Hennesy,  Hine,   Chateau d’Yquem. 

parfiumeria / kosmetika _ Parfums Christian Dior, Parfums Givenchy, Kenzo 

Parfums, Hard Candy, Fresh,  Bliss, Urban Decay, Make Up For Ever,  BeneFit   Cosmetics,  

Guerlain. 
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SerCeviTi sacalo sawarmoebi _  DFS, Miami Cruiseline, Sephora,     Le  Bon  

Marche,   Solstice,    La Samaritaine. 

saqmianobis sxva saxeebi _ Phillips, de Pury Luxembourg, Etude Tajan,  D. I. 

Group, Investir,  Radio Classique,  La Tribune,  Jazzman,  Le Monde de Musique, System  TV,   

Connaissance  des  Arts,    Art  Aucrion,   Sephora.com,   eluxury.  

 

6.6.  kompania  LVMH-is  xedva 

 

miuxedavad kompaniis sakuTrebaSi myofi markebis siuxvisa, es ar aris 

mxolod alalbedze gakeTebuli SenaZeni.  

kompaniis prezidenti _ bernar  arno (Bernard  Arnault) ambobs:  ,,Cveni 

koncefcia – es aris dasavluri  ,,cxovrebis xelovnebis”  (Art  de  Vivre ) 

srulyofilebamde miyvanili xarisxis mTel msoflioSi wardgena. LVMH   

unda iyos eleganturobis da kreatulobis sinonimi. Cveni produqtebi da 

kulturuli faseulobebi, romlebsac isini warmoadgenen _ aris ocnebebis 

da fantaziis, cxovrebaSi  xorcSesxmuli tradiciebis da inovaciebis nazavi”. 

 

LVMH - is  faseulobebi 

ganvixiloT xuTi prioriteti, romlebic asaxaven  LVMH jgufis 

fuZemdeblur  faseulobebs da romlebsac iziareben misi yvela aqcionerebi: 

1. kreatiuloba da inovaciuroba 

2. produqtis srulyofa 

3. jgufis markebis imijis radikaluri mxardaWera 

4. moqmedeba  mewarmis  msgavsad 

5. upiratesobisken  swrafva 
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1.  kreatiuloba da inovaciuroba 

 kompaniis jgufma Tavis amocanad gansazRvra sakuTari SemoqmedebiTi 

resursebis meurveoba da ganviTareba. xangrZliv warmatebas ganapirobebs 

gamorCeuli kreatulobis da teqnologiuri novaciebis Serwyma _ jgufis 

kompaniebi yovelTvis iyvnen da iqnebian unikaluri SemoqmedebiTi muxtis 

matarebelni. 

jgufis sicocxlis uzrunvelyofis sistema _ es aris araordinaluri 

talantebis mozidvis da maT mier mowinave dizaineruli SesaZleblobebis 

gamovlenis  micemis unari. 

aseTive politika tardeba teqnologiebTan mimarTebaSic. jgufis 

axali produqtebis warmateba, kerZod, kosmetikis industriaSi, pirdapir 

kavSirSia samecniero-kvleviTi samuSaoebiT dakavebuli gundis muSaobasTan. 

es ormagi faseulobaa _ kreatiuloba / inovaciuroba _ prioriteti yvela 

kompaniisTvis, romelic warmoadgens stabiluri  warmatebis fundaments. 

 

2.  mizani _ produqtis srulyofa 

jgufis kompaniebi udides yuradRebas aniWeben TiToeul detals da 

iZlevian Tavisi produqciis absoluturi srulyofis garantias.   yvela da 

TiToeuli im saganTagani, romlebsac yiduloben da moixmaren momxmareblebi, 

warmoadgens uzado xarisxis nimuSs, rac ukve tradiciulia kompaniis 

markebisTvis. isini arasodes ucrueben imedebs momxmarebels, yovelTvis 

gamoirCevian Tavisi xarisxiT, simtkiciT da srulyofiT. kompaniebi ar midian 

kompromisze produqtis xarisxTan dakavSirebul  sakiTxebSi. 

jgufis srulyofisaken Zieba ar Semoifargleba mxolod xarisxiT: is 

moicavs maRaziebis dagegmvas da ganTavsebas, masSi SeTavazebuli produqtis 

demonstracias da unars, agrZnobinon myidvelebs Tavi sasurvel stumrebad. 

kompaniis klientebi yvelaferSi, rasac ki exebian, unda xedavdnen 

srulyofilebas. 
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3.  jgufis markebis imijis radikaluri mxardaWera 

jgufis samarko produqtebi gamoirCevian umaRlesi reputaciiT, 

romelic ar iqneboda aseTi maRali da myari, rom ar eyrdnobodes saukeTeso 

xarisxis srulyofili produqtis Seqmnis koncefcias. jgufis kompaniebis 

markaTa siZliere _ es aris  LVMH-is Semadgeneli memkvidreoba. wlebi da 

aTwleulebi dasWirda maTi imijis Seqmnas. es yvelaferi  ki aris Seufasebeli 

da Seucvleli aqtivi, amitom jgufSi Semaval kompaniebs umkacres 

kontrolze hyavT ayvanili Tavisi markebis imijis yovelwuTieri mdgomareoba. 

 

4.  moqmedeba  mewarmis  msgavsad 

jgufis struqtura decentralizebulia, rac iwvevs motivaciis, 

mwarmoeblurobis da kreatiulobis waxalisebas. 

organizaciis aseTi tipi uzrunvelyofs maRal dinamiurobas da 

motivacias.  is stimuls aZlevs individualur iniciativas da sTavazobs 

personals  namdvil pasuxismgeblobas _ zogjer TviT karieris dasawyisSi. 

es gulisxmobs TiToeul kompaniaSi maRalprofesionali mewarme-

xelmZRvanelis arsebobas. 

mewarmis suli moiTxovs menejerebisgan saR azrs da maRal 

Sromisunarianobas, pragmatizms, efeqturobas da ambiciuri miznebis 

misaRwevad personalis motivirebis unars. kompaniis TanamSromlebi unda 

iziarebdnen samewarmeo ganwyobas da rodesme isini SeZleben  LVMH jgufis 

qvedanayofis an kompaniis xelmZRvanelobas. 

 

5.  upiratesobisken  swrafva 

TiToeul kompaniaSi xelmZRvanelTa gundi mudmivad iswrafvis 

srulyofisken, arasodes Cerdeba miRweulze, yovelTvis cdilobs 

gaafarTovos Tavisi unar-Cvevebi, aamaRlos muSaobis xarisxi da wamoayenos 
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axali ideebi.   LVMH xels uwyobs aseT ganwyobas, progresis survils da 

yvelafers, rac masTan asocirdeba. 

kompaniis prezidenti  b. arno ase aRwers im markebis maxasiaTeblebs,  

romlebsac  is  uwodebs  ,,varskvlavur  brendebs”: 

1. mudmivi 

2. Tanamedrove 

3. swrafad mzardi 

4. maRal momgebiani 

 fufunebis saganTa bazarze aseTi ,,varskvlavuri brendebi” 10-ze 

naklebia. amis mizezi mdgomareobs imaSi, rom am oTxive maxasiaTeblis 

dabalansebis uzrunvelyofa warmoudgenlad rTulia. magaliTad, arsebobs 

garkveuli winaaRmdegoba swraf zrdasa da maRal momgebianobas Soris, iseve 

rogorc mudmivobasa da Tanamedroveobas Soris. 

markis mudmivi arseboba moiTxovs misi ganviTarebis xangrZliv 

periods. magaliTad, b. arnos sityvebiT, am Taviseburebis aRqma SeiZleba 

Camoyalibdes xarisxze fanatikuri, ukompromiso muSaobiT. inovaciebi 

aucilebelia TanamedroveobasTan SesatyvisobaSi, magram am Sesatyvisobis 

miRweva rTulia, ramdenadac  ,,maT erTdroulad unda icodnen warsuli da 

Seqmnan momavali”. am amocanaze bevrs muSaoben jgufis dizainerTa gundebi, 

ramdenadac ,,varskvlavuri brendebi” unda iyvnen popularulebi, modurebi, 

mowinaveni, seqsualurni, Tanamedrove da axdendnen ukidegano fantaziebis 

realizebas. 

b. arno ar uSvebs reklamas marketingis samsaxurebSi. reklama rCeba 

dizainerTa gundis moqmedebis arealSi, romlebsac, arnos azriT, ukeT 

SeuZliaT brendis imijis dagegmva.   misi sityvebiT, ,,yvelaze didi Secdoma, 

romelic SeiZleba dauSvas kompaniam _ es aris reklamirebis marketingis 

samsaxurSi gadagzavna. magaliTad, Dior-is markis individualobis sareklamo 

kampaniebis (uaRresad maRali seqsualuroba, Tanamedroveoba, qaluroba da 

energetika) SemuSaveba xSirad xdeba Dior-is kompaniis dizainerTa jgufis da 

piradad jon galianos mier. TiToeuli varskvlavuri brendis momgebianoba 
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modis gvian, ra Tqma unda mas Semdeg, rac yvelaze ZviradRirebuli procesebi 

_ inovaciebi da  reklama  dasrulebulia”. 

b. arnos azriT, ,,varskvlavuri brendebis” Seqmnis procesSi pirvel 

adgilze dgas produqtis xarisxi da personalis swavleba. magaliTad,  Louis 

Vuitton-is markis TiToeuli Cemodani testirebas gadis specialur 

mowyobilobaSi: is iReba da ixureba siCqariT _ wuTSi 5-jer sami kviris 

ganmavlobaSi da es kidev ar aris yvelaferi _ mas agdeben, anjRreven da 

WmuWnian.  ase qmnis kompania b. arnos xelmZRvanelobiT faseulobebs.  erTi 

safulis warmoeba moiTxovs 1 aTasi operaciis Sesrulebas da TiTqmis 

TiToeuli maTgani sruldeba xeliT. kompaniis sawarmoebSi momuSave 

adamianebi gadian xangrZliv swavlebas, sanam maT miscemen produqtTan 

ubralo miaxloebis uflebas. sawarmoo procesis fundaments warmoadgens 

dagegmareba da disciplina. 

brend-menejmentTan mimarTebSi b. arno aRniSnavs, rom bevr markas 

gaaCnia  ,,varskvlavis”  potenciali, magram arsebobs marTvis naklovanebebi. 

fufunebis sagnebis brend-menejmenti moiTxovs dros, ramdenadac 

aucilebelia am oTxive elementis dabalanseba, aCqarebam ki SesaZloa 

savalalo Sedegebamde miiyvanos kompania. 

amdenad, brendis warmatebis mTavari maCvenebelia  misi unari _ 

xangrZlivad SeinarCunos inovaciuroba, relevanturoba da reputacia. brendi 

icocxlebs didxans, Tu masze saTanadod izruneben _  dauSvebelia xarisxis 

gauareseba, produqtis (misi garegnuli saxis) daZveleba da a.S. 

saukeTeso brendebs potenciurad SeuZliaT icocxlon didxans da 

gauZlon bevr qartexils, Tumca brendis individualobam droTa 

ganmavlobaSi SeiZleba moiTxovos masSi garkveuli koreqtivebis Setana, 

romelTa gatarebac saWiroa gansakuTrebuli sifrTxiliT. sakmaod didi dro 

sWirdeba momxmareblis cnobierebaSi brendis asociaciebis damkvidreba-

ganmtkicebas miuxedavad imisa, Tu ramdeni milioni ixarjeba mis reklamaze. 

imisaTvis, rom brendma Rirseuli metoqeoba gauwios Tavis 

konkurentebs da SeinarCunos lideris pozicia,  is gamudmebiT unda icavdes 
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sakuTar produqcias, umwikvlo reputacias da sabazro mdgomareobas. brendis 

siZlieris stabiluroba unda uzrunvelyos inovaciebma da arsebuli 

produqciis xarisxis kidev ufro srulyofam.  

iseve rogorc adamianebi acnobiereben, rom xSirad ufro ukeTesi da 

iafia Senobis gadakeTeba da gadideba, vidre axlis yidva, aseve axali brendis 

ganviTarebisTvis aucilebeli mravalmilioniani danaxarjebi ubiZgeben 

kompaniebs ukve arsebuli brendebis ganaxlebisken.  

brendingis erT-erTi avtoriteti, kaliforniis universitetis doqtori 

_ devid aakeri (David  Aaker) aRwers brendis aRorZinebis  7  gzas: 

1. gamoyenebis gazrda (sixSiris an raodenobis xarjze); 

2. gamoyenebis axali sferoebis moZieba (axali funqcionaluri 

resursebis gamovlena da winwaweva); 

3. axali bazrebis mokvleva (sadac arsebobs brendis zrdis 

potenciali); 

4. brendis repozicionireba (moZvelebuli strategiebis ganaxleba); 

5. produqtis an momsaxurebis gaZliereba (konkurentebis saerTo 

masisgan gamorCevis axali xerxi); 

6. arsebuli produqtebis ganaxleba (axali produqtebis da 

teqnologiebis danergva moZvelebuli bazis nacvlad); 

7. brendis xazis gafarToeba (brendis saxelis gamoyeneba sxva 

sasaqonlo jgufisaTvis). 

dReisaTvis produqtis da momsaxurebis praqtikulad  yoveli niSa 

gadatvirTulia da kompaniisTvis rTulia saqmianobis wamowyeba aseTi 

zewolis qveS. erTi SexedviT, axali brendisTvis SeiZleba aRar moiZebnos 

ubralod adgili, magram es varaudi Sors aris WeSmaritebisgan.  mwerlis da 

biznes-gurus _ tom petersis (Tom Peters) sityvebiT:  ,,brendingi _ es aris 

bazris oromtrialSi da qaosSi  gadarCenis erTaderTi xerxi”.  

markis arqiteqtura, ueWvelia, brend-menejmentis yvelaze rTuli 

dargia, ramdenadac masSi faqtiurad ar arsebobs wesebi, magram aris uamravi 

variantis mosinjvis usazRvro SesaZleblobebi. zogierTi maTgani efeqturia, 
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sxva analogiurebi ki _ ara. am sferoSi yvela gadawyvetileba moiTxovs 

guldasmiT gaazrebas da specialistTa konsultacias. 

kompaniebi, romelTac sjeraT, rom milionobiT kapitaldabandebebi 

axal logotipsa da saxelwodebebSi Secvlian maT markebs, gamocdilebas, 

momxmarebelTan urTierTobas da momgebianobas, mkacrad cdebian. araferi ar 

Seicvleba iqamde, sanam ar Seicvleba markasTan momxmareblis urTierTobis 

gamocdileba da Tuki kompaniebi eZeben imijis Secvlis gzebs, Tavdapirvelad 

unda Secvalon markasTan urTierTobis gamocdileba. 

Tu aucilebelia logotipis Secvla, es unda gakeTdes evoluciuri da 

ara revoluciuri gziT. Tu unda Seiqmnas axali logotipi an saxelwodeba, 

amisaTvis unda mimarTon ara msxvil saagentoebs, aramed adgilobriv 

dizainerul saagentos an konsaltingur firmebs, romlebic kargad 

Seasruleben am samuSaos SedarebiT dabal fasad. 
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Tavi 7.  brend-menejmentis  komunikaciebi 

7.1.  brend-komunikaciebis  elementebi, reklama 

 

       brend-komunikacia faqizi kavSiria auditoriasTan, romelic emsaxureba 

saerTo mizans _ moizidos momxmarebeli da saukeTesod warmoaCinos 

produqtis yvela funqcionaluri da emociuri faseuloba.  Tu momxmarebeli 

gulgrili ar aris kompaniis brendis mimarT, e.i. grZelvadiani periodis 

ganmavlobaSi warmateba garantirebulia. 

arsebobs  sareklamo mimarTvis gadacemis uamravi saSualeba, 

romelic misatania momxmareblis cnobierebamde, Tumca mniSvnelovania is 

faqti, rom maTi efeqturoba Zalian swrafad icvleba.                                                               

brend-komunikacia moicavs: 

 reklamas 

 pirdapir marketings 

 gasaRebis stimulirebas 

 sponsorobas da mxardaWeras 

 sazogadoebasTan kavSirs da krizisuli situaciebis marTvas 

 integrirebul brendingul komunikaciebs 

 internets 

       ganvixiloT, Tu rogor SeiZleba gamoiyenos brend-menejerma es 

instrumentebi. 

                     reklama 

reklama _ es aris fasiani masobrivi komunikaciis elementi, rac 

mTlianobaSi niSnavs anazRaurebul sivrces publikaciebisTvis an dros 

radioSi, televiziasa da kinoSi. masSi SeiZleba Sediodes posterebi, 

sareklamo farebi da gare reklamis sxva saSualebebic. reklama yvelaze 

xSirad gamoiyeneba brendebis pozicionirebisaTvis. 
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reklama axdens imijis diferencirebas konkretuli mimarTvis 

mravaljeradi gameorebiT, romelic zrdis mis cnobadobas da damaxsovrebas 

momxmarebelTa gonebaSi, urTierTobis Camoyalibebas miznobriv 

auditoriasTan,  upiratesobis xazgasmas  sxva konkurent brendebs Soris.  

reklamis daxmarebiT warmatebuli brendis Seqmnis magaliTs 

warmoadgens arayi Absolut. mis reklamaSi produqtis individualoba 

(inteligenturoba, maxvilgoniereba) Tanmimdevrulad da mudmivad iyideboda 

mTels msoflioSi da xdeboda markis, rogorc fufunebis sagnis 

pozicionireba. efeqturi sareklamo kampaniis wyalobiT marka sargeblobda 

warmatebiT msoflios sxvadasxva qveynebSi. magaliTad, am markis erTi 

reklamis dros xdeboda misi Zalian didi da sqeli boTlis demonstrireba 

saxeliT  ,, Absolut   Texas”. 

reklama SeiZleba gaSuqdes sxvadasxva media-saSualebiT, romelTagan 

TiToeuls gaaCnia Tavisi Rirseba da naklovaneba, Tumca warmatebis 

saidumlo mis SemoqmedebiT SesrulebaSia. komerciuli sareklamo sivrcis 

Rirebuleba gulisxmobs reklamaSi mxolod SezRuduli moculobis 

informaciis arsebobas, amitom efeqturobis ganmsazRvrel faqtors 

warmoadgens misi demonstraciis sixSire. kompaniebi xSirad Civian reklamis 

araefeqturobis gamo, rasac sinamdvileSi iwvevs sareklamo kampaniis Zalian 

mcire xangrZlivoba, ris gamoc mimarTva ver gadaecema auditorias sasurveli 

sixSiriT. sareklamo saagentoebic mudmiv brZolaSi arian, raTa miaRwion 

SeTanxmebas sareklamo kampaniis xangrZlivobasa da Rirebulebaze. samarko 

komunikaciaze pasuxismgebel menejerebs zogjer ubralod ar esmiT, rom 

saWiroa dro da reklamis mravaljeradi ganmeoreba imisTvis, rom sakvanZo 

mimarTvebma Secvalon momxmarebelTa aRqma da damokidebuleba, romelic 

yalibdeba TandaTanobiT da SedarebiT nela. 

imijis reklamas sWirdeba xangrZlivi kampania, magram misi swori 

Sesrulebisas, emociuri da SemoqmedebiTi potencialis gamoyenebisas, igi 

exmareba brends sasurvel pozicionirebaSi. 
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emociebis  gamoyeneba  reklamaSi 

ar arsebobs araviTari eWvi imaSi, rom produqts yidian emociebi. isini 

aRiZvrebian tvinis marjvena naxevarsferoSi da gamovlindebian aRgznebul 

mdgomareobaSi. emociebi SeiZleba iyos pozitiuri (bednierebis mdgomareoba)  

an negatiuri (SiSis mdgomareoba). ramdenadac Cven dainteresebulni varT 

markis imijiT, mniSvnelovania emociuri kavSiris damyareba im adamianebTan, 

viszec mimarTulia reklama. Tu Cvens mier reklamirebul produqtze 

Camoyalibdeba pozitiuri asociacia da emocia, gaCndeba axali 

momxmareblebis mozidvis da maTi damokidebulebebis Secvlis SesaniSnavi 

SesaZleblobebi. 

emociebs sul ufro xSirad iyeneben sxvadasxva dargebSi, 

gansakuTrebiT momsaxurebis sferos kompaniebSi, romelTac sul ufro metad 

uWirT  sakuTari Tavis diferencireba konkurentebisgan. safinanso kompaniebi 

warmoadgenen momsaxurebis sferos organizaciebis tipur magaliTs, 

romlebic cdiloben momxmarebelTa darwmunebas sakuTar upiratesobaSi 

konkurentebTan SedarebiT. es realoba gaxda Cveni cxovrebis yoveldRiuroba. 

maT rogorc iqna gaiges, Tu rogor cdebodnen, rodesac aranair zomebs ar 

iRebdnen loialurobis formirebisTvis. dRevandel pragmatul samyaroSi 

adamianebi sul ufro xSirad gadadian sxva markebis moxmarebaze, vidre 

Tundac ramdenime wlis win _ markisadmi maTi loialuroba mcirdeba 

momxmarebelTa daukmayofileblobis  yoveli gamovlinebisTanave. 

arsebobs ramdenime xerxi, romelTa reklamaSi gamoyenebac adamianebSi 

mravalferovan emociur SegrZnebebs iwvevs. TiToeul maTgans gaaCnia 

sakuTari Rirsebebi da naklovanebebi, romelTa gaTvaliswinebac 

aucilebelia maTi realizaciisas. sareklamo saagentos nebismieri  ,,kreativi”  

guldasmiT unda iqnes Seswavlili imisaTvis, rom misi gamoyenebiT aRZruli 

emociebi srul SesabamisobaSi iyvnen kompanis mier Seqmnil sasurvel imijTan 

da poziciasTan.  

Sesabamisoba _ es aris sakvanZo sityva reklamis SemoqmedebiTi ideebis 

SerCevisas. 

  drama _ mas SeuZlia Zlieri zemoqmedebis moxdena brendis 

pozicionirebaze.  magaliTad, yavis erTma markam gamouSva sareklamo bloki, 
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romelSic aCvenebdnen finjan yavasTan mosaubre axalgazrda wyvils. Semdgom 

seriebSi ki mayurebeli Tvals adevnebda maTi urTierTobis ganviTarebas. 

reklama hgavda mini-serials da moewona auditorias. yava, rogorc gmirebis 

yoveldRiuri cxovrebis nawili, Cndeboda yvela rgolSi. 

drama iqmneba siuJetis safuZvelze, Tumca sailustracio da 

TxrobiTma masalamac aseve SeiZleba miipyros auditoriis yuradReba da xeli 

Seuwyos markis damaxsovrebas. 

  Soki _ am taqtikasac aseve SeuZlia Zalian Zlieri zemoqmedebis 

moxdena, magram zRvari SesaZlo pozitiur da negatiur reaqciebs Soris 

Zalian faqizia. zogierTi saqvelmoqmedo organizaciebi Tavisi poziciebis 

demonstrirebisTvis reklamaSi iyeneben ugulo mopyrobiT daCagruli 

adamianebis, moSimSile bavSvebis an cxovelebis gamosaxulebebs, magram am 

taqtikas Tanabar xarisxSi SeuZlia adamianTa rogorc mozidva, aseve 

ganzidvac. zogierTi kompania varaudobs, rom rac meti iqneba Sokirebuli 

adamiani, miT ufro warmatebuli iqneba sareklamo mimarTva miznis misaRwevad.  

kompania Benetton iyenebda am Temebs da sazogadoebaSi                      

misma sareklamo kampaniam  ,,United  Colors  Of  Benetton”  gamoiwvia rogorc 

dadebiTi, ise uaryofiTi Sefasebebi. magaliTad, erT sareklamo rgolSi 

aCvenebdnen TeTr da Sav or cxens maTi SejvarebisTvis mosamzadebel 

stadiaSi. Sokis efeqtis gamoyenebisas emociebis gamosawvevad gansakuTrebiT 

mniSvnelovania reklamis winaswari testireba, magram kompania Benetton-is 

SemTxvevaSi SeiZleba vivaraudoT, rom rac meti iyo Sokirebuli adamiani, miT 

ufro darwmunebuli iyo kompania sareklamo mimarTvis miznis miRwevaSi, 

konkretulad ki sazogadoebaSi socialuri da rasobrivi Tanasworobis ideis 

mniSvnelobis gaaqtiurebaSi. 

  SiSi _ am taqtikis gamoyeneba SedarebiT axlosaa Sokis 

taqtikasTan. kompania Volvo sareklamo kampanias awarmoebda sloganiT: 

,,volvom gadamarCina”, sadac aCvenebdnen avtokatastrofaSi dazaralebul 

adamianebs, romlebic cocxlebi gadarCnen am avtomanqanis damcavi 

atributebis wyalobiT.  Volvo-s Seeqmna yvelaze usafrTxo avtomobilis imiji, 

romelic dResac SenarCunebuli aqvs markas. 
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  iumori _ SeiZleba aRmoCndes ormxrivi maxvili. xumrobebs, 

romlebic exebian eTnikuri jgufebis an umciresobebis grZnobebs, SeuZliaT 

Seuracxyon isini. aucilebelia Tvalyuris midevneba, raTa gaoceba Secvalos 

sixarulma da ara tkivilma. gonivrulad gamoyenebuli iumori adunebs 

auditorias, iwvevs masSi pozitiur grZnobebs da aqveiTebs sakvanZo 

mimarTvebis aRqmisadmi winaaRmdegobas.  

  siTbo _ aseve adunebs auditorias da qmnis pozitiur guneba-

ganwyobilebas. reklama, romelic asaxavs siyvaruls, patriotizms, 

megobrobas, zrunvas da qcevis sxva analogiur saxeebs, aris Zalian            

qmediTi saSualeba pozicionirebisTvis. Johnson  &  Johnson-is markis sabavSvo 

produqciis reklamam Camoayaliba lmobierebis, zrunvis da siyvarulis 

saocrad Zlieri da uvnebeli pozicia, rac aisaxa kidec msoflio bazarze am 

kompaniis kuTvnil wilze. 

  Zlieri survili, miswrafeba _ am taqtikaze agebuli reklama 

SeiZleba iyos Zalian Zlieri motivirebadi faqtori. Nike-is markis sareklamo 

kampania deviziT:  ,,Just  Do  It”  (,,ubralod gaakeTe es”) axdens TviTsrulyofis 

da warmatebis Temis SemuSavebas axalgazrda, cnobili sportsmenebis 

reklamaSi CabmiT, romlebic xels uwyoben am poziciis ganmtkicebas. 

miswrafeba, rogorc emociebis gamowvevis saSualeba, xSirad gamoiyeneba 

reklamaSi bavSvebis da gamoCenil adamianTa monawileobiT. 

  musika _ xSirad gamoiyeneba tele- da radioreklamebSi.                  

Tu musika advilad dasamaxsovrebelia, igi xels uwyobs reklamis 

cnobadobas, Tumca SeiZleba gaxdes gaRizianebis wyaroc. sareklamo 

rgolebis 50 %-mde ama Tu im xarisxiT iyeneben musikas. igi iwvevs 

sentimentalurobas, sixaruls, aRelvebas da sxvadasxva emociaTa iseT 

kaskads, rac ufro dasamaxsovrebels xdis sareklamo mimarTvas da 

Seesatyviseba produqtis an momsaxurebis sasurvel pozicionirebas.       

SeiZleba iTqvas, rom musikis gamoyeneba SesaZlebelia bazris yvela segmentis 

da nebismieri asakobrivi jgufis emociaTa stimulirebisTvis, Tumca igi 

gansakuTrebiT efeqturia axalgazrdul auditoriasTan komunikaciisaTvis.  
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  intimi _ intimis reklamaSi gamoyeneba unda moxdes metismetad 

frTxilad. aq ar arsebobs aranairi wesi, Tumca kvlevebi gviCveneben, rom 

seqsualuri saxeebi mkafio kavSirSi unda iyvnen produqtis sargebelTan _ 

momxmareblebi ukeTesad aRiqvamen maT, roca isini iwveven iumoris da 

pativiscemis asociacias da  maTi gamoyenebac xdeba erTgvari miniSnebis 

formiT. brend-menejerebi zogjer arRveven am CarCoebs da Segnebulad 

iyeneben intimis Temas, magram misma vulgarulma improvizaciam SesaZloa 

Searyios markis imiji.  zomiereba da sifaqize _ es aris gasaRebi sareklamo 

komunikaciebSi intimis gamoyenebisas.  

 

7.2.  pirdapiri  marketingi 

 

pirdapiri marketingis dros produqtis SeZenisas momxmareblebs saqme 

aqvT uSualod mwarmoeblebTan an momwodeblebTan. Suamavlebi (magaliTad, 

sacalo movaWreebi) am procesSi ar monawileoben. 

       pirdapiri marketingi samizne auditoriasTan uSualo kontaqtis 

yvelaze efeqtiani saSualebaa. igi erT-erTi yvelaze iafi sakomunikacio 

arxia, amdenad mas farTo gamoyeneba gaaCnia rogorc mcire, aseve saSualo da 

did kompaniebSi.   

pirdapiri marketingi - es is instrumentia, romlis meSveobiTac 

informacias vawvdiT Cvens potenciur momxmareblebs  yvelaze sasurvel 

momentSi da  yvelaze mimzidveli formiT. 

pirdapiri marketingis meTodebia: 

  pirdapiri safosto reklama (E-mail – marketingi)  

  satelefono reklama  

     SMS  - reklama 

  personaluri saCuqari 

           E-mail - marketingi – es aris erTgvari nebadarTvadi kampania, romelic 

mimarTulia konkretul adresatze. is saSualebas iZleva sareklamo (an 

sainformacio) mimarTva gavxadoT personalizebuli. personalur werils 

meti Sansi aqvs iyos wakiTxuli adresatis mier.  

http://msg.com.ge/main/page/services/14/27#nav
http://msg.com.ge/main/page/services/14/30#nav
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                E-mail-marketingi reklamis iafi saSualebaa, romelic farTo 

auditoriis erTdroul mocvas uzrunvelyofs. mas ZiriTadad stimulirebadi 

aqciebisTvis iyeneben. sworad SerCeuli saTauri da werilis teqsti 

aormagebs Sedegebs, amitom  mniSvnelovania kompaniebma es saqme miandon 

specialistebs. 

       satelefono reklama  mosaxerxebeli da msoflioSi aprobirebuli 

meTodia, romelic saqarTveloSic TandaTan ufro metad ikidebs fexs.  

momxmarebelTa nebarTviT Segrovebuli satelefono bazebis dayofa 

SesaZlebelia geografiul da asakobriv kategoriebad. kompaniebi servisis 

gaumjobesebis mizniT iyeneben momxmareblebTan satelefono ukukavSiris 

sistemas, swavloben da analizs ukeTeben maT moTxovnebs, uzrunvelyofen  

maT realizacias samomavlod da saxaven Semdgom amocanebs. 

               SMS-reklama _ SMS-servisebi myarad Semovida Cvens cxovrebaSi.  

mobilur telefonze viRebT Setyobinebas balansis, kreditis, maRaziebSi 

fasdaklebebis, aqciebisa da sxva saintereso RonisZiebebis Sesaxeb. bolo 

wlebSi SMS-Setyobinebebis dagzavna gaxda komunikaciis efeqturi da 

popularuli forma, amitom mravali kompania biznesis sxvadasxva sferodan 

ufro da ufro xSirad iyenebs mas, rogorc sareklamo saSualebas  sakuTari 

organizaciis saqmiani imijis asamaRleblad.  

     masiuri SMS-Setyobinebebis dagzavnis upiratesobebia:  

 komunikaciis sxva saSualebebTan SedarebiT Setyobinebebis dabali 

Rirebuleba;  

  SMS-servisebiT nawilobriv SesaZlebelia ZviradRirebuli tele - 

radio reklamis Canacvleba; 

 SMS-Setyobinebebis dagzavna SesaZlebelia SerCeviT - asakis, sqesisa da 

geografiuli arealis mixedviT; 

 sareklamo Setyobineba adresatamde igzavneba brendis saxeliT. 

                         

         personaluri saCuqari  _  ra unda gavakeToT maSin, roca Cveni 

produqtis Tu momsaxurebis Sesaxeb gvinda mivawvdinoT xma maRali rgolis 

http://msg.com.ge/main/page/services/14/30#nav
http://msg.com.ge/main/page/services/14/30#nav
http://msg.com.ge/main/page/services/14/30#nav
http://msg.com.ge/main/page/services/14/30#nav
http://msg.com.ge/main/page/services/14/30#nav
http://msg.com.ge/main/page/services/14/30#nav
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menejmentSi dasaqmebul adamianebs, Tuki isini reklamis popularul arxebs 

(televizori, radio, presa, socialuri media da a.S.) Tvalyurs ver adevneben 

datvirTuli samuSao reJimis gamo?  aseT SemTxvevaSi maT samuSao ofisSive 

unda mivakiTxoT personaluri saCuqariT. es aris aprobirebuli meTodi, 

romelic Sedegianad da xangrZlivad moqmedebs. 

       personaluri saCuqrebi brendis, momsaxurebisa da adresatis 

xasiaTidan gamomdinare irCeva. es SeiZleba iyos martivi saofise inventari 

(kalami, kalendari, saaTi),  an romelime sareklamo kampaniaze mibmuli 

originaluri idea. mocemuli saCuqrebi ibrendeba da sareklamo 

informaciasTan erTad (flaeri, bukleti, Jurnali) personalurad igzavneba. 

dadebiTi mxareebi: 

 saCuqari, rogorc pativiscemis gamoxatvis saSualeba, dadebiT 

emociebTanaa dakavSirebuli. adresats Tavidanve uCndeba dadebiTi 

emociebi; 

 Cveni brendis Sesaxeb personalurad gaigebs maRali rgolis menejeri 

da Cvens originalur saCuqars ofissa Tu ojaxSi sapatio adgils 

miuCens, rac brendis Sesaxeb xangrZlivad Sexsenebis saukeTeso 

saSualebaa. 

 

pirdapiri marketingis warmatebis saidumlo miznobrivi auditoriis 

sworad SerCevaSi mdgomareobs. winaaRmdeg SemTxvevaSi man SeiZleba Selaxos 

kompaniis imiji arasasurveli daJinebuli winadadebebiT, romlebsac 

mimRebebi aRiqvamen, rogorc  ,,makulaturul fostas”. pirdapiri marketingis 

gonivrulad gamoyenebisas is SeiZleba Zalian efeqturi iyos ara mxolod 

gayidvebTan mimarTebaSi, aramed brendis Zlieri poziciis Seqmnis kuTxiTac.  

pirdapiri marketingis gansakuTrebul upiratesobebs warmoadgens: 

 kargad gamokveTili segmentebis srulad mocva; 

 momxmareblebTan xangrZlivi urTierTobebis SenarCunebis unari; 

 interaqtiuloba da momxmarebelTa mozidvis unari; 

 Sedegebis gazomvis siiole momxmarebelTa gamoxmaurebis Sesabamisi 

terminebis mixedviT; 
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7.3.  gasaRebis  stimulireba, sponsoroba da mxardaWera 

 

gasaRebis stimulirebis  meTodebi xSirad gamoiyeneba axali 

produqtis winwawevis da maTi poziciebis SeqmnisTvis, axali da dakarguli 

momxmareblebis mosazidad an yidvis procesis dasaCqareblad. 

gasaRebis stimulirebis meTodebia:  saCuqrebi, anazRaurebadi kuponebi, 

konkursebi, ufaso nimuSebi, fasdaklebebi, fasdaklebis kuponebi, winadadeba:  

,,erTi nivTis yidvis SemTxvevaSi meoris ufasod gadacema”, sasaCuqre SefuTva 

da a.S.  

gasaRebis stimulirebis saSiSroeba mdgomareobs imaSi, rom 

stimulirebis mudmivma saqmianobam SesaZloa Seasustos markis imiji. 

zogierTi specialistis mtkicebiT, stimulirebis RonisZiebebs zustad am 

mizeziT ar unda iyenebdnen markis cnobadobis Sesaqmnelad. rigi kompaniebisa 

ki Tvlian, rom isini zrdian momxmarebelTa bazas, adideben klientTa 

individualur danaxarjebs da aCqareben yidvis Sesaxeb gadawyvetilebis 

miRebis process. 

gasaRebis stimulirebis meTodebi moswonT sacalo vaWrobis 

warmomadgenlebs  da gamyidvelebs. maT SeuZliaT uzrunvelyon kompaniebi 

xanmokle konkurentuli upiratesobiT, magram arsebobs am TamaSSi 

konkurentebis Cabmis didi albaTobac, ris Sedegadac miRweuli, erTi 

SexedviT mkafio upiratesoba, SesaZloa sapnis buStiviT gaqres. 

brend-menejerebisTvis sponsoroba da mxardaWera gaxda realoba, 

ramdenadac bevri kompania sul ufro aqtiurad cdilobs Tavisi produqtis 

reklamirebas saxelganTqmuli, cnobadi adamianebis gamoyenebiT. am sferoSi 

yvelaze yuradsaRebi da mniSvnelovania, Tu ramdenad Seesatyvisebian 

SerCeuli adamianebi miznobriv auditorias da markis individualobas. 
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brendi da sponsoroba sportSi 

sporti ainteresebs yvelas. es aris erTi im kategoriaTagani, romelic 

izidavs praqtikulad universalur auditorias. ar aris gasakviri, rom 

gamoCenil markebs surT monawileobis miReba msxvil sportul RonisZiebebSi 

da isini mzad arian amisaTvis gadaixadon warmoudgenlad didi Tanxa.               

amis TvalsaCino magaliTia _ olimpiuri TamaSebi, romlebic gamoimuSaveben 

miliardobiT dolars, xolo Semosavlebis didi nawili ki Semodis 

umsxvilesi markebis sponsorobidan. 

Coca-Cola-m 1984 wlis olimpiur TamaSebze los-anjelesSi gadaixada        

12 mln. dolari, raTa gamxdariyo am TamaSebis oficialuri sasmeli. 

dReisaTvis fasebi sponsorobaze mniSvnelovnad aris gazrdili, magram 

uZlieres markebs erTmaneTSi sastiki konkurencia aqvT umsxvilesi sportuli 

movlenis dros globaluri TviTdemonstraciis uflebis mosapoveblad.  

rodesac mas uyurebs 6 mlrd-ze meti adamiani, es, ra Tqma unda, amad 

Rirs! 

sportuli  individualobebi 

is kompaniebi, romlebic miiswrafvian sakuTari markis msoflio 

aRiarebisken, xSirad mimarTaven reklamaSi cnobili sportsmenebis gadaRebas, 

romlebic rekomendacias uweven produqtis markas. Tumca unda aRiniSnos, rom 

es meTodi yovelTvis ver amarTlebs. pirovnebis arasworad SerCevis 

SemTxvevaSi warumateblobas iziarebs markac, romelsac isini uweven 

reklamas. magaliTad, Pepsi-is sareklamo saxeebs - madonas, maikl jeqsons     

da maikl taisons erTdroulad hqondaT piradi problemebi sakuTar 

reputaciasTan dakavSirebiT ramac, bunebrivia, dadebiTi asaxva ver hpova 

markaze. 

SeuZlebelia zustad gaTvalos kompaniam sakuTari nabiji, rodesac  is 

markis beds andobs romelime cnobil adamians. yvelaze srulyofili 

analizic ki ver uzrunvelyofs stabilur prognozs _ rogor moiqceva es 
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adamiani momavalSi? amitom es strategia yovelTvis Seicavs riskebs da arc 

Tu patara doziT. 

es garemoeba iwvevs brend-menejerebisTvis maTi saqmianobis yvelaze 

stresuli nawilis ganxilvas _ sazogadoebasTan kavSirs da krizisuli 

situaciebis marTvas. 

 

7.4.  sazogadoebasTan  urTierToba  da  krizisuli  

situaciebis  marTva 

 

sazogadoebasTan  urTierTobis  (PR)  specialistebis ZiriTadi 

profesiuli movaleobaa komunikaciis damyareba da urTierTobebis 

ganviTareba iseT mravalricxovan miznobriv sazogadoebriv auditoriebTan, 

rogoricaa: media saSualebebi, dainteresebuli pirebi, biznes-partniorebi, 

dargis analitikosebi, adgilobrivi da ucxoeli investorebi, saxelmwifo, 

farTo sazogadoebrioba, arsebuli da potenciuri momxmareblebi. 

M PR _ specialistebi mWidro kontaqtSi arian media-saSualebebTan da 

preskonferenciebis, interviuebis, gazeTis da Jurnalis ganyofilebebis 

meSveobiT urTierToben maTTan, awvdian informacias, romelic uzrunvelyofs 

urTierTsasargeblo, harmoniuli da keTilsasurveli kavSiris damyarebas 

sazogadoebasa da organizacias Soris, razec aris damokidebuli kompaniis 

warmatebac da warumateblobac. 

gasakviria, rom sazogadoebasTan urTierTobas, reklamisgan 

gansxvavebiT, ar iyeneben farTod brendebis Seqmnisa da ganviTarebisTvis, miT 

ufro, rom misi publikaciebi ar iTxoven anazRaurebas ganTavsebaze _ es aris 

faqti, romelic Zalian mimzidvelia momWirne organizaciebisTvis. umravles 

SemTxvevebSi  PR _ publikaciebi ufasoa da maT Tanabari xarisxiT SeuZliaT 

zemoqmedeba rogorc sazogadoebriv azrze, aseve markis imijis da reputaciis 

Seqmna-SenarCunebaze nulovani danaxarjebis pirobebSi. swored am garemoebis 
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gamo aseTi publikaciebi xSirad ufro didi ndobiT sargebloben 

sazogadoebaSi, vidre reklama. rasakvirvelia, es ar gulisxmobs sareklamo 

saqmianobis mTlianad Secvlas sazogadoebasTan urTierTobis RonisZiebebiT, 

magram maTi arseboba aucilebelia TiToeuli brend-menejeris arsenalSi, 

ramdenadac SeuZliaT fasdaudebeli mxardaWera gauwion maT saqmianobas 

erTdroulad Tavisi ZiriTadi funqciis SesrulebiTac. 

sazogadoebasTan urTierTobis kidev erTi upiratesoba tradiciul 

reklamasTan SedarebiT mdgomareobs imaSi, rom sareklamo gancxadebebisgan 

gansxvavebiT maT publikaciebs kiTxuloben. gazeTebsa da JurnalebSi 

sareklamo informaciebis swrafi zrda iwvevs mkiTxvelTa Segnebul protests 

_ maTi ZiriTadi masa ignorirebas ukeTebs reklamis Sinaarss, maT ubralod 

gadaxedaven da ar kiTxuloben. telemayureblebic zustad ase eqcevian tele-

reklamebs, rasac araiSviaTad maTi dabali xarisxic ganapirobebs. 

reklamis mkafiod gamokveTili tendencia _ gaaRizianos da ganizidos 

auditoria, damoukideblad misi gavrcelebs arxisa, ukve kargad aris 

cnobili.  PR _ publikaciebi  ki  informaciis wardgenas axdenen ufro 

mimzidveli, siaxlis, ,,axali ambis” msgavsi formiT, rac izidavs adamianebs 

da ipyrobs maT yuradRebas. 

PR  - saqmianoba ar aris martivi _ es aris drois didi danaxarji 

miznobrivi auditoriis warmomadgenlebTan urTierTobebze. aucilebelia 

davarwmunoT iseTi kategoriis adamianebi, rogoricaa Jurnalistebi, daweron 

sasurveli informacia konkretul kompaniasa da produqtze swored im dros, 

rodesac mraval konkurents swadia aseTive komentarebi, gansakuTrebiT misi 

ganviTarebis sakvanZo momentebSi (magaliTad, bazarze axali produqtis 

gamosvlisas). sasurveli SedegisTvis aucilebelia yvela im masalis 

maRalprofesiulad momzadeba, romelic gadacemuli unda iqnes masobrivi 

informaciis warmomadgenlebisTvis. ubralo informaciac ki ise unda iyos 

miwodebuli, rom igi ar gadadon redaqciis Taroze. msxvili kompaniebi              

am saqmianobis gansaxorcieleblad qiraoben specializebul saagentoebs da 

aseT sapasuxismgeblo saqmianobas andoben profesionalebs.  
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sazogadoebasTan kavSiri _ es aris mudmivi procesi erTjeradi 

kampaniebisgan gansxvavebiT. 

nebismieri kompaniis xelmZRvanels da brend-menejers eSinia krizisis,  

romelsac SeuZlia gavlenis moxdena bazarze da momxmarebelTa azrze ise, 

rom produqtis an momsaxurebis imijs miadges seriozuli  da xangrZlivi 

ziani. 

krizisi _ es aris sazogadoebasTan kavSiris specialistebisTvis  

,,Ramis  koSmari”, ramdenadac misi dadgomisTanave organizaciis TiToeuli 

TanamSromeli cdilobs distancia daicvas problemebisgan da es  ,,saCoTiro  

Tema”  maT gadasces. krizisis dros araadekvaturi RonisZiebebis gatarebam 

SesaZloa gamoiwvios naperwklidan alis gaRviveba da markis saboloo fiasko. 

meore mxriv, gaazrebul da gonivrul qmedebebs ZaluZT ara mxolod kompaniis 

(markis) gadarCena, aramed misi imijis gaZlierebac ki. 

PR - specialistebs gaaCniaT rTul da markis imijisTvis potenciurad 

saziano situaciebis gadawyvetis unar-Cvevebi, zogierTebs ki ZaluZT krizisis 

xelsayrel SesaZleblobad gadaqcevac. krizisTan dakavSirebuli ZiriTadi 

problema mdgomareobs imaSi, rom arasodes ar aris cnobili rodis moxdeba 

misi materializeba. miuxedavad amisa, bevri kompania sakmaod windaxedulia 

da SemuSavebuli aqvs krizisuli situaciebis marTvis saxelmZRvanelo, 

romlis amoqmedebac xdeba myisierad _ saWiroebis SemTxvevaSi. zogjer 

SesaZlebelic aris  krizisis scenaris dagegmva da amas akeTebs bevri wamyvani 

marka, magram es mainc iTvleba mxolod imitaciad da xSirad sruliadac ar 

hgavs im realur situacias, rodesac krizisi namdvilad aris saxeze. amitom 

rogori srulfasovanic ar unda iyos imitaciis modelireba, yovelTvis 

arsebobs riski, rom moxdeba raRac sruliad warmoudgeneli da 

gauTvaliswinebeli. samwuxarod, krizisuli situaciebis marTvis dogmaturi 

wesebi ar arsebobs. 

krizisul situaciebSi markis imijis SenarCunebis umTavresi pirobaa 

siswrafe da reaqciis tipi. zogjer sazogadoebam TviT kompaniaze adre icis 
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problemebis an katastrofis Sesaxeb, ramdenadac siaxleebi Zalian swrafad 

gamodian da vrceldebian  avanscenaze.  

krizisis periodSi brend-menejerebi unda moqmedebdnen operatiulad 

da miuxedavad amisa, gaocebas iwvevs araerTi Secdoma, romlebic dauSves 

TviT yvelaze cnobilma markebmac ki maSin, rodesac maTi Tavidan acileba 

savsebiT SesaZlebeli iyo. 

aseTi seriozuli Secdoma iyo kompania Coca-Cola-s umaRlesi 

xelmZRvanelobis 3-dRiani dumili mis belgiur qarxanaSi damzadebuli 

sasmelebiT adamianTa mowamvlis faqtebze. im dros, rodesac mowamvlebi 

grZeldeboda da masobrivi informaciis saSualebebi mTel evropaSi 

akeTebdnen gamanadgurebel daskvnebs, kompaniis mTavar ofiss ar hqonia 

sazogadoebasTan urTierTobis aranairi mcdeloba iqamde, sanam ukve Zalian 

gviani ar iyo. 

aseT krizisul situaciaSi rom aRmoCeniliyo sxva, ara aseTi Zlieri 

da maRali statusis mqone marka, es SeiZleba gamxdariyo misi fataluri 

ganadgurebis winapiroba. eWvgareSea, rom swored es sainformacio vakuumi 

gaxda kompaniis menejmentSi cvlilebaTa gatarebis mizezi da swored man 

gamoiwvia erT-erTi yvelaze cnobili  mega-brendis  reputaciis  gauareseba. 

arian windaxeduli da brZeni kompaniebi, romlebic krizisul 

situaciebSi axdenen swrafi sapasuxo qmedebebis demonstrirebas, rogorc, 

magaliTad,  Johnson  &  Johnson-is  Tylenol-is markis cnobil SemTxvevaSi, 

romelic warmoadgens analgetikebis wamyvan markas. rogorc ki erT-erT 

samkurnalo preparatSi aRmoCenili iqna momwamvleli moqmedebis 

SesaZlebloba, is momentalurad iqna amoRebuli gayidvidan, ramac ixsna 

kompania katastrofisgan da moaxdina mosaxleobis usafrTxoebaze zrunvis 

demonstrireba. markis dabruneba bazarze moxda damcavi SefuTviT, romelzec 

dabeWdili iyo Semdegi teqsti:  ,,Cven vzrunavT Tqvenze”. 
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krizisuli situaciebis marTvis erT-erT saWirboroto Temas 

specialistebma uwodes  ,,siraqlemas  sindromi”. ritorikuli kiTxva JRers 

ase:  ,,unda uarvyoT  Tu  ara  momxdari? ”   

bevr kompanias urCevnia krizisis uaryofa iqamde, sanam ar moamzadeben 

sapasuxo gadawyvetilebas  an saqme ar wauvaT ise cudad, rom ubralod 

iZulebulni iqnebian aRiaron igi.  aseTi politika aris rudunebiT Seqmnili 

markis imijis dangrevis yvelaze ,,kargi” xerxi. 

saukeTeso rCeva kompaniebs:  ar  uaryoT krizisuli  situaciebis 

arseboba  maSinac  ki,  rodesac  ar  TvliT  mas seriozulad! arasodes 

unda daiviwyoT, rom Tqven muSaobT adamianur aRqmasTan _ es ki aris metad 

nazi da myife substancia, romelic advilad eqvemdebareba gavlenas.                

Zalian  Znelia  misi  Secvla,  roca  igi  gamjdaria  cnobierebaSi! 

sazogadoebasTan urTierTobis specialistebisTvis es niSnavs, rom Tu 

momxmareblebis azriT adgili aqvs kriziss da es mniSvnelovania, maSin 

krizisi namdvilad aris da is WeSmaritad mniSvnelovania _ gansakuTrebiT, 

Tu ase fiqroben masiuri informaciis saSualebebis warmomadgenlebi! 

SesaZloa, es arc iyos realuri faqti da iyos fiqcia, magram isini arseboben 

adamianTa cnobierebaSi da aseTi adamianebisTvis maTi aRqma, romelic iwvevs 

markis imijisadmi  damokidebulebebis formirebas, aris kidevac realoba! 

yvelaze Zlieri msoflio markebi tkbebian Tavisi momxmareblebis 

srulfasovani ndobiT da swored aseTi ndoba qmnis markis erT-erT ZiriTad 

kapitals da faseulobas _ markisadmi loialurobas. nebismieri masStabis da 

mniSvnelobis krizisul situaciebSi xangrZlivvadiani loialurobis 

SesanarCuneblad gadamwyveti roli eniWeba momxmarebelTa ndobis 

SenarCunebas. darwmuneba, dadastureba _ PR-specialistebis sapasuxo 

qmedebebis mTavari berketia. ndobis swrafad aRdgenis uunaroba  niSnavs 

markis imijis aseTive siswrafiT  dakargvas. 
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kompania  Singapore  Airlines-is magaliTi aris SesaniSnavi demonstracia 

imisa, Tu rogor SeiZleba krizisuli situaciebis mravali xafangidan Tavis 

daRweva da sazogadoebis ndobis SenarCuneba. 

rodesac taivanSi daimsxvra msoflioSi erT-erTi yvelaze cnobili 

aviaxazebis da saerTaSoriso markis  Singapore  Airlines (SIA) - is TviTmfrinavi, 

katastrofis Sedegad daiRupa 83 mgzavri. aravin eloda aseT letalur 

Sedegs.  kompania  SIA-m jer arc ki icoda momxdaris Sesaxeb, roca taivaneli 

reportiorebi, romelTac hqondaT aeroportebSi Tavisufali Sesvlis 

ufleba, saswrafod gaeSurnen katastrofis adgilze TviTmfrinavis 

namsxvrevebis da daRupulTa cxedrebis suraTebis gadasaRebad.                        

SIA-m momxdaris Sesaxeb Seityo msoflio media-saSualebebiT gavrcelebuli 

informaciebidan.  

kompaniisTvis, romelic mTels msoflioSi sargeblobda ndobiT,              

es iyo absoluturi Soki!  

kompanias hqonda krizisuli situaciebis marTvis centri, romelic 

dauyovnebliv Seudga moqmedebas da sazogadoebasTan kavSiris personalis 

winaSe daayena sadReRamiso  24-saaTiani grafikiT muSaobis amocana. imwamsve 

iqna gaxsnili ,,cxeli xazi”, rogorc pasuxi masobrivi informaciis 

saSualebebisadmi. momxdaris Sesaxeb kompanias hqonda myisieri reaqcia da 

ganacxada, rom icis katastrofis Sesaxeb da ikvlevs yvela arsebul 

informacias.  

PR - specialistebi sazogadoebas dapirdnen, rom moaxdendnen maT 

informirebas yoveli axlad mokvleuli informaciis miRebisTanave. es iyo 

ara mxolod kompaniis dapireba, es iyo dapireba, romelsac iZleoda 

avtoritetuli da cnobadi marka! 

kompaniis veb-saiti saswrafod iqna gadarTuli normaluri reJimidan  

,,krizisulze”, sadac xdeboda aviakatastrofasTan dakavSirebuli mTeli 

korporaciuli informaciis ganTavseba da saitis nebismier damTvalierebels 

SeeZlo  mieRo informacia drois realur reJimSi. muSaoba daiwyes agreTve 

komunikaciis yvela sxva arxebmac.   
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es  iyo krizisuli situaciis  kargad  dagegmili  marTva! 

gaTvaliswinebuli iyo media-saSualebebis kontaqti kompaniis mxolod erT 

warmomadgenelTan, rac gamoricxavda sxvadasxva saxis Secdomebs da 

uzustobebs _ kompania sazogadoebasTan dialogs awarmoebda  erTi adamianis 

saSualebiT.  igi iRebda yvela mimdinare angariSebs da aqveynebda zust 

cnobebs Semdgomi samoqmedo gegmebis Sesaxeb. Seswavlili, gaanalizebuli da 

gamoqveynebuli  iqna aviakatastrofasTan dakavSirebuli yvela informacia, 

romelic iyo absuluturad srulyofili da gamWirvale. 

katastrofis moxdenis Semdeg markas darCenili hqonda sazogadoebis 

ndobis SenarCunebis erTaderTi SesaZlebloba da kompania darwmunebuli iyo, 

rom yvelafers akeTebda sworad da gonivrulad. kompaniis xelmZRvanelobam 

saxalxod aRiara es ubeduri SemTxveva da ganacxada, rom igi Tavis Tavze 

iRebda mTel pasuxismgeblobas, ramdenadac TviTmfrinavi warmoadgenda mis 

kuTvnilebas. es iyo Tamami da, amavdroulad, brZnuli gadawyvetileba, 

romelmac kompanias SeunarCuna msoflio sazogadoebis pativiscema da aCvena, 

rom igi WeSmaritad imsaxurebda maTi ndobis mandats. 

kompaniam gamoacxada 100-dRiani glova daRupuli mgzavrebis da 

TviTmfrinavis ekipaJis xsovnis pativsacemad. am periodis ganmavlobaSi 

Singapore  Airlines-is aviaxazi ar atarebda aranair reklamas. 

am SemTxvevisა Sefasebisas unda aRvniSnoT, rom kompaniis 

sazogadoebasTan  urTierTobis  samsaxuri aRmoCnda  mowodebis simaRleze 

da aCvena, rom abreviatura _ PR  (sazogadoebasTan urTierToba)  krizisul 

situaciebSi SeiZleba gaiSifros, rogorc _ ,,Pablic  Responsibility”  

(sazogadoebis  winaSe  pasuxismgebloba). 

rodesac xdeba msgavsi ubeduri SemTxvevebi, yovelTvis arsebobs 

sazogadoebasTan kavSiris SesaZlebloba rogorc nacionalur, aseve 

korporaciul doneze. mwuxarebisაgan SeiZleba imedis da simtkicis 

formireba, xolo kompaniebisTvis ki seriozuli krizisi SesaZloa gadaiqces 

maTi markebis ganmtkicebis axal uprecedento SemTxvevad. 
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7.5.  integrirebuli  brendinguli  komunikaciebi 

ukanaskneli 30 wlis ganmavlobaSi marketinguli da brendinguli 

komunikaciebis industriam moaxdina mniSvnelovani cvlilebebis 

demonstrireba. 

jer erTi, axla arseboben bevrad ufro meti konkurentebi da media-

saSualebebi  (magaliTad, aSS-Si xelmisawvdomia asobiT sakabelo arxi).      

meore, dReisaTvis meti saSualebebi ideba gasaRebis stimulirebaSi da 

ara reklamaSi. masobrivi informaciis saSualebebi gaxdnen naklebad 

gavlenianebi da, Sesabamisad, naklebad modurebic. brend-menejerebs esmiT, 

rom momxmarebelTa individualur moTxovnilebebTan masiuri warmoebis 

produqtis adaptaciis pirobebSi masobrivi informaciis saSualebebis 

meTodikebi naklebad warmatebulni arian. 

mesame, momxmareblebi gaxdnen bevrad ufro gamWriaxebi, momTxovnebi da 

nakleb Semwynareblebi masobrivi informaciis tradiciuli saSualebebis 

mcdelobebis mimarT, romelic mowodebulia maTze zemoqmedebis mosaxdenad. 

marketingis da media-saSualebebis am axali realobis sapasuxod 

tradiciulma saagentoebma SeimuSaves komunikaciis sakiTxebis iseTi 

gadawyvetilebebi, romlebic markebs da momxmareblebs sTavazoben did 

arCevans da metad Seesatyvisebian maT.   

brendingul komunikaciebSi ukanaskneli miRwevebi dakavSirebulia 

sxvadasxva komunikaciuri saSualebebis gaerTianebasTan, romlis mizanic 

aris momxmarebelTa auditoriaze meti zemoqmedebis moxdena da markis 

Taviseburebebis gaZlierebis asaxva. bevri saagento aerTianebs Tavis 

struqturul erTeulebs da qvedanayofebs sakuTari momxmareblebisTvis 

ufro srulyofili da ekonomikurad  ,,sasargeblo  paketebis”  Sesaqmnelad. 

miuxedavad imisa, rom  XXI saukunis araCveulebrivi inovaciebi 

internetisa da cifruli televiziis saxiT kompaniebs did SesaZleblobebs 
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sTavazoben individualuri momxmareblebis SesarCevad da maTze qmediTi 

zegavlenis mosaxdenad, televizia da beWdviTi gamocemebi Zveleburad rCebian 

reklamis ZiriTad media-saSualebebad. 

 Zlieri kompaniebi, rogoricaa magaliTad Unilever, axdenen 

interaqtiuli  strategiebis SemuSavebas iseT firmebTan TanamSromlobiT, 

romlebic specializdebian teqnologiebze, magaliTad Microsoft. 

samarko saitebis erT-erTi saintereso sargebeli _ es aris 

kompaniebisTvis sakuTar momxmareblebze meti informaciis gagebis 

SesaZlebloba.  kompania  Unilever-is saiti Mentadent  moinaxula 125 aTasma 

adamianma, romelTac SeukveTes kbilis pastebi internetSi Catarebuli 

kampaniis Semdeg da maT Soris naxevarze metma gamoTqva kontaqtebis 

gagrZelebis survili momavalSic.  am procesis Sedegad miRebuli informacia 

daexmara kompanias markis saboloo srulyofaSi momxmarebelTa saWiroebebis 

da survilebis Sesabamisad.  Unilever-ma gaxsna 3 interaqtiuli centri niu-

iorkSi, amstredamsa da singapurSi, raTa ukeTesad Seiswavlos sakuTari 

produqciis bazari da uzrunvelyos onlain-momxmareblebisTvis 

mravalferovani arCevani. 

 

7.6.  internet-brendis menejmenti 

 

brendingis ganviTarebisTvis gansakuTrebul mniSvnelobas iZens 

internetis sistema, romlis meSveobiTac dReisaTvis sul ufro aqtiurad 

inergeba adamianTa cnobierebaSi esa Tu is brendi. 

brendingi internetis sistemaSi vlindeba, rogorc saimijo reklama. 

banerebis daxmarebiT (baneri _ aris grafikuli faili GIF, moTavsebuli                 

Web-gverdze da gaaCnia hiperdamowmeba sxva reklamirebul furcelze). 

reklamis damkveTi miznad isaxavs Tavis saitze rac SeiZleba meti raodenobis 

damTvalierebelTa mozidvas, anu Tavisi imijis Seqmnas da gaumjobesebas 
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qselis momxmarebelTa Soris. aq mniSvnelovania ara imdenad baneris 

gamosaxuleba, ramdenadac misi damaxsovrebis da reklamis damkveTis imijis 

gaumjobesebis unari.  

internets gaaCnia unikaluri maxasiaTeblebi, romlebic mniSvnelovnad 

gansxvavdebian brendingis tradiciuli instrumentebis maxasiaTeblebisagan. 

internetis garemos erT-erT ZiriTad Tvisebad iTvleba warmodgenili da 

aTvisebuli informaciis maRali efeqturoba, rac mniSvnelovnad zrdis 

brendingis SesaZleblobebs kompaniis da momxmarebelTa urTierTkavSiris 

gaZlierebaSi. garda amisa, ramdenadac internetis SesaZleblobebi ar 

izRudeba mxolod komunikaciis funqciebiT, aramed Seicavs Tavis TavSi aseve 

produqtis (momsaxurebis) farTo pozicionirebis saSualebasac, es internets 

aniWebs globaluri eleqtronuli bazris Tvisebebs. interneti unda 

ganvixiloT, rogorc Tanamedrove biznesis mravali dargis aucilebeli 

komponenti. 

internet-garemoSi brendis Sesaxeb saWiro informaciis mosaZebnad 

arsebobs Semdegi meTodebi: 

 brendis Sesaxeb informaciebis Zieba saZiebo manqanebis gamoyenebiT. 

saZiebo manqanebi _ es aris informaciis Ziebis sakvanZo meTodi, 

ramdenadac Seicaven internetis Web-serverebis umravlesobaTa 

indeqsebs, rac, erTi mxriv, warmoadgens mis Rirsebas, meore mxriv ki, 

naklovanebas, ramdenadac manqanis nebismier SekiTxvaze, Cveulebriv, 

iZlevian didi raodenobiT informacias, romelTa Soris mxolod 

nawili aris sasargeblo da saWiroebs drois mniSvnelovan 

moculobas misi amoRebisa da damuSavebisTvis; 

 

 Zieba  Web-katalogebSi _ katalogi warmoadgens ierarqiulad 

organizebul struqturas, romelSic informaciis Setana xdeba 

momxmarebelTa iniciativiT, amitom katalogSi informaciis 

moculoba SezRudulia da SesaZlebelia gamoyenebuli iqnes 

brendebis Sesaxeb informaciebis Semdgomi ZiebisTvis; 
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 ,,eleqtronuli ,,yviTeli gverdebis” (Yellow Pages) gamoyeneba _ aris 

farTod gavrcelebuli satelefono cnobarebis analogi. ,,yviTel 

gverdebze”, Cveulebriv, ganTavsebulia informacia kompaniis 

biznesis tipis Sesaxeb, misi logotipi da informacia sawarmos 

koordinatebis Sesaxeb. standartuli servisi moicavs biznesis 

dasaxelebas, telefonebis da faqsis nomrebs, eleqtronuli fostis 

misamarTs, agreTve internetSi kompaniis Web-gverdebis  miTiTebebs, 

Tuki isini arsebobs; 

 

 Zieba Tematuri Web-serverebis gamoyenebiT _ praqtikulad codnis 

nebismieri dargisTvis internetSi arsebobs serverebi (Jump  Station), 

romlebsac gaaCniaT mocemul dargSi informaciul resursebze 

hiperteqsturi miTiTebebis koleqciebi. aseTi serverebi Seicaven 

didi raodenobiT miTiTebebs da gamoiyenebian gansazRvruli Temis 

garSemo informaciis moZiebisTvis; 

 

 Zieba Web-serverebze ganlagebuli miTiTebebis mixedviT _ 

internetSi farTod aris gavrcelebuli serverebs Soris 

miTiTebebis gacvlis praqtika, rac xdeba biznes-partniorebs Soris 

urTierTxelsayrel safuZvelze. 

 

marketinguli kvlevebis Catarebis sxva saxes warmoadgens internetis 

arsebuli an potenciuri damTvaliereblebis marketinguli gamokvlevebi, 

romelTac SeuZliaT uSualo zemoqmedeba moaxdinon brendis Camoyalibebaze. 

aseTi kvlevebis Catarebis meTodebidan SeiZleba gamovyoT Semdegi: 

 

 Web-serveris damTvalierebelTa anketireba _ Tu kompaniis Web-

serveris daTvaliereba intensiuria, serveris damTvaliereblebisTvis 

SeiZleba maTze ganTavsebuli anketis Sevsebis SeTavazeba, romelic 

dakavSirebulia kompaniis mier Seqmnili produqtis (momsaxurebis) 
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brendTan. SesaZloa agreTve internetSi anketirebis gayidvac, Tu 

sakuTar Web-servers jer kidev ara hyavs bevri damTvalierebeli an is 

ubralod ar arsebobs. SesaZlebelia kompaniisTvis gamokiTxvis 

Catarebis SekveTac, romelsac gaaCnia Web-serveri misTvis saintereso 

miznobrivi auditoriiT. 

 

 gamokiTxvebis Catareba tele-konferenciebSi _ amisaTvis aucilebelia 

Semdegi nabijebis gadadgma: mocemuli brendis garSemo tele-

konferenciebis moZebna dainteresebuli auditoriiT, aseT tele-

konferenciebSi garkveuli droiT diskusiebis Tvalyuris devneba, 

aqtiuri monawileobis miReba ganxilvebSi, tele-konferenciebSi im 

kiTxvebis ganTavseba, romlebzec aucilebelia pasuxebis gacema. 

 

brendTan dakavSirebuli anketebisadmi interesis gazrdis mizniT, 

internetSi gamoiyeneba iseTi tradiciuli saSualebebi, rogoricaa premiebi 

da anazRaureba. 

dReisaTvis Cven varT internet-kompaniebis ricxvis feTqebadi zrdis 

mowmeni da is faqti, rom am gziT mogebis misaRebad ar aris sakmarisi mxolod 

aqtiuri da myvirala reklama, bevrisTvis gaxda mtkivneuli aRmoCena. 

rTulia momavlis winaswarmetyveleba, magram danamdvilebiT SeiZleba 

iTqvas, rom interneti arsad ar gaqreba da ganviTardeba upiratesad 

evoluciuri gziT: qselSi CaerTvebian sul ufro meti  adamianebi, romelTa 

mamoZravebeli Zala iqneba codnis miRebis dauokebeli survili da drois 

mudmivi deficiti. sakiTxi mdgomareobs imaSi, rogor Seiqmnas markis iseTi 

strategia, romelSic rogorc fizikuri, aseve virtualuri samyaroc 

gamoyenebulni iqnebian klientebis mozidvis da Sekavebis instrumentebad. 

ndoba _ es aris nebismieri onlain-markis yvelaze rTuli problema. 

londonSi erT-erTi sareklamo markis mier Catarebulma kvlevebma aCvena, rom 

momxmareblebi metad endobian tradiciuli kompaniebis savaWro markebs, vidre 

axal internet-markebs. miuxedavad imisa, rom internet-kompaniebi did Tanxebs 

xarjaven reklamaze imisTvis, rom uzrunvelyon markis Sesaxeb 
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informirebulobis maRali done, ndobis problemas es, rogorc Cans, srulad 

ver Wris. 

markis cnobadobis miRweva _ es erTia, magram Tu marka ar iwvevs 

ndobas, is verasdros gaxdeba namdvilad warmatebuli. did britaneTSi 

kompania Lastminute-ma miaRwia informirebulobas 84 %-iT, ndobis donem ki 

Seadgina mxolod  17 %. 

amrigad, Tu tradiciuli saxelwodebis markebs SedarebiT iolad da 

swrafad SeuZliaT momxmarebelTa ndobis mopoveba, onlain-markebs mouwevT  

seriozuli garja, raTa ara mxolod uzrunvelyon informirebuloba, aramed 

daimsaxuron momxmarebelTa ndobac, rac aucilebelia warmatebisTvis. 

Zlieri markebi _ es is markebia, romelTac endobian. 

 

     veb-saiti _ zogierTi kompaniebi Tvlian, rom ubralod valdebulni 

arian imyofebodnen qselSi, magram amasTan Tavis yofnas iyeneben 

araefeqturad. es SeiZleba cudad aisaxos markaze. sxva firmebi qmnian 

saitebs, Tumca sinamdvileSi isini maT ar sWirdebaT. sxvanairad rom vTqvaT, 

kompaniis Web-saiti unda emsaxurebodes garkveul seriozul mizans da misi 

arseboba da ganviTareba unda ikavebdes Rirseul adgils kompaniis miznebsa 

da amocanebs Soris. 

araviTari azri ara aqvs saitis Seqmnas mxolod imitom, rom es 

moduria an imitom, rom is aqvs konkurent kompanias. 

      veb-saitis  zemoqmedebis palitra -- damatyvevebeli Sinaarsi, xma, 

moZraoba da feri kompaniasTan pirdapiri urTierTobis asociacias 

iZleva.Kkompaniis veb-gverdze Sesvlas TiTqmis iseTive efeqti aqvs,  rogorc 

kompaniasTan uSualo urTierTobas, zogjer ki, ufro efeqturicaa, martivic 

da swrafic. Kklienti am Ddros damoukideblad wyvets saWiro informaciis 

miRebis Semdeg ra moimoqmedos da yovelgvari Zaldatanebis gareSe iRebs 

gadawyvetilebas _ SeiZinos konkretuli  pruduqti. erTi dawkapuneba mausze 

da Tqven – gaimarjveT! Tqvenma konkurentma ki - waago... 

      gamorCeuli veb-saitebis dizaini dafuZnebulia klientebis Seswavlaze, 

maTi MOmoTxovnebis da survilebis gaTvaliswinebaze. 
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       kompaniis vebsaitma swrafad da amomwuravad unda gasces pasuxebi iseT 

kiTxvebze, rogoricaa: `ras warmoadgens kompania?~ ,,ratom unda vicodeT mis 

Sesaxeb ?~ `ra sargeblis momtania  CemTvis?~ 

         brendis individualobis efeqturi gamoxatva  veb-saitze – es aris 

axali saxis amocana, romlis gadawyvetasac axla swavloben komunikaciebis 

da informaciuli procesebis eqspertebi, dizainerebi da inJinrebi. 

 

veb-saitis damuSavebis safuZvlebi 

       veb-gverdis Sesaxeb nebismieri gadawyvetilebis miRebisas, orientacia 

unda iqnes aRebuli mis mizanze, auditoriis moTxovnebze, ZiriTad cnobebze 

da  brendis individualobaze: 

 unda vaxerxebdeT momavalSi mosalodneli cvlilebebis danaxvas da 

zrdis tempebis gansazRvras; 

 saitis struqtura ar unda iyos  organizaciis struqturis  ubralo 

anarekli; 

 saitis vizitorebisTvis ar unda gamoviyenoT gaugebari ganyofilebebi 

da danayofebi; 

 teqsti dawerili unda iyos specialurad saitisTvis; 

 Semowmebuli unda iyos veb-gverdis moxerxebuloba; 

 aucilebelia etiketis dacva: momxmarebeli unda gavafrTxiloT, roca 

saWiroa specialuri teqnologiebi, roca momdevno ekrani  naklebi 

siCqariT itvirTeba, roca miniSnebebi keTdeba sxva saitebze; 

 saWiroa mxedvelobadaqveiTebul momxmareblebze zrunvac:  SesaZlebeli 

unda iyos teqstis zomis gazrda, an xmovani programis mibma; 

 saWiroa saitis vizitorebTan interaqtiuli komunikacia - gasagebia Tu 

ara maTTvis cnebebi, Sinaarsi, kmayofilia Tu ara momxmarebeli saitiT; 

 droulad unda gadaiWras kompaniiis SigniT  arsebuli problemebi, 

romlebmac SesaZloa xeli SeuSalos saitis miznebis realizacias. 
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      saiti maRal donezea Sesrulebuli, Tuki misiT sargebloba advilia, 

pasuxobs momxmarebelTa molodins da gamoyenebulia vizualuri 

komunikaciebi. 
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Tavi 8.    brendebis pozicionireba  

8.1.  brendebis pozicionirebis strategiebi 

 

pozicionireba aris brend-menejmentis sasicocxlod aucilebeli 

elementi. produqtis materialuri aspeqtebis safuZvelze pozicionireba 

ayalibebs aRqmis aramaterialur formas momxmarebelTa cnobierebaSi misi 

imijis saxiT. gamoyenebuli strategiebis saSualebiT ki pozicionireba eZiebs 

momxmarebelTa darwmunebis saukeTeso gzebs,  romlebic metyveleben imaze, 

rom es konkretuli produqti kidec gansxvavdeba erTdroulad yvela 

danarCenisgan da aris maTze ukeTesic. 

pozicionirebis strategiebia: 

1. maxasiaTeblebi da atributebi; 

2. sargebeli; 

3. problemis gadaWris winadadeba; 

4. konkurentebis qmedebebi; 

5. korporaciis reputacia; 

6. gansazRvrul situaciaSi, gansazRvrul dros, gansazRvruli 

saxiT gamoyenebis marTebuloba; 

7. miznobrivi momxmareblis tipi; 

8. momxmarebelTa miswrafebis xasiaTi; 

9. sazogadoebrivi moZraobisadmi kuTvnileba; 

10. Rirebuleba; 

11. emociebi; 

12. individualoba; 

13. sakuTari Tavis  ,,pirvel  nomrad”  gamocxadeba. 

 

brendis Zlieri poziciis formirebisTvis SeiZleba cametidan 

TiToeuli sabazo strategiis gamoyeneba _ damoukideblad an kombinaciaSi. 

ganvixiloT, Tu romeli parametrebis gamoyeneba SeiZleba am strategiebiT 
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pozicionirebisTvis, agreTve maTi upiratesobebi da naklovanebani, romelTa 

gaTvaliswinebac aucilebelia praqtikaSi. 

 

8.1.1.  maxasiaTeblebi da atributebi 

 

es aris strategia, romelic tradiciulad gamoiyeneba Zalian bevr 

dargSi. is iZleva samarko produqtis im Tvisebebze fokusirebis saSualebas, 

romlebic SeiZleba gamoyenebulni iqnen mocemuli markis gansxvavebebis an 

upiratesobebis aRqmis mxardasaWerad. 

maxasiaTeblebis da atributebis strategia farTod gamoiyeneba 

manqanaTmSeneblobis industriaSi. mwarmoebelTa umravlesobam misi 

daxmarebiT myari poziciebi daikava momxmarebelTa cnobierebaSi. saukeTeso 

magaliTs warmoadgens kompania Volvo, romelic mravali wlis ganmavlobaSi 

axdens Tavisi avtomobilebis, rogorc yvelaze saimedos pozicionirebas. 

am strategias warmatebiT iyeneben agreTve servisuli kompaniebi, 

rogoricaa magaliTad, Ritz-Carlton-is sastumroebis jgufi, romlebic 

reklamas ukeTeben momsaxurebis maRali xarisxis uryev standartebs.  amave 

pozicias STaagonebs kompania Tavis TanamSromlebsac, romelic 

formulirebulia Semdegi sityvebiT:  ,,Cven _ qalbatonebi da batonebi, 

TqvenTan erTad varT da vemsaxurebiT sxva qalbatonebs da batonebs”. 

 

upiratesoba 

es strategia SeiZleba iyos xangrZlivi, rogorc kompania                

Volvo-sTvis da xanmoklec. nebismier SemTxvevaSi misi Sedegi SeiZleba  iyos 

sabazro wilis swrafi mopoveba, gansakuTrebiT, Tu produqti pirvelad 

gamovida bazarze axali an mkafiod ganmasxvavebeli atributebiT da 

maxasiaTeblebiT. 

 

naklovanebebi 

maxasiaTeblebi da atributebi adre Tu gvian SesaZloa gaxdnen 

mibaZvis obieqtebi, (gansakuTrebiT axali teqnologiebis ganviTarebis 
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gaTvaliswinebiT), rac gamoiwvevs mopovebuli sabazro wilis Semcirebas. 

konkurentebma sakuTar produqtSi SeiZleba danergon gaumjobesebuli 

maxasiaTeblebi, romlebic gaxdebian arsebuli produqtis daZvelebis mizezi 

da, Sesabamisad, gaaZneleben xelaxal pozicionirebas. am strategias 

ewinaaRmdegeba teqnologiebis dinamiuri ganaxleba, romelic zrdis 

produqtis kopirebis siCqares da amoklebs mis sasicocxlo cikls. 

 

8.1.2.  s a r g e b e l i 

 

am strategias produqtis maxasiaTeblebi da atributebi gadahyavs 

sxva sibrtyeSi da aRwers im sargebels, rasac momxmarebeli miiRebs 

produqtis gamoyenebis Sedegad. magaliTad, ftoris (maxasiaTebeli) Semcveli 

kbilis pasta xels uwyobs kbilis minanqris dazianebasTan brZolas 

(sargebeli). 

sargeblis pozicionirebis strategia pasuxs iZleva kiTxvaze, 

romelsac azrobrivad usvams Tavis Tavs momxmarebeli:  ,,ras momcems es me?” 

avtomobilis usafrTxoeba niSnavs mZRolis da mgzavrebis dacvas. damcveli 

gasaberi baliSi, romelic Sedis avtomobilis kompleqtSi _ es aris misi 

damatebiTi atributi, romelic gulisxmobs fasis momatebas, magram 

momxmareblis cnobierebaSi am atributiT (usafrTxoeba) miRebuli sargebeli 

(sicocxlis dacva) gadawonis damatebiT xarjebs. 

 

upiratesoba 

sargebelze dafuZnebuli pozicionirebis strategia amaRlebs 

kompaniis da misi produqtis mimzidvelobas da saSualebas aZlevs 

momxmarebels mkafiod gaigos, Tu ras sTavazoben sinamdvileSi mas mocemuli 

markis atributebi. aseTi pozicionirebis Sedegi SeiZleba iyos xanmokle 

konkurentuli upiratesobis mopoveba, bazarze lideruli mdgomareobis 

dakaveba da mogebis swrafi miReba. es strategia sakmaod moqnilia da misi 

realizacia SesaZlebelia rogorc racionaluri, aseve emociuri gzebiT. 
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magaliTad, Volvo-sTvis  atributi aris  _ usafrTxoeba, racionaluri 

sabuTi _ dacva, emociuri sabuTi _ ojaxis yvela wevrisTvis. 

 

nax. 8.1. sargebelze dafuZnebuli pozicionireba Volvo-sTvis   

naklovanebebi 

iseve, rogorc wina strategia, esec SeiZleba aRmoCndes xanmokle, 

ramdenadac is, rac dReisaTvis warmoadgens sargebels da konkurentul 

upiratesobas, xval SeiZleba gaxdes cxovrebis norma. monacemTa damuSavebis 

yvelaze maRali sixSiris mqone kompiuteris yidvisas, romelic SesaZloa 

mimdinare realobaSi iTvlebodes yvelaze srulyofilad, naxevari wlis 

Semdeg aseTi swrafmoqmedeba gaxdeba standarti mocemuli sasaqonlo 

kategoriisaTvis. 

 

 

8.1.3.  problemis gadaWris winadadeba 

 

es aris kidev erTi farTod gamoyenebadi da xSirad maRalefeqturi 

strategia. igi eyrdnoba varauds, rom produqtis SeZena yovelTvis ar 

warmoadgens momxmareblis mizans. sinamdvileSi maT sWirdebaT wamoWrili 
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problemis gadawyveta, romelic SeiZleba SeTavazebuli iqnes mocemuli 

produqtiT an kompaniiT. 

ganvixiloT ramdenime magaliTi:  

adamianebi zogierT sabanko momsaxurebas xSirad miiCneven, rogorc 

gardauval siborotes. naklebsavaraudoa, rom erT mSvenier dRes adamianma 

gaiRviZos mxiaruli SeZaxiliT:  ,,dRes SesaniSnavi dRea sabanko kreditis 

gadacilebisaTvis!” bevrad ufro mosalodnelia, rom igi mTeli Rame 

iwrialebs uZilod imaze fiqriT, Tu rogor gadaWras gadaudebeli finansuri 

problemebi. 

upiratesoba 

es strategia gansakuTrebiT gamosadegia iseTi specifikis mqone 

dargebisTvis, rogoricaa finansuri momsaxureba, informaciuli 

teqnologiebi da komunikaciebi, magram igi farTod gamoiyeneba agreTve sxva 

sferoebSic. ramdenadac problemebs yovelTvis gaaCniaT emociuri Sedegebi, 

es strategia sasargebloa im kuTxiT, rom emociebis gamoyeneba SesaZlebelia 

produqtis pozicionirebaSi. 

magaliTi:  sicocxlis dazRveva 

problema:  ,,ra elodeba Cems ojaxs, Tu me raime SememTxva?” 

gadawyveta: sicocxlis dazRveva 

        emociuri sargebeli: ubedurebis SemTxvevaSi ojaxis finansur    

keTildReobaze gancdis ararseboba. 

naklovanebebi 

konkurentebi SesaZloa dainteresebulni iyvnen momxmarebelTa igive 

problemebiT da maT SesTavazon zogjer ukeTesi gadawyvetilebebi. 

teqnologiurad ganviTarebul dargebSi es strategia gamoiyeneba ise xSirad, 

rom saWiroa ukve sxva safuZveli diferenciaciisTvis. 

Tu kompania irwmuneba, rom momxmarebels sTavazobs problemis 

gadaWras, magram ar uzrunvelyofs amas _ magaliTad, Tu ar uzrunvelyofs 

gacxadebul garantiebs _ igi SeiZleba aRmoCndes krizisul situaciaSi. 

garda amisa, am strategiis saSualebiT brendis reputaciis mxardasaWerad  

(gansakuTrebiT iseT dargebSi, romlebic damokidebulni arian 

teqnologiebze), uaRresad mniSvnelovani xdeba axali produqtebis 
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SemuSaveba, ramdenadac sasicocxlo ciklis Semcireba niSnavs, rom swrafad 

gamoCenili axali produqti myisierad xsnis problemebs, romlebsac adgili 

aqvT dReisaTvis.  

cvlilebaTa siCqare problemebs qmnis momxmareblebTan 

urTierTobebSic, romlebic iTxoven, rom kompanias mudmivad ekavos                  

pirveli adgili am TamaSSi. 

 

8.1.4.  konkurentebis  qmedebebi 

 

nebismieri kompania mudmivad unda adevnebdes Tvalyurs 

konkurentebis qmedebebs _ Tu ras akeTeben isini dRes da risi gakeTeba surT 

xval. konkurentebis strategiebis mixedviT SeiZleba kompaniam 

aucileblobad CaTvalos Tavisi poziciis Secvla, gamoiyenos ra reaqtiuli 

strategia. meore mxriv, SesaZloa TviTon ganaxorcielos cvlilebebi, 

winaaRmdegobebi Seuqmnas amiT konkurentebs da Caayenos isini arasasurvel 

mdgomareobaSi. 

upiratesoba 

kompaniebis pozicionirebisTvis ufro misaRebi aris konkurentuli 

strategiebi. bevrad ufro rTulia maTi gamoyeneba produqtis 

pozicionirebisTvis. korporaciebs gaaCniaT bevri personificirebuli 

maxasiaTeblebi, rogoricaa individualoba, kultura, vizualuri 

identifikaciis elementebi, romlebiTac momxmareblebi axdenen kompaniasTan 

asocirebas da imiji, romelic swori marTvis Sedegad exmareba korporacias 

iyos sxvebze erTi nabijiT win, magram am strategiis meSveobiT produqtis 

diferenciacia iwvevs bevrad nakleb Sedegs, gansakuTrebiT bazris maRali 

gajerebis pirobebSi.  

mouxedavad amisa, Tu pozicionirebis strategia efuZneba faqtebs da 

cifrebs, SesaZlebelia sakuTari poziciis formirebac iqamde, sanam 

momxmareblebs sjeraT statistikis!  
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naklovanebebi 

konkurentulma pozicionirebam SesaZloa gamoiwvios sapasuxo 

dartyma. rig qveynebSi msgavsi pozicionireba izRudeba kanonmdeblobiT, man 

SeiZleba kompania miiyvanos arasawarmoo xarjebamde da gamoiwvios 

arasasurveli sazogadoebrivi rezonansi. sxva sityvebiT rom vTqvaT, 

konkurentuli strategiis gasatareblad kompania 100%-iT unda iyos 

darwmunebuli, rom miznobriv auditorias sTavazobs iseT produqts da 

momsaxurebas, romlebsac ver Seedreba vercerTi sxva winadadeba. 

 

 

8.1.5.  korporaciis  reputacia 

 

zogierTi kompaniebi, romlebic darwmunebulni arian Tavisi 

korporaciuli saxelis siZliereSi, produqciis pozicionirebas axdenen 

mwarmoeblis markis reputaciis safuZvelze. aseTi strategia SeiZleba iyos 

Zalian efeqtiani, razec metyvelebs kompaniebis _ Sony, IBM, Nestle  da sxvaTa 

gamocdileba. korporaciuli markis absoluturma Zalauflebam SesaZloa 

Zalze gaurTulos cxovreba potenciur konkurentebs, romlebic cdiloben 

sakuTari poziciebis gamyarebas. 

 

upiratesoba 

korporaciuli saxelis siZlierem SesaZloa xeli Seuwyos myari 

poziciebis Seqmnas saSualo produqtisTvisac. kargad nacnob korporaciul 

markebs iolad SeuZliaT sxvadasxva bazarze SeRweva da zog SemTxvevebSi 

produqtisTvis globaluri poziciebis Seqmna.  

ase moxda, magaliTad,  Samsung - is markis SeRweva  eleqtronikis 

sferodan saavtomobilo, saaviacio  industriaSi. 
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naklovanebebi 

Tu kompanias rTuli dro udgas, misma produqtma da, Sesabamisad 

poziciam, SesaZloa dakargos momxmarebelTa ndoba. korporaciuli imijis 

cudma menejmentma SeiZleba didi sirTuleebi Seuqmnas iseT produqts, 

romelTa pozicionirebac agebuli iyo Zlieri korporaciuli saxelisa da 

reputaciis safuZvelze. es SeiZleba negatiurad aisaxos partnior firmebze. 

 

 

8.1.6.  gansazRvrul situaciaSi, gansazRvrul dros,       

gansazRvruli saxiT produqtis gamoyenebis marTebuloba 

 

am strategiis daxmarebiT SeiZleba produqtisa da momsaxurebis 

efeqturi diferencireba, magram is nakleb gamosadegia kompaniebis da msxvili 

institutebis pozicionirebisaTvis. strategia dafuZnebulia im faqtze, rom 

adamianebi produqts iyeneben ara marto sxvadasxvagvari saxiT, aramed amas 

akeTeben sxvadasxva mizezebis gamo da sxvadasxva dros. 

magaliTad, adamianTa nawili cxel Sokolads svams Zilis win 

(gansazRvrul dros), sxvebi ki _ rogorc sadilis danamati, miirTmeven 

desertis saxiT dRis nebismier dros (produqtis gamoyeneba gansazRvruli 

saxiT); an iseTi sasmeli, rogoricaa Sampanuri, Cveulebriv, gamoiyeneba 

mxolod sadResaswaulo da sazeimo SemTxvevebSi (gansazRvrul situaciebSi). 

 

upiratesoba 

produqtma da momsaxurebam SeiZleba daikavos advilad dasacavi 

sabazro poziciebi, xolo strategiis moqniloba damokidebulia sxvadasxva 

situaciebSi produqtis gamoyenebis SesaZleblobaze. 

 

naklovanebebi 

ufro farTo gamoyenebis speqtris produqtma SesaZloa moaxdinos 

sasurveli poziciis uzurpacia da ramdenadac momxmarebelTa qceva droTa 
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ganmavlobaSi icvleba, SesaZlebelia agreTve droisa da produqtis 

gamoyenebis xasiaTis Secvlac. 

 

8.1.7.  miznobrivi momxmareblis tipi 

 

momxmarebelTa garkveul tipze orientirebuli pozicionirebis 

strategia Zalian kargi magaliTia kompaniebisaTvis, romlebmac kargad ician 

Tavisi miznobrivi auditoriebi, SeuZliaT saxeobiTi produqtis efeqturi 

pozicionireba momxmarebelTa mravali jgufisTvis. 

magaliTad SeiZleba moviyvanoT kompania Nike, romelsac sportis 

TiToeuli saxeobisaTvis gaaCnia Sesabamisi sportuli fexsacmeli. 

 

upiratesoba 

es strategia ufro mizanSewonilia bazarze SeRwevis situaciebSi an 

sabazro niSis dasacavad da momxmareblebTan sxva urTierTobebis 

dasamyareblad. ueWvelia, rom igi pirvel adgils ikavebs produqciis farTo 

nomenklaturis SemuSavebisas, rodesac saxeobiTi produqtis gamoyeneba xdeba 

momxmarebelTa farTo speqtris jgufebis mier, magram zogierTi gansxvavebani 

maTi moTxovnilebebis gamovlenaSi saSualebas iZlevian SemuSavebuli iqnes 

produqtis asortimenti umniSvnelo danaxarjebis pirobebSi. 

 

naklovanebebi 

strategia eyrdnoba bazris zust segmentacias da, Sesabamisad, 

kvlevis Sedegebs. kompaniebma, romlebmac kargad ician bazris struqtura da 

dinamika, magram ar esmiT momxmarebelTa namdvili saWiroebani da 

moTxovnilebebi, SesaZloa ganicadon warumatebloba. TviT strategia 

SeiZleba iyos SemzRudveli, momxmarebelTa profili ki, SesaZloa, droTa 

ganmavlobaSi Seicvalos. ase magaliTad, kompania Nike SedarebiT msubuqad 

gadavida savarjiSo tansacmlidan sportuli stilis tansacmelze, magram 

xandazmul adamianTa dasasvenebeli tansacmlis asortimentze gadasvla 

aRmoCnda bevrad ufro rTuli. 
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8.1.8.  momxmarebelTa miswrafebebis xasiaTi 

 

am strategias SesaZloa gaaCndes mravali forma. igi yvelaze xSirad 

gamoiyeneba cxovrebis wesTan dakavSirebuli brendebis pozicionirebisTvis. 

yvelaze ufro gavrcelebulia pozicionirebis 2 parametri:  

1.  statusi da prestiJi (dakavSirebuli keTildReobasTan); 

2.  TviTsrulyofa (ar aris dakavSirebuli materialur miRwevebTan); 

orive SemTxvevaSi strategia damyarebulia TviTgamoxatvaze da 

ramdenadac individTa umravlesobas ama Tu im formiT gaaCniaT 

TviTgamoxatvis moTxovnileba, gansazRvrul kompaniasTan an markasTan 

asociacia umsubuqebs maT am amocanas. 

rac Seexeba statuss da prestiJs, unda aRiniSnos, rom Rolex  da Rolls-

Royce-is markis produqtiT adamianebi aCveneben garSemomyofebs,                  

Tu materialuri keTildReobis ra dones miaRwies maT cxovrebaSi. 

TviTsrulyofasTan mimarTebaSi aRsaniSnavia, rom kompania               

Adidas-is platforma ,,Forever  Sport” asaxavs cxovrebis sportul stils da 

sportul miRwevebs. 

upiratesoba 

yvela adamians gaaCnia Zlieri survilebi da miswrafebebi da isini 

yovelTvis arian dakavSirebulni emociebTan. am universalur grZnobasTan 

mimarTebaSi samarko produqtma SesaZloa swrafad moipovos aRiareba 

globaluri masStabiT.  

miswrafebebis safuZvelze damyarebuli pozicionirebis strategia 

gamoyenebuli sxva strategiebTan SeTavsebiT, SeiZleba gaxdes Zalian 

efeqtiani. 

naklovanebebi 

realur cxovrebaSi yvela rodi grZnobs Tavis Tavs gamarjvebulad 

da, amdenad, am strategiam SesaZloa ganizidos is momxmareblebi, romlebmac 

ver SeZles Tavisi miswrafebebis realizeba.     
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maSasadame, strategiis warmatebis gasaRebs warmoadgens miznobrivi 

auditoriis kargi cnoba. 

 

8.1.9.  sazogadoebrivi  moZraobis  wevroba 

 

pozicionirebis es strategiac aseve dakavSirebulia emociebTan. misi 

fokusireba xdeba adamianTa rwmenaSi ierarqiisa da ierarqiis wevrobisadmi 

moTxovnilebaze. kompaniebi Avon, Beneton da zogierTi sxva, misdeven garkveul 

cxovrebiseul filosofias an surT urTierToba hqondeT garkveul jgufTan 

an sazogadoebriv moZraobasTan. 

 

upiratesoba 

am strategiis daxmarebiT kompaniebs SeuZliaT myari poziciebis 

dakaveba. is SeiZleba iyos Zalian efeqturi, Tu urTierTkavSirSia sxva iseT 

strategiebTan, romlebic dafuZnebulni arian miswrafebebze, miznobrivi 

momxmareblis garkveul tipze da emociebze. 

 

naklovanebebi 

problematika, romelsac eyrdnoba strategia, SeiZleba gadavides 

modidan. adamianTa erTi nawili SeiZleba miesalmos aseT moZraobas, sxvebma 

ki _ gakicxon. amdenad, aucilebelia miznobrivi momxmareblebis swori 

SerCeva.  

garda amisa, rodesac garkveuli moZraoba xdeba moduri, xSirad 

Cndeba ,,sayovelTao gatacebis” efeqti, romlis SeqmnaSic monawileoben 

asobiT kompaniebi, romlebic momxmareblebs arwmuneben, magaliTad, imaSi, rom 

mzad arian gaakeTon yvelaferi garemos dasacavad. Tu kompania am strategias 

iyenebs Tavisi brendisTvis, unda gaiTvaliswinos misi grZelvadianoba da 

mniSvnelovani marketinguli biujetic, raTa daanaxos Tavis auditorias 

gacxadebuli ganzraxvis realuroba. 
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8.1.10.  R i r e b u l e b a  

 

Rirebuleba xSirad ganisazRvreba imiT, Tu raSi surT momxmareblebs 

fulis gadaxda, magram es strategia vrceldeba ara mxolod samarko 

produqtis fasze. pozicionirebisas gamoyenebuli Rirebulebis  2  ZiriTad  

elements  warmoadgens: 

1.  fasi - xarisxis Tanafardoba _ es aris Rirebuleba, romlis 

SeZenac xdeba fuliT; 

2. emociuri Rirebuleba _ asociaciebi, romlebic aReZvrebaT, 

magaliTad,  mcirelitraJiani avtomobilebis mflobelebs. 

 

upiratesoba 

Tu mocemul strategiaSi SeTavsebulia orive elementi _ is 

efeqturia da SeiZleba taqtikurad iqnes gamoyenebuli kompaniebSi, romlebic 

emsaxurebian produqciis winsvlas. sakvanZo elements warmoadgens 

koncentracia Rirebulebaze da ara fasze. 

 

naklovanebebi 

Tu strategia fokusirebulia fasze, is gadaiqceva standartizebul 

produqtze orientirebul strategiad, rac ar pasuxobs Zlieri brendis 

Seqmnis amocanas. 

 

8.1.11.  e m o c i e b i  

 

pozicionirebis am strategiis gamoyeneba SesaZlebelia 

damoukideblad,  magram xSirad mas iyeneben, rogorc sxva strategiebisTvis 

Zalis da Rirebulebebis mimniWebel saSualebas. amas didi mniSvneloba aqvs 

imitom, rom gamokvlevebis Sedegebi mudmivad adastureben erT faqts _ 

produqts  yidian  emociebi. 

magaliTisaTvis SeiZleba moviyvanoT Haagen-Dazs-is markis nayini, 

romlis warmatebac iyo fenomenaluri. am markam SeZlo bazarze garRveva, 
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sadac dominirebdnen iseTi gigantebi, rogorebicaa Nestle da sxva umsxvilesi 

kompaniebi da Tavisi produqciis realizacia moaxerxa 40%-iT ufro Zvirad 

konkurentebis fasebTan SedarebiT. aseTi warmatebis mizezi dafarulia 

unikaluri pozicionirebis SeqmnaSi, romelic agebuli iyo mocemuli 

momentiT absoluturi tkbobis da siamovnebis miRebis koncefciaze. zogierTi 

sareklamo plakatebi am koncefcias asaxavdnen romantiul-seqsualur an 

fantaziur saxeebSi. 

 

upiratesoba 

emociuri pozicionirebis strategiebi xels uwyoben nivTebis SeZenis 

survilis stimulirebas. emociebi iwveven survils da gaaCniaT Zlieri muxti. 

pozicionireba, romelic ar iTvaliswinebs emociebs, nakleb damajerebelia 

da ver qmnis motivacias. 

 

naklovanebebi 

rogorc damoukidebelma strategiam, SeiZleba zemoqmedeba ver 

moaxdinos iseTi adamianebis cnobierebaze, romlebic miekuTvnebian 

angariSian, guldasmiT dagegmvis moyvarul, momWirne adamianTa kategorias. 

aseTi momxmareblebisTvis yidvis procesSi gadamwyveti faqtori yovelTvis 

iqneba produqciis fasi. 

 

8.1.12.  i n d i v i d u a l o b a  

 

brendis Seqmnas individualobis safuZvelze xSirad iyenebdnen is 

kompaniebi, romelTa brendebic dRes gaxdnen saqveynod cnobilni, magram 

adamianebi ar reagireben iseT individualobaze, romlebic maT ar 

Seesatyvisebian, an ar moswonT. 

adamianTa umravlesobisaTvis gamorCeulad mimzidvelia Semdegi 

individualuri maxasiaTeblebi: zrunva, Tanamedroveoba, inovaciebi, 

damoukidebloba, siZliere, patiosneba, gamocdileba, gulwrfeloba, 
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daxvewiloba, warmatebuloba, STagoneba, energiuloba (aqtiuroba), 

saimedooba, xelmisawvdomoba, sixalise da a.S. 

 

upiratesoba 

 

adamianebi Zalian advilad iTviseben am strategias. sxvebTan 

SeTavsebiT man SeiZleba uzrunvelyos momxmarebelTa loialuroba, 

kompaniebisTvis ki - sabazro wili da momgebianoba. individualobis 

pozicionirebis strategia aris konkurentuli upiratesobis Seqmnis da 

SenarCunebis erTaderTi xerxi. 

naklovanebebi 

 

strategiis warmateba damokidebulia miznobrivi auditoriis 

moTxovnilebebis srul wvdomaze da msxvil kapitaldabandebebze, romlebic 

iZlevian markasTan urTierTobis dadebiTi gamocdilebis da nebismier 

garemoebebSi misi individualobis simtkicis garantiebs. 

magaliTad, korporaciuli individualobis ageba moiTxovs 

organizaciis mTeli kulturis Secvlas imgvarad, rom personali pirdapir 

cxovrobdes am individualobis cxovrebiT. 

 

8.1.13.  sakuTari Tavis  ,,pirvel  nomrad”  gamocxadeba 

 

yvela kompanias surs, rom gaaCndes aseTi poziciebi, ramdenadac is 

axdens misi, rogorc lideris formirebas. maRali teqnologiebis sferoSi 

es strategia SeiZleba iyos Zalian efeqturi brendisTvis da uzrunvelyos 

gansxvavebaTa aRqma im SemTxvevaSic ki, rodesac produqtis Tvisebebi da 

xarisxi iseTivea, rogorc bazris sxva ZiriTadi monawileebis. 

konsaltingurma firmam  Andersen Consulting pirvelma daiwyo sakuTari 

Tavis, rogorc teqnologiebis specialistis pozicionireba.  mis magaliTs 

misdies yvela sxva sakonsultacio firmebmac, magram sazogadoeba 
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teqnologiuri konsaltingis asocirebas axdenda brendTan, romelmac 

gaaswro yvelas, Tumca firmis saxelwodebis Secvlam  Accenture -ze Seasusta 

misi poziciebi, ramdenadac sazogadoebaSi gaCnda sirTuleebi markis 

identifikaciasTan. 

upiratesoba 

am strategiis gatarebisas umravlesobis mier brendi aRiqmeba, 

rogorc bazris lideri da Tu kompania uzrunvelyofs inovaciebs,               

mas SeuZlia am poziciis SenarCuneba. 

 

naklovanebebi 

mocemuli strategiis problemas warmoadgens aucilebloba _ iyos 

yvelaze win mudmivi inovaciebis pirobebSi. kompanias dasWirdeba didi 

investiciebi samecniero-kvleviTi samuSaoebis Casatareblad. 

 

8.2.  brendebis  rebrendingi 

 

arsebobs  rva  ZiriTadi mizezi, romelTa gamoc kompaniebi cdiloben 

sakuTari Tavis an samarko produqtis rebrendings: 

1. cudi,  moZvelebuli an Seusabamo imiji; 

2. bundovani,  gaurkveveli  imiji; 

3. miznobrivi auditoriis an misi moTxovnilebebis Secvla; 

4. cvlileba  strategiul  mimarTulebaSi; 

5. axali  an  ganaxlebuli  korporaciuli  individualoba; 

6. konkurentebis pozicionirebis Secvla an axali konkurentebis  

gamoCena; 

7. mniSvnelovani  movlena; 

8. dakarguli  Rirebulebebis  ganmeorebiTi  aRmoCena. 

1.  cudi, moZvelebuli an Seusabamo imiji 

kompaniis markis imiji SesaZloa sulac ar iyos iseTi, rogorc maT 

surT, mniSvneloba ara aqvs ra mizeziT. aseTi problemis winaSe idga Tavis 
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droze saavtomobilo marka Rover  da miuxedavad imisa, rom igi SeiZina 

kompania BMW-m da masSi milionobiT markis investicia Cado, man mainc ver 

aRidgina Zveli dideba, ris gamoc aRiara ra sakuTari warumatebloba,   

iZulebuli gaxda gaeyida  Rover-is marka simbolur Tanxad. 

 

2.  bundovani,  gaurkvevli  imiji 

zogjer kompaniis an misi produqtis aRqma momxmareblebisTvis 

bundovani da gaurkvevelia. es ar niSnavs imas, rom imijia uferuli da 

uRimRamo. adamianebs SeiZleba ar gaaCndeT konkretuli azri produqtze _ 

isini xSirad indiferentulebi arian maT mimarT. rogorc wesi, aseTi 

gulgrilobis mizezs warmoadgens gaurkveveli pozicionireba an markis 

mxardamWeri komunikaciebis ararseboba. 

 

3.  miznobrivi auditoriis an misi moTxovnilebebis Secvla 

 

Tu icvleba marketingis orientacia, aucilebeli xdeba xelaxali 

pozicionirebac. Teoriulad es SeiZleba aRmoCndes rTuli da damokidebuli 

iyos imaze, Tu ramdenad axlos aris axali segmenti winasTan.  

magaliTad,  Tu  Coca-Cola  Tavis miznobriv auditoriad airCevs  60 

wels gadacilebul adamianTa asakobriv jgufs, maSin xelaxali 

pozicionireba iqneba ara mxolod aucilebeli, aramed Zalian 

problematuric _ Znelia am asakis adamianTa darwmuneba imaSi, rom              

Coca-Cola ar aris mxolod axalgazrduli auditoriisaTvis Seqmnili sasmeli. 

ganvixiloT magaliTi, rodesac produqti darCa igive, magram 

Seicvala orientacia miznobrivi auditoriis nawilSi. sainteresoa,              

rom es gaxda mTeli sasaqonli kategoriis ganviTarebis winapiroba. 

 

m a g a l i T i:   sasaqonlo kategoriis ganviTareba produqtis 

pozicionirebis gziT sxvadasxva  sabazro  segmentebze 
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       es magaliTi gamoadgebaT brend-menejerebs imis Sesaxseneblad, rom 

samarko politikaSi, gansakuTrebiT ki bazris segmentaciis da sasaqonlo 

kategoriis gansazRvris sferoSi, ar SeiZleba arsebobdes raime SezRudvebi. 

Tu Cven SevZlebT gavugoT Cvens momxmareblebs, maSin CvenTvis araferi iqneba 

SeuZlebeli. 

yvelasaTvis cnobilia, rom yinulkarameli gankuTvnilia 

bavSvebisTvis, Tumca dRes es miTi aRar aris sarwmuno.  didebi gaxdnen 

yinulkaramelis axali miznobrivi auditoria, romelTa pozicionirebac 

dReisaTvis axleburad moaxdines iseTi gansxvavebuli sabazro segmentebis 

mosazidad, rogorebicaa: adamianebi, romlebmac Tavi daanebes mowevas, icaven 

dietas da nawilobriv, mwvave SegrZnebebis da alkoholis moyvarulebi 

(,,bohemuri cxovrebis”  wesis mimdevrebi). 

 

faqti 1.  yinulkaramelebis gayidvaTa moculoba bolo aTwleulSi 

mniSvnelovnad gaizarda. sxva mizezebTan erTad am faqtis axsna SeiZleba 

gavrcelebis moxerxebulobiT (yinulkaramelebi aris yvelgan, rogorc 

maRaziebSi, aseve sxva, maTi gayidvis naklebad mosalodnel adgilebSic), 

magram umeteswilad im garemoebiT, rom izrdeba moTxovnileba iseT 

sasursaTo produqtebze, romelTa Wamac SeiZleba erTi xeliT! 

 

faqti 2.   zogierT produqts gaaCnia universaluri mimzidveloba da 

SeiZleba maTi adaptacia sruliad gansxvavebuli miznobrivi auditoriis 

moTxovnilebebTan. rogorc Cans, yinulkarameli ganekuTvneba swored aseT 

kategorias. sakonditro nawarmis amerikelma mwarmoeblebma warmoudgeneli 

simarjviT miiRes sargebeli am aRmoCeniT da udidesi moculobiT awarmoeben 

yinulkaramelis asortimentul saxesxvaobebs, dakavSirebuls sxvadasxva 

sabazro segmentebis moTxovnilebebTan. 

 

faqti 3.   bazris segmentaciis Sedegad yinulkarameli gaxda 

aRiarebuli produqti. es cneba metad aRar aris gankuTnili mxolod 

axalgazrdebisTvis. yinulkaramelebi cvlian momxmarebelTa azrovnebis 

stereotips.   magaliTad,  miznobriv jgufad SerCeulni iqnen dietaze myofi 
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adamianebi, ramdenadac yinulkaramelebi erT draJeSi Seicaven nakleb 

kaloriebs. miznobriv momxmareblebs miekuTvnebian  adamianebi, romlebmac 

Tavi daanebes sigarets, ramdenadac isini xSirad moixmaren tkbils da 

kvlevis procesSi aRiares kidec, rom malaven yinulkaramels, raTa SeWamon 

isini maSin, rodesac  bavSvebi dasaZineblad wvebian. 

Tu ganvixilavT asortiments, is metad mravalferovania.              

iyideba yinulkarameli   ,,intensiuri”  gemoTi. magaliTad, Jolos nayinis, an 

iogurtis da cxeli Sokoladis gemoTi. mwarmoebeli sTavazobs 

momxmareblebs kanfetebs xilis punSis, forToxlis kremis da popkornis 

gemoTi. 

Tu ganvixilavT markis gafarToebis TvalsazrisiT, Mars  da sxva 

kompaniebi afarToeben Tavis markebs iseT produqtze, rogoricaa 

yinulkarameli joxze. 

Catarebulma kvlevam gamoavlina, rom yinulkarameli mimzidvelia   

,,eqstazis”  tipis narkotikebis momxmareblebisTvisac, romelTa gverdiT 

movlenebsac warmoadgens ybebis uneblie ReWviTi moZraobebi (refleqsebi).                

mocemul SemTxvevaSi kompania iyenebs pozicionirebis strategias:  ,,problema 

_ gadawyveta”.  ra Tqma unda, cxadia, rom es aris eTikuri sakiTxi, magram  

Chupa  Chups amtkicebs, rom igi axdens Tavisi produqciis winwawevas, rogorc 

narkotikis Semcvlelis da ara rogorc misi damatebis. TiToeuli aseTi 

faqti adamianTa sxvadasxva saWiroebebis da moTxovnilebebis dakmayofilebis 

sferoSi metyvelebs, rom Tu moTxovnilebebis dakmayofileba xdeba 

warmatebiT, maSin izrdeba markisadmi loialurobis xarisxic. 

 

faqti  4.  yinulkaramelis markebis gavrceleba SesaZlebelia moduri 

aqsesuarebis kategoriebzec, rogoricaa qvesadgami, romelzec SeiZleba   

yinulkaramelis narCenis dadeba maSin, rodesac xeliT, romliTac igi 

giWiravT, gsurT, magaliTad, telefonis nomris akrefa. kompaniis 

warmomadgenlebi acxadeben, rom aseTi qvesadgami aris saferflis 

eqvivalenti, romelsac aqtiurad iyeneben mwevelebi.  am kategoriis produqti 

axla iyideba ufro mimzidvel muyaos kolofebSi,  vidre es iyo celofanis 

SefuTva. 
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uwinares yovlisa, aucilebelia imis gacnobiereba, rom dRevandel 

dRes nebismieri produqti an momsaxureba SeiZleba iyos samarko. mocemuli 

magaliTi aris naTeli ilustracia imisa, rom Tundac yvelaze ordinaluri 

an gavrcelebuli produqtebi, romelTa gayidvac zogierTebis azriT 

SeuZlebelia sxvadasxva miznobriv auditoriebze, praqtikaSi warmatebiT 

uwyoben xels im sasaqonlo kategoriis  gafarToebas,  romelTac isini 

ganekuTvnebian. 

amaSi mdgomareobs brend-menejmentis momxibvleloba da miziduloba. 

arsebobs produqtis da momsaxurebis markad, xolo markis msoflio 

gamocdilebad gadaqcevis mravali, praqtikulad usazRvro SesaZlebloba. 

rebrendingis mizezTa meore saxesxvaobas adgili aqvs iseT 

SemTxvevebSi, rodesac miznobrivi auditoria rCeba Zveli, xolo saWiroebebi 

da moTxovnilebebi ki icvlebian. aseT situaciaSi Tu kompanias surs Tavisi 

momxmareblebis SenarCuneba, unda akmayofilebdes am cvlilebebs - 

azrovnebiT an qceviT. 

rogorc wesi, rebrendingi _ es ar aris xanmokle kampania. misi 

mxardaWera unda xdebodes mudmivi da Tanmimdevruli komunikaciebiT. 

 

4.  cvlileba  strategiul  mimarTulebaSi 

 

rogorc aRvniSneT, mimarTulebis cvlilebas adgili aqvs maSin, 

rodesac arsebobs erTi kategoriidan meoreSi gadasvlis moTxovnileba. 

Cveulebriv, aseTi situacia aRiZvreba maSin, rodesac kategoria, romelsac 

miekuTvneba produqti, gadavsebulia da adgili aqvs konkurentTa zewolas, 

magaliTad, gayidvebisa da mogebis Semcirebis formiT.  

kategoriebi arseboben momxmarebelTa cnobierebaSi da ar SeiZleba 

dadgenilni iqnen kompaniebis mier. isini damokidebulni arian imaze, Tu 

rogor axdenen adamianebi informaciis organizebas imis Sesaxeb, Tu ras 

xedaven isini _ iqneba es dasaxeleba, gamoyenebis wesi, Tviseba Tu sxva 

identifikatori.  
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kategoriis warmatebuli rebrendingi damokidebulia 

momxmareblebisaTvis axali kategoriis aRsaqmelad aucilebeli atributebis 

arsebobaze da es gamovlenili da mosinjuli unda iyos rebrendigamde, 

ramdenadac testma SeiZleba aCvenos produqtis modifikaciis an SefuTvis 

Secvlis aucilebloba, 

 

5.  axali an ganaxlebuli  korporaciuli  individualoba 

 

korporaciis rebrendingi adamianisaTvis plastikuri operaciis 

analogiuria. zogierTi kompaniebi midian gadawyvetilebamde, rom maT uRirT 

sakuTari saxis mTlianad Secvla ara mxolod axali logotipis, aramed, 

SesaZloa, axali saxelwodebis, axali struqturis da axali individualobis 

SemotaniTac, raTa gadaWran wamoWrili problemebi an gamoiyenon axal 

SesaZleblobaTa upiratesobani. 

profesionaluri sportuli saaTebis farTod cnobilma markam Tag  

Heuer-ma Caatara ramdenime globaluri sareklamo kampania cnobil 

sportsmenTa monawileobiT im mizniT, rom Tavi daeRwia civi, meqanikuri, 

teqnikurad efeqturi kompaniis imijisTvis da Camoeyalibebina ufro Tbili 

da adamianuri imiji. sabazo pozicia darCa igive, magram kompaniam aRniSna:  

,,cnobil sportul figurebTan markis asociaciiT, romlebmac warmatebas 

miaRwies gamorCeuli fizikuri da inteleqtualuri Zalisxmevis wyalobiT, 

Cven vimedovnebT movipovoT ufro adamianuri imiji.” TviT markasac mieca 

axali individualoba da strategiac aRmoCnda efeqtiani. 

aRniSnuli markis warmateba iyo iseTi STambeWdavi, rom dReisaTvis 

analogiur strategias iyeneben sxva cnobili kompaniebic. 

 

6.  konkurentebis  pozicionirebis  Secvla  an  axali  

konkurentebis  gamoCena 

 

      zogjer imdenad uaxlovdebian konkurentebis poziciebi sakuTars, rom 

kompanias urCevnia maTgan CamoSoreba da xelaxali pozicionirebis gatareba. 
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kompania  BMW  iZulebuli gaxda moexdina Tavisi produqciis 

rebrendingi amerikul bazarze, roca misi klientebis baza TandaTan Semcirda 

misi poziciis dasakaveblad Lexus-is markis mcdelobebis Sedegad. 

 

7.  mniSvnelovani  movlena 

 

drodadro SesaZloa xdebodes movlenebi, romlebic moiTxoven 

produqtis rebrendings. aseTi movlena SeiZleba iyos moulodneli, uecari 

krizisi. 

rodesac kompania Coca-Cola-s problemebi hqonda belgiis qarxanaSi, 

kompanias dasWirda 3 dRe, raTa ganmarteba gaekeTebina sazogadoebisTvis 

momxdaris arsis Sesaxeb. aman ki gamoiwvia misi imijis Selaxva evropaSi. 

 

8.  dakarguli  Rirebulebebis ganmeorebiTi  aRmoCena 

 

rodesac markis pozicia momxmareblebis mier aRiqmeba, rogorc 

TavisTavadi da gayidvebis moculoba aris erT doneze an mcirdeba, SesaZloa 

Rirs kidec, rom kompania miubrundes strategiebs, romelTac warmateba 

moutaniaT warsulSi an momxmareblebisTvis gauRviZebiaT nostalgia 

adrindeli faseulobebis mimarT. 

aseTi strategia SeiZleba iyos Zalian efeqturi, gansakuTrebiT, Tu 

konkurentebi arian SedarebiT axalgazrdebi da miznobrivi auditoria Riaa 

iseTi emociuri faseulobebis aRsaqmelad, rogoricaa dakargulisadmi 

nostalgia.  

am strategias SeuZlia iolad Camoayalibos momxmarebelTa 

cnobierebaSi pasuxi kiTxvaze:  ,,riT gansxvavdeba Tqveni kompania an produqti 

sxvebisgan da ratom aris igi maTze ukeTesi?” 
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8.3.  pozicionireba:  revoluciuri Tu evoluciuri? 

 

termini _ revoluciuri pozicionireba gamoiyeneba iseTi 

situaciebisTvis, rodesac kompania iwyebs Tavidan, magaliTad, axali 

produqtiT an miznebiT. aseT situaciaSi maT ar gaaCniaT imiji da Seqmnili 

poziciac iqneba pirveli. aseT SemTxvevaSi pozicionireba unda iyos 

revoluciuri. kompania valdebulia airCis Zlieri pozicia konkurentebis 

mier ukve ganmtkicebul poziciebs Soris da zemoqmedeba moaxdinos 

momxmarebelze. 

evoluciuri pozicionireba _ es aris imijis TandaTanobiTi 

ganviTarebis sakiTxi. aq situaciis gamoxatva SesaZlebelia ase:                  

Tu kompania ukve imyofeba konkretul poziciebze, maSin man unda gadawyvitos 

_ wavides Tu ara ufro Sors. amaSi mdgomareobs rebrendingis problema, 

romlis Sedegic SeiZleba iyos Zalian sarisko. saSiSroeba imaleba 

dakavebuli poziciebidan uecar ukandaxevaSi da arsebuli, gansakuTrebiT ki, 

erTguli momxmareblebis dakargvaSi. 

xSir SemTxvevaSi brend-menejerebma unda gadawyviton ori midgomis 

dabalansebis problema. magaliTad, jorjio d. armanma (Georgio  Armani)                

CNN-Tan interviuSi ganacxada, rom misTvis seriozuli problema iyo 

klasikuri stilis SenarCuneba Tanamedrove modis tendenciebTan erTdrouli 

adaptaciiT. arsebuli klientura, erTi mxriv, elodeba misgan klasikuri 

stilis tansacmels.  meore mxriv, teqnologiebis wyalobiT da masmediis 

saSualebebis mier moduri tendenciebis aqtiuri gavrcelebiT moda icvleba 

Zalian swrafad. AA 

armanis sityvebiT,  dReisaTvis masobrivi informaciis saSualebebi 

nakleb mgrZnobiareni arian individualuri stilis mimarT da ufro 

ganwyobilni arian mza tansacmlis dizainerTa produqciaze. amitom Tu 

masiuri warmoebis tansacmlis ukanaskneli modelebi aqcents akeTeben wiTel 

ferze, maSin yvelam (armanis CaTvliT)  unda gamoiyenos Tavis koleqciebSi 

raime wiTeli. winaaRmdeg SemTxvevaSi, misi sityvebiT, igi ver miiRebs am 

sezonze masobrivi informaciis saSualebebis mxardaWeras.  maSasadame, iseTi 
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dizainerebisaTvis, rogoricaaAarmani, problema mdgomareobs Tavisi 

gansakuTrebuli stilis SenarCunebaSi da, amasTan erTad, Tavis koleqciebSi 

modis ukanaskneli tendenciebis gaTvaliswinebaSi. 

armanis pasuxi iyo aseTi:  ,,amis gakeTeba SesaZlebelia evoluciuri 

da ara revoluciuri cvlilebebis gziT”. man ise unda moaxdinos Tavisi 

produqciis pozicionireba, rom Tavidan aicilos konfliqti individualobas 

da Tanamedroveobas Soris. is unda darCes Seucvleli Tavisi 

momxmareblebisaTvis da daakmayofilos maTi moTxovnebi rogorc klasikuri 

stilis, aseve Tanamedrove modis nawilSi. 

 

konkurentebTan  Tanasworobis  pozicia 

 

dro swrafad mihqris da adamianuri saWiroebebi, moTxovnilebebi da 

miswrafebebic icvlebian aseTive siCqariT. kompaniebs zogjer uwevT im faqtis 

aRiareba, rom isini ecemian miRweuli simaRlidan (an ukve daecnen) da unda 

ainazRauron danakargi. maT unda daarwmunon adamianebi imaSi, rom arian 

ukanaskneli tendenciebis saqmis kursSi da ar CamorCebian maT, rom arian 

Tanamedroveni da maTi winadadebebi identurni arian imisa, rasac sTavazoben 

sxvebi. es aris konkurentebTan Tanaswori pozicionireba _ 

sazogadoebisaTvis imis demonstrireba, rom kompania ar imyofeba wamgebian 

mdgomareobaSi. 

Zalian xSirad pozicionirebis es saxe dakavSirebulia an ZiriTad 

konkurirebad maxasiaTeblebTan da sargebelTan, an im adamianTa 

moTxovnilebebis da survilebis SeTanxmebasTan, romelTa SenarCuneba an 

momxmareblis saxiT mozidvac surs kompanias.   

umravles SemTxvevaSi es zRudavs pozicionirebas konkurentebis 

winaaRmdeg specifiur sasaqonlo kategoriebSi, rogoricaa, magaliTad, 

personaluri kompiuterebi. am kategoriis produqtis sasicocxlo cikli 

imdenad Semcirda, rom rodesac momxmarebelTa azrovneba iwyebs analizs da 

afasebs, Tu romeli Tvisebebi da sargebeli uzrunvelyofs mas fasis da 

xarisxis saukeTeso TanafardobiT, axali modifikaciis kompiuterTa 
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gamoSvebiT es arCevani ukve moZvelebulad iTvleba.  maSasadame, aq 

pozicionirebis mizans warmoadgens momxmareblebSi im azris formireba, rom 

kompanias gaaCnia yvela winapiroba imisaTvis, rom gaxdes kanonieri 

konkurenti interesTa mocemul sferoSi. amitom, rogorc kompiuteris 

mwarmoebels an gamyidvels, kompanias unda gaaCndes yvelaze Tanamedrove 

CipebiT, mexsierebiT, swrafmoqmedebiT da a.S. aRWurvili modelebi. 

 

upiratesobis  pozicia 

 

yvelas uyvars win, saukeTesoTa Soris yofna, moxmarebelTa mier misi 

upiratesobis aRiareba, magram Znelia am poziciis Seqmna da SenarCuneba. es 

moiTxovs ganmasxvavebeli upiratesobis da aRiarebuli lideris imijis 

Seqmnas. zogierTma kompaniebma, maT Soris liderma msoflio markebma, ukve 

miaRwies am pozicias. sxvebs ki mtkiced aqvT amis gakeTeba gadawyvetili. 

pozicionireba, romelic qmnis upiratesobis pozicias, warmatebulia 

mxolod maSin, Tu miznobrivma auditoriam ukve aRiara Tanasworobis pozicia. 

sxva sityvebiT rom vTqvaT, kompaniam unda moaxdinos, sul mcire, imis 

demonstrireba, rom misi winadadebac iseTive kargia, rogorc konkurentuli 

winadadebebi da mxolod amis Semdeg iqneba SesaZlebeli adamianTa darwmuneba 

imaSi, rom mas namdvilad gaaCnia maTTvis raime eqstraordinaluri an 

gansxvavebuli SeTavazeba. 

im kompaniebis  Sesaxeb, romlebmac miaRwies upiratesobis pozicias, 

SeiZleba iTqvas, rom maT moipoves dasabuTebuli konkurentuli upiratesoba, 

ramdenadac arian umjobesni am sferoSi.  
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Tavi  9.   brendingis ekonomikuri aspeqtebi 

9.1.  savaWro markebis Sefaseba 

savaWro markis, rogorc kompaniis Sefaseba sul ufro xSirad 

gamoiyeneba, rogorc brendis marTvis erT-erTi umTavresi instrumenti. iqidan 

gamomdinare, rom kompaniis umaRlesi xelmZRvanelobisaTvis aucilebelia 

sxvadasxva markebis ekonomikuri maCveneblebis Sedareba, raTa ufro advilad 

da zustad gansazRvros TiToeuli brendis strategiisa da gatarebuli 

marketinguli RonisZiebebis efeqturoba. brendis Sefasebis strategiuli 

miznebisaTvis gamoyeneba umniSvnelovanes datvirTvas iZens. 

80-iani wlebis bolos kompaniis mmarTvelTa da analitikosTa Soris 

gavrcelebuli iyo finansuri gadawyvetilebebis miReba mogebis, aqciaTa 

momgebianobisa da aqtivebis nominaluri Rirebulebis sabaziso maCveneblebze 

dayrdnobiT. Tumca umetesad es maCveneblebi ver asaxaven kompaniis saerTo 

finansur Rirebulebas. markis Rirebulebis zusti maCveneblis gansazRvris 

aucilebloba dRis wesrigSi dadga mas Semdeg, rac bevr kompanias mosTxoves 

axsna-ganmarteba maTi ganuzomlad „gaberil“ gasayid fasTan dakavSirebiT, 

romlis udidesi nawili eWira ara firmis aqtivebs, aramed mis „reputacias“ 

(Goodwill). bevri kompaniis xelmZRvanelobis mxridan gakeTda gancxadebebi 

imasTan dakavSirebiT, rom saWiro iyo brendis Sefasebebis iseTi meTodis 

damuSaveba, romelic naTlad asaxavda markis Rirebulebas fulad 

gamoxatulebaSi da ar Seqmnida problemebs saarbitraJo doneze da ar 

SeuSlida xels investoris gegmebis ganxorcielebas.  

kompaniaTa umravlesoba darwmunda imaSi, rom komerciuli 

organizaciis TiToeuli savaWro markis Rirebuleba srul asaxvas ver 

hpovebda buRaltruli aRricxvis dokumentebSi. biznesmenTa da investorTa 

mxridan daiwyo gzebis Zieba imisaTvis, raTa SemuSavebuliyo specialuri 

meTodologiuri safuZvlebi savaWro markebis ekonomikuri aspeqtebis swori 

SefasebisaTvis. 
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Tanamedrove bazarze yoveldRiurad xorcieldeba sxvadasxva saxis 

garigebebi kompaniaTa gaerTianebebis da brendebis Sesyidvis Taobaze. 

formdeba milioniani da miliardiani kortraqtebi. aseT viTarebaSi ki 

brendis Rirebulebis swori Sefaseba umniSvnelovanesi faqtoria garigebis 

dadebisas. 2000 wels French Telecom-ma 30 milion dolarad SeiZina mobiluri 

kavSirgabmulobis kompania, romelsac mxolod 6 wlis istoria hqonda. 2007 

wlisaTvis es kompania gaxda yvelaze warmatebuli safrangeTSi da erT-erTi 

umsxvilesi mTels msoflioSi. albaT yvelas gvsmenia mis Sesaxeb _ es 

gaxlavT Orange. 

miuxedavad imisa, rom markebis Sefasebis mimarTulebiT seriozuli 

nabijebi gadaidga, umetesi nawili aramaterialuri faseulobebisa mainc 

rCeba buRaltruli balansis miRma. britaneTSi Catarebulma gamokvlevebma 

aCvena, rom Seswavlil 344 kompanias Soris maTi Rirebulebis 72%  

gamoqveynebul finansur angariSebSi ver moxvda. gamomdinare saqmianobis 

sferodan es maCvenebeli icvleboda, rac imaze miuTiTebs, rom 

aramaterialuri aqtivebi sxvadasxva dargSi sxvadasxva mniSvnelobis 

matarebelia. savaWro markebis Rirebuleba bevr SemTxvevaSi gaurkveveli 

rCeba. iseTi aramaterialuri aqtivebi, rogoricaa patentebi, klientebis siebi, 

nou-hau, msxvili kontraqtebi da bevri sxva, Zalian mniSvnelovania 

kompaniisaTvis. 

ocdameerTe saukuneSi savaWro markebi korporatiuli faseulobebis 

formirebas moaxdenen. kompaniis xelmZRvanelebi da msxvili investorebi amas 

kargad xedaven da maTi gadawyvetilebebi mizanmimarTulia momavlis 

tendenciebis swori ganWvretisken. isini sul ufro xSirad iyeneben markebis 

Sefasebis modelebs swori marketinguli gegmebis SemuSavebisaTvis. 

dRevandeloba mudmivad gvTavazobs moulodnel garemoebebs, rasac 

nebismieri kompaniis marketologi da mTlianad kompania mzad unda Sexvdes. 

bolo xuTi wlis manZilze markebis Sefaseba gadaiqca biznesis ZiriTad 

instrumentad, romelic gamoiyeneba Semdegi miznebis realizebisaTvis: 

 kompaniaTa SeZenisa da Serwymis dagegmva; 
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 sagadasaxado dagegmva; 

 sesxebis dabrunebadobis riskebis Semcireba; 

 licenzireba da franCaizingi; 

 investorebTan urTierTobis awyoba; 

 savaWro markis portfelis Seswavla; 

 marketinguli biujetis gansazRvra; 

 finansuri da adamianuri resursebis swori gadanawileba; 

 strategiuli marketinguli gegmebis SemuSaveba; 

 Sida komunikaciuri procesebis mowesrigeba. 

saWiroa aRniSnos, rom markis Sefaseba xSirad ganixileba, rogorc 

marketingis damxmare instrumenti. am SemTxvevaSi didi mniSvneloba eniWeba 

brend-menejerebs da maT mier miRebul gadawyvetilebebs. savaWro markis 

ekonomikuri maCveneblebi da misi Sefasebis modelebi dafuZnebulia biznesis 

strategiul modelirebaze, rac ufro amartivebs brendis, rogorc kompaniis 

ZiriTadi aqtivis maCveneblebis warmoCenas. aseTi saxis mocemuli monacemebi 

gasagebia rogorc firmis xelmZRvanelobisaTvis, aseve investorebisTvis. 

markis Sefasebis swori meTodi aucileblad unda moicavdes miznobrivi 

bazris kvlevas, monacemebs konkurentebis Sesaxeb da momavali Sedegebis 

saprognozo maCveneblebs. markis Sefasebis Sedegebi umniSvnelovanesi 

datvirTvis matarebelia nebismieri kompaniisaTvis. isini warmodgenas 

iZlevian markis mniSvnelobis Sesaxeb firmis faseulobaTa sistemaSi, 

migviTiTeben im Cavardnebis Sesaxeb, romelic ama Tu im brends gaaCnia 

sxvadasxva segmentze, gvaZleven mimdinare problemis aRmosafxvrelad 

Sesatyvisi marketinguli strategiis SemuSavebis SesaZleblobas da 

gviadvileben saprognozo maCveneblebis gansazRvras. markis Sefasebas garda 

finansuri mniSvnelobisa gaaCnia sxva dadebiTi Sedegebic: 

 saSualeba gveZleva moTxovnaze zemoqmedi faqtorebis 

gaTvaliswinebiT miviRoT swori da efeqturi gadawyvetilebebi 

produqtis pozicionirebisa da mastimulirebeli elementebis 

swori dagegmvis Taobaze; 
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 markis Sefasebis kvaldakval gacilebiT advilia biznes 

modelirebis gamoyenebiT da Sesabamisi mizez-Sedegobrivi 

kavSirebis dadgeniT yvelaze efeqturi sareklamo strategiis 

gansazRvra. 

 aseve saSualeba gvaqvs konkurentebis Sefasebis kvaldakval 

miviRoT swori warmodgena maTi mimdinare an savaraudo nabijebis 

Sesaxeb, rac saSualebas mogvcems sworad daigegmos Cveni 

momavali nabijebi. 

ganvixiloT markis fokusirebuli Sefasebis ramdenime magaliTi, 

romelic tardeboda oTxi wlis ganmavlobaSi kompania Brand Finance-is mier.  

pirveli magaliTi: am SemTxvevaSi markis Sefasebis Catarebas hqonda 

sruliad konkretuli mizezi. kerZod, saqme exeboda erT-erTi finansuri 

momsaxurebis mwarmoebeli firmis mxridan saerTaSoriso bazarze sxva 

savaWro markebis SeZenas. aRniSnulma kompaniam am savaWro markebis Sesaxeb 

miiRo sakmaod didi moculobis cifrebiT savse monacemTa nakrebi, romelic 

saWiroebda sistematizacias. gadawyda, rom markis Sefasebis procesi 

ganxorcielebuliyo produqtebisa da klientTa bazebis Seswavlis 

mimarTulebiT yvela arsebuli bazrisaTvis (didi britaneTi da evropa, aSS, 

avstralia da honkongi). am proeqtis realizaciis procesSi Camoyalibda 

markisa da mis Sesaxeb misaRebi gadawyvetilebebis racionalizaciis 

algoriTmi, dakavSirebuli markis arqiteqturasTan.                  am 

SemTxvevaSi markis Sefaseba xorcieldeboda imitom, rom gaerkviaT markis 

potenciali korporaciuli klientebis mozidvaSi. saboloo jamSi, miRebuli 

Sedegebi aRmoCnda Zalian sasargeblo sabazro ZalTa balansis Sesaswavlad 

da investiciebis efeqturobis Sesafaseblad. 

meore magaliTi: sainteresoa erT-erTi saerTaSoriso sadazRvevo 

kompaniis mxridan gakeTebuli perioduli kvleva, romelic tardeboda 

markaSi gansaxorcielebeli investiciebis miznobriobis Sesaxeb. 

regularulma kvlevebma saSualeba misca kompanias ukeT Seeswavla da 
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Tvalyuri edevnebina kapitaldabandebaTa rolisaTvis markis, rogorc 

korporaciuli faseulobebis zrdis kuTxiT. 

mesame magaliTi: sakvebi produqtebis mwarmoebelma erT-erTma kompaniam 

markis Sefaseba im mizniT ganizraxa, rom zustad da sworad asaxuliyo misi 

brendis Rirebuleba da fasi investorebisa da analitikosebisaTvis. firmis 

xelmZRvaneloba am gadawyvetilebamde mas Semdeg mivida, rac maT CaTvales, 

rom kompaniis aqciaTa fasi birJaze ar asaxavda realobas. es ki qmnida sxva 

kompaniis mxridan mocemuli kompaniis „Caylapvis“ safrTxes. 

meoTxe magaliTi: Tambaqos mwarmoebelma kompaniam SemoiRo markis 

regularuli Sefasebis modeli. specialistebis jgufma, sadac Sediodnen 

marketologebi da finansistebi, SeimuSava specialuri modeli, romelic 

gaTvlili iyo sakuTari da konkurenti firmebis mwarmoeblurobis 

Sefasebaze, rogorc adgilobrivi, aseve saerTaSriso masStabiT. markis 

Sefaseba xorcieldeboda kompaniis Sida kompiuteruli qselis gamoyenebiT. 

TiToeuli TanamSromlisaTvis winaswar iyo axsnili, Tu ra gziT unda 

momxdariyo modelSi informaciis Setana maTi Semdgomi interpretaciis 

mizniT. Sedegma ar daayovna _ kompaniam ganaxorciela rigi nabijebi, riTac 

gaimyara poziciebi rogorc adgilobriv, aseve saerTaSoriso bazarze. 

dResdReobiT markis Sefasebis sxvadasxva modelebi gamoiyeneba 

daaxloebiT 60 qveyanaSi msoflios masStabiT. am modelebis Sedegad 

miRebuli Sedegebi gamoiyeneba, rogorc globaluri, aseve lokaluri 

marketinguli gadawyvetilebebis misaRebad. 

 

9.2.   brendi ekonomikuri Teoriis gadmosaxedidan 

 

ekonomikuri Teoriis gadmosaxedidan savaWro markebis mniSvnelobis 

gansazRvra arc ise Znelia. isini zegavlenas axdenen produqtis moTxovna- 

miwodebis mrudebze. 
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rac Seexeba miwodebas, savaWro markebi saSualebas iZlevian esa Tu is 

brendi gaiyidos ufro maRal fasad da imavdroulad ar moxdes moTxovnis 

doneze gavlena. savaWro marka imis garantiasac iZleva, rom gayidvebis 

moculobis zrdasTan erTad ar moxdeba brokerTa da SuamavalTa mxridan 

fasiT manipulireba. fasze da moTxovnis moculobaze gavlena xSirad myisier 

xasiaTs atarebs. Jurnali „The Economist”-Si moyvanilia aseTi magaliTi: 

miuxedavad imisa, rom GM Prizm da Toyota Corolla erTnairi teqnologiiT 

awyobili manqanebia da gaaCniaT momsaxurebisa da komfortis erTnairi 

doneebi, Toyota Corolla orjer ufro didi moTxovniT sargeblobs aSS-s 

bazarze, vidre GM Prizm, miuxedavad imisa, rom am ukanasknelis fasi 8%-iT 

iafia. 

biznes-portfelSi Zlieri savaWro markebis qona kompaniisaTvis 

stabilurobis momtanicaa, radgan maT gaaCniaT TavianTi poziciebi bazarze. 

saqme imaSia, rom im brendebis adgilis dakaveba, romlebic wlebis 

ganmavlobaSi imkvidrebdnen  adgils biznes sivrceSi, Zalian Znelia.  garda 

amisa, isini uzrunvelyofen myisier identificirebas momxmareblis mxridan. 

cnobili savaWro markebi akmayofileben momxmarebelTa rogorc 

funqcionalur, aseve emociur moTxovnilebebs. funqcionaluri moTxovnileba 

gamoixateba imaSi, rom momxmarebeli konkretuli cnobili brendis SeZenisas 

darwmunebulia mis samomxmareblo faseulobaSi da maRal xarisxSi. emociuri 

datvirTvis matarebelia is, rom klienti Tavisi arCevaniT iRebs 

TviTrealizaciisa da TviTgamoxatvis SesaZleblobas.   amis yvelaze naTeli 

magaliTia fufunebis sagnebi da moduri produqcia. 

brendingis kidev erTi saintereso resursi mdgomareobs imaSi, rom 

SesaZlebelia erT konkretul markasTan asocirebuli faseulobisa da 

kapitalis gadatana sxva axal produqtze, romelic ufro efeqtur winsvlas 

SeZlebs bazarze. am dros aqcenti keTdeba ara produqtze da mis xarisxobriv 

maxasiaTeblebze, aramed „winapari produqtis“ imijze da am imijis srul 

realizaciaze. 
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miuxedavad imisa, rom arsebobs uamravi magaliTi warmatebuli savaWro 

markebisa, romlebsac moaqvT didi Semosavali, brendingis gavlena miwodebis 

mrudze xSirad ignorirebulia. qvemoT ganxilulia is mizezebi, romelTa 

gamoc ganicdis cvlilebas miwodebis mrudi: 

 aqtiuri gasaReba, momxmarebelTa aRiareba da maTi erTguleba 

brendis mimarT amcirebs saqonelbrunvasTan dakavSirebul 

problemebs; 

 mcirdeba kadrebis momzadebasa da SenarCunebaze gaweuli 

danaxarjebi; 

 gayidvebis moculobis gazrdis xarjze miiRweva masStabis efeqti. 

is faqti, rom warmatebuli savaWro markebi zrdian damatebul 

Rirebulebas (BVA - Brand Value Add), uamravi gamokvlevebiT aris 

dadasturebuli. brendingis strategia SeiZleba iyos warmatebuli da amave 

dros, SesaZloa, gamodges warumatebelic. aqedan gamomdinare mniSvnelovania, 

rom kompaniis xelmZRvanelobam saTanado yuradReba dauTmos brendis, 

rogorc firmis ZiriTadi Semadgeneli elementis ganviTarebas. 

brend-menejmenti da brendTan dakavSirebuli sainvesticio 

gadawyvetilebebi fokusirebulia ekonomikuri Rirebulebis Seqmnaze. aseTma 

kompaniebma brendis RirebulebaSi sargebeli dainaxes Semdegi aspeqtebis 

gamo: 

 brendis aqtivebis sxva materialur aqtivebTan SedarebiT 

kompaniebs SeuZliaT efeqturi gadawyvetilebebis miReba 

resursebis ganawilebasa da investiciebTan dakavSirebiT; 

 brendis ukugebis gazomva iZleva brendis Rirebulebis   sxva 

investiciebTan Sedarebis SesaZleblobas; 

 marketinguli gadawyvetilebebi brendis investiciebTan 

dakavSirebiT - am investiciebis dajgufeba brendis, samomxmareblo 

segmentis, marketinguli arxebis da geografiuli bazrebis 

mixedviT saSualebas iZleva Sefasdes da SeirCes is investicia, 

romelic yvelaze maRal ukugebas iZleva. 
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 uzrunvelyofs efeqturi gadawyvetilebis miRebas licenzirebasTan 

dakavSirebiT; 

 biznesSi sxvadasxva brendebis gamoyenebis organizacia da 

optimizacia TiToeuli maTganis kontribuciis gaTvaliswinebiT; 

 brendebis portfelis marTva sxvadasxva bazrebze; 

 Seqmnil Rirebulebasa da bazrebs Soris komunikaciis damyarebis 

SesaZlebloba bazris wilis, fasebisa da dafinansebis 

mxardasaWerad. 

 

es gaxlavT arasruli CamonaTvali im dadebiTi efeqtebisa, romelic 

SeiZleba naxos kompaniam brendis Sefasebis meSveobiT. 

rac Seexeba finansur operaciebs, brendis Sefasebis finansuri 

sargebeli moicavs Semdeg aspeqtebs: 

 xarjebis samarTliani ganawileba brendebis Svilobil kompaniebs 

Soris; 

 brendis licenzirebis SesaZlebloba saerTaSoriso kompaniebisTvis, 

ramac SeiZleba damatebiTi sargebeli moutanos brendis 

mflobelebs; 

 brendis kapitalis Rirebulebis Sefaseba – mkafio identificireba 

im sargeblisa, rasac brendi amatebs mocemul transaqcias; 

 erTobliv sawarmoebSi brendebis kontribuciis gansazRvra, raTa 

SesaZlebeli iyos mogebis wilis gamoTvla da aseve sainvesticio da 

saaqcio kapitalis Sefaseba erTobliv sawarmoSi. 

SesaZlebelia konkretuli sargebelis meti detalizacia da sxva 

maxasiaTeblebiT Sevseba, rac ufro metad daadasturebs brendirebuli 

biznesis finansur upiratesobebs. 
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9.3.   brendis Sefasebis meTodebi 

 

  brendis Sesafaseblad iyeneben gansxvavebul meTodebs. gamomdinare 

maTi Tvisebebidan, es meTodebi gansxvavdebian erTmaneTisagan. Tumca, yoveli 

maTganis amocana mdgomareobs imaSi, rom brendis swori da utyuari Sefaseba 

misces kompanias, rom SemdgomSi gatardes Sesabamisi RonisZiebebi.  

pirveli gavrcelebuli meTodia e. w.  „danaxarjebis meTodi“ _ es 

meTodi mdgomareobs imaSi, rom markis Sefaseba da misi faseulobis 

gansazRvra xdeba imis mixedviT, Tu ra saxis finansuri resursebi iyo 

daxarjuli mis Seqmnaze. danaxarjebSi igulisxmeba brend-menejerebisa da 

marketingis departamentis sxva TanamSromlebis xelfasebi, sarklamo 

xarjebi, sacdeli marketingis xarjebi, komercializaciis etapze saWiro 

finansuri resursebi da sxva. aRniSnul meTods gaaCnia didi naklovaneba, 

radgan brendis Seqmnaze daxarjuli resursebi, rogori masStaburic ar unda 

iyos igi, ar iZleva garantias, rom savaWro marka iqneba warmatebuli. saWiroa 

ara mxolod didi finansuri resursebi, aramed saTanado gegma da swori 

brendingis strategiis SenaruCuneba. 

meore meTodi cnobilia Sedarebis meTodis“ saxeliT - am meTodis 

Tavisebureba imaSia, rom igi iyenebs SedarebiT monacemebs saqonel-

analogebze dayrdnobiT. es meTodi SedarebiT iafia, Tumca misi nakli imaSia, 

rom TiToeul savaWro markas unikaluri, mxolod misTvis damaxasiTebeli 

Tvisebebi gaaCnia da aqedan gamomdinare, am mxriv, aRniSnuli meTodiT 

SesaZloa sruli da amomwuravi Sedegebi ver miviRoT. 

mesame meTodia „salicenzio gadasaxadebidan gamoTavisuflebis 

meTodi“ - es meTodi gulisxmobs imas, rom Tu marka SeZenilia da warmoadgens 

sxva kompaniis sakuTrebas, maSin firma brendiT sargeblobisaTvis 

licenziant kompanias uxdis mosakrebels saqonelbrunvidan. im SemTxvevaSi, 

Tu kompania TviTon aris konkretuli savaWro markis mflobeli, maSin is 

Tavisufalia aRniSuli saxis gadasaxadisgan. am meTodze dayrdnobiT 
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gamoiTvleba is Tanxa,  rac unda gadaexada kompanias im SemTxvevaSi, Tu is 

ar iqneboda misi mflobeli. xdeba am warmosaxviTi gadaxdebis dajameba da 

misi diskontireba mimdinare momentisaTvis, Sedegad ki miiReba markis 

Rirebuleba. 

aRniSnuli meTodi sakmaod logikuri da marTebulia, Tumca masac 

gaaCnia erTi susti mxare. saqme imaSia, rom cota Zneli gansasazRvria is, Tu 

sad, ra etapze iqmneba markis faseuloba. gamomdinare aqedan, es meTodi 

saukeTesoa sabuRaltro, sagadasaxado an sxva saxis finansuri angariSgebis 

mosamzadeblad, magram arasakmarisia marketinguli analizisaTvis. 

meoTxe meTodi aris „ekonomikuri meTodi“,  anu Brand Finance - es meTodi 

aris SedarebiT kompleqsuri, vidre savaWro markebis Sefasebis sxva meTodebi 

da aqedan gamomdinare, ufro zusti. „ekonomikuri meTodi“ aris yvelaze 

misaRebi brend-menejerebisTvis. igi yvelaze xSirad gamoiyeneba msoflios 

wamyvani kompaniebis mmarTvelebis mxridan, radgan  saSualebas iZleva 

miviRoT marketingze orientirebuli markis SefasebiTi maCveneblebi. 

sqematurad Brand Finance-is meTodi SeiZleba warmovidginoT (ix. nax.  9.1). 
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nax.  9.1.  Brand Finance-is meTodis sqema 

 

       am meTodis gamoyenebisas mTavari aqcenti keTdeba markis flobiT 

miRebul da misaReb Semosavalze da aseve im wvlilze, rac markas Seaqvs 

kompaniis biznesis ganviTarebaSi. zemoT mocemuli sqema igeba momavali 

Semosavlebis mixedviT, romelic daTvlilia mimdinare mdgomareobis 
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gaTvaliswinebiT. amasTan, xdeba finansuri efeqtianobis prognozireba 

calkeuli Semadgeneli komponentebis mixedviT. es midgoma hgavs finansuri 

analitikosebis mxridan sakuTari kapitalisa da ZiriTadi saSualebebis 

(rogorc materialuri, aseve aramaterialuri) Semcirebis Semowmebis mizniT 

gamoyenebul meTodebs. 

       meTodi Brand Finance saSualebas gvaZlevs ukeT gavigoT savaWro markis 

dinamika. brendis Sefasebisas gamoiyeneba uamravi monacemebi Semosavlebis 

struqturis gaTvaliswinebiT, magram naTelia, rom wina periodis 

maCveneblebze metad investorebis yuradRebas ipyrobs is momavali sargebeli, 

romlis motanac SeuZlia savaWro markas. Tumca isic unda aRiniSnos, rom am 

SemTxvevaSi warsuli gamocdilebisa da monacemebis adekvaturi Seswavla da 

Sefaseba winapirobaa momavali saprognozo maCveneblebis zusti gansazRvrisa. 

Tu prognozi ama Tu im markis Sesaxeb unda iqnes dasabuTebuli da sarwmuno, 

maSin saboloo Sefasebac iqneba saimedo. 

 

9.4.  brendis Sefasebis procesi 

 

      brendis Sefasebis procesi ZiriTadad oTxi nawilisgan Sedgeba: 

1. finansuri prognozireba; 

2. brendis mier damatebuli Rirebulebis analizi, anu sxvagvarad 

rom vTqvaT, brendis wvlili masze moTxovnis formirebaSi (Brand 

Value Add Analysis); 

3. BrandBeta - s analizi _ momaval SemosavlebTan dakavSirebuli 

riskebis gansazRvra; 

4. markis aRqmisa da stabilurobis analizi. 

           BVA-s analizi unda moicavdes biznes modelis qveS mizez-Sedegobrivi 

kavSirebis Seswavlasac. es saSualebas iZleva damuSavdes brendis Sefasebis 

modeli dinamikaSi.  
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      Sefasebis modelis damuSavebamde aucilebelia Semadgeneli 

elementebis gaTvaliswineba:  

a) segmentaciis Sedegebi;  

b) finansuri prognozirebis monacemebi;  

g) danaxarjebis sididis gansazRvra;  

d) BVA-s gamoTvla;  

e) moTxovnaze zemoqmedi faqtorebis gamovlena;  

v) mimdinare da momavali riskebis Sefaseba;  

z) mimdinare situaciis analizi;   

T) markis dinamikis Sefaseba. 

        segmentacia pirveli da mniSvnelovani etapia markis Sefasebis 

modelebis agebisas. am dros xdeba bazris dayofa msgavs Semadgenel 

elementebad, xdeba informaciis moZieba TiToeuli segmentidan cal-calke, 

rac saboloo jamSi qmnis bazarze arsebuli situaciis saerTo suraTs. 

bazridan miRebuli monacemebi saWiroebs akuratuli da swori 

meTodologiiT damuSavebas. miRebuli Sedegebis safuZvelze muSavdeba 

saprognozo maCveneblebi. 

         finansuri prognozireba moicavs ori saxis saprognozo maCveneblebs: 

makroekonomikur mimoxilvas da mikroekonomikur mimoxilvas. 

makroekonomikuri maCveneblebis Seswavla Zalze mniSvnelovania. nebismieri 

brendi ganicdis iseTi garemo faqtorebis zemoqmedebas, rogoricaa: 

teqnologiuri, samarTlebrivi, kulturuli da konkurentuli faqtorebi. 

aRniSnuli maCveneblebi gamoirCevian zemoqmedebis didi ZaliT, romelic 

firmam ubralod unda gaiTvaliswinos da ar datovos yuradRebis miRma, 

radgan am faqtorTa gardaqmna da Secvla faqtiurad SeuZlebelia. 

mikroekonomikuri faqtorebi (kompaniis kadrebi, distributorebi, finansuri 

institutebi, momwodeblebi da sxva), Tavisi Tvisebebidan gamomdinare, 

eqvemdebarebian dagegmvas da analizs. am faqtorebis menejmenti SesaZlebelia, 
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amdenad, yuradRebis miRma ar unda darCes arc erTi aseTi faqtori. 

Seswavlili unda iqnes TiToeuli faqtoris Sewonili koeficienti. kompaniis 

xelmZRvanelobam unda icodes, Tu ra gavlena gaaCnia Semosavlebis 

moculobaze TiToeul maTgans, rogorc calke aRebuls, ise erTobliobaSi. 

        danaxarjebis prognozi warmoadgens savaWro markis Sefasebis 

umTavres elements da, aqedan gamomdinare, udidesi mniSvneloba eniWeba im 

mimdinare da momavali xarjebis daTvlas, rac saWiroa markis Sesaqmnelad. 

aRniSnuli danaxarjebis ranJireba xorcieldeba geografiuli, sasaqonlo da 

samomxmareblo segmentebis mixedviT, analogiurad nawildeba kapitalic 

sxvadasxva segmentebis mixedviT. 

        BVA-s gamoTvla - aRniSnuli etapi aris yvelaze mniSvnelovani markis 

Sefasebisas. saqme imaSia, rom swored am dros xdeba ekonomikurad 

damatebuli Rirebulebis gamoTvla da CarTva markis faseulobaSi. swori 

segmentaciisa da bazris monacemebze dayrdnobiT ganisazRvreba savaWro 

markis wvlili moTxovnis formirebis procesSi, romelic xorcieldeba 

kompromisul gadawyvetilebaTa raodenobrivi analizis gamoyenebiT. rogorc 

wesi, Sefasebisas didi yuradReba eTmoba moTxovnis formirebaze zemoqmedi 

faqtorebis gamovlenas. 

         kompromisul gadawyvetilebaTa analizi ramdenime doneze tardeba: 

 erTi markis meoresTan mimarTebis analizi; 

 erTi periodis meore periodTan damokidebulebis analizi; 

 erTi miznobrivi segmentis meoresTan urTierTmimarTebis analizi; 

 erTi sasaqonlo kategoriis meoresTan mimarTebis analizi. 

      aRniSnuli analizi saSualebas iZleva Tvalyuri mivadevnoT TiToeuli 

faqtoris gavlenis cvlilebas. 

        diskontis ganakveTis gansazRvra gamoiyeneba Cadebuli investiciebis 

ukugebis analizis Catarebisas. 

        diskontis ganakveTi Semdegnairad gamoiTvleba: 
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        diskontis norma (ganakveTi) = kapitalis Rirebuleba (gamoTvlili 

BrandBeta-s meTodiT) X (sadazRvevo dafarvebisaTvis gamoyofili 

kapitaldabandebebi + (valdebulebebis moculoba X konsolidirebuli 

valdebulebebis wili). 

        kapitalis Rirebuleba (gamoTvlili BrandBeta-s meTodiT) = fasiani 

qaRaldebis myari fasebis done + (riskis premia X beta seqtoris mniSvneloba 

X Brandbeta). 

       riskis premiaSi igulisxmeba fasiani qaRaldebis bazarze maTi myari 

fasis pirobebSi danaxarjebis gadaWarbeba saSualovadiani periodiT. 

Brandbeta ki moicavs saSualo wils yvela savaWro markisaTvis arsebul 

seqtorze. diskontis ganakveTi saSualebas gvaZlevs davadginoT sxvadasxva 

markis poziciebi mocemul bazarze. BrandBeta-s analizi tardeba 10 ZiriTadi 

riskis faqtoris Sefasebis safuZvelze, romelTagan TiToeuli maTgani 

Sefasebulia 10 baliani SkaliT. esenia: 

 bazarze yofnis dro _ 0-10 qula 

 gavrceleba _ 0-10 qula 

 bazris wili _ 0-10 qula 

 pozicia bazarze _ 0-10 qula 

 gasaRebis zrdis done _ 0-10 qula 

 fasnamati _ 0-10 qula 

 fasis elastiuroba _ 0-10 qula 

 marketinguli danaxarjebi _ 0-10 qula 

 sareklamo wvdoma _ 0-10 qula 

 samarko wvdoma _ 0-10 qula 

       am monacemebis analizis safuZvelze ganisazRvreba, Tu romel 

seqtorSia saWiro mizanmimarTuli RonisZiebebis gatareba. rac ufro axlosaa 

es maCvenebeli 100-Tan, miT ufro naklebad riskiania savaWro markaSi 

investiciebis ganxorcieleba. 

       mimdinare situaciis analizis dros xorcieldeba miRebuli Sedegebis 

damuSaveba da Seswavla bazris TiToeuli seqtorisaTvis. am meTodis mTeli 
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filosofia imaSia, rom, saboloo jamSi, masSi warmodgenili Sedegebi unda 

iyos gasagebi da martivi strategiuli Tu taqtikuri gadawyvetilebebis 

misaRebad.  

     brendis, rogorc kompaniis umniSvnelovanesi aqtivis gamokvlevebi 

tardeba periodulad da is arc erT SemTxvevaSi ar atarebs erTjerad 

xasiaTs. sxvadasxva periodSi miRebuli Sedegebi jamdeba erT bazaSi, ris 

Sedegadac dgeba savaWro markis grZelvadiani dinamikis cxrili.                       

es dinamika saSualebas iZleva movaxdinoT sxvadasxva periodebis Sedareba 

erTmaneTTan, SevafasoT markis ganviTarebis dinamika da miviRoT Sesabamisi 

gadawyvetilebebi.   

       savaWro markis Sefaseba ar warmoadgens marketologebis kaprizs, is 

aris aucilebeli procesi. iqidan gamomdinare, rom kompaniis umaRlesi 

xelmZRvanelobisTvis, finansuri analitikosebisTvis, statistikosebisTvis 

da investorebisTvis aucilebelia sxvadasxva markebis ekonomikuri 

maCveneblebis Sedareba, brendis srulyofilma Sefasebam umniSvnelovanesi 

datvirTva SeiZina. 

        garda imisa, rom markas saTanado Sefaseba sWirdeba, aucilebelia 

aseve Sefasebisas miRebuli Sedegebis swori interpretacia, raTa maTze 

dayrdnobiT miviRoT saTanado gadawyvetilebebi. 

Tu brendebis ekonomikuri Rirebuleba maTi mflobelebisTvis 

sakmaod miRebuli aqtivia, maTi socialuri Rirebuleba jer kidev naklebadaa 

gasagebi.  

warmoqmnis Tu ara brendi Rirebulebas sxva adamianebisTvis  misi 

mflobelebis garda da aris Tu ara Seqmnili Rirebuleba sazogadoebis 

xarjze maRali?       

globaluri mega-brendebis totalurma Zalauflebam brendingze 

fokusirebuli gaxada bevri ukmayofilo adamiani msoflioSi. isini xedaven 

kulturis homogenizacias da pirdapir kavSirs brendebsa da muSebis 

eqspluatacias Soris ganviTarebad qveynebSi. ufro metic, maTi azriT, 
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brendebi zRudaven ra konkurencias, xels uwyoben monopoliebis 

Camoyalibebas da momxmareblis arCevanis limitirebas.  

am mosazrebebis sapirispiro argumentis mixedviT, brendebi qmnian 

socialur da ekonomikur Rirebulebas, rac gazrdili konkurenciis Sedegia. 

es procesi aumjobesebs produqtis saeqspluatacio parametrebs, xarisxs da 

aiZulebs brendis mflobelebs imoqmedon socialuri pasuxismgeblobis 

gzebiT. 

kompaniebi, romlebic ufro metad ewevian TavianTi brendebis 

winwawevas sxvebTan SedarebiT, xasiaTdebian ufro maRali inovaciurobis 

xarisxiT Tavis sasaqonlo kategoriaSi. evropuli brendebis asociaciisTvis 

Catarebulma kvlevam gamoavlina, rom nakleb brendirebuli biznesebi 

nergavdnen ufro cota produqts, hqondaT mcire investicia da konkurentuli 

upiratesoba ganviTarebisTvis, vidre maT maRal brendirebul konkurentebs. 

bevri Zlieri profilis brendi ar erideba araeTikuri praqtikis 

gamoyenebas. sainteresoa, rom maT Soris arian iseTi brendebic, romlebic 

pionerebi iyvnen nebayoflobiTi qcevis kodeqsisa da Sida monitoringis 

sistemis gamoyenebaSi.  ar SeiZleba iTqvas, rom am brendebma warmatebiT 

aRmofxvres araeTikuri biznes-praqtika, magram, sul mcire, isini 

demonstrirebas axdenen problemasTan gamklavebis survilisa. 

ufro patiosani kompaniebi aRiareben TavianT xarvezebs eTikuri 

TvalsazrisiT da am kuTxiT ufro sarwmunonic Canan. kompania Nike erTxel 

gaakritikes Tavisi dasaqmebis politikis gamo zogierT ganviTarebad 

qveyanaSi. mravalerovnuli kompaniebis SeSfoTeba aseT kritikaze gasagebia, 

Tu gaviTvaliswinebT, rom gayidvebis 5%-iT vardnam SesaZloa 1 miliardi 

dolariT Seamciros brendis Rirebuleba. amitom maT ekonomikur 

interesebSic moiazreba eTikuri  qcevis marTebuloba.   

globalizaciis procesSi socialuri marketingi gansakuTrebuli 

yuradRebis qveS moeqca. axla ukve sakmarisi aRaraaa mxolod momxmareblis 

moTxovnilebebis dakmayofileba, aramed kompaniebi da organizaciebi 

valdebulni arian izrunon saerTo socialur keTildReobaze. 

globalur garemoSi sakmaod mzardia interesi brendis Rirebulebis 

SefasebasTan dakavSirebiT rogorc menejmentis, aseve transnacionaluri 
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kuTxiTac. brendis Rirebulebis Sefaseba TandaTan kidev ufro mniSvnelovani 

gaxdeba brend-menejmentSi brendis marTvis instrumentebs Soris. 
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Tema  10.   globaluri   brendebis  marTva 

10.1. globaluri brendebis strategiis amocanebi 

 

Apple,  Nike, IBM, Visa, Marlboro, McDonald’s, Disney da sxva brendebi 

warmoadgenen uamravi brend-menejeris Suris sagans, ramdenadac isini arian 

globaluri brendebi, romlebic warmatebulni arian sxvadasxva qveynebSi _ 

cnobilia maTi pozicia, identuroba, sareklamo strategia, individualoba, 

garegnuli saxe, aRqmadi xarisxi da asortimenti.  magaliTad,  Pringles mTels 

msoflioSi asocirdeba  mxiarulebasTan, siaxlesTan, dabal cximianobasTan, 

moxerxebul SefuTvasTan da saerTod, CipsebTan. amasTan, Pringles-is SefuTva, 

simbolika da reklama yvela qveyanaSi praqtikulad erTnairia. 

Tumca, iseve rogorc McDonald’s, es brendebi globalur masStabSi  ar 

arian msgavsni imdenad, ramdenadac es SeiZleba vivaraudoT.  Pringles 

sxvadasxva qveynebSi iyenebs gansxvavebuli gemos danamatebs, xolo sareklamo 

politika ki adaptirebulia adgilobriv kulturul tradiciebTan.  

Heineken-is ludi mTels msoflioSi  iTvleba premium-klasis ludad 

misi samSoblos _ niderlandebis garda, sadac mas aRiqvamen absoluturad 

Cveulebriv, rigiT sasmelad. sakredito Visa baraTebs zogierT qveyanaSi 

(magaliTad, argentina) aqvT gansxvavebuli logotipi. Coca-Cola-c samxreT 

evropis regionebisTvis uSvebs ufro tkbili gemos mqone sasmels. magram  Tu 

ar CavTvliT am gamonaklisebs, SeiZleba iTqvas, rom globaluri brendebi  

axdenen  udao upiratesobebis  demonstrirebas.  IBM-Tvis erTi sareklamo 

kampaniis realizacia im SemTxvevaSic ki, rodesac igi moiTxovs konkretul 

bazarTan adaptacias, gacilebiT naklebxarjiania, vidre mTeli rigi 

programebis realizacia. sxva aspeqtebis gamoyeneba (rogoricaa SefuTva, veb-

saiti, gasaRebis stimulireba an sponsoroba) aseve ufro momgebiani iqneba, 

Tu xarjebi da investiciebi ganawilebuli iqneba ramdenime  qveyanaze.  
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warmoebis zrdis Sedegad miRebuli  ekonomia SeiZleba mniSvnelovani 

iyos iseTi msoflio masStabis RonisZiebaTa sponsorobisTvis, rogoricaa, 

magaliTad, fexburTis msoflio Cempionati da olimpiuri TamaSebi. magram, 

SesaZloa ufro mniSvnelovania is, rom efeqtianobis amaRleba warmoadgens 

ubralod saukeTeso resursebis mozidvis Sedegs. rodesac IBM-ma 12 

sareklamo saagentos magivrad TanamSromloba daiwyo mxolod Ogilvy & Mather-

Tan, maleve daemsgavsa im spilos, romelic midis WurWlis maRaziaSi  da 

SeuZlia dajdes iq, sadac moisurvebs.  rogorc Ogilvy & Mather-is yvelaze 

msxvili klienti, IBM muSaobs saagentos saukeTeso TanamSromlebTan _ qveda 

rgolis personalidan dawyebuli top-menejerebiT damTavrebuli. 

Sesabamisad, sareklamo kampaniis warmatebis albaToba mniSvnelovnad 

izrdeba. 

rentabelobis miRwevac aseve aris SesaZlebeli bazarze 

kombinirebuli zemoqmedebis gziT. media arxebis siuxve globalur brendebs 

aZlevs danaxarjebis rac SeiZleba srulad amoRebis saSualebas. garda amisa, 

mogzauri klientebi brendTan kontaqts amyareben sxvadasxva qveynebSi, rac 

sareklamo kampanias xdis ufro efeqtians. es gansakuTrebiT mniSvnelovania 

iseTi produqtisa da momsaxurebisTvis, romlebic dakavSirebulia 

mogzaurobasTan (sakredito baraTebi, aviaxazebi, sastumroebi da sxv). 

aqve unda aRvniSnoT, rom dasawyisSi globaluri brendis marTva 

iolia. brend-menejmentis fundamenturi amocana mdgomareobs brendis 

gamokveTili, mkafiod formulirebuli identurobis SeqmnaSi, ris Semdegac  

mocemuli identuroba mimarTulebas aZlevs brendis Seqmnis mTel process. 

globalur brendTan saqme ufro martivad aris. magaliTad, sakredito Visa 

baraTebis, rogorc ,,mTels msoflioSi misaRebi baraTis” pozicionireba 

amartivebs brendis marTvas. igi gansxvavdeba strategiebis marTvisgan, 

romlebsac sxvadasxva qveynebSi gansxvavebuli specifika gaaCniaT.  garda 

amisa, SesaZloa gamartivebuli organizaciuli sistemebis da struqturebis 

gamoyeneba. 
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globaluri brendebis warmatebis gasaRebi _ es aris iseTi poziciis 

moZieba, romelic imuSavebs yvela bazarze. magaliTad, Sprite axorcielebs 

erTnair pozicionirebas mTels msoflioSi _ gulaxdili, pirdapiri, 

gamagrilebeli gemoTi. dakvirvebebis safuZvelze SeiZleba iTqvas, rom 

axalgazrdebs ar uyvarT tyuili dapirebebi, Sprite ki Tavis reklamaSi iyenebs 

slogans:  ,,imiji araferia _ wyurvili ki _ yvelaferi! daemorCile Sens 

wyurvils!”  (,,Image  is  nothing. Thirst  is  everything. Obey  your thirst!”).  mowodeba _ 

,,davemorCiloT Cvens instiqtebs” _ JRers mTels msoflioSi. 

gansazRvruli poziciebi, romlebic ukeTes arCevans gvTavazoben, 

sxvebze ufro kargad mkvidrdebian cnobierebaSi. iseT maRalxarisxian 

brendebs, rogoricaa  Mercedes, Tiffany, Heineken da a.S. advilad SeuZliaT 

nacionaluri sazRvrebis gadalaxva mxolod maTTvis damaxasiaTebeli 

mimzidvelobis safuZvelze. 

yvela maRalxarisxian brends, romelsac aqvs Zlieri funqcionaluri 

upiratesoba, ar SeuZlia gaxdes globaluri da mainc, bevr kompanias aqvs 

survili, rom Tavisi brendi gaxados globaluri. xSirad amis mizezia 

xelmZRvanelebis ampartavneba da maTi Tvalsazrisi, rom globalizacia aris 

swori arCevani warmatebuli biznesmenebisTvis. isini Tvlian, rom unda 

damuSavdes mxolod globaluri programebi. mTeli sareklamo kampaniis 

saqmianobis konsolidacia erT saagentoSi da globaluri sareklamo Temis 

damuSaveba xSirad xels uSlis warmatebis miRwevas. brma devna globaluri 

brendisadmi SeiZleba araswori kursi aRmoCndes da brends zianic ki 

moutanos.  

arsebobs amis 3 mizezi: 

1. xSirad firmebi ver aRweven farTomasStabian ekonomias. bevri media 

saSualebebis gamoyenebis SesaZleblobebi xSirad gazviadebuli 

iyo. zogjer lokaluri sakomunikacio programebi SeiZleba ufro 

naklebxarjiani da metad efeqturi  gamodges, vidre globaluri 

variantebis importireba da adaptacia.  garda amisa, saukeTeso 
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globaluri saagentoebi an sxva sakomunikacio partniorebi 

sxvadasxva qveynebSi muSaoben araerTgvarovani efeqturobiT; 

 

2. brendebis Semqmnelma jgufma SeiZleba ver ipovos  globaluri 

brendis mxardaWeris optimaluri strategia. maT SesaZloa ar eyoT 

adamianuri resursi, informacia, kreatiuloba an Sesrulebis 

unari, ris gamoc Sedegi iqneba aradamakmayofilebeli. erTi 

qveynisaTvis saukeTeso strategiis SerCeva SesaZlebelia aRmoCndes 

sakmarisi, Tu ar iqneba am strategiis mTels msoflioSi gamoyenebis 

aucilebloba; 

 

3. globaluri brendis strategia ar iqneba realizebuli, Tu bazrebs 

Soris arsebobs fundamenturi gansxvaveba. 

 

 

10.2  globaluri  brendebis  warumateblobis aspeqtebi 

 

ganvixiloT SemTxvevebi, rodesac globalur brends ar moutania 

sasurveli Sedegebi: 

 

 gansxvaveba  bazris  wilebSi _ Ford  Galaxy-s gavrcelebaze did 

britaneTsa da germaniaSi gavlena moaxdina Ford-is sabazro wilma 

am qveynebSi. im dros, rodesac Ford  iyo pirveli saavtomobilo 

brendi did britaneTSi da hqonda SesaniSnavi xarisxis 

avtomobilis imiji, germaniaSi aseTive mdgomareoba ekava 

Volkswagen-s. Ford-is mTavari problema did britaneTSi 

mdgomareobda imaSi, rom saWiro iyo myidvelTa  wris gafarToeba 

mozardebidan korporaciul klientebamde. amitom Galaxy  

warmodgenili  iyo, rogorc  ,,arafurgoni”  da misi sivrce 

Sedarebuli iyo TviTmfrinavis pirveli klasis salonTan. 
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germaniaSi ki  Galaxy  reklamirebuli iyo, rogorc  ,,Wkviani  

adamianis  arCevani”; 

 

 brendis  gansxvavebuli  imiji _ aSS-Si Honda miiCneva xarisxian da 

saimedo manqanad, sadac mas SeuZlia igemos ,,Tavisi  warmatebis  

nayofi” avtomobilebis sareitingo Jurnal J.D.Power-Si. magram 

iaponiaSi, sadac xarisxi TavisTavad aris nagulisxmevi produqtSi, 

Honda-s  pozicionireba xdeba, rogorc sarbolo, axalgazrduli, 

energiuli da individualuri manqanisa;                                                                               

 

 konkurentebis mier adre dakavebuli poziciebi _ Sokoladis 

filisTvis SesaniSnavi pozicia iqneboda asociacia rZesTan an Wiqa 

rZesTan, romelic iRvreba SokoladSi, magram sxva brendebma ukve 

daikaves es pozicia. magaliTad, did britaneTSi aseTia Cadbury da 

Milka _ germaniaSi; 

 

 momxmarebelTa  gansxvavebuli  motivacia _ rodesac aRmoCnda, rom 

fineTSi momxmareblebs hqondaT rTuli teqnikis SiSi, Canon-ma 

pozicionireba daiwyo, rogorc aslis gadamRebma aparatma, 

romelic momxmarebels aZlevs Zalauflebas da xdis mas ufrosad. 

germaniaSi da italiaSi ki ukeTesad imuSava tradiciulma 

gzavnilma, romelic xazs usvamda danadgaris gansxvavebul 

maxasiaTeblebs; 

 

 

 momxmarebelTa  gansxvavebuli  reaqcia  reklamis  elementebis  da  

simbolikis  Sesrulebaze _ Johnny  Walker-is reklama, sadac 

aCvenebdnen xarebis brZolas pampilonaSi, germaniaSi aRiqmeboda, 

rogorc Tavqarianoba, xolo sxva qveynebSi ki gamoiyureboda  

,,zedmetad  espanurad”. 
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brendebis globaluri strategiis SerCeva xSirad arasworad xdeba. 

prioritetuli amocana unda iyos ara globaluri brendis Seqmna, aramed 

globaluri brendis lideroba, anu Zlieri brendis arseboba yvela bazarze 

da maTi mxardaWera efeqturi da produqtiuli brend-menejmentisagan. 

globaluri brendis menejmentma unda gamoiyenos adamianebi, sistemebi, 

kultura da organizaciuli struqtura brendis Seqmnaze resursebis 

globaluri ganawilebisTvis, sinergiis miRwevis da brendis globaluri 

strategiis ganviTarebisTvis, romelic koordinacias gauwevs am brendis 

sxvadasxva qveynebSi gaZlierebas. 

brendis Seqmnisas resursebis ganawilebis dros yovelTvis arsebobs 

decentralizaciis klasikur xafangSi moxvedris saSiSroeba, rodesac im 

qveynebs, romlebsac aqvT ufro msxvili bazari, eTmoba meti yuradReba da 

mniSvnelovani potencialis mqone patara bazrebis biujeti  ki ikveceba. 

globaluri brendebis efeqturma menejmentma unda moaxdinos pozitiuri 

SesaZleblobebis gamokveTa da masSi investiciebis Cadeba globaluri  

perspeqtividan  gamomdinare. 

sinergiis miRweva xdeba sxvadasxva tipis gamokvlevebis, brendis 

SeqmnisTvis saWiro investiciebis, momxmarebelTa mier brendis aRqmis 

gaumjobesebis, brendis strategiis ganviTarebis da koncefciebis 

kombinaciiT. aseTi sinergiis miRweva warmoadgens globaluri brendis 

marTvis erT-erT mTavar amocanas. 

praqtikulad yvela mravalnacionaluri kompania valdebulia 

aqtiurad marTos globaluri brendebi. Tu brendi qmnis bevr gansxvavebul 

lokalur strategias, ar gaaCnia erTi mimarTuleba da centralizebuli 

menejmenti, es saboloo jamSi kompanias miiyvans cud Sedegebamde. aseT dros 

calkeuli niWieri menejerebis warmatebebs eqnebaT SemTxveviTi xasiaTi. 

nebismier SemTxvevaSi, es ar aris globaluri brend-liderobis miRwevis 

optimaluri gza. 

erT-erTi kvlevis dros gamokiTxuli iqna 35 firmis menejeri. firmebis 

naxevars saTao ofisebi hqondaT aSS-Si, xolo meore naxevars ki _ evropasa 
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da iaponiaSi. TiToeul firmas mflobelobaSi hqonda sxva qveynebSi maRali 

cnobadobis  mqone Zlieri brendi. SerCeuli firmebidan naxevars saqme hqonda 

masobrivi moxmarebis produqtTan da iswrafvodnen globaluri brendis 

marTvis ufro ganviTarebuli sistemebisken.  sxva firmebis biznes-portfelSi 

ki iyo xangrZlivi moxmarebis produqtis, maRali teqnologiebis an 

momsaxurebis brendebi. gamokiTxva exeboda im problemebs da SesaZleblobebs, 

rac dakavSirebuli iyo globaluri brendebis marTvasa da im saorganizacio 

samuSaoebTan, romlebic dakavSirebuli iyo am procesebTan. 

am gamokiTxvis analizis Sedegad mividnen daskvnamde, rom kompaniebma, 

romlebsac surT globaluri brend-lideroba, unda: 

 xeli Seuwyon brendis arsis Secnobas da gavrcelebas, 

sxvadasxva qveynebSi muSaobis organizaciis saukeTeso 

meTodebis gamoyenebas; 

 mxari dauWiron globaluri brendis dagegmvis saerTo process; 

 pasuxismgebloba aiRon brendis warmatebaze da Seqmnan sinergia 

ara mxolod erTi qveynis sazRvrebSi. ebrZolon lokalur 

crurwmenebs; 

 moaxdinon brendis Seqmnis saukeTeso programebis realizeba; 

 

 

10.3  globaluri brendebis efeqturi marTvis procesi 

 

qveynebs Soris sakomunikacio sistema iZleva codnis da unar-Cvevebis 

gaziarebis saSualebas. igi warmoadgens globaluri brendis marTvis 

fuZemdeblur da usafrTxo elements. erT qveyanaSi brendis Sesaxeb codnis 

gazomva SeiZleba aRmoCndes ioli, sxva qveyanaSi ki _ rTuli. 

konkurentebis saukeTeso praqtikul meTodebs aseve Zalian didi 

mniSvneloba aqvT, ramdenadac isini warmoadgenen ukve adaptirebul modelebs. 

amocana mdgomareobs imaSi, rom davadginoT: 
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1. saukeTeso praqtikuli meTodebis gansazRvris globaluri 

meqanizmi; 

2. saukeTeso praqtikuli meTodebis gadacemis xerxi maTTvis, 

visTvisac isini SesaZloa aRmoCndes sasargeblo; 

3. samuSaos organizaciis saukeTeso meTodebis reestrTan miRwevis 

martivi xerxi. 

aseTi sistemis Seqmna imaze rTulia, vidre SesaZloa amis warmodgena. 

saqmian adamianebs, rogorc wesi, ar surT drois dakargva ganmartebebze, Tu 

ratom aris esa Tu is programa warmatebuli, an ra gaxda maTi 

warumateblobis mizezi. amasTan, aseTi informaciebis gacemisgan isini Tavs 

ikaveben imitomac, rom ar gaxdnen kritikis obieqtebi. meore problema aris 

is, rasac dReisaTvis ejaxeba yvela biznesmeni _ es aris sainformacio 

gadatvirTva. garda amisa SiSi, rom ,,es aq ar imuSavebs”, xSirad xels uSlis 

kompaniebs bazris Sesaxeb Tavisi codnis gavrcelebaSi. 

am problemebis gadasalaxavad kompaniebma unda moaxdinon 

informaciebis Tavisufali gacvla. stimulireba warmoadgens codnis 

gaziarebis erT-erT xerxs adamianebs Soris.  

menejmentis amerikuli sistemebi, magaliTad, axdenen iseTi 

TanamSromlebis gamovlenas, romelTac SeuZliaT rac SeiZleba sruli 

informaciis wardgena sakuTar SesaZleblobebsa da miRwevebze da maT 

ajildoeben wliuri Semajamebeli Sexvedrebis dros. zogierTma kompaniebma 

ki SeimuSaves Sesabamisi korporaცiuli kulturis danergvis programebi. 
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nax. 10.1    globaluri  brendebis  efeqturi  marTvis sqema 

 

rogorc formaluri, aseve araformaluri regularuli Sexvedrebi  

aris muSaobis organizaciis saukeTeso praqtikul meTodebTan gacnobis 

efeqturi xerxi. magaliTad, kompania Henkel organizebas ukeTebs 20 wamyvani 

qveynis brend-menejerebis xSir Sexvedrebs. aseTi Sexvedrebis efeqturoba 

damokidebulia maT formatsa da monawileTa Semadgenlobaze.  

saukeTeso praqtikuli meTodebis oficialuri prezentaciebi metad 

mniSvnelovan rols TamaSoben. Sony, magaliTad, axdens Tavisi saukeTeso 

reklamis demonstrirebas, romelic Seiqmna sxvadasxva qveynebSi, sadac 

wardgenili iyo brendi. ramdenadac amocana mdgomareobs Canafiqridan saqmeze 

gadasvlaSi, WeSmariti swavleba xdeba maSin, rodesac monawileebi muSaoben 

seminarze an monawileoben araformalur RonisZiebebSi. ganxiluli 

informacia xSirad nakleb mniSvnelovania, vidre piradi kontaqtebis da 

urTierTobebis formireba, romelic iwvevs Semdgom urTierTsasargeblo 

TanamSromlobas. 

globaluri   brendebis 

dagegmvis   procesi 

pasuxismgebloba  sinergiis 
Seqmnaze,  romelic 
ganawilebulia  sxvadasxva 
qveynis  menejerebze 

globaluri 
brendebis 

efeqturi marTva 

      marTva 

praqtikuli unar-Cvevebis da 

meTodebis gavrceleba 

qveynebs Soris 

brendebis Sesaqmnelad 
saukeTeso strategiis 
realizaciis miRwevis 

sistema 
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kompania Frito-Lay asponsorebs dalasis marketingis universitets,  

sadac weliwadSi 3-jer erTi kviriT Cadian aTobiT marketingis direqtorebi 

da generaluri menejerebi mTeli msofliodan. es universiteti acnobs 

dainteresebul pirebs brend-liderobis koncefciebs, riTac exmareba maT 

fsiqologiuri barierebis (,,me sxva var – globaluri programebi ver 

imuSaveben Cems bazarze”) gadalaxvaSi. erTi kviris ganmavlobaSi mimdinareobs 

mecadineobebi, sadac xdeba SefuTvis, reklamis an gasaRebis stimulirebis 

Sesaxeb im testebis ganxilva-damuSaveba, romlebsac warmateba hqondaT erT 

qveyanaSi an regionSi, ris Semdegac maTi gamoyeneba moxda sxva qveynebSic.                    

aseTi seminarebi gvaCveneben, rom praqtikul meTodebs SeuZliaT muSaoba maT 

mimarT skeptikurad ganwyobil regionalur marketingul jgufebSic ki. 

aRsaniSnavia, rom izrdeba internetis aqtiuri roli gamocdilebis da 

praqtikuli unar-Cvevebis gaziarebasa da gadacemaSi.  sxvadasxva qveynis 

umaRlesi rangis menejerebis eleqtronuli fostis misamarTebis arseboba 

warmoadgens mniSvnelovan instruments, romelic gamoiyeneba konkurentebis 

qmedebebis an teqnologiuri novaciebis Sesaxeb informaciebis swrafi 

gadacemisTvis.  

Procter & Camble  mTels msoflioSi iyenebs strategiuli dagegmvis 

ganyofilebebs, sadac muSaobs 3-20 adamiani TiToeul sasaqonlo kategoriaze, 

raTa xeli Seuwyon da mxari dauWiron globalur strategiebs.  

erT-erTi mTavari amocanaa adgilobrivi specifikis gacnobiereba  

momxmarebelTa ukeT gagebis mizniT, bazrebis obieqturi Sefaseba TiToeul 

qveyanaSi, aseve am informaciis gavrceleba mTels msoflioSi.  

meore amocana mdgomareobs TiToeuli qveynisTvis efeqturi, 

specifikuri marketinguli strategiebis SemuSavebaSi, regionuli bazrebis 

mudmiv monitoringsa  da testirebaSi, rac iZleva brendis ganviTarebis da 

funqcionirebis globaluri gegmis Seqmnis SesaZleblobas lokaluri 

Taviseburebebis gaTvaliswinebiT. gundi aseve gansazRvravs, Tu romeli 

sakiTxebi ar eqvemdebarebian ganxilvas da savaldebuloa maTi Sesruleba 
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yvela qveyanasa da bazrebze. calke xdeba im sakiTxebis gamoyofa, romlebic 

imyofebian konkretuli qveynis brend-menejerTa kompetenciaSi. 

biznes-modelebis funqcionalur doneze gavrceleba warmoadgens 

sinergiis Seqmnis efeqtur xerxs.  Ford gansxvavebulad muSaobs  calkeul 

evropul qveynebSi, magram kvlevis meTodebi da miRebuli Sedegebi vrceldeba 

lokalur jgufebs Soris, romlebic axdenen brendis mxardaWeras. magaliTad,  

Ford-s  did britaneTSi didi gamocdileba gaaCnia segmentaciis da auditoriis 

kvlevaSi, amitom misi Sefasebis meTodebi gamoiyeneba sxva qveynebSic, 

gansakuTrebiT ki iq, sadac ar aris msxvili bazrebi da brendis mxardasaWeri 

biujetic mwiria. sakvanZo rgols warmoadgens qveynebs Soris kavSiri 

funqcionalur doneze. 

kvlevis monacemebis da muSaobis saukeTeso meTodebis gavrceleba 

SeiZleba ganxorcieldes sxvadasxva formiT _ formaluri struqturebidan 

(dagegmvis ganyofilebis TanamSromlebi) eqspertebs Soris gamocdilebis 

araformalur gaziarebamde. am procesebis efeqturobis uzrunvelsayofad 

saWiroa formaluri an araformaluri jgufis (koleqtivis) mier Seiqmnas 

garkveuli faseulobebi, romelTa damuSaveba unda moxdes guldasmiT da 

safuZvlianad.  

mxolod globaluri sinergiis danaxva ar aris sakmarisi. gundisTvis 

aucilebelia codnis da unar-Cvevebis SeZena. isini aqtiurad unda 

TanamSromlobdnen erTmaneTTan da gaaCndeT urTierTpativiscemis grZnoba. 

yvelasaTvis naTeli unda iyos, Tu vis Seaqvs lomis wili saerTo warmatebaSi.  

garda amisa, gunds sWirdeba lideri, romelic koordinacias 

gaukeTebs saerTo Zalisxmevas da ganaxorcielebs kavSirs da urTierTobebs 

mTels organizaciasTan.  

da bolos, saWiroa erTiani xedva imaze, Tu rogor unda moxdes 

brendis identurobaSi Cadebuli potencialis realizeba. 
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10.4.  globaluri brendebis dagegmvis modeli 

 

kompaniebi, romlebic yvelaze axlos arian globaluri brend-

liderobis praqtikasTan,  iyenebdnen brendis globaluri dagegmvis models, 

romelic morgebuli iyo yvela bazarsa da produqtze.     

dagegmvis modeli iZleva rwmenas imis Sesaxeb, rom brendis wardgena 

erTnairad xdeba espaneTSi, singapursa da CileSi mTeli sasaqonlo 

kategoriisTvis. prezentaciisTvis gamoiyeneba erTiani teqnologia, 

strategiuli da analitikuri informaciis miwodebis erTiani modeli. 

kompaniebis umravlesoba, romelTac gaaCniaT naklovanebebi mocemul 

sferoSi, aRiareben, rom es aferxebs maTi brendebis globalurad gadaqcevis 

perspeqtivas maRalkonkurentul bazrebze.  

warmodgenili modeli uzrunvelyofs brendis dagegmvis procesis 

struqturul safuZvels. ra Tqma unda, arsebobs sxva gadawyvetilebebic. 

ufro metic, xSirad ukeTesia saerTo, zogadi modelis adaptacia arsebul 

garemoebebTan. Tumca arsebobs ramdenime sabazo elementi (ix. nax. 10.2), 

romelTa gaTvaliswinebac aucilebelia _ es aris strategiuli analizi, 

brendis strategia, brendis Seqmnis programebis specifikacia da miznebis da 

saSualebebis aRwera.  

ufro konkretulad, TiToeuli elementisTvis unda moxdes 

strategiuli analizis, brendis strategiis, brendis Seqmnis programebis da 

gazomvebis ganxilva. 
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nax. 10.2   globaluri  brendis dagegmvis  modeli 

 

strategiuli analizi 

 momxmarebelTa  analizi _ romeli segmentebia sakvanZo?  rogoria  

momxmarebelTa motivacia (realuri da ara TviT momxmareblebis mier 

dasaxelebuli)? ra emociuri sargebeli da TviTgamoxatva arsebobs 

produqtis mocemul klasSi?  rogoria momxmareblis saukeTeso aRqmis 

zona, misi mTavari cxovrebiseuli miswrafebebi da TviTSefaseba, 

romlebzec SeiZleba brendis ,,mibma”? rogoria daukmayofilebeli 

moTxovnilebebi, romlebzec SesaZlo iqneba brendis gadamisamarTeba? 

 

brendis strategia 

misi roli portfelSi 

brendis identuroba 

faseulobebis SeTavazeba 

 

brendis  Seqmnis  programebi 

brendis pozicia                   
strategiuli iniciativebi          
moqmedebaTa gegmebi        
sadistribucio arxebi             
reklama 

 

 

brendis  dagegmvis 

globaluri  sistema      

      

strategiuli  analizi 

momxmareblebi                

konkurentebi                           

brendi 

 

gazomvebi 

gayidvebis / mogebis gazomva  

brendis kapitalis Seqmnis 

miznebi  
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 konkurentebis  analizi _ vin arian mTavari konkurentebi? rogor axdenen 

isini sakuTari Tavis pozicionirebas? rogoria maTi brendis Seqmnis 

programebi da ramdenad efeqturia isini? 

 

 brendis analizi _ rogoria brendis imiji? rogoria misi pozitiuri da 

negatiuri mxareebi? rogoria strategiuli iniciativebi? rogori  

prognozebis gakeTeba SeiZleba kompaniis gegmebTan da realur 

SesaZleblobebTan dakavSirebiT? 

brendis  strategia 

 rogor aris dakavSirebuli brendis strategia brendis portfelis 

struqturasTan?  

 rogoria brendis pirveladi da meoradi miznobrivi segmentebi? 

 ras warmoadgens brendis identuroba?  brendis  ,,pirovnuloba”?  

simbolo? 

 ra aris brendis identurobis da arsis safuZveli? 

 rogor unda moxdes brendis diferencireba? 

 rogoria brendis  ,,dapirebis”  Sesrulebis programebi? 

 rogor aris brendis faseuloba warmodgenili? 

 rogori funqcionaluri da emociuri upiratesobebia aucilebeli 

TviTgamoxatvis moTxovnilebis dasakmayofileblad? 

brendis  Seqmnis  programebi 

 rogoria brendis pozicia, ra mizans isaxavs brendis SeqmnisaTvis 

gaweuli Zalisxmeva? 

 rogoria strategiuli iniciativebi? 

 rogoria brendis Seqmnis mravalmxrivi procesis mxardamWeri 

programebi? 

 ramdenad aris ganviTarebuli distribuciuli arxebi? 

 ramdenad efeqturia reklama? 

 gamoiyeneba Tu ara sponsoroba da a.S.? 
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 rogoria Sida brend-komunikaciebis programa? 

g a z o m v e b i  

 rogoria gayidvebis da mogebis prognozi? 

 rogoria gasaRebis strategiebi? 

 rogoria brendis kapitalis Seqmnis miznebi? 

 rogor iqneba gazomili: 

       _  brendis SeqmniT miRebuli ukugeba; 

       _  gayidvebi  da  mogeba; 

       _  gasaReba; 

       _  momxmarebelTa  loialuroba;                                                                              

       _  cnobadoba;                                                                     

       _  aRqmuli  xarisxi;                                                                                           

       _ asociaciebi  (pirovnuli da emociuri upiratesobis CaTvliT). 

 

SemdgomSi ganxiluli aris am modelis ori elementi, romelsac 

xSirad ignorirebas ukeTeben, magram isini aucilebelia warmatebis 

misaRwevad.  

pirveli _ es aris Sida sakomunikacio programebi kompaniis 

TanamSromlebisa da partniorebisTvis, romlebic SesaZloa gaxdnen 

sasicocxlod mniSvnelovanni korporaciuli kulturis ganviTarebisa da 

kompaniebis mkafio miznebis Camosayalibeblad, romlebic aucilebelia 

identurobis konkretizaciisTvis. Sida komunikaciebma SesaZloa miiRon 

mravali forma, rogoricaa: detaluri xelmZRvaneloba (Lipton  Hot Refreshment), 

seminarebi (Nestle), veb-translacia (Daimler Chrysler), sainformacio biuletenebi 

(Hewlett-Packard), wigni myar priala ydaSi  (Volvo)  an uxmo videofilmebi   (The  

Limited).  

modelis meore elements warmoadgens gazomva. saqme imaSia, rom 

gazomvebis sistema marTavs qcevas: brendis Seqmna gazomvis gareSe xSirad 

xdeba mxolod sityvierad. saocaria, ramdenad cota kompania flobs brendis 

globaluri monitoringis sistemas. erTaderT gamonakliss warmoadgens Pepsi. 
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XX saukunis bolos man (Tavisi brendis  FritoLay-is CaTvliT)  SemoiRo 

globaluri gazomvebis sistema im qveynebSi, sadac xdeboda brendis 

realizacia. es iyo imdenad mZlavri diagnostikuri da motivaciuri 

saSualeba, rom generalurma direqtorma - rojer enrikom igi gaxada 

savaldebulo. es sistema moicavs produqtis kapitalis gazomvas (gemos 

daxuruli degustacia), momxmareblis kapitals (distribuciis siRrme da 

sifarTove) da brendis kapitals (momxmarebelTa azri brendze da mis imijze). 

rodesac sxvadasxva qveynis menejerebi Pepsi-is TaTbirebze axdenen gazomvebis 

maCvenebelTa Sedarebas, isini igeben, rom sxvebsac uCndebaT analogiuri 

problemebi igive mizezebiT. am situaciis gaazrebam SeiZleba xeli Seuwyos 

programebis da sxvadasxva qveynis kompaniebis warmomadgenelTa  

gamocdilebis ukeTesad  Secnobas. 

Brand  Leadership  Company daexmara  Schlumberger  Resource  Management  

Service-s globaluri brendis gazomvis sistemis SemuSavebaSi. brendis 

gazomvis garda sistema moicavs momxmareblis loialurobis diagnostikas da 

maT dakmayofilebas produqtiT, momsaxurebiT da kompaniis 

gadawyvetilebebiT.  

amgvarad, gazomvebis sistema warmoadgens informacias, romelic 

uzrunvelyofs rogorc xanmokle sargebels arsebuli klientebis 

dasakmayofileblad da SesanarCuneblad, aseve brendis Seqmnis grZelvadian 

sargebels.  

 

 

10.5.  globaluri brendebis dagegmvis saerTo procesi 

 

SemuSavebuli gegmis realizacia moiTxovs procesis uwyvetobas, rac 

ar gamosdis bevr kompanias. dagegmvis procesis efeqturobis erT-erTi 

maCvenebelia misi Catarebis mkafio grafiki. warsuls Cabarda dro, rodesac 

gegmebis da strategiebis SemuSavebas eTmoboda mxolod ramdenime dRe 

yovelwliuri TaTbirebis farglebSi, radgan bazari viTardeba Zalian 

swrafad. procesSi gaTvaliswinebuli unda iyos axali teqnologiebis 
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regulireba da adaptacia, konkurentTa qmedebebis prognozireba an 

cvlilebebi momxmarebelTa qcevaSi. rogorc amboben: ,,gegmebi _ araferia,  

dagegmva _ yvelaferi”. 

TviT dagegmvis procesi unda iTvaliswinebdes gegmis droul 

koreqtirebas sabazro situaciis cvlilebebis Sesabamisad. garda amisa, 

gansazRvruli unda iyos menejerTa roli da pasuxismgebloba.  

  vin aris procesis koordinaciaze pasuxismgebeli? 

  vin iRebs sakvanZo gadawyvetilebebs? 

  vin unda daamtkicos gegmis realizaciis procesSi   Setanili 

sxvadasxva cvlilebebi?  

  vin aris pasuxisgebeli realizaciaze? 

 

procesi aseve saWiroebs meqanizms, romelsac SeeZleba globaluri 

brend-strategiebis korelacia calke aRebuli qveynis  brend-strategiebTan.  

mocemuli meqanizmis gamoyeneba SesaZlebelia ,,zevidan  qveviT” (sadac 

globaluri strategia aris wamyvani faqtori, xolo calkeuli qveynebis 

strategia ki eqvemdebareba adaptacias), an  ,,qvevidan  zeviT” (sadac calkeuli 

qveynis strategia evolucias ganicdis brendis regionalur da globalur 

strategiaSi). 

midgomas  ,,zevidan  qveviT”  iyeneben  Sony,  Mobil  da sxva kompaniebi, 

sadac xdeba brendis globaluri strategiis SemuSaveba, romelsac 

Seesatyviseba calkeuli qveynis brendis strategia. calkeuli qveynis brendis 

strategias ki SeuZlia globaluri strategiis gaZliereba masSi Tavisi 

elementebis damatebiT.  

midgomaSi ,,qvevidan  zeviT” regionulma brend-menejerebma pasuxi unda 

gascen brendis globaluri strategiidan nebismier gadaxvevaze konfliqtis 

aRmocenebis SemTxvevaSi. 

midgoma  ,,qvevidan  zeviT” kompaniebs aZlevs globaluri strategiis 

SemuSavebis SesaZleblobas calkeuli qveynebis strategiebis safuZvelze. 

calkeuli qveynebis msgavsi strategiebi SeiZleba dajgufdes, magaliTad, 

bazris simwifis xarisxis principis (arasakmarisad ganviTarebuli, 
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CamorCenili an ganviTarebuli) an konkurentuli upiratesobebis mixedviT 

(aris Tu ara brendi lideri an liderobis pretendenti).  

droTa ganmavlobaSi gamokveTili strategiebis raodenoba mcirdeba 

gamocdilebis da saqmiani Cvevebis  gavrcelebis da adaptaciis kvaldakval. 

strategiebis raodenobis Semcirebisken mimarTuli moZraoba iZleva 

mniSvnelovani sinergiis miRwevis SesaZleblobas. ase axdens sareklamo 

kampaniis realizebas Mercedes, sadac saTao sareklamo saagento adgens sias 

qveynis daaxloebiT xuTi saagentosgan, Semdgom ki irCevs yvelaze 

optimalurs. Tuki arsebobs brendis 5 sabazo strategia da ara 55, win wawevis 

kampaniebis SemuSaveba SesaZlebelia mizanmimarTulad. 

 

 

10.6.  globaluri brendebis  mmarTveli  gundi 

 

brendis globaluri sinergiis miRwevas xels uSlis rigi 

crurwmenebi, kerZod, regionuli menejerebis Tavdajereba, rom maTi sabazro 

konteqsti aris unikaluri, xolo samomxmarebli Sefasebebi da sxva bazrebze 

muSaobis meTodebi ki _ maTTvis miuRebeli. es azri nawilobriv dafuZnebulia 

menejmentis mier qveynis, konkurentuli garemos da momxmarebelTa Sesaxeb 

sakuTar codnaze, amitom maT kompetenturobaSi daeWveba safrTxes uqmnis 

maTive TviTSefasebas da profesiul  damoukideblobas. 

lokalur bazarze brendis mxardamWeri gundi SesaZloa qvecnobierad 

grZnobdes, rom misi moqmedebebis Tavisufleba aris SezRuduli, es ki, Tavis 

mxriv, axdens susti strategiebis provocirebas. 

aseTi crurwmenebis winaaRmdeg brZolis ZiriTadi xerxia               

brend-menejmentis centralizebuli sistemis arseboba, romelic karnaxobs 

brendis globalur strategias. 

mTavari amocana mdgomareobs imaSi, rom calkeuli qveynis gundebi 

swrafad da nebayoflobiT CaerTon saqmianobis organizebis saukeTeso 

gamocdilebis realizebaSi. am amocanis gansaxorcieleblad aucilebelia 

konkretuli gundis Seqmna, romelic uxelmZRvanelebs globalur brends. Tu 
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ar arsebobs motivirebuli persona an jgufi, romelic pasuxismgebelia 

globalur brendze, sinergiis miRweva iqneba SeuZlebeli, xolo brendis 

ganviTarebis gzaze ki mosalodneli iqneba ,,anarqia”. 

gamokvlevebis Sedegad dadgenilia, rom arsebobs oTxi SesaZlo 

midgoma globaluri brend-menejmentis mimarT, romelTa gansazRvra 

SesaZlebelia moqmedi marTvis doniT da imis mixedviT, aris Tu ara masSi 

CarTuli gundi an konkretuli piri  (ix. nax.  10.3).   

1. globaluri brendis mxardamWeri gundi; 

2. biznes-menejmentis jgufi; 

3. globaluri brendis menejeri; 

4. brendisaTvis  ,,mebrZoli”. 

 

    saSualo marTvis         umaRlesi Sesrulebis 

     done                       done 
 

gundi 

                            

 

 konkretuli piri 

 

nax.  10.3   globaluri brendis  mmarTveli gundi 

 

globaluri brendis mxardamWeri gundi 

 

globaluri brendis menejeri xSirad aRiqmeba, rogorc autsaideri, 

xelmZRvanelebisTvis momuSave rigiTi mosamsaxure, romelic qmnis 

angariSgebis formebs da axdens TaTbirebis organizebas, romlebsac  mxolod 

 

globaluri brendis 

mxardamWeri gundi 

 

 
 

biznes-menejmentis  
jgufi 

 
 

 

globaluri brendis 

menejeri 

 

 
brendisaTvis   

,,mebrZoli” 
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yuradReba gadaaqvT konkretuli samuSaosgan. aq problema mdgomareobs 

TiToeuli qveynis brend-menejerTa integraciaSi. 

globaluri brendis mxardamWer gunds SeuZlia daexmaros kompanias 

kapitalis generirebaSi da sxvadasxva codnis da gamocdilebis miRebaSi. aseT 

gunds SeuZlia imuSaos erTad an globaluri brendis menejerTan kavSirSi. 

is ki, Tavis mxriv, SeiZleba iyos Suamavali, proeqtis Sesrulebis 

xelSemwyobi an mxardamWeri gundis xelmZRvaneli. 

Mobil,  HP-is da sxva kompaniebis brendis mxardamWeri gundi Sedgeba 

sxvadasxva qveynis bren-menejerebisgan, romelTac gaaCniaT sxvadasxva 

warmodgenebi brendze da gansxvavebuli konkurentuli garemocva.                

winwawevis da strategiuli dagegmvis programebs (reklama, marketinguli 

kvlevebi, sponsoroba an gasaRebis stimulireba) aseve uzrunvelyofs es 

gundi. globaluri brendis menejeris da mxardamWerTa gundis saqmianobaSi 

mTavaria brendis marTva globaluri masStabiT. 

warmatebis gasaRebi aris _ globaluri brendis dagegmvis efeqturi 

procesi, globaluri brendis komunikaciuri sistema, adamianTa swori SerCeva 

gundSi da Sesasrulebeli misiis mxardaWera umaRlesi xelmZRvanelobis mier. 

brendis mxardamWeri gundis saqmianoba dakavSirebulia rig 

problemebTan da arc erTi maTgani ar aris damaxasiaTebeli globaluri 

brendis menejeris samuSaosTvis. 

 jer erTi, ramdenadac aravin ar iRebs pirad pasuxismgeblobas 

globaluri brendingis gadawyvetilebebis realizaciaze, mimdinare 

problemebma SeiZleba moadunos gundis wevrebis yuradReba, romelic 

mimarTuli unda iyos  strategiuli gadawyvetilebebis danergvisken. 

meore,  gunds SeiZleba ar eyos uflebamosileba, raTa darwmundes 

imaSi, rom misi rekomendaciebi namdvilad sruldeba calkeuli qveynis 

doneze.  Mobil-is midgoma am problemis mimarT mdgomareobs samuSao gundis 

gamoyenebaSi, romelic dakompleqtebulia sxvadasxva qveynebidan  konkretuli 

amocanebis gadasaWrelad. 

mesame, gundis wevrebi SesaZloa daeyrdnon bazris Sefasebas, romelic 

gakeTebulia maTi regionuli kolegebis mier. es Sefaseba,   Tavis mxriv, 

SesaZloa mniSvnelovanwilad iyos damokidebuli regionis socialur an 
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politikur situaciaze, ris Sedegadac SeuZlebeli iqneba brendis 

globaluri strategiis realizacia. 

savaraudod,  brendis mxardamWeri gundis muSaoba iqneba efeqturi, Tu 

efeqturad funqcionirebadi brendis globaluri dagegmva migviyvans brendis 

mkafiod formulirebul globalur strategiamde. maSin brendis mxardamWeri 

gundisTvis mTavari iqneba kontroli strategiis realizaciaze, agreTve 

gamocdilebis da muSaobis saukeTeso meTodebis gacvla-gaziarebis 

xelSewyoba. 

globaluri brendis menejeris da mxardamWeri gundis saqmianobis 

saerTo sakiTxs miekuTvneba uflebamosilebis done da tipi, romliTac arian 

isini aRWurvilni. magaliTad, globaluri brendis menejers da mxardamWer 

gunds SeiZleba gaaCndeT uflebamosileba Semdeg sakiTxebze: 

 logotipis damtkicebidan nebismieri gadaxveva _ logotipis 

SemuSavebaze pasuxismgebel jgufs, romelic angariSvaldebulia 

globaluri brendis menejeris da mxardamWeri gundis winaSe, 

SeuZlia SeimuSavos da daamtkicos specifikaciidan, logotipis, 

feris, garnituris da komponentebisgan gadaxveva; 

 produqtis  garegnuli saxe _ magaliTad, IBM-is brendi ThinkPad  

wamoadgens Sav, sworkuTxovan, wiTeli rgolis mqone manipulators 

da logotips, romelic ganTavsebulia 35o_iani kuTxiT qveda 

marjvena mxares. nebismieri gadaxveva am CamonaTvalidan 

aucileblad unda iqnes damtkicebuli; 

 sareklamo strategia _ kompania  Smirnoff-Si, magaliTad, globaluri 

brendis menejers  gaaCnia sareklamo saagentoebis da sareklamo 

Temebis SerCevis gansakuTrebuli uflebamosileba; 

 brendis ganviTarebis strategia _ erT-erTi varianti mdgomareobs 

imaSi, rom globaluri brendis menejerma an mxardamWerma gundma 

calkeuli qveynis menejerTan erTad unda gansazRvron brendis 

strategia da misi realizacia. 
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zogierT kompaniebSi uflebamosilebaTa CarCoebi ganawilebulia 

saqmianobis saxeebis mixedviT, romlebic unda:  

 aucileblad Sesruldes (magaliTad, logotipi Sesrulebuli unda 

iyos mkacrad gansazRvruli formiT); 

 iyos adaptirebadi (rodesac sareklamo Tema moniSnulia, misi 

wardgena SesaZlebelia adaptirebuli iyos adgilobriv 

kulturasTan); 

 iyos diskreciuli (rogorc gasaRebis adgilobrivi stimulirebis 

SemTxvevaSi). 

cxr. 10.1-ze  warmodgenilia matrica imis sailustraciod, Tu rogor 

unda iqnes ganawilebuli saqmianobis saxeebi kategoriebis mixedviT.  

                                                           cxrili. 10.1 

saqmianobis saxeebis ganawileba kategoriebis mixedviT 

 

 
 
 
logotipi, simboloebi 

 
           
aucilebeli 
 
 

 
      
adaptirebadi 
 
 

 

 diskreciuli 
 

SefuTva    

brendis identuroba    

pozicionireba    

sareklamo Tema    

reklamis Sesruleba    

veb-strategia    

gasaRebis stimulireba    

safaso strategia    

adgilobrivi sponsoroba    

 

Sesasruleblad aucilebeli, adaptirebadi da diskreciuli 

saqmianobis saxeebis formalizacia menejmentisTvis calke aRebul qveyanaSi 
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metad sasargebloa, ramdenadac saSualebas iZleva globalur kontrols 

daeqvemdebaros zogierTi gadaxvevebi brendis Seqmnisa da ganviTarebisgan. 

YTumca aqac, iseve rogorc nebismier wesTa sistemaSi, arsebobs SezRudvebi.  

rodesac brendis Seqmnis procesi iyofa patara etapebad didi 

raodenobis pasuxismgebel pirebTan erTad, is SeiZleba aRmoCndes 

araproduqtiuli. magram mocemuli procesis saukeTeso koordinatorad 

iTvleba brendis Zlieri da mkafio identuroba, romelic SesaZleblobas 

iZleva Seiqmnas brendi wesebis darRvevis gareSe. 

 

biznes-menejmentis jgufi 

 

Procter & Gamble warmatebiT iyenebda ,,biznes-menejmentis jgufis” 

midgomas, romelic gansakuTrebiT efeqturia, rodesac top-menejerebs 

warmoadgenen marketologebi, romlebic brendebs afaseben, rogorc maTi 

biznesis ZiriTad  aqtivebs.  P&G-Si produqtis  11 kategoriidan TiToeuli 

imyofeba globaluri kategoriis gundis meTvalyureobis qveS. igi Sedgeba 4 

menejerisgan, romlebic pasuxismgebelni arian produqtis warmoebasa da 

marketingze maTi regionis farglebSi. gundis saTaveSi imyofeba 

aRmasrulebeli vice-prezidenti, romelic pasuxs agebs warmoebis kidev erT 

xazze. magaliTad, kosmetikuri saSualebebis evropuli warmoebis 

xelmZRvaneli aseve iTvleba globaluri kategoriis gundis Tavjdomared, 

romelic kurirebs Tmis movlis saSualebebs. gundis wevrebi xSirad 

ekontaqtebian erTmaneTs da ikribebian weliwadSi 5-6-jer.  

TiToeuli gundi pasuxs agebs Semdegi saxis saqmianobaze: 

 gansazRvravs brendis identurobas da pozicias mocemuli 

kategoriis brendebisTvis mTels msoflioSi. brend-menejerebi 

da reklamis menejerebi calkeul qveynebSi axdenen P & G-is   

strategiis realizacias; 

 cdilobs brendis upiratesobis uzrunvelyofas lokalur 

bazarze, rac SeiZleba gaxdes warmatebis modeli da 
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gamoyenebuli iqnes mTels msoflioSi globaluri brendebis 

Seqmnis mizniT; 

 mxars uWers bazarze axali produqtis gamoCenas, axali 

teqnologiuri gadawyvetilebebis SemuSavebas, romlebic axdenen 

inovaciuri produqtis identifikacias. 

imdenad, ramdenadac gundi Sedgeba umaRlesi donis 

Semsruleblebisagan, gadawyvetilebebis realizaciisas ar aRiZvreba 

organizaciuli barierebi. 

 

globaluri  brendis  menejeri 

 

bevr kompaniebSi, kerZod, maRali teqnologiebis da momsaxurebis 

sferoSi, top-menejerebs ar hyofniT brendinguli, an Tundac marketinguli 

safuZvlebi. garda amisa, aseTi firmebi xSirad decentralizebulia, ris 

gamoc qveynebs Soris sinergiis miRweva metad garTulebulia. 

globaluri brendis menejeri aris piri, romelsac evaleba brendis 

globaluri strategiis SemuSaveba, Zlieri brendebis  da globaluri 

sinergiis Seqmna. IBM-Si am Tanamdebobas uwodeben ,,brend-stiuards”,                   

rac asaxavs mis rols brendis kapitalis Seqmnasa da dacvaSi. 

kompania  Smirnoff-Si  brendi  Grand Met-is menejerma miiRo kompania  

Pierre  Smirnoff-is prezidentis Tanamdeboba.  

muxedavad imisa, rom globaluri brendis zogierT brend-menejerebs 

gaaCniaT garkveuli uflebamosilebani rig marketingul programebSi 

(kompania Smirnoff-is  globaluri brendis menejers SeuZlia sareklamo 

strategiis zogierTi elementis damtkiceba), maT umravlesobas praqtikulad 

ar gaaCniaT Zalaufleba.  

arsebobs globaluri brendis menejeris saqmianobis warmatebis 4 

gasaRebi: 

1. Seiqmnas globaluri brendis dagegmvis procesi, Tuki aseTi ar 

arsebobs, an gavaZlieroT da vmarToT ukve arsebuli. dagegmvis 

saerTo procesi calkeuli qveynis menejerebs awvdis erTnair 
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terminologias, nimuSebs, dagegmvis cikls, monacemebs da 

saSualebebs, riTac zrdis globaluri brendis menejeris 

SesaZleblobebs da gavlenas axdens cvlilebebze; 

 

2. moxdes brend-komunikaciebis Sida sistemis SemuSaveba, adaptacia da 

marTva. globaluri brendis menejerma unda SeZlos ara marto 

sistemis marTva, aramed unda gaxdes kidec misi mTavari figura. 

momxmareblebis, problemebis da saukeTeso praqtikuli meTodebis 

SeswavliT igi iZens damatebiT upiratesobebs informaciis 

gansazRvrisa da gadacemisTvis, raTa miRweuli iqnes sinergia; 

 

3. Seivsos globaluri brendis menejeris Stati gamocdili da niWieri 

adamianebiT. Tuki maT gaaCniaT msgavsi Tvalsazrisi brendis marTvis 

bevr sakiTxTan mimarTebaSi, es ukve metyvelebs maT sworad SerCevaze. 

sistema imuSavebs mxolod maSin, rodesac globaluri brendis 

menejers gaaCnia Sesabamisi gamocdileba, produqtis Sesaxeb 

srulyofili informacia da rodesac mas andoben yvela qveynis 

regionul menejerebs. Tu adamianebis SerCeva moxda arasworad, 

sistema, savaraudod, Cavardeba, miuxedavad kargi gegmisa. 

     amdenad, globaluri brendis menejerTa SerCevis, swavlebis da 

dajildoebis procesebi metad mniSvnelovania; 

 

4. gvyavdes Cveni momxreebi kompaniis umaRles xelmZRvanelobaSi. 

winaaRmdeg SemTxvevaSi globaluri brendis menejerebisTvis rTuli 

iqneba Semsruleblebis darwmuneba imaSi, rom brendebi imsaxureben 

mxardaWeras. Tuki momxreebi ar arseboben, brend-menejeri unda 

Seecados maT SeZenas. Master Card-is globaluri brendis menejeri 

moiqca zustad ase, daarwmuna ra kompania 6 adamianisagan Semdgari 

aRmasrulebeli komitetis formirebaSi, romelTac unda gaewiaT 

konsultaciebi TanamSromlebisTvis brendis Seqmnis da mxardaWeris 

programebis realizaciis procesSi TaTbirebis dros. 
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        zogjer globaluri brendis menejerTa iniciativebs susti 

mxardaWera aqvT xelmZRvanelobis mxridan. Tuki kompaniis xelmZRvaneloba 

ar amJRavnebs saTanado interess, Semsruleblebic aRar muSaoben efeqturad 

da globaluri brendis menejeric rCeba marto, dinebis winaaRmdeg mocurave. 

 

brendisaTvis  ,,mebrZoli” 

kategoria _ brendisaTvis  ,,mebrZoli” gulisxmobs umaRlesi rgolis 

Semsrulebels, SesaZloa aRmasrulebel direqtors, romelic iTvleba 

brendis ZiriTad damcvelad da ,,marCenalad”. 

midgoma - brendisaTvis  ,,mebrZoli”  gansakuTrebiT efeqturia im 

firmebisTvis, romlebsac hyavT brendze orientirebuli top-menejerebi, 

romelTac gaaCniaT talanti  brendis strategiis SemuSavebisTvis. magaliTad, 

iseTebi, romlebic muSaoben  Henkel,  Sony,  The Gap da  Nivea-Si.  Nestle-s hyavs 

brendisaTvis  ,,mebrZoli” misi 12 korporaciuli strategiuli brendebidan 

TiToeulSi. Nestle-Si TiToeul ,,mebrZols”  gaaCnia damatebiTi movaleobebi, 

magram is pasuxs agebs brendis ganviTarebis globalur mimarTulebebze. 

brendisaTvis  ,,mebrZoli”  amtkicebs brendTan dakavSirebul yvela 

gadawyvetilebebs (magaliTad, dasaxeleba Carnation-is ganTavseba TeTri 

rZiani Sokoladis filaze) da Tvals adevnebs kiTxvebs, romlebic 

dakavSirebulia brendis wardgenasa da gamoyenebasTan mTels msoflioSi.  is 

unda icnobdes menejerebs da situacias regionSi, unda SeeZlos sakiTxis 

arsSi garkveva da muSaobis saukeTeso meTodebis gansazRvra, maTi propaganda.  

zogierT kompaniebSi, rogoricaa Sony, ,,mebrZolis” muSaoba 

brendisaTvis iqneba ufro produqtiuli TiToeul qveyanaSi brendis 

identurobis da pozicionirebis Taviseburebebis gamo im pirobiT, Tu 

regionuli jgufebi Tavis samuSaos asruleben SemoqmedebiTad da 

disciplinirebulad. 

brendisaTvis  ,,mebrZoli”  iwvevs ndobas da pativiscemas, ramdenadac 

is flobs praqtikuli gamocdilebis, codnis da intuiciis mTel siRrmeebs. 
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P & G,  magaliTad,  XXI  saukuneSi gegmavs Zalauflebis da 

pasuxismgeblobis koncentrirebis gadatanas regionuli menejerebidan 

globaluri menejerebis xelSi. es evolucia mimarTulia globaluri 

sinergiisadmi moZraobis daCqarebaSi, ramac  xeli unda Seuwyos meti 

globaluri  brendebis  Seqmnas. 

 

10.7.  globaluri  brendebis Seqmnis strategiis efeqturi 

realizaciis miRwevis  gzebi 

 

globaluri brendebis lideroba, gansakuTrebiT media  da sxva 

sareklamo arxebis simravlis pirobebSi, moiTxovs efeqtur realizacias. 

ubralod kargi _ es aris arasakmarisad kargi! problema mdgomareobs imaSi, 

Tu rogor movaxdinoT globalur bazrebze globaluri strategiis efeqturi 

realizacia sinergiis SeqmniT da miznis misaRwevad saukeTeso gzebis 

SerCeviT ise, rom ar gadavuxvioT globaluri brend-liderobis 

koncefciidan. 

P & G  axdens araordinaluri ideebis SemuSavebas konkretuli qveynis 

brendis mxardamWeri gundisTvis Zalauflebis miniWebiT, romlebic nergaven 

brendis Seqmnis masStabur programebs. magaliTad, Tu brendi imyofeba rTul 

konkurentul garemocvaSi, regionuli gundebi dainteresebulni arian 

gamarjvebis formulis damoukideblad gamoyvanaSi da rodesac es formula 

gamoyvanilia, kompanias SeuZlia misi testireba msgavsi sabazro konteqstis 

mqone sxva qveynebSic. 

Audi, magaliTad, iyenebs mravalricxovan saagentoebs mkafio, 

gamokveTili individualobis mqone brendebis Sesaqmnelad. erT msxvil da 

cnobil sareklamo saagentosTan TanamSromloba SeiZleba ar aRmoCndes iseTi 

efeqturi, rogorc ramdenime saagentosTan, radgan maT Soris konkurencia 

sabolood bevrad ukeTesi Sedegis momtani xdeba xolme. evropaSi  Audi-is  5 

saagento aris Cabmuli erTmaneTTan konkurenciaSi sareklamo kampaniis 
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organizebis lideris wodebisTvis. wagebuls uwevs gamarjvebuli kampaniis 

xorcSesxma Tavis qveynebSi. 

Henkel  da sxva firmebi gansakuTrebul yuradRebas aqceven globaluri 

programebis adaptacias adgilobriv realobasTan, raTa Cveulebrivi aqcios 

briliantad.  

ganvixiloT  Smirnoff-is aryis  ,,namdvili Sokis”  sareklamo kampania. 

reklamaSi mTeli msoflios masStabiT aCveneben damaxinjebul, 

araproporciul adamianTa saxeebs, romlebic Tavis namdvil formas iReben  

Smirnoff-is boTliT Sexedvisas., magram siuJetebis adaptacia xdeba sxvadasxva 

qveynis kulturasTan. rio-de-JaneiroSi es reklama aCvenebs qristes qandakebas 

fexburTis burTiT, holivudSi ki aso  ,,W“ mTis ferdobebze gamosaxulia, 

rogorc ori adamianis fexebis gadajvaredineba. 

Catarebuli kvlevebis safuZvelze SesaZlebelia brendis Seqmnis da 

win wawevis strategiebis efeqturi realizaciisTvis saWiro zogierTi 

aspeqtis gamokveTa: 

 moifiqreT brendis Seqmnis da win wawevis meTodebi (reklama an 

sponsoroba, gasaRebis stimulireba). genialuri gadawyvetileba 

SeiZleba dakavSirebuli iyos rogorc obieqtis SerCevasTan, 

romelzec aris fokusirebuli win wawevis Zalisxmeva, aseve am 

ZalisxmevaTa realizaciis sferoSi aRmoCenil kreatiul ideebTan; 

 

 ecadeT, rom brendis SemuSavebisas gamoiyenoT niWieri, kreatiuli  

da motivirebuli  adamianebi;   

 

 SeimuSaveT brendis strategiis realizaciis ramdenime varianti. 

warmatebis miRwevis rac  ufro meti varianti arsebobs, misi 

realizaciis albaToba miT ufro maRalia. amisaTvis SesaZloa 

saWiro gaxdes ramdenime sareklamo saagentosTan TanamSromloba, 

romelic amavdroulad moiTxovs brend-liderobis Zlier 

koncefcias da brendis strategiaSi darwmunebul gunds; 
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 gazomeT Sedegebi _ srulyofilebis misaRwevad brendis gazomvis 

globaluri sistema iTvleba fundamenturad, Tu brendis 

identuroba mkafiod aris dadgenili da asaxuli gazomvebis 

globalur sistemaSi, Cndeba efeqturi programebis Seqmnis realuri 

stimuli. 
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